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TV'S FUTURE HINGES ON °58-59 





Music Publishers Seek Court Ruling 
On Rights in Old Films Sold to TY 


By ABEL GREEN 


The American musie publishing 
industry has put in the lap of the 
Federal Court the long-pending 
hot potato on music rights in mo- | 
tion pictures sold to television. | 
This has never been clarified. 

The three test cases—with oth- 
ers to come—filed this past week- 
end in the N.Y. Federal Court ask | 
for no damages—Just for a declara- | 
tory judgment on the copyright 
rights of the publishers and writ- 
ers Julian T. Abeles, special 
counsel for the Music Publishers’ 
Protective Assn., ig the attorney 
in these cases. 

In the three suits just started 
against C&C Films Inc., which has 
the RKO backlog, and Hollywood 





Television Service Inc. which has 
some of the Republic Pictures 
backlog, the music men are pro- 


ceeding on several points 


(1.) One is that the motion 
picture rights were condi- 
tioned only on performance 
in motion ptcture theatres, 


(2.) These recording (syn- 
chronization) rights were lim- 
ited to cinemas, and a new li- 
cense must be obtained for tv. | 
| 


| 
not ont | 


(3.) Regardless of the rights 
Continued on page 108) 





Roy Harris (Due For 
Heavyweight Go) Also 
Training His Tonsils 


Houston, July 29. 
Texas’ contender for 
the world heavyweight boxing 
championship, is going to try his 
voice on the nation. 

Harris is making some records 
which Lou Viscusi, his manager, 
predicts “will be in every juke- 
box in 10 days.” 

Accompanied by the Cut and 
Shoot band from Harris’ home com- 
munity northwest of here, the 
boxer, who meets Floyd Patterson 
for the title in Los Angeles Aug. 
18, is recording “Red Hot Love,” 
“Desert in the Sky,” “Go, Go, John- | 
ny, Go,” and “Cut and Shoot Bal- 
lad.” 

The music already has been put 
on wax and now they're going out 
to California, where Harris is train- 
ing for the Patterson fight, to dub 
in his voice. 

Harris plays the guitar in the 
band 


Roy Harris, 


+ 


| NBC-TV 
| the effect 
its mind what the guest-shot situa-| 


| usually 


| saints,” 


cers, 





Will She or Won't She? 


Elsa Maxwell cabled Jack Paar! 


that she was on her way back to 
| the states and ready to rejoin the 
|show as a once-a-week guest but 
shot back a message to 

it hadn't yet made up 


tion would be in the fall. She was 
scheduled to resume on the Paar 
show late in September or Octo- 
ber. 


It is reported that Walter Winch- 
ell has not yet abandoned the idea 
of suing Miss Maxwell for alleged 
slurring remarks she made about 
him on the Paar show. 





Patron Saints For 


TV, Radio & P.R. 
But Not for Pi 


29 

made 
world 
there's 
it,” 


Washington, 
De the proud 
Catholics all 


July 
claim 
over the 
the job, 
patron saint 


spite 
by 
that whatever 


a for 


| there. remains none for motion pic- 
S p 


tures. 

The anniversary past 
(26) of St. Christopher, 
saint of travel, and, according 
the National Catholic Welfare 
Council, “one of Heaven's busiest 
bore home anew the om- 
mission of a cinema saint. 


Show people often consider the 
protector of travellers (St. Christ- 
opher) their personal saint, since 
they tour but there are specific 
special saints for segments of 
show biz—St. Gabriel is patron of 
radio; St. Genesius is patron of 


actors; and the newest saint of all, 
St. Clare, keeps an eye on tele- 
vision. Latter was named by 
Pope Pius XII only last February 
after being chosen first in Spain 
and Italy. Under her protection, 
according to the papal decree, come 
all video workers—actors, announ- 
stagehands, producers, direc- 
tors, and. cameramen. 

There are,. incidentally, special 
patrons even for public relations 

(Continued on page 119) 


Saturday 
the patron} 
to} 


GUT d WAYS? 


By GEORGE ROSEN 


The 1958-59 television season, 
which officially opens in another 
six weeks, will probably hold the 
answer to television’s future, at 
least insofar as a three-network 
ecnomy is concerned. At no time 
in this present century has such 
a vital industry been at such a 
crossroads, for what happens with- 
in the next year’s span could well 
influence the whole economic 
structure of the medium as we now 
know it. 

The difference, of course, be- 
tween what's gone before and 
what's ahead has been the emerg- 





ence of ABC-TV as the third net- | 


work. Even in times of stress, 
pertains today, a 


as 


fire SRO guaranty, with more than 


enough sponsors and bankrolls to} 


go around. But, even presupposing 
a return to normalcy, there now 
exists grave uncertainties that the 
client loot under the existing pat- 
tern of a $5,000,000 time-&-pro- 
gram half-hour rap, can be spread 
three ways for the kind of profit- 
able returns to which tv has grown 
accustomed, 

Thus what happens in ’58-'59 

(Continued on page 32) 


If TV OK on Sun., 
Exhibs Ask Ditto 


Washington, July 29. 

A Pennsylvania motion picture 
exhibitor has asked the U.S. Su- 
preme Court a question: if televi- 
sion can do it, why can’t I? 

The issue is a Pennsylvania ban 
on Sunday film showings, and Rob- 
ert John Grochowiak, manager of 
the State Line Drive-In near An- 
trim Township, wants his Constitu- 
tional rights defined. 

He was arrested in June, 1956 
for-showing a film commercially on 
Sunday night. Pennsylvania law 
bans such Sunday activity unless 
approved by local voters. 

But, he contended unsuccessfully 
in state courts, tv was showing the 
same feature the same night in the 
area—and that’s unconstitutional 
discrimination. In the Supreme 
Court here, he also challenges the 
Pennsylvania law as being uncon- 
stitutional because it involves press 

‘and religious freedoms. 








two-network | 
framework carries with it a sure-| 


i cel 


cn MELON Af ‘Waddies Want Wham Wampum, But 


Buyers Colt-Shoulder TV Gunmen 





Bert Lahr’s Nitery Single 


Vet legit and motion picture: 
comedian Bert Lahr is readying his 
Las Vegas nitery debut this fall 
as a single. Although he has been 
in legit revues and in vaudeville, 


this would mark his bow in the 
saloons. 

His new act is being written by 
Leonard L. Levinson, 





Johnston Warns 


Vs. Rash of Juve 
Delinquency Pix 


Alerted by the Production Code, 
Eric Johnston, prez of the Motion 
Picture Assn. of America, has ex- 
pressed to studio heads his con- 
cern re the prevalence of films with 
juvenile delinquency themes, many 
involving defiance of parental and 
civic authority. 

These pictures are part and par- 
of the current “shock” and 
“horror” cycle, but have a distinc- | 
tion of their own in that they are 
(1) aimed specifically at teenagers 
and (2) are full of violence. 

There has been enough of a rise 
in complaints to warrant concern 
at the public relations level, and 
the Code administration has been 
told to adopt a “get tough” atti- 
tude. Fact is that a great many of 
these quickies revolving around 
teenage crime and violence origi- 
nate from small independents on 
the Coast and quite a few of them 
aren't even seen by the Code. 

Those who follow industry trends 
see the current trend as an out- 
growth of the realization that the 
larger part of today’s film audi- 
ence comes from the teenage sec- 
tor. Accepting the fact that the 
industry has lost the older age- 
group, the indies now aim point- 
blank at the juveniles who they 
know are steady customers and who 
can be counted on to appreciate 
“the angle,” whether it's horror, 
violence, sex or what have you. 

At the same time, with a very 
few exceptions, such as Walt Dis- 
ney, the industry appears to have 

(Continued on page 119) 


| or do without it. 
} cancelled 


Hollywood, July 29. 

The prices for cowboys going on 
personal appearance tours have 
risen in proportion to their video 
ratings Whether the salaries 
have gone up so that the buyers 
will be discouraged from book- 
ing them, or whether the saddle- 
Stars mean to get it while the get- 
ting is good, cannot be determined. 
However, buyers feel that some of 
the buckskin heroes have priced 
themselves right out of the tour 
circuit 

An example of recent rises is 
seen by the asking price of $60,000 
for Ward Bond (“Wagon Train”) 
for a 12-day stand, and $50,000 for 
John Payne (“Restless Gun") for 
the same time period Neither 
got a taker at those prices. 

Some buyers have 
tioning the prices 
failure of too many to 
worthwhile act Some _ package 
owners, for example, feel that a 
top video cowpoke when going out 
on tours of fairs or arenas with- 
out adequate preparation, endan- 
gers the value of the teleshow. One 
who gives a subpar account of him- 
self on the in-person circuits, may 
lose followers in that particular 


been 
in view 


ques- 
of the 
have a 


area 
Some of Hugh O’Brian’s 
(Continued 6a page 


Big Top Runs Up Against 
The Gideons and the Bible 
Wins in L’ville Rainouts 


Louisville, July 29 

Local patrons who planned to at- 
tend the Ringling Bros. and Bar- 
num & Bailey Circus at the Fair- 
grounds (25) had to go elsewhere 
Two shows were 
Wet weather chased 
the tentless circus from the out- 
door stadium and fairgrounds offi- 


(“Wyatt 
127) 


cials failed in an effort to oust a 
Gideons International banquet 
from Freedom Hall. 

Three performances of the cir- 
cus were staged Saturday (26) in- 
Stead of the original two. Circus 


had been performing indoors at 
Freedom Hall since it opened Wed- 
nesday (23) night. H. Clyde Reeves, 
fairgrounds director, said the sta- 
dium was too wet for performances 
there. Town has had almost daily 
rains during the past week. Reeves 
asked the Gideons, a Christian fel- 
(Continued on page 120) 
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Music Publishers Seek Court Ruling CAN MELON BE Waddies Want Wham Wampum, But 
On Rights in Old Films Sold to TV 


By ABEL GREEN + 


The American music publishing 
industry has put in the lap of the 
Federal Court the long-pending 
hot potato on music rights in mo- 
tion pictures sold to television. | 
This has never been clarified. 

The three test cases—with oth-| 
ers to come—filed this past week- 
end in the N.Y. Federal Court ask | 
for no damages—just for a declara- 
tory judgment on the copyright 
rights of the publishers and writ- 
ers Julian T. Abeles, special 
counsel for the Music Publishers’ 


Protective Assn., ig the attorney 
in these cases 
In the three suits just started 


against C&C Films Inc., which has 
the RKO backlog, and Hollywood 


Television Service Inc. which has 
some of the Republic Pictures 
backlog, the music men are pro- 


ceeding on several points 


(1.) One is that the motion 
picture rights were condi- 
tioned only on performance 

in mot picture theatres, 
not o 


(2.) These recording (syn- | 
} 


chronization) rights were lim- 
ited to cinemas, and a new li- 
cense must be obtained for tv. | 


(3.) Regardless of the rights | 
(Continued on page 108) | 


Roy Harris (Due For 
Heavyweight Go) Also 
Training His Tonsils 


Houston, July 29. 
Roy Harris, Texas’ contender for 
the world heavyweight boxing 
championship, is going to try his 
voice on the nation 


Harris is making some records 
which Lou Viscusi, his manager, 
predicts “will be in every juke- 


box in 10 days.” 

Accompanied by the Cut and 
Shoot band from Harris’ home com- 
munity northwest of here, the 
boxer, who meets Floyd Patterson 
for the title in Los Angeles Aug. 
18, is recording “Red Hot Love,” 
“Desert in the Sky,” “Go, Go, John- 
ny, Go,” and “Cut and Shoot Bal- 
lad.” 

The music already has been put 
on wax and now they're going out 
to California, where Harris is train- 
ing for the Patterson fight, to dub 
in his voice. 

Harris plays the guitar in the 
band 





Will She or Won’t She? 


Elsa Maxwell cabled Jack Paar 
that she was on her way back to 
the states and ready to rejoin the 
show as a once-a-week guest but 
NBC-TV shot back a message to 
the effect it hadn't yet made up 
its.mind what the guest-shot situa- 
tion would be in the fall. She was 
scheduled to resume on the Paar 
show late in September or Octo- 
ber. 

It is reported that Walter Winch- 
ell has not yet abandoned the idea 
of suing Miss Maxwell for alleged 
slurring remarks she made about 
him on the Paar show. 


Patron Saints For 
TV, Radio & PR. 
But Not for Pix 


Washington, July 29 

Despite the provd claim 
by Catholics all over the 
that the job, 
usually a saint 
there, remains none for motion pic- 





made 
world 
“whatever there’s 


patron for it,” 


tures. 

The anniversary past Saturday 
26) of St. Christopher, the patron 
saint of travel, and, according to 
the National Catholic Welfare 
Council, “one of Heaven's busiest 
saints,” bore home anew the om- 
mission of a cinema Saint. 

Show people often consider the 
protector of travellers (St. Christ- 
opher) their personal saint, since 
they tour but there are specific 
special saints for segments of 
show biz—St. Gabriel is patron of 
radio; St. Genesius is patron of 
actors; and the newest saint of all, 
St. Clare, keeps an eye on tele- 
vision. Latter was named by 
Pope Pius XII only last February, 
after being chosen first in Spain 
and Italy. Under her protection, 
according to the papal decree, come 
all video workers—actors, announ- 
cers, stagehands, producers, direc- 


tors, and. cameramen, 
There are,. incidentally, special 
patrons even for public relations 


(Continued on page 119) 


CUT WAYS! 


By GEORGE ROSEN 





The 1958-59 television season, 
which officially opens in another 
six weeks, will probably hold the 
answer to television’s future, at 
least insofar as a three-network 
ecnomy is concerned. At no time 
in this present century has such 
a vital industry been at such a 
crossroads, for what happens with- 
in the next year’s span could well 
influence the whole economic 
structure of the medium as we now 
know it. 

The difference, of course, be- 
tween what's gone before and 
what’s ahead has been the emerg- 
ence of ABC-TV as the third net- 
work. Even in times of stress, as 
pertains today, a two-network 
| framework carries with it a sure- 
fire SRO guaranty, with more than 
enough sponsors and bankrolls to 
go around. But, even presupposing 
a return to normalcy, there now 
exists grave uncertainties that the 
client loot under the existing pat- 
tern of a $5,000,000 time-&-pro- 
gram half-hour rap, can be spread 
three ways for the kind of profit- 
able returns to which tv has grown 
accustomed, 

Thus what happens in ‘58-59 

(Continued on page 32) 


If TV OK on Sun., 
Exhibs Ask Ditto 


Washington, July 29. 

A Pennsylvania motion picture 
exhibitor has asked the U.S. Su- 
preme Court a question: if televi- 
sion can do it, why can’t I? 

The issue is a Pennsylvania ban 
on Sunday film showings, and Rob- 
ert John Grochowiak, manager of 
the State Line Drive-In near An- 
trim Township, wants his Constitu- 
tional rights defined. 

He was arrested in June, 1956, 
for-showing a film commercially on 
Sunday night. Pennsylvania law 
bans such Sunday activity unless 
approved by local voters. 

But, he contended unsuccessfully 
in state courts, tv was showing the 
same feature the same night in the 
area—and that’s unconstitutional 
discrimination. In the Supreme 
Court here, he also challenges the 
Pennsylvania law as being uncon- 





| 


| 
| 


stitutional because it involves press 


{and religious freedoms. 


Buyers Colt-Shoulder 





> 


Bert Lahr’s Nitery Single 


Vet legit and motion picture 
comedian Bert Lahr is readying his 
Las Vegas nitery debut this fall 
as a single. Although he has been 
in legit revues and in vaudeville, 
this would mark his bow in the 
saloons. 

His new act is being written by 
Leonard L. Levinson, 


Johnston Warns 
Vs. Rash of Juve 


Delinquency Pix 


Alerted by the Production Code, 
Eric Johnston, prez of the Motion 
Picture Assn. of America, has ex- 
pressed to studio heads his con- 
cern re the prevalence of films with 
juvenile delinquency themes, many 
involving defiance of parental and 
civic authority. 

These pictures are part and par- 
cel of the current “shock” and 
“horror” cycle, but have a distinc- 
tion of their own in that they are 
(1) aimed specifically at teenagers 
and (2) are full of violence. 

There has been enough of a rise 
in complaints to warrant concern 
at the public relations level, and 
the Code administration has been 
told to adopt a “get tough” atti- | 
tude. Fact is that a great many of 
these quickies revolving around 
teenage crime and violence origi- | 
nate from small independents on 
the Coast and quite a few of them 
aren't even seen by the Code. 

Those who follow industry trends ' 
see the current trend as an out- 
growth of the realization that the 
larger part of today’s film audi- 
ence comes from the teenage sec- 
tor. Accepting the fact that the 
industry has lost the older age- 
group, the indies now aim point- 
blank at the juveniles who they 
know are steady customers and who 
can be counted on to appreciate 
“the angle,” whether it's horror, 
violence, sex or what have you. 

At the same time, with a very | 
few exceptions, such as Walt Dis- | 
ney, the industry appears to have 

(Continued on page 119) 





| cancelled 


TV Gunmen 


Hollywood, July 29. 
The prices for cowboys going on 


|personal appearance tours have 
risen in proportion to their video 
ratings. Whether the salaries 


have gone up so that the buyers 
will be discouraged from book- 
ing them, or whether the saddle- 
Stars mean to get it while the get- 
ting is good, cannot be determined. 
However, buyers feel that some of 
the buckskin heroes have priced 
themselves right out of the tour 
circuit 

An example of recent rises is 
seen by the asking price of $60,000 
for Ward Bond (“Wagon Train”) 
for a 12-day stand, and $50,000 for 
John Payne (“Restless Gun") for 
the same time period Neither 
got a taker at those prices. 

Some buyers have been ques- 
tioning the prices in view of the 


failure of too many to have a 
worthwhile act. Some package 
owners, tor example, feel that a 


top video cowpoke when going out 
on tours of fairs or arenas with- 
out adequate preparation, endan- 
gers the value of the teleshow. One 
who gives a subpar account of him- 
self on the in-person circuits, may 


lose followers in that particular 
area, 
Some of Hugh O'Brian’s (“Wyatt 


(Continued on page 127) 





Big Top Runs Up Against 
The Gideons and the Bible 
Wins in L’ville Rainouts 


Louisville, July 29 

Local patrons who planned to at- 
tend the Ringling Bros. and Boar- 
num & Bailey Circus at the Fair- 
grounds (25) had to go elsewhere 
or do without it. Two shows were 
Wet weather chased 
the tentless circus from the out- 
door stadium and fairgrounds offi- 
cials failed in an effort to oust a 
Gideons International banquet 
from Freedom Hall. 

Three performances of the cir- 
cus were staged Saturday (26) in- 
stead of the original two. Circus 
had been performing indoors at 
Freedom Hall since it opened Wed- 
nesday (23) night. H. Clyde Reeves, 
fairgrounds director, said the sta- 
dium was too wet for performances 
there. Town has had almost daily 
rains during the past week. Reeves 
asked the Gideons, a Christian fel- 

Continued on page 120) 
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Catalina for Water Carriage Trade 
As Coast Parks Get Mom, Pop & Kids 





Hollywood, July 29. 

A Beverly Hills syndicate is re- 
portedly negotiating with P. K. 
Wrigley for purchase of Catalina 
Island. off the Southern California 
coast, for $22,500,000. Objective 
is to refurbish it into a class resort 
area, offering every type of resort 
recreation. A Wrigley spokesman 
in Chicago last week said the of- 





fer was “ridiculously low” but 
negotiations are continuing, from 
local insiders’ understanding 
“However, I don't think we're 
ready for publicity,” spoxesman 
for the group said. “Unoff'cially, 
the project envisions new up-to-| 


date housing, a fine new hoiel with} 
name bands and entertainment, 
and we're going to tear out all of, 
the honkytonks and make the} 
island a recreation area that’s <ec-| 
ond to none. There’!!l be seheriuied 
fiights from the mainland every | 
half-hour or every hour, and if we 
contisue with an excursion boat, 
it will be a fast, streamlined ship 
—a miniature Lurline.” 

Ken Robinson, flack for Catalina 
Steamship Co. (the parent com- 
pany), denied knowledge of pend-| 
ing purchase, but information re- 
ceived here indicates investment 
group has made extensive inquiries | 
regarding possible equipment for | 
new playground and construction | 
of new buildings. 

‘The Hottest,’ He Sez 

“One thing I will say,” 
spokesman for the group. who is 
also an investor, added, “the syn- | 
dicate is headed by two showmen 
who are tops in the field. and i 

(Continued on page 127) 
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Name Marian Anderson 
On Ike’s U.N. Battery; 
She’s One of 10 Envoys 


Washington, July 29. 
President Eisenhower has named 
Marian Anderson as one of 10 to 
make up the U. S. delegation at the 
next regular session of the United 


Nations General Assembly, open- 
ing Sept. 16. 
Miss Anderson had earlier been 


mentioned as a possible candidate 
for the newly-created post of As- 
sistarit Secretary of State in charge 
of African Affairs, but the singer 


is no longer in the runring for 
that job. 
The President sent the Senate 


his U. N. appointees last Wednes- 
day (23). Senate confirmation of 
the nominations will be routine. 
Others in the American delegation 
for the 13th session of the General 
Assembly are Ambassador Henry 
Cabot Lodge Jr.; Sens. Mike Mans- 
field (D-Mont.) and Bourke Hick- 
enlooper ‘R-Ilowa); Herman Ph'eg- 
er, San Francisco attorney; George 
M. Harrison, Railway Clerks | 
Brotherhood president; Watson W. 
Wise, Tyler, Tex., businessman; 
Irving Salomon, Chicago mannfac- 
turer; and Mrs. Cswald B. Lord 
and James J. Wadsworth, both 
New Yorkers and vet members of 


ys 
- 


| poem, 


|rently visiting Canada—and North 


' chestra’s concert version of “Tosca” 





Princess Meg Taps Duke 
(Ellington) for Stratford 


Toronto, July 29. 

On the invitation of Princess Mar- 
garet, Duke Ellington will motor 
from here Thursday (31) with his} 
— immediately after his re- 

tal over the Canadian Broadcast- 
ing Corp. tv network to join his 
17-piece band at Stratford, Ont.,| 
where the Princess will attend the | 
evening performance at “A Win- 
ter’s Tale.” That will be followed | 
by the Ellington's appearance be- | 
fore some 600 specially-invited 
guests at a ball in honor of the 
Princess. 

Jazz and the Duke (of Ellington) 
have long been favorites of Her | 
Royal Highness, hence the invita- 
tion. Ellington will play his tone- 
“The Princess Blues,” dedi- 
cated to the sister of the Queen 
of the British Commonwealth, cur- 


America—for the first time. 


Israel Makes 
Music Plans In | 
Midst of Arabs 


By PETER VERNON 


Tel Aviv, July 29. 

While international observers 
worry about the fate of tiny and 
courageous Israel in midst of the 
new Mid-East crisis, the Israelis 
themselves are going ahead import- 
ing and exporting great artists of 
music and planning the 1958-59 
season. In the export-field, Israel 
has despatched a 7l-piece youth 
orchestra to participate in the 








|Brussels Youth Orchestra Week 


and first reports tell of the group's 
overwhelming success under con- 
ductor Shalom Riklis. Israeli con- 
ductor George Singer conducted 
the French Radic Symphony and 
the Berlin Philharmonic Orchestra | 
in performances of Paul Ben- 
Haim’s “Sweet Psalmist of Israel,” 
a work to be introduced by the 
New York Philharmonic Orchestra 
to U.S. audiences in four perform- 
ances next April. Composer Ben- 
Haim himself conducted the Hil- 
versum and B. B. C. (London) 
Chamber Orchestras in programs 
of his own music and works by 
other Israeli composers, like Alex- 


; ander, Salomon, and Partos. 


Israel meanwhile plays host to | 
Met star Richard Tucker who not 
only sang in the Philharmonic Or- | 


under the baton of Dmitri Mitro- 
poulos, but also chanted liturgical 
Hebrew music at Tel Aviv’s Great 
Synagogue service one Saturday | 
morning. Mitropoulos himself, who 
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Vanderbilt’s Israel Spiel 


Washington, July 29. 

Cornelius Vanderbilt Jr., just} 
back here from an extended Euro-! 
pean trip, with accent on Israel 
where he shot beaucoup footage | 
for his upcoming lecture tour on 
the 10th anniversary of the coun- | 
try, has been booked into New) 
York’s Carnegie Hall Oct. 13. 
is under Histadrut (Israeli orga 
zation) auspices. Senator Jacob K 
Javits will introduce Vanderbilt at 
the Gotham date. 

Through his Chicago and To- 
peka (Kas.) lyceum and lecture} 
bureaus, who are handling the} 
bookings, Vanderbilt -has set 178 
one-nighters for next fall and win- | 
ter. The Middle East crisis has} 
further accented interest. | 

Vanderbilt is planning theatrical | 
release of his ‘“Israel—10 Years, 
Later” color footage. 


Ballrooms Big As | 





Preminger Vice Mamoulian on ‘Porgy’ 


Relieved Director Calls 


Goldwyn Dictator—Lazar 


And Birdwell Figure In Furore 





Still Doping Film 


Entries for Venice 


Venice July 29. 

Though final choice of pix for 
the Venice Film Festival (Aug. 24- 
| Sept. 7) has yet to be made by the 
selection committee, currently re- 
ported screening a last batch of 
pix in Venice, and official an- 
nouncement of films won't come 
until early in August Yank con- 
tenders with best chance of ac- 


ceptance (barring last - minute 
sleepers) are “The Black Orchid” 
(Par) and “God's Little Acre” 
(UA). Former is the official 
| MPEA designee. 

“The Naked and the Dead” (WB) 
is also mentioned among addi- 
|tional possibilities, while several 


Leckendort Hops | 
On 4 NY. Hotels 


Within a week the rapidly expand- 
ing Zeckendorf Hotels Corp. will} 
add four more New York hostelries | 
to its present Hotels — and | 
Manhattan operations. With the 
acquisition of the posh Drake on} 
Park Ave., this will become mod 
social nitery fulcrum of Serge | 
| Obolensky’s executive ties with} 
William Zeckendof Jr. The Ivy} 
Room of the Drake will became | 
the 400 Club and, akin to Obolen- | 
sky's plotting of the Embassy 
Room and Knight Box of the Hotel | 
Ambassader ‘now the Sheraton 


| East), where he was the topper be- 


fore coming to the Astor, it will| 
cater to the fashionable eastside | 
cafe crowd. 

While plans for a new nitery, to 
be known as The Plush Horse, in 
the Hotel Astor, have been side- 
tracked in favor of an overall $2,- 
500,000 facelifting budget for the 
entire Times Square Hotel, the 
latter is being stalled only because 
of the overall Zeckendorf pitch 
for the ballroom business. 

The ballroom business is one of a 
successful hotel’s prime business- 
getters. Functions of all kinds 
keep auxiliary crews hopping and 

(Continued on page 120) 
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Capital Circuit | 


Leoin 


|other Yank features are slated to 
be shown in so-called “informative 
section” of Venice event (i.e., out 
of competition). Among. these 
|would be “The Goddess,” already 
screened offically at Brussels, “St. 
Louis Blues” (Par) and others. 


100 Stars’ Raise 
336 (& Roof) For 


Brit. Orphanage 


By HAROLD MYERS 





cy 


London, July 29 
The cream of the legitimate 
theatre rallied to provide one of 


the finest vaudeville shows London 
has seen for years when the pro- 
fession organized its sixth annual 
“Night of 100 Stars” at the Pallad- 
ium last Thursday (24) to raise 
for the Actors’ Orphanage. 
The event itself turned out to be 
financially the most successful 
ever, and netted more than $33.,- 
000 for the charity t could have 
been considerably higher if there 
had been no restriction on a kine 
being aired on commercial tv over 
the weekend, but the thesps were 
reluctant to let the overwhelming 
public mass watch their uninhibit- 


Ries ‘ " _jf} ed antics. 
y LIZ & LES CARPENTER | Hardly a name of note was 
Washington. July 29. omitted from the cast list, and 
Sen. Karl Mundt (R-S.D.) | every avaflable performer was on 
passes some advice along to young |the bill. Topliners were often 
politicians, which might also fit Content to be just members of the 
young performers: Don't try to|Ccrowd, and some of the West 
hold your audienée too long. End’s most distinguished actors 
“The first time I ran for office,| and actresses carried out modest 
there were several other candi-|@Mmceeing chores. All of which con- 


dates on the program where I was 
to speak.” explains Mundt. “s 
told my audience, ‘If I speak too 
I hope you will vote for my 
and I hope he'll win.’” 
Adds Mundt: “I did. They did. 


|He did.” | 


Vice President Richard M. Nix- 
on’s favorite story concerns his 
recent introduction to a Ringling | 
Bros. midget, who 
saluted the VP and _ declared: 
“Take me to your leader!” 

A Democratic reversal of the} 
gag, now making the Capitol Hill 
rounds, concerns a Martian space- 
ship landing on the White House 


lawn A little man—vicuna coat 
in hand—jumps out and instructs 
a guard: “Lead me to your} 
taker!” 


Over one Pentagon office hangs 
this sign: “Come in. Everything 
else has gone wrong today.” 





Constance Bennett, here to} 


i start shaking those bracelets again 


revival of “Auntie 
on page 20) 


Aug. 11 in a 


(Continued 





Stripper’s Close Fa 
Montreal, July 29. 

Stripping by itself apparent- 
ly is no longer sufficient to at- 
tract more than passing fancy 
in this town, where peeling is 
a thriving industry. 

A Negro newcomer billed 
as Jewel Brynner has been 
making the rounds. Like her 
namesake, Yul, she’s shaved 
her noggin as bare as the 





of her. hi 


shook hands, | | 


rest || 


tributed to a dazzling array of tal- 
ent, more sparkling even than 
normally found in a Royal Com- 
mand program. 
By staging it as a midni ight at- 
(Continued on page 22) 
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Hollywood, July 29. 

Samuel Goldwyn on Sunday (27) 
fired Rouben Mamoulian as direct- 
or of “Porgy and Bess” and hired 
Otto Preminger as director, a move 
which brought from Mamoulian 
an angry cry he didn’t even know 
about action until notified by press, 
and that he was planning to file 
suit against eGoldwyn. 

7oldwyn stated~he “relieved” 
Mamoulian because they “couldn't 
see eye to eye On various matters. 
Rather than go on with basic dif- 
ferences of opinion between us, I 
relieved him and engaged Prem- 
inger to direct ‘Porgy’ when pro- 
duction is resumed.” Production is 
under delay because of fire on July 
2 which razed stage at Goldwyn 
studio. 

Mamoulian declared Goldwyn's 
“bland” statement “masks story of 
deceit and calumny,” that in eight 
months he worked on project there 
was not an iota of dissension be- 
tween them regarding production. 
Dissension arose, he admitted, but 
on matters regarding his “personal 
and private” life. Specifically, he 
| charged, Goldwyn some weeks ago 
|told him producer was to be iden- 
tified in all publicity as “sole crea- 
jtor” of film, then ordered Mamo- 
ulian to fire his own press agent, 
Russell Birdwell. Mamoulian re- 
fused because he was contractually 
free to have persona! p. a. Goldwyn 
also told him not to give any press 
interviews about film, Mamoulian 
added. 

In addition, director charged 
producer told him if he didn't fol- 
low orders he would use his “influ- 
ence” to prevent him from getting 
other jobs; director refused Gold- 
wyn “invitation” to work without 
pay during 10-week layolf period 
caused by fire: when Mamoulian’s 
agent, Irving Lazar, urged him to 
“capitulate” to Goldwyn in all mat- 
ters and “live life of anonymity,” 
director refused. 

“There have been economic 
threats and intimidations,” said 
Mamoulian, terming Goldwyn a 
“dictator,” and the firing an “ir- 
responsible” action. 


Chi Sez Hope Started 
There, So Will Fete Him 
At $50 Charity Dinner 


Chicago, July 29 

Bob Hope will be feted by All- 
Chicago Citizens Committee on 
Aug. 22 with a $50-a-plate testi- 
monial dinner, the proceeds of 
which will go to La Rabida Sani- 
tarium for rheumatic fever ree 
search. The children’s hospital is 
the favorite charity of many local 
show biz organizations. Net pro- 
ceeds are expected to exceed $25,- 
000. 

Clambake will be held-at Pick- 
i (Continued on page 120) 
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Gangster Themes i[ 


Into Westerns ; The stock market registered its strongest gains 


Fusing elements of action and 
violence, the studios appear to be | 
combing the vaults to remake old 
gangster films as westerns. 

Two examples of this new type 
of remake are coming up. One is 
“The Fiend Who Walked the 
West,” which is a westernized ver- 
sion of “Kiss of Death,” the 1947 
Richard Widmark starrer. The 
sadism of the original has been re-- 
tained in the western, which is a 
20th-Fox release. 

The other film is “The Badland- 
ers,” 
Burnett's novel, 
gle,” 


“The Asphalt Jun- 


Senator Kerr Cautious 


On Resublican View; 
B.0. Tax Cut ‘Advances’ 


Washington, July 29. 


Hopes for freeing the first $1 
of amusements admission tickets 
from federal excise tax—regard- 


less of the total cost of a ticket— 
looked up here when the Senate 
Finance Committee approved the 
tax change Friday (25) by a one- 
sided 9-3 vote 

Sen. Robert S. Kerr (D-Okla.), 
committee member and sparkplug- 
ger for the tax cut, was cautious, 
declining to predict the final Con- 
gressional outcome. 

He said he doesn't know how 
tough the Eisenhower Administra- 
tion will get in trying to block 
any reduction in excise taxes. The 
bill still must go through the Sen- 
ate and, then, into the hands of a 
House.-Senate conference commit- 
tee. The latter will work out a 
compromise bill acceptable to both 
houses. The House, which has 
passed an excise tax bill, held 
steadfast against lowering Govern- 
ment revenue 

The House, in fact, boosted 
Uncle Sam’s take by making re- 
cording tape subject to a 10% ex- 
cise tax, which would be new 

But the Senate Finance Com- 
mittee, again with Kerr making 
the push, removed the tax on tape, 
with only one dissenting vote. 

Present law exempts admission 
tickets to amusements if sold for 
90c or less. Tickets priced over 
90c are taxed in the total amount 
The Kerr amendment would make 
$1 tax free whatever the price. 





VIDOR HEADS VENICE 


FILM FESTIVAL JURY 


Rome, July 22. 
King Vidor has been named 
president of this year’s Venice 


which features 
critics and 


Film Festival jury, 
a total of three film 
four directors Other 
are Jean Gremillon (director 
from France Sergei Vassiliev 
(director, USSR); Hidemi Ima 
(critic, Japan Friedrich Luft 
(critic, Germany); Piero Gadda 
Conti (critic, Italy); and Alberto 
Lattuada ‘director, Italy). 

The international aspects of 
this jury are pointed out here by 
observers, who note that Italo 
jurists at the Italian Festival 
outnumbered by foreigners 5-2, 
with the presidency going to the 
Yank director. Also revealed that 
during the Fest, a delegate of the 
Academy of Motion Picture Arts 
and Science will present a token 
“Oscar” statuette 
Amannati, Venice topper. Ges- 
ture returns similar one made by 
Ammannati last year in presenting 
the Academy with a Venice “Gold 
Lion of St. Mark”. 


Pair Martin & Curtis 


Hollywood, July 29. 
Norman Krasna’s current Broad- 
way comedy, “Who Was That Lady 
I Saw You With?,” which rolls in 
November under his writer-direc- 
torship, has been cast. Dean Mar- 
tin and Tony Curtis pair up. 


will finance and dis- 


Columbia 
tribute. 


|registering 11% point 


which was adapted from W. R. | 


which Metro released in 1950. | 


members | 


are | 
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Last Week's Bullish Perférmanes| 


‘in a year and a half last week, 


| film company stocks with it. Most of the companies 
ended up close to their highpoints for the year, 
\though some lost fractions of points despite the 
heaviest overall market trading since last October. 

Explanation for the bullish market condition was 
relaxation of the tension over the middle-east crisis. 


Sampling of film company stocks 
gain, 
short of the year’s high of 3114. 
at 4048, losing 34 of a point. 


Funded Debt Consultant 
Weldon Powell Awarded 


$17,188 From Loew’s 


Weldon Powell, special cansult- 


;ant on division of the Loew's Inc. 


funded debt, has been granted 


;}compensation of $17,188 to cover 


his services for the period from 


March, 1957 until June, 1958 in- 
clusive. Payment was authorized 
Monday (28) by N.Y. Federal Judge 


Edmund Palmieri. 

Powell was appointed by the 
court to assist the bench in deter- 
mining how the funded debt of 
about $27,000.000 should be split 
between Loew's Inc. and the soon- 
to-be-divorced Loew's Theatres. 
His compentation will be paid by 
Loew's Inc. 


LOEW'S SEES BLACK 
A BECOMING COLOR 


As has been anticipated, Loew's 
Inc. edged slightly into the black 
for the 40-week stanza ended June 
5. The company racked up a net 
profit of $779,000, equivalent to 
15c a share on the 5,336,777 shares 
outstanding. 

For the third quarter of the fis- 
cal year, the net profit was $290,- 
000, equal to 5c per share on the 
same number of outstanding shares. 
Gross sales for the 40-week period 
were $118,440,000. The third quar- 
ter total amounted to $39,816,000. 

The company supplies no com- 
parison with earnings for the same 
periods of a year ago because of 
a change in its accounting pro- 
cedure. 








NEW ‘BRAVE ONE’ SUIT 





Estate of Author Juan Duval Sues 





King Bros. 
Los Angeles, July 29. 
Following out-of-court settle- | 
ment some months ago of a pla-| 
giarism suit brought by William 
and Edward Nassour against King 
Bros. Productions over latter's} 


“The Brave One,” 
been filed in Superior Court 
volving same picture. 

Carmen Duval, repping estate of 
Late Juan Duval, is asking $300,- 
000 damages on charge of breach 
of contract and infringement of a 
literary property. Complaint stated 


in- 


that Duval died April 1, 1954, but | 


in 1952 “created a manuscript and 
story,” tagged 
res.” which he submitted to Kings 
at their request, upon promise of 
payment. 
Later, 
released 
tially copied 
ae. 


according to action, Kings 
“Brave One,” “substan- 
’ from Duval’s manu- 





Touts Pal-Making Cinerama 


to Floris Luigi | 


Thomas H. Kuchel, U. S. Sena- 
tor from California, has read into 
the Congressional Record an offi- 
cial commendation for the part 
Stanley Warner has played in pre- 


| senting Cinerama at the Brussels | 


Kuchel cited Cin- 
“superior ability to 
for the United 


World’s Fair. 
erama for its 
make friends 
States.” 
Brussels Fair presentation is ac- 
tually under the auspices of Robin 
International, an  import-export | 
firm headed by Nicolas Reisini, 
which holds the Cinerama exhibi- 


closing at 3034, 
Paramount closed 
Its high for the year 
was 43%, the low 305 8. Warner Bros. also dropped — 


another suit has | 


“Corrida de Tor-! 


carrying several 


showed 20th-Fox 
just 
lems. Financial 
companies’ 





In contrast, 
by over $100,000,000 in °57 





| $1,225,000,000 in 1956. Included 


records and musical instruments. 


\% of a point, closing at 2042, less than a point short 
of the year’s high of 2144 and well above the low 
of 167%. Columbia gained % of a point, 
174%, just short of its 1958 high of 18. Its low for the 
year was 1242. Metro gained 42 a point, 
17%, just short of the year’s high of 1734. 
hit as low as. 127%. 
Artists gained 1% point. 

Several Wall Street houses in recent weeks have 
noted the comparatively healthy position of the film 
biz at a time,when the industry is having its prob- 
people say 
worth generally 
_ing” physical assets. 


 Down-Trend of Admissions 


ending at 


closing at 
It had 
lg and United 


Universal lost 


that evaluation of the 
underestimates exist- 


Washington, July 29. 


The hopeful trend in motion picture theatre attendance between 
1954 and 1956 was reversed in 1957 when income from film ad- 
missions dropped fully $109,000,000 from the prior year, 
merce Dept. report showed last week. 
the sale of radio and tv 


a Com- 


receivers forged ahead 


Film admissions that year ran to $1,116,000,000 in contrast to 


in the radio and tv category are 
The public spent $2,988,000,000 


for them in '57 against $2,872,000,000 in ‘56. 
| Following chart pinpoints the fortunes of the theatres: 





1957 


Spectator sports | in 1957, totalled $246,000,000. 


$1,594,000,000 

1,503,000,000 
445,000,000 
367,000,000 
1,299,000,000 
1,233,000,000 
1,172,000,000 
1,210,000,000 
1,217,000,000 
1,225,000,000 
1,116,000,000 
The legit theatre, 


_ 


opera and non-profit entertainments grossed $296,000,000 last year, 
an increase of $20,000,000 over 1956. 








| phone, 
| steel, 
| cigarets, 


|of the film 





Freud Biopic Ist 


| 


Hollywood, July 29. 

John Huston is set with Seven 
Arts Productions to direct five pic- 
tures, first to be the story of Dr. 
Sigmund Freud, patentholder on 
psychoanalysis. Huston will collab 
with French playwright Jean Paul 
Sartre on the screenplay. 

“Lysistrata” is being prepped as 
Huston’s second. Quintet of films 
wail entail a total budget of some 
$20,000,000, according to Eliot Hy- 
man and Ray Stark, SAP produ- 
cers. 





Hornblower Character 
Not Warners’ Property, 


| Sez C. §. Forester in Suit 


Los Angeles, July 29. 


Suit asking for declaratory judg- 
ment over the fiction character, 


Captain Horatio Hornblower, was | 


filed by Hornblower Productions 
Corp., against Warner Bros. Pic- 
tures, Inc., in Superior Court over 
weekend. 

Complaint stated that in 1939 
Cecil Scott Forester, author of cer- 
tain novels and stories which used 
the Hornblower name, contracted 
with 


1951 that studio turned out a film 
under tag, “Captain Horatio Horn- 
blower.” 

Both before and after release of 
pic, according to action, Forester 
| wrote in excess of 25 stories and 
other properties, all containing 
name of Hornblower. Warners, said 
suit, knew about this use of char- 
acter and also a radio series made 
in 1952 which used the character 
name, but never objected. In June, 
1955, according to action, Forester 
sold ‘his rights to name to Towers 
of London, which in turn, in 1957, 
sold rights to Hornblower Produc- 
tions, which now wants to produce 
a tv Series and a motion picture 
based on the Forester stories. 
| However, suit stated, Warners 
declares it has exclusive rights to 
character name of Hornblower and 
doesn't want indie to make any pix. 


tion rights in certain foreign coun-| Plaintiff asks court to declare it 


| tries. 


) has legal right to character. 


Huston 7-Arter 


Warners for character’s use 
in a picture, but it wasn’t until 


lf Films Run Mediocre, 
Rotate ‘Jaded’ Critics 


For Greater Tolerance 


Chicago, July 29 

It’s being suggested that pix biz 
here if the film 
rotated every few 
months or And at least one 
tradester thinking of 
putting such a plan to the meiro- 
politan gazettes. 

His feeling, developed over many 


would benefit 


critics were 
so 


is seriously 


years in the trade, is that the, pre- | 


ponderance of mediocre product 
tends to jade critics, and that more 
realistic reviews would result if 
they were less inured. Tradester 
thinks the crix ought to have a typ- 
ical customer's approach, 


The critics see 
and it gets 'em down.” 


LENA HORNE TO STAR 


pictures a month. 
too many, 





IN CROWN’S JAZZ FILM 


Alfred Crown, who has a two- 
picture deal with the Mirisch Co., 
will launch its first project—“The 
Night They Wailed,” starring Lena 
Horne — as soon as Miss 
Horne completes her engagement 
in the Broadway musical “Jamai- 
a.”’ Present plans are to film the 
picture, a jazz story, in New York. 
Crown has tv writers Nel King and 
Peter Achilles working on the 
screenplay. Jazz expert Nat Hen- 
toff has been retained as technical 
advisor. 

Crown, who recently severed his 
association with Morris Helprin in 
Barbizon Productions, has not as 
yet selected his second property 
for the Mirisch deal. His associa- 
tion with the Mirisch Co. 
from 
lin Productions, the latter being 
the indie company which produced 
“Moby Dick.” Crown had been 


|president of Moulin. 





Richard Griffith, Museum of | 
Modern Art film curator, has left 
for Brazil to attend the final weeks 


of “The History of American | 
Movies” at the Museum de Arte | 
Moderna in Rio. The David O. 


Selznick Golden Laurel trophy will 


}be awarded during the event. 


| ues on the big 
| while the entire 


“and the; 
|} average guy sees only two or three 


stems | 
Allied Artists and from Mou- | 


WALL ST. TRADES-UP SHARES 


‘STUDIOS VALUED 
ABOVE QUOTES 


By GENE ARNEEL 


Wall Street's flirtation with the 
American film business, which be- 
came apparent several months ago, 
has blossomed into a real romance. 
Total trading value of the motion 
picture issues on the New York 
Stock Exchange soared from $383,- 
000,000 at the beginning of 1958 to 
$493.000,000 earlier this month. 

This represents a gain of $110,- 
000,000, or 28.72% 

Making this particularly impres+ 
sive, as pointed out by Harold 
Clayton, of Hemphill, Noyes & Co., 
is the fact that the overall market 
rise was 14.5°%; thus, films were 
nearly double the average in terms 


| of upped quotations 


Clayton noted further that of all 
industries which his outfit checked, 
only two, airlines and cements, 
made better gains than the picture 
trade. The latter's performance 
was more robust than radio-tele- 
rails, drugs, natural gas, 
installment finance. coppers, 
automobiles, public utili- 
ties, oils, and a string of others. 

Stocks on Climb 

Here’s a rundown on how each 
corporations jumped 
the is, how 


on ticker tape—that 


|the trading prices have gone up 


percentage-wise: 


Columbia, 29%; Disney, 82°; 
| List (RKO Theatres), 5%; Loew's, 
| 27%; National Theatres, 19°; Par- 
amount, 31%; Republic. 28°; 
| Stanley Warner, 20°; 20th-Fox, 
136°; United Artists, 52°7; Uni- 
| versal, 18°; Warners, 23°% 


In the three-year period prior to 
Dec. 31, 1957, motion picture val- 
board dropped 29% 
market was up 
So how come the big switch 
in 1958—a change in pace that 
sees pic stocks progressing better 
than the securities of all but only 
two other industries? 

This is a gilt-edged question, 
due in part to the fact that the film 
business, always regarded in Wall 
St. as “speculative.” facing an 
uncertain future probably more so 


"Oo 
70 


is 


| at this time than in recent history. 


Further, 
U, Col, 


some companies, such as 
WB and Loew’s have suf- 


| fered some serious fiscal setbacks. 


The answer to the query is not 
a uniform one, opinions varying 
both within the industry itself and 
among brokers in close touch with 
film biz fluctuations. 

However, among the observa- 
tions most widely’ expressed were 
these: 

(1.) Prices had gone so low as to 
make the film shares one of the 
most under-priced groups on the 
board; there was only one new 
direction they could take—up. 

(2.) Liquidation of assets, in- 
cluding real estate and oil rights 
at some studios, would yield sub- 


stantially more per-share money 
than indicated in the market 
| prices. (This is given prominent 


| consideration among Wall Street- 


ers.) 

(3.) The picture business can be 
prosperous under new conditions 
as demonstrated by the success of 


| the blockbusters and producers are 
' growing more and more savvy on 


how to turn out this kind of prod- 


| uct. 


Whatever the reason, the fact 
remains that the bears are out of 
town so far as films and theatres 
are concerned. It's a bull market 
for Hollywood 





KAPLAN-DEZELL CLOSE 


CHICAGO EXCHANGE 


Chicago, July 29 

Paucity of product is blamed for 
the imminent shutdown of an indie 
distrib here. Sam Kaplan, for 
| many years partnered with Albert 
| Dezell, is closing Chi shop Aug. 1! 
| and switching to Max Roth's Capi- 
tol Films setup. 

Dezell, however, will retain his 
Detroit operation. He also owns 
several theatres in Michigan and 
Indiana. Roth is the local area's 
distrib for American-International 


} pix, as well as some indie product. 
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More To Nature Than Sex-Dolls; 
Disney Animals Gross $19,000,000 





Nature has its charms, and espe- + 


cially for Walt Disney for whom 
it’s paid rich dividends. via his 
True-Life Adventure features and 
shorts. 


ture pictures, released at the rate 
of one-a-year since 1953, so far 
have grossed a whopping $19,000,- 
000 worldwide, with the foreign 





market steadily outgrossing the 
U. S. and Canada. 
Quintet put out so far via 


Buena Vista Film Distribution Co. 
includes “The Living Desert,” 
“Vanishing Prairie,” “African 
Lion,” “Secrets of Life” and “Per- 


National Boxoffice Survey 


re ee ee | Firm; ‘Indiscreet’ Still Champ, ‘Pacific’ 


Second, ‘Baby’ 3d, ‘Sgts.’ 4th, ‘Vikings’ 5th 





Although there are not too 
many new pictures out on release 


jin key cities covered by VARIETY 


this week, biz is holding up re- 
markably nationwide. Severe heat 
wilted grosses in some spots but 
a light diet of new fare will hurt 





ri.” Latter rates as a True-Life 
Fantasy. Upcoming in mid-August 
is Disney's latest in the series, 
“White Wilderness,” which the 


optfit expects to top all the rest. 
According to Buena Vista prez, | 
Leo Samuels, who's also. sales} 


the most in current _ session. 
The four top biggest grossing 





pix this round will hit near the 
$1.000,000 mark. 
“Indiscreet” (WB) again is the! 


“King Creole” (Par) are the run- 
ner-up films. 

“South Seas Adventure” (Cine- 
rama), just getting started at N.Y. 
Warner Theatre. is playing to vir- 
tual capacity, with indications that 
it will prove one of the stronger 
pix in the Cinerama group. “Match- 
maker” (Par) is rated fast on its 
L.A. preem. 

“Twilight For Gods” (U) shapes 


las a potential b.o. hit, being sock 


in Chi, big in Cincy, okay in slow 
Seattle, great in Pitt and smash in 


Necrology Parade of 1958—to Date 


And still they go, the show biz giants. 

From Jesse L. Lasky in January to Harry M. Warner last week, 
the Variety annals for this year list in chronological sequence 
such names as Manie Sacks, Al Lichtman, Louis K. Sidney, Ted 
O’Shea, Harry Cohn, Jim Sauter, Mike Todd, Don Hartman, Wil- 
liam K. Hollander, W. C. Handy, Nicholas Nayfack, George Jean 
Nathan, Ralph T. Kettering, Sol M. Wurtzel, Frank Mandel, Nor- 
man Bel Geddes, Bill Goodwin, Ronald Culman, Elmer Davis, 
Cmdr. E. F. McDonald Jr., F. Hugh Herbert, Tom Rockwell, Sir 
Louis Sterling, Nate B. Spingold, Herbert Bayard Swope, Paul Ash. 


ie» 


Emigrant Boy & Show Great Dies; 
Harry Warner's Political’ Films Of 
Both Wars, & Vitaphone, Memorable 


Dead in Hollywood at age 76,! operation of his horse breeding 
Harry M. Warner is another of the|stock farm in Woodland Hills, 
film industry's “founding fathers” | where such winners as Honeymoon 
to pass into the record. 








Ill for | and Stepfather were run under his 
some years, lately in a state of| colors. Many felt he was consider- 





chief, the five have grossed $8,500.- ' aes ' |Denver. “La Parisienne” (UA)| paralysis, Warner saw and made ably embittered by the loss 6f his 
000 so far domestically and over , No. 1 picture, same as last week. | aiso looms as a winner at the| film history. He dated from the beloved son. 

$10,000,009 overseas. hey each, The Cary Grant-Ingrid Bergman wickets, being great in Chi, smash | folding chair period of store shows; Harry Warner remained a di- 
cost between $800,000 and $1,200.- | starrer is bearing out the old say-| in Boston, okay in Philly and socko| and his fame was made secure in rector of Warner Bros. following 
000. Most succes ful so far has ing that the public always is able | in Frisco. “Blue Murder at Trin-| 1926 when, with his brothers, the his retirement from activity when 
been “Living Deser which has | ,,, spot an entertaining pic. “South | ian” (Cont) also is doing remark- | late Sam Warner and the surviv-| the Boston bankers took control in 


ably well at arty houses in Balto, | ing Jack L. and Major Albert War-/ 1955. He got around with diffi- 





ced $° SO } OS a . - Py , : 
grossed $2,500,000 domestic and | Pacific” (20th) is winding up sec- 





close to $4,000,000 abroad. lond. same as a week ago. | Chi, N.Y., Minneapolis and Frisco. |ner he gambled on Vitaphone and culty and gradually became immo- 

Samue's said each of the features “Rock-A-Bye Baby” (Par) is| “The Fly” (20th) is great in Boston ushered in the great revolution in bilized physically. Meantime he 
chalk up between 10,000 and 11.000 | ....hing up to third position as| and St. Louis. | the medium—talking pictures. had been almost literally showered 
bookings domestically. “The key against fifth place last round. “No| Windjammer” NT), on ex- Death came July 25 at his Bel over the years with scrolls of honor 
to their success is that they're pure |mW3ye For Sergeants” (WB), long| tended runs in N.Y.. Chi and L.A.,| Air estate. Cerebral occlusion was from-charitable organizations. He 
family enteriainment. It’s the kind | hich on the list, is finishing fourth. |< Pi, in last-named city. “Proud | the statistical cause. was a Chevalier in the French |.e- 
of show which everyone can see.” “Vikings” (UA), also way up on! Rebel” (BV), nice in N. Y., is slow | Harry Warner's story follows the | gion of Honor and held the Italian 


: or jin L.A. 

top for weeks, is winding in Afth | “Vertigo” (Par) shapes pleasing 

spot. ; lin Balto. “God Created Woman” 
“Gigi” (M-G) is climbing to/| (Kings) still is smash in Washing- 


Horatio Alger pattern in that he Order of Solidarity, first class. As 
was an immigrant. Born in Poland | Tecently as October, 1957, he was 
in 1881, he migrated with his fam- | lected veepee of Brandeis Camp 
ily to Baltimore at age six. In 1895 | Institute in Santa Susana, Cal., in 


He po nted out that, in the foreign 
market, the naiure features fie- 
quentiy are classed as particularly 
valuable and benelit from tax ex- 


: si ile “: World | } ig i - 
emptions and other concessions. ap — ore Gat oe ccnats yg tg ag Fae. ee. a 4 family was in Youngstown, ©.,|Tecognation of his long years of 
Series started with “Seal Island,” position. “Key” (Col) will take | jooms big io NY eee eo in | and Harry had a bicycle shop, dur- service on behalf of the nation’s 

a Disne nature shor, which he eichth money. “Search For Para-| Washington “Attila” (AA), good in ing the height of the then bi- youth. 
made Isrze'y to find a suitable} gice* (Cinerama) is finishing ninth! petroit. looks okay in Portland. | Cy¢le craze. Again the resemblance Surviving are his widow, whom 
companion j.ece for his features. | while “Light in Forest” (BV) is| “High School Confidentfal” (M-|to other industrial pioneers— he married in 1907; two daughters, 
It was an instantaneous hit and Was | ¢i;-onger to take 10th spot. lq) big in Chi shapes good in| since a substantial number of the Doris and Betty May (Mrs. Charles 
immediately followed by others. |" wpime To Love” (U) is landing| Louisville and ‘fair in Buffalo,| founders of the Detroit automo-| Vidor and Mrs. Milton Sperling), 
While “Living Desert,” the first in lith position while “Kings Go|“Immitation General” (M-G) is | bile industry began about the same and an adopted daughter, ° Lita, 
feature-length effort, outgrossed | .. th” WA) rounds out the Top| smart in L.A | time in the bicycle trade—not to daughter of the late Sam Warner. 
Yor AU! s | — In addition to brothers Albert and 


the rest, these Disney films have 
been earning on a pretty constant 
level, Samuels reported. - 

There are certain problems con- 
nected with “selling” this type fea- 
ture to press and public. One, as 
pointed out by B-V publicity man- 
ager, Harold Rand, is the lack of 
actors and names. To publicize 
“White Wi'derness,” photographed 
in Canada and Alaska, he has 
Jaunched a unique set of mailings, 
featuring the various animals in 
the film, accompanied by tongue- 
in-cheek captions. 

Since the Disney nature features 
generally revolve around the life 
cycle of certain animals, plants, 
etc. the photographic teams which 
execute them: may be on the job for 
over a year or more in their quest 
of unusual closeups. 

While the features are put out at 
the rate of one-a-year, the Disney 
natire shorts come in greater 
numbers, running anywhere be- 
tween 11 and 46 minutes. Accord- 
ing to Samuels, the unusual length 
is convenient for exhibitors seek- 
ing to fill out a single-feature pro- 
gram, particularly if the main 
feature runs unusually long. 


Disney Features 
Latin & Far East 
Via Rank Org 


Rank Organization will distrib- ! 
ute Walt Disney productions in all | 
Latin American and Far East areas | 
where Rank operates directly. 





Rank recently took on the RKO 
product for most areas throughout 
the world outside the U.S. and 
Canada. Though Disney has secat | 

* tieups in several countries, mostly | 


in Europe, RKO had handled the 
rest. 

Current Disney releases affected 
by the Rank deal include “Old Yel- 
Jer,” “Perri,” “Sign of Zorro” and 


the Super-Scope reissue of “Fan- 


tasia.” 





Daughter Emulates Dad 
Kirbyville, Tex, July 29. 
Ferrelle Richards is operating 
the Palace Theatre here. She is 
the daughter of R. J. Cooper, ex- 
hibitor here for many years. 
Papa Cooper died recently. 


12 list. “Night Heaven Fell” | 
(Kings), just getting around, and! 


mention the Wright Brothers of 


(Complete Boxoffice Reports on 
Page 8-9-10.) 





Disney $1.89 Net 
Tops Last Year 


Walt Disney Productions this 
week (28) reported. a $2,900,094 
net—$1.89 per share—for the nine 
months period ended June 28, 1958. 
Net was after provision for $2,908,- 
000 for taxes. In the correspond- 
ing 1956-57 period, Disney showed 
a $2,347,745 net (not including Dis- 
nevland), or $1.57 per share, after 
tax provision of $2,375,000. Thus 
1958 was up by over $550.000. 

Third quarter net was 83c per 
share compared with 54c for the 
comparable 1957 quarter. 

Disneyland figures have been 
consolidated only for periods since 
June 29, 1957, on which date Dis- 
ney increased its stock ownership 
from 34.48° to 62.52%. Disney- 
land addedeonly $33,965 net to the 
nine-months results. Park’s great- 
est earnings fall in the July 
through September period. 

Disney Productions’ gross _ in- 
come for the nine months ended 
June 28, 1958, was $34,332,133, a 
$10.882.312 boost over the same 
period last year. Accounting for 
this increase were the Disneyland 
Park with $7,243.181, film reatals 
which rose $1,575,625, television 
income up $1,716.020 and other in- 
come, including publications, mu- 
sic and records, character mer- 
chandising, ete., which accounted 
for $347.486. 

Attendance at Disneyland cur- 
rently is up between six and eight 
percent over hast year. Two new 
spectacular rides are being added 
along with other improvements. 








Europe to N, Y. 

Max Asnas 
Barbara Campbell 
Peggy Cass 

| Claudette Colbert 

| Alfred E. Daff 

Joseph Ende 

Carl Fisher 

| Harry Hershfield 

| Mickey Hargitay 

| Elinor Hughes 
Jayne Mansfield 
Nicole Milinaive 
Jerome Robbins 
Zachary Scott 
Marshall Simmons 





N. Y. to Europe 
Lucia Chase 
Arthur Gross 
Griffith Johnson 
Eric Johnston 
Jeff Livingston 
W. S. Low 
Groucho Marx 
Victor Mature 
Jose Quintero 
Fritz Reiner 
George Rosen 
Rosalind Russell 
Serge Semenenko 
John Steinberg 
Eleanor Steber 
Andrew Stone 
Virginia Stone 
Igor Stravinsky 
Benjamin Thau 
Dorothy Warenskjold 
Bob Weitman 


L. A. to N. Y. 


James Aubrey 
Barney Balaban 
Charles C. (Bud) Barry 
Steve Broidy 
Yul Brynner 
Joan Caulfield 
Stanley Donen 
Phoebe Ephron 
Marc Frederic 
Ken Giniger 
Sidney Harmon 
Russell Holman 
Peter Lawford 
Irving P. Lazar 
Gordon MacRae 
Abe Montague 
Helen Morgan 
Jerry Pickman 
Carlo Ponti 
Milton R. Rackmil 
George Sanders 
Ray Stark 
Dorothy Stickney 
Jule Styne 
George Weltner 
Betty White 


N. Y. to L. A, 


James Gardiner 
Lou Jacobi 
Lloyd Leipsig 
Frank Maxwell 
Howard Merrill 
Maxine Stuart 





Eli Zucker, recently named to 
WB Pittsburgh sales staff, is cov- 
ering the Erie and Main Line ter- 
ritory. Exchange’s new sales man- 
ager is Bill Lange, who. replaced 
Paul Krumenacker, retired after 


Kitty Hawk aeroplane renown. Jack, two sisters, Mrs. Sadie Halper 

Warner's chapter in the growth #24 Mrs.Ann Robbins. 
of the infant motion picture indus- Burial was at Home of Peace 
try was a large chapter and was! Memorial Park, Los Angeles. Rab- 
told in some detail in Varrietry’s | bi Edgar Magnin read the eulogy. 
50th Anniversary Edition two years | Mourners included a roster of film 
ago. Originally shoestringers mak-| colony personages at Wilshire 
ing quickies, the Warners started | Temple. 
to achieve status in 1917 during | 
the Wilsonian fervor when a pen- 
chant of Harry’s for “topical” 
themes resulted in a film based on 
Ambassador James K. Gerard's | 
“My Your Years in Germany.” (It 
was Warners at the outset of World 
War II which produced “Confes- 
sion of a Nazi Spy.’’) 

The Warner brothers had opened 
the Cascade Theatre at New Castie, 
Pa., in 1903. Thus their roots were y rop a 
among the deepest and oldest in 
today’s industry. Current covey of “horror” films 

Warner and his brother saw their is putting greater emphasis than 
opportunity to branch if they would | ever on the ad-pub and exploita- 
collect numbers of films and rent tion department activities of the 
them to other budding exhibs. Re-| companies. Feeling is that these 
sultantly, under Harry’s executive | are the kind of attractions which 
direction they opened a film ex- can’t depend on any word-of-mouth 
change in Pittsburgh, later others buildup and therefore must be 
in nearby cities, which became the socked across with a “hard sell” 
——— ag my Co., one of from the start. 

Tn a further expansion of opera-|y,ExPloiteers generally welcome 
re ane his brothers pur- | their alley. “This is something we 

istributed films made can really get our teeth into.” d 

by companies, then started shoot-! ne 1 “? & k On “sang aim 
ing pictures in St. Louis. This led . a Ween. " these wong 
to establishment of a studio in —_ are eee imagination, 
Santa Paula, Cal., but due to ot | eee it's in the ads or in 
backs Warners dropped out of pro- | regi 
duction in 1914 and returned to|, Ad-pub topper of one of the ma- 
exhibition and distribution. Then |J0rs contributed another angle. 
came the arrangement to bring | “ere, finally, we have a batch of 
Gerard’s book to the screen in. films without any big stars. We can 
1917, which led the way to the | >uild our ads around the ‘horror’ 
present Warner Bros. organization. | @8le, the picture itself, if you will. 


Gotta Ballyhoo 
Horror Films or 








Leaving production guidance to 
his brother, Jack, Harry Warner 
divided his time between N. Y. 
and Hollywood, shaping the poli- 
cies of the steadily expanding org 
and acquired the old Vitagraph 
Company to supplement Warner 
distribution facilities. Credit is 
often given Sam Warner for first 
realizing the potential of talking 
pictures but Harry enthusiastically 
backed the project. 


Harry then was instrumental in 
Warner Bros. acquiring First Na- 
tional Pictures Inc., with its huge 
Burbank studios, and merged it 
with the Warner org. 


In latter years, Warner pretty 
much left the gperations to his 
brothers, Albert and Jack, latter 
now company prexy under the new 
Semenenko regime. He had de- 





34 years with the company. 


voted himself to philanthropies and 


| We don’t have to worry about hav- 
| ing the players’ names in the same 
type size as the title of the picture 
itself, or about the position of the 
star’s head in the ads. It’s all 
pure punch, with no dilution. It’s 
about time we came back ‘o that.” 

Many in the ad-pub field have 
been complaining that stars’ and 
agents’ interference has crimped 
their style in the design of effec- 
tive ads. 





Catholic Film Foundation, & 
membership corporation chartered 
in California, has filed a statement 
and designation that its New York 
State office for the conduct of an 
operation in films for religious, 
educational and charitable pur- 
poses, is at 1790 Broadway in New 
York City. Gloria Cancro is secre- 
tary of the Foundation and Ralph 
Losso attorney. 
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Capra Vs. Foreman on ‘Art 


Is the motion picture an art form? Or, for that matter, should 


it be? 


Director Frank Capra, in Variety last week, answered in the 


negative, holding that, while films 


are capable of art, they should 


be made primarily for entertainment and have little art in them 


today. 


Carl Foreman, the director-writer (he scripted “High Noon” and 


“The Key”) disagrees with Capra 


in an interview in the British 


quarterly, “Sight and Sound.” Says Foreman: 


“We will attract a larger audi 


ence again when that audience 


feels that we have something to offer them, when we come closer 
to being an art form rather than an industry. When they feel that 
we can give them the answers, or the stimulation, or the inspira- 


tion, or whatever it is they expect 


from an art form. 


“I think we'll get them back if we've lost them and we'll get 
new audiences as they come along. And God knows we've got the 


means to do it.” 








: Cary Grant's Open Forums 


NT 


—— « 


ala: 


By FRED HIFT 





America’s film business is caught 
in a vicious economic circle in 
| which the producing studios vir- 
| tually force the handful of 
stars to drive hard bargains, actor 
| Cary Grant declared in Manhat- 
tan last week. 


“You have a studio wanting to | 


| make a picture. But in order to 
| get the banks to go along, the 
| studio must have a star, preferably 
an important star. So then the 
studio goes to the star and insists 
on a deal. Naturally, the star al- 


most can't help making the most | 
com- 


of the Grant 


mented. 


situation,” 


Star Not Sure Personals Help Boxoffice But They, “rye had studios come to me. 


Help His Underst 


Londen, July 29. | 

“If I hadn't been doing this, I 
could have been earning myself 
another $1,000,000 making a pic-| 
ture in Hollywood,” said Cary| 
Grant before leaving London at} 
the end of his 13-day barnstorming | 
tour through Britain with “Indis-| 
creet.”” in which he costars with| 
Ingrid Bergman. | 
Touring a country with one of 
his releases was first tried out by 


Grant in the United States a few 
years back, when he made per- 
sonals with “To Catch a Thief.” ; 


Does it help the picture? “I frank-| 
ly cannot tell,” says the actor, “but | 
it has been invaluable to me in 
getting into“close contact with the 
movie-going public. It must also 
be good for the exhibitor, who can 
hardly be expected to laugh up-/| 
roariously at 10 in the morning in| 
a cold theatre, without much of 


an audience, however good the 
comedy may be.” | 
The Grant technique of ex- 


anding of Public 





Republic’s 46c a Share 

Republic Pictures has _ re- 
ported a 26-week net profit of 
$1,126,238, equal to 46c¢ on 
each share of common stock. 

Figure is up from same per- 
iod last year which saw a net 
of $92,586, or 23c a share on 
the preferred stock only. 


Steve Broidy Sets 
32 Films; 4 Rate 
As Blockbusters 


Allied Artists will make and re- 
lease 32 pictures from September 
of this year to September, 1959, 
prexy Steve Broidy disclosed in 
New York. Of these 28 will be in 





| pressing me for a deal. I said to 
| them “Take it easy. This way I'll 
have to drive a hard bargain and 
| you'll be sorry afterwards.” But 
| they insist anyway. They know 
|there are only about six of us on 
top now—all men, not a single 
woman—and the banks want ‘star 
security.’ Personally, I think there 
should be more collaboration be- 
tween producer and talent. It'd 
be wiser to worry first about a 
story and then about a deal.” 

Grant, who is current in “In- 
discreet” and has “Houseboat” 
coming up, deplored the lack of 
film comedies, but acknowiedged 
at the same time that they repre- 
sent “a risk, a deadly gamble. If 
you don’t get the audience laugh- 
ing at that first preview, you know 
you're dead.” 

Unamused 


Trouble is, he opined, that the 
young writers today “don’t feel 
very amusing about life. The good 
ones have gone to television and 
nobody knows how to really polish 
up dialog any more. It’s all rough 
and tough stuff, which of course is 





tended question and answer ses-|the $100,000 to $300,000 bracket | ®4S!¢r to do in the first place. 


sions following the previews, which) and four will be in the blockbuster | 


have run from anything from 30- 
minutes to close on two hours, is 
unique in Britain, and he believes 
that no other actor has attempted 
anything on quite the same scale 
in the U.S. either. 

He chose this method in pre- 
ference to a pre-arranged sched- 
ule of provincial trade screenings, 
as he wanted the opportunity of 
getting a first-hand reaction from 
his audiences. Exhibs have been 
invited to the nightly sneaks, which 
have been held throughout the 
country, including Scotland and 
northern and southern Ireland. 

Zest For Facts 

The level of questioning, he told 
Variety, had varied from place to 
place, but was generally intelligent. 
It was evident, that the public was 
deeply interested in the mechanics 
and the economics of film-making, 
and the nature of their questions 
showed a sincere interest in the 
facts A fairly common grouse 
concerned credit titles, but sub- 
jects had been raised over a wide 
range and included such basic 
matters as upped admission prices 
for blockbusters. 

The last night of the tour last 
Tuesday (22) took the Hollywood 


category. A total of $6,000,000 
will be invested in the latter four. 

This “pre - meditated” 
follows much study of market con- 
ditions. The picture business is 
“far from dead,” Broidy declared. 

“Some of the methods, tech- 
niques and approaches in produc- 
tion, distribution and _ exhibition 
may be dead, but the industry is 
aware of it and is doing something 
about it,’ Broidy declared. “It 
can't however, be revived over 
night. You. might say the industry 
is now undergoing a convalescent 
period.” 

Broidy stressed that the “public 
no longer buys tickets but has to 
be sold tickets.” 

Broidy noted that it’s the mid- 
dle pictures that are the dangerous 
ones. He said AA’s experience has 
been that a picture with a negative 
cost of $450,000, which becomes 
$700,000 when prints and adver- 
tising costs are added, “is a dan- 
gerous one for us.” 

Allied Artists has cut expenses 
considerably, to the extent that the 
savings now amount to approxi- 
mately $25,000 weekly. 

Information on AA's “big” pic- 


balance | 


Grant's next film will be “North 
| by Northwest” for Metro, with Al- 
fred Hitchcock directing. After 
that he may or may not appear in 
| “Something for the Boys,” which 
| the Grant-Stanley Donen company 
| (Grandon) is preparing. 

Grant, who's never been on tv, 
said he had nothing whatever 
against the medium, but 
wouldn't go on it “unless they find 
me something really extraordinary 
| to do.” 

Actor said tv was the best thing 
| that could have happened to peo- 
|ple like himself. “Finally some- 
| thing's come along to make us look 
| good,” he commented. “In the old 
| days, when I was on the stage, we 
|}used to look down on the ‘me- 
| chanical’ acting in films. Finally, 
| pictures came into their own. Now, 
| when I've come to the point where 
| I can afford to appear in only two 
| or three films a year, why should 
rush into tv? Now we're the ones 
on a pedestal, thanks to that little 
|}box and we have some distinc- 
| tion.” 
| Grant predicted some sweeping 
|industry changes in the years to 
come, particularly at the exhibi- 
tion level. “Some of those old 
| barns will have to go as victims of 


star to a nabe situation in West tures awaits agreements, Probably | the decentralization that's taken 
London—a locality which is rarely |jn 10 days. One of them, is film of | Place all over the country,” he 


honored by front-ranking Ameri-|“Man from Montmartre,” Stephen | said. 


can artists. The event was suf- 
ficiently important to attract the 
Mayor and Mayoress, complete 


with chains of office. 

One of his questioners frankly 
complained that certain scenes in| 
the film were too slow, and weren't 
they aware of it? With complete 
honesty, and making no attempt to 
evade the issue, Grant explained 


that he and Stanley Donen (who jake or lose money.” He conceded | 


produced and directed) were very 
conscious of the slow build-up, but 
such was the nature of the story 
that they had been unable to avoid 
it. In that type of drawing room | 
comedy it was necessary clearly to 
define and establish the principal 


and talk. “We know only too well 


that it starts slowly—but we were | the industry for 24 years, Hendrix } 


stuck with it.” He also hoped the 


audience would agree that it built 
up to rousing yocks. 


Longstreet’s biographical novel of 
the painter Utrillo. Blockbusters 
will roll in late August, November, 
April and May. 
Discussing AA's experience with 
its previous blockbuster ventures 
“Friendly Persuasion” and 
“Love in the Afternoon’’—Broidy 
said the “full count isn't in yet,” 
but that so far the company “didn't 


“we learned a lot.” 
Broidy will be in N. Y 
tomorrow (Thurs.). 


until 





Truman Hendrix named South-| 


western division sales manager for 


NTA Pictures and will headquar- | 
characters, and that took time— ‘ters Dallas superv:sing NTA thea-| 


trical sales in the Southwest. In 


has with 20th Century-Fox Para- 
mount and various indie distribu- 
tors, 


“We'll have to have modern 
houses. Our technical knowledge 
today is far ahead of our archi- 
tecture.” Eventually, he felt, the 
new theatres built will allow full 
vision, removing the proscenium 
arch and virtually surfound the 
audience with the screen. “It’s that 
artificial frame that we'll have to 
take away,” he said. 





top | 


he | 


TOOK RICHES- 








U.S. Kid Fare Skid 


The International Centre of 
Films for Children, headquar- 
tering at Brussels, has been in- 
formed that 34 countries plan 
to set up national centres to 
promote more and . better 
screen fare for the young. 
That's in addition to a number 
of countries that already have 
such centres. 

Repiy from the U.S.: “The 
Motion Picture Assn., of Amer- 
ica regrets no favorable answ- 
er could be given.” However, 
the U.S. National Commission 
for Unesco is exploring the 
possibilities. 





For First Time, 


(K ick’) Hit 

Germany's “Captain of Koepen- 
ick,” released by Distributors 
Corp. of America, rates as the first 
postwar German import to do 
smash business at a N. Y. house. 
Comedy-satire, with titles, tripled 
prior records in its first weekend 
showing at the 72nd St. Playhouse, 
with long lines being turned away. 
It got very good reviews in the 
metropolitan press. 

Irony is that DCA couldn't find 
a Broedway or near-Broadway the- 
atre to book the film, which has 
won many European prizes. The 
72nd St. Playhouse, which has 
been specializing in German films, 
grossed a reported $4,900 over the 
weekend at $1.20 top. It only seats 
450. 


Think ‘80 Days,’ After 
Quitting Rivoli, N.Y., Will 
Spot-Book for Xmas 


There are “no immediate plans” 
for dating “Around the World in 80 
Days” in New York when the pic- 
ture exits the Rivoli Theatre on 
Oct 5. just two weeks short of a 
two-year run. 

The Michael Todd Co. asserted 
last week that the picture would 
be pulled from the Rivoli on that 
date, which marks the expiration 
of the lease with the Biddle Realty 
Corp., which owns the house. “80 
Days” will be succeeded by “South 
Pacific,” moving over from the Cri- 
terion. It had originally been 
planned to keep “80 Days” in the 
Rivoli until Easter, 1959. 

According to the Todd outfit, 
“80 Days,” which opened Oct. 17, 
1956, played to absolute capacity 
for 16 months. It has grossed $3.- 
600,000 at the Rivoli boxoffice to 
date and, according to the Todd 
office, receipts have never fallen 
below $32,000 in a single week. 


Considering the need for a big) 


screen, a moveover in the Todd- 
AO version is unlikely. A number 
of houses throughout the country 
are playing the film in the reduced 
version. It's considered likely 
that, after exiting the Rivoli, “80 
Days” will be booked into a select 
group of houses to take advantage 


| of Christmas business. 


























| ‘Most Am 


} The motion picture was 
| of all art forms” this week by 


| in World Perspective.” 
Answering the 


itious of All Arts 


represented as “the most ambitious 


Eric Johnston, president of the 


Motion Picture Assn. of America, in a lecture delivered at the U. 
of Vermont at Burlington. Johnston's topic was “American Movies 


“seoffers and cynics” who, he said, “think that 
| if there’s anything popular, it can’t be art,” the MPAA topper 


| called the film “a unique art in its own original creations” and 
in its capacity to recreate the classics in all the arts, 


"THEY FORCE What Yanks Need Is an Eady Plan, 
COIN ON CTAAS" And Open-Minded Exhibs—Broccoli 


+ 


Belief that the U. S. Govern- 
ment should subsidize the Ameri- 
can film industry following the pat- 
tern of the Eady Plan in Britain 
was expressed in N. Y. last week 
by Cubby Broccoli, partner with 
Irving Allen in Warwick Film Pro- 
ductions. Latter operates in Brit- 
ain, but is financed by Columbia 
and releases through it. 

“If the government were to sub- 
sidize financing here it would help 
the business get out of its current 
doldrums,” Broccoli opined. “This, 
after all, is the time when the in- 
dustry needs help.” 

Under the Eady Plan, exhibitors 
charge an extra amount at the box- 
office. Based on costs and perform- 
ance, producers then are refunded 
a percentage of their budget out 
of the accrued Eady coin. Broccoli 
acknowledged that the setup in 
Britain had attracted a lot of minor 
talent into the production field, 
people who turned cut one or two 
quickies just to tap the fund. Asked 
what would happen if the Eady 
fund came to an end, Broccoli said 
“That's when they'd separate the 
men from the boys.” 

Warwick, which is strictly a Brit- 
ish production firm turning out 
British quota films, has five more 
pictures to go under its present 
Columbia contract. It has made 
some 24 films for Col release to 
date. Its next project is “The Man 
Inside,” starring Jack Palance and 
Anita Ekberg. It has delivered 
“Tank Force” to Col. Only addition- 
al picture set so fer is “The Ban- 
dit,” with Victor Mature. 

16,000 U. S. Dates 

Broccoli scoffed at the notion 
that British service films couldn't 
make a go of it in the States. “The 
trouble is,” he said, “exhibitors 
won't open their minds to the fact 
that many of these pictures are 
all action.” He cited the instance 
of Warwick's “Paratrooper,” with 
Alan Ladd, which got 16,000 dates 
in the U. S. market. Another War- 
wick production, “Cockleshell 
Heroes,” Starring Jose Ferrer, did 
very well everywhere except in the 


States Broccoli said that War- 
wick had largely itself to blame 
for this since it resisted a title 
change for the U. S 

British films, stressed th pro- 
ducer, must have some American 


flavor if they’re to appea! ‘1 the 
U. S. market. Warwick's produc- 
tions inevitably include one or two 
Holiywood players for that very 
reason. “We have been criticized 
in England for putting Americans 
into what someiimes are purely 
British themes,” he said, “but, after 
all, we are not phi.an‘hropists. 
Gradually, all the British preducers 
are coming around to the same 
view.” 

Broccoli said it wasn't really true 
that pictures could be made cheap- 
er in Britain. ‘Actually,” he admit- 
ted, “some could be made cheaper 
in the U. S. The trouble is the 
union system in Britain. It's a little 
cockeyed. You can’t get the men 
to work overtime, regardless of 
any emergency. It's reasiy the 
wrong system of makinz pictures.” 


St. Loo Ambassador’s 
Federal Sanction For 


‘Wind} 
indjammer’ Booking 
Stanley Warner, which won Fed- 
eral Court permission in 1953 to 
lease the Ambassador Theatre in 
St. Louis to show Cinerama pic- 
tures, last week obtained a green- 
light from N. Y. Federal Judge 
Edmund L. Palmieri to exhibit 


'“Windjammer” in Cinemiracle at 


the St. Louis house. 

Under terms of the Warner Bros. 
consent decree, under which the 
WB theatre division became Stan- 
ley Warner, court approval must be 
ob‘ained whenever a _ house is 
leased or acquired for special pur- 
poses. SW has also submitted sim- 
ilar petitions with the court to ex- 
hibit “Windjammer” at its Boston 
Theatre in Boston and Missourt, 
Kansas City, where Cinerama’s 
“Search for Paradise” is now being 
shown, 
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thing else and the sex details 


A Certain Smile 





, PE—C la: down so determinedly that 
“—_ — eye ciation never really rings 
’ true. 
t 

one ong as do The Hacketts’ script definitely 
adultery deesn’t pay. Stunning goes overboard on the nitence 
Paris and Riviera scenery add | angle at the end, though it does 
to saleability. roduce moments of charm 





Pp 

throughout the picture. The “for- 
giveness” scene between Miss Fon- 
taine and Brazzi is just a little short | 
of ridiculous. If there must be | 
Code-imposed “compensation” for 
adultery, must it be obvious to 
boot? 





20th-Fox release of Henry Ephron F see 
duction. Stars Rossano Brazzi, Joan Fon- 
taine, Bradford Dillman, Christine Carere; 
features Eduard Franz, Kathryn Givney, 
Steven Geray, Trude Wyler, Sandy Liv- 
ingsten, Renate Hoy, Muzaffer Tema, 
Katherine Locke. Directed by Jean Negu- 
sco; script, Frances Goodrich and Al- 
bert Hackett, from Francoise Sagan novel 
of same title; camera sage A by “4 Luxe), 
Milton Krasner; music, Alfred Newmen; | 
song (A Certain Smile”) performed by | tography one of the stars of the 
ay A gg am TF a 9 Bs Sammy | picture. Color is generally excel- 
‘ain and Paul Francis Webster, editor, | Soe 
Louis KR. Loeffler. Previewed z2t 20th-Fox | lent, though some of the blue suits 
homeoffice in N.Y., July 24, ’58. Running | worn by Brazzi come through 
sone, TOS SASHES. lrather harshly. Alfred Newman's 
we / musical score is pleasant. Louis R. 
Loeffler has done a smooth editing 
job. “A Certain Smile” handles a 
ticklish subject with delicacy and | 


Milton Krasner handles his color | 





Rossanno Brazzi 
Francoise Ferrand ..... Joan Fontaine 
Bertrand .+«.» Bradford Dillman 
Dominique Valion.. . Christine Cyorere 
Mons. Vallon 
Mme. Griot 





on Eduard Franz 
. KathryntGivney 


iS nig ot nat A: Steven Geray BZood tastes, though it tends to go 
ee, DOES. .occnctecens rude Wyler r i in a 
GOOFS... ccccccess Sandy Livingston overboard on the dramatics 
—. MN avucecovscers Z Renate Rey few scenes. 

RE. -btk nna, nighainne oman uzaffer Tema ( si .0. | 
Mm. Valion Bg eG ghorse It shapes as (a) promising b.o 


fare and ‘b) 
tourism. 





This is the second of Francoise Hift. 


Sagan's novels to be filmed. Once 
again, the principal character is a 
oung and attractive girl, only this 
ime the “shocker” involves her 
week-long affair with an older man. 
When this peg Bi run its 
course, the rest of the picture is 
mostly devoted to proving that old| With romantic story line; Stew- 
and young don’t mix, that adultery| art Granger and Barbara Rush 
inevitably exacts its punishments,| in_stellart roles. Promising 
and that the bonds of real love are| B.O. j 


Harry Black 
(BRITISH-COLOR-C’SCOPE) 





Overlong but often exciting 
Yarn of a tiger hunt in India, 








strong. 

Only the very basic elements in London, July 22. 
the siim Sagan book have been re-! o20th-Fox release of Mersham ‘John 
tained in the Frances Goodrich-Al-}Brabourne) production. Stars Stewart 


ri Granger, Barbara Rush, Anthony Steel. 
bert Hackett script, and they tenc | DiGeG py Huge Fregonese. Sereenviay. 


to make this glossy, emotional yarn |Sydney Boehm from David Walker’s book: 


into a picture that should hold con- | editor, Reginald Beck; camera, John Wil- | 


siderable appeal for women. None | fou, mace Clifton Parker. At_ Rialto, 


of the moody disenchantment of | q,-5y Fo gga waite: > ot ae 
the girl in the book comes through | Chelctian Tanner . 
in the film, and of course the end- | Boomons Tanner 
ing has been totally changed, for in | BaP 
Miss Sagan's original the heroine | De chowdhery 2202272 
blithely continued her affairs both | Nurve sone oo 
‘ -_ a rig erman Sergean 
— boyfriend and older British Officers 


; ; Harold Siddons, Allan McLelland, 
As a film “A Certain Smile” is | Norman Johns 


orients Anthony Steel 
sbeeeesees I. S. Johar 
Frank Olegario 

Kamala Devi 





well made, reasonably well acted | Mrs Tanner ——........ Gintys Bost 
de, al Mr. Philip Tanner ....... G c 

and quite’ magnificently photo-| Woolsey)... Archie’ Duncan 

raphed. Having so strenuously | Fisherman . John Rae 





oned down the amoral] aspects of | 
their story, producer Henry Ephron “Harry 
and director Jean Negulesco ap- | 

parently decided to go whole hog} 
for the visual aspects. As a result, 


Black” is a_ good, 


both in Britain and U.S. 


the film abounds with mouth-/|in India which is a safe b.o. bet 
watering vistas of the French} Story has Stewart Granger asa 
Rivicra, which is photographed | 


from every possible vantage point, lame, but courageous, famous 
providing an idyllic setting for the | hunter, who has on hand the sticky 
romantic goings-on between the | task of disposing of a man-eating 
stars, Rossano Brazzi and Christine | tiger. He meets up with Anthony 
Carere. Scenes in the Paris streets ‘ : 

also come alive temptingly jn | Steel whom he had known in a| 
CinemaScope and color. The trav- | German prisoner of war camp and 
- aspects of the film are among | who, by losing his nerve, was re- 
ts most attractive features. } ‘ ° ; 

Story of “A Certain Smile” is sponsible for Granger getting the 
briefly this: Thwarted in her ro-| bullet which caused his leg to be 
mance with boyfriend Bradford | amputated. Steel joins Grange 
Dillman, Miss Carere takes up the | jn the hunt, again loses his nerve 


invitation of Dil!man’s uncle (Braz- aan 
zi) to spend a week on. the Riviera. and, as a result, Granger is savage- 
ly mauled by the tiger. 


The girl does this despite the fact 
that Brazzi’s wife, Joan Fontaine,| Granger is gradually nursed back | 
has been very kind to her in Par's. | to health and in Steel’s absence in 
When the week is up, Miss Carere | Calcutta the hunter falls again for 
follows Brazzi to Paris, but finds | Steel’s wife, with whom he had | 
that (1) her romantic interlude has | been in love years earlier in Scot- | 
been discovered, and (2) Brazzi|land. This added complication 
would like to forget the whole causes Granger to hit the bottle 
thing. This leads to a confrontation | but, when Steel’s son is lost in the 
between the gir] and Miss Fontaine | jungle and at the mercy of the | 
and a forgiveness scene between | tiger, Granger pulls himself to- | 
Miss Fontaine and Brazzi, with | gether, finishes off the man-eater 
final indications Miss Carere and | and realizes that he cannot upset 
Dillman will resume. | the married life of the girl. 

This is Miss Carere’s first ap-| The atmosphere of the film is 
earance in an American film. She| prijliantly set in the opening se- 
s charming and petite, turning in| quence, with the cat stalking 
a capable performance that’s just @| through the jungle, into a village 
shade too much on the wholesome | and killing a native girl. From 
side. Dillman also is a newcomer,|then on most of the jungle se- 
good-looking in an unconventional quences are splendidly done The 
way. He does well in a frustrating | climax, with Granger and his 
role that doesn’t really give him| native’ trapper, finishing off the 
much leeway. Brazzi is suavely Con-| trapped tiger’ in a dark cave, 
tinental as the middle-aged Don | carries a real wallop. It is on the 
Juan, and Miss Fontaine suffers as| romantic side that the film econ: | 
required by script. In the smaller | sionally drags. There is one flash- 


arts, Eduard Franz and Katherine | pack, with Granger delirious, in 
cke play Miss Carere’s parents j ’ 


: : | which he recalls the trip to Scot- 
in a sombre mood; Kathryn Givney | jangd where he first fell for Bar- 
has just the right sharpness S| bara Rush. Despite knockout 


Dillman’s selfcentered mother. 
There’s a musical interlude when 
Johnny Mathis performs “A Cer-| 
tain Smile” in his unique and | 
trembling style at a nightclub. It’s | be: 
a catchy tune that is used through- | macy rey Fenmaed 4 agg bee 
out the picture and makes an ef- | role Stites Sams makes © dainty 
intelligent heroine. The film owes | 
— to an 6 ss 

: ; “ : -.| performance by I. S. Johar, as 
eed wees Deiviens aa bee Granger’s plucky, faithful trapper 
is tid : it d | with a penchant for philosophy and 
scenery is stunning, though it does | frequent swies ef “whiskey-wine.” 
tend to slow up the action. There | ¥ a : g os - 
are also several scenes in a Paris | “@Uve types are well portrayed. 
Berionme hata utah nn these | stronghy and ha excellently ap 
rbonne hang out and in these ; } 
the direction shows real imagina- — —— and menace of the 
tion. jungle. e tiger sequences are 
Unfortunately, Negulesco was handled with mounting excitment. 
Saree, aah c anigh tak antes nk comets. te} 
romance and a scrip at wi £ : side as 
only occasional flashes of humor.| just a pity that editor Reginald 
The affair between Brazzi ard Miss | Beck has not been more ruthless. 
Carere is implied more than any-| Rich, | 





Scottish scene these sequences 

are unnecessarily protracted. 
Granger gives a manly, convinc- 

ing portrait of the hunter and 





fective themesong. 
Director Negulesco obvigusly had 
his “Three Coins in a Fountain” in 





|John Cliff, Gail Kobe, 


camera with skill, making the pho- | %8. Running time, 80 MINS. 


| Young Brazos .. 


| Sheriff Blane 
| Bragg , 


Martin Stephens | ly 


| cellent. Whit 


Gunsmoke in Tuacsen 
(C’SCOPE-COLOR) 





Routine oater with names ef 
Mark Stevens and Forrest 
Tucker to hypo engagements 
in western market. 





Allied Artists release of William D. 
Coates production. Stars Mark Stevens, 
Forrest Tucker, Gale Robbins; features 
Vaughn Taylor, John-Ward, Kevin Hagen, 
George Keymas. 

Screenplay, 
Joseph, from 


Directed by Thomas Carr. 

Paul Leslie Peil, Robert 

story by Peil; camera’ (DeLuxe-Color), 

William Whitley; editor, George White; 

music, Sid Cutner. yt oe July 21, 
IN 


Mark Stevens 
Forrest Tucker 
Gale Robbins 
Vaughn Taylor 
John Ward 
Kevin Hagen 
Paul Engle 


Chip Coburn 
John Brazos 
Lou Crenshaw 
Ben Bodeen 
Slick Kirby 
Clem Haney 
Young Chip 


Anthony Sydes 


Cass eo ee John Cliff 
Kaiy Porter Gail Kobe 
Hondo George Keymas 


‘. Richard Reeves 
Bill Henry 
. Zon Murray 


Notches 





| A standard western plot of two 
a boon to French — on opposing sides of the 


law. Given moderate exposition in 
this Allied Artists release, backed 
by good use of CinemaScope and 
DeLuxe-Color. Film would have 
benefited from a punehier script 
and more definite character de- 
lineation, but names of Mark Ste- 
vens and Forrest Tucker will see 
it nicely through regular oater 
situations. 

Stevens and Tucker as the broth- 
|ers follow different paths as they 
mature after having seen their 
| father strung up as a horse-thief. 
| Stevens turns to outlawry; Tucker 
becomes a righteous lawman. Plot- 
|tage builds following Stevens’ re- 
lease from the pen, centering in 
Tucson where a battle is on be- 
tween a greedy cattleman and a 





. Barbara Rush | proup of farmers over the acquisi- 


| tion of rich land. Stevens, constant- 
referred to in dialog as leader 
|} of the Blue Chip gang, remains 


John Helier | Neutral, figuring to take the land 
Tom Bowman, | for himself and return to honest 
| living after it is won by one of the | 


| warring sides. He finally throws 
| in with the farmers and kills cattle- 
|man in a gunfight climax. 
Stevens is nondescript in a 
cloudy character, the audience 
never clear as to how he intends to 


; Sturdy drama of big game hunting | operate. Tucker does his best with 
ja role 


that doesn’t always ring 
true, and Gale Robbins, who melo- 
dically warbles “I Need a Man,” 
is in for distaff interest as Stevens’ 
inamorata who weds the cattle- 
man. 

The baddies get the best breaks 
in acting line, Vaughn Taylor prop- 
erly heavy as grasping cattleman 
who wants to become a land baron, 
and John Cliff and George Keymas 
as his henchmen. John Ward as 
Stevens’ gunman meanders in and 
out of plot and Kevin Hagen is 
leader of the farmers. 

Thomas Carr's direction is 
straightforward but is handicapped 


by the Paul Leslie Peil-Robert 
Joseph screenplay. William D. 
Coates is responsible for okay 


production values, and William 
Whitley's color photography is ex- 


Nor the Moen by Night 
(BRITISH-COLOR) 





Wonderful African animal 
photography and actioa marred 
by a novelettish yarn, limp 
dialog and plodding thesping; 
only fair prospects. 





London, July 22. 


Rank Organization (John Stafford) pro- 
duction and release. Stars Belinda Lee, 
Michael Craig, Patrick McGoohan, Anna 
Gaylor Directed by Ken Annakin, 
Screenplay. Guy Elmes from novel by 
Joy Packer; editor, Alfred Roome; cam- 
era, Harry Waxman; music, James Ber- 
nards. At Odeon, Leicester Square, 
London, Running time, 92 MINS. 

Alice Lang Belinda Lee 
Rusty Miller Michael Craig 
Andrew Miller Patrick McGoohan 
Thea Boryslawski.. Anna Gaylor 
Anton Boryslawski..... Eric Pohimann 


Mrs. Boryslawski Pamela Stirling 
Nimrod Lionel Ngakane 
Harriet Carver ~ Joan Brickhill 
Sergeant Van Wyck. Ben Hydenrych 
MEE edie nsec Alfred Kumalo 
GN a vacdccctvecses Doreen Hiantie 
0 co wsesaseconns John Withers 
DN tcc cpdatadedes Ken Ocelofse 
Tom Gordon MacPherson 





Thé scenery and animal shots of 
“Nor the Moon By Night” are 
great. It’s too bad that the cast 
has to get in front of it all. And 
the actors have a rough time of it. 
Apart from competing with the su- 
perb colored life of Africa, they 
are up against an incredibly silly 


story and stodgy dialog. Under 
the circumstances, it can be said 
|they go down gallantly. British 


audiences will probably accept the 
result passively. American audi- 
ences, with no allegiance to a far 
from star-studded cast, will prove 
more diffident. In no way does 
the finished pic stand up to the 
undoubted effort that must have 
gone into production 

The hearis-and-flowers story con- 


cerns a young woman who for years 
has been tending her sick mother. 
Meanwhile she corresponds (for a 
reason unexplained) with a game 
warden in Africa who she has never 
met. When mother dies, she goes 
out to marry her pen pal. Because 
he is busy rounding up a herd of 
elephants she is met, instead, by 
his brother who disapproves of the 
match. Yet, he manages to fall 
for her, in between beating off 
crocodiles and shooting a rogue 
elephant. 

The complicated is all tidied up 
by the brother marrying the nurse 
from England, while the original 
bridegroom-to-be suddenly decides 
to marry a teenager who has wor- 
shipped him from afar. If this all 
sounds rather inane to the audi- 
ence, it must have seemed equally 
so to the cast. 

This farrago of nonsense is re- 
lieved only by some first class 
photography of animal life by 
Harry Waxman and the second 
unit lenser, Alex Bryce plus some 
stirringly-directed action scenes 
by Ken Annakin. 

For the east it must have been 
a rugged adventure. Patrick Mc- 
Goohan’ grapples’ with lions, 
dodges elephants, turns over his 
jeep, struggles with a cobra and 
has a whip fight with Eris Pohl- 
mann. Belinda Lee, the heroine, 
merely had a brush with a porcu- 
pine, looks a rogue elephant 
squarely in the eyes and gets in- 
volved with a wolf, nicely played 
by Michael Craig. It’s a small 
wonder that, amid this game of 
Animal Grab or Who's Zoo, the 
human beings come out second 
best. 

Nevertheless, McGoohan and 
Craig, as the brothers, keep stiff 


the role of the villain with relish. 
Miss Lee swims among the crocs, 
tends wounded natives and veers 


ers with wide eves and an air of 
utter surprise. Blonde Anna Gay- 
lor mixes it for Miss Lee with a 
coy desperation. There is also a 
forest fire which seems to have 
been dragged in by the roots of 
its trees. 

Ken Annakin has done a good 
tongue-in-the-cheek 





tion. But though he has coped ad- 
mirably with the physical prob- 
lems of Darkest Africa, he has 
been defeated by Guy Elmes’ 
screenplay Rich. 
Spy In the Sky 
Poorly and cheaply made 


espionage intrigue. Low-grade 
filler on twin-bil’s. 


Hollywood, July 11. 


Allied Artists relesse of a W Lee 
Wilder production. Stars Steve Brodie 
and Sandra Francis features Andrea 


Domburg and George Coulouris. Directed 
by W. Lee Wilder; screenplay. Myles 
Wilder; based on the novel, ‘‘Counterspy 
Express.” by A. S. Fleischman; camera, 
Jim Harvey: music. Hugo de Groot 
tor, Lien d'Oliveyra. Previewed in Holly 
wood, July 10, 58. Running time. 75 MINS. 
Cabot Steve Brodie 
Eva Sandra Francis 


Duvivier Andrea Dombur 
Col. Benedict . George Coulouris 
Jardine Bob De Lange 
Dr. Keller Hans Tiemeyer 
Pepi Herbert Curiel 
Fritzi Dity Oorthuis 

“Spy in the Sky,” a W. Lee 
Wilder production made in Hol- 
land with a largely Dutch staff, 


attempts to cash in on the satellite 
interest through its title and ex- 
ploitation. Actua!ly, however, it is 
a routine spy story of poor quality 
that will be adequate in U.S. only 
for lewer case double-bill book- 
ings. Allied Artists is releasing. 
Steve Brodie is represented as an 
American intelligence agent at- 
tempting to locate a missing Ger- 
man scientist. The locale is sup- 
posed to be Vienna, where George 
Coulouris 
spy ring combatting Brodie. The 


plans from the scientist but not 
before there have been chases, gun 
battles and plentiful sluggings. 
The screenplay, by Myles Wilder, 
is the kind of story that will only 
confirm European pessimism about 
to best their 
headed bungler and 
who believes the first thing anyone 


for the ladies, including Sandra 
Francis and Andrea Domburg, and 
they present further distractions to 
his job. 

The cast performs adequately 
under Wiider’s direction, but rot 
to any advantage, their own or the 
picture’s. The continuity is con*us- 
ing and finally annoying. The 
photography, by Jim Harvey, is 
often interesting, but it has a curi- 
ous composition. It consists almost 
entirely of medium close-ups, two 
or three-shots, and closeups, ind.- 
eating it was shot with television, 
not feature picture release in m nd. 
Very little advantage is taken’ oi 
the foreign location. Powe. 





upper lips and Polhmann hams up | 


emotionally between the two broth- | 


job of direc- | 


edi- | 


directs the Communist | 


U.S. agent finally gets the secret | 


the capabilities of American agents | 
Russian opposites. | 
Brodie is represented as a chuckle- | 
incompetent | 


tells him. He is also a great one} 


Wednesday, July 30, 1958 


Andy Hardy Comes 
Home 


Topnetch family enteriain- 

ment, with Mickey Rooney re- 
ating (updated) his old Andy 
ardy role. 








Hollywood, July 25 

Metro release of Red Doff production 
Stars Mickey Rooney; costars Patricia 
Breslin, Fay Holden; features Cecilia 
Parker, Sara Haden, Jeey Forman, Jerry 
Colonna. Directed by Howard W.) Koch 
Screenplay, Edward Everett Hutshing. 
Robert Morris Donley, based on charac. 
| ters created by Aurania Rouverol; cam- 
era, William W. Spencer, Harold E. Wei) 
man; editor, John B. Rogers; music, Van 
Alexander. Previewed July 23, '58. Run- 
ning time, 80 MINS. 





ae Mickey Rooney 
coo =” Tae Patricia Breslin 
Mother Hardy .......... : Fay Holden 
Marian ee eee Cecilia Parker 
ye. Be eee Sara Haden 


Joey Forman 
Jerry Colonna 
-» Vaughn Taylor 

Frank Ferguson 
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Beezy Anderson ... 
| Doc ie —- 
| Thomas Chandler .. 
| Mayor Benson 
| Jack Bailey 













| Councilman Warren ....... Tom Duggan 
Sally eee Jeanne Baird 
ee . Gina Gillespie 
| CN 5 blebs ones Ken enee Jimmy Bates 
| Andy Jr. .. 2 Teddy Rooney 
| Jimmy ; Johnny Weissmuller J; 
Betty Wilson ..... Pat Cawley 





| Metro’s plans for re-embarking 
|} upon an “Andy Hardy” series, dor- 
|mant for past 12 years, is tipped off 
in fadeout of this Mickey Rooney 
starrer with the notation, ‘lo Be 
| Continued.” It’s a meritorious and 
| Showmanship idea, judging by this 
| first entry, a heartwarming com- 
| edy-drama which nicely catches the 
| spirit of the past and should chalk 
|}up good returns in family situa- 
tions. Film presumably already has 
an audience from past fans of the 
series, and more can be created 
among newer customers. 

It's a grown-up Andy Hardy who 
appears here, coming back to his 
| small Midwest hometown from the 
West Coast, where he-lives with 
his wife and two children. There's 
'a Mmatural change in the Hardy 
character from the ebullient young- 
ster who once managed to get into 
constant cdmplications, romantic 
and otherwise. As developed in the 
Edward Everett Hutshing-Robert 
Morris Donley screenplay, however, 
the same characteristics are stil] 
there, albeit more reserved, and 
the Hardy family is re-established 
despite the absence of the laie 
| Lewis Stone as Judge Hardy, with 
whom Andy had sO many uproar- 
ous “man-to-man” talks. 

Certain novel aspects are incor- 
| porated by three natural flashbacks 
to past “Hardy” pix, in which the 
adult Andy does some dreaming 

Interludes in which he appears 
| with Judy Garland, Esther Wil- 
liams and Lana Turner, who fis- 
| ured in former films, are logica!!y 
intro’d, nostaglic for those who re- 
| call the features. Brought back for 
this new one, too, are three family 
members, Fay Holden as _ the 
mother, Cecilia Parker the sister 
and Sara Haden the aunt. Howard 
W. Koch makes his direction for 
+producer Red Doff count, a heart 
tug here, a laugh there, and over- 
all maintaining an appreciation of 
the Hardy family screen tradition. 

Plottage projects Andy, now em- 
ployed as an attorney with a Pacific 
Coast aircraft corporation, selling 
his bosses on establishing a branch 
plant in his old hometown. He ar- 
rives to scout suitable property, 
but immediately runs into trouble 
when a double-crossing business- 
man, finding Andy won't buy his 
over-priced land, starts a campaign 
to keep industry out of Carvel, 
with most of town going along with 
him. After complications, Andy re- 
solves difficulty with an appear- 
| ance before the City Council. Not 
only that, Andy is offered a judge- 
ship, to sit on his father’s bench, 
perhaps not’ altogether logical but 
certainly the makings of a fami'y 
finish. 

Rooney is still Andy Hardy and 
| gets top support right down the 
line. Patricia Bresin is lovely as 
his wife, Teddy Rooney, Mickey's 
eight-year-old, plays his son nat- 
urally, and Misses Holden, Parker 


|and Haden as his family repeat 
their past excellence. Joey For- 
|man, Jerry Colonna, Vauchn Tay- 


lor, Frank Ferguson handle town s- 
people roles well, and two new- 
comers, Johnny Weissmuller J'., 
|} and Pat Cawley, are well cast. 
Technical credits stack up well, 
| including camera work by William 
W. Speneer and Harold E. Well- 
man, editing by John R. Rogers, 
music score by Van Alexander ‘ 
it. 


| MPEA’s Japan Divvy 


Tokyo, July 22 

| MPEA informed tie finance 
|ministry that the 95 import l- 
|eenses allocated to the nine U.S 
|majors for fiscal 1958 has been 
|redivided as follows: Metro, 14; 
| 20th-Fox, 13; Paramount, 14; WB, 
| 14; Columbia, 10; PKO, 8; Univer 
|sal, 10; UA, 8; and AA, 5. 





| New distribution hes the 
ducticn of one license each to 
Metro and Universal with single 


| additions to Columbia and UA. 
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Madness to Cut Ad-Pub Spending | 


Hollywood, July 29 

Declaring that good pictures aren't enough and that the public 
still has to be informed, intrigued and lured into the theatres, pro- 
ducer Jerry Wald blasted Hollywood's current epidemic of cutbacks 
in publicity personnel and budgets as a “disastrously short-sighted 
policy of cutting off your costs to spite your grosses.” 

Wald viewed that such pink-slippings and budget slashing would be 
ill-advised at any time, adding that at this particular time in the 
industry's history, it could be almost disastrous. “The publicity, 
advertising and exploitation people are the first line of A@efense against 
television or any other boxoffice recession factors,” the producer stated. 


RE ey , 


eR ae 


CRE Piet. 


“Slam the studio publicity gates shut, and we might all be amazed 


at the resultant upsurge of public apathy.” 

Wald currently has two films before the 20tk-For cameras—“In Lave 
and War” and “Mardi Gras.” He declared these pictures will have 
to be merchandised, noting, “We're sure not going to bring them 
running and panting into theatres by throwing the veil of secrecy 
around the whole operation. Maybe secrecy paid off at Oak Ridge 
and Alamogordo, but we’re not going to have the same luck in Bev- 
erly Hills and Culver City.” Spelling the problem out in comparisons, 
Wald explained many other major industries spend more money pack- 
aging, selling and advertising their products than in manufacturing 
them. 


COST CUTS CLIP ‘SERVICE’? 





Slips Bardot 


No Right to Privacy 
Los Angeles, July 29. 

The $1,000,000 invasion of 

privacy suit brought by Mae 

Clarke against Paramount 

Productions Inc., and actress 


QUERYING MOOD 


Taking note of the distributors’ | 
various economy moves both in| 
the States and abroad, and the 
closing of local exchanges, inde- 
pendent producers releasing via 
the majors are frankly saying 
they're taking a second look at 








their distribution deals, 

Several of the indies say they 
have told their releasing companies 
that, in the light of reduced serv- 
ices, they consider their handling 
terms out of line and adjustments 
in order. The distributors argue 
that, on the contrary, they lose 
money since they're saddled with 
rising costs. 

One indie in N. Y. 


Ottola Nessmith was dismissed 
over the weekend by Superior 
Judge Frederick F. Houser. 
Miss Clarke claimed she had 
been portrayed on a television 
program as a “slovenly, pov- 
erty-stricken has-been.” 

Bench, upheld defendants’ 
claim that Miss Clarke is a 
public figure and hence has 
no right to privacy. 








last week 





* Although Brigitte 





complained bitterly about the 

|present situation. ‘“‘Let’s say you . 

get a 30% or 35% deal from a dis- | US. Majors Worry Over 
tributor, Add to that a lot of other ‘. ° 
charges that they throw at you, and | Future Film Operations 
before you know it, you end up, 
paying them 60% or more. By the} 


Broad Discussion Starts Today (Wed.) With 
Presidents and Foreign Mgrs. of Distribs 


Virtually all of the companies’ 
foreign managers favor economies 
within the Motion Picture Assn. 
setup and several will air their 
views accordingly when the MPEA 
board meets in New York today 
(Wed.). 

MPEA prez Eric Johnston will 
give the presidents and foreign 
managers a rundown on the foreign 
situation, as he has done from time 
to time in the past. There also will 
be a report on the status of the 
negotiations with the Soviets from 
Turner B. Shelton, chief of the 
U.S. Information Agency’s film 
division and the government liaison 
for the discussions with the Reds. 

Shelton and Johnston are ex- 
pected to meet with the Russians 
in Europe, and possibly in Mos- 
cow, in the early fall to conclude 
the agreement for the sale of Amer- 
ican films to the Soviets. About 
a dozen pictures are involved. 

Ralph Hetzel, exec v.p. of the 
MPEA, contacted the heads of the 
companies’ international subsids 
some time ago to explore the ques- 


tion of economies with them in the | 


context of the upcoming meeting. 
He was told by several that, in their 
opinion, MPEA is currently over- 
extended. View is not unanimous, 
however. There are two approaches 
to MPEA 
(1) Its effectiveness is as 
much in the area of “preven- 
tive action” as it is pegged to 
protecting the American indus- 


try’s interests when trouble 
arises. 

(2) It is simply a conven- 
ient “arm” of the industry and 


can function just as effectively 


“Ralph Hetzel or Griffith John- 
son can make periodic flying visits 
to London when issues arise, or 
else Fred Gronich from Paris can 
|be there in an hour,” 
tained. He confirmed a VAaRIFry 
story of some months ago, i.e. that 
MPEA had discussed sending Het- 
zel to London as European v.p. and 
| that Hetzel had been willing, but 
that Johnston in the end had de- 
| cided against it because he couldn't 
find anyone to take Hetzel’s place 


}in running the New York opera- | 


tion. With Johnson now transfer- 
ring his headquarters from Wash- 
ington to N.Y., speculation is rife 
| whether the original plan may be 
| reinstituted. 

The foreign chief said that, in 


his opinion, MPEA need maintain | 


| key offices only in Paris, Rome 
and Tokyo. He expressed a high 
regard for the capabilities of 
MPEA's continental chief, Fred 
Gronich, its Mediterranean rep, 
Frank Gervasi (“he knows the 
, Latin temperament") and Irving 
Maas in Tokyo. 


at the meeting today, it’s doubtful 
whether any definite decisions will 
be made. Johnston has always 
ratMer jealously retained the pre- 
rogative of picking his staff and has 
resisted any company interference 
on the personnel level. 


‘Johnston and Johnson 
Off for London Muster 
Of MPEA 0’Seas Men 





he main- | 


Though economy will be a topic | 


time you're through, you keep 5%, 
and if you have a partner you have 
‘to split that with him too.” 
| There are indications that the 
current restlessness among the in- 
dies who already are working un- 
der contracts will translate itself 
into new demands for lower terms 
when the times comes to sign new 
deals. Argument now is that, 
when the individual producer 
agreed to the distributor's terms, 
that distributor offered full dis- 
tribution and complete services. 
What's happened now is that 
several of the distribs have reduced 
branches, cut down on the sales 
force and eliminate services, too, 
what with the reduction of field 
exploiteers, etc. The indies argue 
that they’re paying the same price, 
but are getting less for it. That 
| they felt from the start that they 
were being slugged with inflated 
terms merely aggravates their un- 
happiness. 


Four U.S. Majors Show 
303% Business Dip At 
Japan B.0. in Five Mos. 


Tokyo, July 29. 
Boxoffice figures for Metro, WB, 
| Paramount and 20th-Fox in Japan, 
|for the period from January to May 
inclusive, show a drop of 722,063,- 
702 yen (360 yen to dollar official 
rate) or an aggregate drop of about 
30144%. Only Columbia of the U.S. 
majors showed a boost during pe- 
riod and that was attributed to re- 
lease of “Bridge on River Kwai.” 
Individual company declines by 
percentage: Metro, 32.16; Par, 
23.34; 20th-Fox, 13.32; and War- 
ners, 49.96. 
Contributing factor to the falloff 
of biz is that in last six months to 





In Japan; Hate Begging 


Tokyo, July 29. 


| 


| With the foreign film import | 
‘regulations having been issued 
this month after a long delay 


| (fiscal year begins April 1) reps 


| of U.S. majors are deeply con-| 


|eerned over their future although 


|the same number of licenses were | 


| granted this year as last. Clari- 
|fication is requested on aims of | 
| Japanese tax department. As one | 


|major manager put it, “We won- 
| der if there is a set level of taxa- 
| tion which they are willing to ac- 
}cept on some long-term basis or 
lis it their intention to make the 
tax burden more onerous each 
jyear until it reaches the point of 
confiscation?” 

Managers are also complaining 
over the delay in the import an- 
nouncement which they cite as an 
unstabilizing factor in their oper- 
ations. They would like to know 
if the lateness will become a 
standard policy, and suspect other 
motives in the delay although they 
understand the political and fiscal 
problems of the Japanese govern- 
ment. 

With the delay, they have been 
forced to “beg” for provisional 
licenses to stay in business. Such 
licenses have been granted only 
at the last minute to allow them 
to comply with contractual obliga- 
tions. This, they note, does not 
permit normal and proper prep- 
aration for the release of a picture. 
It is also cited that provisional 
licenses contain a clause forcing 
agreement to all terms and con- 
ditions of the future policy, yet 
unknown and undecided. This is 
regarded among some managers 
'as “an act of blackmail.” 
| There is much 
| over 
|; American import 
lem posed is what 





licenses. Prob- 
the govern- 


apprehension | 
the eventual distribution of | 


Eric Johnston, prez of the Motion 
in a handful of key spots like | Picture Export Assn., leaves New 
Paris, Rome and Tokyo. |York today (Wed.) for London 


on a lesser scale, i.e., via men 


a year, some 500 theatres which| ment intends to do with Repub- 
had a policy of programming for- | lic and RKO licenses. The feeling 
eign pix all the time or at least | is that they will not be permitted 


o> s , where he has called a meeting of 
MPEA itself attributes a good deal several of MPEA’s European rep- 
resentatives. Johnston is accom- 
panied by Griffith Johnson, MPEA 
v.p. 


of importance to trying to prevent 
trouble before it arises. One recent 
example cited is the proposed in- 
crease in Brazilian censorship fees, 
which was finally vetoed by the 
Brazilian President in the wake of 
anguished protests from the local 
MPEA rep, Harry Stone. 

The MPEA office in Frankfurt, 
Germany, today—under Leo Hoch- 
stetter—functions primarily in a 
preventive capacity inasmuch as 
there are no immediate pressing is- 
sues in the country (there is a cen- 
sorship problem arising in Aus- 
tria), but German producers are 
forever trying to get the govern- 
ment to impose import restrictions. 

President of one of the major 
outfits’ international companies 
last week said the MPEA outposts 
in Scandinavia, Australia and 
India, along with the one in Indo- 
nesia, were unnecessary. 
wasn’t certain whether 
shouldn't be covered from 


Germany 
Paris. 


His point re India was that the | 
market wasn't important enough to | 
justify an MPEA rep there. He felt, | 
too, that the London office could 
be either cut 
nated entirely. 


back or else elimi- 


He also | 


Johnston plans to huddle with, 


several British officials. He may 


also go to Paris, though Jacques | 


Flaud, head of France's Centre 
National de la Cinematographie, is 
on vacation. 

The last such MPEA meeting 
took place in London about a year 
ago. Since then, last February, 
Johnston called a meeting of the 
European reps in Paris. 





Japanese, Russo Film Fests 
New Delhi, July 22. 

A festival of Japanese pix has 
just concluded in Colombo, Cey- 
lon while a Soviet fest and ex- 
hibition will be held there 
next month. Nipponese features 
screened were “The Seven Samu- 
rai.” “Blue Sky Girl’, “Twenty- 
four Eyes”, “The Harp of Burma” 
and “The Story of Swan.” 

The Soviet fest will be held 
under the terms of the cultural 
co-operation convention recently 
_ between Ceylon and Rus- 
sia, 


some time, switched to all-Japanese 
film schedules. Now in nearly all 
{towns with a population below 
25° 900, there is only one foreign 
film house. And that offers prices 
on a take it or leave it basis which 
has forced average flat rentals 
down 20° to 30%. 

Other factors are the improved 
quality of Japanese pix; the less 
attractive U.S. product over the 
period; and the effect of print re- 
strictions on imported films which 
caused many Japanese theatres to 
turn to local product rather than 
wait from one to six months after 
roadshowing for foreign pic print 
to become available. 

Over the same four-month pe- 
riod, Japanese majors showed a 
hike of 18.57%. It is noted that 
Nikkatsu. product improved re- 
markably over the period. Shinto- 
ho was the sole Japanese major to 
show a decline, with a 2.37° drop. 





househunting in Connecticut. He'll | 


move his family here from Wash- 
inton in the fall and make his 


headquarters in Gotham. Johnson | Macchia was Republican candidate | 
regularly |for Supreme Court Judge in the) 


|had been “commuting” 
| between N.Y. and Washington. 


to hold licenses simply in the 
capacity of a broker especially 
since it has been stipulated that 
from the fiscal 1960 a license 
holder will not be able to distrib- 
ute through an organization other 
| than its own. 


Macchia Made Secretary 


| Of Loew’s Corporation 

Loew's Inc. attorney Joseph A. 
Macchia has been named secretary 
|of the corporation. He succeeds 
| Irving H. Greenfield who, accord- 
|ing to Loew’s, asked to be relieved 
|of the position in order to devote 
more time to other legal duties. 
|Greenfield will continue as as- 
sistant secretary. 





| Macchia, a Loew's attorney since, 


| 1950, started in the office of Davis, 
|Polk, Wardwell, Sunderland and 
|Kiendal and has served as law 
|secretary to J. 


;of the New York State Supreme 


| Court, and George Frankentaler, 
| Surrogate, N.Y. County. In 1959, 


'First Judicial District. 


Edward Lombard | 


Griffith Johnson, the MPEA v.p., | Jr. and Eugene L. Brisach, Justices 


FILMMAKERS IN|. ‘La Parisienne’ Via United Artists 


to Family Theatres 


Bardot has 
created a vogue via “And God 
Created Woman” and her person 
has been widely celebrated in U.S. 
newspapers and magazines, the 
French actress faces her first major 
test with the release of “La Pari- 
sienne” in the United States. 

This film, which United Artists 
is distributing, marks the French 
actress’ initial exposure, ardon 
the pun, in a film that will be 
booked in key downtown houses 
and in regular neighborhood thea- 
tres. Previously, BB has been seen 
mainly in art and special situa 
tions although “And God Created 
Woman” managed to obtain regular 
dates in some areas. 

Because of the “C" rating of 
“Women,” the picture was turned 
down by many chains for showing 
in the key houses and neighborhood 
situations. “La Parisienne,” how- 
ever, has been tagged with a “B” 
;rating by the Catholic Legion of 
| Decency, a factor that will make 
| the entry eligible for all theatres in 

he U.S 





As a consequence, UA is aiming 
to release the film so that it can 
| capture the mass market. Two ver- 


— -_-. 


Lopert—As Quoted 


| 
! 
' 
' 
| Ilva Lopert, opening his own 


| Brigitte Bardot film (with 
| United Artists) — “La Parisi- 
| enne”—is able to draw some 

fine distinctions. In Boston 


last week to plug his picture, 
he told the Boston Traveler 
that the Bardot starrer, “And 
God Created Woman,” was 
“offensive and pornographic.” 

“Woman,” which has a con- 
demned rating from the Ro- 
man Catholic Legion of De- 
cency, is far and away the big- 
gest foreign grosser ever to 
play the US. “Parisienne” 
was trimmed by Lopert to es- 
cape the “C” tag and is now 
“B"-rated. 

For one distributor to slam 
another man’s release in the 
public prints is considered 
highly unusual procedure in 
the trade. 





———- 





sions of the film will be available 
—a French language version with 
English titles and a dubbed-into- 
English version. Since its objective 
is the mass audience, UA is pre- 
dominately servicing the English- 
language prints, with the ratio 
| presently running at 250 prints in 
English as compared with only 
eight English-titled French prints. 
There will be only a sprinkling 
of art house dates. In New York, 
for example, the major showcase 
with the English-language print 
will be Victoria Theatre. The east 
side Plaza Theatre will display the 
titled version simultaneously. 
Because of the amazing buildup 
Miss Bardot has received in the 
U.S. recently, UA is backing “La 
Parisienne” with the type of na- 
tional campaign that the company 
usually employs for its biggest re- 
leases. Since this is the first time 
a Bardot film has had major na- 
| tional backing, UA is extremely op- 
'timistic about the boxoffice poten- 
tial. In addition to the Times 
Square booking in New York, the 
film has been set for key showcases 
jin Boston, Philadelphia, Chicago, 
| Denver, Miami, Los Angeles, San 
Diego, Milwaukee, Minneapolis, St. 
| Paul, Atlantic City, San Francisco 
and Baltimore. 


‘EVERGLADES’ OPENING 
IN NATIVE HABITAT 


“Wind Across the Everglades,” 
made by Schulberg Productions for 
Warner Bros. release, will have i's 
world premiere in the South, open- 
ing in three theatres in the Miami 
area day-and-date Aug. 20 

Producers Budd and Stuart 
| Schulberg will attend the preem, 
'which will launch a Southern satu- 

ration booking campaign on the 
| film. Involved are more than 100 
houses in Florida and Southern 
Georgia, Picture was shot in the 
Florida Everglades. 
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L.A. Solid; ‘Indiscreet’ Boff $36,000, 
‘Light’ Oke 196, ‘General’ Hep $16,300 


‘Days’ Huge 186, 


Los Angeles, July 29. 

Despite fine weather and the dis- 
tracting lure of many outdoor at- 
tractions, L.A. firstruns continue 
to hold up with a solid $234,700 in 
sight currently. “Indiscreet,” in 
second round at three houses, is 
pacing city with a_boffo $36,000 
or near. “Light in Forest” is head- 
ing for good $19,000 opening week 
for four houses. 


“Imitation General” is rated 
smart $16,300 at Pantages. “Gun- 
man’s Walk” shapes fair $13,400 
opening round in_ two_ spots. 


“Rock-A-Bye Baby” is soft $9,700 
in three locations. “The Key” in 
fourth lap at Warner Bev is mild 
$6,300 

Hard-ticket outlook is brighten- 
ing, with “South Pacific” a lusty 
$25,500 in 10th frame at Egyptian. 


“Gigi” looks hot $20200 in third 
at Hollywood Par. “Windjammer” 
is big $20,000 in 16th Chinese 
stanza. “Around World in 89 
Days” shapes amazing $18,800 in 
84th session at Carthay while 


“Seven Wonders of World” is stout 
$15 700 in 60th week at Warner 
Hollywood. 
Estimates for This Week 

Pantages (RKO) (2,815; 90-$1.50) 
—"“Imitation General” (M-G). 
Smart $16,000. Last week, with 
Los Angeles, Uptown, “The Fly” 
(20th), “Space Master, X-7” (20th), 
$20,800 

Hillstreet. New Fox, Uptewn, 
Loyela ‘RKO-FWC) (2,752: 765; 
1.715; 1,298: 90-$1.50)\—‘“Light in 
Forest” (BV) and “Return to War- 
bow” (Col). Good $19,000. Last 
week. Hillstreet. New Fox, “Horrer 


ef Dracula” (Ui, “Thing That 
Couldn't Die” (U), $9,700. Loyola 
with Orpheum, Hollywood, “Vik- 


pe UA), “Toughest Gun in 
ombstone” (UA) (3d wk), $22,500. 
Fine Arts (FWC) (631; 90-$1.50) 


—“Matchmaker” (Par). Fast 
$4,600. Last week, “North Fred- 
erick” (20th). “Hot Spell” (Par) 
(2d wk-5 davs). $1,200. 

Downtown, Heliywood (SW- 
FWC) (1.757; 756; 90-$1.50\—"“Gun- 
man’s Walk” (Col) and “Case 
Against Brooklyn” (Col), Fair $13)- 
400. Last week, Downtown, “King 
Creole” (Par) and “Summer Love” 
(U) (3d wk), $3,000. 


Downtown Paramount, Wiltern, 
Jris ‘(ABPT-SW-FWC) (3.300; 2.344: 
825; 90-$1.50) — “Indiscreet” (WB) 


(2d wk Boffo $36,000 or near. 
Last week, $44.800. 

Fox Wilshire, Vogue (FWC) 
(2.296: 825; 90-$1.50) — “Proud 


Rebel” (BV) (2d wk). Dim $4,000. 
Last week, $8.000. 

State, Hawaii, Ritz (UATC-G&S- 
FWC) (2,404; 1,106: 1,320: 90-$1.50) 
-— “Rock-A-Bye Baby” (Par) and 


“Country Music Holiday” (Par) 
(State, Hawaii), “Goddess” (Coli) | 
(Ritz) (2d wk). Soft $9,700. Last 
week, $15,500. 

Les Angeles (FWC) (2.097; 90- 


$1.50/—“The Fly” 
Dull $5,200 


(20th) (2d wk). 


Rialto, El Rey (Metropolitan- 
FWC) (839; 861; 90-$1.50) — “No 
Time for Sergeants’ (WB) and 


“Badman’s Country” (WB) (Rialto) 
(2d wk). Hefty $6,000. Last week, 


$8.600 

Hollywood Paramount (F&M) | — 
(1.468; $1.65-$3) — “Gigi’® (M-G) 
(3d wk). Hot $20,200. Last week, 
$20,600 


Four Star ‘(UATC) (868; 90-$1.50) 
-—‘“Julius Caesar” (M-G) (reissue) 


Sth, ‘Pacific’ 2546 


r% 
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Broadway Grosses 


Estimated Total Gross 


This Week _. ..... $550,600 
(Based on 23 theatres) 
Last Year . $603,500 


(Based on 24 theatres) 











4 
opening week 


‘Baby’ Robust $17,000, 

Buff; ‘Pacific’ 9G, 10 
Buffalo, July 29. 
Biz continues normal here this 
round despite the excessive heat. 
“Rock-A-Bye Baby” shapes lofty 
at Paramount: 
pace field. “Happy Feeling” is just 
okay at Lafayette while “High 
School Confidential” is rated fair 
at the Buffalo. “South Pacific 
looks good in 10th frame at the 
Century. 

Estimates for This Week 
Buffalo (Loew) (3,500; 70-90) — 
“High School Confidential” (M-G) 


to | 


Cincy Sock; Twilight’ Solid $8,000, 


Pacific’ 146 


Cincinnati, July 29 


‘Sots.’ Great 126, 4th, 





Ci ¢ PF vg. 4 at major Cincy stands 
o is wee remains bullish fo 
Key ity TOSses fourth straight round. Sole Peed 


bill currently, “Twilight for Gods" 
shapes solid at Keith's. “No Time 
for Sergeants” maintains first-run 
lead with great biz in fourth frame 
at Palace. ‘Rock-A-Bye Baby” 
gg lusty in second week at Al- 


Estimated Total Gross 

This Week $2,557,800 
(Based on 22 cities and 232 

theatres, chiefly first runs, in- 

cluding N. Y.) 

Last eYar . .... -$2,875,70€ 
(Based on 23 cities and 254 


e. 
“South Pacific’ in 14th session 








and “Tarzan’s Fight for Life” 
\(M-G). Fair $9,500. Last week, 
\“The Vikings’ (M-G) (3d wk), 


Paci’ Loud 116, 


Indpls.; ‘Sets, 8146 


Indianapolis, July 29. 
Biz continues in moderate groove 


jat first-runs here this stanza. 
|““Imitation General” at Loew's 
ishapes fair. Reissue of “Tom 
|Sawver” at the Indiana shapes 


|barely okay. “No Time For Ser- 
|geants” is nifty in fifth stanza at 
|Keith’s. “South Pacific” is con- 
tinuing its socko clip in 14th round 
at Lyric. “Light in Forest” shapes 
good in second at the Circle. 
Estimates for This Week 
Circle (Cockri!l-Dolle) ‘2 800; 75- 
/90)—“Light in Forest” (BV) and 
|\“Alaskan Sled Dog” ‘BV) (2d wk). 


|Good $7,000 in 6 days. Last week, 
$10,000. 

Indiana (C-D) (3.200; 75-90)— 
“Tom Sawyer” (Par! (reissue). 


|Oke $7,500. Last week, “Rock-A- 
| Bye Baby” (Par), $9.000. 

| Keith’s (C-D) (1,300; 75-90)— 
|\“No Time For Sergeants” (WB) 
+(5th wk). Nifty $8.500. Last week, 


Loew’s ‘Loew) (2,427: 
|\“Imitation General’ (M-G) and 
i“Cry Terror’ (M-G). Fair $8.000. 
|Last week, “Kev” (Col)-and “Re- 
{turn to Warbow” (Col), $7,000 

| Lyrie (C-D) (850: $1.25-$2.20\— 
“South Pacific” (20th) (14th wk). 
Socko $11,000. Last week, $11,- 
500. 


‘FLY’ SOARS TO GREAT 
186, ST. L; ‘SGTS’ 146 


St. Louis, July 29. 
Only one new bill in town this 
week, but it is great. “The Fly” at 
{the St. Louis, bolstered ahead of 








|time by eye-grabbing newspaper | 


ads, shapes smash opening week. 
| Still strong in holdover division 
|}are “No Time for Sergeants,” big 
|in fourth stanza at the Fox, “The 
| Vikings,” sock in a fourth frame 
| at Loew's and “Night Heaven Fell,” 
| big at two spots in second frame. 
Estimates for This Week 
Fox (Arthur) (5,000; 75-90)—-“No 


| Time for Sergeants” (WB) and | 


'“Violent Road” (WB) (4th wk). Big 
$14,000. Last week, $16,000. 
| Loew’s (Loew) (3,200; 60-90)— 
\“The Vikings” (4th wk). Sock $10,- 
| 900 or close. Last week, $11,000. 
Orpheum ‘Loew: ‘1,900; 60-90'\— 
“Kings Go Forth” (UA) (5th wk). 
Okay $6,500. Last week, $7,000. 
| Pageant ‘Arthur) (1,000; $1.80- 
(Continued on page 10) 
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(3d wk Low $1,300. Last week | 
$1.700. 
Fox Beverly (FWC) (1.170: $1.50- 
$2.50) —- “Kings Go Forth” (UA) 
(4th wk). Trim $6,200. Last week, Detroit. July 29. 
“_ ; . -" Biz picks up speed in downtown 
Warner Beverly (SW) (1,612; |deluxers with the addition of a 
$1 25-$2 ~ The Key” (Col) (4th| eouple of strong newcomers help- 
wk). Mild $6,300. Last week, | ing the continued strength of long- 
$6,500 ; 'termers and stout holdovers. The 
Orpheum Metropolitan) | (2,213: | hot new pix are “King Creole” at 
— 7 ms ikings etal and | a and = Key” at the 
oughes sun in ompstone’ | Palms. Both are big. 
ae —_ w “ wee om ye os “Night ge Fell” still ce ae 
gyptian ATC) (1,392: -65- | ord-smashing iz in secon at 
$3.50)—"South Pacific” (20th) (10th | Trans-Lux Krim. “Gigi” holds 
wk). Lusty $25:500. Last week, | strong in fifth round at the Adams. 
$26.800 \“Time to Love” is great round at 
Chinese (‘FWC) (1,408: $1.75-| the Madison. Longtermers “Search 
$2.50)—"‘Windjammer” (NT) (16th) for Paradise” in 25th week at Mu- 
wk). Big $20,000. Last week,!sic Hall and “South Pacific” in 
ag sai ao oe | 16th a at United Artists still 
Jarner ollywoo ‘SW-Cine- are torrid. 
rama) (1.384; $1.20-$2.65)—“Seven | Estimates for This Week 
Wonders” Cinerama). Started Fox (Fox-Detroit) (5,000; $1.25- 


60th week Sunday (27) after big 
$15,700 last week. 

Carthay ‘FWC) (1,135; $1.75- 
$3.50) — “Around World in 80 
Days” (UA) (84th wk). Huge $18,- 
@00 or over. Last week, $18.500. 

Crest, Sunset (Lippert-Swiset) 
(800: 540; $1.25-$1.50) — ‘“Fo'les 
Bergere” (Indie) (2d wk). 35H 
$2,600. Last week, $3,300. 


| $1.50)—“Rock-A-Bye Baby” (Par) 


jand “God Is Partner” (20th) (2d 
wk). Lean $11,000. Last week, 
| $14,000. 


| Michigan (United Detroit) (4.000; 


$8,900 at $1.25 to 


p. 
Center (AB-PT) (3,000; 70-90)— 


“Sierra Baron” (20th) and “Gang 
War” (20th). Mild $8,000 or near. 
Last week, “Gunman’s Walk” (Col) 


and “World His Jury” (Col) (9 
days), $9,800. | 
Century (UATC) (1.410; $1.50- 


$3)—“South Pacific” (20th) (10th | 
wk). Good $9,000 or over. Last 
week, $10,500. 

Lafayette (Basil) (3,000; 70-90)— 
“Happy Feelings” (U) and “Last of | 
Fast Guns” (U). Oke $7,000. Last 
week, “War Satellites” (AA) and 
“Attack of 50 Ft. Woman” (AA), 
$8.000. 7 

Paramount (AB-PT) (3,000; 70- 
90)—“Rock-A-Bye Baby” (Par) and 
“Space Children’ (Par). Lofty 
$17,000 in 9 days. Last week, “No} 


Time For Sergeants” (WB) and 
“Badman’s Country” (WB) (3d 
wk-5 days), $8,500. 

Teck (Loew) (1,200; 70-$1.25)— 


“Kings Go Forth” (UA) (5th wk). 

Slow $3,000. Last Week, $4,200. 
Cinema (Martina) (450: 70-$1.25) 

—“God Created Woman” (Kings) 


‘(13th wk). Okay $2,000. Last week, | 
| $2,500. 


75-90 )— | 


New Pix Up Det: ‘Creole’ Crisp 256, 
Key’ Tall 186, ‘Night’ Mighty 156 





New Films Brace Balto; 
‘Night’ Sockeroo $8,000, 
‘{ndiscreet’ Wham 126 


Baltimore, July 29. 

Story here is a happier one this 
frame. All-round take is good, with 
Bardot’s “The Night Heaven Fell’ | 
and “Indiscreet” in the lead.| 
“Heaven” is shaping smash at the 
Cinema where it did better in first 
few days than “God Created Wom 
an,” all-time champ grosser at that 
house. “Indiscreet” is second stan- | 
za, is pulling the biggest grosses 
the Town has seen since Cinerama 
folded. 

“A Time To Love” is strong in 
second at the 5 West while “No 
Time for Sergeants” looks sock in 
fifih week at the Century. “Gigi” 
is holding nicely at Film Centre. 

Estimates for This Week 

Century (‘Fruchtman) (3,100; 50-| 
$1.25\—"“No Time For Sergeants” 
WB) (5th wk). Sock $11,000 after | 
$i2,000 in fourth | 

Cinema (‘Schwaber) (3,100; 50-| 
$1.25) — “Night Heaven Feil” 
(Kings). Smash $8,000. Last week 
“No Sun In Venice” (Kings) (4th | 
wk), $2,000. 

Film Centre ‘Rappaport) (890; 
50- $1.25\—"Gigi” (M-G) (3d wk). 
Nice $8,000 after about a week 
ago. 

Five west (‘Schwaber) (460; 50- 
$1.25) — “Time to Love” (U) (2d 
wk). Strong $4,000 after $4,500 
opener. 

Hippodrome (Rappaport) (2.300; 
5C-$1.25)—“Light in Forest” (BV) 

(Continued on page 10) 


Palms (UD) (2.961: $1.25-$1.50)— 


“Key” (Col) and “Last of Fast 
Guns” (JU). Big $18,000. Last} 
week, “Vikings” (UA) and “Fort 


Massacre” :(UA), $13,500 in fourth 
week 
Madison (UD) (1,900: $1.25-$1.50) 
—“A Time to Love” ‘(U) (2d wk). | 
Fast $12,000. Last week. $16,000. 
Broadway -Capitol (UD) (3.500; 
90-$1.25)—"‘Attack of Puppet Peo- 


' 
ple” (AI) and “War of Colossal 
Beast” (Al). Begins today ‘Tues.). | 
Last week, “Attila” ‘AA) and 
“Man Who Died Twice” (Rep), | 


good $12,000. 
United Artists (UA) (1.667; $1.25- 


$3)—“South Pacific” (20th) (16th 
|wk). Fine $14,000. Last week, | 
$13.900 

Adams (Balaban) (1,700; $1.25- 


$1.25-$1.50)\—“King Creole” (Par) 
and “Going Steady” /Par). Swell | 
1$25.000. Last week, “No Time for 


| Sergeants” (WB) and “Cry Terror” 
\(M-G) (4th wk), $16,000. 


| week, 


$2.75)—“Gigi’” (M-G) (5th wk). 
Steady $10,000. Last week, same. 

Music Hall (‘SW-Cinerama) 
(1.205; $1.20-$2.65)—“Search for 
Paradise” (Cinerama) (25th wk). 
Great $14.500. Last week, $14.800. 

Trans Lux Krim (Trans Lux) | 
(1,000; 90-$1.65\—“‘Night Heaven | 
Fell” (Kings). Wow $15,000. Last | 
$18,000. 


jlast week. Stays on, 


and “Search for Paradise” in 34th 
| are flirting with run highs. Hard- 
ticket “Gigi” is firm in fifth week 


theatres.) 








care ; |at Grand. 
H 106 | Estimates for This Week 
lg uge ’ Albee (RKO) (3.100: 90-$1.25)— 


| “Rock-A-Bye Baby” (Par) (2d wk), 


Lusty $10,000 after $12,500 pre 
os ‘s ‘ ’ Capitol (SW-Cinerama) ve 376. 
é 2 | $1.20-$2.65)—“‘Search for Para. 
b] | dise” (Cinerama) (34th wk). Soar- 


aah ing to $21,000 for high since $22 - 
Louisville, July 29. 000 opener last December Last 

Heavy rains on practically every | week, $20,000. Surge aided by ad- 
day plus competish from local|vertised closing weeks and extra 
stand of Ringling Brothers circus|matinees for Cincy Reds’ home 
and a three-day shindig held by | stay, linked with hotel and Crosley 
the Shriners will put a dent in| Field seat reservations for o:it-of- 


grosses at many downtown houses. | towners. 

However, biz is holding amazingly Grand (RKO) (1.400; $1.25-$2 25) 

| well in the face of all this. —“Gigi” (M-G) (5th wk Neat 
“South Pacific” at the Brown in| $7,000 in announced _next-to-clos- 


ing week after $7,500 fourth frame. 
| Keith’s (Shor) (1.500; 90-$1.25 
“Twilight for Gods” (l Solid 
$8.000. Last week, “Proud Rebe|” 
(BV), $7,200. 

Palace (RKO) (2.600: 90-$1.25 
“No Time for Sergeants” (WB 


12th week is nice. “No Time For 
Sergeants” in fourth round at the 
Mary Anderson still is great. 
“Night Heaven Fell” looks smash 
at the Kentucky. “Light in Forest” | 
is fair at the Rialto. 


Estimates for This Week 4th 


|wk). Ruling the first-run roost fo 
Brown (Fourth Ave.) (1.000; | fourth caaneadies sess age Soot 
$1.25-$2) —_ “South Pacific” (20th)! $12,000. Warrants fifth stanza. 
|(12th wk). Down slightly at $8,500 Last week, $14.000. 
|after llth week's $9,000. Valley (Wiethe) (1300: $1.50- 
Kentucky (Switow) (900; 50-85)— | $2.50/)—“‘South Pacific” (20th) (14th 
“Night Heaven Fell” (Kings). wk). Bids for $14,000, swell and 
Smash $10,000 looms. Last week,| high for run, topping last week's 
“King Creole” (Par) (3d wk), | $13,600. Reduced 90c matinee 


$4,500. 

Mary Andersen (People’s) (1,000; 
65-$1.25' — “No Time For Ser- 
geants” (WB) (4th wk), Great $14,- 
000 after last week's $15,000. 

Rialto ‘Fourth Ave.) (3,000; 60- 
85\—“Light In Forest” (BV). Fair 
$8,500 but may hold. Last week. 


K.C.; ‘Indiscreet’ Fast 96 
“Revenge of Frankenstein’ (Col 


and “Snorkel” (Col), $6,500. } For 2d, ‘Search’ Hep 11¢ 


United Artists (UA) (3,080; 60-85) | 
—‘‘High School Confidential” ‘(M- |! 


|price for children, from $1.50-$2, 
reflected by immediate gains 


| Forrest’ Story $16,000, 





Kansas City, July 29 
Interesting newcomer is 


G) and “Cry Terror’ ‘(M-G). Goodin the Forest.” currently at three 
$9.000 or near. Last week, “Key” | Fox Midwest houses, with a strong 
Col), $8.000. | session. “Law and Jake Wade” at 





the Midland is dull. Drive-Ins are 


D ‘i D d ‘Badl nd ; jhaving their biggest battle with 
. jthe rains, but still come through 
AL. Val y; anders satisfactorily. “I Bury Living” at 


the Dickinson combo of 2 hardtops 
and two drive-ins is modest. 
“Camp on Blood Island” and “The 
Snorkel” in two Commonwealih 
ozoners looks okay. Biggest news 
is in holdovers, with “No Time for 
Sergeants” showing outstandin 
strength at Roxy. “Indiscreet’ 
shapes stout at Paramount in sec- 
ond round. “God Created Woman” 
runs along strongly at Kimo in 
25th week. 
Estimates for This Week 
Crest Drive-in, Riverside Drive- 


Fair $18,000, ‘Sgts.’ Sock 
176, ‘Vikings’ Big 156 


Washington, July 29. 

The longruns continue to make 
the mainstem cash registers play 
the happy tunes, with the one new | 
opening. “Badlanders,” drawing 
only fair response at Capitol. | 
“Search for Paradise,” with biz in- 
creasing for the second week in a 
row, is now running as well as it 


did in, June. “No Time For Ser- | in, Regent (Commonwealth) (1,000 
geants shapes great ins fourth cars: 1.000 cars: 540: 60-85 2 
week, two spots. “The Vikings” is “Camp on Blood Island” (Col) and 
hefty in fourth round. “Gigi” is x 


playing to almost capacity in fifth “Snorkel” (Col) plus “Apache Ter- 


stanza. “God Created Woman,”| “tory”, (Col). Oke $10,000. Last 
marathon champ in its 38th frame, week Hot Rod Gang ‘ (Al and 
High School Hellcats” ‘Al), same. 


remains socko. Gl i shaw Drive 
Estimates for This Week > en Soaneee 


in, Leawood Drive-in (Dickinson) 


Ambassador - Metropolitan (SW) (700; 750; 1,100 cars; 900 cars; 75- 
(1,490: 1,600; 90-$1.25\—“No Time | 90)—“I Bury Living” (UA) and 
for Sergeants” (WB) (4th wk).!“Wink of Eye” (UA) plus “The 
Great $17,000 or near. Last week, | Peacemaker” (UA) (2d run). First 
$21,500. Likely holds again. two in one of first dates anywhere. 

Capitol (Loew) (3.434: 90-$1.25) | Mild $8,000. Last week, “Hot Car 
—‘Badlanders” (M-G). Fair $18-| Girl” (AA) and “Cry Baby Killer 
000, after highly disappointing | ‘AA), $7,500. 


$12.500 last week for “King Cre-! Kimo, (Dickinson) 504; 90-$1.25) 


ole” in its second round. —‘God Created Woman” (Kings) 
Columbia (Loew) (904; $1.25-| (25th wk). Rolls merrily on at 

$2.50)—“Gigi” (M-G) (5th wk). Big | $2,000. Last week, same 

$14,000 after two weeks at $15,000! Midland (Loew) (3.500; 75-90'— 

each. Stays. “Law and Jake Wade” ‘M-G and 
Keith’s (RKO) (1.850: 90-$1.25)— | “Tarzan’s Fight for Life” ‘M-G’, 


“The Vikings” (UA) (4th wk). Hefty | Slow $6,500. Last week, “The Ke) P 


$15,000 after $18,000 in third.| (Col) and “High Flight” ‘Col’ 
Holds. $8,000. 
Palace (Loew) (2,390; 90-$1.25)— Missouri (SW-Cinerama) (1.194; 


$1.25-$2) — “Search for Paradise ‘ 
(Cinerama) (14th wk’. Building te 
sock $11,000. Last week, $9.500 


“Kings Go Forth” (UA) (4th wk). 
Good $13,000. Last week. ditto. 
Plaza (T-L) (276; 90-$1.50)—“‘God 


Created Woman” (Kings) (38th| Paramount (UP) (1.900; 90-$1 25) 
wk). Smash $2,800, same as last} — “Indiscreet” (WB) (2d WK’. 
week. Keeps going. | Fancy $9,000; may hold. Last wees, 
Trans-Lux ‘T-L) (600; $1.25-| $12,000, best in months. Ne 
$2.50/—"Bridge on River Kwai’| Roxy (Durwood) (879; 90 ath 
(Col) (20th wk). Oke $7,000 follow- | Time for Sergeants soak celta 
|wk). Hearty $8,000, showing Uf! 


ing last week's $7,500. Stays on. : 
Warner (SW-Cinerama) (1,300;/ usual staying power 
$1.20-$2.40)—“Search for Paradise” | $9,000. 


Last week, 


Fox 


(Cinerama) (30th wk). Biz swelling | Uptown, Fairway, Granada | a0) 
to big $11,100 after $10,000 last | Midwest) (2,043; 700; ag ttt andl 
week. Holds. |— “Light in Forest” (BN) tng 

Uptown (SW) (1.100: $1.25-$2.50)| “Wild Heritage” (20th). * ri 4 


—“South Pacific” (20th) (17th wk). | $16,000 or close. Last week, Bio 
Hotsy $11,000 or near after $10,500 |To Love” (U) and ‘Showe 0 
| Boot Hill” (20th), $12,000. 
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Hub Biz Hotsy Despite Heat; Fly’ 
Great $26,000, 2 Spots; Parisienne’ 


Boft 186, ‘Time 


Boston, July 29 
Biz is perking this session de- 
spite the heat wave which was 
halted over the weekend. “Fly” 


leads newcomers soaring to a great 
take at Paramount and Fenway 
“La Parisienne” looms smash at 
the Gary. “Time To Love” shapes 
hotsy at Memorial. “Voice in Mir- 
ror” is snappy at the Pilgrim. 
“Indiscreet” leads the holdovers 
at Astor. “Key” is big in second 
Beacon Hill and Capri combo. 
“South Pacific” is hotsy with big 
piay from tourists in 166th week 
at the Saxon. Second hard-ticket- 
er, “Search for Paradise,” is slick 
in 36th week at the Boston. 
Estimates for This Week 
Aster ‘B&Q) (1,372; 75-$1.50)— 
“Indiscreet” (WB) (3d wk). Smash 
$:5.000. Last week, $19,000. 
Beacon Hill (Sack) (678; 90-$1.50) 
—Key” (Col) (2d wk). Sharp $12,- 
00 Last week, $15,000 
Boston SW-Cinerama 
$1.25-$2.65) — “Search for 
dise” (Cinerama) (36th wk). 
Last week, ditto. 
Capri Sack) (990; 90-$1)—“ 
(Col) @d wk Neat $8,500. 
v *k, $7,500 
Exeter (Indie) 
*“Koonev” (Rank 
(27 In ahead, 
(Col) (6th wk), 
$3,200 
Fenway 
- ‘Fly 
X-7 


(1,354; 
Para- 
Stout 

$14,000 

Key” 
Last 


1,300; 75-$1.25)— 
Opened Sunday 
Gideon's Day” 

2,200. Fifth week, 


(NET 60-$1.10 
20th) and “Spacemaster 
Big $7,500. Last week, 
Forest” (BV) and “Un- 
(AA), $4,000 
(1.340; 90-$1.75) 
“La Parisienne” UA Bardot 
brought lines and smash $18,000 
Last week, “Young Lions” (20th) 
(12th wk), $4.000 
Kenmore (Indie) (700; 
—Golden Age of Comedy” (DCA) 
and “Silken Affair’ (DCA) Hot 
$13,500. Last week, “Proud Rebel” 
(BV) (4th wk), $4,000 
Memorial ‘RKO) (3,000; 60-$1.10 
Time to Love” (U) and “Oregon 
Passage” (AA). Slick $16,000. Last 
week, “No Time for Sergeants” 
(WB and “Badman's Country” 
(WB) (4th wk), $14,500. 
Metropolitan (NET) (4,357 
¢1.10'\—"‘Rock-A-Bye Baby” 
ard “Colossus of New York” 
(2d wk). 
$12.000 
Paramount 
$1.10)\—“Fly” (20th) 
master X-7”" (20th) 
590. Last week, 
(BV) and “Undersea Girl” 
$12,000 
Saxen (Sack) (1,000; $1.50-$3.30) 
—*South Pacific” (20th) (16th wk). 
Solid $19,000. Last week, $18,000. 
Trans-Lux (T-L) (730; 75-$1.25) 
“Confessions of Felix Krull” 
(DCA) and “Bermuda Affair” (In- 


(1,373; 


20th 
gnt in 
dersea Girl” 
Gary ‘(Sack 


75-$1.25 


70- 
(Par) 
(Par) 


(2.357: 70- 
and “Space- 


(NET) 


“Light in Forest” 
(AA), 


die): Oke $4,300. Last week, “Step 
to Eternity” (Indie) and “Bride 
Much Too Beautiful” (Ellis), 
$4 000 


Pilgrim (NET? (1,000; 60-$1.10)— 
“Voice in Mirror” (U) and “Wild 
Heritage” (U). Neat $7,500. Last 
week, “God's Little Acre” J{UA) 
and “Ft. Bowie” (UA), $7,000. 

Orpheum (Loew) (2,900; 90-$1.50) 
— “Vikings” (UA) (4th wk). Fall 
$12,000. Last week, $13,500 

State (Loew) (2.800; 75-$1.25) — 
“Kings Go Forth” (UA) (5th wk) 
Oke $5,500. Last week, same. 


‘Baby’ Brisk $9, 000 in 
Seattle; ‘Twilight’ 76 


Seattle, July 29 
Terrific heat wave is hurting biz 
generally here this round. But 
“Rock-A-Bye Baby” is fancy at 
Coliseum and “Twilight For Gods” 
shapes okay at Music Hall. And 
“No Time For Sergeants” still is 
in chips in fourth Orpheum 
sion 
Estimates for This Week 
Blue Mouse (Hamrick) 
$1.50-$2.50 
(Sth wk). 
$° 800 
Coliseum (Fox-Evergreen) (1,870; 


ses- 


(800; 


Okay $8,500. Last week, 


95-$1.50) — “Rock-A-Bye Baby” 
(Par), and “Space Children” (Par). 
Fency $9,000 or over. Last week, 
“The Fly” (20th) and “Spacemaster 


Plus 7” (20th), 
Fifth Avenue 
(2,500; 95-$1.50) — 


$11,100. 
(Fox-Evergreen) 
“King Creole” 


(Continued on page 10) 


Lean $9,500. Last week, ; 


Soaring $18.- | 


“South Pacific’ (20th) | 


to Love’ Torrid 166 


+ 





‘Indiscreet’ Wow 186, 
Denver; Twilight’ 126 


Denver, July 29. 

“Indiscreet” is pacing the city 
this stanza with a smash session at 
the Centre. Naturally, it is hold- 
ing. Another big one is “Twilight 
For Gods,” which is smash open- 
ing session at Paramount. “Rock- 
A-Bye Baby” is rated fancy at the 
Denham, and also stays over. “No 
Time For Sergeants” is giving the 
Orpheum a fine run, being socko in 
current (4th) week. 

Estimates for This Week 

Centre (Fox) (1,247; 90-$1.50)— 
“Indiscreet” (WB) Wow $18.000 
Holds Last week, “Key” (Col) 
2d wk), $11,000. 

Denham (‘Cockrill) 
—'‘Rock-a-Bye Baby” 
$11,000. Stays on. 
“King Creole” (Par) 
7.500. 

Denver (Fox 
“Gunman’'s Walk” 
Against Brooklyn” 
$11,000 Last week, 
and “Space Master 
$14,000. 

Orpheum (RKO 
—"“No Time for 
and “Badman’s 
4th wk Socko 
week, $13,000 , 

Paramount (Wolfberg) (2,200; 
70-90\—"‘Twilight For Gods” ‘U) 
and “Last of the Fast Guns” (‘U). 
Great $12,000 or over. Last week, 
“Vikings” (UA) (4th wk), $11,000. 

Tabor (Fox) (930; $1.25-$2.50'— 
“South Pacific’ (20th) (14th wk 
Nice $6,000. Last week, same. 

Vogue Art ‘Sher-Shulman) (442; 


(1,429: 
(Par. 
Last 

(2d 


70-90) 
Fine 
week, 
wk), 


70-90)— 
and “Case 
Col) Fair 
“Fly” (20th) 
X-7" (20th), 


2,586; 
Col 


(2,596; 90-$1.25) 
Sergeants” (WB) 
Territory” (WB) 
$9,500. Last 


75-90\—“Panic in the Parlor” 
Rank). Fair $1,000. Last week, 
“Confessions Felix Krull’ (DCA), 
$1,200 





Twilight’ Bright 

86, Pitt; ‘Night’ 46 

e 
, Fitt; Night 
Pittsburgh, July 29. 

Downtown has a flock of new 
films this week, but not all of them 
are clicking. “Twilight for Gods” 
at Fulton looks great though failing 
to hold pace of first few days. “The 
Key” is fairly steady at the Harris 
in third round. New Bardot picture, 
“Night Heaven Fell,” looks big. 
The run pix, “South Pacific” at 
Nixon and “Gigi” at Warner, con- 
tinue to show strength. 

Estimates for This Week 

Fulton (Shea) (1,700; 80-$1.25)-— 
“Twilight for Gods” (U). Got away 
big, Rock Hudson's name doing the 
trick. Should get at least $8,000, 
great: holds. Last week, “Kathy-O” 
(U), $3,200. 

Guild (Green) (500; 99-$1.25)-— 
“Golden Age of Comedy” (DCA) 
(2d wk). Big $3,000. Last week, 
$3,500. 

Harris (Harris) (2,165; 80-$1.25) 
—*“The Key” (Col) (3d wk). Drop- 
ping to $5,500. Last week, $8,500, 
only $1,500 below the opener. 

Nixon (Rubin) (1,500; $1.25-$3)— 
“South Pacific” (20th) (16th wk). 
Looks big $8,800. Last week, $9,000. 

Penn (UA) (3,300; 80-$1.25)— 
“Rock-A-Bye Baby” (Par). Jerry 
Lewis proving b.o. again, mixed 


reviews notwithstanding. Shooting 
for very good $15,500 in 9 days. 
Last week, “Imitation Genera!’ 


(M-G), $11,500 in 8 days. 

Squirrel Hill (SW) (900; 99-$1.25) 
—“‘Night Heaven Fell” (Kings). 
Looks like best Brigitte Bardot pic 
since “God Created Woman” 
(Kings). Big $4,000 or over looms. 
Last week, 
ian’s” (Cont) (2d wk), 

Stanley 
“King Creole” 
$6,000 or less. Last week, “Light in 
Forest” (BV), $10,000 in 8 days. 


$2,600. 





“PARISIENNE HOT NY. Spotty; Baby’ Big 316, ‘So. Seas 
TWILIGHT’ TOPS Sock $44,200, ‘Indiscreet’ Wow 1656, 


| Sth, Vikings’ Smash 376, 7th, 2 Spots 


Chicago, July 29. 

New entries are giving the Loop 
a sturdy tone this round. Oriental’s 
preem of “Twilight For the Gods 
is shaping to a great $32,000. “High 
School Confidentiai” in Woods ini- 
tialer is figured a tall $28,000. 

“La Parisienne” 
$16,000 at the Loop. 
Riot” and “Cool and Crazy” 
pect a good $5,000 in Monroe first 
round 

“Rock-A-Bye Baby” is good in 
its Chicago second week while 
“And God Created Woman” is 
headed for a big second frame at 
World. “Stage Struck” rates a tidy 
second at Esquire. 

“The Key” should nail a fast 
fourth Roosevelt stanza. Garrick’'s 
fourth week of “Peter Pan” is 
climbing to a good take. “Blue 
Murder at St. Trinian’s” is trim in 
Surf fourth round. 

“Kings Go Forth” is a fair fifth- 
weeker at United Artists. “Vik- 
ings” should post a fine sixth ses- 
sion at the State-Lake. 

Estimates for This Week 


Capri (Dowd: (585; $1.25-$1.50) 
—‘‘Nana” (Times) (4th wk). Fair 
$3,600. Last week, $4,500. 

Carnegie (Telem't) (485; $1.25)— 
“Ship Was Loaded” (Indie) and 
“Virtuous Scoundrel” (Indie). Hep 


$4,500. Last week, “One That Got 
Away” (Rank) $3,500. 

Chicago (B&K) (3,900; 90-$1.80) 
— “Rock-A-Bye Baby” (Par) (2d 
wk). Good $19,000. Last week, 
$36,500. 

Esquire (H&E Balaban) (1,350; 
$1.50)\—"Stage Struck” (BV) (2d 
wk). Stout $9,000. Last week 
$11,000. 

Garrick (B&K) (850; 90-$1.25)— 
“Peter Pan” (BV) (reissue) and 
“Snowfire” (AA) (4th wk). Good 
$9.700. Last week, $10,500. 

Harris (Indie) (984; $1.25-$3)— 
“Gigi” (M-G) (3d wk). Solid $18,- 
000. Last week, $17,800. 


(UA). Smash $16,- 

000. Last week, “Adam & Eve” 

(Indie) (4th wk), $7,000. 
MeVickers (JL&S) (1,580; $1.25- 


“La Parisienne” 


$3.30) — “South Pacific’ (20th) 
18th wk). Solid $33,200. Last 
week, $32,000. 

Monroe (Jovan) (1,000; 65-79)— 


(Al) and “Cool 
Busy $5,000. Last 
week, “Angry Age” (Col) and “Re- 
turn to Warbow” (Col), $6,200. 

Opera House (Nat'l Th.) (2,350; 
$1.50-$3.50)\—"‘Windjammer” (NT) 


“Dragstfip Riot” 
and Crazy” (Al). 


, (5th wk). Mild $22,800. Last week, 


“Blue Murder St. Trin- | 


(SW) (3,800; 80-$1.25)— | 
(Par). Looks like sad | 


Warner (SW) (1,500; $1.25-$2.59) | 


—*Gigi” (M-G) (5th wk). Has never 
been a smash, : 
inch up over $11,000 this session. 


| Last week, $10,800. 


but probably will} 


| 


$23,300. 

Oriental (Indie) (3,400; 90-$1.50) 
—Twilight For Gods” (U). Sock 
$32,000. Last week, “Time to Love” 
(U) (3d wk), $26,000. 

Palace (‘SW- Cinerama) (1,434; 
$1.25-$3.40) — “Search for Para- 


dise” (Cinerama) (15th wk). Good 
$23,000. Last week, $21,800. 
Roosevelt (B&K) (1,400; 90- 


$1.80\—“The Key” (Col) (4th wk). 
Good $13,500. Last week, $22,500. 

State-Lake (B&K) (2,400; 90- 
$1.80)\—“Vikings” (UA) (6th wk). 
Fast $23,000. Last week, $28.500. 

Surf (H&E Balaban) (685; $1.50) 
—Blue Murder at St. Trinian’s 
(Cont) (4th wk). Fancy $3,600. Last 
week, $6,200 

Todd’s Cinestage (Todd) (1.036; 
$1.75-$3.50) — “Around World in 
80 Days” (UA) (69th wk). Stout 
$19.200. Last week, $17,000. 

United Artists (B&K) (1,700; 90- 
$1.50\—“Kings Go Forth” (UA) 
(Sth wk). Oke $15,000. Last week, 
$16,500. 

Woods (Essanes) (1,200; 90- 
$1.50)—“High School Confidential” 
(M-G). Big $28,000. Last week, 
“Attila” (Indie) (3d wk), $18,000. 

World (Teitel) (606; 90)—‘“God 
Created Woman” (Kings) (2d wk). 
Great $5,300. Last week, $7,000. 











Estimates Are Net 


Film gross estimates as re- 
ported herewith from the vari- 
ous key cities, are net; ie., 
without usual tax. Distrib- 
utors share on net take, when 
playing percentage, hence the 
estimated figures are net in- 
come. 

The parenthetic admission 
prices, however, as indicated, 
include the U. S. amusement 
tax. 


is rated a smash | 
“Dragstrip | 
ex- 


Loop ‘Telem't) (606; 90-$1.50)— 





‘Bravados’ Trim 86, 
| Prov.; ‘Key’ $12,000 


Providence, July 29. 
With a wet Sunday to keep the 
usual beach-bound commuter in 
the city, most downtown stands got 
a brief shot in arm over the week- 


end. State is riding fairly high 
with “The Key.’ Albee looks 
equally stout with “The Bravados.” 


Majestic’s second round of “Indis- 
creet” is hefty. “King Creole” 
dipped to a sad total in second 
round at Strand 

Estimates for This Week 

Albee (RKO) (2,200; 65-80)— 
“Bravados” (20th) and “Gang War” 
(20th). Nice $8,000. Last week, 
“Adam and Eve” (Indie) and 
“Raiders Old California’ (Indie), 
$5,500. 

Majestic (SW) (2,200; 65-80)— 
“Indiscreet” (WB) and “Dangerous 
Youth” (WB) ‘2d wk). Still hefty 
at $7,000. First was $12,000. 

State Loew) (3,200; 65-80)— 
“Kev” (Col) and “True Story of 
Stuart” Col). Peppy $12,000. 
Last week, “The Vikings” (UA) (3d 
wk). $7,500. 

Strand (National 
65-80)—"King Creole” (Par) and 
“Space Children” (Par) (2d wk). 
Sad $3,000. First was $6,00 000. 


Parisienne’ Fat 


$12,000, Frisco 


San Francisco, July 29. 

Trade at first-runs here this 
stanza is moderate with final weeks 
of some extended-runs tapering 
off. Best of newcomers is “La Par- 
isienne,”’ smash at United Artists. 
“Blue Murder at St. Trinian’s,” 
another newie, 
seat Vogue. 
Days” looms dandy in 83d round 
at the Coronet. Of the other 
pix, “Light in Forest” shapes fair 
at the Fox and “Gunman’'s Walk” 
is mild at Paramount. 

Estimates for This Week 

Golden Gate (RKO) (2,859; 
$1.25)—"Vikings” (UA) (5th wk). 
Neat $9,500. Last week, $12,000. 

Fox (FWC) (4,651; $1.25-$1.50)— 
“Light In Forest” (BV) and “Wolf 


Realty) (2,200; 


wk), $11,000. 

St. Francis (Par) (1,400; 90-$1.25) 
—Key” (Col) (2d wk). Big $12,000. 
Last week, $16,000. 

Orpheum (SW-Cinerama) (1,458; 
$1.75-$2.55) — “Search For Para- 
dise” 4Cinerama) (20th wk). Fancy 
$18,000. Last week, same. 

United Artists-(No. Coast) (1,207; 
90-$1.25)\—“‘La Parisienne” (UA). 
Smash $12,000 or near. bast week, 
(UA) (4th wk), 


“Kings Go Forth” 
$7,000. 

Stagedoor (A-R) (440; $1.25- 
$3.00) —"Gigi” (M-G) (3d wk). Sock 
$12,400. Last week, ditto. 

Presidio ‘(Hardy-Parsons) (774; 
$1.25-$1.50)\—""Goddess” (Col) (2d 


wk). Hep $3,800. Last week, $4,500. 

Vogue (S. F. Theatres) 
$1.25\—“Blue Murder At St. Trin- 
ian’s” (Cont). Great $5,000. Last 
week, “Stella” (Indie) and “Savage 
Triangle” (Indie) (2d wk), $2,800. 

Coronet 
(1,250; $1.50-$3.75) — “Around 
World In 80 Days” (UA) (83rd wk). 
Dandy $11,000. Last week, $11,000. 

Alexandria (United California) 
(1,170; $1.50-$3.50) — “South Pa- 
cific’ (20th) (4th wk). Nifty $22,000 
lor close. Last week, $23,000. 


+ 


| Surprising!y well 


looks great at 364-| 
“Around World in 80) 


new | 


1(19th wk). 


Hot, humid weather intermingled 
with rain last Sunday and again 
Monday failed to hold back busi- 
ness at Broadway deluxers this 
session. Several first-run  thea- 
tres apparently were helped by the 


presence of upwards of 100,000 
Jehovah's Witnesses, in N.Y. for 
an eight-day conclave _ starting 
Monday (28) Cooler weather 


which followed the rainfall on Mon- 
day was a positive plus factor since 
it kept thousands away from the 
beaches. 

The big newcomer is “Rock-A- 
Bye Baby.” which hit a big $31,- 
000 or better opening week at the 
State. The second round starts 
today (Wed.) “South Seas Ad- 
venture” wound its first full week 
theatre’s week ends on Saturdays) 
with a near-capacity $44,200 at the 
Warner Theatre. 

Still champion money-getter is 
“Indiscreet™ with stageshow with 
a smash $165,000 or better in cur- 
rent (5th) week at the Music Hall, 
The Hall naturally is a center of 
interest for all out-of-towners. 
Biz figures to ton the fourth 
stanza’s amazing $163,700 

“Time To Love” shapes to get a 
trim $12,000 in the present (3d) 
week at the Mayfair. It looks fine 
$5,500 at the Little Carnegie, 
“Bravados” is okay $24,000 in fifth 
final) frame at the Paramount 
where “A Certain Smile” is due ia 
tomorrow (Thurs.). 

“Kings Go Forth” is heading for 
a solid $28500 in third round at 
the Capitol. “The Key” was a a 
$16.300 or close in its fourth wee 
at the Odeon and $8,000 in like 
stanza at the Fine Arts 

“The Vikings” looks like e 
smash $21,500 in seventh sessiog 
at the Astor and a torrid $15,506 
in the same stanza at the Victoria 
but for only six days. It is being 
replaced by “La Parisienne” tos 
day (Wed.) “Windjammer” shape 
a fair $27,000 in current (16th 
round at the Roxy. 

Hard-ticket pix are holding u 
“Around Worl 
in 80 Days” wound its 93d week 
yesterday (Tues.) with a wow $32, 
200 at the Rivoli. “Bridge on 
River Kwai” was smash $25,300 in 


32d frame at the Palace while 
“Gigi” held at $19.300, capacit 
figure for the Royale, in 10t 
round. “South Pacific” was great 


$32,200 in 18th session at the Crite- 
rion. 
Estimates for This Week 

Astor (City Inv.) (1,094; 75-$2)— 
“Vikings” (UA) (7th wk). This 
round winding up today (Wed.) is 
heading for a smash $21,500. Sixth 
was $21,000. Stays on naturally. 


Dog” (20th). Fair $11,500. Last) Little Carnegie ‘(L. Carnegie) 
week, “Fly” (20th) and “Space (550; $1.25-$1.80) — “Time To 
Master X 7” (20th), $21,500. Love” (U) (3d wk). This round 
Warfield (Loew) (2.656: 90-$1.25) —— fine $5,500. Last week, 
—‘Imitation General” (M-G) (4th : : 
, , An : Baronet (Reade) (430; $1.25- 
see Okay $7,000. Last week, | ¢1 79) “Biue Murder at St. Trine 
: ians” (Cont) (10th wk). Ninth 
Paramount (Par) (2,646; 90-| stanza ended Sunday (27) was 
$1.25) — “Gunman’s Walk” (Col) smooth $4,400. Eighth was $5,100. 
and “Case Against Brooklyn” “law and Disorder” (Indie) opens 
(Col). Mild $13,000. Last week, “No | Aug. 5. 
Time For Sergeants” (WB) and Capitol (Loew) (4,820; $1-$2.50) 
»|“Badman’s Country” (WB) (4th —«Kings Go Forth” (UA) (4th wk). 


This frame finishing today (Wed.) 
looks to hit big $28,500. Third was 
$32.500. Continues. 

Criterion ‘Moss) (1,671; $1.80. 
$3.50) “South Pacific” (20th) 
The 18th week fift_iished 


' Sunday (27) was great $32,200. The 


17th was $30,500. 
Fine Arts (Davis) (468; 90-$1.80) 


— “The Key” (Col) (5th wk). 
Fourth round ended yesterday 
| (Tues.) was $7,500 or near. Third 
was $9,000. 

Guild (Guild) (450; $1-$1.75)— 
“Proud Rebel” (BV) (5th wk) 


(364; | 


United California) | 


Fourth session completed Monday 
(28) was fine $6,000. Third was 
$7,000. “Lovers and _ Thieves’ 
(Indie! opens Aug. 4 

Mayfair (Indie) (1,736; 79-$1.80) 
—"‘Time To Love” (U) (4th-final 
wk). Third round completed yes- 
terday ‘Tues.) was trim $12,000 or 
close. Second was $14,500. Stays 
unti! “Twilight For Gods" (U) 
opens Aug. 6. 

Normandie (Trans-Lux) 
$1.80)—“Light in Forest” 
wk), This week finishing today 
(Wed.) looks to reach fair $5,000. 
Second was $6,000 

Palace (RKO) (1.642; $1-$3) — 
‘Bridge on River Kwai” ‘Col) (33d 

(Continued on page 10) 


592; 95- 
BV) (34 
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Philly Off But ‘Light’ Okay $10,000; 
‘Indiscreet’ Sock 126, 3d, ‘Kings’ 116 


Philadelphia, July 29. 

Expected seasonal slump mate- 
rialized this session, and many pix 
are reflecting the offish tone. “La 
Parisienne” was caught in the 
backwash and is on disappointing 
side with merely an okay figure at 
the Arcadia. “Light in Forest,” the 
Disney pic, is getting mainly mati- 
nee trade and shapes barely okay 
at Goldman 

“Indisereet” shapes great in third 
Randolph round. “No Time for Ser- 

eants” continues socko in fourth 

rame at Stanley. “Kings Go Forth” 
is rated lusty in fourth Stanton 
week. “Rock-A-Bye Baby” is okay 
in second frame at Viking. 
Estimates for This Week 

Arcadia (S&S) (536; 99-$1.80)— 
“La Parisienne” (UA). Okay $8,000. 
Last week, “Time to Love” (U) (4th 
wk), $5,000. 

Boyd (SW) (1,480; $1.25-$2.75)— 
“Gigi” (M-G) (5th wk). Trim $12,- 
500. Last week, $14,000. 

Fox (20th) (2,250; 65-$1.80)— 
“Bravados” (20th) (8d wk). Helped 
by preview to $10,000. Last week, 
$9,500. 

Goldman ‘Goidman) (2,250; 65- 
$1.49)—“Light in Forest” (BV). 
Oke $10,000. Last week, “Key” 
(Col) (3d wk), $8,500. 

Midtown (Goldman) (1,000; $2- 
$2.75)—"South Pacific” (20th) (18th 
wk). Sturdy $10,500. Last week, 
$9,500. 

Randolph (Goldman) (1,250; 65- 
$1.80)\—“Indiscreet” (WB) (3d wk). 
Great $12,000. Last week, $14,000. 

Stanley ‘SW) (2,900; 99-$1.80)— 
“No Time for Sergeants” (WB) (4th 
wk). Sock $11,000. Last week, 
$13,000. 

Stanton (SW) (1,483; 99-$1.49)— 
“Kings Go Forth’ (UA) (4th wh). 
Loud $17,000. Last week, $14,000. 

Studio (Goldberg) (385; 90-$1.80) 
—‘“Garden of Eden” (indie). Bang- 
up $10,000. Last week, “Mam’se‘le” 
(Indie), $3,500. 

Trans-Lux ‘(T-L) (500; 99-$1.80)— 
“Vikings” ‘UA) (5th wk). Stout 
$5,000. Last week, $10,000. 

Viking ‘Sley) (1,000; 99-$1.49)— 
“Rock-A-Bye Baby” (Par) (2d wk). 
Oke $9,000. Last week, $10,000. 

World (Pathe) (604; 90-$1.80)— 
“Awakening” (Par). Quiet $2,500. 
Last week, “Time of Desire” (Indie) 
(3d wk), $2,300. 


‘Key’ Fancy $9,500 in 
Omaha; ‘Licht’ Lofty 86, 
‘Vikings’ Stout 5G, 3d 


Omaha, July 29. 


Thanks to a pair of whopping 
new entries, biz is fine at down- 
town first-runs this session. 
“Light in Forest” looks big at the 
State while “Key” is lusty at Or- 

heum to win a holdover. “No 

ime for Sergeants” is off a bit 
in fourth stanza at the Omaha. 
“Vikings” is still stout in the No. 3 
round at the Brandeis. It may go 
another. 
Estimates for This Week 

Brandeis (RKO) (1,100; 90-$1.25) 

—"Vikings” ‘UA) (3d wk). Strong 





$5,000. Last week, $6,500. 

Omaha (Tristates) (2,066; 90- 
$1.25\—"No Time for Sergeants” 
(WB) (4th wk). Slimming to 
$4,000 after solid $8,000 in third 
week. 

Orpheum (Tristates) (2,980; 75- 
90)\—"Key” (Col). Lusty $9,500. 
Last week, “Rock-a-Bye, Baby” 


(Par) (2d wk), $6,500. 


State (Cooper) (850; '75-90)— 
“Light in Forest” (BV). Big 
$8,000. Last week, “Law and Jake 


Wade” (M-G), $3,500. 


BALTIMORE 


(Continued ‘rom page 8) 
(2d wk’. Good $7,500 after $9,000 
opener. 

Little (Rappaport) (300; 50-$1.25) 
-- “Light Across Street” (Indie) 
(4th wk). Good $2,100 after nearly 
the same in third stanza. 

Mayfair ‘Fruchtman) (900; 50- 
$1.25)—“Vertigo” (Par) (9th wk). 

leasing $4,000 after $5,000 for 
last week. 

New ‘Fruchtman) (1.600; $1.50- 
$2.50)—"South Pacific” (20th) (17th 
wk). Climbed to stout $10,000 
after $9,000 in 16th frame. 

Playhouse ‘Schwaber) 
$1.25) — “Blue Murder at St. 
Trinian’s” (Cont) (5th wk). Slow 
$2,400. Last week nearly the same. 

Stanley ‘Fruchtman) (3,200; 50- 
$1.25)—"Vikings” (UA) (5th wk). 
Oke $7,000 after $9,000 in fourth. 

Town (Rappaport) (1,125; 50- 
$1.25)—“Indiscreet” (WB) (2d wk). 
Great $12,000 after $14,000 on 
opener, : 





s 








(460; 50-| 


v 


‘Baby’ Slight $6,000, 
Port.; ‘Sgts.’ Big 7'2G 
Portland, Ore., July 29. 
Main stem takings are on the 
skids this round with new entrants 
on the slow side generally. Hold- 
overs’ continue at a strong pace 
despite the terrific heat wave. 
“South Pacific” is in its ninth hefty 
week at the Broadway. “No Time 
For Sergeants” still is big in fifth 
round. Best newcomer is “Attila” 
at Orpheum. 
Estimates for This Week 
Broadway (Parker) (890; $1.50- 
$2.50)—“South Pacific” (20th) (9th 
wk). Sturdy $9,500. Last week, 
$11,100. 
Fox (Evergreen) (1,536; $1-$1.50) 


|—"No Time For Sergeants” (WB) 
(Sth wk). Big $7,500. Last week, 


$10,200. 

Liberty (Hamrick) (1,865; $1- 
$1.50\—“‘Horror of Dracula” (U) 
and “Thing Couldn't Wie” (U). 
Slim $3,500 in 6 days. Last week, 


“Vikings” (UA) (4th wk) $5,300. 
Orpheum (Evergreen) (1,600; $1- 
$1.50\—“‘Attila” (Indie) and ‘Fron- 
tier Gambler” (Indie). Okay $7,000. 
Last week, “The Fly” (20th) and 
“Space Master X-7” (20th), $8,400. 
Paramount (Port-Par) (3,400; $1- 
$1.50)\—‘‘Rock-A-Bye Baby” (Par) 
and “Space Children” (Par). Light 


$6,000. Last week, “King Creole” 
(Par) and “Maracaibo” (Par) (2d 
wk), $5,000. 





BROADWAY 


(Continued from page 9) 


wk). The 32d frame ended yester- | 


day (Tues.) was smash $25,300 in 
14 shows. The 3lst, $25,800. for 
like number of performances. 

Odeon (Rank) (813; 90-$1.80)— 
“The Key” (Col) (5th wk). Fourth 
session completed yesterday 
(Tues.) was great $16,300 or near. 
Third was $17,000. 

Paramount (AB-PT) (3,665; $1-$2) 
—"‘Bravados” (20th) (5th-final wk). 
This final round ending today 
(Wed.) looks like okay $24,000. 
Fourth, $24,600. “A Certain Smile” 
(20th) opens tomorrow (Thurs.). 

Paris (Pathe Cinema) (568; 90- 
$1.80)-—“Man in Raincoat” (Kings) 
(3d wk). Second round ended Sun- 
day (27) was big $8,700. First was 
$9,800. 

Radio City Musie Hall (Rocke- 
fellers) (6,200; 90-$2.75)—"‘Indis- 
creet” (WB) with stageshow (5th 
wk). This stanza winding up today 
(Wed.) looks like wow $165,000 or 
better. Fourth was $163,700, over 
hopes. Stays a sixth, and likely 
longer. “Reluctant Debutants” 
(M-G) is due in next. 


Rivoli (UAT) (1,545; $1.25-$3.50) | 


—“Around World” (UA) (94th wk). 
The 93d week completed yesterday 
(Tues.) was giant $32,200, one of 
better recent sessions. The 92d 
week was $31,800. 

Royale (Loew) (934: $1.50-$3)— 
“Gigi” (M-G) (11th wk). The 10th 
round ended last Saturday (26) was 
capacity $19,300. Last week, ditto. 

xy (Nat'l. Th.) (2,710; $1.75- 
$3.50) —“‘Windjammer” (NT) (16th 
wk). Current stanza ending today 
(Wed.) looks like fair $27.000. The 
15th week was $28,000. Stays on. 


H.0.s Help Mpls.; ‘Sgts.’ 
Whopping, $12,000 in 2d, 
‘Search’ Fast 146, 22d 


Minneapolis, July 29. 





jagain despite the departure of 


| “Gigi” and “Kings Go Forth” after | 
protracted stays, the few new pix | 


don't stack up formidably. Neither 
“Gunman’s Walk” nor “Rififi” are 
causing any wild rush of patrons. 


The hard-ticket “Search 


for “A Time to Love” looks mild. | 


Second for “No Time for Ser- 
geants” still is a real blockbuster 
at the Orpheum. | 
Estimates for This Week 





| Academy (Mann) (947; $1.50- 
$2.65)—“South Pacific” (20th) (5th, 
wk). Fine $12,000. Last week, 
$12,500. | 
Century (SW-Cinerama) 


With holdovers much in evidence | 


for | 
Paradise” and “South Pacific” are | 


Inside Stuff—Pictures 


On the basic assumption that exhibitors in the American South also 
like to make a profit, Stanley Kramer doesn't anticipate any booking 
problem with “The Defiant Ones,” a story of two chained convicts— 


one white, the other colored—who 


make an abortive dash for freedom. 


Speaking at a press conference on his arrival in Berlin he said there 
was no trouble in the South with “Home of the Brave,” which had, in 
fact, grossed more than “The Champion.” 

Kramer defended the recent sale to tv of a number of his pix includ- 


ing “High Noon” and “Home of the Brave.” 


It was, he said, the only 


way in which an indie producer could make any money for himself. 





I : Worldwide gross of “Around the World in 80 Days” reached $40. 
in their 22d and 5th weeks respec- | 911,763 on July 4, a spokesman for the Michael Todd Co. declares. 
tively, and still big. Third stanza phe fim grossed $30,236,883 in 185 theatres in the United States and 


Canada and raked in $9,974,880 


in 144 foreign situations. At the 


| Rivoli Theatre, New York, where the pic premiered in October, 1956, 


the gross was reported at $3,603,524. 
Company, which plans to release the film to 900 more theatres be- 


tween now 
$125,000,000 within five years. 


and November, predicts that the total gross will reach 





Contracts have been awarded for a $258,000 building for the Des 


(1,150: | Moines Child Guidance.Center. A. H. Blank, head of Tri-States Theatre 


$1.75-$2.65)—"‘Search for Paradise” Corp. and Central States Theatre Corp., Des Moines, gave the initial 


| (Cinerama) (22d wk). 
| Last week, $15,000. 


| fell off. Mild $3,000. Last week, 
$5,000. 
| Lyric (Par) (1,000; 85-90)—“Gun- 
man’s Walk” (Col). 
| Last week, “Gigi” (M-G) (4th wk), 
$3,500 at $1.25-$2.25. 


i 


|\“The Key” (Col) 
$6,000. Last week, $8,000. 

RKO Orpheum (RKO) (2,900; 90- | 
$1.25\—"“No Time for Sergeants” | 
(WB) (2d wk). Smash $12,000. Last 
week, $19,000. 

RKO Pan (RKO) (1,800; 75-85)— | 
“Attack of 50-Foot Woman” (AA) | 
and “War of Satellites” (AA). Fair | 


(Par) (3d wk), $4,500 at 85-90c. 
State (Par) (2,200; 85-90)—“‘Rock- 


words for this one, but it’s only 
nice at $7,000. Last week, $9,000. 

Suburban World (Mann) (800; 85) 
—‘Blue Murder at St. Trinian’s” 
(Cont) (3d wk). Pleasant $1,500. 
Last week $2,000. 

World (Mann) (400; 85-$1.25)— 
“Razzia” (Indie). Modest $3,000. 
Last week, “Kings Go Forth” (UA) 
(4th wk), $3,500. 


SEATTLE 


(Continued from page 9) 
(Par), and “Colussus of N.Y.” (Par) | 





(2d wk). Good $8,509. Last week, 
$11,200. 

Music Box (850; 95-$1.50) — 
“Folies Bergere” (Indie). Okay 


| $4,000. Last week, “Kathy O” (U), 





| $2,800. 

Music Hall (Hamrick) (2,200; 95- 
$1.50) — “Twilight For Gods” (U) 
and “Heritage” (U). Okay $7,000. 
Last week, “Night Ambush” (Rank) 
and “One That Got Away” (Rank), | 
$5,200. 

Orpheum (Hamrick) (2,700; 95- | 
$1.50)—“No Time For Sergeants” | 


|(WB) (4th wk). Swell $9,000 or} 
|near. Last week, $9,400. 
Paramount (‘Fox - Evergreen) | 


(3,107; 95-$1.50) — “Vikings” (UA). 
(5th wk), Oke $6,500. Last week, | 
| $6,700. 





ST. LOUIS 


(Continued from page 8) 

| $2.25)—“South Pacific” (20th) (15th 
| wk). Solid $8,000. Last week, ditto. | 
| Richmond (Arthur) (1,000; $1.25) | 





Big $14,000. | $125,000 for the project. The center is a pilot study in the United States, 


which will furnish basic information for future similar programs over the 
| Gopher (Berger) (1,000; 85-90)— | country, and the building will become a part of the Raymond Blank 
|“Time to Love” (U) (3d wk). Did | Memorial hospital, given to the city by showman and the late Mrs, 
| excellent the first week and then | Anna Blank as a memorial to their son. 





Philip Yordan, who prexies Security Pictures, has set up an arrange- 


writing assignments will be made 


Okay $5,000, | ment with his indie company whereby for next three years all outside 


on a loan-out basis from outfit. In- 


itialer under real is “Ripe Fruit,” to be produced by Anthony Mann 
| Radio City (Par) (4,100; 85-90)— | and wife, Sarita Montiel.. Yordan arrived in Madrid last week to join 


(2d wk). Drab couple in prepping property for filming there. Following this. Yordan 
| will script “Gretta,” based on Erskine Caldwell novel, for Security. 





Frank Capra, who produced four feature-length tv science pix for 


youth’s interest in science. 
a profit-sharing deal. 


| AT&T, helmed the films without compensation. However, he retains 
{the foreign rights on the pictures which were designed to stimulate 
Capra also was one of the first to get 
On the pictures he made for Columbia in the 
$4,500. Last week, “King Creole” | thirties he gets a 25% cut. That includes the tw sales. 





Allied Artists has taken “Friendly Persuasion” out of release in 


a-Bye Baby” (Par) (2d wk). Kind | anticipation of a major-scale reissue. 


Its grossed nearly $5,000,000 


domestically so far... Another AA entry is called “The Pagans” only 
because the MPAA refused to okay the original nomenclature, this 


being “Rape of Rome.” 
however. 


Latter is being used by some exhibitors, 





James Hendel, manager of United Artists branch in Pittsburgh, has 
become a national authority in domestic and foreign coins and his own 


collection, on which he started 15 
thousand dollars. 
Western Pennsylvania Numismatic 
5 

Salaries of Hollywood motion 
weekly for 40.1 hours in May, as 


years ago, is now valued at several 


Just recently Hendel was invited to speak to the 


Society on “U.S. Commemoratives.” 





picture workers averaged $136.09 
compared to $133.86 for 39.6 hours 


in April, according to figures revealed by California Division of Labor 


Statistics and Research. 


For May, 1957, average weekly earnings 
| amounted to $126.50 for 39.8 hours. 





Duke Dunbar, formerly secretary of the old Coloraéo Film Board of 


Trade and attorney general of Colorado now for four terms 
Running on the Republican ticket he is not ex- 


for his fifth term. 


will run 


pected to have opposition in the primary. 





Look of a winner: “Peyton Place” (20th-Fox) is near the $10,000,- 


000 mark domestically alone. 


Washington, July 29. 
The month from May 11 to June 
10 was one of unusual purchasing 


|activity in their company’s com- | him 672 shares of SW. 


mon stock, by officers and direc- 

tors of Allied Artists Pictures, the 

monthly S. E. C. report shows. 
Samuel Broidy bought 5,000 


State (Loew) (3,450; 50-$1.75)— | —“Night Heaven Fell” (Kings) (2d! shares to increase his holding to 


“Rock-A-Bye Baby” (Par) (2d wk). 
First frame ended yesterday 
(Tues.) was lusty $31,000 or close. 
In ahead, “King Creole” (Par) (3d 
wk), $9;200. 

Sutton (R&B) (561: 95-$1.75)— 
“Your Past Is Showing” (Rank) 
(5th wk). Fourth round ended last 
Sunday (27) was weak $5,400. Third 
was $6.100. Holds on another week, 
with “Tale of Two Cities” (Rank) 
due in on Monday (4). 

Trans-Lux 52nd St. (T-L) (540: 
$1.25-$2)—“‘Case of Dr. Laurent” 
(T-L) (6th wk). Fifth stanza fin- 
ished yesterday (Tues.) held at 
grect $10,000 or over. Fourth was 
$10,300. 

72d Street (Baker) (450: 75-$1.20) 
—"Capt. From Koepenick” (DCA). 
First three days hit great $4,100, 
and may hit biggest gross of any 
German pic opening week. 

Victoria (City Inv.) (1,003; 50-$2) 
—‘La Parisienne” (UA). Opens 
today ‘Wed.). Last week, “Vikings” 


| wk). Nice $1,600. Last week, $3,000. | 
St. Leuis (Arthur) (3,800; 60-75) 
|—“The Fly” (20th) and “Space 
| Master X-7" (20th). Great $18,000. | 
| Last week, “King Creole” (Par) and | 
| “Space Children” .2ar), $12,000. | 

Shady Oak (Arthur) (560; $1.25) 
—‘“Night Heaven Fell” (Kings) (2d 
wk). Big $2,500 or close. Last week, 





BALLYHOO IS IMAGINATION | 
Cleveland, July 29. 

Howard Pearl, United Artists | 
fieldman in the Detroit-Cleveland 
area, obtained what amounted to 
a full column plug for “The Vik- | 
ings” in the Cleveland Press by} 
“digging up” a champion film- 
goer. | 
Pearl discovered that Leo Ra- 
| mella, a Press linotype operator, | 
had seen almost 4,000 motion pic- 
tures in 35 years. There had 
| been previous reports on Ramella’s 





lof 14,900, 


75,118. George D. Burrows added 
100 to give himself a total of 34,- 
786, and Sherrill C. Corwin ac- 
quired 4,000 for a total of 18,000. 
With the addition of 1,000 com- 
mon, Maurice Goldstein upped his 
bundle to 14,100. Roger Hurlock 
picked up 200 shares for a total 
while Edward Morey 
added 2,000 to make his holding 
12,350 shares. Sam Wolf bought 
2,000 shares, now has 22,050. Hur- 
lock also bought 100 shares of the 
542% cumulative preferred stock, 
of which he now owns 1,100 shares. 

Other transactions: Hazard E. 
Reeves sold 5,000 of Cinerama Inc., 
common, retaining 117,923. Louis 
A. Green purchased 200 Loew’s 
Inc., common for his Stryker and 
Brown account, giving it a total 
of 144,235 shares. Francis Whit- 
ing Hatch acquired 200 shares of 
Loew's, now owns 300. It was earlier 


(UA) (7th wk-6 days), held at big | film-going career so it wasn’t dif-| disclosed in Variery that Joseph 


$15,500 or near. Sixth full week 
was $17,500. 

Warner (SW-Cinerama) (1,600; 
$1.80-$3.50)—“‘South Seas Adven- 
ture” ‘Cinerama) (2d wk). First full 
week concluded Saturday (26) was 
mighty $44,200, or only $1,800 
below actual capacity of house. The 


| ficult for the fieldman to arrange | 


for a film page feature. At any 
rate, a private screening was ar- 
ranged for the fan and “The Vik- 
ings” was cited as the 4.000th pic- 
ture he had seen. In all his years 


| of film-going, according to colum- | 


Tomlinson, who tried unsuccess- 
fully to win contro] of the studio, 
had sold 26,900 of his shares, re- 
taining 133,100. 

Peter Colefax unloaded 1,400 
shares of National Theatres, Inc., 
whittling his holding in the cir- 











first four davs ended on July 19| Mist Stan Anderson, “The Vikings” | cuit down to 1,100 of the common 
was capacity $24,300. Advance has} Was the only one Ramella had seen | stock. David Fogelson engaged in 
|two deals in Stanley-Warner com- 


been building with mighty strides. | free. 


It has played a little over 6,500 dates. 


| gree $4ooo+ 
: Showmen’s Buy & Sell Activities 


mon for Schwartz & Frohlich, sell- 
ing 2,938 of the circuit's common 
stock and buying 2,267. This left 


Harry Brandt, who controls 
| Trans Lux Corp., engaged in five 
j transactions in that circuit's com- 
|mon stock on his own behalf and 
| for foundations and holding com- 
panies he controls. He acquired a 
total of 3,000 shares. The combined 
holding now amounts to 188,455 
shares. 

Samuel A. Alesker reported add- 
ing 1,600 shares of ABC Vending 
Corp. common. He now owns 
4,720. William Zeckendorf, big 
New York realtor, disposed of 43,- 
100 C & C Television common. He 
now has 19,100 in his own name, 
with another 248,350 held by Webb 
& Knapp, the realty firm he heads. 
Goddard Lieberson bought 200 
shares of CBS class A stock. 

A transaction on Guild Films 
common, reported belatedly, dis- 
closes that Nicolas Reisini no long- 
er owns any Guild common. An 
SEC notation says his 173,000 
shares “were pledged as collateral 
and were sold by plecgee.” Bert 
Kleiner picked up 400 National 
Telefilm Associates common. This 
gives him a total of 7,000 shares. 





Too Much Bardot 
Philadelphia, July 29. 
The World postponed — open 
ing of Brigitte Bardot’s “Night 
That Heaven Fell” and replaced 
it with “The Awakening.” Too 
much Brigitte in town, said the 
manager, The Arcadia was show- 
ing “La Parisienne’ and_ the 
'Studio “Mam’selle Pigalle.” 
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Spain is exploring the possibility of organizing a Spanish Film Week 
in Gotham. 

Errol F.ynn’s contracted autobiog for Putnams—reported advance 
royalty of $10,000—with the projected title of “In Like Me”.is being 
admittedly stalemated by the actor's other pressing affairs. He doesn’t 
want a ghost, which the impatient publisher offered him, yet can’t 
seem to organize his time and is threatening to drop the entire com- 
mitment which the publishing house rejects—it prefers the book. 

Lacey W. Kastner, Columbia International prez, off on a four-week 
vacation down at Sarasota, Fla... . Col’s “Bonjour Tristesse,” which 
flopped in the States, is doing bangup business in many countries 
abroad. 

Edward Everett Horton, strawhatting this summer in “White Sheep,” 
“The Matchmaker” and “Reluctant Debutante,” told Hartford Times 
theatre editor Allen M. Widem: “Hollywood? Sure, I'd like to get back 
there for some comedy bits. But the phone's been dead. I wish somebody 
would start perking again!” 

Yul Brynner’s Alciona Productions will launch “The Gladiators,” 
carrying reported $5,500,000 budget, in mid-February on location in 
Italy and Greece . . . Columbia producer Charles Schnee withdrew ‘is 
MPAA title registration, “The Best Generation,” in favor of Metro pro- 
ducer Albert Zugsmith’s pic of same tag, with latter awaiting word 
whether Jerry Wald and 20th-Fox will also waive. 

Harry Geldstein new assistant advertising manager of United Ar- 
tists under pub-ad chief Roger H. Lewis. Goldstein joined UA last Jan- 
uary as coordinator of New York campaigns and will continue these 
duties. In additien, he'll also serve as ad-publicity liaison with the sales 
department, working under ad manager Joe Gould. 

United Artists and Harold Hecht protested Paramount's registration 
of titls, “The Trap,” as similar to “The Rabbit Trap,” currently in 
work by H-H-L for UA release . . . Jean Simmons with Rock Hudson in 
Henry King’s Vintage production, “This Earth Is Mine,” to be distrib- 
uted by Universal .. . Robert Wilder set to script David Lavender nov- 
el, “Bent's Fort,” for producer Fred Kehlmar at Columbia Pictures. 

Theatre admissions in Chicago continued to drop off as reflected in 
film boxoffice tax collections for May. The 3° levy brought the city 
$77,495, avtainst $80,874 in previous month. Latest figure is also below 
the $78,870 collected for May of ‘57. Total amusement tax take for May 
was $134,633, well under the $144,752 of April and the $140,109 of the 
like month last year. 

Arthur O'Connell off to Puerto Rico to participate in the Governor's 
cancer fund-raising drive . . . Loew's Theatres has extended its “sum- 
mertime movie fair” through August and early September .. . Uni- 
versal offering newspapers a five-part serialization of Ernest Gann’s 
“Twilight of the Gods.” . . . Gary Cooper is the latest of stars set for 
a Metro production. He'll star in Julian Blaustein’s production of “The 
Wreck of the Mary Deare,” based on Hammond Innes’ mystery novel 
... Leon Uris has arrived in Manhattin to start work on the screen- 
play of his soon-to-be published novel, “Exodus,” which Otte Prem- 
inger will produce and direct for United Artists . . . Giorgio Ricciotti, 
Rome branch manager of D. E. A. R. Films, United Artists distributor 
in Italy, on a two-week tour of the U.S. as a result of copping first 
place in the UA product sales drive .. George Seaton elected a trust- 
ee of Colonial Williamsburg Inc. Also named trustees of the multi- 
million dollar restoration organization were Edward A. (Ted) Weeks, 
editor of Atlantic Monthly, and Mrs. Edgar Tobin, Texas civic and 
educational leader . . . George Sanders has arrived in Manhattan to 
join the cast of Paramount's “That Kind of Woman,” which is being 
filmed completely in New York. 

Paramount prexy Barney Balaban, pub-ad chief Jerry Pickman and 
eastern production manager Russell Holman back from Coast confer- 
ence ... Alfred E. Daff, Universal's executive v.p., back from a six- 
week trip to the company’s European offices . . . Metro mailing 10,000 
giant four-color post cards with a full portraif of the new Hardy family 
to herald “Andy Hardy Comes Home.” . . . Metro has acquired film 
rights to Tennessee Williams’ new play, “Sweet Bird of Youth,” which 
will be produced on Broadway by Cheryl Crawford, with Elia Kazan 
directing. Film will be made following the play's New York run... 
Mickey Rooney will star in a re-make of “The Last Mile,” which Max 
Rosenberg’s Vanguard Productions will make for United Artists re- 
lease. Plans are to film the picture in New York . . . Thomas Curtain, 
assistant manager of Loew's State Theatre, Newark, named acting man- 
ager of Loew's Spooner, taking over from Albert Schleicher, who trans- 
fers to Loew's Coney Island... 

British film critic Milten Schulman of the Evening Standards lists 
five directors as “my five top talents.” His list includes Carol Reed, 
Laurence O!ivier, David Lean and John and Roy Boulting .. . Malvin 
Wald will film a indie production, “Buttermilk Moon,” on location at 
the Mount Washington Hotel in Bretton Woods, New Hampshire . . 
Gordon Hedwig has joined the sales staff of Movielab Film Laborator- 
ies. He'll be assistant to sales chief Ben Bloom. ; 

20th-Fox prexy Spyros P. Skouras discussing a deal with Greek di- 
rector, Michael Cocoyannis, to shoot Frederic Wakeman’s “The Was- 
trel,” for 20th release . .. Phil Miles, ad-pub v.p. of Restaurant Asso- 
ciates, which operates the plush midtown Forum (of the 12 Caesars) 
restaurant, protests last week’s item here about the high cost of lunch- 
ing at his eaterie. "Taint so, he says. The $90 expense account of the 
plugger cited in the item included his whole week of expenses. The 
Forum bill (lunch for four) ran to only $34... If Cary Grant doesn’t 
do “Something for the Boys” with Stanley Donen he'll: appear in a 
picture for Alfred Hitchcock instead . Artkino to dub the Russian 
“The Idiot”... Jack L. Warner due in Madrid Aug. 11 to 0.0. “John 
Paul Jones” rushes. Serge Semenenko also due to see the roughs in 
Spain . . . Continental Distributing no longer handling “Uncle Vanya.” 
Deal was for the first run (Baronet) only. 

William Goetz bought Sinclair Drago novel, “Wild Grass”... Shir- 
ley MacLaine with Frank Sinatra, Dean Martin and Arthur Kennedy 
in Metro's “Some Came Running” . . . Blanche Yurka goes into Seven 
Arts’ “Between the Thunder and the Sun,” Susan Hayward-Jeff 
Chandler-Jacques Bergerac starrer . . . Sammy Cahn and Elmer Bern- 
stein will collab on title song for Sidney Harmon UA release, “Anna 
Lucasta” . . . producer-director Frank Capra and Frank Sinatra set 
Oct. 15 as starting date for their Sincap production. “Hole in the Head, 
in which Edward G. Robinson will also star... Warner Bros. switched 
tag of “Across the Everglades” to “Wind Across the Everglades. 

Spanish dancer and choreographer, Alberto Lorca, to do the dance 
and ballet sequences for the Ava Gardner starrer, “The Naked Maja, 
shooting in Rome ... John Hubley’s “Harlem Wednesday, was the 
only entry to win an award at the recent Venice Festival of Art Films. 
Short has jazz score by Benny Carter. Edward Harrison distributes in 
the States. ’ ; 

An Air Force camera crew has begun shooting scenes at Kelly Air 
Force Base at San Antonio here for “Air Force Industrial Medicine in 
Action.” 


’ 
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‘SEE STATEHOOD 
PLANTING ZING 


Juneau, Alaska, July 29. 

All facets of show business, mo- 
tion pictures, tv and legit will find 
a booming market in the new state 
of Alaska, according to financier 
Roger Hurlock, board member of 
Allied Artists just returned from 
Hollywood sessions. Expansion in 
all fields will follow the territory's 
actual statehood, he thinks. 

Area, detched from continental 
U. S., has svecial problems be- 
cause of its location, says Hurlock, 
but they are worth overcoming to 
tap the rich and expanding mar- 
ket. 








Hurlock, who has been in Alaska 
eight years, states that in the mo- 
tion picture field conditions have | 


Formerly, he explains, it was cus- | 
tomary for film exchanges to send | 
Alaska pix 18 months to two years | 
after general stateside release. 
Now, he says, film goes by air. 
This boosts costs, naturally, but it 
means the print is only out of the 
exchange’s hands for a week for 
a three-day run, where formerly, 
when prints were handled by ship- 
and-rail, from Seattle to Fair-! 
banks, it meant the print was tied 
up for a month. } 
Continental Ties | 


| 

The extra expense is compen-) 
sated for, Hurlock. feels, by the 
fact that “fresh” film can cash in 
on national publication promotion | 
and advertising which reaches 
Alaska practically as Soon as it 
does other parts of the U. S. | 
There are six tv stations in| 
Alaska, located in Anchorage, | 
Fairbanks, Juneau and Ketchikan, | 
with most programming devoted | 
to night hours. Some late after- 
noon showings are planned. Radio, 
in Alaska, performs an essential 








are an estimated 45,000 fv sets in| 
Alaska, a high saturation for the} 
200,000 population. 

In the legit field, Hurlock re- 
marks recent success of Cornelia 
Otis Skinner's solo show, which 
played SRO _ performances in 
Juneau and Ketchikan earlier this 
year. 

Biggest competition to show 
business is the sports program 
which Alaska lends itself to, and 
which many Alaskans follow in 
season. Fishing, hunting, boating, 
skiing are the chief outdoor sports, 
with the summer's round-the-clock 
daylight making them especially 
potent. 

On the other hand, he says, the 
absence of daylight during much 
of the winter makes indoor en- 
tertaiNment a necessity and cor- 
respondingly popular. 








In one of his periodic case di- 
gests, Herman M. Levy, general 
counsel of Theatre Owners of 
America, analyzes a situation in 
Great Britain in which the Courts 
ruled against an exhibitor in a 
case invelving “under-reporting of 
percentage pictures.” The exhibitor 
appealed to the Courts because 
all members of a distributor's as- 
sociation had refused to supply 
him with product and, as a result, 
he was “driven out of business.” 

According to Levy, the decision, 
in brief, decided that, under the 
facts of the case, where there is 


porting, and where the exhibitor 
refuses to accept an accountant 
“nominated” by the distributor's 
group, and to pay for the services 
of the audit, he may lawfully be 
driven out of business by the dis- 
tributors’ refusing to sell him any 
further product. 

This background, Levy indi- 





considerably altered in that time. | 


British Better Able to ‘Gang Up 


Herman Levy Describes Doghousing of Exhibitor 
There—No Wonder Film Biz Can Battle Video 





cates, makes it easier to under- 


SHOW BIZ 


Yanks Sell Back 107 Italian Dubbing 


Certificates for 157, Plus Angies 





Bette Davis S'ept Here | 
Sugar Hill, N. H., July 29. 
The fact that “Bette Davis 

slept here” has brought finan- 

cial aid to several tivic organ- 
izations in the area. 

The country estate, “Butter- 
nut,” formerly owned by the 
star, was opened for public 
inspectivun, July 27, by Ross N. 
Coffin, who now owns the 
property, 

The affair was a benefit for 
the Lisbon District Nursing 
Assn. 








B&k’s 5th Biggest, 


{ 
| 


Southtown, Set To | 


Become Store. 


Chicago, July 29. 

Southtown Theatre, fifth largest 
in the Balaban & Katz chain, is to 
be converted into a_ self-service 
general merchandise store oper- 
ated by, and under the name of, | 
Cars, which now has similar retail 
outlets in Connecticut and New 
York. 

The circuit last week gave Cars | 
Inc., a longterm lease on the prop- | 
erty. Part of the building is to be | 
remodelled, and it's expected the | 
store’s doors will open around Oct. | 
a } 

Southtown’s towel-throwing act | 
is simply a case of diminishing biz, | 


the total of Chi hardtops to 168, 
and leaves B&K with 33 city and | 
suburban situations from a peak 
several years ago of about 50. | 
Southtown, built by B&K in 1931, | 
has 3.201 seats and was chain's 
No. 2 house on the south side. | 





TWIN SCREENS OPERATING 


Dallas, July 29. 

Twin Drive-In Theatre lived up 
to its name as of Friday with a 
second screen. Completion of the | 
work gives Dallas what is believed | 
to be the largest motion picture | 
set-up in the Southwest. 

The new screen, to be known as 
the East Twin, will have 500 speak- 
ers on its ramp while the West 
Twin, the existing screen, has 750 
speakers in operation. ° i 





| 


} 
stand how the British distributors, 
producers and exhibitors have been 
advised that they are within the | 
law, under a carefully designed 
plan, in keeping films off televi- 
sion. Under the plan, any producer, | 
distributor or a person who has | 
helped finance a picture, who sells | 
to television, can be boycotted by | 
exhibitors. In turn, if any exhibitor 
refuses to join in that boycott, he | 
can be boycotted by all producers 
and distributors. 

Levy stresses that the Court de- | 
cision and the plan to keep film! 
off tv “presents, very graphically, | 


evidence of an exhibitor under-re- | the functioning of the judicial proc- | 


/ess in a country which does not! 


have antitrust laws.” 





Honor Earl Jameson’s Memory 
Kansas City, July 29. 
Local Motion Picture Assn., will 
dedicate the Earl Jameson memor 
ial cabin at the YMCA Camp San 
tosage here Aug. 4. 
It’s named for former head o 
‘he Exhibitor's Film Delivery., | 


a 


| side 


American film companies oper- 


{ating in Italy have reached virtual 


agreement on the sale of about 107 


dubbing’ _ certificates, originally 
worth 266,000,000 lira, to ANICA, 
the Italian producer-distributor 


organization. Deal gives the Yanks 
only 15° of the certificates’ face 
value, but carries with it some 
broad Halian concessions regard- 
ing remittances. 

Yanks are being offered 40,000,- 
000 lira in two installments, pay- 
able into the 60° account out of 
which MPEA can make its com- 
pensation deal. ANICA is said to 
have agreed to such transfers out- 
the now customary Finmec- 
canica channel through which the 
Americans get their money out at 
a 9°> discount. 

The certificates in question were 
handed to MPEA in the six 
months period between June of 
1955 and January of 1956. They 
were not included in the first such 
sale of dubbing certificates, nego- 
tiated during the fali of °55. At 
that time, the Americans sold the 
bulk of their 10-year certificates, 
al-o at 16.8°0 of face value. 

Not covered by the current deal 
are dubbing certificates which ac- 
crued since January of 1956. These 
certificates involved 5,500000 lire 
a piece and were to mature in sev- 
en ra‘her than 10 years. Amount 
paid for them during the past two 
and a half years runs to 2,750,000- 
0CO lire on the basis of 200 pictures 
a year. Oritinal deal stipulated that 
there would be no repetition of the 
sale on the post-'55 certificates. 
However, the Italians are obliged 
to redeem the certificates only if 
the necessary funds are ayailable 
in the film bank. The certificates 
are not government-guaranteed. 

The dubbing certificate is issued 
by the Italians every time an Amer- 


community service, its 27 stations| pjamed in part on the recession, | ican company brings in a film and 
being used for communication iD | but mostly on a changing neigh-|dubs it into Italian. Payment is 
the territory's remote areas. There | borhood scene. It’s foldo reduces | considered a “loan,” repayable with 


interest after a certain period. 

Pending this deal ANICA had 
held up U. S. licenses. They were 
finally issued last week. 


Mike Todd Corp. 
Has Harris, Chi 


The Michael Todd Co. has taken 
over the Harris Theatre in Chicago 
from the Shuberts. Mike Kava- 
nagh, formerly a Shubert man in 
Boston, has been appointed to book 
the house, which is right next to 
the Todd-owned Cinestage Theatre, 
Todd outfit will take actual posses- 
sion of the Harris in September. 

Booking policy is still uncertain. 
Theatre currently is playing “Gigi.” 
Spokesman for Todd said the Har- 
ris would be available for legit 
shows and film roadshows. 


FILM THEATRE OPENS, 
AND FACT IS ‘UNIQUE’ 


What represents an unusual oc- 
currence in the motion picture in- 
dustry under today’s market condi- 
tions will take place on Aug. 7 
when Loew's Theatres opens a new 
hardtop showcase in Miami Beach. 
The theatre, to be known as Loew's 
170th St., is in the heart of Miami 
Beach's motel row. The opening 
film attraction will be the Brigi'te 
Bardot starrer, “La Parisienne.” 

New House, which seats 1,100 
people, is the focal point of a new 
shopping center which has parking 
accommodations for 600 cars. The- 
atre is equipped with Phillips pro- 
jectors, in combination with a 60- 
foot Hurley lenticulated screen, 
which will enable the theatre to 
offer most of the new wide-screen 
techniques, including Todd-AO, 
CineMiracle, CinemaScope, Vista- 
Vision and regular wide-screen. 

Jim Shanahan, of Ernie Emer- 
ling’s homeoffice pub-ad depart- 
ment, is currently in.Miami Beach 
to assist Donald Baker, resident 
manager, in setting up a pre-open- 
ing promotional campaign. 

‘ 
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Summer Fails To Dull West End Biz; 
‘Vikings Record 166; ‘Night’ Sock — 


14G, Ice Cold’ Hot 106, Both 2d 


London, July 22. 

The “Vikings” set a new house 
record at the Leicester Square 
Theatre with a great $16,000 in its 
opening frame while at the Odeon, 
Leicester Square, “Night to Re- 
member” teed off with a_ boffo 
$14,500 first round. 

The other sturdy entries include 
“Ice Cold in Alex” with a fancy 
$10,000 at the Warner in second 
round and “Brothers Karamazov” 
with a stout $10,000 in third frame 
at the Empire. 

In the holdover category. 
“Around World in 80 Days” is solid 
in 54th week, “Seven Wondcrs of 
World” is loud $23,500 for 20th 
€asino round and “South Pacific” 
is smash $15.900 in 13th Dominion 
week. 


Estimates for Last Week 


Astoria (CMA) (1,474; $1.20- 
$2.15) — “Around Worid” 
(54th wk). Solid $8,900. 


Cariton (20th) (1,128; 70-$2.15)— 
“Battle of the VI" ‘Eros’. Likely 
$7,000 or near. “Harry Black” 
(20th) set as next pic. 

Casino (Indie) (1,337; 70-$2.15)— 


“Seven Wonders” ‘Robin) (20th 
wk). Hefty $23,500. 

Dom‘nion ‘CMA) (1.712; $1.05- 
$2.20) — “South Pacific’ (20th) 
(13th wk). Still big at around 
$15,900. 


Empire (M-G) (3,099; 55-$1.70)— 
“Brothers Karamazov” (M-G) (3d 
wk). Steady $10,000 or near. 
Good $11,400 in previous round. 
“Merry Andrew” ‘M-G) preems 
July 24. 

Gaumont (CMA) (1,500; 50-$1.70) 


—"The Whole Truth” (Col) ‘2d 
wk). Fair $5,300. Opener was 
$6,100. “Night to Remsmbecr” 
(Rank) follows July 24, to play 


day-date with Odeon. 

Leicester Square Theatre (CMA) 
(1,376; 50-$1.70)—"“Vikings” (UA). 
New high for theatre, with wow 
$16,000 or over. 

London Pavilion (UA) (1,217; 50- 
$1.70)—“Black Scorpion” (WB). 
Average $7,000 or near. ; 

Odeon, Leicester Square ‘C\A) 
(2,200; 50-$1.70)\—“Night to Re- 
member” (Rank) (2d wk). Head- 
ing for great $14,000. Opening 
week ‘6 days), hit $14,500. 

Odeon, Marble Arch (CMA) 
(2.200; 50-$1.70)—"Sierra Baron” 
(20th) and “How to Rob a Bank” 
(20th). Modest $5,500. “Intent to 
Kill” (20th) set to follow. 

Odeon, Tottenham Court Road 
(CMA) (1,800; 95-$2.80)—‘Wind- 
jammer” (NT) (9th wk). Still dis- 
appointing at about $5,300. 

Plaza (Par) (1,902; 70-$1.70\— 
“10 Commandments” (Par) (33d 
wk). Nearing end of run and down 
to around $5.500. 

Rialte (20th) 
“Man Hunt” (20th) (3d wk). 
$4.200. Last week, $5,300. 


(592; 50-$1.30)\— 
Neat 


Ritz (‘M-G) (432; 50-$1.30)— 
“High Cost of Loving” (M-G). Fair 
$3,000. 


Studio One (APT) (600; 30-$1.20) 
—"“Oklahoma” ‘RKO) (‘5th~ wk). 
Modest $2,500. 

Warner ‘\WB) (1,785; 50-$1.70)— 
“Ice Cold in 4:lex” (ABP) (2d wk). 
Heading for stout $10,000. Open- 
ing week was $11,600. “No Time 
for Sergeants” (WB) due in next. 


20th-Fox Uses Gmmicks 
At British Soho Fair 


London, July 22. 

The only film company te cash 
in on the Soho Fair, gimmick- 
wise, is 20th-Fox. In a public gar- 
den in Soho Square, opposite its 
London h. q., were erected seven 
Jarge boards each displaying stills 
from seven of its current pix. On 
entry forms were printed lines of 
dialog from five scenes of each 
film. Competitors were invited to 
match each line of dialog to the 
appropriate still. The exhibition 
attracted large crowds throughout 
Soho Fair week. In the first three 
days 9,000 people entered the com- 
petitions for which the prizes were 
free ducats plus the book of the 
film. 

20th-Fox also jumped on the pub- 
licity bandwagon by offering 
screen tests to the winner and run- 
ner-up of the Soho Queen contest. 
Its contract star, Jayne Mansfield, 
grabbed press and tv publicity by 
crowning the winner. 
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West Germany. Picks 
Pix for 3 Film Fests 


Frankfurt, July 22. 

The German pix to be shown 
at the International Film Festival 
in Vancouver, British Columbia, 
July 20-Aug. 3; at the Shakespeare | 
Festival at Stratford, Ontario, 
June 30-July 12, and at the Mel- 
bourne, Australia, Festival, May 
26-June 15, have been selected, ac- 
cording to a report of the German 
Film Export Union. The same pair 
of German films will play at both 
Canadian fests. They are art pro- 
duction, “Jonas”, made by Dr. Ot- 
tomar Domnick, and “Der Goldene 
Gartene” ‘(The Golden Garden), a 
Hanss Domnick film. 

Playing at the Melbourne event 
are “Des Teufels General” ‘The 


(UA)! Devil's General), from Real Film, 
| plus Alfred Erhard’s “Das Bronze- 


tor” ‘The Bronze Gate) and “Don-. 
nerstag den 7 August in Hamburg” 
‘Thursday, August 7 in Hamburg), 
from Pan Film. 


Hits Cinema Bi 
Vienna, July 22. 
Just how alpine the Republic of 
Austria is was shown in a recent 
check of the population of Tyrol, 
Vorarlberg and Salzburg. There 


are still seven out of 100 inhabi- 
tants (adults) who never have at- 





,bina Sesselmann, Matthias Fuchs 


iended a pic show. In addition, , 


only 55° go once a month to their 
nabe theatre. 

Statistics for 1957 reveal that of 
the 10 most successful pictures, 
eight were West German and Aus- 
iran films while only two were 
U.S. pix—“Love Is Splendored 
Thing” (20th) and “Trapeze” ‘U A). 
However, figures on this survey 
were not available, hence are rated 
questionable. A firm check shows 
that U.S. ranks third in boxoffice 
returns. Of 100 films, 53 came | 
from West Germany, 18 were Aus- 
trian productions and 16 came 
from America. 





By HAZEL GUILD 


Frankfurt, July 22. 
“Unlike America, where disk 
jockeys seem to be fading into ex- 
tinction, the d.j. business is going 
to be bigger and better than ever 
in Germany,” predicts John Paris, 
Frankfurt d.j. who's one of just 


two such rare animals in West 
Germany. 

Paris’ “Platter Picnic’ started, 
on Hessischer Rundfunk, local) 


radio outlet of the German radio 
net, three years ago as a summer 
replacement and now ranks as the 
show longest on the air in W. Ger- 
many. It's a 40-minute once-a- 
every fortnight deal but is heard | 
every week because it originates 
on middle wave and is then re-' 
peated on FM. 

In addition, Paris does a weekly 
“Saturday Nightclub” from 1 to 2 
a.m. from Hamburg, broadcast to 
five German stations. 

Only other d.j. in W. Germany 
is Chris Howland, with a once-a- 
week half-hour in Cologne. 

But with the advent of commer- 
cial tv due shortly in Germany, | 
Paris feels the platter spinners 
have a big future. 

“People want to hear music and 
very little talk,” Paris observes. 
His format is to tell the people 
about the record and the artists 
and keep the shows strictly im- 
personal—-quite a different ap- 
proach from the colorful personali- | 
ty boys of the stateside d.j. busi-| 
ness. 

‘Have Records, Will Spin’ 

Born in Liverpool, England, 44- 
year-old tenor Paris grew up in. 
the Argentine, served in the U.S. | 
Merehant Marine during the war, 
sang with Paul Whiteman and had | 
his own show on ABC in the Sta‘es, | 
“This is John Paris,” from 1946 to’ 


me TO ROLL NINE 


/one without salaries and at their 
‘own risk ‘percentage participation). 


FEATURES IN ’58-’59 


Berlin, July 22. 

West Berlin’s Arca (Gero 
Wecker), a financially strong film 
producing outfit in the land, on 
its 1958-59 production lineup has 
nine features, including three tint- 
ers and two remakes of great Ger- 
man film hits. Six more pix are 
already in the planning stage for 
future production. 

Most interesting Arca project 
is “Kriegsgericht” (Court-Martial) 
which is to go before cameras late 
in year. The pic’s director, Kurt 
Meisel, and O. E. Hasse, Karlheinz 
Boehm, Christian Wolff and others, 
the principal actors, will make this 


They want to prove via this project 
that it’s “possible to make art- 
slanted films in Germany without 
commercial angles.” 

Another worth mentioning Arca 
project is “Lieutenant-Command- 
er Prien, Bull of Scapa Flow,” 
biopic of Germany's famous sub- 


marine commander of the last 
World War. Also on company’s 
list is “I'll Carry You On My 
Hands” -‘after Theodor Storm's 
novel “Viola Tricolor’), starring 
Kristina Soederbaum; Swedish- 


born actress wife of Veit Harlan. 
Latter will direct this one. The 
two remakes are “Traumulus” 
(1937) and “Bombs On Monte 
Carlo” (1931). Luigi Commencini 
is to direct the latter, a Cinema- 
Scoper. 

Not unusual in the German in- 
dustry is the fact that producing 
companies have newcomers under 
extended contracts. Arca has quite 
a number of names including Ma- 
rion Michael, Christian Wolff, Sa- 


and Friedrich Joloff. Arca, in- 
cidentally, is responsible for West 
Berlin has having a third produc- 
tion center, in addition to Span- 
dau ‘CCC) and Tempelhof (UFA). 








Israeli Film Industry | 


Canada Has Smear Tip Sheets, Too 





Misinformed Senator Strikes at American Poet, 
Langston Hughes—Felix Quinn 
+ 





$12,000,000 Loaned To 


Italian Films in 1957 


Rome, July 22. 


A total of better than $12,000,- 


000 was loaned to the Italian film 
industry during the year 1957 by 
the Banca’ del Lavoro fil, credit 
section. Some $9,725,000 of this 


total went into various pix produc- | 


tion efforts in this country during 
the 12 months in question. Loans 
to such varied film industry ac- 
tivities as studios, labs, dubbing 
studios, etc., amounted to $2,380,- 
000. 

Another $24,000 was 
from the special cinema fund by 
Italian exhibitors. Among sources 
of funds feeding this special Banca 
del Lavoro account are those de- 
posited by importers of all foreign 
pix, notably those from the U.S. 


Swiss Summit On 
AFM-IFM Co-op 


Hollywood, July 29. 
Hardie Ratcliffe, prexy of the 
International Federation af Mu- 
sicians, has approved a draft which 
was submitted to his organization 
by the American Federation of 
Musicians calling for cooperation 
among the musicians’ unions and 
to increase opportunities for the 

use of live music. 
An __internatienal 
musicians’ unions will be held in 
Zurich, Switzerland, Aug. 15-16 to 
work out a solution to these prob- 
lems. At this time, according to 
Herman D. Kenin, prexy of the 
AFM, the unions will seek to end 





borrowed | 


meeting of, 





Ottawa, July 29. 

Senator Felix Quinn of Nova 
| Scotia whipped ‘up a considerable 
| storm in the Canadian Senate when 
|he called the booking of United 
States poet Langston Hughes for 
the Stratford, Ont., Festival's jazz 
|series (23), “a blasphemy.” He 
| brought more wrath down from the 
| Senate, though, when he claimed 
| the Stratford Festival was bank- 
jrolled by the Canada Council, a 
| body set up to adminster $10.- 
| 000,000 of federal funds to aid 
| universities and the arts. He asked 
Hughes be cancelled. 
| Senator David Croll of Windsor, 
| Ont., said his colleague had been 
,misled by “a hate sheet” called 
| “The Canadian Intelligence Serv- 
'ice” which reprinted a paragraph 
from the Toronto Globe & Mail as 
a lead to a story on Hughes’ 
| Stratford date. Croll also <aid the 
| Senate discussion had been “a 
bellyful of smears.” 


| Terming Hughes “a blasphemous 
|ereature,” Senator Quinn had 
based his allegations on the article 
“The Canadian Intelligence Serv- 
ice. He told the Senate that 
| Hughes, scheduled to read poetry 
to a jazz backing at the Festival, 
had produced, among other poems, 
a verse called “Good-bye Christ” 
which the Senator called anti- 
Christian. Croll said the publica- 
tion was “utterly unadulterated 
| garbage:” Where Senator Quinn 
|erred was in quoting the article as 
| entirely a reprint from the Toronto 
| daily newspaper. Later in the Sen- 
ate he corrected himself and ad- 
|mitted only the lead paragraph 
was from the Globe & Mail. 
| Several Senators siepped in to 
correct the allegation that the 
| Stratford Festival was subsidized 
Senator 


| by the Canada Council. 


: ‘di the “unrestricted impdrtation” of . 
To Get US., Africa Ai |recorded music throughout the | Croll said, referring to the Coun- 


Tel Aviv, July 22. | 
Israeli film industry, 
sound 
in Herzlivah and the other here, 
may soon get a boost from Ameri- 
can and South African capital. 
Interests from both nations re- 
portedly are interested in building 
a film center at Ashkelon, south | 


of capital city. | 


with two) 





J. D. Hardin and Herman L. Day | 
wre the new operaters of the 
Avapho Drive In Theatre at Rich- 


avdson, Tex. y 


W. Germany — D. J. ‘Picnic’ for Paris 


vears. He wound up strictly by | 
accident as a German d.j.—singing 
in a night club in Spain, he came 
to visit a friend in Frankfurt, met 
a radio station executive and found | 
himself do‘ng a show because the | 
station was so enthusiastic about | 
his personal collection of over 7,000 | 
foreign records. 

Original formula of 


“Platter | 
Picnic’ which hasn't 


varied in| 


| three years is to predict upcoming 


siages at its disposal, one | eign musicians. 


cil’s annual report, that the Festi- 
!val had been given $850,000 as a 
| contribution to Stratford's Shakes- 
| pearean, music and film festivals. 
|The Senate's Opposition leader, 
| Ross Macdonald, said the funds 
| were given Stratford to help in 
| erecting a permanent building. He 
|said contributions had also been 
|made by the Ontario government 
and many businesses. 

No word has come of any action 
to cancel Hughes’ poetry reading. 


world and also prevent possibe 
strike-breaking activities by for- 





Cap Stereo Aug. 18 
Hollywood, July 29. 

Capitol Records will introduce 
its new s‘ereophonic line Aug. 18. 
Line will consist of 10 pop disks 
and five classical. 

Simultaneously, Angel Records, | 
one of Cap's classical lines; will 
debut with seven longhair stereo | 
disks. 





‘I Came Clean On That’ 
Stratford, Ont. July 29. 
U. S. poet Langston Hughes ar- 
| rived here Wed. (23) without hav- 
|ing heard of his having been de- 
| nounced in the Canadian senate as 


/ 1949, recorded with RCA for nine| rarely any tv 1n bars. So the people | “a blasphemous creature.” He said 


with radios utilize them more. | his program with Henry “Red” Al- 
What about payola to the deejays | len All-Stars included “a couple 
for plugging tunes? | of poems that should leave no 
“If it were even whispered that | doubt where my real sympathies 
I got a penny under the table, 1 | lie.” 
would be out of the station within} Hughes admitted he wrote 
an hour. Not only is there no| Goodbye Christ” over 30 years 
thought of payoffs here, it’s so| 480 while he was a Communist; 
strict that it’s nearly impossible|but that he had since publicly 
for a dj. to get records without | disavowed both it and Communism 
paying.” | before a U, S. House committee. 
And Paris at first built up his! 





jrock ‘’n’ roll hits because they all| questions about music. About 80% | 


Cerman and American hits. Paris | international collection by buying | ° 
| claims 70% accuracy in ferecasting | the platters himself, although now Run Run Shaw Readying 


hit tunes in America and Germany. | he does get them gratis. | ° 

“I've lived long enough to know; As a record spinner and singer, | Welcome For Pix Prods. 

what qualities will make a hit,” he| Paris gets few letters—but mainly : 

says. “Most difficult is picking|intelligent ones asking ser‘ous a: aad Tokyo, July 22. 
Visiting Southeast Asian theatri- 


jlet. People want to know what 


|/rauch more intensively here than 


sound alike, and only a small detail | 
in lyric or ‘empo will make one} 
click.” 

Paris also records for Philips in | 
Germany. When he hears an Amer-} 
ican song he thinks will be good} 
here, he sees if the German rights | 
are available. His most recent! 
platter is “There’s Only One of} 
You.” 

“German method of broadcasting | 
musie is bound to die a horrible 
death,” Paris predicts. ‘‘The system | 
is to play six or eight records in 
a row, segueing into each, and then 
arnounce the titles of the whole 


they are hearing, and don’t want 
to wait so long to find out. 
“Commercial tv is bound to im- 
prove the quality of the program- 
ming. People listen to the radio 


they do in the States. In America, 
they just hear it—here they actual- 
ly listen.” 

One reason, he explains, is the 
lack of background music in Ger- 
many—no Murak in restaurants, no 
radio blaring away in hotel rooms, 








of those asking for photos come ,°#! topper Run Run Shaw laid out 
from East Germany, where I under-| the welcome mat for film and tv 
stand my records are being sold | Producers to use the facilities of 
on the black market. Most of these | iS new Hong Kong studio for lo- 
photo requests are from teen- | Cationers. Shaw, co-founder of the 
agers.” Shaw Brothers Co. with holdings 

The black market on records has|ffom Hong Kong to Singapore, 
flourished so well under the Rus-| told Variety that by mid-1959 he 
sian fence, though, that a John/| Will have “one of the most modern 
Paris Fan Club exists in Magde- | Studios in that part of the world.” 
burg, East Germany. | Construction is now underway at 

Just as the U.S. AFN is accused | Clearwater Bay which Shaw termed 
(rightly) of wooing away many Ger- “an ideal location suitable for any 
man listeners who like to listen to| kind of production.” He noted the 
American pop songs, so John | successes of such Hong Kong lo- 
Paris’ German-lingo “Platter Pic-|¢ationers as “Love Is Sp!endored 
nic” woos some American service-|Thing” and “Soldier of Fortune 
men the forthcoming American /as & come-on, i 
tunes. | Regarding Otto Preminger’s 

“Germany is going to be the| forthcoming production of “The 
second biggest market for records | Other Side of the Coin” slated for 
in the world,” Paris feels. “About|early ’59 shooting in Malaya and 
70,000,000 platters sold here last|Singapore, Shaw, who met with 
year, double the number two years|Preminger recently, offered, “We 
ago.” Increased standard of liv-| will be glad to assist in any way.” 
ing, excellent quality of German- | Shaw is here on a two-week trip 
made hi-fi equipment, plus airing|to discuss release of his recent 
the music on radio and tv have|Daiei co-production, “The Long 
added to the growing interest in| Nose” (about elephants), to mull 
records, he adds, jfuture co-productions 
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U.S. STARS & SMILES IN SPAIN 


Arg, Exhibs Forced by Low Admish 


To Forego Paying 607%, Wage Tilt 


Buenos Aires, July 22. 

The dilatory practices of Latin 
American governments have never 
been more in evidence than in the 
past two months, during which 
Argentine exhibitors and distribu- 
tors have awaited a government 
decision on ‘film admission prices. 
Authorities have admitted that 
present prices are too low, particu- 
larly since 60% mass wage in- 
creases were granted by President 
Frondizi last May 13, and they are 
well disposed towards the exhibi- 
tors, recognizing that these have 
been sacrificed by previous govern- 
ments, to keep film entertainment 
within reach of the masses. Despite 
this, the cost of living is spiralling 
so alarmingly that again the exhibs 
are made the scapegoats because 
that film entertainment is consid- 
ered vital to the public welfare. 

The matter was brought to a 
head last week when exhibits were 
unable to pay their personnel the 
60% increases decreed by the gov- 
ernment. They can't do it either 
until the government comes to a 
decision and lifts ceiling prices. 
In turn this sparked a union com- 
plaint to the government, and the 
threat of yet another strike. 

Early this week, confabs began 
between the exhibs and Secretary 
of Commerce Carlos Orfila, within 
whose province the decision now 
lies. The conversations have been 
proceeding for two days. Prelim 
reports are that the atmosphere 
is friendly (‘by contrast with the 
hostility shown towards exhibitors 
unde rprevious governments). A 
factor in the exhibs’ favor is that 
the new National Screen Institute 
President, Narciso Machinandiate- 
na, is well up in film trade com- 


plexities, and has openly said that} 


cinema prices are absurdly low. 


The exhibitors proposed creating | 


four categories of film theatres, 
charging progressively higher 
scales. They have proposed charg- 
ing 23c, 20c, 1742c and 15c, ac- 
cording to size, product, etc. This 
leaves -15 deluxe firstruns free to 
fix their own prices when exhibit- 
ing -such pix as “10 Command- 
ments” (Par), “War anuj Peace” 
(Par) and “Giant” (WB). 


WB In Japan: ‘Not 
Guilty As Charged’ 


Tokyo, July 22. 

William Schwartz, manager of 
WB for Japan, refused to dignify, 
with categorical refutation, charges 
burgeoning in certain elements of 
the Japanese press that Warners 
was unfair in its mid-May dismis- 
sal of 14 of its 199 Japanese em- 
ployees. In a general statement, 
however, Schwartz denounced the 
charges and dismissed them as un- 
truths. 

The charges, now also being cir- 
culated in a letter of petition 
signed by a number of leading 
Japanese journalists and film crix, 
called the action by WB and other 
U.S. majors “most cruel, inhuman, 
unpleasant and regrettable.” 

The letter says that the matter 
may be brought to the attention 

of the National Diet by labor un- 
ions. 


BARDOT BRINGS FINE 
Rome, July 22. 

Three reps of a film distributing 
company have been found guilty of 
offending public morals and fined 
a token 10,000 lire ($16). They 
were accused of putting up immod- 
est posters to advertise the films, 
a “Zarak” and “Mademoiselle Strip- 
tease” with Brigitte Bardot. 

Action was on a complaint lodged 





ye 
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Techni Moves Work In 


Paris to Rome Plant 
Rome, July 22. 

The new Rome Technicolor plant 
will receive much of the business 
of the recently shuttered Paris 
Techni operation, it was revealed 
here. Remainder of slack will be 
| handled by the London Technicolor 
|plant. Paris shutdown was called 
temporary by a company source 
here, and in line with company 
economy move and European re- 
organization. , 

Rome plant is currently hand- 
ling print orders and will start 
}full scale operation, including an- 
|swer printing and other opera- 
ja starting Aug. 1. 

Trichet Clai 
Trichet Ulaims 
French Pix Aid 


Coin Is Needed 


Paris, July 22. 
| Adolphe Trichet, prexy of the 
| Syndicate of French Film Exhibi- 











| tors, claims the French film setup | 


jis severely menaced if the Film 
| Aid Law is not renewed in early 
60. In spite of shifting political and 
economic aspects, including the 
| coming Common Mart, Trichet 
| feels that Film Aid will have to be 


| extended for two years to weather 


| changing film tides. 

Trichet is also worried about 
falling film attendance here which 
has been balanced somewhat by 
hiked admission prices. Though 
film attendance fell 4°% this year, 
admission fees were raised 18%. 
But this is only a stopgap, and 
Trichet opines that audiences have 
to be brought back and consoli- 
dated before French films can ever 
| find a true equilibrium. 

Trichet says it is up to producers 
to make better films because 
French quality has fallen lately. 
He feels that programming has to 
be liberated, with more than 
| weekly program changes allowed 
as well as double features where 
| necessary. He insists that the 6% 
exhib tax is too heavy om exhibs 
and, in spite of film aid for reno- 
vating of houses, will have to be 
eased somewhat. 


Yanks Not as Bad As 
Shown in U.S. Films 


Berlin, July 22. 

“I think that feature-length doc- 
umentaries have now, at least in 
| Germany, better commercial 
tchances than ever before. Feature 
film production obviously has 
jreached a standstill. Good docu- 
|mentaries guarantee mass appeal.” 
| That's the opinion of Hans Dom- 
|nick, producer-director of “Dream 
|Road of the World,” a full-length 
|documentary in color and Cinema- 
Scope about the Pan-American 
| Highway (from Alaska to Mexico), 
|Germany’s official contribution to 
ithe current Berlin International 
Film Fest. 

Speaking of the U.S., Domnick 
said he found out again that 
'“America isn’t as bad as so often 
| depicted in her own films.” He re- 
|ferred to such films as “Black- 
|board Jungle” and the series of 
|gangster pix now overflowing the 
|German market. “Those films give 
lnot only a distorted picture of 
| America, they also contribute to 
spoil the American reputation 
|quite a bit. We think that the 








more than a year ago by an indi-| Americans should be more careful 





vidual. The fine was ordered paid 
to him and he said he would turn 
it over to an organization to pro- 
tect the morals of children. | 

Decision has been appealed by 
the distributor, CEID. “L ‘Osser- | 
vatore Romano,” the Vatican daily, 
declared the decision cleaned the 
streets “of the invading vulgarity 
of the cult of movie stars.” 


in selecting their pix for the Eu- 
ropean market.” 





Ted Krassner, formerly handling 
special assignments in connection 
with sales and distribution of “10 
Commandments”: (Par), named 


‘exec aide to Edward G. Chumley, 


U.S.-Canadian sales manager for 


ithe film. 


CIN SEBASTIAN 
ATES AG HIT 


By HANK WERBA 
Madrid, July 22. 

American motion picture indus- 
try participation has elevated the 
San Sebastian International Film 
Festival to a ranking spot among 
1958 film fests and by this action 
has sparked a promising turn in 
Spanish-American film relations. 

Basque capital's sixth annual 
event opened Sat. (19) on a star- 
spangled note. Kirk Douglas, Mrs. 
John Davis Lodge and Motion Pic- 
ture Export Ass’n rep Frank Ger- 
vasi headed U. S. industry deleza- 
tion at fest’s curtain raiser, “The 
Vikings” (UA). 

United Artists corporate dele- 
gation particularly pleased Span- 
iards. Headed by vice-presidents 
Arnold Picker and Charles Smad- 
ja, it included Continental man- 
ager Mo Rothman, Spain rep 
George Ornstein, all executives 
and provincial staffers of C. B. 
Films, UA’s outlet in Spain. 

Yank Day at San Sebastian was 
marked essentially by a high-pow- 
ered one-man public relations act 
enthusiastically performed by 
“Vikings” star - producer Kirk 
Douglas, who was given police pro- 
ltection from hundreds of zealous 
Basque film fans. 





present throughout the day, at UA’s 
/evening reception for Kirk Doug- 
las, the brilliant opening ceremo- 
nies at Teatro Victoria Eugenia 
and the Motion Picture Export 
Ass'n fete at the beach resort's 
chic tennis club. 

Paramount then took the ball 
from United Artists with the ar- 
rival of Alfred Hitchcock on Mon. 
/(21) accompanied by Mrs. Hitch- 
jeock, Par’s Continental director 
John Nathan and Paris pub chief 
| Odette. 


| Yank Film Director Anthony 
|Mann, doing fest jury duty, is an- 
other target for the 100-strong 
|press corps and visiting delega- 
jtions. Depth support comes from 
|Lex Barker, megger Steve Previn, 
Gia Scala (Col contractee) and 
|Ralph Forte. A “Solomon & 
| Sheba” (UA) contingent fronted by 
King Vidor was due for closing of 
festival. 

Spanish press has given, Holly- 
wood its first all-out kudoes in 
three years and the full extent of 
U. S. efforts here is being recorded 
for official and public opinion. 
American observers expect 
Sebastian to expedite MPEA-Spain 
full settlement talks and facilitate 
solution of the crucial quota-repar- 
tition snags. 
| Film entries are still very much 





on the weak ‘side. With half the | 


schedule unspooled, Hitchcock's 
“Vertigo” (Par) appears an odds-on 
favorite with Japan’s “Duel of the 
Samurai” in runner-up position. 
Italy, France, 
Czechoslovakia may alter standings 
in remaining sessions. 

Main award is Golden Seashell. 
Jury is presided over by Spain film 
director Luis Berlanga and in- 





jcal (Spain), Charles Delac (France), 
|Fritz Podehl (Germany), and Vit- 
ltorio Sala 
|Award for best performances and 
|the Cantabrico Pearl prize for the 
best Spanish-language film will 
also be tendered at closing cere- 
monies July 29. 


Italo Film Crix Awards 


Rome, July 22. 
Coveted Grolle d’oro awards, 
chosen by a jury of top Italo pix 
critics, this year were awarded to 
Guilietta Masina, Alberto Sordi, 
and Luchino Visconti. Prizes 
were announced at Saint Vincent. 
Miss Masina received a kudo for 
her acting in “Cabiria” while Al- 
berto Sordi was named best actor 
for “Ladro Lui, Ladra Lei.” Lu- 
chino Visconti’s award was for his 
direction of “White Nights.” 
Miss Masina also recently re- 
ceived the French “Victoire” 
prize as the best foreign actress, 








Spain's top film authorities were 


San | 


England, Poland, | 


cludes Anthony Mann, Ana Maris- | 





| 


Festival Restrictions Awkward 
To US. With Reduced Releases; 
Venice Availables Make the Point 





} 


To Show Best Films 
From Three Pix Fests 


London, July 22. 

The London Film Festival, which 
the British Film Institute will stage 
this year in collaboration with the 
}London County Council, is to be 
jheld on Oct. 6-14. Object of the 
|fest is to exhibit the best of the 
films shown at the Venice, Cannes 





and Berlin festival though pix ex-| 


hibited will not necessarily be only 
the winners. 
The BFI is hoping that several 


of the directors and producers of | 


these films will visit the festival 
as guests. 


Aussie Exhibs 





Fight Vs. Tele 


By ERIC GORRICK 
Sydney, July 22 

Dwindling cinema biz in the city 
, and suburban zones here is the 
|} reason why Aussie exhibitors are 
seeking a leader to guide them out 
of the current sticky mess created 
by television and “it couldn’t hap- 
pen here” attitude adopted by the 
industry in general. 

The rapid growth of tv Down 
Under is seen in a report recently 
issued by the George Patterson 
Ad Agency. Report claims that 
present indications are that tele 
should reach the 50° saturation 
level in June of 1959. It states 
there are 100,000 sets in the Syd- 
ney metropolitan area, 110,000 in 
Melbourne. Heace, the report 
estimates there is a total tele aud- 
ience of 360,000 in Sydney and 
390,000 in Melbourne. 

Agency contends that 70-90°O of 
all sets were in use during the 
peak viewing periods from 7-9:30 
p.m. Interesting point is. that the 
majority of tv programs here carry 
an American tag. 

Must Fight To Beat Decline 

Bernie Freeman, m.d. of Metro, 
operating its own loop here, said 
| in a recent interview with VARIETY 
| that quite a few local exhibs had 
cut out glamor from their so-called 
showmanship ideas and were con- 
tent merely to stick up a few 


posters and wait for trade to come. | 


Freeman added that many subur- 
ban cinemas today were still in 
the same old down-at-heel condi- 
tion they were years ago. He also 


i 
| 


| the 


+ Problem faced by the American 


{companies in contributing eligible 
|films for the many international 
film festivals was underscored 
| again when the Motion Picture Ex- 
port Assn. received only three 
nominations from its members for 
; the Venice film fest. Latter runs 
Aug, 25 to Sept. 7. 

| Out of these three, MPEA se- 
| lected Paramount's “Black Orchid” 
as the official American entry and 
| Warner Bros.’ “The Naked and 
the Dead” as runner-up. 


| There have been unconfirmable 


reports that Venice has invited 
“God's Little Acre” to participate. 


As for 20th-Fox, which shuns 
jthe MPEA selection procedure, 
|}the company originally had two 


| films set for Venice, but then had 
| to bow out because it needed them 


|for foreign release. It’s now un- 
| decided whether it'll have a pic- 
(ure available, though “A Certain 


a possibility. What's 


. Smile” is 
a er Hi | more, it stars two foreign person- 
alities, Rossano Brazzi and Chris- 


tine Carere. ‘There'll be only one 
“official” American entry at Ven- 
ice. If there are any other U. S. 
films, they'll be invited 

Main difficulty with the fests is 
rule—now changed for the 
|lesser events—that no picture 
shown can have been released out- 
side of its country of origin, Op- 
| erating with reduced schedules, the 
distribs can't deliterately with- 
hold product to accommodate the 
| fests. This has, on occasions, 
| created the impression that MPEA, 
|almost with deliberation, tends to 
, enter the “wrong” kind of pictures. 
Fact is that its own choice is 
Sharply limited both by the fest 
rules and by the membership’s own 
| preference for entries which are 
exploitable in Europe immediately 
after the festival to take the great- 
| est possible advantage of the pub- 
| licity. 


Berliner Ballet 


—— Giicks in B.A. 


} Buenos Aires, July 22. 
The Berliner Ballet is presented 
|here in the First International 
|Dance Festival, by Clemente Lo- 
| coco S. A. and Iriberri Concerts 
Management as part of a tour 
which has so far covered Brazil, 
Uruguay, and proceeds to Chile, 
Peru, Ecuadur, Colombia, Vene- 
;zuela and the Caribbean. When in 
Berlin the group is subsidized, but 
is earning its way on tour, with 
Lococo and Iriberri putting up the 





ante to a tune of $30,000 for fares 


}and excess baggage as far as B. 


said that certain managements had| Aires. The three-month tour also 


even cut down their cleaning staff 

Tom Virgona, who operates an 
independent chain here, said to 
| Variety: “The product today is as 
good as any of last year—and the 
| year before that. We can’t com- 


down. We have let ourselves down. 
| The industry should appoint a 


out and sell the public.” 
Chain stores are now reported 


interests as trade reaches the zero 
mark. Several cinemas are switch- 
ing from a six-weekly policy to 
thrice-weekly. One suburban cin- 
ema recently had so few payees in 
that the manager decided to re- 
fund their admission money. 
The proof that there’s nothing 
wrong with films is seen in the 


| ; > ; 
plain about Hollywood letting us| 
(Italy). The Zulueta | : {keeps her dancers 


{minimum of five hours daily, with 


specialized publicity expert to go. 


ready to buy certain suburban cin-| 
emas from loop and independent | 


calls for travel expenses of $180 
daily for the troupe, apart from 
a $7,000 fee per month. 

Directed by choreographer Ta- 
tiana Gsovsky (who worked at the 
Colon Opera here for some years), 
and is a severe disciplinarian who 
rehearsing a 


exceptionally good effect. Heinrich 
Kreutz as conductor is responsible 
for the unusual and interesting mu- 
sical arrangements. The soloists 
are Gert Reinholm, Heiga Som- 
merkamp, Andre Marliere, Janet 
Sassoon, Pepe Urbani, Rainer 
Weise, Harald Horn, Blanca We- 
dia, Jeffrys Hobart, Jurgen Feindt. 
Corps de Ballet: Uta Ollertz, 
Herbert Dolpp, Kat von Bulow, 
Gitta Karol, Drita Krueiu, Heinz 





Starcken, Claude de Longe. Top 
price locally was $3.20, lowest $1. 


nine months scored by “Around| Group cultivates the neo-classic, 
the World in 80 Days” (UA) at the | modern school, and is distinguished 
Paris, Sydney, with more to follow.| mainly for plastic beauty of poses, 
Other top smash hits here are/ grace in acrobatics and disciplined 
|“10 Commandments” (Par),/rather than dynamic chereography. 
| “Bridge on River Kwai” (Col),/It excels at mime presenting a 
“Peyton Place” (20th), “Raintree | beautifully costumed, subtle and 
| County” (MG), “Sayonara” (WB),| interesting miscellany of original 
“Pal Joey” (Col) and “And God’ programs, erring only on the side 
| Created Woman” (Col), lof excessive length. Nid. 
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PSU OPENINC 
“NAKED EARTH” 


PUTS BU) SMASH 


A New Star is Born! @ 
JULIETTE GRECO ¥ 


with a totally sensuous appeal. 


AN EXCELLENT FILM...bound to 
create word-of-mouth!” — VARIETY 


“JULIETTE GRECO makes a stunning 
impression on audiences. Her 

electric personality brings 

the fiery woman completely 

alive!”’ — Motion Picture Daily 




























































“The start of a brilliant career for 
JULIETTE GRECO!” - Hollywood Reporter 


“GRECO is genuine excitement!" Film Daily 









starring 


RCHARD TODD LETTE GRECO * 


roduced by ADRIAN ein Dir madi aoa to nce Written a si sig HOLMES 
A FOUR SQUA PRODUCTIONS, INC EASED B 
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2 Sour Notes Heard as British Pix 
Biz Okays Defense Vs, Tele Films 





London, July 22. + 


As the picture industry gave its | 
final approval to the Film Industry | 
Defense Organization to control | 
the sale of feature films to tele, 
two discordant notes were struck. | 
Firstly, ABC-TV, the commercial | 
tv subsidiary of Associated British 
Pictures, which had previously 
pledged its support to the project, | 
refused to give any promise not 
tu show or acquire further pix; 
and, secondly, the Assn. of In- 
dependent Cinemas intimated it 
would challenge the plan in the: 
courts once it-had been registered 
under the Restrictive -Practices 
Act. ‘ 

Although the five major trade 
associations have now given the 
nod to the scheme, Ealing Films, 
which is a member of the Federa- 
tion of British Film Makers, has 
maintained its disagreement and 
reserved right of action. The 
FBFM has, however, by a majority 
vote, endorsed the plan, thus fall- 
ing in line with general industry | 
policy. 

The news that ABC-TV also in- 
tended to reserve right of action 
was revealed at the general coun- 
cil meeting of the Cinematograph | 
Exhibitors Assn,, when past-prexy | 
George Singleton said he was| 

| 


startled by it. He recalled that 
Jack Goodlatte, managing director | 
of Associated British Cinemas, had | 
made a “rare appearance” at the 
council when the scheme was first 
presented, aad had been most 
anxious that it should go through. 
Further, the corporation prez, Sir 
Philip Warter, had given an un- 
dertaking not te permit any of its 
backlog to be televised, and had 
given an assurance not to ask for 
money for such films when the 
defense fund was created. 

Sydney K. Lewis explained there 
Was no intention of ABC contract- 
ing out of the scheme, but pointed 
out the difficults that would 
arise when features originating on 
another outlet were networked 
through the country. There was 
also the fact that several of the 
commercial ty stations were oper- 
ated by companies which did not 
include film interests, and if any 
of them networked a feature, ABC 
wanted to reserve the right to show 
it. 

Cecil G. Bernstein, the Granada 
topper, who originated the plan 
earlier in the year, said he did not 
like going back on undertakings, 
but ABC was in opposition to Gra- 
nada TV in the north, and any- 
thing the former claimed the right 
to do, his company must put it- 
self in the position to do likewise. 
He insisted, however, that the main 
purpose of the project was to stop 
the showing of British pix on the 
airwaves. They had received assur- 
ances from the U*S. majors and, in 
any event, foreign films were 
largely controlled by the 14% 
quota. Also that from his own ex- 
perience as a program contractor, 
the networks favored film series 
to insure continuity of viewing. 

The defense plan, approved in 
general terms last February ané 
now endorsed in detail, provides 
for the creation of a fund by the 
contribution of one farthing ‘less 
than 4c) out of every paid admis- 
sion by theatres which gross $560 
a week and upwards. The coin re- 
ceived, estimated to total about 

2,000,000 in a full year, will be 
used to compensate producers for 
films which they would otherwise 
have sold to the tv webs. at rates 
to compare with prevailing prices. 
The major British outfits have al- 
ready indicated they will not seek 
such compensation. 

Face Complete Boycott 

Producers and distributors who, 
despite the warning that has 
been publicly made, persist in sell- 
ing their backlogs to tv, will be 
faced with the threat of a complete 
industry boycott. The boycott ap- 
plies equally to American pro- 
ducers and distributors. U.S. com- 
panies have been requested to add 
a clause excluding the United 
Kingdom in all future films-for- 
tv deals, and it is understood they 
have acceded to the request. 

Immediately after the scheme 
was first approved last February, 
Associated TeleVision topper Val 
Parnell said he regarded it as be- 
ing in conflict with the Restrictive 
Practices Act, and his company 
would challenge it in the courts. | 


| as a result of an agreement inked 


| locale. The agreement freezes 75% 


‘country may be met from the 


| to the processing.” 


‘Paris h.q. to all affiliated groups, 


Rank Agrees To Make 


Another Pic in India 

New Delhi, July 22. 
Another major production is ex- 
pected to be filmed in India in the 
wake of “The Wind Cannot Read” 


by the J. Arthur Rank Organization 
and the Indian government. Pro- 
ducer Betty Box is searching for 
another pic subject with an India 


of the proceeds of Rank pix 
screened in India. Costs of location 
shooting and other activity in this 


rupees stacked up under the agree- 


Distrib of Russo-Made 


Pix in Britain Risky 


Tough on US. Fim 


London, July 22. 
Distribution of Russian-made pix 
in Great Britain has been a hazard- 


ous enterprise, the success or fail- | 
ure of which is largely dependent | 


on the day’s headlines. That's the 
view of Kenneth Rive, head of Gala 


| Films, who for the last four years 


has had first refusal on all Soviet 
productions. In the four years Gala 
has handled around 40 Russian 
productions but only two of them 
(both dealing with animals) have 


made anything like a boxoffice | 


impact. 

Rive, whose company also con- 
trols some 20 art theatres, says he 
could make more money with one 
Bardot picture than he can with 
the entire Russian output. He’s just 
not been able to break down exhib 
resistance to the Russki product. 
He says the position becomes even 
more acute each time there's a 





ment here by the film company. 

While no subject is yet definitely 
picked for the next India-back- 
grounded film, Rank has on hand 
“Night Runners of Bengal” and 
“The Deceivers,” both from novel- 
ist John Masters, author of “Bho- 
wani Junction.” 


Parker Signs To 
Do Pic in Japan 


| 
{ 








Tokyo, July 22. 
After some 30 months of plan- | 
ning, organizing and huddling with 
both U.S. and Japanese film top- | 
pers, indie producer Steve Parker 


| has signed a contract that will put | 


one of his properties into produc- | 
tion here in mid-September. This | 
film will star Robert Mitchum as | 
a Communist spy who infiltrates | 
into Japan under the guise of a} 
Nazi. 

The production will be under 
the DRM ‘Dorothy Robert Mitchun) 
banner with Parker as producer. | 
Target starting date is Sept. 15 for 
at least 15 weeks of shooting 90° 7 
in this city and the balance on the 
Izu Peninsula, United Artists will 


release. It will be in color. The 
property. authored by Alan Lee 
and Adam Williams, was first 
known as “Fourth Bureau.” 


Penning of the pact ends a 30- 
month drought for Parker in trying 
to woo U.S. studios to go along 
with his credo of making a Japa-| 
nese pic in Japan. Now, with only 
himself, his star, the director, a 
production manager and an editor- 
cutter being American, he feels he 
bas his way. 

Reflecting on his efforts to get 
his initial feature venture before 
the cameras, Parker told Varrery, 
“Hollywood's given me the head-| 
aches, not Japan. I think I can 
make a better picture, I mean 
100°: better, in Japan. I think the | 
Japanese make the best pix in the 


| world and I'm going to use them, 


from the cameraman right down 


On his U.S. trip last year to 
attempt to drum up interest in 
h's properties, Parker said he found 
the studio toppers to be “little tin | 
Gods sitting behind desks. They | 
don't feel anyone else can do any- 
thing. They think Japanese pro- 
ductions are nice little art films 
for the Cannes festival, but not 
for the global box office. They 
wanted to bring 40,000 tons of 
cquipment and about 75 tech- 
nicians over here. They would give 
me my way only if I had the right 
star.” 


Int’! Pix Producers To 
Meet on Tele Threat 
During Venice Fest 


London, July 29. 

A special session of the general 
assembly of the International Fed- 
eration of Film Producers will be 
held during the Venice Festival 
next month to review the impact 
of tele on the picture industry at 
a global level. To pave the way for 
the session, a questionnaire has 
been sent out by the Federation's 





and the info collated will enable 
an intelligent discussion. 

Decision to hold this special 
meet was taken at the assembly 
confab in Brussels last month when 
it became evident that the many 
ramifications of the subject 
couldn’t adequately be dealt with 


| gram 


change in the political climate. For 


|example, in the past week, he's ex- 


perienced a hostile reaction follow- 
ing the news of the execution of 
Imre Nagy, the ex-Hungarian pre- 
mier. In the week-of the Hungarian 
uprising Gala received more than 
200 cancellations. 

Rive is not subject to any ad- 
vance guarantees. As a striking 
example of public resistance he 
cited the 1958 Cannes prize winner, 
“The Cranes Are Flying,” {or 
which he has the British rights. 


“As of now,” he said, “I have not | 


got a single booking for this pic- 
ture.” 





Mexico Symoh’s 
US. Tour Tests 


Music, Stamina 


Mexico City, July 22. 

National Symphony Orchestra of 
Mexico will tour the United States 
this fall. The itinerary is being 
handled by William Morris Agency 
of N.Y. There'll be a souvenir pro- 
for 50-city distribution via 
Sigmund Gottlober. Louis Herrara 
de la Fuente is conductor but is 
expected to share podium with 


Igor Markevitch and Jascha Horen- | 


stein owing to the arduous nature 
of the tour, first of this orcrestra 
north of border, 

Government of Mexico made the 
tour arrangement via the Morris 
agency and it is believed it will 
be much more intensive a schedule 
than the recent N.Y. Philharmonic 


| hop through South America, which 


ended here recently. 


Some think the following dates, 
as presently set with some to be 


| added, is the most tightly-spaced 


and paced tour undertaken by a 


| symphony. This is the plan; 
| Mon. Oct. 13 


eteoe Albuquerque 
Tues, Oct. 14........ Albuquerque 
Wed. Oct. 15 to be announced 


Thurs. Oct. 16.......to be announced 


Fri. Oct. 17.........San Diego 

Sat. Oct. 18 ... ..Los Angeles 
Sun, Oct. 19 Los Angeles 
Moen. Oct. 30.....000! o be announced 


Angelo, Texas 
to be announced 
Fort Worth 
.»» Norman, Okla 
... Stillwater, Okla 
«+. Tulsa 

..» Kansas City 
Manhattan, 
Omaha 

s Moines 

.. Sioux Falls 
. Mirmeapolis 





Kan, 






. Madison, Wie. 
. Milwaukee 
Mon. Nov. 10 ....... Chieago 
a eee Bloomington, Ind. 
ne BOO, BE <cccee East Lansing, Mich. 
Thurs. Nov. 13 


coves Detroit 









Fri. Nov .. Cincinnati 
Sat. Nov. .-+. Columbus 
Sun. Nov .. Cleveland 
Mon. Nov. 17 to be announced 
Tues. Nov. 18....... Toronto 
fed. Nov. 19 ......Ottawa 
Thurs. Nov. 20..... Montreal 
Fri. Nov. 21. ... Boston 
Sat. Nov. 22. . Hartford 
Sun. Nov. 23... . Newark 
Mon. Nov. 24 ....... New York 


Philadeiphia 
Washington 
- Richmond 


Tues. Nov. 25 
Wed. Nov. 26 












Sat. Nov. Raleig 

Sun. Nov. 30 Charlotte 

Mon. Dec. 1 - Atlanta 

Tues. Dec, 2 ...to be announced 
Wed. Dec. 3........ New Orleans 
Thurs. Dec. 4...... Shreveport 

Fri. Dec. 5 .. .. Houston 

Sat. Dec. 6 College Station, Tex. 
Sun. Dec. 7.. San Antonio 

Mon. Dec. 8.. .. Corpus Christi 








Mertzon (Tex.) Drive In Theatre, 
closed last year for repairs and 
new equipment, has been reopened 
by its owners, Mr. and Mrs. Sam 





in a crowded agenda. 


” 


Covey. 





All-Night Cate Life 


In Athens 
Locationers 


Athens July 22. 





Two London Groups 
Hit Striptease King 


London, July 22. 
Paul Raymond, “striptease king” 


|of theatres here, is running into, 


censor trouble. To meet the rul- 
ing of the London County Coun- 
cil he had altered his roadshow, 
| “Festival of Strip-Tease,” to “Fes- 
| tival of Glamor.” 

Now the London Transport cen- 
| sors have tossed a monkey wrench 
into the Raymond works. They re- 
fuse to exhibit his posters unless 
|he drops the word “nude” from 
{them. Raymond has refused. 


Catholic Confab 
~ Sets Film Policy 





Paris, July 22. 

A recent meeting of the Interna- 
tional Catholic Cinema Office here 
| made it clear that the groups from 
\the 32 attendant countries aim to 
keep up their militant attitude to- 
'wards controlling their flock’s 
filmgoing or abstention. 

Potency of ICCO aims to influ- 
lence the boxeffice of a film over a 
{long span even if it may step up 
attendance in key cities via boy- 
cotts had film people here sitting 
in on these confabs and following 
them carefully. The ICCO battle- 
cry is “A film admission tab is a 
vote for more acceptable films.” 
Thus it plans to extend backing 
and aid to desirable pix and con- 
tinue to seek prevention of Cath- 
| olic attendance at unacceptable pix. 

Points discussed were more care 
in the Catholic Award at various 
film fests, and the setting up of a 
special booklet, for international 
circulation, detailing the qualities 
lof the important unreleased pix in 
several countries. 

It also decided on more coopera- 
tion with film-makers. making 
| wholesome pix which were ac- 
cepted by the ICCO via big attend- 
ance at openings of these films es 
well as recommending them to all 
| practicing Catholics. ICCO also 
wants to huddle with all facets of 
| filmmaking in working out a modus 
operandi. 

Film people feel there is. a dan- 
|ger in this, since they think it 
|could lead to a watering down of 
| film content and expressiveness by 
| bowing to a minority group. They 
opine, that, aside from definite sen- 
sation and sex pix, most films are 
jchristian in intent even if they 
|have to treat some dubious sub- 
| jects. 


Cowboy-Redskin Films 
Still Tops in Tropical 
Areas of Australia 


Sydney, July 22. 
Though big city exhibs 
gnash their teeth at a film sales- 
man who attempts to sell a batch 
of Westerns tied to top films on 
mooted new contracts, a brother 
salesman travelling the tropical 
route—Port Moresby, Lae, Kav- 
ieng, Thursday Island and the New 
Hebrides (12 hours flying time from 
here'\—has no trouble in dispos- 
ing of his wares at good rentals 
to exhibitors in these spots. 
Further afield in the Far East, 








burners, dated and _ up-to-date, 
from Charles Starret right down 
the line to Roy Rogers. 

At Thursday Island, remote 
pearling lugger base, a roofless 
tin-sided theatre’s often packed to 


Western is showing. And the same 
cinema is devoid of trade when 
the management plays sophisticat- 


tropical route—Westerns are tops. 

In Santo, New Hebrides, the Cine 
Regent, operated by Bidal Freres, 
plays both 35m and 16m for the 
native populace to solid results, 
often sending programs (strictly 
action) around the various plan- 
tations, 

In such tropical spots as Lae and 
Port Moresby, so well-known to 


humble Western is still king of 
the boxoffice. 





still , 


the market is still plush for oats, 


capacity by natives whenever a} 


ed fare for the white inhabitants. | 
It’s the same story all along the | 


the GI's in the last world war, the: 


Show biz eperates outdoors dur- 

ing the summer months in this an- 
cient, warm-by-day, cool-by-night 
| Aeveen Sea city. In addition to 
the al fresco restaurants and night 
clubs, more than 200 outdoor film 
spots spring up during the summer 
months. Most of them seem to be 
in the alleyways behind the open 
air Yestaurants, 

Night clubs operate all night 
and dancing is main attraction, 
Athenans, like most Mediter- 
ranean peoples, eat very late and 
stay up into the wee hours of the 
nicht. This is tough on Yank 
touvists who want to take advan- 
tase of early sightseeing and on 
American production personnel 
making films here on a regular 
woraday schedule. 

The outdoor theatre season is at 
its peak, with many of the ancient 
Greck dramas and comedies on 
display in the arenas that date 
bac to antiquity. 

Creek national pride in the 
country’s ancient monuments 
makes it touchy for visiting film 
companies which may abuse the 
privileses of shooting scenes be- 
tore the Acropolis and other 
shrires. Robert Aldrich, shooting 
an Ane!o quota picture, “The An- 
ery Hills,” had some troubles ‘see 
separate story), but the authorities 
were soon appeased. 

The s ars of the film—Robert 
Mitchum, Gia Scala, Elizabeth 
Mueller and Theodore Bikel—are 
receiving considerable attention 
from the local population. Bikel, 
in particular, is in demand for his 
folk-singing ability. He is heard at 
a'l the fashionable parties. Mit- 
chum has won over the newspaper- 
men with his nothing-sacred atii- 
tucle and his lack of star airs. 

Theadocal film industry turns out 
about 20 pictures annually. There's 
a new, well-equipped studio, Alfa 
Studio, which is attempting to step 
up production activities and is 
making a pitch for foreign com- 
panes to work here. 


Silverstone Sees Films 
In Feast or Famine Era; 


Minor Pix Siarved Out 


Tokyo, July 22. 
Here on the last leg of a global 
factfinding tour, Murray Silver- 
stone told Variety that pictures 


have moved into a “feast or fam- 
ine” era. 
The 20th-Fox foreign chief 


aligned big pictures with “feast” 
and little ones. with “famine.” By 
big pictures, Silverstone specified 
big screens, big stars, big literary 
| works and big productions to be 
| shown in big theatres. That, he 
stressed, is the industry's salvation 
from the menace of tv. 

He found biz on the upbeat in 
Asia after visiting India, Pakistan, 
Burma, Thailand, Singapore, S., 
Vietnam, Indonesia, Hong Kong, 
Japan and Korea. “The American 
picture of quality today has a 
greater market than ever before, 
‘but little pictures are worse off,” 
Silverstone asserted. “Big pictures 
run longer and the public identifies 
big pictures as great pictures, 
There's a great deal of loyalty to- 
ward entertainment of that kind, 

“We've been at fault,” he said, 
“and we're going to correct it. 
When you sit thousands of miles 

away you cannot get the same 
' perspective. Careful selectivity of 
product today is a very potent fac- 
; tor. You can’t flood the market 
with a lot of cheap pictures.” 

Silverstone said his tour is to 
learn in advance of production the 
public film tastes round the wor!d. 
;“Once you make the picture ii's 
too late. You've got to show it,” 
he said. “There's only one test, 
and that’s the boxoffice. There's no 
other test in the world. I could 
name pictures which won all kinds 
of awards,’ "he_offered, “but which 
fell flat.” 

Questioned as to the disappear- 
ance of the original screenplay in 
favor of w.k. literary works, Silver- 
stone said, “Today publicity and 
showmanship are very important, 
If it's unknown, how are you going 
to tell the public? ‘Peyton Place’ 
had 5,000,000 potential customers 
from book sales. If the picture is 
lousy, you're deader than before. 
But if it’s good, those five million 
i will serve you as ambassadors, 
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SMASH BIZ FOR M-G@ite 
NEW BOXOFFICE , 









All America Salutes The NEW 

SOCK Laugh Riot With That 
“DON’T GO NEAR 
THE. WATER” GUY! 













Red’s F irst Sines The Oscar! 


FRISCO 
Equals holiday biz of big money ‘‘Water’”’! 


WASH., D.C. 
2nd biggest gross in 2 years! 
OAKLAND 
Twice gross of current BIG hit! 
WILMINGTON 
Tops wonderful “Water”! 
CHARLOTTE 

‘ Double Easter biz. Tops “Water’’! 
GREENVILLE 
One of year’s Tops! 
NEW ORLEANS 
Tops Memorial Holiday gross! 


PORTLAND, ME. 
Terrific! 


SAN JOSE 
Beats Christmas Week Holiday biz! RED BUTTONS 


RICHMOND - 
Great! Tops ‘“Water’’! TAINA ELG DEAN JONES 
ALBUQUERQUE bag mereen Fey Sy “Based On the Story by 
Excellent. Near New Year’s gross! WILLIAM BOWERS + wictiam cHaMBERL AN 


o Directed by 
CANTON | | CinemaScope * GEORGE MARSHALL 
One of best in past year! Great! 


DANVILLE, VA. WILLIAM HAWKS » “7a SoM 
Excellent! First 2 days double normal gross! 


LUBBOCK, TEX. 
Excellent! 


SACRAMENTO 
Terrific! Tops 2 of years BIGGEST by 50%! 


AND MORE EVERY DAY! 








M.- G -M presents The Rip-roaring, i 


Rowdy Comedy starring 














Co-Starring 
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Bureau of Missing Business 


UNSELLING SELL IN A SELLING BIZ 


By ROBERT 


J. LANDRY 


“How Grant Took Riches” is a provocative headline in this issue. 
Note, too, Jerry Wald’s outburst against the tendency of the ecenomy- 
minded companies to begin their economies with exploitation—hardly 
a novelty since the history of company hysterics over the decades is a 
history of ad-pub staff clean-outs or curtailments. Ballyhooers as in- 
dividuals are always expendable though ballyhoo as a commodity is 


invariably wanted. 


The curious downgrading of “sell” 


can be examined against the back- 


ground of two case-histories, one recent, Brigitte Bardot, and one of 


previous vintage, Greta Garbo. The 


very recent transformation of Bar- 


dot from an unknown starlet to a boxotfice queen was a planned result 
of showmanship on the publicity firing line, leaving aside whether Rog- 


er Vadim alone, or others, including 


the girl herself, deserve the credit. 


Turn back to Garbo, a nobody from Sweden when first launched, a 
glamour product created at Metro from scratch. The cases are not iden- 
tical, of course. Grant Garbo fundamentally more an artist and Bardot 


primarily a phenomenon. But 


visibly planned results. 


Cary Grant points out, truthfully, 
stars who confer + 


full of screen 
upon a production the “security” ; 
which bankers covet. Equally sig- 
nificant, not one of these “money 
in the bank” stars is female. Bar- 
dot of France alone has the po- 
tential, though whether she can 
go the long route is doubted by 


many tradesters and her “La 
Parisienne,” as another VARIETY 
story highlights, is the first of the 


releases to hit the regular 
and family, playoffs in 


Bardot 
circuit, 
America 

The decline of the studio-affili- 
ated star has in great measure 
meant the decline of stardom it- 
self. Could Garbo, like Kirk Doug- 
las, Frank Sinatra, Gary Cooper, 
Clark Gable, Burt Lancaster, Cary 
Grant, and a few other “business 
man-stars” have gotten anywhere 
under today’s freelancing? It is to 
be doubted 

The food for argument is easily 
laid on the table. Emphasis here 
is upon the cold, consistent delib- 
eration of the Metro upbuild. Metro 
not only designed and invented 
Garbo _ but merchandized her. 
Much of the task was accomplished 
in paid space. In the Sphinx act 
they assigned her they may only 
have adapted her Swedish person- 


ality but all in all she was a gi- 
gantic, clever put-over and today 
only Bardot, still an X for the 


long-pull, compares. 

It is true enough that promotion 
cannot make junk into jewels at 
the boxoffice. If “exploitation” 
films become too numerous and too 
cheating, the dead-end of that so- 
lution is certain. No entertainment 
medium, least of all the highly- 
visible screen, can long beg the 
issue of quality, of which star ap- 
peal is but one aspect 

It remains a truism that the 
Ideal parlay is a well-made film 
given a well-supposed sales cam- 
paign. 

Surprised To Be Asked 
Hollywood, July 29. 

Exhibitors, often charged with 
failing to get out and sell product, 
are actually eager to participate 
in selling and exploitation cam- 
paigns, according to scores of let- 
ters received by Sy Weintraub, 
prexy of Sol Lesser Productions. 
Weintraub wrote to exhibs through- 
out the country asking their ad- 
vice on promotion of his Metro 
release, “Taran’s Fight For Life.” 

“In my 25"*years in motion pic- 
ture business, you are the first 
producer to ask an exhibitor his 
honest opinions on how to help 
get even greater boxoffice grosses 
from a picture,” wrote a Baltimore 
theatre-owner. 

“Your asking about the selling 
of this picture (‘Tarzan’) has lifted 
my pride and enthusiasm for this 





industry of ours.” 

Gist of the letters — and the 
length and detail of some _ indi- 
cates a long-simmering discontent 


with release, distribution and pro- 
motion methods — is that exhibs 
would be glad to cooperate, even 
financially, with picture-makers if 
producers would understand their 
problems 

One comment, repeated in sev- 
eral replies received by Weintraub, 
is the often fatal time lapse be- 
tween breaking of national pub- 
licity and promotion and the play- 
date of the pic in question. 

Oh, Yeah! 

“It is a great laugh,” writes a 
Dallas, exhib, “to see a picture ad- 
vertised in a national (trade) mag- 
azine, with the notation ‘See Your 
Local Exchange and Set This Pic-| 


both 


lis 


stars became, on the facts, 


that there are today only a hand- 





ture Now.’ Nine times out of ten 
you will get it three months later.” 
This theatre-owner cites the ex- 
ample of a Christmas-angled fea- 
ture that was not available 
neighborhood houses until Easter, 
commenting, “too 
ing too soon.” 
Another frequent 


complaint is 


the lack of adequate number of | 


prints, with increasingly long runs 
at first-run houses exhausting the 
period when national advertising 
on a pie is at its peak and doing 
little good to subsequent runs. 
Not so general was agreement 
on the best advertising medium. 
A South Carolina exhib wrote “We 
believe radio to be a good medium 
of reaching our clientele’ plus 
newspaper display ads ... we are 
opposed to giving tv any prestige 
or encouragement whatsoever.” 
From Mississippi, however, 
theatre-owner stated: “we 
found that a tv campaign plus 
newspaper saturation is a_ sure- 
fire way of putting a picture across 
to the public.” ‘ 
Undiscovered Value 
Almost all joined in lamenting 
that Hollywood took little note of 
their special problems or special 
advantages. The owner of a Ne- 
gro theatre in the segregated 
South said, for instance, that Ne- 
gro thesp James Edwards (fea- 
tured in “Tarzan's Fight For Life’) 
is a major draw in his house but 
in studio publicity “he is not listed 
in the cast and his face does not 
appear on any advertisements.” 
Emphasis on Edwards, he said, 
would mean “the grosses would 
be improved a great deal.” 
Weintraub is backing up his pro- 
motion plans with a _ six-minute 
featurette on Tarzan which he is 
releasing for tv showing in con- 
nection with the current feature. 
He plans to have 450 prints made 
of the promotional gimmick to hit 
regional areas coincident with re- 
lease of the feature. 


a 
have 


Imagination Pays Off 
Detroit, July 29. 
The Temple Art Theatre fea- 
tures “Around the World Confec- 
tion Cuisine” at its lobby stand, 
according to manager Ken Camp- 
bell. Chocolate-covered ants, grass- 
hoppers, baby bees and caterpillars 


come from Japan; pickled giraffe | 


lips, camel gums and chameleon 
tongues, from India, and other del- 
icacies from Austria, Switzerland, 
Germany, Poland, Belgium, Den- 
mark, Holland, England, Scotlana 
and Ireland. 

Campbell reports: “We sell four 
times more of these delicacies than 
when we carried only the domestic 
six months ago.” 

He also reports that the under- 
the-seat cleanup problem is no 
greater than before. 


Only Shortage Is Quality 
Hollywood, July 29. 

There is no shortage of product 
today and exhibitors who make this 
complaint are years out of date in 
their thinking, according to Metro 
producer Edmund P. Grainger, who 
himself an exhibitor with an 
interest in 10 houses in California. 

“Just making another picture— 
or a group of pictures—won't 
answer anyone's problems,” says 
Grainger. “The public today is 
not buying quantity, it is buying 
quality. There is no shortage to- 
day of product. The only shortage 
there ever is, is a shortage of 
quality product.” 

Grainger, who puts “Green Man- 


to | 


much advertis- | 


sions” before the cameras at Metro 
oday (21) for an exceptionally long 
i2-week shooting schedule and a 
budget estimated at around $3,000,- 
000, believes this production is the 
kind of answer feature production 
must make to gain audiences he 
believes are increasingly disen- 
chanted with tv. Grainger’s sched- 
ule, a varied one, already has “Tor- 
pedo Run” in the can, and beyond 
“Green Mansions,” he is prepping 


start, and the $6,000,000-remake of 
“Cimarron” for next spring. 

| “We must be realistic when we 
talk about exhibition,” sa‘d Grain- 
ger. “There are theatres 
operating today that are going to 
|} have to close, that the greatest 
| pictures in the world can't save. 
|The population has shifted, left 
{them behind: or they are outdated 
| and the public knows it. Inadequate 
| parking or other deficiencies are 
| usually the reason for a theatre's 
| decline—not the quality of the 
| pictures shown.” 





'the number of pictures formerly 


| turned out now, this comparison is 
not valid. Pictures today, on an 


matic change of features that once 
was common.” 

Grainger, from experience as 
|both producer and 
warned that just making a picture 
expensive does not make it big, 
nor does it make it an automatic 
candidate for roadshowing. 

“There is no formula for the 
road-show picture,” Grainger 
pointed out, “after all there is 
little in common between “The Ten 
Commandments’ and ‘Gigi’ except 
that they are both superb enter- 
tainment.” 

He did say, however, that in his 
opinion, problem pictures, which 
draw only a limited 
should be limited in their budgets 
“We should consider as an element- 
ary lesson, what a picture’s gross 
is likely to be when we first begin 
its planning, with the budget.” 

Grainger already has Halstead 
Wells working on the screenplay of 
“Cimarron.” Wells recently re- 
turned from researching in the 
Oklahoma area where the historic 
action takes place and where the 
pie will be locationed. 

“Authenticity is another impor- 
tant aspect of today’s picture-mak- 


ing,” said Grainger. “Audiences are | 


smarter and more alert than ever. 
This is one reason they have 
wearied of tv and one reason they 
will give feature pictures their 
patronage if their intelligence is 
not under-estimated.” 


Boxoffice Via Stomach 


Gourmet Lynn Farnol is con- 


vinced food is a good promotion | 


device for motion pictures. He 
| points to the space on food pages 


|“Cinerama-South Seas Adventure” | 


| received as a result of the Tahitian 
feast he held for food editors. In 


addition to a Clementine Paddle- | 
N. Y. Herald | 


ford piece in the 
Tribune, there'll be a “Backyard 
Luau” story in the Sunday News 


and a picture story for the King) 


Features syndicate 

Farnol, incidentally, has 
raled considerable space _ for 
!Ramine, the Tahitian dancer fea- 
tured in the newest Cinerama 
entry. 


Millinery Biz ‘Understands’ 

An industry faced with economic 
problems similar to that of 
tion picture business has united 
with a film company on a joint pro- 
motion in the hope that the effort 
will prove beneficial to both. 
entire millinery 
| facturers, workers, suppliers and 
retailers—will sponsor openings of 
Paramount's “The Matchmaker” 
throughout the U. S. 

Support of the ladies’ hat indus- 
try came because of a key episode 
in the film about millinery retail- 
ing. Shirley MacLaine has the 

‘role of a New York City milliner 


who is drawn into the marriage 
matchmaking plans of Shirley 
Booth. 


According to Paramount, letters 
announcing the tieup have been 


sent to members of the millinery in- | 


dustry by the Millinery Institute of 
America, Associated Millinery Men, 
Associated Millinery Women, and 
the United Hatters, Cap and Milli- 


“Company of Cowards” for a fall | 


still | 


“As for any comparison between | 
turned out here and the number | 
average, have far longer runs than | 


they used to; there is not the auto- | 


exhibitor, | 


audience, | 


| 
cor- 


mo- | 


The | 
industry—manu- | 


'Fraternal Orders Rivals of, Don’t Help, 


By JACK 
Chicago, July 29. 
Who benefits from big conven- 


tions? The expectation of “free 
| spenders,” happily fostered by} 
|Chambers of Commerce, often 


|proves mythical to film theatres, 
night clubs and paid amusements | 
generally. Fraternal orders are per-, 
haps the least sporty of all, para- 
|doxically. Nobles of the Mystic 
Shrine, social branch of Masonry, 
has again proved pretty much a 
wash-out for show biz. 

Shriners displayed these behav- 
ior traits while here: 

They were strollers, not riders, 


to the hackmen. 
| They were do-it-yourselfers as 
regards the cinemas and cafes, 


bringing, putting on and entirely 
content with their own stunts; in 
short, self-entertainers rather 
than patrons of entertainment. 

They arrived some 30,000 short 
of. the ballyhooed rally of 100,000. 
'Chartered buses greeted them, 
creating the first note of despond- 
j}ency for the taxis. 

Finally the delegates’ private 
choice of restaurants, and the size 
of their tips, indicated that too 
many Shriners were (a) from small 
towns and (b) very “recession” 
minded. 
| This picture of the big conven- 
tion is not unique. Showmen in 
other metropoli in other years have 
testified to like effect. Fraternal 
orders, especially those that march, 
are not notable amusement buy- 
jers. Chicago’s experience last 
week with the Shriners came short- 
ly after the Lions, not big in the 
'“I Love A Parade” department, 
j}also proved lobby loungers rather 
than ticket-minded. 

Very few of the night life fares 


nery Workers International Union. | 


Displays of the original hats 
from “The Matchmaker” in depart- 
ment and other stores are being ar- 
ranged and it’s hoped by the hat 
industry that the picture and the 
tieup will result in increased hat 
consciousness among women. Par, 
of course, will benefit via publicity 
and display breaks. 


They're Stealing Our Money! 
Minneapolis, July 29. 
Film theatre operators here, 
great contemplators of their eco- 
|nomic dilemma, have been making 
themselves miserable during July 
counting all the rival distractions 
which are sharing the public's 
amusement budget. It goes like 
| this, television and radio not in- 
cluded: 
Fishing (this 
heaven) 
Golfing 
Motoring 
Professional 
weekly) 
State’s Centennial 
Auto Racing 
Park Concerts 
Symphony “Under stars’ 
Summer legit house 
Night baseball 
Rodeo 
Showboat 
Lawrence Welk concert 
Aquatennial, summer 
gras 
| Minneapolis 
Bowling 


is piscatorial 


wrestling (once 


Celebration 


mardi 


Star shindig 


Overcoming ‘Vertigo’ 
A new hardsell ad campaign, 
stressing the suspense elements, is 


credited with revitalizing ‘“Verti- 
go,”’ the Alfred Hitchcock produc- 


| tion being released by Paramount, 
to such an extent that the dis- 
tributor is optimistic that the film 
has a chance of approaching or 
perhaps equalling the $3,600,000 
| U.S. gross of “The Man Who Knew 
Too Much,” previous Hitchcock 
entry for Par. 

While the latter opened strong 
and followed the conventional 
distribution pattern, “Vertigo” 
opened fair to good, with only a 
few excellent dates. The initial 
ad campaign contained no “sell” 
material and merely attempted to 
create a design or a symbol, simi-; 
|lar to that employed in the pro- 
|motion of “The Man With the 
Golden Arm.” In addition, Par 
| felt that it was handicapped some- 
‘what by the “Vertigo” title, which 


Amusements; Shriners Preve Point Again 


PITMAN 
over the week, the hackies report- 
ed, wore red fezzes. Instead 


ithey could be seen everywhere in 


the streets riding their motorcycles 
and comic fire engines, making 


ther own “fun.” 


The Nobles, if anything, com- 
peted with local show biz. They 
staged two five-hour parades, one 


'a daytimer and the second at night. 


Theatremen found their houses 
empty, while the family trade or- 
bed the free shows on Michigan 


Ave. A total of 1,500,000 viewed 
the parades. Representing how 
many admissions? — one theatre 


manager wanted to know. 
Smash Hit Sags 

Perhaps the best gauge for the 
business slough during the Shri- 
ners’ stay here is the fact that “My 
Fair Lady” dipped more than $10,- 
090 at the Shubert that week. 
Show has been operating close to 
e pacity $73,000 every week for 
36 weeks but tailspinned to $58.- 
000 during the Shriners stand. 
Obviously, the Shriners’ them- 
elves weren't interested in the 
tevtit show. And Joe Grossman, 
company manager of “Lady,” 
ovines that native Chicagoans give 
the Loop a wide berth when the 
fraternal brethren take over. 

Interestingly, at least one down- 
town filmery did better biz with 
the same picture the week after 


the Shriners left town than they 
did the week the conventioners 
were in. 


Showmen now are wondering 
what to expect over the Labor Day 
weekend, when 50.000 or more 
American Legionnaires spill into 
the Loop. The vets are “supposed” 
to be a spending bunch. but local 
entertainments aren't betting on 
them either. 


few of the public knew the mean- 
ing. However, the film company 
went along with the title at the 
insistence of Hitchcock. 

Although the poor initial results 
prompted the switch in the cam- 
paign, it was decided to keep the 
original title, the feeling being 
that the first campaign served as 
a “teaser” in establishing “Verti- 
go” in the public’s mind. What 
has convinced Par that the picture 
now has cn excellent chance of be- 
coming a big grosser is the im- 
mediate pickup in business as soon 
as the ad campaign was switched. 
According to a Par spolgesman, the 
second week's grosses" surpassed 
those of the opening week and the 
third week's takes were as good 
as the second’s, In addition, 
“good” holdovers were reported 
in all situations as soon as the 


new campaign was launched. 





Get Them On Premises! 
Dallas, July 29. 

The management of the Maptes 
Theatre here is inviting the public 
to pulverize the grounds around 
the theatre. Over a thousand small 
treasurers have been buried around 
the theatre, none over a foot and a 
half deep, nor within 15 feet of the 
building. 

The public will be invited on 
next Friday, Saturday and Sunday 
to dig for the treasurers. Hand 
tools only and during daylight 
hours is the only request made by 
M. M. Smith, manager of the 
house 





Reviving Yesteryear's Doll 
Los Angeles, July 29. 

May Co., big department store 
chain with six establishments in 
the Southern California area, has 
been tied in with current re‘ssu- 
ance bill of Shirley (the child) 
Temple's “Susannah of the Moun- 
ties’ and “Gulliver’s Travels.” 
Combo opened a 21-house Los An- 
geles engagement last week, to be 


followed by 200 playdates in 
Southern California. 
Free tickets are bheing made 


available with purchase at any of 
the stores of a Shirley Temple doll. 
Store is getting behind gimmick 
with newspaper ads. 





Bill Nesbitt, formerly of Pitts- 
burgh’s Film Row, has returned to 
the industry as assistant to Tony 
Colose, manager of the Pershing 
Theatre in DuBois, Pa. 
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Asks 


L.A. Dailies Not Smear 


Respectable Segment of Trade 
For Sins of Fast-Buckeroos 


The Motion Picture Assn. of 
America this week (28) sent a “not 
us!” letter to Arthur G. Pollock, 
chairman of the Les Angeles News- 
paper Publishers Assn., who had 
criticized the ealibre of film ads 
appearing in the L. A. press. 
MPAA put the primary blame on 
films ads which don’t carry the 


Code seal and which appear “fre- , 


quently in large, sensational 


space.” 


In a sense, MPAA was tossing | 


the ball back into the lap of the 
L. A. papers. “We heartily support 
the effort 
Newspaper Publishers 


Assn. to 


eliminate flagrant and offensive | 
material from théir motion picture | 


advertising column,” wrote Taylor 
M. Milis, MPAA’s p.r. head. 

Mills reminded Pollock that ads 
placed by, MPAA members are 
subject to MPAA scrutiny prior to 
publication and that “as a result 
of this self-regulation procedure 
we have had comparatively little 
public complaint over the years on 
motion picture advertising of films 
carrying the industry's Production 
Code seal.” 

He said MPAA, too, “resents the 
kinds of advertising which, I am 
sure, your organization has in 
mind. This is the advertising that 
brings the greatest volume of crit- 
icism to our industry and unfor- 
tunately too often casts a stigma 
ever all motion picture advertis- 
ing.” 

MPAA members, he wrote, are 
“ever conscious of not offending 
any portion of the motion picture 
public. We are especially con- 
cerned with anything that might 
be offensive to parents of tecnece 
children.” MPAA, he added, re- 
gretted that Pollock’s complaint 
hadn't indicated that it was direct- 
ed primarily against “those dis- 
tributors who promote soca!led 
‘sex’ films which obviously do not 
carry the industry’s Code seal and 
whose copy is not submitted to the 
MPAA Advertising Code Adminis- 
tration.” 


3 British Features Sold 
To Russians at Czech 
Fest In Karlovy Vary 


London, July 29. 

The British contingent at the 
Karlovy Vary Film Festival in 
Czechslovakia closed a reciprocal 
deal with the Russians for the out- 
right sale of a number of pictures 
each year. First films under the 
new set-up to be sent to the USSR 
immediately are Ealing Films’ 
“Barnacle Bill,” “Dunkirk” and 
“Proud Valley.” It’s believed the 
Reds _ will 
“Dunkirk.” 

The deputation, comprising Col. 
Gerdon Rayner of Ealing Films, 
director Charles Frend, and 
Charles Cooper of Contemporary 
Films, said on their return to Lon- 
don that there had been great in- 
terest shown in British pictures by 
most countries in the eastern terri- 
tory, as far afield as China and 
Mongolia. The latter country had 
intimated its interest in “Barnacle 
Bill.” There was also talk of co- 
production with the USSR at the 





of the Los Angeles | 


pay near $22,500 for) 





_“WINDJAMMER’ GOES UNTAXED 


| Germans Give Cinemiracle Release 
Honored Status 


Los Angeles, July 29. 
Louis de Rochemont’s production 
of “Windjammer,” released by Na- 
tional Theatres globally, has been 
/exempted from the customary 20° 
| exhibition tax imposed in Germany 








'on all foreign product. 

National Theatres headquarters 
here has been advised that pic, 
| which opened at Royal Palast Thea- 
tre in Munich July 23, received 
the highest German predicat ‘rat- 
ing), which led to 20% tax being 
_ removed. German government 
| sometimes eliminates this tax on 
| pix deemed to be of high artistic 
, accomplishment. 


Red Republics As 
Dollar Market For 
U.S. Being Eyed 


Karlovy Vary, July 29. 

Though the U.S. isn’t officially 
represented at this Czech festival, 
two American pictures are being 
shown out-of-competition by a 
twentyish showman, J. Jay Frankel, 
head of M. J. P. Enterprises in the 
States, who now reps RKO and 
Warner Bros.. in the Eastern ter- 
ritories. The two pix he’s present- 
ing are “Moby Dick” (Warner 
,Bros.) and “Oklahoma” (RKO). 
Fest winds up July 27. 

Frankel said all the Eastern bloc 
nations were eager to buy films and 
| that a single picture could get over 
/$100,000 on a combined sale. 





| Frankel’s deal with WB and RKO | 
jhas him paying dollars in N.Y. 


|while accepting local currency, 
| francs and West German marks. 
fete would use these funds to 
| purchase Eastern features and car- 
toon pix for the States, retaining a 


percentage of the dollar turnover | 


in addition. Fact that he’s not 
demanding dollar payment gets 
him higher prices. 


| Having bought the Polish “Kan- | 
for the | 


al” (They Loved Life) 
States, Frankel said U.S. resistance 
to Eastern pix would melt once 

od films were brought in. He 
reported setting a number of co- 
| productions with the Czechs and 
Poles 


He's also tied up an exclusive 
deal with the Czechs for their 
‘classical disks which he'll put on 
| the market in the States next year 
junder his own labels, Artia and 
Parliament. 





Yanks Interested 

Apart from RKO and Warners, 
other majors also are scouting the 
Eastern, and particularly’ the 
| Czech market. Columbia in fact 
already has made some sales, in- 
cluding “Picnic,” and has its own 
man in Paris to look after sales 


Burglers and Candy 

Manchester, N. H., July 29. 

Burglars entered the Key 
theatre here and took between 
$80 and $90 which had been 
left in two bags in a candy 
ease. 

At the Moonlight Drive-In 
theatre in Montpelier, Vt., in- 
truders descended on the snack 
bar, cleaned out candy and 
assorted items. 


Yugoslavs Fest, 


} 


-Mostly Homeland, 
3 Coproductions 


By HANS HOEHN 


Pula, Yugoslavia, July 22. 
That the Yugoslavian film indus- 
try has improved within the past 

















year is evidenced at the Fifth 
Pula Film Festival which teed 
off here last Sat. (19). This “fes- 


tival” is strictly a national affair 
(although reps from various coun- 
tries are attending). but gives the 
outsider a feel of the energy. 
artistic initiative and devotion of 
| Yugoslav’s filmites who aspire to 
| recognition in the world film mar- 
| ket. 


| They have succeeded in turning 
| : , 

; out films which impress even fas- 
| tidious critics. 





This is especially 
true for their camera work. Story- 
wise, unusual themes are noted. 
| Within 12 days, a total of 13 
|features plus roughly 50 shorts 
| are to be unreeled in Pula’s 15,- 
000-seat Amphitheatre which, in- 

| cidentally, is an attraction itself 
It’s a well-preserved 2.000-year-old 

| former Roman arena. 


| In addition to the 13 home-made | 


|features, there are three copro- 
ductions on schedule: 
|Prends Garde” (‘with France and 
| Italy}, “Alexa Dundic” (first co- 
production with Soviet Union) and 


'“The Broad Blue Road” (with | 
Italy). 

; On opening day, the Bosna pro 
;duction, “Black Pearls”, was} 


shown. Directed by Tomo Janic. it 
deals with reform-school juveniles 
who stand up against unjust and 


overly tough treatment on the 
part of their superiors. Subject- 
|wise, it bears some resemblance 


| with the Russian “Way Into Life.” 


of the early 1930's. It’s a remark- | 


ably well made film which should 
have, although it has some flaws, 
some playoff outside 

Tito attended the epening day at 
Pula. Wearing a light grey summer 
suit, he walked down the aisle in 
the huge amphitheaire. followed 


cidentally, no visible police escort. 
He was cheered by 15,000 specta- 
tors who knew him as also a movie 
fan. Tito sees all his country’s 
| films. He had seen, incidentally, 
“Black Pearls” before in a private 
screening. He’s said to have a 
| weakness for American westerns.) 
Well-organized, Pula fest, headed 
| by Milan Luks, 
| 11,500,000 Dinar 
;one dollar for 400 Dinar, comes 
only up to $23,750. This, however, 
|is rated.a big sum in this country. 
| Festival has a feature film and a 
short film jury, each consisting of 
|seven members. In addition, there 
is an official critics’ jury, also 
seven men. 
| All seats for the full 12 days 
| have been sold long in advance. 
Admission is between 10 and 20ce. 


Fest, but this was still in an early with the Communist bloc. Richard And many of those, who don’t have 


stage of discussion, although the 
Russians had intimated that if a 
deal could be arranged they would 
prefer to foot the bill for ail ex- 
penses in their own country and 
would expect likewise action from 
Britain. 
Ealing 
operation 


in close co- 
Contemporary 


is working 
with 


Films, which has considerable dis- | 
. . “] ' 
tribution experience with Iron Cur- 


tain countries, and is lining up a 
list of pictures for possible screen- 
ing. 





SMASON SELLS OUT 
Karnes City, Tex., Juiy 29. 
Dave Smason has sold his Karnes 
heaitre here and has moved to 
New Jersey to reside. He was a 
former vaude orch leader oui of 
Chicago and San Antonio. Ee 
moved here when vaude was d s- 
continued and was successful in ‘he 
operation of the Karnes. Fr"ing 
health was given as the rea.on for 
his retirement. 


Davis has acquired a Czech film 


|reserved seats, come into the 


“La Tour, | 


Yugoslavia. | 


by some high functionaries and, in- ! 


has a budget of | 
which, if you take | 


By WILLIAM STEIF 
San Francisco, July 29. 


Four witnesses for the defense 
last week claimed that neither Le- 
land C. Dibble nor Daniel O. 
McLean had ever asked for first- 
run for their 1400-seat, 51-year-old 
downtown Embassy Theatre. 


are suing the eight major distribu- 
tors and the Fox circuit for $8.- 
000,000, claim the distributors and 
Fox conspired to freeze the Em- 
bassy out of any chance for first- 
runs, 1938-50, and 
| 1938-47. 

Thé defense witnesses were: 

(1) Pincus Sober, a Loew's 
lawyer out of New York; 

(2) Harry C. Seipel, ex-Fox West 
Coast Frisco district manager who 
is now in the real estate business; 

(3) Gerald Hardy, California ex- 
hibitor who owns about two dozen 
theatres; 

4) L. E. (Jack) Tillman, Colum- 
bia division manager for Northern 
California and the Pacific North- 
| west. 

(5) Abe Montague, Columbia ex- 
ecutive vice-president; 

(6) Joe Blumenfeld, president of 
Northern California circuit which 
‘owns 35 theatres; 

(7) Edward C. Raftery, ex-United 
| Artists president; 

| (8) Charles Schlaifer, ad agency 
owner who was director of adver- 
tising, publicity, exploitation and 
| public relations for 20th-Fox; 

| (9) Allen J. O'Keefe, Southern 
| California theatre owner who was 
| Universal's assistant general sales 
| manager; 

(10) Barney Rose, Universal's 
western district manager; 

(11) George A. Smith, Pacific 
Drive-In Theatres’ ad manager and 
ex-western division sales manager 
for Paramount; 

(12) Walter E. Branson, who 

identified himself as RKO’s “world- 
| wide sales manager.” 
All the witnesses agreed Dibble 
|and McLean had never made a 
written bid for first or second-runs 
| until the later part of 1946—after 
| the preliminary Paramount decree 
—and all agreed the Embassy was 
not up to standard for a first-run 
house. 

This was pretty much what was 
expected from defense. 

Sober, testifving before Federal 
Judge Edward P 
met Dibble on a Frisco business 
trip in December, 1949, at which 
time Dibble asked that his 35-day 
availability be advanced to 28 days 
—Dibble by then had second-run 
|}downtown. Sober said Dibble 
| hinted that if he didn’t get his 28 
| days, he might start a lawsuit for 
14 days, a la the Chicago Jackson 
Park case. 

Seipel testified he talked to Me- 
Lean the last Sunday McLean was 
at his post es manager of the 
neighborhood El Capitan, a Fox 
Frisco house, in November, 1938 
At that time, Seipel testified, 
| McLean “said that he was going to 
| try and get a run after our Cali- 





fornia Theatre downtown and run | 


|his Ten-O-Win game every night 
jin the week ... he hoped to get 
| third (run), he said.” 

| Hardy recalled chatting with 
| Dibble on a Frisco streetcorner in 
| early spring, 1947—he remembered 
| the incident because it was “a few 
;months” after he'd started com- 
| petitive bidding in Fresno. He 
| testified Dibble tod him his Em- 


| based on a Jules Verne yarn and | arena four or even more hours} bassy run was “being interfered 


|is preparing it for U.S. release. 


L.A.’s French Pix Fest 


Los Angeles, July 29. 

; Famous French Film Festival 
will be launched Aug. 8 by arty 
Crest and Sunset Theatres. Total 
lof 12 well-known features of the 
, past will be run off at the rate of 
two weekly for six weeks. 

Starters are “Beauty and 
Beast” 
| Paris.” Lineup thereafter inciudes 
“Blood of a Poet” and “Nais,” 
, Aug 15; “Port of Shadows,” “Lov- 
ers of Verona,” Aug. 22; “The 
| Bakers Wife,” “The Well Digger's 
Daughter,” Aug 29; “Walls of Mala- 

















the 


paga,” “Monsieur Vincent,” Sept. 
5; “Devil's Envoy,” “Harvest,” 
‘Sept. 12, 


and “Under the Roofs of | 


,early to secure themselves a good 
séat. An average of two films plus 
several shorts are shown each 
evening. Shows start at 8:30 p.m. 





' 

‘ ’ 
Work-Up ‘Ben Hur’ Frenzy 
| As part of its advance bally cam- 

paign on the $12,500,000 production 
of “Ben-Hur,” which won't be re- 
leased until some time next year, 
Metro is issuing special bulletins 
| with stills and news relating to the 
| filming of the picture in Rome. 

A new edition of the bulletin, of 
poster size, will be issued each 
month during the shooting “to keep 
the public up-to-date” on what Met- 
;ro terms “the biggest production 
ever filmed.” 
| Arrangements have been made 
for the placing of the posters on 
display boards and store windows 


; with by the Blumenfeld Theatres” 
and asked Hardy how to go about 
; Starting bidding. Hardy told him 
;and Dibble said, ‘That sounds like 
a good idea.” 

| Happy Second-Run? 

| Hardy ran into Dibble two or 
| three weeks later, asked Dibble 
j}about his bidding and, testified 
Hardy: 

} “He said everything was solved, 
}no more problem; Blumenfeld was 
j}not going to interfere with his 
| second run, so he didn’t have any 
use for first run.” 

| (It was actually in April, 1947, 
that Dibble cracked the majors for 
second-run downtown.) 

| Tillman testified McLean came to 
him in late 1938, asked for third- 
;run downtown. He said the third- 
|run Embassy never paid more film 
|rental than the second-run Cali- 


throughout the world, according to fornia (later renamed State). He 


Metro. 


jadded that in early April, 1947, 


Co-owners Dibble and McLean | 


second-runs, | 


Murphy, said he |! 


Witnesses Assert Dibble and McLean 
Never ‘Asked’ First-Run for Embassy 


| Dibble decided against bidding for 
either first or second run. 
| At the conclusion of the plan- 
| tiffs’ case, Embassy lawyer Robert 
| Raven moved that the Paramount 
}case decree be admitted into evi- 
|dence, and Judge Murphy allowed 
|it in. The Judge had indicated in 
pre-trial hearings that the Para- 
mount decree would be admitted. 
Scheduled to testify this week 
}are exhibitor Joe Blumenfeld, ex- 
| UA president Ed Raftery and Abe 
Montague, Columbia general sales 
manager. 


Highlights 
Unexpected highlights included: 
(a) Tillman’s testimony that he 

had chatted with Dibble in hall 
outside court a few weeks ago after 
Tillman had sold “Bridge on the 
River Kwai” to all 28-day Frisco 
j}houses on a two-week contract. 
Tillman said film had been offered 
Embassy day-and-date with the 
|; other 28-day houses, but for just 
one week, and “Dibble said he was 
sorry that he couldn't play ‘Bridge 
on the River Kwai’. . . because 
he had a split-week policy’’—point, 
of course, is that Embassy, even 
today, is still dependent on its 
legal lottery, won't touch split- 
week policy even for a film like 
“Kwai”; 

‘b) Blumenfeld’s testimony that 
“I was Fox’s most active opposi- 
tion in this area. . we were very 
bitter competitors.” Blumenfeld 
also testified that today “we enjoy 
better than 50 per cent of our 
weekly volume on Friday, Saturday 
and Sunday in almost every theatre 
we operate”; 

(c) Defense’s proof, through 
' Rose, that Universal offered Em- 
bassy-three J. Arthur Rank first- 
runs, “Dead of Night,” “Wicked 
Lady” and “Notorious Gentleman,” 
in late 1946 backfired when Eme 
bassy lawyer Robert Raven brought 
out fact that Universal wanted 
theatre turned into a  first-run 
downtown art house; 

(d) Judge’s disconcerting ques- 
tion to Smith (who has testified in 
several other antitrust cases), 
“You're sort of a professional wit- 
ness, aren't you?”; 

(e) Schlaifer’s testimony that 
“upgrading” Embassy in 1937 by 
playing ffirst-runs day-and-date 
with downtown United Artists had 
| been a “tremendous failure”—both 
houses were then run by Herman 
Cohen, who had brought Schlaifer 
from Midwest as exploitation man. 

Schlaifer also had a few gener- 
alized words of wisdom for today's 
film industry when he was asked if 
Embassy peddled popcorn 20 years 
ago. 

“No,” he said, “we nver 
popcorn . .. I didn’t believe in 
selling popcorn . .. we attempted 
to do one thing, to advertise these 
pictures so that everyone would 
come to see them. There wasn't 
any need to segmentize our attrac- 
tion . we were seeking total 
audiences. And this was and still 
is my belief, that if you have an 
attraction, that you get a total 
, audience; and when you segmentize 
a business, you reduce your poten- 
tial.” 

Trial is in its fifth month, with 
8000 pages of transcript now on 
record. 


| 


sold 


Speed ‘Defiant Ones’ To 
European Playoff For 
Berlin Festival Cash-In 


Hollywood, July 29. 

Impact made by Stanley Kram- 
er’s “The Defiant Ones” at the re- 
cent Berlin Film Festival, with re- 
sulting laudatory reviews in many 
European countries, has keyed 
United Artists to update foreign 
openings of the Sidney Poitier- 
Tony Curtis starrer. Pic, orig- 
inally slated for general release 
around Christmas, will open in 
Germany Immediately following 
its Aug. 14 world preem in Chi- 
;cago. Film will go into other 
European markets shortly there- 
| after, with general release now 
slated for fall. 

“Defiant Ones” loomed a choice 





j}to cop the Golden Bear as the 
Berlin fest’s best film entry, but 
|the top laurel, at festival's end, 
went to “The Garden of His 


‘ Dreams,” a Swedish entry. 
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Workshop In Film-Making Techniques 
As Biz-Build For Gold Medal Studio 


In an effort to stimulate theatri-+ 


cal and tv &lm productien in New 
York, Martin Poll, president of the 
Gold Meda] (formerly Biograph) 


Studios in the Bronx, will launch a 
motion picture and_ television 
workshop designed to encourage 
Broadway producers and directors 
to enter the independent film and 
telepix field in the east. The work- 
shop sessions, to be conducted at 
the studios in the Bronx, are 
scheduled to begin in late October 
and will continue through Dec. 22 

Poll and legit producer Saint 
Subber will serve as co-chairmen 
of the workshop. Directors and 
writers such as Elia Kazan, John 
Cromwe!l!, Joseph Anthony, Budd 
Schu!bere and Walter Bernstein 
will be among the gucst speakers. 

Poll's aim is to acquaint legit | 
producers and directors with the 
intricacies of motion picture pro- 
duction so that a new source of 
film-making talent can be devel- 





oped in te east. The studio chief 
said that he would lend his assist- 
ance in helping the Gotham-based | 
creative talent get started in aj 
film. 


The Gold Medal topper, since he 


took over operation of the Bronx 
studio, hes been in the forefront 
in the effort to develop what he 


calls the production of “easterns.” 
He cites, for example, the success 
of such “easterns” as “Face in the 
Crowd,” “12 Angry Men” and “The 
Goddess.” At present, “That Kind 
of Woman,” Sophia Loren starrer 
for Paramount release, is being 
filmed at the Bronx plant. 

Poll contends that it costs one- 
third Jess to make a film in New 
York than in Hollywood. He 
quotes George Justin, an eastern 
production manager, as stating 
that such films as “Face,” “God- 
dess” and “12 Angry Men” would 
have cost 30% more if they had 
been filmed on the Coast. 

In addition to writers and direc- 
tors, panel sts at the workshop will 
include production men, cinema- 
tographers, art directors, editors, 
technicians, and local union rep- 
resentatives. All those who will 
appear as panclists at the work- 
shep have had experience with 
film production in the east. 


See Gonna Pix 


In Sharp Upbeat 


Frankfurt, July 22. 
Apparently worried by the fall- 
off in films’ buriness at home and 
abroad, the German film industry 
seems to be shaping up some su- 








perior product for its 1959-60 
calendar, with the type of films 
that should have appeal at home 
and abroad. About 130 German 
films are planned, including 50 
based on novels or stage plays. 


15 narratives or reports, from 20 
to 30 comedies, 25 music films and 
operettas, and just about 20 folk 
slories. | 








Here’s how some of the bigger 
German distributors are planning 
it 

Hollywood director Robert Siod- 
mak has signed for “So ein Mil- 
lionaer hat’s schwer” (It's Tough} 
to Be a Millionaire) starring Peter | 
Alexande Eddie Constantine, 
American leading man in France, | 
and Giulietta Masima. Italian ac-| 
tress are beih doing German} 
films for Deutsche Film Hansa. | 
Constantin has a Caterina Valenie | 
musical, “Ja, ja. die Frauen sind | 
Gefaehrlich Yes. Yes, Women 
are Dangerous and a comedy | 

A i 
with Heinz Ruehmann 

Gloria's biggest production is a| 
remake of Grand Hotel,” with} 
O. W. Fischer and Heinz Rueh- 
mann, and another “Trapp Fam-| 
ily” film, one “The Trapps_ in} 
America.’ to be partly filmed in| 
the U.S | 


UFA for the first time will be 
producing its own pictures, in-| 
cluding three with German com- 
edian Johanna Matz and one based 
on B. Traven’s nove! “The Ship 
of Death,” plus 
“The Betraying Heaven.” Bavaria 
is offering Tolstoi’s 
tion,” starring Horst 
and G. B. Shaw's “Heroes.” 


“Resurrec-|Lewis of Philadelphia, 
Buchholz | both ceriificates with the Secretary | arate Tables.” 











Buy, Close, Survey Future 


Of Beaumont Drive-In 
Beaumont, Tex., July 29. 
Pyramid Drive-In Theatre here 


| has been purchased by the Jeffer- 
'son Amusement Co., 


headed by 
Julius Gordon of this city. Jones 
and Kleinman of Odessa, Tex., built 
the ozoner and owned it since 
1950. 

Immediately after completing 
the dea], the Jefferson Amusement 
Co., closed the drive-in. Sam Lan- 
drum, an official of the purchasing 
company, said a “survey” is to be 
made before Jefferson determines 
whether to reopen the ozoner. 


| 
The Pyramid was managed by 


late C. O. Slaughter, who died in 


| May of 1955 and his wife has been 


manager since. 





$500,000-Powered 


Drive Set at UA 
For Big Country 


Indicating that United Artists 
“practices what it preaches’’—ex- 
panding rather than cutting back 
on promotional efforts — pub-ad 
chief Roger H. Lewis revealed that 
UA has launched “the biggest 
point-of-sale campaign in the his- 
tory of the company” for “The Big 


Country,” described as a multi- 
million dollar western. 


Lewis told a press conference 
Menday (28) that UA would spend 


“in excess of $500,000" to exploit | 


the picture in 12 to 16 key dates 
from Aug. 14 to 27. On the basis of 
the initial expenditure, he said 
that it was conceivable that the 
overall campaign will surpass the 
£2,000,000 spent on the exploitation 


|of “The Vikings.” 


Emphasis on “The Big Country” 
drumbeating, Lewis said, will be en 
a local 
Mori Krushen’s field exploitation 
staff has been augmented to 60 
men, sa'd to be a record number 
for a Single picture. According to 
Lewis, the advance bally was 
started as much as 12 weeks ahead 


of each opening and represents a 


full year of planning. 

Radio spots figure prominently 
in the pre-opening drive. From one 
week to three weeks in advance of 
the film’s bow, there'll be at least 
one spot every hour on each im- 
portant station in the area, Lewis 


| said. For example, in Los Angeles, | 
| where the “glamor” preem will be 


held on Aug. 22, there will be a 
total of 1,000 radio spots in a period 
of one week. 

UA is also stepping up its news- 
paper advertising, with full-page 
and teaser ads scheduled for each 
of the cities. The teaser ads will 
run in 33 newspapers from ore te 
two weeks in advance of the open- 
ing dates. According to Lewis, the 


| largest amount of money and space 


ever employed by the company will 
be utilized. 

In addition to numerous mer- 
chandising tieups, special material 


for field men and magazine breaks, | 


Gregory Peck, star of the picture 
and with director William Wyler a 
partner in the production, will visit 
each of the key cities in which the 
film is scheduled to open next 
month, 


Beresin Files in N.Y. 


Albany, July 29. 

Asbury Drive-in Refreshments 
Inc., a New Jersey corporation, has 
filed a statement and designation 
that iis New York Stafe location 
for the conduct of a refreshment 
concessions business in theatres is 
Long Island City, Queens County, 
Confection Cabinet Corp., a Dela- 
ware corporation, filed a similar 
certificate, 

J. Beresin is president of both 
companies. He’s also head of Berlo 





Franz Werfel’s| Vending Company. 


Schnader, Harrison, Segal & 


recorded 


of State in Albany. 


level. As a eonsequence, | 


aE 
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the National Theatre, 
lowest bass bari- 











Mame” at 
swears in her 


tone that she can carry a tune. 
“They say I have ‘true pitch,’” 
she reports. “My manager is 


looking at two musical comedies 
for me.” 
But they’re for 1959. The tour- 


ing “Auntie Mame,” after one 
week here (following a seven- 
week layoff) goes to Chicago's 


Erlanger, where it is expected to 
last through 1958. 








Unification, a longtime massive 
jheadache at the Pentagon, is 
'about to produce something—if 
only musical harmony. 

| For the first time ever, the 
|Army, Navy, Marine and Air 
Force Bands will join tegether— 
|/120 musicians—to form the US. 
}Armed Services Symphony Or- 
| chestra and play a July 31 concert 
lat Washington’s Watergate. The 
|four conductors will each use the 
baton once. 


Have voice, will travel is the 
gist of what a high school junior 


recently wrote the Federal Civil 
Service Commission, to CSC's 
surprise. 

“Please.” she said, “send me 


any information as to the require- 
ments for traveling as a singer 
with the Civil Service Depart- 
ment.” 

Another applicant for work 
wrote in: “Please send me appli- 
cation blanks for the position of 
‘Lighthouse Keeper.’ I have been 
doing light housekeeping for 20 
years, and I know all about it.” 





The Moral Re-Armament Play- 
ers, packing ’em in the National 
Theatre here for an 8-week free- 
admission run of “The Crowning 
Experience’ end “He Was Not 
There,” cancelled one perform- 
ance to hold special memorial 
services for Dr. Fadhil AlJamil, 
eight times foreign minister and 
twice prime minister of Traq. 

They had heard Al-Jamil, who 
had attended an earlier perform- 
j}ance, had been shot in a Baghdad 
riot. 





| He wasn't. He's still very much 
alive. 
| A bill affecting a number of 


Indians was before the House In- 
terior & Insular Affairs Commit- 
tee. The bill listed the names of 
|the affected Indians: Edith Apple 
|Bear, Thomas Hollow Horn, 

George Mountain Sheep, “Patrick 
O'Rourke. Stephen Red Elk, 
| Emma Old Horse, etc. 

One committee member—natur- 
ally—roared: “What kind of 
Indian is Patrick O’ Rourke?” 

The reply came from Rep. Phil 
Weaver. (R-Neb.): A Cleveland 
| Indian.” 





Esther Williams to ‘Float’ 
Down A.C.’s Boardwalk 


Atlantic City, July 29. 

Esther Williams is due in from 
the west coast Monday (4) to make 
a personal appearance as Univer- 
sal’s “Raw Wind in Eden” prem- 
ieres here in George A. Hamid’s 
4.200 seater Warren theatre (for- 
merly the Warner) the following 
night (5). 

Miss Williams will be given ultra 
red carpet treatment shere. Plans 
call for her to-ride an especially 
constructed float, escorted by 
beauty contest winners, from her 
hotel, Chalfonte-Haddon Hall, 
| down the boardwalk for 15 blocks 
|to the theatre so that thousands of 
summer vacationists will have a 
chance to see her. 

Al Owen, local disk jockey, will 
stage a lobby broadcast and inter- 
view her for WMID’s listeners. 
Searchlights will be set up in front 
of the theatre and a band will 
provide music. Mayor Altman and 
city officials and civie leaders will 
greet her as she arrives as the 
resort's airport. 





| Harold Hecht, president, and 
| Bernard M. Kamber, national pub- 
jad chief, of Hecht, Hill and Lan- 
| caster in from London for two days 
| of conferences with United Artists 
| Officials on release plans for “Sep- 
Returned to Lon- 
don immediately after the talks. 





2ith Forgets ‘Geisha’ Roadshowing 
When ‘Orderly Flow’ Guys Protest 


New Comeon: French Uncut Version’ 


[It’s Everybody’s Version] 


Minneapolis, July 29. 


The local neighborhood “fine arts” Avalon, playing “And God 
Created Woman,” currently after its long downtown run and a 
number of lengthy engagements in other uptown “art” houses, 
promises in its newspaper ads “the French uncut version.” 
declare ‘“‘you'll have to see it to believe it.” 

Print, of course, is the same that has been used right along here. 
But “the French uncut version” promises never had been em- 
ployed by any of the theatres that previously played the picture 
and, by implication, intimates something even more daring. 


Ads 





Fitzgerald Works on 
New Abbey Pic Comedy 


Dublin, July 22 
Onetime Abbeyite Barry Fitz- 
gerald is starring with today’s 
Abbeyites in screen version of 
Hugh Leonard comedy, “The Big 
Birthday,” now being lensed by 
George Pollock at Ardmore Stu- 


dios, Bray. 

Picture is one of Abbey play 
series in production for RKO 
Teleradio Associates. Pollock re- 


cently directed Barry Fitzgerald 


tion. 


Influence Exhibs 
And Win Dates, 
Sez Rhoden Jr. 


Kansas City, July 29 

Independent production units 
must sell themselves to exhibitors 
if they hope to have their pictures 
booked and get good returns on 
them, according to Elmer C. Rho- 
den Jr., himself an exhibitor and 
now here to put a feature into pro- 
duction. : 

“There are now 290 indie uniis 
listed,” Rhoden said, “and it is 
just impossible for the exhibitor to 
know every one of them. Those 
that are in the business and hope 
to make money out of it have got 
to advertise themselves so their 
mames mean something to the 
exhibs.” 

Rhoden arrived here last week to 
get his production schedule of fea- 
ture pix and tv pilots into the 





Sandra,” tv pilot. 
is the exploitation feature, “Fox- 
hole,” and also upcoming is an- 
other telepilot, “Rookie Cop.” 

To be starred or featured in 
these presentations and others on 
Rhoden's list are Sandra Giles, 
Julie Scott, Gwen Dolyne, Ron Mc- 
Neil, Meade Martin and Robert 
Moechel, six young players he has 
placed under contract. 

“This business has always been 
built on names,” says Rhoden,” 
and now that the majors have abdi- 
cated building their star rosters, 
the indies are going to have do 
something—even on a restricted 
scale—to create their own players.” 

Rhoden has a clause in all his 
contracts making personal appear- 
ance tours binding on his pactees 
and has given some of them a small 
|percentage in the pix in which they 
|appear to make their participation 


' 


imore enthusiastic. 

He has invested in exploitation 
| and publicity for his stable and 
intends to launch each of his pix 
with regional preems. “You don’t 





nese,” he Says, “an opening in a 
| major mid-western city can be just. 
as potent and maybe more so.” 


“Daddy-O,” will be unveiled in 
Kansas City, with a Hollywood con- 
tingent flown here for festivities 
and ballyhoo. 

Rhoden criticized the fan mags 
for what he termed their “c:t-o/- 
date thinking and out-of-da:e op- 
erations.” “They are still tied, 
most of them, to the major stu- 
dios,” he said, “when they should 
realize that the majority of their 





by the indies.” 


His recently completed feature. | 


tand Alex Harrison, 


in “Rooney” for Rank Organiza® 


works. First to roll is “A Fare For | 
Next on his list | 


+ In the wake of a decision to fore- 


; go a roadshow policy in the release 

of “The Barbarian and the Geisha,” 
20th-Fox this week said it hadn't 
given up the idea of roadshowing 
sevcral of its top attractions due 
out in the late fall and winter. 

Spyrous P. Skouras, 20th prexy, 
general sales 
manager, Jast weck gave in to pres- 
sure from American Broadcasting- 
Paramount Theatres and agreed to 
drop roadshow plans for “Barbar- 
ian.” Leonard Goldenson, the cir- 
cuit’s president, and Edward L. Hv- 
man, v.p., had argued that road- 
showing the picture wou!d thwart 
the “orderly distribution” of filios 
which they have been seek.iag from 
the majors. 

Skouras, Harrison, Geldenson 
and Hyman are due to meet at the 
circuit’s headquarters in N. Y. to- 
morrow (Thurs.) for a further dis- 
cussion of the subject, with the 
exhibitors due to make an attempt 
to dissuade 20th from roadshowing 
any of its product. 

Hyman told Varirry that there 
had been a trend in the business 
towards treating big films as if 
they were stage att-actious. “For 
my part, I hope that films. a mass 
entertainment medium, will never 
adopt a legitimate theatre polic’.’ 
he said. In the statemen! sut out 
by AB-PT, Hyman was custed as 
saying “the trend to a tw-a-day 
hard ticket policy for pietwres is 
not beneficial for the industry.” He 
added that he was “unalterably op- 
posed to it.” 

Mass Appeal 

At 20th, Harrison said Sou! ss 
and he had been impressed t+ tne 
argument that John Wayne, who 
stars in “Barbarian,” is of primary 
appeal to the mass audience. He 
emphasized, however, that 20th had 
not adopted any rigid policy 
against roadshows. “If we did, our 
producers would crucify us,” he 
said. 

20th in the past has staved clear 
of roadshows. However, during a 
recent visit to Gotham, production 
chief Buddy Adler huddled with 
the 20th brass on the possibility of 
roadshowing several of 20th’s up- 
coming biggies, such as “Roots of 
Heaven” and “Diary of Anne 
Frank.” Harrison said that policy 
on each picture would be decided 
once the finished product had been 


_viewéd in New York. ~* 


‘performance policy 


| 


The Paramount Theatres state- 
ment noted that, on its continuous 
“Barbarian” 
would now be released on October 
8 “when there is normally a scar- 
city of quality pictures.” Hyman, 
long an advocate of an orderly re- 
lease system which would assure 
a steady flow of top product to the 
theatres, said all exhibitors inter- 


‘ested in orderly release were beinz 


have to open a picture at the Chi- | 


} 


contacted to give “Barbarian” their 
best possible support. “The order- 
lv release of “The Barbarian and 
the Geisha’ will give the exhibito ¢ 
of America a concrete opportunity 
to prove to the industry what can 
be done at the loca! level,” the 
statement from AB-PT read. 


Shift Interstate Execs 

Austin, July 29. 
Musical chairs in Jnterstate The- 
ater chain’s Austin managerial 
line-up was caused by resignation 
of Francis Vickers, manager of 
first-run Paramount Theatre. Vick- 
ers became manager of Austin’s 
new Municipal Auditorium, due to 


|open around Dec. 1. 


Paramount manager’s slot was 
filled by Charles Root, moving 


over from Interstate’s other first-— 


run downtown house, the State. 


audience is the kind that e’tends| Pericles Chriss of chain's nabe, 
juvenile - slanted and exploitation| the Varsity, moves to the State, 
pix which, by and large, are made | Varsity assistant manager Jerry 


; Cooper moves up to manager. 








‘ 





per et 


nbd 


be 


et 


PREY 


apr mata 
aaa 





Wednesday, July 30, 1958 VARIETY 21 






















The Year of the BIG LAUGH H/ & 





Introducing the 





SCREEN’S . 
BIG...NEW Ss 
COMEDY me \ 
TEAM... ‘.\ 
TV’s\ 
J LAFF - FAMED. 











| FUNSTERS 





A bullet-poppin’ 
riot of cattle- 
rustlin’ hombres 
...trouble-bustlin’ 
beauties...and the 
toughest, roughest 
town in the wild 
and wacky west! 


co-starring 


LEIF ERICKSON: NITA TALBOT 
vin JAMES GLEASON - JOHN McGIVER 
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and me 
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"Written, Produced and Directed by HAL KANTER 





VARIETY 


Wednesday, July 30, 1953 





‘Innocent’ Violators of Copyright 
An Issue In Revision of Law 


Washington, July 29. +¢— 


When Congress buckles down to 
revising the Copyright Act, it will 
face a controversial question of 
how much liability to place upon 
those who “innocently” infringe 
copyrights in music, motion pic- 
tures, radio and television, etc. 

There is confusion on the issue 
today and some of the nation’s top 
copyright lawyers are in disagree- 
ment on how hard the innocent in- 
fringers should be hit. This is dis- 
closed in the latest of the series of 
studies on copyright law revision, 
prepared by the Library of Con- 
gress; study was authorized by 
Congress. , 

Some believe the law in this 
matter should be spelled out in 
great detail. Others feel the law 
should be flexible, with a great 
deal of discretionary power p.aced 
in the courts, to assay the cases as 
they come along. Some say that 
those who innocently infringe upon 
copyrights should be dealt with 
almost as severely as the inten- 
tional violators. Other experts 
believe innocent violators should 
be handled gently. Comments the 
Library of Congress suryey in 
part: 

“The flexible powers of a court 
in granting remedies, rather than 
a legislative attempt to provide for 
an infinite variety of factual situa- 
tions, may arguably represent a 
more appropriate technique for 
solving the preblems raised by in- 
nocent infringement. The court 
may consider all the factors in- 
volved and fashion a tailor-made 
remedy within such areas of dis- 
cretion as the statyte provides.” 

Discussing the problem for 
radio-tv broadcasters, the report 
explains: “They are primary, 
rather than secondary users, of 
copyrighted material. Neverthe- 
less, the relative speed with which 
a great mass of material is used 
is said to create special problems. 

“The broadcasters themselves 
have gone so far as to say that ‘a 
deliberate, wilful infringement by 
a broadcasting station is a very 


rare thing, and in practically every ¢ 


infringement case, an intent to in- 
fringe is completely absent.’ 

“On the other hand, broadcasters 
are a principal user of copyrichted 


material and the representatives of | 


authors and publishers have re- 
sisted any special treatment for 
them.” 


Almost the only change in the 
Copyright Act of 1909—the one 
now in effect—was provided in 
1912 to protect motion picture 
companies in innocent infringe- 
ments. Thisamendment limited the 
amount of statutory damages re- 
coverable for infringement by mo- 
tion pictures. j 

Edward A. Sargoy, the motion 
picture copyright attorney, pointed 
out in his comments to the Library 
of Congress that some spec‘al pro- 
vision should be made for films, 
in any new bill. He pointed out 
that thousands of theatres may in- 
nocently play a picture in which 
there is a small infringement, 
“thereby contributing to the in- 
fringing.” 

“A similar situation,” he con- 
tinued, “is the primary liability of 
a broadcasting company and the 
sponsors of the program, for a 
broadcast which is either simul- 
taneously projected over a large 
network of radio and television 
stations, or later rebroadcast from 
an electric transcription or kine- 
scope within a short period. There 
should be some way of limiting the 
fantastic theoretic liability of the 
originating source for these thous- 
ands of secondary infringemenis.” 


Republic Absorption 


. Dallas, July 29. 
Empire Pictures Distributing 
Co., headed by R. R. O'Donnell 
and Don Grierson, new franchise 
distributor for Republic Pictures 
in Texas, has moved its offices to 
the Republic Pictures quarters. 
Bernard Brager, Republic man- 
ager, will. remain with Empire 
Pictures as Republic representa- 
tive and supervise territory sales. 
Meantime Johnny Kitts, Republic 
salesman, has entered private in- 
dustry and Lew Wald, also Repub- 
lic salesman is undecided as to a 
new job. Ditto Theo Routt, book- 
er with Republic. 








Canada’s Take Off 5% 
Toronto, July 29. 
Canada’s indoor motion pic- 
ture houses are down 5% in 
receipts and 10% on paid ad- 
missions, according to the Bu- 
reau of Statistics. This shows 
a drop for 1957 to $76,472,495 
over the preceding 12-months’ 
take of $80,666,267, with a re- 
sultant dip in revenue-produc- 
ing amusement tax. 
Admissions showed a de- 
cline of 146,426,355 in 1957 
over the previous year’s 162,- 
859,006. In preparation, says 
the Bureau of Statistics, are 
the 1957 figures on drive-ins. 


Par Challenged 
On 10C Grosses 


Independent Exhibitors of New 
England, per prexy Edward W. 
Lider, has challenged Paramount 
to issue the second week’s grosses 
om the engagement of “The Ten 
Commandments” in five Massachu- 
sets drive-ins. 

Par made public the first week's 
take in order to dispute the con- 
tention of the exhibitor group, an 
Allied States Assn. affiliate, that 
“10 C’s” had been a “flop” in the 
five Bay State ozoners. In addi- 
tion, in replying to the “flop” 
charges, Par intimated that the 


exhib group was making a calcu- 
lated effort to discredit the film 











company because of disagreement 


| 
! 
| 
| 


Lider also charges Par with 


| misrepresentation in attempting to. 


|compare the first week’s “10 C's” 
| grosses at the drive-ins with “some 
puny grosses on some puny Para- 
mount pictures which played in 
October and November or April. 
May, the off-season here in New 
England, while ‘Ten Comandments’ 
is playing in the dead of July — 
height of our season.” Par had 
claimed that it was comparing the 
/“10 C's” grosses with that of the 
top previous Paramount pictures 
which had played the same drive- 
ins. 

Lider also contends that Par had 
selected pictures which had played 
three or- four days, including 
either a Saturday or Sunday but 
not both, at the regular admission 
| of 80c and with children free while 

the “10 C’s” includes seven days, 
| with both a Saturday and Sunday, 
| at a $1.25 and 50c. In addition, he 
notes that at one drive-in — the 
Medford Twin Drive-In—Par had 
neglected to mention that the 
previous pictures had played only 
/on one screen while the “10 C’s” 
|was shown on both. Lider adds, 
|too, that the previous pictures had 
| played very late and past availab- 
ility. 





Extra Time 


He points out that the necessity 
| to operate until 1:30 a.m. because 
ef the long running time of the 
DeMille epic also resulted in over- 
time and an increased payroll. 
Therefore, he states, the first 





week’s gross of $8,110 at the Med-| 


'ford for “10 C’s” is not good busi- 
| ness for the Medford “or any 
Roston drive-in.” He maintains 
that it is very common for Boston 
drive-ins to gross $8,100 in four 
days and in excess of $12.000 for 
a week. According to Lider, the 
largest count at the Medford. a 
1,800-car drive-in, was reportedly 
650 cars on Saturday, Juiy 12, for 
“Ten Commandments.” He said 
the public had “obviously” shown 
resistance to the admission price 
and to the charge for children. 

Lider flatly contends that the 
five drive-ins lost money “especial- 
ly when you consider that regular 
customers were driven away to 
other entertainment both the first 
week and the second week; there 
is an incalcuable loss here.” He 
adds that all five drive-ins should 
have made money on other pic- 
tures and now these five drive-ins 
“must wean back their customers 
from the opposition and overcome 
the immeasurable resistance to the 
raise in prices for adults and the 
§0c for children.” 





over the terms set for the picture. | 








Continued from page ? aaa 








traction, the organizers were able 
to call on the services of artists 
currently working in the West End 
theatre, as well as those employed 
in the studios. Virtually every 
important legiter was represented 
one way or another, and excerpts 
from current shows provided a 
basic part of the program. 

But, more than in any other di- 
rection, the show scored by its off- 
beat casting. One of the un- 
doubted highlights was the double 
song and dance act by Burt Lan- 
caster and Kirk Douglas, singing 
“Maybe It’s Because I'm a Lon- 
doner.” Dressed in immaculate 
black jackets and vests, with 
striped pants, bowler hats (derbies) 
and spats, and sporting red car- 
nations in their buttonholes, their 
routine rocked the house and 
brought about one of the biggest 
ovations from an audience which 
was bubbling over with enthusiasm 
and response. Lancaster, by the 
way, was introduced by Robert 
Morley as “Mr. Herbert Lancaster, 
who prefers to be called Burt” 

Noel Coward who, when he was 
president of the Actors’ Orphan- 
age, played a major part in inau- 
;gurating this annual midnight 
j event, brought the show to a sock 
| finish with a masterly cabaret per- 
|formance, which included a new 
|number, “What’s Going to Happen 
| to the Tots,” as well as some new 
and provocative stanzas for his 
| classic “Let’s Do It,” in which he 
made fun of his own tax situation. 

In a show crowded with high- 
| lights, another standout item in- 
'cluded Vivien Leigh, John Mills 
and Laurence Olivier in “Let’s Be 
a Clown.” Originally, it was 
meant to be a threesome song-and- 
dance number, but Olivier pulled 
a calf muscle during rehearsal and, 
| supported by a cane, confined his 
part to vocalizing at the mike, 
while the other two, reinforced by 
William Chappell, went through 
the terping routine. Both Miss 
Leigh and Mills suffered minor in- 
juries during rehearsal, but gal- 
|lantly carried on with the act to 
| win a handsome reception. 
| Such was the gaiaxy of talent on 
| hand that distinguished artists like 
| Joyce Grenfell, Margaret Leighton, 
Kay Kendall and Julie Wilson were 
needed only to provide the chorus 
for Ian Carmichael in the “1912 
|Song,” but the array was not 
|; wasted on the appreciative audi- 
ence and the number was one of 
the memorable items in the lineup. 

Rex Harrison, whose participa- 
tion was in doubt after warnings 
from the “Fair Lady” management 
|in London and New York, made a 
|smash personal hit when he sang 
“Accustomed to Her Face,” with 
!all the dramatic and _histrionic 
gestures that have characterized his 
| performances on both sides of the 
| Atlantic. Other individual impacts 
| were made by Max Bygraves, Ken- 





| 


neth More and Shirley Bassey. | 
One of the major disappointments | luncheon for him at the Dinkler- | 


was a belabored sketch featuring 
Sid Caesar and Imogene Coca. It 
was drawn out, unfunny and repe- 
titious. 


Crime Film Precedent 
| Set by French Court 


Paris, July 22. 

What might have set a bad prec- 
|edent, and made things difficult 
for many film producers concen- 
trating on gangster and crime pix 
was avoided here this week when 
a case brought against a film com- 
pany by an_ ex-convict (she 
claimed it was her story) was 
thrown out of court. 

Plaintiff was Paule Guillou who 
| spent 10 years in prison for at- 
tempted murder. She felt the 
| story of Maurice Cloche’s “Prison 
De Femmes” was too similar to 
her own story. A magistrate saw 
the pic and ruled it was different 
enough from Miss Guillou’s yarn 
as not to he any infringement on 
privacy. It seems Miss Guillou 
|had not seen the pic, but had sued 
‘on hearsay. 








' 
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The complaint of southern 


ture of Dixie is concerned. The 
bad in the southland and good 


31 was 6.7%, Georgia stood at 
Louisiana at 4.8. 
sippi, 7.9% and Tennessee, 8.7° 


about 7°o. 


this by noting that most jobs 
affected by the recession. 

job-insured women were out of 
suffered continued deciines. 


ment.” 


pretty nearly equal. 


——____ ______ 


Here again the Georgia figures tell a different story. 
May, according to the State Dept. of Labor, 8.7% of the state’s 


Recession Not Too Bad in Dixie 


’ Atlanta, July 29. 
exhibitors that the recession is 


hurting business just doesn’t hold up as far as the economic pic- 


truth is that times just ain’t that 
pictures are doing good business, 


which, of course, is par for the -course. 
An analysis of the national unemployment Insurance figures 
reveals that while the nation-wide total for the week ending May 


5.9%, Florida at a flat 4% and 


Arkansas with 7.1%, Alabama, 8.2%: Missis- 


were high in comparison with the 


national average, but these showings were counteracted by the 
figures from Georgia, Florida, Louisiana, Oklahoma, 5.3% South 
Carolina, 5.1°; Texas, 3.9°, and Virgina, 3.5%, 

Bureau of Labor Statistics figures show that the unemployment 
rate for men is about the same for women on the national Jeve]— 
In May, 1957, the rate for men was below that for 
women—3.6° compared with 4.8% for men. The Bureau explains 


held by women have been less 
In Mid- 
work compared with 5.5% of the 


men. This is because a large segment of Georgia’s working women 
are employed in the textile and garment industries, which heve 
A year earlier the unemployment 
percentages for women was 5.6% 

In the nation, Negroes have an unemployment rate double that 
of whites “because of concentration in jobs subject to unemploy- 
In Georgia, however, the State Dept. of Labor estimates 
that the ratio of insured unemployed for whites and Negroes are 
Statistics on the number of jobless claimants 
are not separated racially, but the payment figures are. 


and 3.3% for the men. 
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Booth Code Appeal by Harling Hints 
Complexity and Cost to Theatres 





BB Life-Size Stolen 
Raleigh, N.C., July 29. 

A life-size picture of Brigitte 
Bardot was stolen from the 
Village Theatre at Raleigh, po- 
lice were told. 

Phil Nance, theatre manager, 
said he had a hunch that 
French actress is being “used 
as a pinup by a Joe College to 
make his classmates envious.” 

Poster was valued at $15. 














Biggies’ Boffo 
Biz In Atlanta 


Atlanta, July 29. 
Good pictures do good business. 
“No Time for Sergeants” stayed 


at Fox Theatre for three weeks. 
Management ran a large ad apolo- 


that the second week would be the 
“last week.” Whenver a pic stays 
three weeks at the Fox (flagship of 
Wilby-Kincey chain), it’s piling in 
the money because Fox has 4.400 
seats. 

Metro's “Gigi” is now in its sixth 
week at Loew's Grand Theatre at 
a 10-show-per-week hard ticket 
policy. It probably will bow out in 
favor of UA’s “The Vikings.” at the 
end of this week. Bill Gandoll, 





scurrying around getting in pub- 
licitv licks for “Vikings” for three 
| weeks now. He brought in Edison 
| Marshall, who wrote the book from 
| which pic was made, from his home 
in Augusta, Ga., got him on radio 
and tv all over town and gave a 


|Plaza, inviting press and radio 
| peonle as well as writing folk. Gan- 
do!l also made a speech to Atlanta 
Jaycees at their weekly luncheon 
on United Artists and how to go 
about selling a pic. 
his ballyhoo slant by staging a sur- 
prise “heauty contest” for Jaycees, 
| bringing in buxom babes attired a 
la Norsewomen. to illustrate what 
|; is meant by bally. 





'SW’s Albany Area Shifts: 


Albany, July 29. 
Changes have recently been ef- 
fected in the management of three 
Stanley Warner theatres of the Al- 
bany-Troy-Utica district. 
Bill Leeviero, manager of the 


Stanley (SW’s largest house in 
the territory), was promoted to 
| Utica city’ manager. He super- 


aging the Stanley. 

Carl Mooney moved from assist- 
ant to manager of the Avon, also 
a first-run. He took the place of 
— Decker, who is on the sick 

st. 

In Albany, Peul Laube res*~ xed 
as manacer of the Ritz. Ted Mo’- 
sidos rdvanced from assistant to 
succeed h'm Jim Sloyan was 





named assistant manager. 


gizing to patrons for announcing | 


publie relationser for UA, has been | 


He illustrated | 


vises the Avon in addition to m2n- | 


+ Albany, July 29. 


An application for a “variation” 
| (relief) has been filed by Philip 
| Harling, of Fabian Theatres, with 
jthe New York State Board of 
|Standards and Appeal from sec- 
tions of an order by a State Labor 
| Dept. inspector for structural and 
booth changes at the 1,000-seat 
Strand in Port Jervis. 

The house, in existence for al- 


;most 40 years, is operated by 
Port Jervis Theatre Corp.; is 
‘owned by New City Corp. The 


two companies have the same ad- 
dress as Harling’s, 1585 Broadway 
in New York, according to the 
| petition. 
| When a copy of the order has 
|been received by the latter, it 
will set a hearing date—probably, 
;soon. The Board is authorized to 
|grant a variation, if “hardship” 
were to be created by an order 
for strict compliance with Code 
No. 36 for places of public assem- 
bly. This was revised last year, 
|after a series of hearings in Al- 
bany, New York, and elsewhere. 
Harling’s appeal listed six parts 
of the order with which petitioner 
would immediately comply. As to 
|another, it requested a 90-day ex- 
tension, in order to consult the 
architect “who has advised him 
there are devices and equipment 
being tested, and a decision as to 
the adequacy of the system should 
be forthcoming at the time.” 
Reconstruction 


The appeal argued that because 
two projectionists are on duty at 
| all times, there is no necessity for 
|sanitary facilities required by 
| the order. The code provides that 
‘such facilities be provided in, or 
| be the immediate area of, the 


To increase the booth area, as 
|}another part of the order stipu- 
lates, would be “a great hard- 
ship”; would require a “complete” 
reconstruction and tearing dowa 
of present partitions, Harling 
| argued, via the petition. The “ad- 
|ditional space involved is very 
| slight,” he asserted. 
| The booth “conforms in all re- 
spects, except that the height 
lacks 11 inches, and the width, 
| approximately 22 inches,” Hare 
ling’s memorandum pointed out. 
Furthermore, the booth “has 
been in existence as a continuous 
maintenance for the past 40 years, 
and it would be a great hardship 
at this time to affect any change.” 
To comply with another seg- 
ment of the order, “certain shut- 
ters” are required; sit would be 
necessary to “actually rebuild the 
booth,” the petition emphasized. 
|The “air changes requested 
would require “complete recone 
struction of the entire booth. 
The Board of Siandards and 
Appeals should bear in mind that 
the Strand “is not in constant 
use”: it operates approximately 
four hours per right and week- 
ends. The balcony where the 
|booth is located is “seldom used, 
even when the theatre is in oP 
\ eration.” 





eee 


Sey 











Wednesday, July 30, 1958 





PICTURES 23 





Volks Lapse Okay, 
Decline Federal 
$100,000 Loan 


Minneapolis, July 29. 

This territory’s first and only 
small business administration loan 
to an exhibitor has been declined 
after having been applied for and 
approved. Volk Bros., owners of 
four local de luxe neighborhood 
theatres failed to pick up the Fed- 
eral government's $100,000 check 
to the'r order and, as per regula- 
tions, the loan was cancelled after 
four months, 

They had applied for it to re- 
furbish their Nile theatre. Two 
years ago, without any Federal 
government help, they expended 
$150,000 to improve another of 
their housces, the Riverview. The 
latter, with their Terrace which is 
the newest teatre here, is among 
the nation’s finest. 

Nile plans have been postponed 
—the reason for not picking up 
the $100,000 check. 

R. C. Alm, local administrator, 
says he has had some other exhibi- 
tor inquiries, but no formal appli- 
cations excent that of the Volk 
brothers.* Film industry leaders 
here assert that few of the terri- 
tory exhibitors are able to meet 
government loan requirements. 
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Hollywood, July 29. 
David Heiiweil will produce 
“Justice Ends With a Gun” for 
Charles Schneer’s Morningside 
production starring Fred MacMur- 
ray ... Lindsley Parsons’ “The 
Far Wanderer” has been retitled 
“Wolf Larsen” for Allied Artists 
release .. . Samuel G, Engel set 
Norman Corwin to script “The 
Story of Ruth” at 20th-Fox ... 
Dimitri Tiomkin and Paul Francis 
Webster collabed on cowboy ballad, 
“Just My Rifle, Pony and Me,” for 
Howard Hawks’ “Rio Bravo”... 
Paramount registered “Strip to the 
Heart” with MPAA Title Registra- 
tion Bureau to clear tag for cur- 
rent Sophia Loren starrer now 

tabbed “That Kind of Woman.” 
Columbia Pictures lifted Felicia 
Farr’s acting contract . . . Filmaster 
Features is prepping “Mr. Lone- 
some,” to be produced by Robert 
Stabler, for Fall teeoff . . . Indie 
producer Philip Waxman put Orin 
Jannings scripting “The Gene 
Krupa Story,” Sal Mineo starrer 
to roll for Columbia Pictures re- 
lease around Sept. 1 . Aud 
Murphy next in Universal's “Stran- 
ger from Nowhere,” which pro- 
ducer Robert Arthur rolls Aug. 14 
under direction of Jack Arnold... 
vet stage-tv thesp May Will Hill 
oes into 20th-Fox “The Remar- 
sable Mr, Pennypacker,” Clifton 

Webb-Dorothy McGuire starrer. 
Sammy Davis Jr. has acquired 
film rights to “Rebel Territory, 
western yarn, for indie production 
and assigned Aaron Spelling to 
write screenplay .. . Katina Paxi- 
nou returns to screen in Warner 
Bros.’ “The Miracle,” arriving from 
*her native Greece to join cast com- 
posed of Roger Moore, Vittorio 
Gassman, Walter Slezak and 
Gladys Cooper ... Martha Hyer in 
Metro’s “Some Came Running” .. . 
Paul Wendkos handles direction on 
“Justice Ends With a Gun,’ 
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Nominated for Notice 





Hollywood, July 29. 

Screen Directors Guild members 
have nominated two 20th-Fox pix, 
two Paramount films and one each 
from Metro, Columbia and United 
Artists for directorial achievement 
awards, from features released dur- 
ing the first half of 1958. 

Films nominated are “The Young 
Lions” (20th-Fox), directed by Ed- 
ward Dmytryk, Ad Schaumer as- 
sistant director; “The Vikings” 
(Bryna Productions-UA), directed 
by Richard Fleischer, Andre Smag- 
ghe assistant director; “Vertigo” 
(Paramount), directed by Alfred 
Hitchcock, Daniel McCauley as- 
sistant director; “The Long, Hot 
Summer” (20th-Fox), directed by 
Martin Ritt, Eli Dunn assistant di- 
|rector; “Teacher’s Pet” (Para- 
mount), directed by George Sea- 
ton, Francisco Day assistant di- 
rector; “Cowboy” (Columbia), di- 
rected by Delmer Daves, Sam Nel- 
son assistant director; “The Broth- 
ers Karamazov” (Metro), directed 
by Richard Brooks, William Shanks 
assistant director. 

There will be additional pix nom- 
inated during the third and fourth 
quarters of the year, with final 
awards for 1958 to be presented at 
SDG’s annual dinner-dance early in 
1959. 


CAN'T SAY ‘NO’ INDEF: 
 OZONERS BOOK ‘10C’S’ 


Minneapolis, July 29. 











| ins, which have been holding off 
buying “The Ten Commandments,” 
despite its recordbreaking boxof- 
fice performances in ozoners in 
other areas and four-wall houses 
in this section, are starting to fall 
into line. 


just 
Cities’ area ozoners, the new Coon 
Rapids and the Flying Cloud, and 
a deal with another circuit of three 
outdcor theatres has gone to the 
home office for approval. 

Previously, the only sale had 
been to Bennie Berger’s Fergus 
Falls, Minn., drive-in fer its initial 
showing in the town. 

In Minnesota daylight saying 
time has been the principal deter- 
rent to ozoner purchases of “Com- 
mandments.” Because of the fast 
time the single nightly showing 
can't start until around 9:30 p.m. 
so that its final fadeout wouldn't 
be until 2 a.m. or later. 

Children are admitted free to 
this territory's drive-ins, but Para- 
mount requires a 50c admission for 
those over six years of age and 
this has been holding back some 
ozoners. For these and other sub- 
sequent conventional theatre runs, 
regardless of the town’s size terms 
are 60° for the first week and 
50° the secend and the ozoners 
are required to play the picture for 
}a minimum of two weeks. 





ROGERS’ HOSPITAL FEED 





Galaxy of Industry Leaders Hit 
Detroit Aug. 6 





Detroit, July 29. 
Will Rogers Memorial Hospital 
|} luncheon will be held Aug. 6 in 





Those of this territory's drive- | 


Branch manager Jess McBride | 
has closed with two Twin} 


New Regulations Open Film Theatres 


To Flood of Labor Law 


Squawks 





WOODS’ DUBBED BARDOT 
AWAITS CHICAGO COPS 


Chicago, July 29. 

Contingent on what the Police 
Censor Board votes, Kingsley-In- 
ternational’s “Night Heaven Fell,” 
the new Brigitte Bardot starrer, 
will open here the first week in 
August at the Woods Theatre, 
Loop-based flagship of Eddie Sil- 
verman’s Essaness circuit. 

A print of the dubbed version— 
the one the Woods will play—is 
available here, but so far hasn't 
been screened by the blue-pencil- 
lers. If it’s not banned, pic is 
almost certain to be pink-ticketed 
(adults). The Woods hasn't actually 
contracted for the film yet, but 
finalizing the deal is considered 
only a formality linked to the cen- 
sors’ report. 

Idea to book the B.B. opus is 
unabashed cognizance of the 
dubbed “And God Created Wo- 
man’s” recent cleanup at the Loop 
Theatre, Telemanagement’s smal 
main-stemer. Although the Woods 
has on a few occasions played 
dubbed pix (“Rodan” and, cur- 
rently, “Attila”! “Night Heaven 
Fell” will mark the hardtop’s first 
experience with a foreign sexploi- 
| tationer, and duly reflects Brigitte’s 
| boxoffice oomph this side of the 
| Eiffel Tower. 
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ASK-AND-SELL ‘SURVEY’ 





Recruit 500 Students to Dig Facts, 
Unload Tickets 





St. Louis, July 29. 


More than 500 high school and 
college students turned up at the 
Fox Theatre here last week in an- 
swer to the Arthur Enterprises-St. 
Louis Amusement Co. offer for an 
opportunity to earn extra money 
working on a motion picture sur- 
vey-direct sale compaign being con- 
ducted by the company. 

The students selected for the job 
will survey individuals in their 
homes throughout the greater St. 
Louis area to determine their opin- 
ions about films, what influences 
them to attend, type of transporta- 
tion used to get to the theatres, 
favorite type of pictures, favorie 
actor and aciress. In addition, the 
students will be instructed to stress 
the entertainment value of motion 
pictures for individuals and family 
groups. 

As part of their job, the students 
will attempt to sell a _ specially- 
priced admission ticket, good at 
any of 14 theatres any time and 
any day through Dec. 24. Buyers 
of these tickets can present them 
directly to the doorman, that elim- 
inating the necessity of sianding in 
iline at the boxoffice. 
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“Hit-and-run” operators who've 
recently invaded the art theatre 
‘field are hurting the established 
|art houses and are confusing the 
| public, Edward Schuman, v. p. and 
| general manager of the Art Thea- 
| tre Guild, complained in New York 
on a visit. 

Schuman and his associate, Luis 
| Sher, who's president of the out- 
| fit, operate 17 art theatres through- 
| out the south and midwest. They’ve 
just added the 500-seat Sombrero 
at Phoenix, Ariz., and they plan 
| to expand further. Sher, who head- 
| quarters in Columbus, Ohio, takes 
|eare of the operational end while 
| Schuman does the beoking from 
| Chicago. 
| If seen in its proper perspective, 
/Le., as a definitely limited field 
| commanding a comparatively small 
but loyal audience, “art” films— 
regirdiess of whether they come 
from Hollywood or overseas—can 
be profitable, Schuman averred. 
|“People in New York tend to feel 
that there's a public for this type 
of picture only in New York and 
some of the key cities,” he said. 
“We can prove that this isn’t true 
The only trouble is that the distrib- 
uiors set standards which are en- 
| tirely too high. 

“If there are 1,500 people in 
Lonisville, for instance, who regu- 
larly come to see art films, that’s 
pretty good. But seen from New 
| York, and judged by New York 
| standards, it’s a very small group 








Charles Schneer production for Co-/ the Sheraton Cadillac Hotel and | Course,” he observed. 


lumbia.Pictures release .. . 
Train from Gun Hill” 2 
for Paramount's “One Angry Day 
. . . David Diamond cast Arlene 
Hunter in “Revolt in the Big 
House,” Allied Artists release ... 
Tom Hubbard, who scripted “The 
Fire Bug” for producer William F. 
Broidy, snagged heavy role in pic- 
ture 


Now It’s Publicity 
Films in Venice Fest 
Rome, July 22. 
Regulations of the upcoming 
International Festival of Publicity 
Films, to be held in Venice Sept. 
19-25, have been modified to allow 





all pix in question to participate, | 


regardless of whether or not they 
have been shown at other similar 
events during this year. 
Announcement was made from 
Brussels, where an organizational 
meeting of the ISAS-ISPA group 
has just concluded its prelim work. 
Also announced is the fact that the 
jury at Venice will be made up of 
11 members from as many par- 
ticipating member countries. 


is new tag | all Michigan exhibs have been in- | 
Sponsors are | 


vited to be guests. 
Harold H. Brown, prexy United De- 
troit Theatres, Inc.; Monty Gow- 
thorpe, prexy Butterfield Theatres, 
Inc.; Adolph Goldberg, prexy Com- 
munity Theatres; Irving Goldberg, 
secretary - treasurer Community 
Theatres; Lew Wisper, prexy 
W & W Theatres; 
prexy of Allied Theatres and Carl 
Shalit, division manager Columbia 
Pictures. 

Guests of honor will include Abe 
;}Montague, prexy of Will Rogers 
| Hospital and executive veepee of 
| Columbia Pictures; Ned E. Depi- 
| net, executive chairman of the Will 
Rogers Memorial Hospital, and Si 
| Fabian, prexy of Staniey Warner 
| Theatres, who are serving as na- 
| tional co-chairmen of the Will 
| Rogers Hospital Fund; Alex Harri- 
/son, general sales manager of 
United Artists Corp.; R. J. O’Don- 
nell, veepee and general manager 
of the Interstate Circuit and Texas 
Consolidated Theatres, and Edward 
Shugrue, a member of the hospi- 
tal administration staff. 





| 


| 


of 
Milt London, | 


Not a ‘Last Ditch’ 

Schuman said he hated to sec 
losing houses switch to “art” as a 
lastditch attempt to stay afloat. 
“They ruin us with their policy,” 
he held. “These operators don't 
have any respect for an art theatre 
}operation. They just go for sex 








Still Very Russian 
Karlovy Vary, July 29. 

It is the same old story as 
far as selling films to the 
Russians go. They still de- 
mand “reciprocity” and will 
listen to no explanations about 
the free Western film setup 
where a film can not be forced 
on theatres that doubt its 
commercial possibilities. 

This is the report of Georges 
Pilser, Columbia sales rep, 
who was at the recent Kar- 
lovy Vary Film Fest here and 
talked with Russo film men. 
However Pilser said that the 
Russians were willing to buy 
two U.S. films if one of theirs 
was bought. 








Sex-Called-Art Not Magical 


Edward Schuman Sees In-and-Outers Damaging 
Healthy Growth of Sensible Art Policy 


exploitation and create a wide re- 
sentment against the art theatre} 
industry generally. Take Milwau- | 
kee, for instance. The city has six 


socalled “art” houses. Actually, 
only three qualify. One of the six 
actually advertises itself as an 


‘art action’ house.” 

Schuman said many of these sit- 
uations “take a crack at the art 
policy, booking every sex picture 
in sight. They're bound to fail 
in the long run, but by that time 
the damage is done.” 

Art Theatre Guild houses are 
run by managers who are given an 
unusual large degree of operation- 
al autonomy and they're carefully 
picked. Though the circuit will 
play the Brigitte Bardot starrer 
“And God Created Woman,” for 
instance, it stays clear of the more 
blatant sexploitation entries. It 
also caters strictly to adults. The 
theatres offer coffee, but have no 
concession stands. 

“To operate a successful art 
house the prime condition is con- 
sistency,” Schuman said. “It takes 
a long time to establish an art sit- 
uation, and it can be done only if 
ihe operator is consistent in his 
policy. He must persuade people 
that, in his theatre, they can ex- 
pect a certain level of entertain- 
ment; the best the screen has to 
offer Automatically, that means 
that there can be no switching 
back and forth. After all, Car- 
negie Hall couldn't exist if it kept 
alternating between the Philhar- 
monic and the Lawrence Welk type 
of attractions.” 

Schuman said he deplored the 
current trend among the art houses 
to equate art with sex. “I have 
nothing against sex, of course. but 
I do object to it when it's the sole 
reason for a film having been 
made,” he added. 

Circuit exec said the Bardot “ex- 
plosion” had turned the distribu- 
tors’ heads. “Now everybody is 
looking for those million dollar pic- 
tures, they're paying fantasic guar- 
antees and are bidding against one 
another,” he stated. “Then they 
don’t like it when the little fel- 
low doesn't come through with 
huge rentals. The distributors’ 
standards are entirely too high. 
Out of New York, this is a small 
business, though it can be a good 
one. The distributors are squeez- 
ing us while they're’ bidding 
against one another in their search 
for those ‘huge’ winners. 

“Our kind of operation can exist 
only if the operational costs are 
in line, that is with a small over- 
head. That's the kind of thing I 


Washington, July 29. 

The National Labor Relations 
Board intends te throw open its 
doors Sept. 1 to thousands of la- 
bor complaint cases now outside 
the board's jurisdiction, Many the- 
atres are affected by the change. 

The shift in NLRB policy 
would broaden the board's jurisdic- 
tion by reducing the dollar vol- 
ume of annual business which re- 
tail firms must have to come under 
the board's scope. 

Retail firms have been exempt 
from NLRB jurisdiction since 1954 
if they had a direct inflow of ma- 
terials of less than $1 million, an 
indirect inflow of $2 million or di- 
rect outflow of $100,000. Now they 
—including theatres—would be 
covered if they do $500,000 annual 
gross business. 

The board could change its mind. 
It proposed the change to take ef- 
fect Sept. 1 but invited public 
comments before Aug. 16. The com- 
ments could cause NLRB to modify 
the ruling. 

Until now, NLRB has had juris- 
diction over all labor cases affect- 
ing interstate commerce, but had 
voluntarily narrowed its jurisdic- 
tion to avert excessively heavy 
caseloads. 

But the U. S. Supreme Court has 
held that states cannot handle la- 
bor complaint cases falling under 
federal law. This created a “no- 
man’s land” wherein thousands of 
complaints had no forum. 

Labor unions have complained 
about such narrow jurisdiction. 

The Senate, while acting on labor 
law amendments now awaiting a 
House vote, had called on NLRB 
to broaden its jurisdiction. 

Under the new policy, non-retail 
firms will be brought under NLRB 
if they do $50,000 annual direct or 
indirect business outilow or in- 
flow. Present standards were con- 
siderably more. 


CAN’T GET ENUF PIX 
SO DCA CUTBACKS 


In what is described as a “re- 
gional concentration,” Distributors 
Corp. of America has been closing 
branches. Included are all of its 
exchanges in the 11 western states 
which, in the future, will be han- 
dled out of San Francisco Phila- 
delphia and several other DCA ex- 
changes also are folding. 

Where, in the past, DCA oper- 
ated some 14 exchanges, it'll now 
work with seven to nine offices 
strategically spotted around the 
country. 

Move is part of a realization that 
DCA had over-extended itself and 
that, considering the product and 
the overhead, there's no need for 
that large an organization. Only 
other indie outfit spread this wide- 
ly across the States is Rank Film 
Distributors of America, which 
maintains some 18 offices. 

Those close to the DCA opera- 
tion say the outfit has been having 
trouble getting enough pictures. 
It's had a couple of clicks, like 
“Rodan” and “The Golden Age of 
Comedy,” but not enough to jus- 
tify that large an operation. Latter 
was built up under Irving Wormser 
who since then has joined Walter 
Reade's Continental Distributing 
as president, 

DCA example again focusses at- 
tention on the controversy over 
what is needed to achieve good 
distribution. Factors that must be 
weighed against one another is 
“penetration” and volume against 
overhead. Indies generally tend to 
the feeling that the top accounts 
can be handled by phone from the 
key cities and the rest is more 
economically covered via-sub-dis- 
tributors. Inevitably, however, 
when an outfit becomes bigger and 
more ambitious, tendency is to 





seek its own sales personnel. Lat- 
est to follow this pattern is Con- 
tinental. 
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Theatres Favored For Championship, 
Reversing Arena-Booking Trend 





When TelePrompter handled the + 
closed-circuit telecast of the Ray 
Robinson-Carmen Basilio cham- 
pionship fight last March, exhibi- 
tors in certain areas raised a how] 
because they were being bypassed 
and the event was given to local 
fight promoters who presented the 
telecast in arenas, some in con- 
junction with a card of live fights. 
Now the shoe is on the other foot 
and it’s the bexing promoters who 
are squawking. 

TelePrompter’s reason for fa- 
voring the theatres for the Aug. 
18 heavyweight championship 
fight between Floyd Patterson and 
Roy Harris is twofo!d. First, Cus 
D'Amato, Patterson's manager, has 
the final say-so in all matters 
concerning the fight. D'Amato has 
an aversion to the International 
Boxing Club and anybedy con- 
necied with the organization. Asa 
consequence, he has decreed that 
fight promoters associated with the 
IBC would not be eligible to pre- 
sent the telecast. 

Secondly, Irving B. Kahn, Tele- 
Prompter prexy, has been pres- 
sured by theatres, particularly the 
chains who control a large number 
of houses. In order to line up the 
major circuits, which make the dif- 
ference between success or failure 


mind, but there are no less than 
of a closed-tv event, Kahn had to| nine Twin Cities’ companies mak- 
promise that the next theatre-tele- 


vised fight would be available to | ing every type of commercial, edu- 
theatres in the area shut out pre- | cational and sales motion pictures. 
viously. | This is pointed out by C. R. 


FILM SHOWMAN’S SIDELINE 


Bert Nathan Doing Well With 
Island Amusement Park 








Bridgeport, July 29. 

With receipts for the past six 
weeks topping last season's entire 
gross, Pleasure Beach Park appears 
headed for a gross of better than 
$300,000 its initial summer under 
the management of Bert Nathan, 
the Brooklyn drive-in operator who 
leased Bridgeport’s municipally- 
owned island resort from the city. 

The minimum guarantee of $10,- 
000 has already been paid by 
Nathan. The first year’s lease 
calls for 7° of the gross, this be- 
ing increased by 1° the next two 
seasons and 2% the following two. 

According to Frank Sonshine, 
general manager. the break-even 
this season is a $300,000 gross. 


9 INDUSTRIAL FILM 





St. Paul, July 29. 
When filmmaking is concerned 
Hollywood naturally comes to 





In some instances, Kahn did not | Sakry in connection with organiza- | 


have to resort to the D’Amato rul-| tion of a new body cailed Film 
ing because he had already prom- | Producers Assn. of Minnesota of 


ised the attraction “to the local | a ¢ bind 
theatre. This was the case in which he’s secretary. 
Rochesier, N. Y. where Loew’s | He cites the fact that these com-. 


Theatres operates a house that has | panies have been in business from 
been frequently employed for five to 45 years and have writers, 
closed-tv events. When the Robin- recording. equipment. animators, 
son-Basilio fight went to fight pro-| sound stages, lights and distribu- 
moter Norman Rothschild, who| tion departments, ‘all the require- 
presented the telecast in the War| ments for mo‘ion picture produc- 
Memorial, a municipally operated | tion.” 

arena, Loew's Theatres protested; The new association. he says, 
on the grounds that a ciiy audi-/| plans to run a series of promotion- 


torium was taking business away | al advertisements in area newspa- | 


from a local commercial enterprise. | pers and trade publications- and 
Loew's Theatres also pointed out | soon wiil release a brochure con- 
that it had used the facilities of its| taining a code of ethics adopted 
theatres to raise money for the by it. Further plans include a 
War Memorial and that it consid-|“Filmorama Exhibit.”’ demonstra- 
ered if unfair competition for aj tion pictures, advertisers’ sympo- 
city enterprise to vie with a tax- | siums, and articles on tle success 
paying business. | ful use of commercial films in in- 

Although a number of fight pro- | dustry. 
moters have been barred from pre-| The new organization comprises 
senting the Patterson-Harris tele- | Continental Films, Thomas Coun- 
cast, the event will be carried in a|tryman Film Productions, Empire 
number of arenas, this time, how- 
ever, under the sponsorship of 
other local individuals, includ ng— 
in some cases—loca] theatreown- 
ers seeking larger facilities. 

Kahn, caught between the fight 
promoters and the theatreowners, 
is attempting to work out a plan 
whereby future fight telecasts han- 
died by his company would be 
given to both groups on an alter- 
nate basis. 


Marion Davies On 


Skiatron Board 


Marion Davies, former star and 
life friend of William Randolph 
Hearst, has been elected to the 
board of Skiatron Electronics & 
Television Corp. She holds a 
sizable block of Skiatron shares. 

Skiatron is the development 
company of the Subscriber-Vision 
system of toll-tv. Arthur Levey is 
president and the major stock- 
holder. Outfit has licensed the 
rights to its system to Skiatron- 
TV. headed by Matty Fox, but | 
shares in any proceeds. 

Miss Davies has been active in 
both business and _ philanthropic 
endeavours. Her interests include 
the 22-story Davies Building and | they were informed U.P. here had 
the 17-story Douras Building in| first refusal on the attraction like 
New York and the Desert Inn in| its predecessors and has exercised 
Palm Spring, Cal. | it. 


motional Films, Reid H. Ray Film 


Griffith G. Wren Films. W. E. Yale 
was elected president. 

Tombined group of producers 
not only make pictures for local 
firms, but also have clients and 
travel on assignments throughout 
the U. S. Many tv comercials are 
made by association 
Sakry points out. 

Clients include Pillsbury Mills, 
Robin Hood Flour, Peters Weiners, 
Charmin Tissue, Northern Pacific 
R. R., Minnesota Mining, Minneap- 
olis Honeywell, Crane Co., Minne- 
so‘a-Ontario Paper Co., Allis-Chal- 
mers, Deere & Co., etc. 


4160-Seater Takes Bout 


Minneapolis, July 29. 

United Paramount's 4.100-seater 
Radio City theatre here again will 
have the closed circuit telecast of a 
championship fight, .the impend- 
ing Paiterson-Harris heavyweight 
battle, just as it has had all of 
the similar preceding such tele- 
casts, always pulling heavily. 

The two fight clubs here com- 
bined unsuccessfully in an effort to 
obtain the telecast and present it 














tion with a live fistic card But 








Hudson Valley Films Corp. has Site of dismantled 
been authorized to conduct a mo-j Theatre was sold to George Fried- 
tion picture films and theatrical | land, head of Food Fair, by Stanley 
productions business in New York, |Co. of America. Friedland said he 
with capital stock of 200 shares,| was holding the property for de- 
no par value. Hess, Mcla, Segall,| velopment. The site was priced at 
Popkin & Guterman of + Soa baggy The Masthaum was built 
were filing attorneys at Albany. in 1929 for $5,500,000, 


COS. FORM OWN ASSN. 


Photosound, Film Productions Co.., | 
Anthony Lane Film Studios, Pro- | 


Industries, George Ryan Films and | 


members, | 


at the local Auditorium in conjunc- | 


Mastbaum 


To Get With the Push 
For Better Biz, Mid-NW 
Exhibs Rally Aug. 26 


Minneapolis, July 29. 

The Northwest Exhibitors Busi- 
ness Building Forum will !aunch its 
second big boxoffice boosting cam- 
paign for all of this territory's 
theatres Aug. 26 when exhibitors 
| will assemble here to be briefed 
|for the drive and to be provided 
with the necessary ammunition. 

The initial such campaign early 
|this year was accounted a great 
| suecess with several participants 
| reporting that, playing the same at- 
| tractions with non-participants in 
similar situations, they had Jearned 
| their grosses were much the better. 
| In addition to the boxoffice Washington, July 29. 
boosting drives Forum directors Pay television is down—way 
| decided at a meeting here to make | down—but is it out? 
|a campaign against daylight sav-| Smart guessers around town 
| ing time its other major activity. | were pondering this problem in 
| A committee representing vari- | the wake of the Federal Commu- 
ous circuits, North Central Allied nications Commission's latest ac- 
president Frank Mantzke and (tion postponing any green light 
| prominent St. Paul attorney Mandt for feevee until at least the end of 
Torrison is completing a separate the first session of the 1959 Con- 
Citizens Committee for Standard gress—a good one-year delay. 
Time to try to defeat any effort to 
perpetuate the present two-year | 
daylight saving time. 

The matter will come before the 
state legislature when it next con- 
venes in regular session in Janu- 
ary, 1960. The Committee will have 
as allies in its fight other entertain- 
|ment and sports purveyors, 
organizations, some _ parent S 
teachers’ bodies and many individ-__‘!) If advertising-sponsored pres- 
uals, including parents, railroad ©™t System improves programming 
workers, ete. —tough in a tightening market— 

In a bulletin to exhibitors, the feevee faces a less receptive pub- 
Forum pointed out that the fast lic. 
time has proved “one of the most (2) If FCC liberalizes the stand- 


monopoly decrees. 


crusade for enforcement” of the 











By LES CARPENTER 





And the sum of this guessing, 
numerous VARIETY interviews dis- 
closed, was that tollvision still has 
a chance for the future, depend- 
ing upon the outcome of @ num- 
ber of things which might happen. 

There are a number of “ifs” in- 
farm volved in getting home-fee off the 
and 8round. Among them: 





| destructive laws passed in the |4'ds it has set up for acceptable ap- 
last legislative session as your own | Plications for home-toll, consider- 
boxoffice figures for this May-June able more interest would undoubt- 
period just ended should prove to edly be shown. Now, only indi- 
you whether you are a drive-in or Vidual stations can apply under 
four-wall operation.” stiff requirements — making many 

Even South Dakota circuit owner Government officials doubt that 
Dan Peterson will help financially @"Y Serious applications, with a 
and otherwise in the Minnesota Chance for approval, will be sub- 
drive against daylight saving time ™itted. 
because, he says, if it's made, ‘3) If the 1959 Congress—cer- 
permanent in adjoining Minnesota tin to have many new faces re- 
it may spread to his state. Like- Placing present members of both 
wise, Sheldon Grengs, western | houses—feels as this one does, pay 
Wisconsin chain owner. tv could be in real trouble. The 

leadership of both House and Sen- 

| ; eae a resolution prohibiting 
rom approving a tollvision 

Paramount Quietly Folds application without specific new 
lis T t ° Alba authority from Congress would 

én $ Hh] ny have passed this year. Such a reso- 

Albany, July 29. lution was never sent to the House 

Paramount closed out Thursday P®¢@usé many members objected 
24) 37 years of Albany exchange ‘© taking up the controversial issue 
loperations, in the quietest fashion |'" 8" election year unless it be- 
jof the five distributor companies |©@™€ necessary. The Senate also 
‘that had darkened their Albany | ‘Stalled the issue for political rea- 
| offices in the past three years. One | S°"S 
jof these, Warners, later relighted Muscular Enemies 
‘its branch, with a “stripped” staff Important in the background of 
—manager, booker and secretary the Parlor boxoffice controversy, 

With Paramount, reports circu- | ‘©, 8 the potent political power of 
lated as early as July 7 that the ‘hose fighting feevee. Many exist- 
branch at 545 Broadway—down- '"8 big tv stations are owned by 
town, and occupied since July, 1954 | "®WSPapers, in a position to influ- 
—would be discontinued at, or | ©™e both the public and members 
near, the end of the month. of Congress. Other large tv sta- 

However, it was not until a rela-| "OMS with no newspaper connec- 
tively short time before the shut- “Ons do have important connec- 
tering that a mimeographed letter, 40S With members ef both houses 
signed by Hugh Owen, vice presi- | °f Congress. And Congress has the 
dent of Paramount Film Distribut- | POW to write a funeral march 
ing Corp., was received by exhibi- | fT tollvision into law if it choses, 
\tors. Meantime, the company ap-|°¥Y forbidding FCC the authority 
parently “sat on” an official “an- | '° rant it. 
nouncement” of the foldo. {| Rep. Oren Harris (D-Ark.), 
| Owen's letter—dated July 25— chairman of the House Commerce 
did not state the Albany exchange |Committee who received the FCC 
was being discontinued. Rather,|!etter (approved by four of the 
that the company “in view of the |S¢ven commissioners) fixing the 
changing conditions in the indus-|°Ne-year postponement, disclosed 
try has, after long and carefu!|that the House will probably be 
consideration, decided to transfer | asked to vote next year on a reso- 
|the greater part of its Albany | lution blocking FCC from approv- 
branch operations to its Buffalo|ing a tollvision application unless 
|office, which is under the man-|Congress enacted a new law say- 
agement of Hugh Maguire.” ing FCC has such authority. 

Par confirmed in New York, “I would htink,” said Harris in 
about a week after it was widely | an interview, “that Congress would 
reported here, that Daniel R. Hou- | want to make that clear to FCC.” 
\lihan, manager since November, Right To License 
1951, was being transferred to Bos-| Harris’ own efforts to put that 
|ton, in the same capacity, effective | theory across have failed with the 
July 28. |'Commission. FCC has disagreed 

Owen’s letter also confirmed the! with Harris, contending FCC has 
understanding in local industry | legal authority now to bring pay 
circles that salesman Howard J.jtv into being. 
|Smidt would represent Paramount Harris’ committee plans further 
jin the Albany district. While it |1959 hearings on pay-see-vee. The 
|did not state so, the word here is|committee majority obviously op- 
lthat Smidt will work out of his | poses it. But because many House 
| home. members wanted to duck the issue 





Would Force Enforced Consent — 


Indianapolis, July 29. 


Allied Theatre Owners of Indiana has organized, under the 
chairmanship of Trueman T. Rembusch, an Indiana Committee 
for Enforcement of Motion Picture Decrees. The group is an out- 
growth of the recent “white paper” issued by the parent organiza- 
tion, wherein it is charged that the U.S. Attorney-General has 
failed to enforce the consent decrees properly and, as a result, 
exhibitors are subjected to price-fixing, discrimination as to the 
availability of pictures, and other illegal acts contrary to the anti- 


As part of its campaign, the Indiana group is issuing “I Am A 
Man Who Cares” certificates “to any exhibitor willing to join the 


decrees. 





——— 





Home-Toll in Camphor One Year; 
Inventory of Resisting Forces; 
Entrenched Media Hard to Beat 


in the same year they face the vot- 
ers, Harris did not try to force a 
House vote on it in 1958. His let- 
ter asking FCC to delay it turned 
the trick instead. 

The Senate Commerce Commit- 
tee, which is split 7-7 on the pay 
tv issue, with Sen. Mike Monroney 
(D-Okla.) uncommitted and unwill- 
ing for the time being to break 
the deadlock, sidetwacked the 
Thurmond resolution which would 
require Congress to say “ves” be- 
fore FCC sanctions tollivision. 
| FCC Commissioners Robert T. 
Bartley. Robert E. Lee and Fred- 
erick W. Ford refused to partici- 
pate in the letter to Harris. In it, 
the commission majority, speaking 
| through Chairman John C. Doer- 
'fer, who signed it, said applica- 
tions (if any) would be received 
for subscription tv and processed, 
'but that none will be granted un- 
\til the end of the first session of 
| the next Congress “to afford an 
| opportunity for the conduct of Con- 
| gressional hearings on the subject 
jand for the adoption of such leg- 
| islation as Congress may deem ap- 
| propriate.” 

Said Harris: “I am satisfied. 
|is an appropriate letter.” 





It 


Admish Trend 
Still Upward 


St. Paul, July 29. 

Advancing of admissions for pic- 
tures continues at an accelerated 
pace in the Twin Cities, the latest 
being “No Time for Sergeants” 
for which the after-5 p. m. ante at 
the Minneapolis and St. Paul RKO 
Orpheums has been boosted from 
the regular 90c to $1.25. 

Higher admissions apparently 
are no boxoffice deterrent. At 
least, the upped price pictures 
without exception have come 
through very well hereabouts, it's 
pointed out by industry leaders. 

“The Vikings,” at $1.25 instead 
of 90c, just finished a four-week 
Minneapolis and three-stanza St. 
Paul run fo tremendous business 
and “No Time for Sergeants’ 's 
off to a whirlwind boxoffice start 
in both cities, according to Harry 
Weiss, RKO Theatres district man- 
ager. 


CINERAMA-CINEMIRACLE 
PRODUCT INTERCHANGE 


Deal has been set by Stanley 
| Warner and National Theatres for 
ithe showing of “Windjamme! 

| first Cinemiracle production, jn 
Cinerama houses. 

Initially, “Windjamme r” is 
scheduled for the Ambassador St. 
Louis, Aug. 13; the Boston Thea- 
tre, Boston, Aug. 26 and the Mis- 
souri Theatre, Kansas City, Aug. 
28. Following “Windjammer, 
these theatres will revert to Cine- 
rama _ presentations with “¢ ines 
rama-South Seas Adventure,” lat- 
est films in the three-strip process. 

















Sheriff Now Exhib 
Follett, Tex:, July 29 
E. J. Tarbox, operator of the 
Follett Theatre here for mens 
years, has sold the theatre to L. A. 
Troutt. 
Tarbox is the sheri 
County, Tex. 


ff of Lipscomb 
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CBS Shedding 485 Madison Ave.? 


Within a matter of weeks—or even days—the 20th floor echelon 
at CBS may definitely decide whether to shed 483 Madison Ave. 
as the Columbia hqs. after 30 years of occupancy. 

Best guess at the moment is that Bill Paley & Co. will move into 


the new Corning Glass building 
St. and Fifth Ave. 


now under construction at 56th 


Like NBC, CBS is cramped for space. The former is resolving 


its dilemma by taking addition 


space in Rockefeller Center and 


is not interested in building a TV City. Neither is CBS. Last time 


Columbia rulers Bill Paley and 


Frank Stanton seriously contem- 


plated construction of a Manhattan TV City that $100,000,000 cost 


rap was too staggering and they 


—_——_——_——————— 


decided to drop the whole thing. 











TV Q: Serutan Set’ 


Loves Groucho: 


P & G Shoulda Kept ‘Meet McGraw’ 


A new service, designed to 
measure the reactions of tv view 
ers to different types of programs, 
has been formed by Henry Bren- 
ner, former research director of 
Standard Brands 

The service, called TV Q, claims 
to predict the success or failure of 
network shows; it measures and 
evaluates the existing show in 
terms of audience reaction, and it 
purportedly can define and pin- 
point weaknesses 

Brenner states the survey, affili- 
ated with the Home Testing Insti- 


tute, is a qualitative measure of 
the viewers’ state of mind and is 
not a substitute for the current 


rating systems 

A total of 2,100 people are ques- 
tioned each month and ffll out a 
questionnaire in which they judge 
the tv shows The classification 
ranges from very good to poor. 
The group doing the judging is 
broken down into sex, age, income, 
region and market groups and in 
that manner says Brenner, “We 
can tell what type of program 
each group likes.” Brenner states 
that survey found that Loretta 


Young appealed mostly to women; 


while “Wyatt Earp” was a man’s 
show. “In the age category we 
found out that Groucho Marx was 
a big hit with folks over 50.” 

Brenner will even give predic- 
tions for the coming tv season and 
he says sponsors should be taking 
a hard look at “Perry Mason” for 
its audience was constantly climb- 
ing and increasing in audience ap- 
peal. Brenner’s study shows that 
P & G made a mistake in dropping 
“Meet McGraw,” for here again 
the audience was on the upbeat. 

TV @Q. according to Brenner, 
can tell whether new fare will be 
a flop long before option time and 
predicts the health of currently 
aired shows. It can also tell how 
you'll make out if you-switch time 
periods and what's the best time 
to spend money on audience pro- 
motion 


Pittsburgh Plate 
$3,000,000 Buy 


CBS-TV snared some major bill- 
ings this week, with an approxi- 
mate $3,000,000 pacting of Pitts- 
burgh Plate Glass for the Tuesday 
night hourlong Garry Moore show 
in the fall 

Sponsorship will give the Moore 
10 to 11 entry an SRO status, with 
Revion and Kellogg previously 
signed 

Pittsburgh Plate deal was nego- 
tiated via BBD&O agency. ? 





Weitman’s Europe 0.0. 

Bob Weitman, veepee in charge 
of program development for CBS, 
is departing this week for a look- 


see of European capitals and a spe- 
cial appraisal of Israel where he | 


has been invited by Prime Minister 
Ben-Gurion 

Weitman was coordinator of all 
tv and radio activities in the U. S. 
during the recent 10th anni cele- 
bration of the founding of the Is- 
raeli government. Weitman will 


be gone one month. 


+ 
> 





Guedelism 
Hollywood, July 29. 
Guedel, discussing 
agencies’ desire to play it 
} Safe yet avoid going over- 
board on programming imita- 
tions, characterizes television 
| program buying as: 
“What's new that’s safe?” 


NBC's $3,500,000 
‘Daytime Windfall 
On 2 TV Sponsors 


NBC-TV has just hit the sponsor 
jackpot on its daytime entries, 
with Frigidaire, Armour and Ne 
tional Biscuit coming in for a ‘5 
‘59 ride ‘commencing in the fall 
to the tune of $3,500,000 plus. 

Armour is taking four quarter- 
hours per week to be spread over 
four shows, for billings estimated 
at $1.500,000. Frigidaire and Na- 
tional Biscuit will each spend 
$1,000,000, both getting exposure 
on three different daytime entries 
at the rate of three quarter-hours 
per week. Specific shows are still 
to be determined. 

For some time now it’s been rec- 
ognized that more and more spon- 
}sors are responding to daytime tv's 
impact (as evidenced, for example, 
in the $15,000,000 wrapup of 
clients for the ABC-TV morning- 
}afternoon blockbuster). 


Tt Looks Like There 
| Won't Be Another D.C. 
Rating Hearing After All 


Prospects looked dim—but re- 
mained undecided—for the Senate 
Commerce Coommittee to reopen 
its television ratings hearings to 
hear the three network presidents 
and Sylvester (Pat) Weaver. 
| When Sen. Mike Monroney 
(D-Okla.) left for a week's trip to 
Rio de Janiero Saturday (29) as a 
| delegate to the Interparliamentary 
| Union conference, there was the 
understanding no firm decision 
would be reached until his return 
Aug. 4. 

Monroney is spearheading the 
| effort to take more testimony on 
ratings. Committee Chairman 
Warren Magnuson (D-Wash.) wants 
‘to wait until 1959 for more hear- 
| ings 
| “] will continue to press for ad- 
ditional hearings on the influence 
{of the various ratings services on 
| what programs the American peo- 

ple are privileged to see,” de- 
clared Monroney. “As of now, 
lwe have only part of the story— 
in capsule form.” 

The committee heard only execs 
lof major ratings firms. It is Mon- 
roney’s idea to bring in Weaver as 
well as the three web presidents. 


| John 











| 





| ‘Dotto’ Niter Out? 


ping “Dotto” in the Tuesday 9 p.m 
slot on NBC-TV. 

It may replace the Jack Narz- 
emceed show with “For Love Or 
| Marriage.” 


+ 


BATES MOVES UP 


By JACK BERNSTEIN 
With the fall network nightime 





buying season going into the home! 


| stretch, J. Walter Thompson leads 
the agency pack with 10 bluechip 
| bankrollers committed to sponsor 
13 programs. Following on the 
heels of JWT are Ted Bates, which 
has its clients committed to 11 
skeins. McCann-Erickson is once 
again a frontrunner with eight ad- 
vertisers lined up for eleven 
nighttime programs and rounding 
out the race is BBDO tied with 
MeCann-Erickson & Bates with 11 
shows inked and Benton & Bowles 
with nine shows in the fold. (Sur- 
vey does not include specials.) 

While the nighttime buying sea- 
| son is far from over, four agencies 
}will have between $90,000,000- 
| $100,000,000 in combined broad- 
}cast billings. They are McCann- 
| Erickson, BBDO, Ted Baies, and 
| Young & Rubicam, latter by virtue 
of its $13,000,000 daytime order 
placed on ABC-TV. J. W. Thomp- 
son is a length away from the 
other agencies and leads by an es- 
j} timated $15,000,000 in broadcast 
| billings, near the $115,000,000 
mark. 

Ted Bates which has been first 
in spot in radio-tv for the past 
three years, has pulled to a tie for 


RD ON AGENCIES 








| 
| 
| 


} 
' 
| 


j 


runner-up position on nighttime | 
network commitments with 11 
shows already in the bag, four 


more that the agency had last year. 
Breakdown 

Here is the °58-59 sponsorship 
schedule to date. 

J. Walter Thompson: Danny Sey- 
mour, agency tv topper, has one 
less program this year over the 14 
sponsored last year. Impressive 
roster .of programs handled by 
JWT includes: “Ed Sullivan,” Ko- 
dak; “Father Knows Best,” Scott; 
“Naked City,” Quaker (alt. sponsor- 
ship); “Ozzie & Harriet,” Kodak & 


As a TV Network Schedule; CBS 


Gets a New Yen For Alterations 





Hot Conrad 


Hollywood, July 29 

Television is “discovering” 
Joseph Conrad, with two of the 
author's novels set for drama- 
tization this fall. Fred Coe has 
stencilled in “Heart of Dark- 
ness,’ with an adaptation by 
Stewart Stern, as one of his 
“Playhouse 90” entries in Octo- 
ber 

Ralph Nelson will produce 
a 90-minute version of Con- 
rad’s “Dark Victory” as one of 
the two C3S-produced entries 
in the nine-show “Du Pont 
Show of the Month” series” 








Hope's Revival 
Of ‘Roberta’ His 
itial TV Entry 


Bob Hope expands his teeoff en- 
try for the ‘58-59 season from an 


hour to a 9-mirute show, with 
sponsor Buick buying the addi- 
tional 30 minutes, and Hone has 
inked in a _ production ef “Ro 
berta” as his getaway show It 
‘will probably originate ‘live, oi 
course) from New York, over 
NBC. 

“Roberta”, the Jerome Kern- 
| Otto Harbach musicomedy, was 


|} the Broadway production tat got 


}a couple 


Quaker; “Wagon Train,” Ford (alt. | 


sponsorship); ‘Milton 
Kraft; “Bat Masterson,” Kraft 
‘alt. sponsorship); “Zorro,” 7 Up 
‘alt. sponsorship); “Real McCoys,” 
Sylvania; Tennessee Ernie Ford, 
Ford; “Jackie Gleason,” Lever (alt. 
sponsorship); “Playhouse,” Lux & 


Berle,’ |! 


| will do 


Schlitz, and “Have Gun Will Trav- | 


el,” Lever (alt. sponsorship). 

Ted Bates: The tight money situ- 
ation has forced some national ad- 
vertisers out of the nighttime pic- 

|} ture and into spot tv and night- 
| time’s less expensive sister, day- 
|time. Ted Bates, which last year 
sunk most of its coin into spot tv, 
this fall has gone heavily into net- 


work programming, contradicting | 


the trend and placing it second to 
JWT in nighttime billings. 
ing importantly in the agency's 
strong network stand are Brown & 
Williamson, Colgate-Palmolive and 
American Home Products. Pro- 
gramming includes: “Sugarfoot,” 
American Chicle (two-thirds spon- 
sorship); “Naked City,” B&W (alt. 
sponsorship; “Name That Tune,” 
| Whitehall; “Number, Please,” 
| B&W (alt. sponsorship); “Dotto,” 
C-P; “The Millionaire,” C-P; 
“Behind Closed Doors,” Whitehal: 
| (alt. sponsorship); “Sunset Strip,” 
American Chicle, Carters & White- 
hall; “The Texan,” B&W; “Have 
Gun Will Travel,” Whitehall (alt. 
sponsorship), and “John Daly & 
(Continued on page 32) 





Eydie Gorme-Lawreace 
As Possible Fall Entry 


Figur- | 


Hope off to the 
timer in show biz 


races as a bie- 

He revived it 
months back for a St 
Louis al fresco presentation, and 
wiih such resounding success that 
he has decided to spring it as his 
initial tv entry of the new season. 

“Roberta” will be done in Oc- 
tober, maybe in color 
eight 
the others to be of 
length 


Susskind Back With 
Deals for Guinness, 
Olivier Shows in U.S. 


London, July 29 
After what he described as “the 
most productive three weeks in my 
life.” David Susskind is due back 


lin New York today (Tues.) on the 
| Elizabeth. During his stay in Lon- 


don he set deals in the works for 
Alec Guinness and Sir Laurence 
Olivier to appear on American tv, 
made arrangements for famous 
American plays to be presented on 
British video, and agreed to hire 
top British directors to do Ameri- 
can tv svectaculars. 

In addition to pacting Guinness 


| to star in » fall production of “The 


jof the scrint 


Winslow Boy.” Susskind is also 
paging the actor to play the lead 
in “The Revival,” which he is due 
to produce for Columbia release. 
He is to prev an additional draft 
for consideration by 


| the British thesp. 


NBC-TV, jubilant over the re-| 


ception accorded the Eydie Gorme- 
Steve Lawrence Sunday night sum- 
mer replacement for Steve Allen, 


is contemplating putting the hus-| 


band-and-wife team variety show 
into a midweek 7:30 p.m. spot in 
|the fall. 

| Both favorable newspaper crili- 


}cal comment and warm listener re- | 
| Colgate is contemplating drop- | 


sponse have been far above the 
average in this instance. Also sev- 
eral ad agencies have considerable 
interest in latching on to the pro- 
gram as a fall and winter possi- 
| bility. 


Susskind has also made ar- 
rangements with Granada-TV and 
BBC-TV to present four top dra- 
matic productions in Britain next 
summer, using U. S. directors and 
one or two key American plavers. 
Subjects chésen would have a par- 
ticular Vank flavor, such as “Mem- 
her of the Weddine” and “All the 
Kine’s Horses.” The commercial 


| outlet would have the first ontion, 


but anvthing rejected by Graroda | 


could go to the state web. The 
same two outlets have also mad» 
arrangements for an exchange of 


scrivts 
The Rritish directors signed by 
Susskind are Rudelnh Cartier. | 


Dennis Vance and Alvin Rokoff 
Varro is due ta «9 ta New Vor 


jin October, and Cartier next April 


* Out of a clear sky 


In all Hope | 
specials for Buick, | 
60-minute | 


CBS-TV this 
week decided to reshuffle its Mon- 
day, Tuesday and Wednesday 
nighttime program sked. What 
|goes where hasn't definitely been 
decided upon, but a multiplicity 
|of shows will be involved. Pri- 
marily. it stems from the fact that 
the network has not been able to 
get off the sustaining hook on its 
Monday 7:30 to 8:30 “Rawhide” 


series (apparently the Reynolds 
Metals deal is cold). It now looks 
like “Rawhide” mav go either 


Wednesday 7:30 to 8:30 or 8 to 
9. In either case it will affect the 


| back-to-back hour slotting of its 
Wed. 7:308:30 science fiction 
shows, which would go into an- 
other evening. 


There is also some spoasor dis- 


tress over the proposal to shift 
the panel-quizzer “To Tell the 
| Truth” to Monday at 8 (it was 


scheculed to go into Ahe Wednes- 
day 8:30 period in the fall). Marl- 
boro, which co-sponsors “Truth” 
with Pharmaceuticals, is unhappy 
over the fact that, at Monday at 
8, it will be in direct competition 
with NBSC-TV’s Top 10. entry, 
“Restless Gun.’ 

“Truth” would rather stay in 
its present Tuesday at 9 slot or 
Wednesday at 8:30, but the “Raw- 
hide” proposal would automatical- 
ly rule out Wednesday and Arthur 
Godfrey moves the Tuesday 
at 9 period. 

“Name That Tune” 
slotled Tuesday at 7:30 
to move into the 
Monday. 

As of now, nothing's been com- 
mitted to paper. But before CBS 
gets through the ‘58-59 schedule 
(as presently represented in the 
full page chart in this week’s is- 
sue) it will be altered somewhat. 


Tap D'Arcy For 
Stucebaker Biz? 


Negotiations are currently being 
jcarried on by Studehaker-Packard 
; executives and top brass at D'Arcy 
Advertising with the expected an- 
nouncement shortly that D'Arcy 
will be named to handle the $5.- 
000,000 account now being serviced 
_by Burke Dowling Adams. 

Talks between D'Arcy and S-P 
management began last week with 
reports that the agency already had 
done some work for the company. 
| D'Arcy handled the Packard bill- 
jings in 1956 for a period of nine 
| months. 
| It was rumored in trade circles 
ja few weeks back that S-P would 
make an agency change. Execu- 
| tives at D'Arcy last week hinted 
| that the agency had won a reprieve 
bp the fall line hit the market. 
}It now appears that S-P wants a 
new approach to kick off its ‘59 
| models. 


into 


currently 
is slated 


same period on 


| 


TA’s ‘87th 
Set for ABC-TV Sked 


Talent Associates have been 
calied in by ABC-TV to produce a 
live half-hour drama next fall. 
Stanza, tentatively set for the 9- 
9:30 p.m. Sunday slot prior to the 
CBC-TV “Interplay” feed to the 
U. S. web, is being called “87th 
Precinct.” 


Axe ‘Lucky Partners’ 


“Truth or Consequences,” now 
in the 11:30 am. to 12 (noon) 
cross-the-board slot on NBC-TV, 
|will move into the 2 p.m. niche 
starting Monday, Aug. 25 


This means the bumping of 
i“Luckvy Partners,” a_ short-lived 
'quizzer. Into the 11:30 a.m. slot 
| will go “Concentration,” the new 


jenterlainment game 
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‘Steve Canyon’ Will Bare to Public 
U.S. Air Force’s Scientitic Hoop!a 


Hollywood, July 29. 

Upcoming “Steve Canyon” series 
will be the springboard for here- 
tofore unreleased footage of Air 
Force scientific achievements. Peg- 
asus Productions, producers of the 
Liggett & Myers-bankrolled stanza, 
have extensive Air Force coopera- 
tion, and will incorporate new de- 
velopments in flight and missiles 
in its stories and footage. 

Already set is one show on the 
Atlas’ ICBM missile, incorporating 
footage filmed at Cape Canaveral 
of the countdown and launching. 


Another show will center about 
“ZEL” (Zero Elevation Launch- 
ing), process in which jets are 


Jaunched off flat-back trucks. Third 
show will deal with “Zero Gravity” 
—problem weightlessness. Produc- 
ers Mike Menshekoff and David 
Haft also have tentative Air Force 
okay on use of footage of the X-15 
when that plane is tested, and 
have received approval on stories 
surrounding the B-58 Hustler, but 
haven't come up with a workable 
story idea yet on the latter. 
Menshekoff and Haft are buck- 
ing a persistent television trend 


with the launching of “Canyon.” 
With the exception of the kid- 
sianted “Superman,” there hasn't 


been a series based on a cartoon 
strip that’s ever made the grade 
—and the list is a long one, includ- 
ing even “Terry & The Pirates,” 
strip created by Milton Caniff. 
who created and owns “Canyon.” 
Caniff. though, had nothing to do 
with the “Terry” vidpix; he'd al- 
ready abandoned the strip when 
it was filmed as a series. 

They've analyzed the failures of 
the strips, and have come to the 
conclusion that mistakes of the 
past have included incorporation 
of all the characters and situations 
in the strips. This has been a mis- 
take, they claim, because strip 
characters are actually caricatures 
which are acceptable in print but 
which audiences just won't react 
to in the flesh. Ditto on the strip 
story lines. 

What they've done, Menshekoff 
and Haft explain, is merely to take 
the Steve Canyon name and identi- 
fication and do an Air Force story. 
Aside from the readymade audi- 
ence (‘figured at 30,000,000 readers) 
there's the additional element of 
Caniff's name, which has been a 
major help in dealings with the 
Pentagon. Conniff, incidentally, is 
a non-voting stockholder in Pe- 
gasus show could be titled “Joe 
Biow” for all the difference it 
makes in scripts and story treat- 
ments, they claim. 

Apart from the scientific angies, 
they re juggling the scripts to in- 
clude straight adventure, cloak & 
dagger, even comedy, to maintain 
a change of pace each week. Men- 
shekoff and Haft financed their 
own pilot, which they brought in 
for about $52,000, and are handling 
their own revolving financing on 
production. They're shooting the 
zeries at  Universal-International 
and have a firm 25-week commit- 
ment plus options on 10 more 
shows for the first year. William 
Morris office handled the sale for 
them. 





‘Firestone Hour’s 


Bigtime TV Layout 


Several of the stars on the re- 
vised. “Voice of Firestone” show 
have been signed for next fall. A 
decision by John Daly on whether 
to act as host is expected by the 
weekend. 

Stanza is set to run a consecu- 
tive 39 weeks. Set to appear as 
guests are Jo Stafford, Fred War- 
ing, Kathryn Grayson, Alfred 
Drake, Rise Stevens and Richard 
Tucker, also Jose Greco, the Rob- 
ert Shaw Chorale and the Benny 
Goodman, Xavier Cugat and Percy 
Faith orchs, and Eugene Ormandy 
conducting the Philadelphia or- 
chestra and Arthur Fiedler heading 
the Boston “Pops.” “Guest con- 
ducting” will be Wilfrid Pelletier, 
Howard Barlow, Paul  Lavalle, 
Richard Rodgers and Paul Weston. 

Shows will rotate among semi- 





rs 
- 


Granik’s FCC Setback 


Washington, July 29. 

Tv producer Ted Granik re- 
ceived a jolt from the FCC, with 
the Commission deciding to put | 
his application for a new 5 kw| 
daytime radio station in Washing- | 
ton, D.C., in a contest with two/| 
nearby co-channel applications. 
Granik was also ordered to sub- | 
mit much new information. | 





S & W Enterprises wants 900 kc, 
1 kw, daytime, at Woodbridge, Va., | 
and Interurban Broadcasting} 
wants the identical facilities at | 
Laurel, Md. | 


Chi NBC's ‘Lay 
Off Sales Boys’ 
In Layoff Binge 


Chicago, July 29. 





| 


rent thrift-inspired head loppings 
in the NBC ranks is the fact that 
the network tv sales department 
has felt little or none of it. At 
least, that’s the case at NBC-TV's 
central division, where the sales 
force headed by veepee Edward 
Hitz has stayed intact. 


Hitz has a staff of 26 that in- 
cludes his assistant, Angus Robin- 
son, five network salesmen, three 
“Today”-“Jack Paar” salesmen, the 
sales development and sales serv- 
ice departments, and secretaries. 

As the saying goes, there’s no 
point in biting the hand that feeds 
you. The sales arm of the network 
operation is the one that brings in 
the money, and obviously NBC 
wants to keep as many personnel 
working toward that object as pos- 
sible. 

The central] division, incidentally, 
recently picked up some $500,000 
in small fragment purchases which 
once might have been regarded as 


PACT DON SHERWOOD 
FOR KHJ-TV SERIES 


Hollywood, July 29. 
Don Sherwood, San Francisco tv 
personality who helms his own 


| show on KGO-TV, has been signed 


by KHJ-TV to emcee a 90-minute 
weekiy show similar to the one he 
has in the Bay area. Deal was 
closed by Hugh Heller, prexy of 
Sherwood’s Archer Productions. 

Sherwoqd’s show will be open to 
sponsors in 30-minute slots. He will 
commute between here and S. F. 
for the weekly local telecasts. 


‘County Fair’ Back, 
Sponsor ‘n All 


“County Fair,” one of the ear- 





|liest and strongest of the audience | 
| participation “fun shows” on CBS 
| Radio Saturday daytime from 1945 | 


Like teaser ads on biliboards 





| eating a breakfast cereal. 


This One’s Not Even Subliminal 


Chicago, July 29. 


WNBQ's kidshow, “Commander 5,” is broadly hinting for spon- 
sors with a blurb technique it hopes will whet some bankroller's 
appetite for the bizarare. It goes a step further than subliminal 
or sub audible—the product is described but not named. 


or in print media, the idea is to 


talk about a product for several days without divulging the brand. 
F'rinstance, the camera picks up one member of the cast while he’s 


| His colleague tells him it looks sensational. 
| He answers that it is sensational and that it's the favorite of 


His colleague asks the name. 


Some day when the curiosity 


} 
| 
| enough, “Commander 5” 


| millions of boys and girls every 


where. 


(Get this) —He whispers it into his ear. 


of the kiddie viewers gets keen 


is going to reveal the name of the 


secret breakfast food that’s the favorite of millions. 


That is, if the station can find 


someone who'll buy the idea. 





—_$_<$_— 





"Now Comes the Telecopter 


A significant sidebar to the cur- | 


|to 1950 will preem as a tv | 
{tion over NBC-TV starting Sept. | 


Self-Contained TV Transmitting Unit Put Into 





|22 in the Monday-through-Friday 
| 4:30 to 5 p.m. spot. It starts with| 
| Lever Bros. sponsoring at least two | 
jor three quarter-hour segments. | 
|Other sponsors are expected to! 
sign momentarily. During _ its 
|reign as a radio program, it was 
sponsored by Borden Co. 


‘Texan’ Bows Sept. 6 


“The Texan,” new oater with 
Rory Calhoun is now set to start 
on CBS-TV Saturday, Sept. 6 in 
| the 8:30 to 9 p.m. slot. Show ori- 

i ; “ |ginally was skedded for Aug. 23 
|p oreanization Ba —- /and later there was talk of unveil- 
| during its heyday on AM when it) "8 * at the end of September. 
|was scoring high ratings and gar-| Start of the show means the 
|nering considerable publicity as a limbo for “Top Dollar,” the quiz 
| result of its continuing stunts engi-| series which brought announcer- 
| neered largely by Herb Landon,|emcee Toby Reed back to active 
|then working for Kenyon & Eck- | duty after a long absence. 
| hardt, agency for Borden. Landon| Reed's plans aren't set (he has 
| will be associated with the up-|a plastics biz on the coast) but he 
|dated “County Fair” as an associ-| may latch on to a new assignment, 
|ate producer supervising merchan- | possibly as another quiz show con- 
dising, publicity and other facets | ductor. 


of the show. 
Productions Inc. Bert Parks will} 
Landon has hired Gerry Fona-| 





Gale, program's bandleader, will 

own and produce the show under | y A ” 

will provide background music. | ~ 

Kenny Williams, also on the orig- 

inal show as “barker-announcer” | Iring 0 app 


the firm name of “Gale-Gernannt | 
is returning in same capacity. 





Previously “Country Fair’ was mt ° 
owned by Bill Gernannt. Under | 
ithe new setup Gernannt and *« Directors Guild 
be the emcee and Gale's orchestra | 
row as publicity director of “Coun-|_, Rank-and-file of Radio & Tele- 


petty cash but which, in these hard |ty Fair.” Often described as the 
up television times, is held dear.| daddy of audience participation 
Kemper Insurance has bought a| programs, “County Fair” staged 
total of nine 15-minute stanzas, more than 1,000 stunts on 260 con- 
worth around $260,000, which con- | secutive broadcasts grabbing space 
sist of five “Football Scoreboard” |on such ideas as changing the 
shows following the NCAA games | name of Molehill, W. Va. to Moun- 
on Saturdays and four Huntley-|tain and having a farm boy lift a 
Brinkley news periods. Concen- | calf until it became a cow for near- 


(Continued on page 98) ly a year on the program. 


Chas. Van Doren Goes to Washington 


By LIZ CARPENTER 











{of Greater Kansas City?” He was 
{low by 100,000. 


Washington, July 29. | “How am I su : 
‘ . pposed to know 
Charles Van Doren, the first with anyway?” Van Doren commented 


the most in the quiz biz, arrived later 
once, Washington scene iho | _ Wherever Van Doren tags along 
. . . : | Wit newsmen—the White 
rating has wound up answer-| House, the Pentagon, the State De- 
in " _i4? - 
Van Doren, who pocketed $129,- lg apace ?  - oA. oe 
000 on “Twenty-One” and won his| “] was having dinner at the Na- 
NBC contract, doesn’t know how 'tional Press Club,” he revealed, 
NBC intends to use him this fall, “when I was paged to the tele- 
now that plans for him to become | phone. 
executive editor of “Wide, Wide|who said he heard I was in the 
World” collapsed when the show|club—and he needed to know in 
collapsed. |what year (the late Idaho) Sen. 
But he is attempting to carry Borah claimed he has _persenal 
through with his present assign- | means of information which were 


It was a newspaperman | 


vision Directors Guild voted 234 
| to 149 in favor of taking to arbi- 
| tration the firing by CBS of Jo- 
|seph Papp. The referendum, which 
| was completed last week, was on 
the question of whether a member 
j}of RTDG should have the right to 
|invoke his “constitutional _ privi- 
leges” while undergoing Congres- 
sional inquiry. 


| A union official said that CBS, | 


Service at KTLA 





Hollywood, July 29. 

Newest razzle-dazzle innovation 
j in television is a “telecopter,” an 
| $82,000 specially - designed Bell 
helicopter equipped as a self-con- 
tained television transmitting unit. 
KTLA, Paramount's indie station 
here, developed the unit with Na- 
tional Helicopter Service Co. and 
|General Electric and launches it 
into service tonight ‘Tues.) with a 
half-hour special originating from 
the air. 

Station will use the unit on a 
standby basis, possibly setting up 
a daily morning stanza for the 
benefit of rush-hour motorists but 
primarily standing by with the 
unit for traffic and beach pickups 
and cutins to regular programming 
and for major news breaks. Unit 
will work in tandem with KTLA’s 
ground-level mobile unit. 

Moreover, KTLA and National 
Helicopter will partner in the busi- 
ness of setting up similar Tele- 
copter units for other stations on 
lan exclusive basis in each market. 
| They'll develop the equipment and 
| know-how for the purchaser, who 








will then lease the unit from 
KTLA and NH. As for KTLA’'s 
own unit, station doesn't own it 


but is leasing it from NH with 
plane and pilot availabel on a daily 
nine-hour standby. Jim Schulke, 
KTLA v.p.-general manager, points 
out that any station can develop 
its own unit, but the KTLA-NH 
(Continued on page 98) 


ABC's Frisco 0&0 








which fired Papp for not answer- | 


ing questions by the Un-American 
Activities Committee, now has to 
arbitrate the firing under its 
| RTDG contract. Papp had appealed 
|for reinstatement at the network 
| shortly after he was fired, but un- 
}ion action was delayed until the 
|outcome of the membership vote. 
| At the time Papp was fired from 
a staff job at CBS, Charles Dubin, 
who also appeared before the so- 
|lons, was axed by Barry & Enright 
on orders from NBC. He did not 
make a formal appeal to RTDG 
for reinstatement as director of 
| “Twenty One,” as far as is known, 
| but he too is affected by the results 
of the referendum, the RTDG 
| Spokesman said. However, since he 


(Continued on page 30) 


PHILLY RADIO BREAKS 








ment of learning how NBC’s Wash- 
ington news staff collects and uses 
its news. 

He has had his problems. 
He went to Capitol Hill to inter- 
view some Senators. But when a | 
group of Senate pages caught his | 
name, they collared him to help | 
them work a crossword puzzle. 
“What is New Mexfco's state 

flower?” snapped one. 
“Yucea,”’ snapped Van Doren. 
(He was right). 

“Who was Nazimova?” asked an- 
other. 
“A dancer,” said Van Doren. (He 

was wrong; she was an actress). 
At the Capitol, he was intro- 
duced to the mayor of Kansas 
City, who promptly started a quiz: 
“What is the population of Kansas 


|City?” Van Doren was high by 


THRU COURT BARRIER 


| better than those of the State De- 


partment. I, of course, didn't 
know.” 

Van Doren said NBC's purpose 
in sending him to learn about 
Washington news-gathering is not 
directly conneeted with a new NBC 
show for him as far as he knows. 
In fact, he doesn’t know how long 
NBC plans to keep him in Wash- 
ington. 

“If it’s very long, I’m going to 
move my family down here,” he 
said 


He is obligated to live in New 
York starting with the new college 
term. He is returning to Columbia 
U. as an English literature instruc- 
tor in September. 

His two NBC shows last season— 
“Frontiers of Space” and “Deci- 
sion for Research”—each lasted 13 


weeks. He also appeared on “Wide, | 


Wide World” before it vanished 


classical, classical and pop layouts. |125.000. “What is the population ‘from the globe. 


Philadelphia, July 29. 

A precedent was established in 
Philadelphia municipal court his- 
tory when John Raleigh, chief of 
WFIL’s newscruiser units, was ad- 
mitted to sessions with radio equip- 
ment for playbacks. Raleigh set 
up mikes at Judge Adrian Bon- 
nely’s bench to record decision in 
the case of a boy caught in a cus- 
tody battle when the mother 
sought to take him back to Russian 
occupied-Latvia, 

_ The proceedings, which had na- 
tional interest, were recorded and 
the verdict permitting the youth to 
stay with his father was aired over 
WFIL immediately after the court 
session ended, 

While local radio and tv stations 
have been in magistrate’s courts 
this is the first time entry .was 
granted into higher court, 





In Purge Rampage 


San Francisco, July 29. 

Purge at ABC’s o-and-o 50,000- 
watt KGO-AM, following “resigna- 
tion” of General Manager J. G. 
(Gil) Paltridge, continued this 
week, but struck a snag when it 
developed that the station's sales 
manager has a one-year contract 
entitling him to percentages on 
both local and national spot sales. 

John Mitchell, ABC vice-presk 
dent, regained his position as boss 
of both KGO-AM and KGO-TV as 
result of latest ABC shakeup and 
Paltridge, who'd been hired only 
seven months ago and reformed 
50,000-watter along r&r lines, was 
first to get the bounce. 

Next was Dean Moxley, whom 
Paltridge had hired away from 
KYA in March as promotion direc- 
tor. 

And then, last Friday (25), Mit- 
chell called in Sales Manager Dean 
Banta and asked for his resigna- 
tion. 

Banta, hired away from sales 
managership of KYA last March 17 
by Paltridge, refused to quit, and 
pulled his contract out of his pock- 
et. It turned out that: 

1) Mitchell didn’t know 
had a contract; 

2) Banta’s contract runs through 
next March 17; 

3) Contract provides Banta with 
$1,000 a month plus 1'2°o of all 
local sales and one-half ‘o of all 
national spot sales. : 

Settlement of impasse hasn't 
been reachéd yet, though Mitchell 
already has named KGO salesman 
Al Gilman assistant station man- 
ager in charge of sales. 

It’s understood that next man 
slated for ax is KGO’s news di- 
j rector, Hal Berger. 


Banta 
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‘Code of Ethics’ for FCC 


Washington, July 29. 


A “code of ethics” for the FCC is in the works as a result of 
the regulatory agency's behaviour in the controversial award of 
Channel 10 in Miami. The House subcommittee on Mon. (28) gan- 
dering the behaviour pattern of Federal regulatory agencies okayed 
legislation for the FCC ethics code. ' 

The ethics code bill was agreed upon without change after sev- 
eral members of the subcommittee tried unsuccessfully to extend 
its provisions to other governmental agencies. The “code of ethics” 
was acted on after a two-hour closed meeting presided over by Rep. 


Oren Harris (D-Ark.). The code w 


commissioners and other agency 
ing cases. 


ould set up specific rules for FCC 
workers in connection with pend- 


The bill would nix outside contacts with commissioners or staff 
members about upcoming cases unless all parties concerned were 
notified. Also, the President could dismiss corrupt or neglectful 
commissioners, something he cannot do now 








— 


Prosperity of British Com’ TV 


Reflected in Stock Exchange 


London, July 29. 

The remarkable prosperity of 
the commercial tv industry has 
been reflected on the Stock Ex- 
change during the past week, when 
there was considerable activity in 
the stocks of the program compa- 
nies, as well as in other outfits havy- 
ing a stake in television. 

The Stock Exchange dealings 
followed the publication of reports 
by two of the commercial tv ma- 
jors which indicated that substan- 
tial profits are now being earned. 
Associated TeleVision chalked up 
a mammoth $11,348,000, while As- 
sociated British Pictures attributed 
their healthy trading profit of 
$9,775,000 to the success of their 
tv subsidiary, ABC-TV. 

ATV shares are not officially 
quoted on the Stock Exchange, but 
there has been considerable un- 
official activity in the company’s 
ordinary stock. Par value of the 
ordinaries is $2.80, but they were 
being valued at around $17 by the 
beginning of last week, and were 
changing hands at over $20 by the 
end of the week. This afternoon 
(Tues.) Prince Littler will be pre- 
siding at the company’s annual 
stockholders meeting. 

The activity in ATV has also 
spurted dealings in other compa- 
nies with a holding in the commer- 
cial tv web. For example, both 
Moss Empires and Stoll Theatres 
made hefty gains on the market 
at a time when the international 
crisis news could have been ex- 
pected to hurt. 

While there is no stock Exchange 
trading on the shares of Associ- 
ated-Rediffusion, there was consid- 
erable interest in the two compa- 
nies who, between them, hold most 
of A-R’s capital. British Electric 
Traction, the company headed by 
financier Harold Drayton, has wide 

(Continued on page 98) 


NBC-TV Going On 
A Civil War Kick 


NBC-TV appears to be embark- 
ing on a binge of Civil War pro- 
gramming for next year. In addi- 
tion to making a deal with Dore 
Schary to write and produce a 
number of Civil War _ specials, 
NBC’s Special Project Division is 
readying*a program for the 150th 
birthday anni next year of Abra- 
ham Lincoln. 

Donald B. Hyatt, head of Spe- 
cial Projects, has hired Richard 
Hanser to script “Meet Mr. Lin- 
coln,” a half-hour black and white 
film with orchestral and vocai ar- 
rangements by Robert Russell 
Benrett. Format of “Meet Mr. 
Lincoln” will call for use of Lin- 
coln period photographs, prints, 
woodcuts, lithographs, posters, 
sketches, etc. Treament of the 
Lincoln story, in some respects, 
will resemble earlier “Project 20” 
productions. Major innovation will 
be the use of historic stills in 





“Meet Mr. Lincoln.” Hanser's 
script will be almost entirely in 
Lincoln’s own remarks. 


Date of telecast is not yet set. 





+ 


| 

Philly Pines for Pyne 
Philadelphia- July 29. 

| Television ™ station WVUE was 
blacked out by storm damage at 
| 8:25 p.m. after a series of brief in- 
terruptions due to heavy down- 
pour (24). 

Most listener reaction came from 
Joe Pyne fans who missed the late 
night (10:30-12} controversial gab- 
ber. The WVUE- switchboard was 

| swamped with calls and four ex- 
tras had to be put on Pyne’s own 
number. One persistent listener 
unable to get through called the 
opposition Frank Ford Show, on 
WPEN to learn what happened. 
Pyne, formerly from Los Angeles, 


has been with station about two} 


months. 


Ford's $5,000,000 
CBS Radio Parlay 


| 


Down To Trickle 


' 





The big $5,000,000 Ford deal in- 
volving sponsorship of Bing Cros- 
|by, Rosemary Clooney, CBS News 
Roundups, Ed Murrow and Ten- 
|nessee Ernie Ford over CBS Radio 
/looks headed for trouble and will 
|probably disintegrate into a mere 
ltrickle of biz with the motor car 
maker deciding to stay with Ernie 
|Ford and dropping the rest of the 
|package. Ford had been riding 
with the show under a 52-week 
| deal via J. Walter Thompson call- 
ling for some 933 station hours 
|weekly, Monday through Sunday 
with four separate broadcasts each 
week day, two on Saturday and 
[four on Sunday. 
| The economic setback which 
'struck the motor car manufacturers 
with particular severity is said ‘to 
have prompted Ford to cut back on 
the ambitious programming sched- 
ule. As it shapes up now it will stay 
with Ernie Ford who is on Monday 
through Friday from 5:05 to 5:20 
p.m. Fact that Crosby has switched 
allegiance to Oldsmobile (via his 
ABC-TV specials) was also a factor 
in the breakup. 


‘Another $1,500,000 
ABC-TV Daytime Biz 


ABC-TV has picked up $1,500,- 
000 in new and renewed daytime 
| biz, all of it outside the three new 
hours of pre-dark programming 
planned for fall. 

yeneral Mills has renewed for 
three alternate-week quarter-hours 
on “American 
|has taken an undisclosed number 
| of weekly segs, beginning Oct. 8, 
|in the same show. Also on “Band- 
| stand,” Welch has taken alternate- 





week segs. 

In the 5:30-6 pm. “Mickey 
i}Mouse Club” strip, which is 
roughly three-quarters sold for 


next season, B. F. Goodrich has 
added a small hunk of biz, begin- 
}ning in mid March, 1959. 


ndstand.” Luden’s | 





FLUENCE IRKS BRIT. 


MAJOR OFFENSIVE Looks Like CBS Just Got in Under 
BEING INGEPTE) Wire im WCAU $20,000,000 Purchase 


By HAROLD MYERS 


London, July 29. 

There's a major new offensive 
taking shape against the American 
influence in British television. The 
Labor Party, at its annual con- 
ference at the end of September, 
will be asked to support a resolu- 
tion deploring the volume of Yank 
material being transmitted on both 
channels, while the Daily Express 
has launched a broadside exclusive- 
ly against the commercial outlet. 

Additionally, members of Parlia- 
ment on both sides of the House 
are being actively canvassed to take 
immediate action, and quotes by 
MPs, in speeches made during the 
passage of the Television Act, are 
being collated and circulated 
among interested bodies. The 
selected quotes, of course, are 
designed to emphasize the pledges 
that were sought and given on the 
question of keeping television 
British. 


The resolution to come before 


the Labor Party conference has 


been tabled by the Association of | 


Cinematograph and_ Television 
Technicians. 


ploring the American influence in 


programming, “and its consequent | 


effect on British life and thought 
and the education of our children,” 
it urges the National Executive 
Committee to take all possible 
steps to halt the development, and 
to make appropriate representa- 


tions prior to the renewal of the | 


charters of the BBC and the In- 
dependent Television Authority. 
The British Screen and Tele- 
vision Writers Association, which a 
fortnight ago made representations 
to the Ministry of Labor and the 


Home Office for the cancellation | 


of Irving Starr's work permit on 
charges of underpayment for 
scripts, provided the background 
for the Daily Express offensive via 
an interview with Dudley Leslie, 
one of its two vice-presidents. 

Leslie, as quoted by the Express, 
says the association demands the 
resignation of Sir Robert Fraser, 
director-general of the ITA, and 
that the third channel should be 
given to the BBC. “We have 
reached a point of utter exaspera- 
tion with Sir Robert and his cheap 
foreign material,” Leslie told the 
Express. 

According to Express columnist 


James Thomas, the row looming | 


now is not about the 14% of com- 
mercial tv time legitimately handed 
over to Hollywood quickies, 
about the serious infiltration of 
American material into the other 
86% of tv time “which purports 
to be British.” He then goes on to 
suggest that almost all the half- 
hour filmed series which come 


under the British quota are mostly | 
McCanns Jr. are the other mar-)| 


written and produced by Ameri- 
cans; that all but one of the quiz 
shows is a version of an American 
program, and the exception comes 
from Canada; that commercial tv 
is buying up hundreds of old US. 
comedy scripts so that British 
comedians can palm them off as 
-eriginal; and that drama is berom- 


ing overweighted with plays from | 


across the Atlantic. 


A Variety check shows that of | 


the last 10 plays aired by each 
of the four major commercial 
operators, Granada used five of 
American origin, ABC-TV two, 
ATV one and A-R one. Latter, 
however, was written by Harry 


(Continued on page 98) 


BRITISH TV VIEWING 
UP 17% IN PAST YR. 


London, July 29. 





British television viewers jumped 


to an estimated 22,900,000 for the 
year ended June 30, 1958, from 


In addition to de-| 


but | 





Dick Clark’s AM Show 


Out to borrow as many of the tv 
side's on-the-air personalities, pro- 
vided they can find sponsors for 
|them before risking airtime, ABC 
Radio has Dick Clark lined up for 
|a record-and-chatter show. Beech- 
nut, his Saturday night video bank- 
|roller, is understood interested in 
buying an undetermined amevunt of 
|Saturday morning time on the 
| audio web for Clark. 
Web boss Edward DeGray is said 
jalso to be mulling a nighttime slot 
for Clark. 


British ABC-TV 
~ Dickers WB For 
Teddington Lot 


London, July 29. 
ABC-TV is reported to be near- 
ing the completion of a deal with 
Warner Bros. for the purchase of 
Teddington Studios, at a price be- 
lieved to be in the region of $700» 
000. If the deal is cemented, the 





studios will be used for live pro-. 


gramming. It’s expected that the 
pact will be finalized inside the 
next two weeks. 

For several years past, Tedding- 
ton has been leased to the Hawker 
Aircraft firm. It has been general- 
ly known that ABC-TV has been 
on the lookout for studio space for 
some time. The studio is equipped 
|with two stages—one of 8,610 sq. 
ft.-and the other, 10,790 sq.ft. The 
programmers already have large 
'tv studios in Manchester and Bur- 
| mingham. 
| = 


‘Shift of Tex & Jinx To 
WOR Accents Station’s 
_ Monopoly on ‘Mr. & Mrs.’ 


With the Tex McCrarys (Tex & 
Jinx Falkenburg) set for a twice- 
a-day, Monday-through-Friday ra- 
dio series on WOR, New York, it 
gives that station a corner on the 
Mr. and Mrs. teams. Also it points 
up anew that Ed & Pegeen Fitzger- 





ald started that pattern of break- 
fast-chatting, interspersed with 
commercials, 17 years ago, and/| 


| they too, of course, are now back| 


in their original home base. 


| Besides the Fitzgeralds and the | 


McCrarys, Dorothy (Kilgallen) & 
Dick (Kollmar) and the Alfred W. 


ried teams. Last week the longest- 
runner on WOR, John Gambling 
(who now has John Jr. also doing 


his own stint on the same station) | 


likewise made it a Mr. & Mrs. oc- 
casion when Mrs. Gambling came 
on her husband's show to mark his 
|30th anniversary on WOR. The 
McCanns have only been a six- 
year Mr. & Mrs. team, when Dora 


(Continued on page 98) 





50% Affil Okay Thus Far 
On CBS-TV Option Time 


CBS-TV says its new nighttime 
option time plan will go into ef- 
fect on Sept. 15. Ed Bunker, the 
| web’s affiliate relations topper, 
| Said that over 50% of the stations 
/0n the lineup have already signi- 
fied their okay and that no objec- 
jtions at all have been voiced re- 
garding the setup. 

Plan calls for changing prime 
time options, now from 7:30 to 


Washington, July 29. 

l The CBS $20 million purchase of 
| WCAU-AM-FM-TV, Philadelphia, 
; received FCC approval but in the 
| course of attaching reservations to 
its greenlight on the deal, the Com- 
| mission revealed it is considering 
| whether it should clamp down on 
| such transactions in the future. The 
| breakdown of the price, only 
| $4,400,000 for land and buildings 
| against $15,600,000 for the operat- 
jing rights, stood out like a sore 
| thumb in view of considerable Con- 
| gress onal clamor about excessive 
| broadcast sales prices. WCAU was 
;so'd to CBS by the Philadelphia 
Bullet-n. 

The Commission actually at- 

| tached no less than three provisos 
;to its approval. It reserved the 
right to cancel the deat if any ac- 
tion it might take on the Barrow 
report recommendation that mul- 
tiple owners be held to no more 
than three VHF tv stations in the 
top 25 markets would make the 
new total CBS hoidings illegal 
under new rules. CBS owns the limit 
under present rules, f've VF's 
and 2 UHF’s. Other VHF stations 
are in Miiwaukee and Hartford. 

The second reservation was with 
respect to any possible develop- 
ments in the various FCC and Jus- 
‘tice Department antitrust probes 
and projected antitrust investiga- 
tions. In other words, if network 
practices are found to be in viola- 
tion ard if either partial o- com- 
plete divestiture of owred and 
operated stations is ordered. 

Hinges on Studies 

The third proviso, however, is 
the one which first hit the light of 
day when the sale was approved 
cond‘tionally. This one makes FCC 
renesing possible in the light of the 
outcome of other and unnamed 
studies and inquiries “now being 
corsicered or conducted by the 
Commission.” 

Although there have been grum- 
|blings from other Congressional 
sources, it was during the course 
of the television hearings held by 
|} the House Commerce communica- 
|tions subcommittee under the 
chairmanship of Rep. Oren Harris 
(D., Ark.) that the charges of “traf- 
ficking” in licenses came to a head. 
The FCC was hard pressed during 
the hearings about sales of statiors 
for much more than the value of 
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Bingo: Lotsa Noise 
But No Ratings 


Months ago, when “Bingo-at- 
Home” began its giveaway antics 
}on WABD, N.Y., nothing less than 
|a mild revolution in afternoon lis- 
tening patterns was expected. In 
terms of general audience appeal, 
the show really has never gotten 
off the ground, yet the station says 
it’s definitely staying on the air— 
and the station has its reasons. 

WABD's 3:30-4:30 bingo cast runs, 
as a rule, between fourth and fifth 
in the seven station market, which 
is about where the ty outlet was 
| before the home-giveaway contest 
| began. 
| Other day, WABD said that Gen- 
| eral Foods has bought into “Bingo” 
for five one-minute participations 
a week, beginning either late in 
August or sometime in September. 
GF joins Standard Brands, which 
owns a full half-hour a day of 
“Bingo.” The new biz comes in the 
| presently unsold portion 
| WABD savs Standard Brands is 
| staying and General Foods is com- 
ing in, ratings apart, because 
\“Bingo” has an “enthusiastic 
|fringe following not reflected in 
general ratings.” Standard Brands, 
which has three agencies—Comp- 


previous year's 19,600,000, an in-| 10:30 p.m., to 8 to 11 in the eastern!ton. J. Walter Thompson and Ted 


crease of approximately 17%. 
Average home set-sider spent 10 


time zone. As a consequence CBS 
| Option time in the midwest (and in 


Bates—is understood to be getting 
substantial sales returns on the 


hours weekly watching, with 62% | Hollywood, due to tape) will be 7 strength of the program 


of viewing audience preferring in 
die commercial programs to those 





On government BBC, 


jto 10 and in the mountain time 
;zone 6 to 9. These are weeknight 
changes, 


It’s ratings? Roughly 1.1 to 1.2 
Pul-e). The pregram has been that 
jway for the last three reports. 
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Vidfilm Producers Already Eyeing | 
Jan. Replacement Market in TV 


a 





Hollywood, July 29. 

With the current selling season 
all but over in terms of new pro- 
gram sales—the networks are 
merely trying to sell off what pro- 
gramming they've already commit- 
ted—Coast telefilm producers are 
already looking toward the Janu- 
ary replacement market. | 

Number of them have laid spe- 
cific strategy toward mid-season 
replacement sales, ranging from | 
holding already-produced pilots off | 
the market purposely to rolling | 
pilot production in August. In) 
view of the complex problems in- 
volved in getting production off} 
the ground in the short span be-| 
tween cycles, the January replace- | 
ment activity is greater than usual | 
here, and has as its cause to the) 
tough selling conditions which 
have prevailed during this spring 
and summer. 

Jack Webb, for example. is roll- 
ing pilot of his new “D. A.’s Man 
during the latter part of July and 
beginning of August, a schedule 
that contravenes the customary 
winter-spring pilot-making period. 
Idea is to get the pilot in and sub- 
sequently assemble 12 more 
scripts, which James Moser will 
pen between now and October. 
Webb also has a “Pete Kelley's 
Blues” pilot in the can, which he 
made in June in hopes of a last- 
minute sale but which undoubted- 
ly will be a mid-season entry. | 

Screen Gems deliberately held | 
two of its pilots off the market, 
“Brock Callahan” and “Sam Hous- 
ton,” a private eye and historical 
western. Idea was that the cur- 
rent market looked so “thin” that 
SG didn't want to hurt chances of 
a subsequent sale by showing them 
now, in order to avoid getting 
that “didn’t make the grade” onus 
on the properties. They are now 
planned as January replacement 
entries, along with “Dennis the 
Menace,” SG-CBS_ coproduction 
which just missed. 

In these cases, SG will commis- | 
sion additional scripts on each} 
show, beyond the pilots, and may, | 
if the sales situation looks prom-| 
ising enough, order production on 
a couple of additional shows to get 
enough of a backlog to jump the! 
gap between cycles. 

It’s this gap which has made the 
January replacement market a 
near-impossible one for telepix, as 
opposed to live programming. It's | 
generally an eight-week period be- | 
tween the time a sponsor posts his | 
cancellation notice on his Septem- 
ber entry and the airdate for his 
replacement show. It generally 
take a production outfit that much 
time, eight weeks or more, to get 
into fullscale production on 
series after the pilot is sold. 

How to get on the air in time is| 
the problem, particularly if a) 
sponsor doesn’t sign a show until 
four or five weeks before air date 
for the replacement. The answer. 
of course, lies in additional prepa- 
ration beyond the pilot stage, be 
it in additional scripts or actual 
production. That this involves con- 
siderable risk for the producer 
goes without saying—a script in- 
vestment for 12 more episodes be- 
yond the pilot can cost up to 
$40,000: one additional show in the | 
can will cost that much or more, | 


? 


| 




















and it's down the drain if he 
doesn’t sell the show. 
But the producer has _liitle 


choice either way. If he doesn’t 
invest in additional preparation, | 
he prebably won't be able to make | 
the sale at all because he couldn’t | 
meet the deadline. Only safe hope | 
is that the sponsor will actually 
buy a replacement prior to can- 
cellation time on his fall show. and | 
this is highly improbable, the way | 
agencies have been putting off pro-| 
gram decisions thus far this vear. | 


METRO’S STOUT HEART 
ON “THIN MAN’ FUTURE 


Hollywood, July 29. 

Metro TV, whose “The Thin Man” | 
series was axed by Colgate, still 
has hopes of another season with 
the Phyllis Kirk-Peter Lawford 
starrer. 

Studio is currently dickering for | 
another national sponsor, and if no} 
deal jeils, there is a possibili‘y the 
series will go into production any-! 
way—for syndication. 








WGAW’s $1,300,0000 
In Vidpix Residuals 


Hollywood, July 29. 

A total of $1,300,006 in telefilm 
residual payments has been col- 
lected to date by members of. 
Writers Guild of America West, | 
exec director Michael Franklin re-| 

rts. | 

In his report to the tv-radio 
branch board, Franklin detailed 
the hike in rerun coin being fun- 
neled by producers to writer-mem- 
bers of WGAW. 

An average of $17,000 a week 
in rerun coin is being received 
from producers, the branch board 
was informed by John Schallert, 
guild tv contract administrator 
who handles policing and collec- 
tions of residual payments. 


| 
Stanley’s ‘Dan McGrew’ 

As a Telepix Series, 
But First as a Spec 


Hollywood, July 29. 

Producer Hal Stanley will turn 
out a half-hour vidpix series based 
on Robert W. Service's poem, “The 
Shooting of Dan McGrew,” with 
Kay Starr toplining. 

Stanley plans to precede the 
vidseries with a 90-minute spec 
live) of “McGrew,” which would | 





be seen the week before the film 
series hit the megacycles. He said | 
that Terry Clyne of McCann-Erick- 
son has first call on the project, 
both the vidseries and spec. 

Spec would be in color and with 
music. Stanley plans to incorporate | 
music into all of the segs of the 


| telepix series. He pians to send a 


second unit to Alaska for back- 
ground foctage. Tentative site for 
shooting of the series is California 
studios. Stanley last season pro- | 
duced the spec, “The Pied Piper,” 
which is being rerun on NBC-TV 
Sept. 12. Miss Starr also stars in 
“Piper.” 


lof 


Wm. B. White to Guild 


John Cole, prexy of Guild Films, 
has finally inked a new production 
chief. He signed Coast agent 
William B. White to replace Duke 
Goldstone, as Guild’s executive 
producer. 

White will work on network 
pilots for Guild, 10 of which are 
anticipated. White, an agent and 
packager, is said to be retaining a 
few of his outside interests, 


Pincus Sees Future Of 
Situation Comedy In 





Character, Not Stars 


Hollywood, July 29. 

Irving Pincus, producer of “The 
Real McCoys,” believes the future 
situation comedy rests with 
shows arising out of “character 
and situation” rather than around 
stars. This despite the fact that 
“McCoys” is basically a vehicle 
for Walter Brennan and the ad- 
ditional fact that Pincus’ next proj- 
ect is a comedy series tailored 
specifically for a star. 

Trouble is, Pincus points out, 
that there just aren't enough top 
comedians available, for one thing. 
For another, getting them at the 
right place, the right time and the 
right price is becoming increas- 
ingly tough. It took him two years 
to land Brennan for “McCoys,” and 
it was only when Danny Thomas, 
Masterto Productions and the Wil- 
liam Morris office got into the act 
that the project jelled. 


In other instances, the few top 
comedy stars are so busy doing 
pictures and legit that they can't 
be tied down on the speculative 
basis that a pilot offers. In the 
future, the real promise of situa- 
tion comedy, Pincus feels, lies with 


}the property itself and with the 


characterization and situations 
built into the stories. He offers 
“Leave It to Beaver” as an ex- 
ample, a success witheut star 
names because of the way the show 
was developed. 

Pincus has no objection, where 
stars are concerned, to their get- 
ting a piece of the show; in fact, 
he favors such an arrangement for 
two reasons. One, it keeps the 
costs down, since the star isn't tak- 
ing an enormous salary. Two, it 
eliminates the customary artistic 


| temperament, since the producer 


can secure cooperation by simply 
pointing out to the star that “that 
delay yesterday cost us $300.” 











——— 


Screen Gems So Flushed With 
Riches It's Even Holding 


Back Shows 





Time & Place’ As 


In a matter of two weeks, Guild 
has come up with its second tape 
video series for syndication. Com- 
pany signed with Henry Berman to 
produce a detective series called 
“The Time and the Place.” 

“Time” is strictly on tape. And 
unlike “Divorce Court,” which was 
bought from KTTV, L. A., in the 
first instance, “Time” has never 
had a live airing any place. It is 
understood, however, that John 


| 


Guild Tape Entry 


Hollywood, July 29. 
Despite the problems surround. 
ing sale of telefilm shows in mid- 
season as _ winter replacements, 
Screen Gems has decided to with- 
hold two of its pilots from current 
sales efforts in order to pitch them 
for January starts. Two pilots 
neither of which have been shown 
to advertisers, are “Brock Calla- 
han,” private eye series, and “Sam 
Houston.” 
Those problems anent winter re. 
|placements are multiple and intri- 
jeate and Screen Gems admits it 
jhasn’t yet faced the question of 
| how it will go about solving them. 





Cole, Guild prexy, has arranged | Nub of the problem is the fact that 


with Dick Moore, boss of KTTV, to |there’s usually only eight weeks 
use the station's tape facilities to | between the time a sponsor must 


produce the 39 half-hours in- | file notice of cancellation and the 
| time the series actually goes off the 
air. 
This is usually adequate time in 
| which to prepare a live replacee 
jment show, but murder when it 
;comes to telefilms. Harry Acker- 
|man, Screen Gems programming 
v.p., estimates it takes just that 
time, eight weeks, to get produc- 
tion rolling on a new series, even 
though a pilot has been mate and 
additional scripts prepared. Prob- 
lem is to get production rolling in 
time for airdate. 
| Even if a sponsor signs for a 
mew series at the same time he 
files his cancellation notice on the 
old, it's an iffy question as to 
whether the replacement can be 
ready in time. Ackerman is hoping 
that the sponsors looking for re- 
placement shows buy in October 
or November, when “they realize 
they've got a turkey and must re- 
place it.” This would give ade- 
|quate time to get production roll- 
ing. Otherwise, sponsor might have 
to “fill” for three or four weeks 
| with reruns or anthology material 
until the new show is set. 
| Another solution, but one which 
SG or any other producer is re- 
luctant to use, is to film one or two 
|segments and beyond the pilot, so 
jas to have a headstart if a sale is 
effected. Reluctance stems from 
the fact that such an investment is 
a pure risk speculation, for what 
happens if the show doesn’t sell? 
Instead of a $50,000 pilot invest- 
‘ment, producer then has $150,000 
| worth of film on his hands. 

What Screen Gems has done so 
far is to order one additional script 
on “Callahan” and three more on 
|“Dennis the Menace,” another 
{pilot which was shown to sponsors 


volved. 


Alonzo Deen Cole In 
- uly: ’ , 
Reviving ‘Witch’s Tale 
Gets Unique Mileage 

“The Witch's Tale,” which will 
be revived as a television film syn- 
dication series via Television Pro- 
grams of America and Leon From- 
kess’ direction, will be entirely 
|seripted by Alonzo Deen Cole, the 
| originating author. Thereby hangs 
|something of a record for sheer 
| mileage as Cole was author-pro- 
|ducer of the original radio series 
| which ran live from 1931 prior to 
land on the Mutual network for 
nine years and went another seven 
years on transcriptions, including 
| Spanish and Portuguese market 
translations. He also once licensed 
52 live repeats in Australia with 
Down-Under talent. 

For the TPA series, the pilot will 


| be shot in N.Y. during August upon 
| Fromkess’ return from Coast. Cole 














| will modernize the format. Series | 


| will hit market later in fall. 


Author Cole in recent years was 
sole scripter of the CBS-originated, 
first radio, later video series, “Cas- 
ey, Crime Photographer,” succes- 
sively sponsored by Anchor Hoek- 
‘ing Glass and Carter Products. 








Les Harris’ Updated Vidfilm Buedeker 





Telecasters in England, Italy and | 
France like American programs, 
but they are becoming more select- 
ing in what they buy, according to 
Leslie Harris, CBS Film Sales top- 
per, who recently returned from a 
tour of Britain and the Continent. 

In England, Harris made a deal 
with Granada TV for telecasting 
of Edward R. Murrow-Fred Friend- 
ly’s new “Small World” show. | 
Granada TV will feed the program 
to other commercial programmers 
in Britain, under the deal. 

In a separate arrangement, As- 
sociated Rediffusion was inked to, 
produce the remaining 26 episodes 
of the “Rendezvous” anthology 
series. The first 13 half-hour epi- 
sodes were produced in the U.S., 
under the aegis of CBS-TV which | 
turned over the project to its syn- 
cication subsid. Show got lost in 
the national sponsor shuffle for 
web airing next season. Associated 
R«diffusion will be working in the 
main from scripts of American 
authors. 

Overall impression of the Euro- 
pean market, as reported by Harris, 
is that tv is advancing rapidly 
there, with technical facilities in 
Britain, Italy and France good or 
better than those in the U.S. Pro- 
gram quality, too, compares very 
favorably with the U.S. In England, | 
the commercial programmers, Har- 
ris opined, have far better control 
over the program content. There, 
advertisers buy certain time seg-| 
ments without knowing in many 
eases what programs will be sched- 
uled. In fact, the commercial pro- 
grammers reshuffle their schedule 
to give advertisers a shot at differ- 
ent programs adjacent to their time 
franchises. Situation leads to a 
more balanced programming diet, 
zecording to Harris. Of course in 
government-run tv operations, 
there is no question of advertiser | 


' series. 


lin 


control over programming. 

Harris found that the one com- 
mon desirable programming de- 
nominator in Europe is public af- 
fairs shows. He inked deals in 
Italy, Britain and France for CBS's 
“Conquest” and “20th Century” 


buyers feel that many American 
telefilm series being pitched abroad 
have too much violence and sadism 
them. Criticism of situation 
family comedies as being silly in 
foreign eyes also is voiced. Harris 
said that American  syndicators 
have a responsibility in showing 
the U.S. in a favorable light, and 
many of the skeins accepted in the 
American market, ring a sour bell 
abroad as a relection of American 
life. 

Rundown 
low: 

Italy: R.A.I. network building in 
Rume makes Television City i 
Hollywood “look like a doll-house.” 
Building has seven huge studios, 
with practically every conceivable 
facility. R.A.I. programs six hours 
daily, with programs ranging from 


of observations fol- 








J . 
O’seas Frown on Pilots 

In the foreign field, buying 
a series on the basis of a sole 
pilot is becoming a thing of 





the past, according to CBS 
Film Sales topper Leslie 
Harris. 


Harris in his recent tour of 
the European market found 
foreign ty programmers sore 
at the practice, complaining 
that in the past they had 
bought a series on the basis 
of a pilot only to find that the 
segment shown didn't typify 
the series. Now, the foreign 
buyers want to see four or 
five episodes before inking a 
deal, 


He said that foreign tv | 





| opera to Italian versions of Ameri- 
can quiz shows to “I Love Lucy.” 
Net is cultural and education mind- 
ed Over 1,000,000 sets in the coun- 
| try. CBS Film Sales in negotia- 
| tions to sell “I Love Lucy” and 
|““Phil Silvers Show” there. Net 
has opened up 15 minutes nightly 
| for a solid run of commercials. 
France: National television net- 
| work, since the ascendency of de 
Gaulle, is more liberal in its at- 
titude toward American program- 
;ming. Accent is on live shows, 
a'though net has bought a large 
|number of CBS pub affairs pro- 
|grams. Again the accent is utiliz- 
ling tv as a mass cultural medium. 
| Commercial stations are operating 
in Luxemburg and Monte Carlo, 
feeding portions of France. The 
| Monte Carlo station is due to up 
| its coverage to embrace Marseilles. 
Roth commercial operations are 
currently in the red. Set count is 
about 1,000,000. 
| Britain: Television continues to 
frow there, with the commercial 
| programmers very successful. Con- 
; tractors, Associated Rediffusion. 
ATV, et al. have accomplished 
what NBC and CBS failed to do in 
U.S., sharing office and production 
facilities under one roof in Lon- 
| don’s Television House. Commer- 
cial contractors have incepted the 
| network concept, feeding programs 
| OL.ginating from one commercial 
}rogram contractor to remaining 
contractors in the U'K. The British 
quota on American telefilm of ap- 
proximately 14% of total program- 
ming will remain in force. Quota, 
| though, will not restrict educa- 
tional shows. 
; In short, with tv in Europe grow- 
ing up, and with more American 
| telefilm companies making pitches, 
|the foreign broadcasters are no 
| longer as dependent on American 
— and are more selective as 
to the type of material they want. 


) 


|but which didn't make it and will 


: |also be offered for January. Acker- 


;man ‘ays that additional scripts 
on each of the three shows will be 
|done for sure, as soon as Screen 
;Gems gets the development work 
}on its seven new fall entries com- 
pleted. 

| Beyond that, company may order 
jadditional production on the pro- 
| grams, to the extent of production 
of one or two additional episodes. 
Decision on this won't come till 
; October or so, at which time SG 
|prexy Ralph Cohn and sales v-p. 
John Mitchell will evaluate the 
| market to see what the sales possi- 
bilities actually are. 

| “Callahan” is a series about an 
ex-Los Angeles Rams pro football 
player turned detective, and will 
star Ken Clark, ex-20th-Fox con- 
'tract player. Series will be filmed 
| with cooperation of the Rams ‘with 
SG filming practice sessions and 
other footage of the team) and also 
the Beverly Hills Police Dept. 
where much of the series will be 
jlocalled. “Sam Houston” will staf 
,Gregg Palmer. It’s a bioseries on 
| the famed Texan, of course. 


DENNIS 0’KEEFE 
_ SERIES SET BY UA 


| A deal has been firmed by 
United Artists with Dennis O'Keefe 
for a half-hour filmed tv series. 

| UA, fixing the pact with Cypress 
Productions, is going to finance, 
}co-produce and _ distribute’ the 
skein. “Dennis O'Keefe Show” 
| will be based on the adventures of 
}a Gotham columnist. Les Hafner, 
|of Cypress, will supervise produc- 
{tion and John Fenton Murray }5 
| handling the writing chores. 
Thirty-nine films are being shot 
\for syndication. Production, UA 
Said, begins immediately. 
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TAPE IS BUSTIN’ OUT ALL OVER 


Top 20 National Syndicated Shows 


(Based on U.S. Pulse Spot Film Report for June) 


Compilation of the top 20 syndi 
on 22 basic markets, representi 


Pulse, in compiling the list, utiliz 


the number of sets in each of the 


cated shows in the U.S. is based 
ng about 16,391,500 tv homes. 
es a weighted average keyed to 
22 markets. The weighted aver- 


age takes in only the markets in which the program has been tele- 


cast. 


In order to qualify, a property must be telecast in at least 


ten of the 22 markets. Total number of the 22 basic markets in- 


cluded in the rating compilation 
brackets. 
The markets include Atlanta, 


for each series is listed in the 


Baltimore, Birmingham, Boston, 


Buffalo, Chicago, Cincinnati, Cleveland, Columbus, Dayton, Detroit, 
Los Angeles, Milwawkee, Minneapolis-St. Paul, New Orleans, New 


York, Philadelphia, Providence, 
Tacoma, St. Louis and Washington 


San Francisco-Gakland, Seattie- 


Natl. 

No. of Basic Weht. 

Markets Telecast Dist, Rtg. 
ee ee Ci... ee ad weeds ss Ce 
a, Se: eee, rere sia 
3. Grey Ghost ....... oe ee ae 
4, Honeymooners .......... ty; Ses Pe 
5. Whirly Birds ........ (a, 
6. Death Valley Days ...... (oe ere 16.4 
7. Silent Service .......... ae ee 
8. Mike Hammer = eee 
§ > ees i) eee ee oo ktit 
10. San Francisco Beat ......(11)....CBS. 14.2 
1l. Popeye ye are (16)....RAP .. pL cieKie 12.6 
12. Boots & Saddles ........ Cis. abecean cas 12.5 
12. 26 Men er Pere OA, eee 12.5 
Be, Gee OE Cockies ..... «2. (IB). 6c NEM sendccgscs: 12.4 
14. Annie Oakley ............ a oer 
15. Code Three .......%... i hee ae ee 12.1 
16. Decoy C0)... < SUM wtscces Pest 
17. Cisco Kid reer: i Pere Re er 11.3 
18. Harbor Command .......(11)....Ziv .,...... ee 
18. Martin Kane 1) a Sitemeter “11.1 


A Telefilm Prod. Center: Fromke 





By BOB CHANDLER 


Hollywood, July 29. 

New York has a great opportuni- 
ty to become an important telefilm 
centre but it’s throwing the chance 
away by doing everything to dis- 
courage the growth of production 
there. So asserts Leon Fromkess, 
Television Programs of America | 
v.p. in charge of production, who's 
back here for three weeks after 
filming 18 “New York Confidential” | 
telefilms at Gold Medal Studios 
and on location in Gotham. 

“It’s costing us 25% more to do 
the series in New York than it 
would here,” Fromkess__ states. 
“We're doing it anyway because we 
want a quality product and won't 
cheapen it by filming process shots 
and making the show here. We 
want the New York backgrounds to 
be an. integral part of the show so 
we're doing it there. But it’s tough 
and expensive.” , 

Fromkess’ chief complaint 

(Continued on page 99) 


' 
| 


P&G's Regional 
preads In Canada 


Procter & Gamble has closed 
two large regional deals north-of- 
the-border, and, as a result, is vir- 
tually going steady in Canada with 
CBS Film. 

After sponsoring all the “I Love 
Lucy” half-hour telefilms for 179 
consecutive weeks on CBC-TV, the 
soap sponsor has decided to rerun 


52 of the batch on a 25-market 
Canadian spot deal. The reruns 
will start immediately after the; 


first-runs end this September, CBS 
said. Once the first 52 are over, 
the bankroller has an option on 
still another 52 reruns. 

At the same time, P&G, co-spon- 
soring with Remington-Rand, has, 
bought the second 39 (also first- 
run in Canada) of “Gunsmoke. 
Co-sponsorship is of approximately | 
the same spot market dimensions | 
as “Lucy.” it was explained. Both | 
spot deals were made for English- 
speaking markets. 

Reason the 52 “Lucy” reruns are | 
going spot in Canada is because) 
CBC won't air enything but first- 
time-around product. 


Pe. ’ 
SG’s ‘Alaskan 
Screen Gems newest telefilm 


pilot is “The Alaskan,” a series to 


be lensed on location in Alaska and 
based on the Territorial Police. 


Decision to do at least a pilot 


was made by the Co! vidfilm subsid 
after Steve Krantz, its eastern di- 
rector of program development re- 
turned from a 10-day trip to Alas 
ka where he got an okay from the 
Territorial Police. 


All RKO Activity 
In Gotham May Be 
Shifted to B'way 


Tom O'Neil reportedly is con- 
sidering giving up N.Y. headquar- 
ters at 1270 Sixth Ave. and moving 
the entire RKO operation to 1440 
Broadway, in a move to consolidate 
with his General Teleradio and tv 
stations located there. No decision 
has been disclosed, but this latest 
step in the O'Neil tightening-up 
process is said to be in serious dis- 
cussion. 

A break with 1270 Sixth would 
end years of association with the 
building, which is part 
Rockefeller Center complex. Until 





about a year ago, when O'Neil be-| 


gan liquidating his motion picture 


;operation and when the separate- 


ly-owned RKO. Theatre operation 
moved elsewhere; the 
was called the RKO Building. 
There is little theatrical biz left 
at RKO, but 1270 contains what is 
left, plus O’Neil’s telefilm syndi- 
cation, legal and financial arms. He 
also makes 1270 his own home base. 
WOR and WOR-TV and the 


O’Neil recording operation head- | 
1440 Broadway. 


quarter, are at 
farther downtown, which is where 
all the divisions of the RKO Tele- 
radio umbrella might very possibly 
end up. 





of the: 


structure | 


' 


‘WONDER DRUG 


Hollywood, July 29. 

In just a matter of a couple of | 
weeks, the idea of syndication-on- | 
tape has taken hold with a bang. 
Guild Films has acquired KTTV's 
“Divorce Court” and also has plans 
for Henry Berman's “Time and 
Place” package (also taped at 
KTTV). WGN-TV is syndicating 
its “Ding Dong Schoo)” strip. 
Hardy Burt is moving into the 
field on an educational basis with 
his National Public Service Net- 
work and its initial “World Sci- 
ence Report” segment. 

Hollywood’s indie stations are 
geing on a videotape spree. KCOP 
ordered twe units last week, and | 
KTLA is about to do the same, 
giving all seven L. A. stations 
tape. Major motivating factor in 
both cases is the prospect of pro- 
ducing tape for syndication. KCOP 
has personalities like Tom Duggan | 
whom it will tape and sell in other | 
markets—Duggan is a natural for | 
Chicago, for example, KTLA is fig- | 
uring on syndicating features like | 
its currently live Roller Derby. | 
KHJ-TV, which already has its | 
machines, is talking up trade deals | 
with sister station WOR-TV in 
N. Y. for Oscar Levant and other 
tapes. Company has been set up 
te distrib a 90-minute taped stanza 
featuring San Francisco's Don 
Sherweod. 

As these stations and distribu- 
tors move into local markets, the 
trend will have a snowballing ef- 
fect, with each tape-equipped sta- 
tion realizing the national poten- 
tial of its own local programming. 





i Lecal wrestling, roller derbies, etc., 
| will be high on the list. 
| personalities. 
|}cal dramatic or intérview 
| such as KTTV's “Divorce Court,” 
jor WFAA-TV Jack Wyatt's “Con- 
| fession” out of Dallas, which cur- 
|rently has 


Ditto top 
istinctive lo- 
series 


Also 


taken the opposite 
route and is in for a network ride 
for the summer on ABC-TV. Could 
be that after the summer spread, 
it will move into syndication. 

Moreover, low cost of tape pro- 
|} gramming acts as another incen- 
'tive. Station cannot only expand 
|revenues through distribution of 
its own shows, but can program at 
far lower costs through purchase 
ef outside tapes. One station exec | 
here says he can convince other! 
stations that the savings on the 
show he plans to distribute will pay 
for the cost of an Ampex installa- 
tion. 

What this will do to the film. 
| syndication business is anybody's 
| guess, and the telefilm companies 
aren’t ignoring the situation by any 
means. But some execs believe 
‘that taped programming, rather 
than hurting half-hour syndication, 
, will fill the void left by feature 
|films as the pre-'48 backlogs are 
| slowly but surely eaten up. 


UN DIPLOMACY 
EXTENDS TO VIDPIX 


, ‘The United Nations has a new 
in diplomacy. World 





| 


problem 
| body hopes to distribute a few new 
quarter-hour vidpix series to U.S. 
| stations. And while the response 
,;has been strongly in favor of the 
|}move—even though the stations 
'are expected to split the produc- 
tion nut among them—the UN can- 
not move until it resolves the is- 
sue of which station gets the flicks 
in cases where more than one in 
each market wants them. 

UN doesn't feel it is in a posi-! 
tion to discriminate between the 
stations competing for-the product. 
At this point, anybody who pays | 
the price has the right to the pix. | 

Film was exposed two weeks ago 
and as of a week later the UN was, 
said to have some $3,000 in station | 
pledges. Apart from this cash | 
commitments on the UN telepix, in- 
terest was described as “heavy.” | 








More TV Film News 
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| cvMICATION'S (BS and ABC's New Option Time 


Patterns Throws Some Fears Into 


Syndicaters On 





AAP’s Chi Powwow 


Chicago’s Drake Hotel will be 
the site of a three-day general 
meeting early next month by all 
AAP’s sales personnel and home- 
office (N.Y.) execs. In the fall, 
the telefilm distribbery goes into 
the third year of selling the War- 


|ner catalog, and reports that so far 


it has amassed over $45,000 000 in 
sales. 
Powow is set for Aug. 5-7. 


Too Many Chiefs, | 


Not Enuf Indians’ 
In Tape Picture 


By LES BROWN 


Chicago, July 29 
Amid all the brouhaha over the 
possibilities with videotape, a num- 
ber of independent stations 
equipped with the Ampex machines 


are beginning to face up toe the} 


disquieting fact that—for the pres- 
ent, at least—there are too many 


chiefs and not enough Indians in|} 


the tape picture. 

Most of the Ampex-armed sta- 
tions, it seems, find themselves in 
the business of producing shows 
on tape for prestige and profit— 
and since there's more of both 
virtues in selling than in buying, 
hardly anyone is interested today 
in being a purchaser. This tends 


to be truer of stations in the big- | 


cities than in the smaller 


Loss of Periods 


By ART WOODSTONE 


| Latest option time measures by 
ABC-TV and CBS-TV are of no 
small concern to syndicators. At 
this point, no telefilmer seems too 
certain what the impact of these 
moves will be on syndication, but 
there is nonetheless the fear 
abroad that they bode little but 
harm. 

Of most immediate concern is 
ABC's docision (with considerab'e 
| sponsor support) to program in the 
fail three hours of new daytime 


shows between the hours of 11 
am. and 3:30 p.m. These ABC 
program inroads clash head on 


with at least 25 half-hour series, 
straight from the syndication mill, 
which are presently strip pro- 
grammed by ABC affiliates. An- 
other 14 shows, according to trade 
estimates, are now being stripped 
in the three 30-minute local islands 
(11:30, 1:30 and 2:30) inside the 
forthcoming web program b'ock. 
What the syndicators fear in the 
jinstance of the three -half-hours 
that still belong to the statiors is 
that they—and probablv other 
times which are now !ocal option 
—will also be lost if ABC becomes 
entrenched as a factor in daytime 
video. 
| The CBS-TV switch from 7:30 to 
| 10:30 p.m. to 8 to 11 p.m. option 
|time doesn’t avpear to bear any 
shortterm significance for syndica- 
tors. CBS affils, largely because 
of their strong network ties, have 
not usually been among the more 
active users of syndicated prod- 
uct, except in a counle of 10:30 
periods, which are now going to 
the network (This past season, 
CBS had Tuesdays—and Saturdays 
—onen to loca! programming at 
10:30 and both were prime syndica- 
tion targets.) 


ones, yet even those in the televi- | 


sion hinterlands have at least one 
live entry they have enough pride 
in to record on tape. 


KTTV, Los Angeles has made it, 


plain it isn’t interested in “Ding 
Dong School,” which WGN-TV, 
Chicago is peddling. KTTV can 
produce its own kidshows. Similar- 
ly, the Chi station is trying to sup- 
press a yawn over KTTV's “Di- 
vorce Court,” because WGN-TV 
has plenty of half hour vidpix 
cooling in the freezer. Fact is, 
what either station needs least to- 
day is the other station's pride and 
joy. 

Even more odious than the prac- 
tical motive, however, is the subt- 
ler one of prestige. To state it 
bluntly, the stations with tapes te 
peddle are looking for pigeons and 
aren't particularly attracted to the 
idea of being pigeons themselves. 


| Clearly, the profit apart, it looks 


good for an indie to have a record- 
ed show that's in demand. 

This is not to gainsay, by any 
means, the 


performed with videotape and the | 


revolutionary possibilities of it at 
the indies. Nor is it 
paragement of the WGN-TV and 
KTTV shows named as examples. 
In all probability time will miti- 
gate the problem as more of the 
smaller stations shell out for the 
Ampex equipment and as the pres- 
tige motive of “firsiness” goes out 
of date. 


The first stations to buy video- | 


tape recorders, in the main, were 
(Continued on page 99) 


‘Littlest Hobo’ Series 
Holiywood, July 29. 
Bill Ward Productions is shoot- 





based on “The Littlest Hobo,” 


theatrical feature currently in re- | 


lease through Allied Artists. Ward, 
who created the “Hobo” theatrical 
idea, is doing the teleseries on his 
own, with permission of Hugh 
Hooker, producer of the feature. 

Ward is currently on location 
with the pilot in Eugene, Ore., 
and will probably do interiors here 
at the Kling Studios. 


i) 1p sheDid wn ¢ 


miracles that can be} 


to the dis- | 


ng a pilot of a telefilm series | 


Next season, as comnared to last 
in terms of what CBS is leaving 
oven, makes for a virtual tossup. 
The web has at least two unsnon- 
sored 7:30 periods, which could be 
|returned to affils. However, if 
CBS sells these segs nationally— 
and it is reasonable to assume they 
| micht—stations will probably ac- 
cept the biz and thereby deprive 

(Continued on page 99) 


‘Panic & Hiram’ 
Into Syndication 


Thirtyone “Panic” half - hours 
| and 26 “Hiram Hollidays,” the 
| Wally Cox-starrer, are going into 
| Syndication next month via Victory 
| Program Sales, the California Na- 
tional adjunct. 

Recently, last 13 of the “Panic” 
| flicks had a network run as “No 
Warning.” A few seasons back 
the Cox show was also on the net- 
work, though four of the 26 “Hol- 
lidays” were never used on the air. 

Last week, when some 30 staffers 
were released by CNP among them 
were three or four salesmen from 
Victory Program Sales. However, 
| this does not mean that the re- 
cently-organized library sales arm 
was being cut back. CNP reports 
that the Victory men were let go 
| because they were new employees 
and, in their place at Victory, are 





salesmen who formerly were at- 
| tached to CNP proper In any 
;event, Victory is said to have a 


full complement (six) of salesmen, 





Edgar Allen Poe Series 
Hollywood, July 29. 

| “The Edgar Allen Poe Theatre” 
will be title of new horror tele- 
series projected by Tom Hubbard 
and Thor Brooks,” writer and di- 
rector, resnectively, of William F. 
Broidy’s “The Fire Bug” at Allied 
Artists 

Segments will be based upon 
j various Poe stories 
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Agencies Running Shows Piggyback 
To Cash In On Discount Structures — 








—On Other Madison Ave. Fronts 


By JACK BERNSTEIN | 


There has been a growing prac: | 
tice by the advertising agencies to 
drop all their network commic- 
ments in one basket with more 
and more agencies just doing busi- 
ness with one web. The chief rea- 
son lies in the economic aspects 
which sees the agencies getting 
contiguous discounts, Not only | 
have many of the agencies placed 

, , j 
all their eggs in one basket but 
surprisingly enough, many biue-| 
chio accounts have been- riding} 
with exposure on one network only. | 

Out of the 10 shows that BBD&O 
has on the air for the ‘58-59 sea-| 
#9n, e'ght of the” programs will be 
aired on CBS-TV with one major 
client, Campbell, switching to an- 
o her network. ABC-TV, for the 
“Donna Reed Show.” 

In addition to placing most of 
their seins on one web, BBD&O 
takes full advantage of the Gis-| 
count allowance by running pro- 
groms bick to back. Case in po-at 
beine American Tobacco’s spon- | 
shorship of “Trackdewn” slotted 
behird “Your Hit Parade” on Fri- 
day rights. 

J. Waltcr Thompson on Wednues- 
day n¢ht has four programs run- | 
ning pitryback. They are “Wagon 
Train” fo- Ford; “Price Is Right” | 
bankvolled ty Lever; Milton Ber'e | 
and “Bat Masterson,” financed by 
Kratt 

Six of the nine programs s»on- 
sored by bluechip clients of Ben-| 
ton & Bowles come f2ll will be 
on CBS-TV and the three shows 
bought for accounts of Sullivan, 
Stauffer, Colwell & Bayles are all 
on NBC-TV. Geoffrey Wade, the 
Chicago-bosed agency, has taken a 
shine to ABC-TV and all three of 
their clien sponsored programs are 
on the ABC books. Other ex:mp!es 
of agencies primarily dealing with 
only ove neiwork are Foote, Cone} 
& Belding which has given a!l of 
their nighttime broadcast billings 
to CBS; the two shows that Guild, | 
Bascom & Bonfigli has are on ABC, | 
as are the properties purchased | 
by D. P. Bro’‘her. 

Not only have the agencies a 
tendency to concentrate on em- 
ploying the services of one web 
but individual clients have been 
swinging away from the theory that 
they should spread their advertis- | 
ing around to all the networks for 
more exposure and have joined in 
the single network movement. 

\ rundown of the client listing 
of Ted Bates for 1957 finds that | 
Dentyvne budgeted a'l of their coin 
on ABC. American Home Products | 
spent their entire tv budget on| 
CBS, as did Anacin. Colgate’s Vel, 
Super Suds, Fab, Ajax and Pa!lm- 
olive also cCropned their entire | 
budge‘s at CBS-TV. 

Shorts: Artovr Godfrey, in 
sesrching for a new format for'| 
the fall, jumped on the suggestion | 
by Nick Keesely, Lennen & New-} 
ell radio-‘v topper, that he try} 
a mins rel tyre fare. Godfrey last | 
week tried the format and may | 
base his fall show around the idea. 

Video tape was used for the first 
time for staiion sales presentation | 
this week when KTTV, Los An- 
geles, revealed iis fall program- 
ming to some 700 executives of 
N.Y. ad agencies and clien's at| 
the Waldorf Astoria Hotel. The 
tape was played at WOR-TV and 
fed by closed circu‘t to the hotel. 

WICU-TYV, 
tv sales by using slides of network 
shows. A “Twenty One” slide poin‘s 


out, “There is big money in tele-| 


vision * Over a “Dragnet” slide 
the copy reads, “Mr. Businessman, 
how would you like to send out a 


drognet for customers.” Each mes- | 


which} 


sage urges businessman to write 
the station for a report on the use 
of tv adveriising. 
Compton Advertising, 
bilis in the neighborhood of $75,- 


000,000 has acquired the Gold- 
thwaite-Smith Advertising Agency | 


San Francisco, effective immed'- 
aiely. The move will bring Gold- 
thwaite-Smith personnel and ac- 
counts to the San Francisco office 
of Compton. 

Move represents Compton’s third 
merger on the West Coast since 
Jan. 1. Most of the Goldthwaite 
accounts are in the music indus ry 
and appliance field. Elm're Go'd- 


thwaite, former head of the agency,iets for the British Empire andj Hays of Columbia U. as arbitrator. | 


' Oct. 


Erie, promotes local | 


| tion advertising firm to be known 





will supervise Compton’s appliance 
and musical account div. 

Switches: Brooks Emory, one of 
the top contact men of Young & 
Rubicam, will leave the agency 
and join Lennen & Newell as a 
senior veep and as the top account 
plans man, Switch to take place 
Aug. 15. 

Dick Jackson, NBC’s manager of 
participating programs, has been 
retained on a sustaining basis by 
Ted Bates to act as supervisor on 
“Ditto.” 

Jest & Found: The $2,000,000 
Coleate - Palmolive account  han- | 
died by Bryan Houston, hes been 
res gned by the agency effective | 
22. Products include Cash- 
mere Bouquet Soap and Cashmere | 
Bouquet Beauty Preparations. 
Bryan Houston will continue as 
agency of record for these Colgate | 
products and for the CBS-TV show, 
“The Big Payoff” until Oct. 

Jay Emmeit Assoc., has been re- 
tained by Cooga Mooza Products 
to represent Pat Boene in the mer- 
chandising field. Contracts cov- 
ering white buck shoes, shirts, 
jewelry and other goods. 

Peck Advertising has landed the 


‘Andrea Radio Corp. account. 


Erwin Wasey. Ruthrauff & Ryan 


| has been awarded the $100,000 in- 


ternational account of Brown-For- 
man Distillers for Old Forester 
and Early Times labels. 

Monroe Greenthal has landed the 
Blue Coal Corp. account. 

Reps: Thomas Hardy. formerly a 
senior timebuyer for Donahue & 


Coe, has joined the radio sales 
staff of Avery-Knodel. 
George Ponie, former sales 


revo of WKNB, Hartford, joins the 
radio sales dept. of Peters, Gritfin, 
Woodward. 

Five stations repped by Broad- 
cast T’me Sales have formed an 
association for the promotion of 
“better music.” 


Chi Agencies 
By LES BROWN 


Chicago, July 29. 

Some epigrams from a speech 
given lo:i week by Fairfax M. 
Cone, chairman of the executive 
commitiee of Fooie, Cone & Beld- 
ing: 

“Adveriising is a device for mul- 
tiplication and nothing more .. . 
Acvertising is good advertising 
when it follows the method and 
manners of personal persuasion so 
much so that it has a'most exactly 
the same characier . . . Good ad- 
vertising always talk; to one per- 
son—to a friend or a friend-in-the- 
making . . . Good.taste in advertis- 
ing is a good deal I'ke good man- | 
ne:s between people. It is also 
semewhat harder to come by... 
Good advertising will always be 
a strong iniruder. But it will al- 
ways be a welcome one if the in- 


trus‘on is thoughtful and well- 
mennered. 
Morris Kinnan of Needham, 


Lou's & Brorby’s Chi office shifts 
to New York at month’s end to be- 


come suvervisor of rad‘o-tv pro- 
duction at the agency's Gotham 
branch. 


Tatham-Laird plucked the Serta | 
Associates Inc. billings, effective 
next spring. Bedding equipment 


account is currently on the roster 
of Erwin Wasey, Ruthrauff & 
Ryan. } 


Clinton E. Frank agency added 
the Hamilton Beach account. 


William Robinson, ex-Kling 
Films, has partnered with Roy 
Kni 


pschild in a new sales promo- | 


as Knipschild-Robinson Inc. | 
| 





Tendon Acencies 
By BARRY BARNETT | 


London, July 29. | 

Pll Arnett, a director of Rank | 
Screen Services since the outfit | 
was formed in 1956, has ‘been ap-| 
pointed assistant managing direc- | 
tor. 

Hubert Oughton of the W. S. 
Crawford agency, has been elected | 


president of the National Adver- 


Commonwealth Games, held at 
Cardiff, the organizing committee 
booked a series of commercial 
spots with the local indie tv out- 
let, Television Wales and the West. 

travelling exhibition, aimed 
at getting folk interested in South- 
ern Television, the commercial tv 
outlet which will begin airing pro- 
grams for the South of England 
on Aug. 30, has been labelled as a 
big success. Expo toured the area 


| which the new station will cover 
}and attracted over 100,000 people 


with fashion shows, makeup dem 
onstrations and beauty and talent 
competitions. The exhibition was 
organized by Leedex, the public 


relations and advertising agents 
and an expo specialist, L. J. 
Powell. 





Adv. Industry 
38 Winnah Ys. 


Those Tax Raps 


The advertising industry has all 
but had its hand raised as the vic- 


|tor against the rash of advertising 
,taxes proposed around the coun- 


try in the first half of 1958.~ The 
industry, making like Floyd Pat- 
terson taking on the winner of the 
Gelden Gloves, and sparked by the 
Advertising Federation of America, 
the Assn. of National Advertisers 
and the American Assn. of Adver- 
tising Agencies has k.o.’d local, 
city ard state taxes that cropped 
up in Baltimore, Norfolk, St. Louis, 
San Francisco and in Woonsocket, 


The trade still has an impending 
bout with the Governmert which 
insiders say is in the bag with the 
euardians cf the industry not fig- 
uring to raise a sweat. In two re- 
cent ceses, the U.S. Internal Rev- 
enue Service has taken steps to 
disallow the cost of advertising 


| campaigns of a public relations na- 


ture. Discussions are currently 
heing carried on by advertising or- 
ganizations to settle this problem. 

The first tax on advertising oc- 
curred in Baltimore where a city 
tax of 4% on the cost of advertis- 
ing space and time, to be borne by 
advertisers, and a 2° tax on the 


|media receipts from the advertis- 


ing was enacted and became effec- 
tive Jan. 1, 1958. 

The measure was repealed by the 
City Council and will not be in ef- 
fect after Jan. 1, 1959. 

Other tax measures proposed 
around the country never got off 
the ground. Most patterned after 
the Baltimore tax either died in 
committees of state legislatures or 
in local councils. 


ABC Challenges MBS 
On Baseball AM Casts 


Edward DeGray, topper of ABC 
Radio, is understood planning to 
start a “Game of the Day” baseball 





broadzast in competition with Mu- |! 


tual Broadcasting. DeGray tried 
to sell the idea of “Game” over a 
year ago, when he was boss of ABC 


| Radio station relations, on the be- 
lief that the daily sportscasts are | 


strong affil bait. At that time, 
however, Robert Eastman, former 
network boss, was jettisoning all 
other format ideas in favor of “live 
fun radio.” 

MBS does not have “Game” ex- 
clusively, and while all the net- 
works at one time or another have 
thought of introing 
cross-the-board, none has chal- 
lenged Mutual. ABC is thinking 
of pacting the teams not signed to 
a MBS contract. 








Papp 


Continued from page 26 








is a freelancer, Dubin’s case will 
first be surveyed by a “joint ad- 
justment board” 
and the union. 

RTDG said 


that if the board 


doesn’t arrive at a decision on Du- | 


bin, then the matter can be brought 
into regular arbitration channels. 
Guild said it had informed CBS 


Ss }of the Papp arbitration and that | Sesquicentennial Commission by Gov. William Stratton . . 


it felt he was not discharged “for 
good and sufficient cause.” RTDG 


pro baseball | 


composed of NBC, 





+ TV-Radio Production Centres 





IN NEW YORK CITY... 


George Rosen, tv-radio editor of Variety, skying to Europe today 


(Wed.) for three weeks’ vacation and look-see at tv abroad . . .:Charles 
| Oppenheim, director of press info for owned and operated division of 
' CBS, vacation bound this week . . . Robert L. Foreman, exec veepee of 


| BBD&O in charge of radio-tv, has’ authored a new novel, “The Hot Half 
Hour.” with tv background, to be published this fall by Creitrion Book 
_. . Recent long-copy ad fash‘oned by CBS Radio veepee Louis Haus- 
man, stressing practicality of radio advertising in today’s economy, 
creating considerable industry-wide discussion Bill Brower Jr. 
named manager of program promotion and merchandising for CRS 
Radio Network .. . Sylvania Award-winning Don Kellerman, CBS Pub- 
|lic Affairs producer of “Lamp Unto My Feet,” has signed Mayo Simon 
/to script ea drama in the program’s two-part series on vouti Sept. 7 
| and 14... Ben Lochridge, nation sales manager for CBS Radio, be- 
| ginning a month's vacation . . . Lester Zimmerman, press rep for CBS 
| Radio, on a week's vacation at Fire Island . . . Charles P. Arnot, former 
| mid-East correspondent for INS, now with ABC as Cairo bureau chief 
I. . . Leu Steele subbing as m.c. on “Bingo-at-Home” ‘WABD); Monty 
| Hall is vacationing . . . Ruth Frenklin completed series of voice-over 
singing spots for Campbell's . . . Ronald Colby to WMCA as salesman 
land Ruth Meyer as creative writer .. . Red Foley returning to ABC's 
\“Jubilee, USA,” Saturday (2)... Mel Allen to handle “World Series 
Special,” half-hour special by NBC-TV on Sept. 30, night before the 
first World Series game ... Betty Madigan guesting Aug. 8 on “Dick 
Clark Show.” 
Mare Frederic, former general manager of Tee Vee Co., named vee- 
' pee in charge of West Coast office of The Gothic Corp... Dr. Floyd 
| Zulli Jr., former WCBS-TV “Sunrise Semester” prof, returned last 
| week from a European holiday . . . Steere Mathew, coordinator of traf- 
| fic for NBC, retires Aug. 1 after 20 years of service. Friends gave him 
|a party in the Rainbow Grill last Friday (25)... Clay Yurdin, director 
| CBS-TV's “Camera Three,” returned last week from a four-week Eu- 
| ropean vacation .. . James Macandrew, moderator of “Camera Three” 
lon a two-week holiday ... Ormond Drake, host of WCBS-TV’s “The 
| Way to Go,” at Easthampton for three-week holiday. 

Nanci Merjos, gal Friday to WRCA-TV exec producer Ben Hudel- 
son, off on two-week vacation through the midwest . . . CBS Radio 
|prexy Arthur Hull Hayes received a plaque from American Medical 
| Assn. for network's cooperation in educational drive stemming from 
| AMA’s Coast convention last year . . . Peter Affe, director of opera- 
jtions for WRCA and WRCA-TV, off for two-week vacation to Lansing, 
Pa... . Susan Douglas, actress on CBS Radio’s “Road of Life” and 
| husband, eoncert singer Jan Rubes, parents of third son, Anthony 
|Dean, born last Wed. (24) .. . Gertrude Warner new leading lady on 
CBS Radio’s “Young Dr. Malone” serial . . . Bill Wetnstein, “The Last 
| Werd” producer, has returned to the program after a two-week Fire 
| Island vacation .. . Roger Englander, director of the same show, now 
ion the mend after being hospitalized with ruptured appendix, also re- 
{turns to program duty ... Beryl Keubens, CBS-TV Press, back at his 
|desk after a month’s transcontinental motor trip ... Walter Greaza 
back from filming of “‘Miss Casev Jones” in Hollywood into lead on 
|CBS Radio's “FBI in Peace and War” Sunday, Aug. 3... Harry Fee- 
|ney, CBS-TV network trade news editor, back from a weck’s holiday 
| with his family at Narrowsburg .. . Thomas H. Dawson, CBS-TV vee- 
pee network sales, off on week's vacation . . . Larry Lowenstein, di- 
|rector of press info, N.Y., for CBS-TV, spending week's holiday with 
|his wife at Westhampton Beach. 

J. Nelson Tuck, former radio-tv columnist for N.Y. Post, has taken 
over the moderating chores on WNYC’s “Campus Press Conference” 
'om Sunday at 3 p.m.... Hom Hong (Henry) Wei upped to post of act- 
ing chief engineer at WNYC .. . Bob Wilson, NBC news commenta- 
tor, narrating special film for Cedar Grove, N.J., Board of Education 
... Patsy Bruder into “City Hospital” Saturday (2) on CBS Radio. 

Jimmy Blaine, host of “Ruff and Reddy,” NBC-TV’'s cartoon show 
and commercial announcer for several products getting up kiddie show 
with aviation theme, which he'll pilot . . . Bill Tabbert visits Joe Frank- 
| lin’s “Memory Lane” Friday (1) . . . Art Van Horn will be in the ed- 
itorialist's seat when “The Ad World” resumes next fall . . . Sandy 
Becker bows out as emcee on NBC-TV's quiz, “Win With a Winner.” 
His replacement is Winn Elliott, show's creator and producer . Les- 
lie Barrett and Diana Barth back from their four-month tour of Eu- 
rope. She worked on filming of “A Nun's Story” in Rome and is now 
| Writing a series of articles on the European theatre for Actors Equity 
| Magazine ... Gary Jay Morgan, who plays Robin in the NBC-TV serial 
“From These Roots,” is also appearing in the off-Broadway production 
of “Comic Strip.” . .. Milton Berle has signed Milt Josefsberg to the 
| writing staff of his new fall NBC-TV Wednesday night telecast .. . 
Dennis Day, Tony Randall and Ferlin Husky to sub for Arthur God- 
fre¥ during latter's six-week vacation starting Aug. 4. Gordon Auchin- 
closs will produce the show during the six-week period while producer 
Charles Andrews also is on vacation. 


IN HOLLYWOOD... 





Henry Flynn resigned as assistant manager of KTLA in return to 
sales as assistant to Amos Baron at KCOP. He was onetime sales man- 
| ager of CBS spot sales in N.Y... . Fred Beck back on KNX with a five- 
/minute evening strip of humorous comment... Jean Meredith beefed 
up her staff at General Public Relations with two new publicists—Ken 
Parker, late of the L. A. Examiner, and Bob Will of CBS pv! iivity. An- 
other move was that of CBS-TV’s Bud Tenerani to Communications 
Counselors .. . David DePatie replaced Walter Bien as producticn exec 
of Warners commercial and industrial films division .. . Jack Keiner 
exited Petry to manage KFMB in San Diego... Harry Engel, owner 
of KUAM, radio and tv, Agana, Guam, promoted Robert Green from 
sales to administrative assistant ... Robert Mountain, tv head at Young 
& Rubicam, alerting agents and packagers to two big specials with a 
theme he'll be needing for next fall . . . William Kayden checked out 
of NBC-TV when his producer contract ran out... Les Hafner and 
Dennis O'Keefe teamed up for a teleseries, “All Around Towne” to 
star O'Keefe . . . Bill Self prepping three pilots for the January mark- 
|et in his new capacity as CBS-TV executive producer... Oscar Levant, 
| Who admits he saved KCOP, will have to do better in the next ratings 
if he is to be the savior of KHJ-TV. First ARB on Willet Brown's sta- 
tion was 3.3 against the competition of “Cheyenne”-“Sugarfoo:” with 
15.8 and 13.1 for “Seven League Boots” on the station Leva*t “saved.” 


IN CHICAGO... 


Harry Wilber, ex-promotion-advertising director for WBBM, joins 
| Sales staff of WLS Aug. 1... Uncle Johnny Coons tentatively set for a 
|return to WBKB in noontime slot in mid-August . . . NBC newsman 
|Jim Hurlbut, a student of Civil War lore, appointed to Illinois Lincoln 
. ABC com- 
| mentator Paul Harvey was vacationing in Beirut when the Marines 
landed, made tapes, and shipped ‘em pronto to New York hq. . « 


tising Benevolent Society. He was is #king for reinstatement, back | WBBM-FM prepping a monthly program guide to be mailed gratis 


formerly the NABS honorary 


| treasurer. 


Tn a hid to pep up sales of tick- 


pay and restoration of all Papp’s 


rights: 
Guild designated Prof. Paul R. 


jto listeners. Station, incidentally, plucked announcer Ed Grennan from 
| WAIT . . . Jock Mahoney in town early this week to plug his new CBS 


.. Millard Hansen joined WAAF 
(Continued on page 32) 


, telefilm series, “Yancy Derringer” . 
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THE JUBILEE SHOW 
With Dennis Lotis, Shirley Eaton, 

Ian Wallace, George Moon, Nico- 

lette Roeg, Anthony Shaw, Pam- 

ela Harrington, Shaun Glenvi!'e, 

George Mitchell Singers, Jubilee 

Dancers, Van Phillips orch, 

others 
Produccr: Peter Croft 
Writer: Dominic Roche 
Choreogra" hy: Ma'co.m Geddard 
39 Mins., Mon., 9:30 p.m. 
Associated-Rediffusion from Lon- 

con 

“The Jubilee Show,” 30 minutes 
of oldtime vaude in a barroom set- 
ting, with plenty of glamorous pals, 
raucous fun, a chairman complete 
with gavel and an almost coniinu- 
ous torrent of oldtime hit songs, 
sticks close'y to the formu'a which 
gained it a fair amount of popular- 
ity the last time it was in the 
schecules. Production is in its own 
way auiie lavish and there’s a good 
hearty atmosphere. Two maior at- 
tractions of the offering are Dennis 
Lotis and Shirley Eaton who war- 
ble pleasantiy through a stack of 
numbers, with Shaun Glenville 
making a virile guest appearance. 
Choreography is neat and simple 
and the Van Phillips orch makes 
the right kind of noise. 

Cast was competent and the pro- 
gram came over slickly, though 
some more intense dance rehears- 
als are called for if Lotis and a 
couple of others are to hoof with 
the resident terpers. Bary. 


TWENTY-ONE 
With Chr’s Howland, others .. 
Director: Wilfred Fielding 
30 Mins., Thurs., 7:30 p.m. 
Granada-TV, from Manchester 
Yet another American quiz 
game has made its appearance on 
British commercial ty. “Twenty- 
One,” aired by Granada-TV. has 
its moments and appears to be the 
sort of offering which could catch 
a regular following. There is the 
danger, however, that it could be- 
come duil and slow, as its success 
or failure rests entirely in the 
hands of the contestants, who, by 
their brightness or dullness have 
the last word. Emcee Chris How- 
land is only a minor figure in the 
show, but does his job effectively. 
In the British version each point 


is valued at $28, with doubled 
stakes for a play off game if a 
draw is recorded. Current offer- 


ing had two knowledgable gents 


battling against each other after 

playing a drawn game. Prize 

money is now worth over $2,000. 
Bary. 


THE JEWEL AND WARISS 
SCRAPBOOK 
With Jimmy Jewel, Ben Warris, 
Martin Grainger Puppets, Peter 
Butterworth, Janet Ball, Monique 
Van Vooren, Jack Parnell’s orch. 
Producer: Dicky Leeman 
Writers: S. C. Green, R. M. Hills 
6@ Mins., Thurs., 9 p.m. 
Associated TeleVision from London 
Jimmy Jewel and Ben Warriss 
are a team of British comedians 
with a slapstick brand of comedy 
which has put them high on the 
popularity list. They are regular 
rformers on tv, and while their 
cane doesn’t strain the brain, it 
has a wide appeal. In their latest 
series for Associated TeleVision, 
the duo are hooking the format to 
reminiscences, thus introducing old 
friends from show business. The 
stars of the show did their stuff in 
several sketches, which relied 
largely on knockabout for yocks. 
Guests on the program included 
a very good puppet act supplied by 
Martin Grainger and Monique Van 
Vooren, an easy on the eye blonde 
songstress, who did her stuff ably 
on a production number, “Only 
For Americans.” The Jack Parnell 
orch gave strong backing to the 
offering. Bary. 


YOU NEVER CAN TELL 
With Margaretta Scott, 


Davis, Bernard Horsfall, 


son, George A. Cooper 
Writer: George Bernard Shaw 
Director: David Boisseau 
90 Mins., Wed., 8:30 p.m. 


Associated-Rediffusion from Lon- 


don 

The twinkling satire of George 
Bernard Shaw came through with 
flying colors in this Associated- 
Rediffusion production of “You 
Never Can Tell.” A strong cast got 


to grips with the Shavian situa-, 


tions, which although dated, still 


brought chuckles with their sharp | 


wit and keen observations. One of 
the most notable performances 
came from Irish actor Harry 
Hutchinson, whose velvet tongue 
and manners as the waiter were a 
delight. Brian Oulton as Finch 
M’Comas, the family lawyer, gave 





Duncan 
Macrae, Brian Oulton, Maureen 
Mar- 
garet Ashcroft, Timothy Harley, 
Jennifer Wilson, Harry Hutchin- 


5 ae i in 


,a masterful portrayal of priggish 
snobbery, while Duncan Macrae as 
the long lost father and husband 
with a narrow mind, went astray 
just a little and ended up more 
as a likeable character than the 
intended nasty piece of work. The 
rest of the players fell neatly into 
their roles. Production by David 
Boisseau was set at a snappy pace 
which was just right for this 
comedy. 

Set in a coastal resort in Devon 
during the summer of 15896, the 
p.ay made pointed fun at conven- 
tion and those who wished to 
break away from it. A famous au- 
thoress returned to England from 
the continent with her three un- 
controllable children after an ab- 
sence of 18 years, met up with her 
long lost husband. The _ eldest 
daughter got invoived in a love af- 
fair despite her belief in equality 
for women and life got hectic. The 
ensuing fun mace the play a 
worthwhile production. Bary. 
RIGHT TO REPLY 
With William Clark, others 
Director: Jock Watson 
Producer: Harold Jamieson 
30 Mins., Meon., 7 p.m. 
Associated TeleVision, from Bir- 

mingham 

Two important topics currently 


in the ‘public eye—Arab nationai- | 


ism and artificial insemination— 
formed the basis for discussion in 
this program. An Iraqi student, 
| studying in Britain, and a young 
| British student, argued the toss on 
the former, while artificial insem- 
ination was discussed by twe doc- 
|tors. Program was introduced by 
William Clark, whe kept out of the 
way most of the time to allow his 
guests freedom to air their views. 

The Iraqi, given the opportunity 
to get his viewpoint established, 
spoke with uninhibited sincerity 
about Arab and Iraqi nationalism. 
However, when cornered by the 
Briton, who asked whether the way 
to achieve these ends was to mur- 
der the Iraqi royal family he lost 
some of his confidence. Although 
the discussion was not conclusive, 
ATV was on the bal! by getting 
these two along. 

Equally probing were the con- 
flicting views of the doctors on 
“test tube babies.”” A woman med- 
ico believed that AID ‘artificial in- 
semination by anonymous donors) 
if made illegal, would be driven 
underground and get into the 
wrong hands and could be prac- 
ticed in the same way as abortions. 
! Bary. 





MARINA PICCOLA 
With Teddy Reno, Franco Pisano 
orch, guests 
Director: Antonello Falqui 
60 Mins., Wed. 9 p.m. 
RAI-TV, from Rome 
Teddy Reno returns to the Italo 
video picture with his easygoing, 
pleasant summer fare. Concentra- 
tion is on song, handled by host 
and many top guest stars in fine 
fashion, and with an eye to pleas- 
ing all tastes—and all regions in 
zone-conscious Italy. Reno him- 
self, of course, is equally at home 
in the various Italian styles as in 
the French and English idioms, 
hence his range is considerable. 
Though still somewhat self-con- 
scious in his attempts at noncha- 
lance, emcee has come a long way, 
and with the aid of’a fine voice 
and styling, should soon become an 
international figure in his field. 
Production is likewise aided by 
strong guesting stints by various 
Italian and foreign singers and 
comedians. Generally, though, it 
overdoes the song bit and could use 
something in a lighter, comedic 
vein, Hawk. 





PEG DEL MIO CUORE 

(Peg O' My Heart) 

With Carla Macelloni, Marie Valde- 
marin, Lina Voeolonghi, Bianca 
Toccafondi, Giulio Basetti, others 

Director: Silverio Blasi 

120 mins., Fri., 9 p.m, 

RAI-TV, from Rome 
Three-acter, revived and adapt- 

|ed for video use, was done more 

{than justice via an elegant and 


| splendidly-acted stanza in RAIl’s 
regular Friday night dramatic 
series. 


Carla Macelloni stood out in her 
apt and well-modulated perform- 
ance as Margaret O'Connell (Peg), 
marking her once more as one of 
the best young actresses of the day, 


while able support came from | artistry commanding every stop in| Where the bandleader got the audi- | 
Mario Valdemarin, also a comer in | the terror catalog, it was a memor- | ence to fire questions at him. An- 


a difficult role, Lina Volonghi, and 
others in the large cast. Silverio 
Blasi’s direction was reflected in 
| the performance level. 

| A separate nod must go to the 
' elaborate and expertly lit period 
| set which gave depth and move- 
ment to the entire ——-~: 


i . awk, 


BASEBALL CLINIC 
With Al Rosen, guests 
Producers - Writers: Bill Veeck, 

Marsh Samuel 
30 Min.. Sat. 10 a.m. 
FLEETWING GASOLINE, 
WEWS, Cleve. 

(Dave Buschman & Assoc.) 

A Saturday morning must for all 
would-be big-leaguers as well as 
|parents of youngsters handy with 
| baseball and glove. With Al Rosen, 
‘former Indian third baseman, han- 
| dling the emcee chores at the Sta- 
|dium, the stanza is a workshop 
| clinic designed to provide practical 
instruction for both youngsters 
jand amateur coaches and man- 
|agers. On Saturday when ball team 
|is home, Indiarts as well as visiting 
| players provide instructions. When 
{Indians are away, former Tribe 
| stars do instruction work. 
| On stanza caught, clinic dealt 
|with first base play and featured 
'Norm Zauchin, Washington; Vic 
|Wertz and Mickey Vernon of the 
| Indians. Instructors stayed away 
‘from highly technical phases of 
| first-base play, but there was stim- 
ulating illustrations of how to be 
a “first base handy-Dan” as well as 
breakdown of glove used. Audience 
of junior leaguers and amateur 
players lent to authenticity of in- 
struction scene and general pace 
of program movement was crisp 
and sparkling. Ball players, par- 
ticularly Rosen, were surprisingly 
at ease with microphone. Commer- 
cials blended into half-hour stanza. 

Program a decided plus in sum- 
Mark. 








/mertime fare. 


The Open Mind 
The pressing subject of “War, 
Peace and National Sovereignty” 


was on the agenda of “The Open 
Mind” over WRCA-TV Sunday (27) 


ing program, presided over by 
Richard D. Heffner, gave the view- 
ers more than sufficient material 
to meditate for days on end. 

On this occasion, Heffner's 
guests were Sir Leslie Munro, Am- 
bassador from New Zealand to the 
U.S. and Permanent Representative 
to the UN; Mohammed Ali, Pakis- 
tan Ambassador to the U.S. and 


urday Review. The theme, as 
Heffner made it clear, was pro- 
vided by the Middle East crisis and 
a great deal of the 30-minute dis- 
cussion dealt with the case of a 
standing UN Army and how best 
to achieve it. 

All agreed with Sir Leslie that 
the Middle East crisis must be 
solved within the framework of the 
Security Council. It was main- 
tained by Sir Leslie that a UN 
permanent force of some 20,000 
would serve as a deterrent to trans- 
gressors as well as an effective 
symbol of the UN. 

Sir Leslie maintained that the 
presence of a suificient UN force 
permanently available for emer- 
gency duty would have prevented 
the Hungarian situation and that 
aggression in Korea would not 
have taken place if the UN had 
had a sufficient patrol to invade 
the troubled area. His colleagues 
on “The Open Mind” concurred in 
this viewpoint. Both Cousins and 
Sir Leslie were particularly effec- 
tive in their presentations, each 
speaking with clarity and remark- 
able, conviction. Hope was ex- 
pressed that when the special As- 
sembly meets something more 
tangible would be done to establish 
a permanent UN police force. 

However, the creation of a UN 
police force is not the total answer 
to peace, the speakers insisted, 
pointing out that specific laws and 
more disarmament among nations 
is necessary before _ can come 
in the nuclear world. 

For greater clarity on the tumul- 
tuous issues of the day, “The Open 
Mind” is certainly a welcome 
searchlight. Rans. 





Schlitz Playhouse 
What “Wrong Number” was to 
| tadio, “Long Distance” may well 
| become the suspense epic of tele- 
| vision and reprised as a perennial. 





Too bad Friday night's exercise on | 


|CBS-TV was wasted on the sum- 
| mer air when sets-in-use are at 
| their lowest. For Jessica Tandy it 
| was a grand tour that calls up 
dramatic superlatives. For pure 


able performance that could be 
used as a visual text for aspiring 


Bring Back White 
Those bufferin-asp-rin-denti- 
frice tv pitches sound even 
worse in black jackets, 








and, as usual, this thought-provok- she protested he didn’t commit | 


Norman Cousins, editor of the Sat- | 





RECORD SHOP HOP | 
With Dave Maynard; guests, Prov- 

incetown High School, Tune- 

weavers | 
Producer-Director, Dave Maynard 
3@ Mins., 4:45-5:15 Mon.-thru-Sat. 
WBZ-TV, Boston 

This is WBZ-TV’s offering for 
the teeners who must have that 
thing and it follows the typical for- 
mat. Dave Maynard, a former disk 
jock, makes with the emceeing in 
fine style, the kids from Province- | 
town 


i 


ings. 


back, 
Baby,” for rousing acclaim from 
the youngsters. The autograph 
table bit and the wall chart of the 
big records came through for good 
effect. The show was previously 


noons, now it is expanded to six 
days a week at 4:45, which makes 
it the only daily show of its type 
in Hub. 

Some slight deviations from the 
format of the other shows of this 
type are discernible, and to the 
good. Maynard does interviews 
with couples, reads letters, and 
makes announcements of upcom- 


written to him. 

WBZ-TV seems pretty proud of 
being the first to run a daily tv 
record hop. Maynard is a good 
choice for the heavy daily grind 


out being gooey, he’s hep with the 
kids and patters a savvy brand of 
musical knowledge in the r & r 
vein, Guy. 


tooo? 








Tele Follow-Up Comment : 





teeter + 


youngsters, more penetrating and 
lfexpressive than any method. 

| Harry Junkin’s narrative ac- 
| count of a distraught woman fight- 
jing against time to save her hus- 
band from the chair for a murder 


|provided director John Brahm 
with all he needed to maintain the 





script and Miss Tandy to give it 
,an exciting theatric touch-and-go. 
| Given 30 minutes to find the only 
;}man 3,000 miles away who could 
| Stay the execution, Miss Tandy 
| Started her frenetic appeals across 
| the Bell wires. 

| Less than five minutes from 
chair time, she finally tracks down 
the life-saving judge at a railway 
station. But it’s now too late and 
Miss Tandy is on the verge of utter 
collapse when the phone rings. 
Terror turns to happiness when 
the warden tells her he took it 
upon himself to put off the execu- 
tion so the court can study the 
newly turned-up evidence. 

{| Supporting cast of Phil Ober, 
Isebel Elsom, Oliver Megowan, 
Roscoe Ates, Carl Benton Reid and 
Joanne Davis was airtight. Brahm’s 
direction kept the emotional pitch 
pounding. Helm. 


| Foreign TV Followup 





Saturday Spectacular 

When Bob Crosby was in Britain 
a few weeks back, he made a couple 
of tv and radio appearances, and 
Associated TeleVision had one 60- 
minute program telerecorded for 
future use. When the show was 
aired (19), the lineup included, 
along with Crosby, David Whit- 
field, Alma Cogan, 


«S the voice of Bing Crosby, but 
despite this solid layout, the offer- 
ing was a disappointment, 

in the mood of things, made a 
dewn to his vocalizing, which, as 
usual proved worthwhile listening, 


dene, giggled her way through a 
nursery number with Crosby about 


gum slot, and then made amends 
| with “You Do Something To Me.’ 


a good impression, and the Damora 





can, while the Michael Summers 


Singers warbled in the background. | 


| Two unusual entries were a pre- 
| recorded conversation between 
| Bing and Bob Crosby, which made 


igh School danced with en-. 
thusiasm to the rock ’n’ roll offer- 
The Tuneweavers, guesting, 
did their big number of a while 
“Happy Happy Birthday 


programmed early Saturday after- 


ing community events from letters 


of overseering, Personable, with- 


frantic tempo — a tingling-tight | 





the Trotter | 
Bros., the Damora Ballet and the | 
Michael Summers Singers as well | 


Singer David Whitfield, keeping | 
couple of weak gags before getting | 
and Alma Gogan, not to be out-| 
somebody putting a penny in the! 


The Trotter Bros. puppet act made | 


Ballet high-kicked through a can- | 


STARS OF JAZZ 

With Kenneth Patchen, Chamber 
Jazz Sextet, others 

Producer: Jimmie Baker 

Director: Hap Weyman 

30 Mins.; Mon., 9 p.m. . 


| ABC-TV, from L.A. 


New York saw “Stars of Jazz” for 
the first time Monday (28) on ABC- 
TV. The half-hour program, seen 
in L.A. for sometime now, will 
never qualify as mass audience 
jtelevisien, but as presented na- 
{tionally this week, it had its good 
moments—and its bad. 

The show, helmed by Bobby 
Troup, is experimental, yet it was 
unfortunate that the tv audience 
on this first national hookup for 
the show had to witness the form 
|ealled “Poetry & Jazz, especially 
poet Kenneth Patchen’s part in it. 
The sing-song (some think this is 
the way to render poetry), nervous 
Patchen, whose poems were not 
good either, did not complement 
the progressive chords of the ex- 
cellent Chamber Jazz Sextet. And 
as good as the sidemen were, they 
seemed incapable of transmitting 
a harmony of interest with Patch- 
en. 

Troup, a pleasant fellah who 
reads introductions better than he 
does an interview, and his crew 
nonetheless merit further atten- 
tion this summer, and it may be- 
hoove “Voice of Firestone,” which 
resumes this Monday-at-9 position 
next fall, to use some of this pro- 
gressive music as the backbone of 
one ef its own half-hours. 

Special words of praise go to 
the director Hap Weyman and his 
cameramen for devising nifty shots. 
While the abundant  tight-shots 
would probably have become ex- 
cessive during a more plebian half- 
|hour, they helped preserve an 
atmosphere ef abstraction as in- 
teresting as that of the —_ 

rt. 


‘ HERF’S DUFFY 


| With Jack Duffy, Jill Foster, Ed 
| MeCurdy, Kathie McNeil, Larry 
| Mann, Joe Murphy, The Cre- 
scendos 

| Producer: William Davis 

| Writers: Frank Peppiatt, 

Manings 
30 Mins., Sat., 16:30 p.m. 
| SALADA, SHIRIFF’S PUDDINGS 
| CBC-TV, from Toronto 

(McKim) 

With the deadpan Jack Duffy 
whamming into “I'm an Old Cow- 
| hand” for the opener, his “Heres 
Duffy” strikes a new and fresh 
note in the summer replacements 

of the Canadian’ Broadcasting 

Corp. Program, which is Duffy's 
| first starrer, goes live to 39 sta- 
|tions across Canada and runs 13 
|}weeks. Stanza also has that im- 

portant 10:30 p.m. Saturday night 
| slot. 
| Duffy is drofl, but with a sad 
‘smile that sometimes lights his 
| features; and is probably one of 
|mankind's funniest comedians on 
|underplaying. Here is a relaxed 
|comic whose timing, nevertheless, 
| is astute. For two years, Duffy was 
a vocalist with the late Tommy 
Dorsey but has since found his 
niche with CBC as an acid-dry co- 
median on “The Barris Beat” and 
j}now his own show. 
| Bill Davis is the producer who 
= whipped together an imagina- 
jtive and fast-moving 30-min. 
| frame, with Jill Foster playing op- 
| posite Duffy as a vivacious come- 
|dienne; and The Crescendos, two 
boys and two girls, backgrounding 

| the comics as a vocal quartet, with 
| arrangements by Bill Brady, coach 
of the swing group. A standout is 
their bouncy styling of ‘‘Baubels 
and Bangels.” 
Ed McCurdy, complete with gui- 
|tar, is on for a baritone, folk-sing- 
ing stint of work songs without the 
| gyrations but the highlight is a 
talk-fest between Duffy and Mc- 
/Curdy on railroads and locomo- 
tives that, with clever camera 
closeups, shapes as a riot. McCur- 
dy’s “Still of the Night" is also 
good for its change of tempostyl- 
ing. Kathie McNeil, a blond in 
white gown, is also fine for her 
“When Youre Alone” vocals and 
is okay on dramatics. 

Duffy's singing of “Walk It Off” 
is the finale, this against back- 
|}ground by The Crescendos, with 
whole stanza off to a good start and 
| proving that a deadpan comic gets 
guffaws from the viewers and 
|should have had his own show a 
| long time ago. McStay. 


Allan 





|a pleasant gimmick, and a spot | 


| swering one of these questions. 
| Crosby said that some British 
|Singers were better than 
| American counterparts — certainly 
it was easier to understand the 
lyrics of a number when rendered 
by a Britisher. Musical support by 
the Jack Parnell orch was okay. 
Bary. 


their | 


NBC-TV’s Mafia Show 


Story behind the Mafia will be 
told in both a live and filmed half- 
| hour report over NBC-TV Friday, 
| Aug, 29, from 8:30 to 9 p.m. NBC 
| News correspondent Frank McGee 
| will narrate the program. 

Chet Hagan will produce and 
Bob Priaulx will direct. 
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TV Scorecard on Agencies 





News” (twice weekly) American 
Home Products. 

BBDO: BBDO once again ranks 
in the top five and its roster of 


network activities includes: “Las- | 


sie,’ Campbell Soup; Jack Benny, 
American Tobacco; “General Elec- 
tric Theatre,” General Electric; 
Steve Allen, (partial sponsorship 
by DuPont); “Donna Reed,” Camp- 
bell, (alt. sponsorship); “U. S. Steel 
Hour,” U. S. Steel; “Circle The- 
aire,’ Armsirong; “Your Hit Pa- 
rade,” American Tobacco (alt. 
sponsorship); and “Trackdown,” 
American Tobacco (alt. sponsor- 
ship); “You Bet Your Life,” Lever 
(alt. sponsorship) BBDO last year 
had 12 nighttime programs com- 
pared with the 11 inked thus far. 
MeCann’s $100,000,000 

MeCann - Erickson: McCann- 
Erickson last fall went over the 
$100,000,000 mark with 13 fall 
commitments. Agency's broadcast 
activities under C. Terry Clyne 
are expected to near same mark. 
Agency lineup includes: ‘What's 
My Line,” Helene Curtis (alt. spon- 
sorship); “Desilu Playhouse,” West- 
inghouce; “Wells Fargo,” Buick 
(ali. sponsorship); Eddie Fisher, 
L&M: Ed Wynn, L&M (alt. spon- 
sorship!; ESP, Chesebrough-Pond; 
Gale Storm, Nestles (alt. sponsor- 
ship); “Steve Canyon,” L&M (alt. 
sponsorship); “Brains & Brawn,” 
(alt. sponsorship); “Wagon Train,” 
Nabisco (‘one-fourth sponsorship; 
“George Burns Show,” C-P. 

Benion & Bowles; Two important 
accounts, Procter & Gamble and 
General Foods account for most of 
B&B's billings. The agency cur- 
rently has placed the following 
network programs: “Loretta 
Young,” P&G; Danny Thomas, 
Genera! Foods; Ann Sothern, Gen- 
eral Foods; “Tie Tac Dough,” 
P&G: “Rifleman,” P&G ‘one-third 
alt. sponsorship); “December 
Bride,” General Foods; “Zane 
Grey Theatre,” General Foods (alt. 
sponsorship); Phil Silvers, Schick 
falt. sponsorship); and ‘Lineup,’ 
P&G. The Tom McDermott op- 
eration has thus far increased its 
sponsorship from last year’s five 
shows to nine for the upcoming 
campaign. 

Other agencies and their fall 
nichttime commitments_ include: 

Young & Rubicam: “Maverick,” 
Kaiser-Drackett (every fourth 
week): “Hitchcock Presents,” Bris- 
tol-Myers: Aleoa-Goodyear Play- 
house,” Goodyear (alt. sponsor- 
ship); “Cheyenne,” Johnson & 
Johnson; “Californians,” Lipton & 
Singer: “Dick Clark Show,” Beech- 
nut; and “Gunsmoke,” Remington 
(alt. sponsorship). 

Leo Burnett: “What’s My Line,” 
Kellogg ‘alt. sponsorship); “Rest- 
less Gun,” P&G (alt. sponsorship); 
“Name That Tune,” P&G; “Garry 
Moore Show,” Kellogg (one-fourth 
sponsorship); “Disneyiand,” Kel- 
logg ‘one-fourth sponsorship); ‘‘To 
Tell the Truth,” Marlboro (alt. 
sponsorship); “Playhouse 90,” (par- 
tial sponsorship for Allstate and 
Pi}!sbury). 

Lenpen & Newell: ‘“$64,0UU 
Question,” Lorillard (alt. sponsor- 
ship); “Rough Riders,” P. Lorillard 
(alt. sponsorship); “Playhouse 90,” 
American Gas (partial sponsorship); 
“Arthur Murray Party,” Loriilara 
(alt. sponsorship); “Person To Per- 
son,’ P. Lorillard (alt. sponsor- 
ship); “John Daly & News,” (twice 
weekly); and a half-hour commut- 
ment on Monday still to be decided. 


William Esty: “Lawman,” Rey- 
nolds (alt. sponsorship); “Chey- 
enne,” (‘three shows for National 


Carbon); Bob Cummings, Reynolds 
(ait. sponsorship); “I've Got A 
Secret,’ Reynolds; “Playhouse 90,” 
Reynolds’ (partial - sponsorship); 
Phil Silvers, Reynokjs ‘alt. spon- 
sorship); “People Are Funny,” Key- 
nolds ‘alt. sponsorship). 

Foote, Cone & Belding: Red 
Skelton, Johnson’s Wax; “I Love 
Lucy,” Clairol ‘alt. sponsorship), 
“Zane Grey Theatre,” S. C. John- 
son (alt. sponsorship); “Playhouse 
90,"" Kimberly Clark ‘partial spon- 
sorship); 
(partial sponsorship). 

Kenyon & Eckhardt: 
Gobel, RCA; “Rin Tin Tin,” Nabis- 
co; Perry Como, RCA Whirlpool 
(partial sponsorship), Ed Sullivan, 
Mercury. 

Dancer Fitzgerald - Sample: 
“Restless Gun,” Sterling Drug (alt. 
sponsorship); “Wyatt Earp,” Gen- 
eral Mills; “Behind Closed Doors,” 
L&M (alt. sponsorship) and “Gun- 
smoke,” L&M (alt. sponsorship). 

Parkson: Arthur Godfrey, Phar- 
maceuticals (alt. sponsorship); “To 


Continued from page 25 


George | 





| Tell The Truth,” 
| (alt. sponsorship); “Twenty One,” 


| Geritol; Jackie Gleason, Pharma-| 


| ceuticals (alt. sponsorship). 

| Grey Advertising: Steve Allen, 
'Greyhound (partial sponsorship); 
| “Wednesday Night Fights,””’ Mennen 


| (alt. sponsorship); “Man With a 
Camera,” General Electric (alt. 
sponsorship). } 


| Guild, Bascom & Bonfigli: “You 

| Asked For It,” Skippy; ‘Bold 

, Journey,” Ralston. 

| D. P. Brother: Patti Page, Olds- 
mobile; “Zorro,” A. C. Spark Plug 
(alt. sponsorship). 

| Sweeney & James: 

| Firestone,” Firestone. 

| J. M. Mathes: “Sugarfoot,” 
Luden’s (one-third sponsorship). 

| Grant Advertising: “Top Tunes 


“Volce of 


|& New Talent,” Plymouth-Dodge; | 


“Person To Person,” FTDA. (alt. 
sponsorship); Lawrence Welk, 
Dodge. 

Norman, Craig & Kummel: 
“Price Is Right,’ Speidel (alt. spon- 
sorship). 

North Advertising: Arthur God- 
frey, Toni (alt. sponsorship), 
“People Are Funny,” Toni (alt. 
sponsorship). 

N. W. Ayer: “Bat Masterson,” 
Sealtest (alt. sponsorship). 
Warwick & Legler: 
Question,” Revlon (alt. 


“$64,000 
sponsor- 


ship); “Garry Moore Show,” Rev- 
| lon (half sponsorship). 
| Compton: “Wyatt Earp,” P&G 


(alt. sponsorship); “This Is Your 
Life,” P&G; “Trackdown,” Socony 
(alt. sponsorship). 

Sullivan, Stauffer, Colwell & 
Bayles: “Wells Fargo,” American 
Tobacoo (alt. sponsorship); 
Squad,” American Tobacco 
sponsorship). Perry Como, (partial 
sponsorship by Noxzema.) 

Geoffrey Wade: “Rifleman,” 
Miles (one-third sponsorship); 
“Wednesday Night Fights,” Miles 
(alt. sponsorship); “Leave It To 
Beaver,” Miles (alt. sponsorship). 

Campbell-Mithum: “I Love 
Lucy,” Pillsbury (alt. sponsorship); 
Perry Como, American Dairy (par- 
tial sponsorship). 

Doherty, Clifford, Steers & 
Shenfield: “Peter Gunn,” Bristol- 
| Myers. 
| Fuller & Smith & Ross: “Alcoa- 
Goodyear Playhouse,” Alcoa (alt. 
sponsorship). 

Doyle Dane Bernbach: Steve 
Al'en, Polaroid (partial sponsor- 
ship); Perry Como, Chemstrand 
(partial sponsorship). 
| Campbell-Ewald: “Dinah Shore 
| Chevy Show,” Chevrolet; Pat 
| Boone, Chevrolet. 

Gardner Advertising: ‘Rifle- 
man,” Ralston (one-third sponsor- 
ship); Red Skelton, Pet Milk (alt. 
sponsorship); “Leave It To 
Beaver,” Ralston (alt. sponsorship). 

Wesley Associates: Donna Reed, 
Shulton, (alt. sponsorship). 

Needham, Louis & Brorby: “Der- 








ringer,” S. C. Johnson (alt. spon- 
sorship). 

Maxon: “Cavalcade of Sports” 
Gillette. 


| Perrin Paus: Perry Como, Sun- 
| beom (partial sponsorship). 

| Peck: Sammy Kaye, Manhatten 
| Shirts. 


Fetzer’s $1,000,000 
TV Station Buy Okayed 


Washington, July 29. 

The FCC has approved sale of 
WWTV-TV, channel 13, Cadillac, 
Mich., by Spartan Broadcasting to 
Fetzer Telecasting for $1,000,000, 
with Commissioner Robert Bartley 
| objecting because of Fetzer’s other 
, broadcast interests in Michigan. 
The company owns interests in 
radio and tv stations in Kalamazoo 
‘and in a radio station in Grand 
| Rapids. Other Fetzer interests are 
,a radio and tv station in Peoria, 
‘a and a tv station in Nebraska. 


_ Garroway’s Hiatus 


| Dave Garroway will take 











a 


| “Today” show on NBC-TV and 
spend it with his family at West- 
hampton, L.I. 

Meanwhile, the network re- 
newed his contract for another 
year, thus dispelling the report 
that he was seeking a year’s sab- 
batical. 

Among those being considered 
as vacation replacements for Gar- 
roway are Arlene Francis and Jim 
Backus. Two others will also be 
chosen. Each will do a one-week 
stint on “Today.” 





“M | 
(alt. 


| Bill Leonard Pacted 


| For Harness Races 
Bill Leonard has been signed 
| by WOR-TV, N.Y., to host harness 
racing ¢rom Yonkers beginning 


Glickman who calls the races. 

Inaugurating the turf season 
will be a special two-hour long 
}telecast from Yonkers from & to 
10 p.m. 














TV’s Future 
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will hold a lot of answers in estab- | 


lishing video's modus operandi of 
the future. What happens over the 
next season’s span will determine 
whether television can afford to 
flaunt those stratospheric talent- 
program costs, or whether the net- 
works can continue to justify a 
$60,000 tab for a half-hour of time. 

As for the moment the three net- 
works are shy some $145,000,000 
toward achieving a sellout status 
in the so-called prime time of 7:30 
to 10:30 p.m., when tv attracts its 
largest audiences. (This, of course, 
|is exclusive of wide open daytime 
and fringe time periods which, in 
|the days when-NBC and CBS had 
those areas to themselves, invited 
a sponsor bonanza.) In order to es- 
cape the stigma of “playing sus- 
taining time” in these sponsorless 
segments, the networks have in 
some instances been resorting in 
recent weeks to questionable deals 
|(program contributions, cuffoing a 
show in exchange for a time buy, 
|plus other cutrate practices). This 
has been done to an extent where 
little, if any, profit remains once 
the affiliate stations are compen- 
sated. 

The danger lies in the fact that 
once a client is Wooed in under 
such circumstances, it makes it 


doubly tough for a rival network | 


jto entice sponsors under a “busi- 
ness as usual” pattern. Gradually, 
it’s feared. a disintegration of sorts 
| must inevitably set in and it’s par- 
{ticularly on this count that the 
| final tally sheets on ‘58-59 will be 
scanned in determining whether 
| the networks have been penny wise 
and pound foolish. 
ABC’s Better Position 

What happens at ABC-TV dur- 
ing the next season may be the 
clincher in resolving the future 
|status of all three networks. De- 
|spite the fact-that Leonard Gold- 
enson & Co. fell short of its goal 
last season in its determination to 
make it “real big” ‘although it did 
show a profit and topped the $100,- 
000,000 billings mark), its chances 
|of achieving its aim appear much 
| brighter as it approaches the °58- 
| 38 season. Already it has engin- 
jeans one of the major daytime 
coups in tv annals by inviting in 
;one fell swoop bigleague sponsors 
jto the tune of nearly $15,000.000 
|(a lot of it shipped off from NBC) 
|for its 11:30 to 3 p.m. “bargain 
priced” blockbuster. It ‘has in- 
stalled Jerry Chester as its day- 
time head (the same Chester who 
| played a key role in NBC’s big day- 
| time upsurge a couple years back). 
| Whereas a year ago this time ABC 
|was still holding the bag with 22 
;}open half-hours of prime time, it 
jhas reduced these open spaces to 
|36 and a half. 


For the first time ABC will be 
making a splash on live half-hour 
|and hour programming, and, having 
|previously shunned the areas of 
“specs” has now chimed in with a 
“me, too,” with Bing Crosby and 
|Frank Sinatra in the forefront of 
the upcoming roster of specials. 
(It’s reported the network has been 
shopping around for a v.p. in 
charge of specials and 
stood to have had conversations 
with Jack Rayel, ex-NBC.) 

| The “iffy” status of tv, aside from 
;the threat of overhauling talent 
}and time price structures, also ex- 
| tends to the concept of station-by- 
station spot buying (as opposed to 
|riding the coaxial cable). The re- 
}cent Kellogg defection from ABC 
|(a $6,000.000 network rap) in favor 


| 


é \ of spot tv carries with it revolu- | 
Perry Como, Kleenex) month’s holiday (August) from the | tionary overtones, for if Kellogg 
finds it has moved wisely (and | 


| 58-59 will tell the story), it’s con- 
|sidered inevitable that other big- 
| time sponsors will fall in line. None 
of the three tv networks can afford 
;many Kellogg desertions. 

| The full impact of the Washing- 
| ton inquisitors will be felt in the 
|'58-’59 semester. The Barrow-in- 
spired probers seem determined to 
jeut the networks loose from some 
| cherished owned - and - operated 
| properties; plus prized ovtion time. 
iThis alone can invite disaster. 


is under- | 
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From the Production Centres 
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Thieimnccuticats | Friday, (1). Leonard joins Marty deejay staff from WREX-TV, Rockford . . , Carol Ebeling of Chi NBC 


press dept. joins TV Guide this week as assistant to Liz Troughton, 
promotion manager . . . Henry Roepken signed on with the local CBS 
shop as radio publicist . . . Chuck Bill, just returned frem Russia, subs 
for Marty Faye on his WBKB nighttimer the next two weeks .. . Clif- 
ton Utley did narration on “Equal Justice For All,” a slidefilm made at 
|Sarra Inc. . . . WGN-TV’s Frances Horwich off to Canada tomorrow 
(Thurs.) to negotiate sale of “Ding Dong School” videotapes to coupla 
Canadian stations. 


IN BOSTON... 


Michael Horn, national sales account exec, WNAC, WNAC-TV and 
Yankee net, wed Helen Cupak, art teacher, in Springfield .. . Truman 
Taylor, WSAR, Fall River, disk jock, promoted and emceed Lincoln 
Park ballroom show with GAC package headed by Frankie Avalon, 
nabbing 3,502 paid admissions . . . Marjorie Mills guested Basi! Rath- 
bone, here for “Separate Tables” at Boston Summer Theatre, on her 
WEZE show .. . George Hallberg, Yankee sales promosh dir., on travel- 
ing vacation through Nova Scotia, New Brunswick and Prince Edward 
Island .. . Frank Luther and Captain Kangaroo, WNAC-TV smallfry 
faves, making three p.a.’s for Jimmy Fund with the Warren Indian 
Band . . . Helen Addison, WNAC-TV sales promosh dept. weds Robert 
Blakelock Aug. 9 in Belmont ... Virginia Gerkin joined WNAC-TV 
film production staff . . . WBZ-TV promoted “Adventure of Tugboat 
Annie,” debuting Wed. (6), with tug boat ride for tv scribes at Charles- 
town Navy Yard. 


'IN SAN FRANCISCO... 


KPIX axed deejay-emcee-bandleader Del Courtney and also Call- 
Bulletin columnist Paul Speegle, who had injected some life into 
“Money Tree,” a fairly anemic giveaway show. “Money Tree” went 
down the drain, too... KROW deejay Art Finley started a kids’ give- 
away show, “Junior Auction,” on KPIX, Saturdays ... Al Levitt’s 
KSFR-FM running into a financial storm, seeking funds from “good 
music” lovers to stay alive ... George Ruge quit KJBS .. . Lu Hurley 
doing a summer-replacement stint at KROW, Oakland . . . KSFO pil- 
ing up fantastic ratings on the strength of its Giants’ baseball broad- 
casts ... KCBS's Albert White makes his debut as a Hollywood Bowl 
conductor Aug. 9... Deejay Buddy Webber (KGO-AM) cutting off his 
beard, tying it into a whisker-counting promotion on KGO-TV’'s Ron- 
nie Kemper Show .. Harry Holland, ex-KYA, summer-reliefing at 
KGO-AM . Looks like Eartha Kitt will do a gratis show for KQED, 
Frisco ETV outlet. 


IN LONDON... 


Last night (Tues.) three commercial tv* programmers, Granada-TV, 
Associated TeleVision and Associated-Rediffusion jointly aired “Watch 
On The Ruhr—Can You Trust The Germans?” the 60-minute program 
in the Ed Murrow “See It Now” series . . . BBC-TV producer Derek 
Burrell-Davis has been having confabs with Russian representatives 
at the Brussels Exhibition, the result of which, it’s hoped, will enable 
British viewers to have a looksee at the Russian Palace via the Euro- 
vision link next Tuesday (5). It 1s expected that Richard Dimbleby will 
introduce the program . . . Max Bygraves starred in his own show for 
Associated TeleVision last Saturday (26) after returning from a promo- 
tion tour of the States. 


IN WASHINGTON ... 


| NAB's fall huddle in D. C. reskedded from Oct. 23-24 to Oct. 27-28, 
and switched to Statler-Hilton Hotel ... Jerry Strong making the 
| glamor circuit during current tour of Europe to film interviews for 
jhis nightly “Backstage” feature on WMAL-ABC with such celebs as 
| Chariton Heston, from “Ben Hur” location in Rome; Perry Come in 
| Italy, Brigitte Bardot in Paris; and members of “My Fair Lady” cast 
in London .. . “Portrait of the U.S.S.R., series of documentaries fea- 
|turing Julien Bryan film and John Wingate’s commentary, being ‘“‘bor- 
|rowed” from sister-station WABD, New York, by WTTG-DuMont .. . 
|Jane Holben, formerly tv continuity director for WTOP-CBS, has 
joined staff of “The Jimmy Dean Show” . . . Dick Knowles, onetime 
field correspondent and news editor for the Armed Forces Network 
in Germany, returning to that country to report for WTOP news .. . 
Shipment of tv receivers for May shows a drop from previous month, 
| following downward trend of past five months, according to Electronic 
Industries latest report. 


IN PHILADELPHIA . . . 


WFIL-TV's “Bandstand” host Dick Clark has been pacted by Mel 
Fox, drive-in operator, to stage record hops at his Olympia Lakes de- 
velopment, Tuesday nights WCAU, WCAU-TV news director 
Charles Shaw returned (23) from a three-day visit to the headquarters 
of Cuba’s Castro. Films of interview with rebel chief will be shown on 
station’s new “Prospect” series (Aug. 3) . . . Bill Smith, assistant pub- 
lic relations director of WRCV, WRCV-TV, is out in the current NBC 
reorganization .. . Local chirper Jo-Ann King, inked by Victor, got her 
first break on Mac McGuire's ty talent sessions on WPEN .. . WFLN, 
Philly's FM “good music” station has added simultaneous AM _ broad- 
casting . WCAU preems 55-minute Sat. night “Aecent on Jazz” 
bashes with staff announcer John Edwards as host and Charles Albert- 
son, recently from Denmark, as producer . . . WIP’s Ed McMahon, Jim 
Leaming, Joe McCauley, Gene Milner, Dan Curtis, and Bob Minefee 
hosting beach record hops for Haddon Hall, Atlantic City, N. J. 


(IN DETROIT ... 


Hal Park, son of Charley Park whe is now in his 28th year (18 with 
WJR) in radio, has joined WJR as an announcer after working at 
WKBZ, Muskegon, and KDRS, Paragould, Ark. . . . Riehard G. Wil- 
liams has joined the WJBK-TV sales staff . . . Edwin R. Huse, former 
| general manager of WTRX, Wheeling, W. Va. and veepee of the three 
station PAR group, has joined WXYZ-TV sales, replacing Ben Hober- 
man who recently became general manager of WABC, N.Y... . CKLW- 
|TV and radio and WJBK-TV have been presented with awards, the 
former for outstanding efforts to reduce traffic fatalities by Interstate 
Motor Freight Co., sponsors of “Highway Safety.” Award was presented 
by Gov. G. Mennen Williams to newscaster Austin Grant. WJBK-TV 
received the American Legion, Detroit District Association’s award for 
“outstanding interest in America and Americanism.” Citation speciti- 
cally mentioned the history courses offered in the WJBK-TV U. of De- 
oy college lecture program, 


IN CLEVELAND... 


WDOK pacted Mutual news and special events with net exiting WSRS 
and latter staying with ABC . . . David Hawthorne signed for daily 
_7-hour FM stint with KYW kicking off (1 station operations on 5 p.m. 
,to midnight “fine arts” offering with news on the hour . . . Bill Gor- 
,don’s “One O'Clock” WEWS period gets added half-hour cross-the- 
| board boost . . . Joe Howard, onetime WTAM, named Dramaturgy new 
|musical arranger . . . Jack Perkins, WEWS newscaster, into Army. . . 
|Ruth Chatterton, appearing in “Little Foxes,” told KYW’s “Press Con- 
‘ference” “T-shirt and Jeans don’t make actors’... 
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VARTETY-PULSE FEATURE CHART 


VaRIETY’s weekly chart, based on ratings furnished by Pulse’s latest reports on 
feature films and their competition covers 153 markets 
markets will be listed, with the 10 top-rated features tabulated. 
Factors which would assist distributors, agencies, stations and advertisers tn 
determining the effectiveness of a feature show in a specific market have been 
included tn this Variety chart. Ltsted below is such pertinent information regarding 
features as their stars, release year, original production company and the present 
distributor included wherever possible along with the title. 
to such factors as the time and day, the high and low ratings for the measured 


Each week, two different 


Attention should be paid 


tained, 


feature period and share of audience, since these factors reflect the effectiveness 
of the feature and audience composition, i.e., a late show at 11:15 p.m. would hardly 
have any children viewers, but its share of audience may reflect dominance in that 
time period. In the cities where stations sell their feature programming on a multi 
stripped basis utilizing the same theatrical throughout the week a total rating for the 
total number of showings for the week is given, the total rating not taking into account 
the duplicated homes factor. Barring unscheduled switches in titles the listed features 
for the particularly rated theatrical filmed show are as accurate as could be ascer- 
Under Time Slot, S. O. stands for Sign-Off. 








BALTIMORE 


TOP 10 FEATURE FILMS 


1. 


10. 


“GILDERSLEEVE’S BAD DAY”— 
Harold Peary, 

Jane Darwell; 

RKO; 1943; C&C 


“THE STORY OF LOUIS PASTEUR”— 


Paul Muni, Anita 
Louise, Dona'd Woods; 
Warner Bros.; 1935; AAP 


. “MAISIE GETS HER MAN”— 


Ann Sothern, Red 
Skelton, Leo Gorcey; 
MGM; 1942; MGM-TV 


“MARRIAGE IS A PRIVATE 
AFFAIR” — 

Lana Turner, James 

Craig, John Hodiak; 

MGM, 1944; MGM-TV 


“MEN OF BOYS TOWN”’— 
Spencer Tracy, Mickey 
Rooney, Lee J. Cobb; 
MGM; 1941; MGM-TV 


“THE MIGHTY McGURK”"— 
Wallace Beery, Dean Stockwell, 
Edward Arnold; 

MGM: 1946; MGM-TV 


“THE HIDEOUT”’— 

Robert Montgomery, Maureen 
O'Sullivan, Edward Arnold; 
MGM; 1934; MGM-TV 


“THE WHIP HAND"— 
Raymond Burr, Elliot 
Reed, Lureen Tuttle; 
RKO; 1951; C&C 


. “SARATOGA”— 


Clark Gable, Jean 
Harlow, Lionel Barrymore; 
MGM: 1937; MGM-TV 


“VIVA VILLA”"— 
Wallace Beery, Leo 
Carillo, Fay Wray; 
MGM; 1934; MGM-TV 


DALLAS 


1, 


“MAISIE. WAS A LADY”"— 
Ann Sothern, Lew Ayers, 
Maureen O'Sullivan 

MGM; 1941; MGM-TV 


“THE BARKLEY’'S OF 
BROADWAY"— 
Fred Astaire, Ginger 
Rogers, Oscar Levant; 
MGM; 1949; MGM-TV 


“FIGHTING FATHER DUNNE”"— 
Pat O’Brien, Daryl 

Hickman, Myrna Dell; 

RKO; 1948; C&C 


“TREASURE ISLAND”’— 
Wallace Beery, Jackie Cooper, 
Otto Kruger; 

MGM; 1934; MGM-TV 


“SAGA OF DEATH VALLEY”"— 
Roy Rogers; 
Republic; 1939; MCA 


“BEACHHEAD”— 

Tony Curtis, Frank 
Lovejoy, Mary Murphy; 
United Artists; 1954; UA-TV 


“EYES OF THE UNDERWORLD”"— 
Richard Dix, Wendy 

Barrie, Lon Chaney Jr.; 

Universal; 1943; Screen Gems 


“IT’S A GREAT FEELING”— 
Jack Carson, Doris Day, 
Dennis Morgan; 

Warner Bros.; 1949; AAP 


“SONG OF LOVE”— 
Katharine Hepburn, Paul 
Henreid, Robert Walker; 
MGM; 1947; MGM-TV 


“THE WHOLE TOWN’S TALKING”— 
Edward G. Robinson, Jean 

Arthur; Wallace Ford; 

Columbia; 1935; Screen Gems 


TIME SLOT 


Early Show 

Sun. June 8 

6:00-7:20 p.m 
WJZ 


Big Movie of the 
Week 
Sat. June 7 
10:30-S.0. 
WMAR 


Early Show 
Tues. June 3 
6:00-7:20 p.m 

WJZ 


Late Show 
Sat. June 7 
10:45-S.0. 


Late Show 
Fri. June 6 
10:45-S.0. 


Early Show 
Fri. June 6 
6:00-7:20 p.m. 
WJZ 


Early Show 
Thurs. June 5 
6:00-7:20 p.m 

WJZ 


Early Show 
Mon. June 2 
6:00-7:20 p.m. 
WJZ 


Late Show 
Wed. June 4 
10:45-S.0. 
WJZ 
Late Show 
Tues. June 3 
10:45-S.0. 
WJZ 


Maisie Theatre 
Sun. June 8 
4:30-6:00 p.m 
KFJZ 


Command Performance 
Fri. June 6 
9:00-11:10 p.m, 
KFJZ 


Sunday Matinee 
Sun. June 8 
1:30-3:00 p.m. 
WBAP 


Worth Headliner 
Fri. June 6 
7:00-9:00 p.m. 
KFJZ 


Roy Rogers Theatre 
Sun. June 8 
3:30-4:30 p.m. 
KFJZ 
Sunday Showtime 
Sun. June 8 
1:30-4:00 p.m. 
WFAA 


Late Show 

Fri. June 6 

10:15-S.0. 
KRLD 


Command Performance 
Sun. June 8 
9:00-10:40 p.m. 
KFJZ 


Command Performance 
Tues. June 3 
9:00-11:15 p.m. 

KFJZ 


Satutray Matinee 
Sat. June 7 
4:00-6:00 p.m. 
WBAP 


Stations: WBAL, WJZ, KMAR. TV Homes: 431,500. Survey Dates: June 2-9, 1958. 


PULSE 
AVERAGE 

RATING HIGH LOW 
19.7 20.5 19.0 
18.8 24.5 12.5 
18.3 20.5 17.5 
17.4 18.0 17.0 
16.7 17.5 16.0 
16.3 19.5 15.0 
15.1 16.0 14.5 
14.9 15.5 140. 
14.7 17.0 14.0 
143 18.5 13.0 


AVERAGE 
SHARE 


50 


44 


39 


43 


38 


39 


43 


42 


TOP COMPETITION STATION RATINGS 
ee Ae is kine ics veeees ee ee 8.3 
To Promote Goodwill. .... tan <sadbeone 9.5 
I Search for Adventure........WMAR ........15.0 
SE I i ia ecg Ses ee 18.5 
Late Show—“ Marriage Is a 

Peeeee Ge St vksb os 00 00 ae sees 
GD WE. FD sk 5 nn 608eik cs ERE céivccecsden 
ae Teme BER. occcceescsss WE secee -. 168 
 -, eae a = £4zxoenna 
Big Movie of the Week— 

“The Story of Louis Pasteur”. WMAR ........ 18.8 
PemnOt 6H TIER. 6 a0si0s00cces WMD + 60ceens 31.5 
SEEN TRPU, FORGE. vccctcccecce ss secese 10.0 
llth Hour NewS.....eee+++++.-WMAR cocee 20.0 
Pee UNE. « o0.090000000000600 EE 540860000 BE 
Peek GONE: six. owned 6600659 CUT -+sseneeks OO 
Amos 'n’ Andy.......... 00000. We cocnpe Bee 
Man Behind the Badge........WMAR o00c A880 
Bae ee o66ee00. eee ee | 
Amos 'n’ Andy...... eheeeaceen WEEEER scsc0 cocktae 
«a. fT i |) ae -. 1838 
7:00 Final. . 6666000000005. 0NEE rr 
Bes WW ARG. occsvcsscceccac ek «cecceesthe 
Waterfront ..... 06660660060006 EEE «6b 0000000 
FOO Final... s+ rere ere 2 
US. Bteck TetP.cccccscctess WAR ..c00e. 30S 
llth Hour News....... eres |) ae ee | 
Channel 2 Theatre— 

“Sentimental Journey”...... WMAR .ccseoos OS 
Silent Service........ Skcneg ec) <s066b0000e 
BEGe ESOP FEN. 6000005005004 Us 6eseeres 11.0 
Night File ORE Te seas 
eee | eee 9.3 


AV 


AV. 
SH. 
23 
25 
31 


33 
40 


43 


33 


40 


55 


27 
27 
27 


39 
40 
41 


43 
47 


39 
39 
37 


41 
32 
31 
38 
35 
34 
34 


Stations: KFJZ, KRLD, WBAP, WFAA. TV Homes: 228,000. Survey Dates: June 2-9, 1958. 


15.3 


10.8 


10.6 


10.6 


10.5 


16.5 145 
13.5 10.0 
13.0 10.5 
12.5 9.0 
12.0 9.5 
13.0 9.0 
11.3 10.0 
11.5 10.0 
11.5 8.5 
10.5 6.5 


24 


25 


25 


23 


33 


19 


21 


24 


Sheriff of Cochise 


Tales of the Texas Rangers. . 4 


Lone Ranger........ 


Ranger 


Lineup ena 
Person to Person.... 
Channel 8 Report.... 
Late Show— 


“Eyes of the Underworld”. . 


Baseball— 


Cleveland vs. New York.... 


Sunday Showtime— 
“Beachhead” 


Jim Bowie er 
Zane Grey Theatre.. 
Phil Silvers —~— 
Playhouse of Stars... 
Wide Wide World 


° 


Basebal!— 


Cleveland vs. New York.... 


Sunday Matinee— 


“Fighting Father Dunne”. . 


Command Performance— 
“The Barkley's of Broadway” 


Starlight Theatre— 
“Shadowed” 


$64,000 Challenge..... 


What's My Line...... 
Sunday News Special. 
BO HRs ca 0cesccn 
Martin Kane....... 


$64,000 Question............. 


Sea Hunt........ 
Channel 8 Report... 
Late Show— 

“The Blue Lamp”. 


Mr. District Attorney....,... 


Mystery Matinee— 
“Black Tide”... 


OEE. WHS cv vedeebictevess 


iL! eee 10.8 

WERM 60000000 13.3 

eedevees WERA ...000+..843 
0000000000 SOLD cccvevcces 25.3 
coccsece BAMEAD .cccveces 25.3 
Serre WEAR ...<c00 13.5 
EE Sceseese.s 10.6 

BRED .cccccce 18.1 
560005400 RE 00000085. 12.8 
hbo6eke dR «0 caees 22.3 
Corcccce aD seasenses 23.3 
9060¢0e0sD oveccee . 32.3 
cocccere a eee FS 
eeiweean | ee ere 
ee a sbcb ewes 18.1 

WERE sccsccess 12.8 

BES seusevse. 10.8 

peeesees WEOM siccccees OF 
eecvecee Pe sanctus 27.3 
90060040 MRAP Secseses 31.8 
A0bbene ss sccccee - 18.0 
ee eeecd ene cceceeens 15.5 
eoccccccs MMLD ..ccccee ka 
Ae 28.3 
coeccccccce MMLAD wrcce coe 223 
$60 0600 b SPER coccecen's 16.0 
$0000066 CRE scbecese, 10.4 
-WRAA ...000.-108 
cocccccccces MEUL coccceces OS 
WFAA ....0000..188 


26 
29 
31 


38 
37 
27 


39 
27 
36 
36 
44 
45 


39 
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VARIETY VaRIETY’s weekly chart ts based on the 22 major markets regularly reported by Tele. 

‘TELEPULSE CITY-BY-CITY PROGRAM CHART. pulse each month, in addition to 133 other Telepulse tabulated U.S. markets, corered 
over the course of a year. Cities will be rotated weekly. The Variety cnart is a compilation of data on syndicated films, us well as network and live programs, in each 
market. Under the top 10 multi-weekly heading, the (+) stands for local programming and the (*) for network shows. 











































































































SEATTLE Stations: KING, KIRO, KOMO, KTNT, KTVW. TV Homes: 258,900. Survey Dates: June 2-9, 1958. 
TOP TEN NETWORK SHOWS AV. TOP TWENTY SYNDICATED SHOWS AV. AV.! TOP COMPETITION AV 
RK. PROGRAM—DAY—TIME STA. RTG.|RK. PROGRAM—DAY—TIME STA. DISTRIB. RTG. SH. PROGRAM STA. RTG. 
1. Cheyenne (Tues. 7:30-6:30) ..... ... KING 35.1| 1. Silent Service (Mon. 7:30).......... RING..... NBC 24.2 40 | 26 a, BERR pede KOMO 16.5 
2. Wyatt Earp (Tues. 8:30-9:00)........KING 30.5} 2. Sheriff of Cochise (Sat. 9:00).. BInG,..-- NTA 23.9 o4| Perry Mason .......... KIRO 235 
3. Gunsmoke (Sat. 8:00-8:30) ........KIRO 29.5; 3. I Search For Adventures (Mon. 7:00) KING..... Bagnall 23.5 39 Mestiess Gan ..:....... KOMO 16.5 
4. Loretta Young (Sun. 9:00-9:30)..... ——_ 28.2| 4. Sea Hunt (Wed. 7:30) . ...... KING..... Ziv 22.5 37) Father Knows Best..... KOMO 202 
5. Disneyland (Wed. 8:00-9:00) ....... NG 25.5| 5. Highway Patrol (Thurs. 7:00)....... KOMO.... Ziv _ 20.5 JES ye ® |” ein KING 16.2 
6. Maverick (Sun. 7:30-8:30) eer SaNG ao.0| @ Wetge 756 (Fri 10:00)... .. .ccccccs KING.....NBC 20.2 45 | SO ae ere --KIRO 103 
7. Lawrence Welk (Sat. 8:00-9:00)...... KING 25.0 2| ) Baseball .............. KTNT a7 
8. Perry Mason (Sat. 8:30-9:30) ....... KIRO woul 2 Gee Beery (Gat. $:50). .. -....cceess me 2) 3 Bae Official 19.5 32 , Maisie Theatre ......... KING 192 
9. Broken Arrow (Tues. 9:00-9:30)...... KING 23.5 8. Honeymooners (Sun. 6:30)......... KING..... CBS 19.2 42| Bachelor Father ........ KIRO 165 
9. Dinah Shore (Sun. 8:00- “9: 00) 5 eid KOMO 23.5; 9. Gray Ghost (Sun. 6:00) 3) CBS 18.5 44) ee ae ae ae KIRO 19 
- - —-- 10. Last of the Mohicans (Mon. 6:00)... KING.....TPA 17.9 46 | | Shell News .......... rOMO 117 
TOP TEN MULTI-WEEKLY SHOWS AV. a LUNMC NMOWS ode veccen< KOMO 1°.0 
RK. PROGRAM—DAY—TIME STA. RTG.|11. Annie Oakley ‘Thurs. 6:00)........ KING.....CBS 17.5 451} Shell Mews ...cccccue KOMO 113 
peas a ie Rime oa BO le eee KOMO 117 
1. ‘Early Edition (M-F 6.30-7:00).... KING 18.5|12. Sky King (Tues. 6:00)......<7...... KING..... Nabisco 17.2 47) }GRel News .....ces.0 Lovo 19.7 
2. *Mickey Mouse Club (M-F 5:20-6:00) KING 16.4 | | NBC News .,...++0.. EKOMO 110 
3. +S‘an Boreson (M-F 4:00-5:00) .... KING 13.7113. 26 Men (Mon. 7:30) ov See. .+ ABC 16.5 27 | S‘lent Service ......00- KING “242 
4. ‘World Teday (M-F 10:30-11:00) KING 12.0|14. Death Valley Days (Thurs. 8 00).....KOMO... . S. Borax 15.5 he eee - KING 179 
5. *Amer. Bandstand (M-F 2-2:30, 3-4) KING 11.3125. Wendie 57 (Fri. 7:00)...... ......0%. MING... <.J MCA 14.5 29} — ee KIRO 159 
6. ‘Cartoon Festival (M-F 8-8:30 a.m.). KING 11.5/16. Mike Hammer (Wed. 10:00) ....... KING.....MCA 14.2 35 | Baseboll peonelen es ..KTNT 127 
6. *NBC News (M-Th 6:15-6:30) ...... KOMO 11.5/17. Little Rascals (M-F 4:00) .... KING..... Interstate 13.7 46| Moviet'me .......... --KOMO 22 
7. +Shell News (M-Th 6:00-6:15) ..... KOMO  11.2/18. Kingdom of the Sea (Tues. 6:30)... KOMO.... Guild 12.2 27|Early Edition .......... KING 202 
8. *Wunda Wunda (M-F 8:30-9:00 a.m.) KING 10.9|19. Target (Tues. 9:30) 56 RRND. os. ee 11.2 22|Pantomine Quiz ..... -- KING 189 
9. *Price Is Right (M-F 10-10:30 a.m.).. KOMO 9.11/20. Championship Bowling (Fri. 9:00) KOMO....Schwimmer 9.8 16| | Jim Bowie ---- KING 199 
9. *Queen For A Day (M-F 12:00-12:45) KOMO 9.1 ) Zane Grey Theatre... KINO 21.2 
DALLAS Stations: KFJZ, KRLD, WBAP, WFAA. TV Homes: 228,000. Survey Dates: June 2-9, 1958, 
TOP TEN MULTI-WEEKLY SHOWS 1. Death Valley Days (Sat. 9:30)....... KRLD.....U.S. Borax 36.8 54| Billy Graham .......... WFAA 12.3 
—_— 2. Harbor Command (Sat. 10:00)....... KRLD.... .Ziv 22.3 44 | Channel 8 Report......WFAA 11.0 
1. Gunsmoke (Sat, 9:00-9:30) ...... KRLD 42.8 } Channel 8 Theatre.....WFAA 10.0 
2. Wyatt Earp (Tues. 7:30-8:00)  ..... WFAA 36.3} 2. Sea Hunt (Tues. 9:30)... _......... KRLD.... .Ziv 22.3 38} State Trooper .......... WBAP 148 
3. Playhouse 90 (Thurs. 8:30-10:00)....KRLD 33.9} 3. Boots and Saddles (Fri. 7:30)....... WFAA.... NBC 20.3 31; Zane Grey Theatre...... KRLD 23.3 
4. Phil Silvers (Fri. 8:00-8:30)... .....- KRLD 32.3| 4. Target (Wed. 9:30) eee. ) eee 19.3 33; U.S. Steel Hour......... KRLD 24.3 
5. Broken Arrow (Tues. 8:00-8:30)...... WFAA 31.8; 5. Highway Patrol (Fri. 9:30).......... WFAA.... Ziv 183 7| Person to Person........ KRLD 25.3 
5. Danny Thomas (Mon. 8:00-8:30)..... KRLD 31.8) 6. Whirlybirds (Mon. 9:30) .......... WFAA.... CBS 17.8  29!Studio One ......... ..KRLD 213 
5. What’s My Line (Sun. 9:30-10:00)....KRLD 31.8|} 3%. Sky King (Sat. 10:30 a.m.).......... KRLD.... Nabisco 15.8 48| Andy’s Gang .......... WBAP 12.8 
6. Playhouse of Stars (Fri. 8:30-9:00)... KRLD 31.3| 8. State Trooper (Tues. 9:30)......... WBAP.... MCA 14.8 ht ee ..KRLD 22.3 
7. Have Gun Will Travel (Sat. 8:30-9).. ._KRLD 30.8/ 9. Mike Hammer (Thurs. 9:00)........ WFAA.... MCA 13.3 20/ Playhouse 90 ....... ..KRLD 34.3 
8. Red Skelton (Tues, 8:30-9:00) ......KRLD 29.3/10. Annie Oakley (Sat. 6:00)............ WFAA.... CBS 12.8 OTE oS i. waawocee . _KFJZ 1323 
Sf. Ear rrr rrr W FAA....CNP 12.8 ig” eee ae KRLD 22.3 
TOP TEN MULTI-WEEKLY SHOWS 11. Amos ’n’ Andy (Sat. 3:00) .ose+e MFdS..... CBS 12.3 DR, i KRLD 175 
11. Sheriff of Cochise (Mon. 7:00)....... WFAA.... NTA 12.3 21| Burns and Allen..... . -KRLD 218 
1. +10:00 P.M. News (M-F 10:00-10:15) KRLD 14.4112. Tim McCoy (Sat. 6:00) ........... KRLD ... Guild 12.0 Pee Sw ascaaee . KFIJZ 13.5 
2. +Channel 8 Report (M-F 10:00-10:15) WFAA  14.0/13. Martin Kane (Sun. 10:30) ......... KRLD.... Ziv 11.8 30|Movietime USA ........WBAP 108 
3. *Art Linkletter (M-F 1:30-2:00).... KRLD 13.6|13. Union Pacific (Fri. 6:30) .......... KRLD....:NBC 11.8 24|Popeye  —s__... .nnewee . KFIJZ 13.8 
4. *Amer. Bandstand (M-F 3-3:30, 4-5) WFAA 12.5}14. Herald Playhouse (Sat. 5:00) ...... KRLD.....ABC 11.3 25| Dance Party ........ ..WFAA 128 
4. *Verdict Is Yours (M-F 2:30-3:00)... KRLD 12.5|14. Star Performance (Mon. 9:00)...... KFJZ aes Official 11.3 a Pe CMP. 056s daweods KRLD 208 
5. *Captain Kangaroo (M-F 8-8:45 a.m.) KRLD 12.3}15. Mr. District Attorney (Sat, 4:00).....WFAA.... Ziv 10.8 7|Sat. Matinee ........ ..WBAP 103 
6. *Beat The Clock (M-F 1:00-1:30)....KRLD 12.2!15. Popeye (Mon-Sun. 6:30)........... KFJZ..... AAP 10.8 21| Maverick weeee- WFAA 27.8 
7. “*News-John Daly (M-F 6:15-6:30)....WFAA 12.1|}15. Rey Rogers (Sun. 3:30)...___...... KFJZ.....MCA 10.8 25|Wide Wide World.......WBAP 17.3 
8. +Evening Edition (M-F 6:00-6:15)... "WFAA 12.0|15. Sheriff of Cochise ‘Sun. 4:30)...... WFAA.... NTA 10.8 26 Maisie Theatre err | A 16.3 
9. *Do You Trust Wife (M-F 3:30-4:00) WFAA 11.6115. 26 Men (Thurs. 9:30) - WFAA ABC 10.8 17 Playhouse 90 ; KRLD 33.8 
LOUISVILLE Stations: WAVE, WHAS. TV Homes: 198,000. Survey Dates: June 2-9, 1958. 
TOP TEN NETWORK SHOWS 1. Highway Patrol (Fri. 8:30)......... WHAS.... Ziv 45.3 et EE oie Sch aeeenees WAVE 21.8 
2. Sea Hunt (Sat. 9:30 rer WHAS.... .Ziv 39.3 62} Lawrence Welk ........ WAVE 243 
1. Gunsmoke (Sat. 9:00-9:30) ..WHAS 49.8/ 3. Death Valley Days (Tues. 9:30)...... WAVE....U.S. Borax 368 58 Foreign Legionnaire ....WHAS 273 
2. I've Got A Secret (Wed. 8:30-9:00)...WHAS 45.8] 4 Susie (Tues, 7:30) sevvesecs WMAS.... 3PA 35.8 58 Investigator ............WAVE 263 
3. Red Skelton (Tues. 8:30-9:00)........ WHAS 45.8) 5. Whirlybirds (Sun. 8:30)............. WHAS.....CBS 35.3 53 Dinah Shore ..WAVE 318 
4. Playhouse 90 (Thurs. 8:30-10:00)....WHAS = 45.0) Studio 57 (Tues. 8:00)............. WHAS.... MCA 323 50| Adventures of McGraw..WAVE 32.8 
5. Climax (Thurs. 7:30-8:30) ........ WHAS 448) 7, Boots and Saddles (Sun. 9:30)...... WAVE.... NBC 31.8 48) What's My Line........ WHAS 348 
6. Have Gun Will Travel (Sat. 8:30-9). WHAS = 43.8/ g. The Playhouse (Wed. 7:00)......... WHAS.... ABC 31.3  53|Disneyland ............ WAVE 283 
7. Zane Grey Theatre (Fri. 7:30-8:00). WHAS = 43:3) 9, Union Pacific (Wed. 9:30) ... WAVE.... CNP 298 48 U.S. Steel Hour ....... WHAS 318 
o Mie ee See" WHAS = 42.8) 19, Sheriff of Cochise (Thurs. 10:00)... WHAS.... NTA 293 60 Silent Service .......... WAVE 193 
9. Restless Gun (Mon. 7:00-7:30). ....-. WAVE = 418/11. Foreign Legionnaire (Tues. 9:30)... WHAS.... TPA 273 43 Death Valley Days...... WAVE 368 
9. Lineup (Fri. 9:00-9:30). ........ WHAS 418/12. 26 Men (Wed. 10:00)... .. WAVE.... ABC 268 57, What's Your Question ...WHAS 203 
a 13. Count of Monte Cristo (Tues. 10:00) WHAS.... TPA 20.8 RS a” eee WAVE 27.8 
TOP TEN MULTI-WEEKLY SHOWS 13. Sky King (Sat. 10:00 am ... WAVE.... Nabisco 20.8 67 Saturday Playhouse ..... WHAS 103 
Se ; sate. 14. Harbor Command (Thurs. 9:30).. WAVE.... Ziv 20.3 32: | Playhouse 90 ...csececs WHAS 43.0 
. +News, Wea. (M-F 10:35-10:45)..... WHAS 22.7 , 
2: {Sportraits (MLF 10:45-11-00) eee WHAS 19.7|15. Silent Service (Thurs. 10:00) ...WAVE.... NBC 19.3 40 Sheriff of Cochise....... WHAS 29.3 
3. tToday’s News (M-F 6:15-6:30)...... WHAS 19.4|16. Ramar of the Jungle (Tues. 5:15)....WHAS.... TPA 14.0 46 || Sir Lancelot .».- WAVE 15.0 
4. +Small Talk (M- yA: 00-6:15) seach WAVE it ) Mickey Mouse Club....WAVE 18.1 
5. *Mickey Mouse Club (M-F 5:30- ‘4/17. Foreign Legionnaire (Sun, 3:30).....WHAS.... TPA 13.8 45 | Wide Wide World...... WAVE 17.3 
$. jNews, Wea. Bots (MF 10-30-10:45) WAVE 170|2% Clsco Kid (Sat. 5:30) |... .WAVE.....Ziv 13.3 40| Maverick ..............WHAS 198 
8. +3 Star-News (M-F 6:00-6:15)........WAVE 16.6|19. Count of Monte Cristo (Fri. 5:15)... WHAS.... TPA 123 43)| {Buccaneers ........... WAVE 15.0 
9. *+Movietime (Tues-Fri. 11-Signoff)...WHAS 5.7 - ) Mickey Mouse Club....WAVE 18.1 
- 10. +Cactus Cartoons (M-F 4:45-5:15) WHAS _15.4/19. Kingdom of the Sea (Sun. 4:30) WAVE.... Guild 12.3 51|Face The Nation ....WHAS 118 
. - ~ 
JACKSON, Miss. ‘ Stations: WJTV, WLBT. TV Homes: 39,000. Survey Dates: June 2-9, 1958. 
TOP TEN NETWORK SHOWS 1. Tugboat Annie (Sun, 8:30)......... WEN 6 cade TPA 33.8 55| Dinah Shore ........... WLBT 27.8 
2. Highway Patrol (Sat. 9:30).......... Wit... .Ziv 33.3 62| Your Hit Parade........WLBT 20.3 
i. Danny Thomas (Mon. 8:00-8:30).... waey 45.3| 2. Whirlybirds (Mon. 790) .......... WLBT.....CBS 33.3 55; Burns & Allen..........WJTV 27.8 
2. Gunsmoke (Sat. 9:00-9:30) y 44.3| 3. Casey Jones (Thurs. 6:30)......... WJTV.....Screen Gems 32.3 64! Ti 18.3 
3. I've Got A Secret (Wed. 8:30-9:00) WJTV 418] @ State Trooper (Mon. 9.00) : " ae Oe Ns hecetecermmees 
4. Tales of Wells Farzo (Mon. 7:30-8:00) WLBT 413 " ; oper ] es OREN sock a-acie WJTV. ere fe | 31.3 51 Suspicion ....... Seer 8 gy 29.8 
5. Adventures of MeGraw (Tues. 8-8:30) WLBT  40.8| 5 Charlie Chan (Sat. 10:00)........ -- WITV.....TPA 27.8  56/Billy Graham ......... WLBT 218 
6. Playhouse of Stars (Fri. 8 30-9:00)...WJTV 40.3} 6 Popeye (M-F 5:00)...........000.. WJTV.....AAP 26.9 68| {Fun at Five........... WLBT 11.4 
6. Trackdown y+ a gre Pe orks aor ae | | Mickey Mouse Club....WLBT 13.4 
7. Millionaire (We 0-8:30) ...... \ % “ele S (Sum. 10:30). .... cccvacede WJTV.....ABC Yew y 3 
7. Wyatt Earp (Tues, 7:30-8:00) soe a 39.8| § Martin Kane (Tues. 8:30) wITv on a 61 | Top Tunes & New Talent a - 
1. Zane Grey Theatre (Fri. 7:30-8:00). WJTV 39.8 icine On Ce “Pg hilt tinh ial 48/Bob Cummings ......... WLB 
9. Studio 57 Wed. sg: Te WJTV.....MCA 24.3 55|Kraft TV Theatre.......WLBT 19.8 
: 10. Gray Ghost (Wed. 6:00)............ WJTV..... CBS 23.3 44|Disneyland .............WLBT 293 
TOP TEN MULTI-WEEKLY SHOWS 4 ego Cochise (Wed. 9:00)....... WLBT.....NTA 23.3 38|U.S. Steel Hour.........WJTV 38.8 
—_ _ - . Silent Service (Sun. 9:30) ......... WLBT.....NBC 22.8 44|Navy Log .......... PPP a 32.3 
: oe F 5:00-6:00) - ae a 12. Harbor Command (Fri. 7:30)....... WLBT.... Ziv 19.8  33/Zane Grey Theatre...... WJTV 398 
$. +News, Sports, Wea. (M-F 6:00-6:15) WJTV 217 13. Men of Annapolis (Fri. 6:30)....... WLBT.... .Ziv 18.8 38 | | Boing Boing Show...... WJTV 31.3 
4. iNews OP 10:30-10: 45) ee WIT. 18.5 |1 rongond aon (M-F 4:30)........... WLBT.... Interstate 16.1 54 | Ten Gallon Mike.. . WJTV 13.8 
. *News- aly (M-F 6:15-6:30) 7.6|15. Death Valley Days (Sun. 5:30) ......WLBT.....U.S. Borax 15.8 46 20th Century WJTV 18.3 
6. +News, Wea., Sports (M-F 6:00-6:15) WLBT 17.3116. pas © (Sat 6:0 , | ji eaaieee , 
7. ‘Little Raseals (M-F 4:30-4:45) WLBT — 161/18 et 2 oe oe -... WJTV..... ABC 143° 39/The Thin Man..,.......WLBT 22.3 
8. +Cartoons (M, W-F 4:45-5:00) _.. WLBT 1] pogalles novan, Western N arshal (Sun. 5). WLBT.... NBC 14.3 ae Se aseeespeee 15.3 
9. *Price Is Right (M-F 10-10:30 a.m.)... WLBT 15.0 | 17. Sherlock Holmes (Sun. 11:00)...... WJTV.....Guild 13.3 55 | Mystery Theatre .......WLBT 10.8 
10. *As World Turns (M-F 12:30-1:00)...WJTV 14.8117. Sky King (Sat. 10:30 am.)......... WLBT. ... Nabisco 13.3 43'Jimmy Dean ..........-WJTV 14.3 
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VARIETY -TELEPULSE CITY-BY-CITY PROGRAM CHART. 


over the course of a year. Cities will be rotated weekly. The 


VARIETY’s weekly chart is based on the 22 major markets regularly reported by Tele. 

pulse each month, in addition to 133 other Telepulse tabulated U.S markets, covered 

Und J Variety chart is a compilation of data on syndicated films, as well as network and live programs, tn each 
nder the top 10 multi-weekly heading, the (t) stands for local programming and the (*) for network shows. 





BALTIMORE 


Stations: WBAL, WJZ, WMAR. 


TV Homes: 431,500. Survey Dates: June 2-9, 1958. 
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e TOP TEN NETWORK SHOWS AV. TOP TWENTY SYNDICATED SHOWS AV. AV.! TOP COMPETITION AV. 
RK. PROGRAM—DAY—TIME STA. RTG. RK. PROGRAM—DAY—TIME STA. DISTRB. RTG. SH.| PROGRAM STA. RTG, 
1. Alfred Hitchcock (Sun. 9:30) WMAR 393| 1. Hi 30 iv , 28 
, /— b ° ghway Patrol (Sat. 7:30) ......... WMAR... Ziv 23.8 §4| Early Show ............ WJZ 128 
. we er Bagg 7:30-8:30) , WIZ 36.6 | S Mee Cores (eee. SOO)... .. 2. cree Wee...» MCA 20.3 57| Wide Wide World ...... WBAL 10.8 
: yoy - ‘s 3 10:00-10:30) ........ WMAR 36.3, 3. Popeye (M-F 4:45) ie dewewen swe Wen.....: AAP 19.9 53| Modern Romances ...... WBAL 8.7 
ry GE Th ri. 1 :00-10:30) We Pe WMAR 36.3; 4. Gray Ghost rere. WJIZ......CBS 19.3 29| Playhouse of Stars WMAR 27.0 
& ¢ . Theatre (Sun. 9:00-9:30) WMAR~_ 35.8 4. Silent Service (Tues. 10:30) ........ WJZ......NBC 193 38) {10:30 News .......... WJZ 19.0 
S. Dosey Como (Sat. 8:00-9:00) WBAL 34.4 |) Late Show .......... WJZ 18.5 
. > pope late 9:00-9:30) WMAR 33.3; 5. Public Defender (Thurs. 6:50)... WMaAR ... Interstate 18.3 Ce Ss. x nstcceses WJZ 14.5 
. a x0t a Secret (Wed. 9:30-10:00) . WMAR 33.3| 5. Sky King (Sat. 6:30) WMAR... Nabisco 18.3 G5) Raver BROW. .. .cccssece WJZ 13.8 
+ _— ee (Tues. 8:30-9:00) ... WIZ 33.3; 6. Boots and Saddles (Tues. 10:00) WJZ NBC 17.8 31/| $64,000 Question ....... WMAR 21.3 
, anny T omas (Mon. 9:00-9:30) WMAR- 33.0, 6. Casey Jones (Mon. 7:30) .. WIZ Screen-Gems_ 17.8 34| Robin Hood .......... WMAR 18.5 
NN NET WoRk auauwgeo oo ——| 7. Man Behind the Badge (Fri. 6:30)... WMAR... MCA 16.8  40| Early Show WJZ 15.8 
a pusenancnan eee SHOWS AV. 8. Popeye (Sat., Sun. 5:30) ..........WJZ......AAP 16.5 48|{ Legionaire ........... WBAL oy 
. sRAM— —TIME *STA. RTG.| )} Saber of London ..... WBAL 10.8 
1. °Micher Meuse Gaub (3 A —-—— Brave Eagle (Sat. 6:00) ............ WMAR... CBS 16.3 45| Early Show .......ccee- WJZ 16.3 
° nant Mouse Club (M-F 5:30-6:00) WJZ 20.4 Crusader (Wed. 6:30) se WMAR... MCA 15.8 it. 2. ese WJZ 123 
2. {Popeye (M-F) 4:45-5:00) _ WJZ 19.9| Amos ’n’ Andy (M-F 6:00) WMAR... CBS 15.7 41|Early Show ........... WJZ 15.1 
8. +7:00 Final (M-F 7:00-7:15) ..WMAR_ 185 Honeymooners (Sun. 10:00) WIZ ..CBS 15.5 24) $64,000 Challenge ...... WMAR_~ 293 
4. *CBS News (M-F 7:15-7:30) ......WMAR_ 184 I Search for Adventure (Sun. 7:00) _WMAR .. Bagnall 15.0  31|{Early Show .......... JZ 19.5 
5. +10:30 News (M-F 10:30-10:45) .....WJZ 17.8 SIE satenaeenal WIZ 19.0 
: } need Deane (M-F 2:30-4:30) .. WIZ 16.8 Waterfront (Mon. 6:30) WMAR... MCA 145  39| Farly Show ........... WJZ 15.3 
7. +Dateline (M-F 7:15-7:30) WJZ 16.7 Death Valiey Days (Mon. 7:00) WBAL....U. S. Borax 143 30/{ 7:00 Final ...... WMAR 17.5 
8. *Guiding Light (M-F 12:45-1:00) WMAR 163 | CBS News = WMAR_ 17.0 
9. *Search Tomorrow (M-F 12:30-12:45) WMAR 15.8 State Trooper (Sat. 10:30) WBAL MCA 13.3 24 Big Movie of The Week. WMAR 235 
10. +Amos ’n’ Andy (M-F 6:00-6:30) WMAR 15.7 Studio 57 (Wed. 10:00) WJZ MCA 13.3 24/U. S. Steel Hour WMAR) 22.3 
MIAMI Stations: WCKT, WPST, WTVJ. TV Homes: 227,600. Survey Dates: June 2-9, 1958. 
TOP TEN NETWORK SHOWS | 1, Medie (Mon. 7:00) ................ WTVJ.... CNP 32.9  64|Casey Jones ........... WCKT 135 
, nindimnin ie, a 2. Silent Service (Wed. 7:00) ........ WTVJ.... NBC 259  55/Gray Ghost ............ WCKT 16.5 
© Guanemoke (Sat. 10-60-10.30) WIV] 37.5, 3: Whirlybirds (Thurs. 7:30) .......... WTVJ.... CBS 25.5 40 Tic Tac Dough ......... WCKT 25.5 
3. Wagon Train (Wed. 7:30-8:30) _.WCKT 355| 4 Sea Hunt (Fri. 7:00) rh a! eee 25.2 44/Studio ST ......cccccce. WCKT 21.9 
4. Climax (Thurs. 8:30-9:30) WTVJ 34.3| 5. Last of the Mohicans (Sun. 6:30) WTVJ . TPA 24.5 itt. fo saaewrerrr rs WPST ph i 
5. Restless Gun (Mon. 8:00-8:30) .. WCKT 33.9 } Saber of London ..... WCKT 7.7 
6. Playhouse 90 (Thurs. 9:30-11:00) . WTVJ 33.7; 5. 26 Men (Thurs. 7:00) .............. WCKT.... ABC 24.55  42/|Lone Ranger .......... WTVJ 24.9 
7. Zane Grey Theatre (Fri. 8:30-9:00) WTVJ 33.5 6. Harbor C nd (Fri. 7:30) WTVJ Ziv 23.2 39 Big Story WCKT 215 
8. Tales of Wells Fargo (Mon. 8:30-9) WCKT 33.2| & Har or Comma ERE : Ziv 3.2 ig Story ..----.seeee, . 
9. Lassie ‘Sun. 7:00-7:30) : WTVJ 325| 7. Sheriff of Cochise (Tues. 7:00)......WCKT....NTA 22.9 44) Lassie Lae beeees WTvJ 18.2 
10. What's My Line (Sun. 10:30-11:00) WTVS 31.9, 8. Victory at Sea (Sat. 10:30) ......... WTvJ . NBC 22.5 43 Your Hit Parade .......WCKT 135 
10. Wyatt Earp (Tues. 8:30-9:00) — WPST _31.9| 9. Frontier Doctor (Sat. 6:30) ........ WTVJ HTS 22.2 52/Tops In Sports ........ WCKT 115 
TOP TEN MULTI-WEEKLY SHOWS 9. Honeymooners (Sat. 7:00) .......... WCKT... CBS 22.2 47/ Boots and Saddles ..... wiv 17.5 
an Pees we ________|10, Studie 57 (Fri. 7:00) .............. WCKT....MCA a | lL. ee WTVJ ~=—-25.2 
jRenick Reporting (M-F 6:30-6:45) . WTVJ 25.6 11. Big Story (Fri. 7:30) . veeees. WCKT.... Official 215 36 Harbor Command WTVJ 23.2 
eek Sports (M-F 6-15-6.30) | WEVI  179| 1+ Highway Patrol (Tues. 10:30). .......WTVJ.... Ziv 21.5 51, Decoy WCKT 122 
+News, Wea. (M-F 11:00-11:15)...... WTVJ 173 12. State Trooper (Mon. 9:30) ..WTVJ.... MCA 21.2 35 Top Tunes & New Tal’nt WPST 20.5 
+Movie 7 (M-F 5:00-6:30) re ee y 16.7 I Search for Adventure (Sun. 6:00)... WTVJ . Bagnall 18.5 52!Meet The Press ....... WCKT 9.9 
*NBC News (M-F 6:45-7:00) ........WCKT = '15.4 Boots and Saddles (Sat. 7:00) WTVJ NBC 17.5 37| Honeymooners ........ WCKT 22.2 
Oe ee tenes Gel ae Gray Ghost (Wed. 7:00) ....WCKT....CBS 16.5 30 Silent Service ......... WTVS 259 
+J. Cummins (M-F 11:15-11:30) WTVJ 13.5) San Francisco Beat (Wed. 10:30) WCKT CBS 162  35|U. S. Steel Hour........ WTVJ 17. 
+Popeye Playhouse (M-F 5:00-5:45) WTVJ 12.8 Hopalong Cassidy (Sat. 5:00) WCKT NBC 14.9 42) Cisco Kid WTVJ 14.5 
OMAHA Stations: KETV, KMTV, WOW. TV Homes: 178,200. Survey Dates: June 2-9, 1958, 
+ 4 
TOP TEN NETWORK SHOWS 1. Harbor Command (Sat. 9:30) .......WOW..... Ziv 28.8  50|Movie Masterpiece......KETV 15.0 
EET —————| 2. Sheriff of Cochise (Wed. 9:30)...... KMTV.... NTA 28.3 45/U. S. Steel Hour........ wow 22.3 
2: What's My Line Sun, 9:30-10-00 WOW 433) 3. Whirlybirds (Tues. 9:30) ........... WwOW.....CBS i eo KMTV 183 
° ats My L te . J.dU- } . 7 > r t y 
3. I've Got a Secret (Wed. 8:30-9 00)... wow 37.3 4. Popeye (M-F 6:00) . ..KMTV.... AAP 21.4 51 j = le sceeenesecs ad oe 
4. Danny Thomas (Mon. 8:00-8:30) .. WOW 35.3 | CBS NOWS «..seeeeees wo 1 
5. Person to Person (Fri. 9:30-10:00) ... WOW 34.3| 5. Mr. District Attorney (Sat. 6:00)....WOW..... Ziv 18.8 53! Life of Riley .......... KMTV 108 
6. Have Gun Will Travel (Sat. 8:30-9).. WOW 32.3) 5, State Trooper (Mon. 9:30) ......... KETV... MCA 18.8  31/ Studio One ..... dannakes WOW 223 
& Tales of Wells Farge (Mon. 7:30) er | ae @ Beem Wee OOM... .....005.. KMTV.... Official 18.3 31| Whirlybirds ........... wow 253 
‘ Millionaire (Wed 8:00-8:30) “wow  30.8| 7- Highway Patrol (Fri. 10:30)......... WOW..... Ziv 17.3 44/ Jack Paar .........00+- KMTV 113 
9. Bob Cummings (Tues. 8:30-9:00) ...KMTV 29.8) 7. Sky King (Sat. 5:30) .......... ... WOW Nabisco 173 50/Annie Oakley ere: ae 
9. Playhouse of Stars (Fri. 8:30-9:00) . WOW _29.8/ g. Last of the Mohicans (Wed. 6:30).... WOW..... TPA 16.3 26 | Wagon Train .......... KMTV 263 
apenagyneneagne ee ae 9. Honeymooners (Sun. 9:30) .........KMTV:... CBS 15.3 25)| What's My Line ...... wow 40.3 
TOP TEN MULTI-WEEKLY SHOWS 9. Last of the Mohicans (Sat. 5:00)..... WOW TPA 15.3 51|{ Yo-Yo Champion C’n't KMTV 10.5 
1. +News, Wea. (M-F 10:00-10:15) . WOW 21.4 | Cartoons ......... .. KMTV 10.0 
1. +Popeye (M-F 6:00-6:30) id . KMTV 21.4/10. Casey Jones (Fri. 6:00) ............KETV.....Screens Gems 143 ao eee KMTV 17.8 
2. {News, Wea. (M-F 10:00-10:15) - KMTV — 3$§| 11. Famous Playhouse (Sat. 10:15)...... WOW.....MCA 14.0  34| Movie Masterpiece ...... KETV 4153 
3. han ee ees O6F 330) KMTV 168/12 Popeye (Sun. 5:30) ................KMTV.... AAP 138  36|Air Power ......... es. WOW 12.8 
Hy ieee, Sports (M-F 10:15-10:30) KMTV 15.3; 13. Bishop Sheen (Sun. 5:00) ...... ....WOW.....Propagat’n 8. 13.3 36| Texas Rangers ..........KETV 12.8 
6. *Mickey Mouse Club (M-F 5:30-6:00) ia ie 14. Death Valley Days (Fri. 9:00) ....... KETV.....U.S. Borax 12.8 21| Lineup ..... ocecccceee - WOW 27.8 
7. *As the World Turns (M-F 12:30-1). pm 11'3| 15: Amnie Oakley (Sat. 5:30) ........ ...KMTV.... CBS 12.3 36/Sky King .....++000....-WOW 17.3 
s. {News ee one ae 98:45 a.m). WOW 112| 15. Code 8 (Wed. 10:30) .......... ....WOW..... ABC 12.3 34) Jack Paar ........00...-.KMTV 13.3 
ry oNEC News (M-F 5:45-6:00)........KMTV 11.2 Kingdom of the Sea (Tues. 6:00).... KETV.... Guild 10.8 ee ee KMTV 22.3 
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AIIAN ISLANDS 


Stations: KGMB, KHVH, KONA, 


KULA. TV Homes: 104,700. Survey Dates: June 1-28, 1958, 





OP TEN NETWORK SHOWS 














Phil Silvers (Sat. 9:00-9:30) .. 


Name That Tune (Sat. 8:30-9:00). . 
Danny Thomas (Fri. 8:30-9:00) .....K 


Gunsmoke (Wed. 9:30-10:00) 


Lassie (Fri. 7:00-7:30) .....+++++9s 


Li (Sat. 8:00-8:30) 
Ed Sullivan (Sun. 6:30-7:30) . 


Playhouse of Stars (Thurs. 8:30-9).. 
Red Skelton (Thurs. 8: 0-8:30) .... 
Playhouse 90 (Mon. 7:30-9:00)...... 








TOP TEN MULTI-WEEKLY SHOWS 





. 
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-American News (M-F 10-10:30) KGMB 
laickey Mouse Club (M,T,Th.,F 6-7) KULA 
+Comedy Hour (M-F 6:00-7:00) ... 
*Edge of Night (M-F 12:30-1:00)... 
+Sports Editor (M-F 10:30-10:45).. 
+Early Movie (M-F 5:15-7:00).....-. 


+Posse (M-F 4:15-5:30) 


*Garry Moore (M,Th., 12:15-12:30). 
*Secret Storm (M-F 12:00-12:15)... 


*Brighter Day (M-F 4:00-4:15) 


KGMB 3533 
KGMB 33.8 
GMB 318 
KGMB~ 31.8 
KGMB 308 
KGMB- 308 
KGMB 303 
KGMB 29.5 
KGMB 28.8 
KGMB 285 
19.4 

17.2 

KGMB 15.6 
. .KGMB 14.5 
KGMB 138 


12:30). GMB 13 
KGM : 
KGM 


Kino Popo Show (T-F 10:00-11:00) KONA 


—. 3.6 
KGM 3. 


= 


oe oe 2 > 
b ad 


eae ee 





Sheriff of Cochise (Sun. 7:30)....... KGMB... 
San Francisco Beat (Wed. 8:30).....KGMB.... 
rer oes MMMEID. os 
.. CBS 
. Official 

.CBS 

. Gross-Krasne 
.TPA 

.U.S. Borax 


Sea Hunt (Fri. 9:00) 
Whirlybirds (Tues. 8:30) . 
Decoy (Sat. 7:00) 


The Whistler (Sat. 9:30) ..... o0ecds MEE. 0 


O. Henry Playhouse (Fri, 7:30)...... KGMB... 
Charlie Chan (Sat. 7:30) ....... eee KGMB... 
Death Valley Days (Mon. 7:00)...... KGMB... 
Frontier (Sun. 9:00) ....... ee 
Code 3 (Tues. 9:30) ......... 9 0d6bs Eas 
Frontier Doctor (Tues. 9:00) .......KGMB... 
Mike Hammer (Thurs. 9:30) ........KGMB.... 
Victory at Sea (Tues. 7:00) .........KONA.... 


Annie Oakley (Wed. 7:30) .........KULA.... 


Casey Jones (Sun. 7:00) ........... KONA.... 
1 Search for Adventure (Thurs. 9:30). KONA.... 
Highway Patrol (Wed. 8:30) ........ KULA.... 


If You Had a Million (Tues. 8:00)...KGMB... 
Our Miss Brooks (Sun. 6:30)........KONA.. 


.NTA 


CBS 
Ziv 


NBC 


. ABC 
.HTS 


MCA 
NBC 


CBS 

Screen Gems 
Bagnall 

Ziv 


.MCA 
. CBS 


29.8 
28.3 
27.8 
27.8 
26.3 
25.5 
25.3 
23.3 
21.5 
21.3 
20.8 
20.3 
19.8 
19.8 


18.3 
17.8 
17.8 
16.8 
16.8 
16.8 


48 
45 
46 
27 
43 
49 
+1 
35 
39 
38 
38 
34 
38 
38 


28 
32 
34 
27 
28 
30 


| Sergeant Preston 
| Kino Popo Show .......KONA 





Polly Bergen ..........-KONA 
Highway Patrol ........ KULA 
Restless Gun ......++... KONA 
December Bride ........KGMB 
000000 NA 


errr, of t 
Bob Cummings .........KONA 
Your Hit Parade........KONA 
Alfred Hitchcock .......KGMB 
Be UE occcecer «++» KONA 
Adventures of McGraw . KONA 
I Search For Adventure. KONA 


Ft PE Slew par ger KGMB 
Flash Gordon ..... ... KULA 


Jim Bowie .. 


Ed Sullivan 
Mike Hammer ..... .++» KGMB 
San Francisco Beat .....KGMB 
This Is Your Life ......KONA 
Ed Sullivan ....++++-+.»-KGMB 


16.8 
16.8 
19.3 
16.3 
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In Daytime TV, Three Isnt 
A Crowd... It's A Ball Game 


+ 


By OLIVER TREYZ 


(Presideit, ABC Television Network ) 


Seems that up to now the day- 
time tv 
with only two kids playing toss 
between Madison Ave. and Radio 
City 3ut come October, there will 
be a third player in there. Ard 
because he’s brought a bat, sud- 
denly it’s a bali game. 

On Oct. 6 ABC-TV will come up 
to the plate with a real Louisville 
Slugger—15 hours of new daytime 
shows weekly. Six 30-minute strips 


will run from 11 a.m. to 3:50 p.m., 
backed with local programs at 
11:30, 1:30 and 2:30. And adver- 
tisers, stations and the viewing 
public are in for many big league 
benefit 

In the nighttime, of course, 


ABC's sharper competitiveness has 
made things a lot more interesting 
for everyone involved. Last Fall, 
we sparked greater give-and-take 
in the 23-6 p.m. innings. And this 
Fall th the three-way rhubarb 
being extended to 11 a.m.—you'll 
see things brighten on the whoie 
lineup, and all around the clock. 

For the fact of the matter is that 
up to now—without a real team in 
the daytime league—our nighttime 
entries weve penalized. Lacking 
a full complement of daytime pro- 


grams, ABC lost some after-dark 
advert rs, And for the same lack, 
we were at a disadvantage in build- 
ing our station lineups. Let’s face 
jt, in a competitive situation a net- 


work |! 
night 
Night and Day, Day ard Night” 


to be a network day AND 


was the theme song of our affiliate 
meeting 16 days ago—probably the 
most ng get-together we've 
eve! Our stations are eager 
to show they're part of a club that 
can nder the sun as well as 
unde! > arcs. 


r 


$10,500,000 Committed 


- 

We're going out on the diamond 
this Fall with everything we've got. 
In terms of hard cash, it involves a 
commiiment by ABC of over $10,- 
500,000 in the year—for programs, 
studios, contract cable, promotion, 
et 

In terms of performers, we're 
pulting a number of proven hitters 
into our lineup: Peter Lind Hayes, 


who has an enviable record on his 
own as well as when pinch-hitting 
for Godfrey, and Liberace, who 
is eager to get back to the freedom 
of a live program. And there are 
four other shows which we needn't 
talk about here; let the October 
rating scoreboard talk for them. 
But all six shows are being 


whipped into the best batting order | 


that study of statistics, analytical 
data and showman’'s horse-sense 
can devise The fare has been 


carefully slanted to daytime tele- 
vision viewers—and particularly 
the younger housewife families 
among whom ABC has always done 
so well. We've been successful in 
reaching family audiences in the 
evening, children and teens in the 
late afternoon, and our next big 
objective is the woman at home in 
the daytime 

We wouldn't have made so hefty 
a commitment to gain this objec- 
tive if we didn’t know (1) that it 
would pay off for us as well as 
stations and sponsors; and (2) that 
we would be doing something big, 
new advantageous for the en- 
tire industry 

Take the matter of our policy on 
exchanging commercial time. The 
philosophy of most daytime adver- 


and 


tisers is to get the maximum reach, 
the greatest number of different 
homes—to hit, if you will, four 
singles instead of one homer. By 
Permitting the sponsor to trade 


off two of the three commercial 


minutes in a quarter hour we give | 


him greater 
cumuialive 
Our 


dispersion, 
audiences. 

guiding principle has been 
giving the advertiser more values 
—of which a key value is cost 
efficiency. In evening efficiency 
we forged ahead of the other net- 
works, increasing our audience 
delivery more rapidly than our 
costs, so that our cost-per-1000 is 
the lowest on any lot. And in day- 
time, too, we are offering greater 
value. Our D for Daytime rate 
(one-third of Class A rates instead 
of the 50% C rate on other net- 
works), our lower gross time costs 
market-for-market and more ad- 


greater 


sandlot has been narrow, | 


| vantageous discounts combine with 
good audience delivery to produce 
|more homes per dollar in the day- 
time. 

With ABC’s Operation Daybreak, 
advertisers stand to run up a big 
sales score. 

Every time a 
comes to bat on 
shoud hit over 


typical advertiser 
ABC daytime, he 
2,000,000 homes. 
That's if we get only a (conserva- 
tively estimated) 25° share. We've 
been doing well over that share 
with our “American Bandstand”- 
“Who Do You Trust” tandem. And 
the excellent prognosis is why ad- 
vertisers have bought almost five- 
sixths of the available time. 

The remarkable aspect about our 
ABC ball c'ub is that the closer 
we get to the top, the faster we 
move up. Success breeds success 
Now we are going into this series 
with program sluggers as heavy as 
the next fellow’s, with a full roster 
of advertisers, with cleats-dug-in 
support from our station managers, 
with a double helping of promo- 
tion-advertising-publicity excite- 
ment and with determination that 
the public and the advertiser want 
to see a three-way ballgame day 
as well as night. 

With this will to win, 
|power in our lineup, when the 
viewer has a choice of three differ- 
ent shows, all of tv will bene 
And when the big advertiser can 
find new sales vehicles for 
multiple products, and the sr 
advertiser can find a new way to 


and the 


come into the medium, tv's | 
will be broadened 

With the knowledge of what ¢ 
major entry into daytime me 
and the power in our lineu I 
know we're going to add née 


dimension to the game. 
Batter up! 


BRISTOL OLD VIC C0. 
SET FOR WALES TV 


London. July 2 

The Bristol Old Vic Co. 
been inked to an exclusive tv con- 
tract with Television Wales and 
the West.. The pact provides in- 
itially for the production of three 


ilas 


full length teleplays during the 
coming Fall. 
This is the first time that a 


deal has been set between a Brit- 
ish provincial theatre company and 
its local commercial tv outlet. It’s 
proposed to include one new play, 
specially scripted for tv, among the 
trio. 





Harry Sosnik Returns 
To His Old ‘Hit Parade’ 


Stand In Format Switch 


Maestro Harry Sosnik returns to 
the American Tobacco fold as con- 
ductor of Hit Parade” 
it be ballyhooed when it 
resumes on its new network—CBS, 


“The New 


as will 





Fridays (versus the former NBC 
Saturday night Oct. 3. Sosnik 
many years ago alternated with the 
late Harry Warnow, when the hour 
show (radio) was on both networks 
latter batoned the CBS show and 
Sosnik conducted the NBC show 
Eventually Warnow’s brother, Ray- | 
mond Scott, inherited the podium | 
Another new facet of the “Hit 
Parade” will be (1) an accent on 


2) a playing 
especially if 
the five top 
This has 


popular standards and 


| 
} 
' 
down of rock ‘n’ roll, 
the latter dominated | 


tunes in any one week. 


happened in the past, in which case 


the r'n'r items will handled in med- 


form, with the lusher musical 
S$ g fuller opportunities 
Ret g to the show will be 
Dorothy Collirz Mrs. Scott), and 
| 
ohnr De 1 will make his} 
as singer Another 
€ a guest singer | 
I CBS will t 
de” althoug! 
) e America! 
iv co 4 Ss heretofore 
Pe Laff e execulive 
produce ) I another new 
' j 
CBS ¢ will sit in on} 
script and ction suggestions 
vithou I pervisory authority 
but as part of the new CBS produc- | 
tion tea : on all properties. A | 
v ¢ é er and choral di-| 
rr |} to be selected. | 
Along v i e minimization of 
rock ‘n’ roll which, by nature of | 
e top pops ¢ e moment, had to 
be domin re will also be a 
minimum of repeats. This, too, was 


a production hazard that militated 
against the s in other words, | 
how many different ways can a| 
show “produce” a new variation of | 


“Purple People Eater?” 

Sosnik just signed off on CBS’ 
short-lived 
one of CBS board chairman Wil- 
liam S. Paley’s personal pets—a 
community sing tv show. 








“Sing-Along.” This was} Screen Gems-produced film shows 


‘Eggheads Impeding Educ] TV 
San Francisco, July 29. 

Educational tv is being impeded by a number of eggheads and 
major educators, according to Sam Cook Digges, general manager 
of WCBS-TV, in an address scheduled for tomorrow (Wed.) before 
the annual convention of the American College Public Relations 
Assn. 

Speaking on the subject, “TV Goes to College,” Digges is lament- 
ing the fact that tv has a tough problem in getting through to 
“many intellectuals.” 

“Many of these intellectuals just won't watch tv,” according 
to Digges. “They wouldn't watch man’s first arrival on Mars 
if it were televised live, just because it is against their principles 
to watch anything on tv.” 

Digges is contending that too often those who profess the great- 
est interest in educational tv are actually those who do the least 
in its behalf and who often openly block its progress. 

Then there's the intellectual who will watch tv—on occasion, 
according to Digges. “This person thinks that there is very little 
on—for him.” Digges says, “He, too, belongs to the cult that deems 
it fashionable publicly to ignore or to offer blanket criticism 
of tv. Certainly discrimipation and selection in viewing are in 
order, as is fair criticism. However, too often, the intejlectuals 
with the inclination, have found the divice of blasting tv a 
surefire device for getting a little special attention at a cocktail 
party, or space in a newspaper. 

“We're being damned by the people who'll be damned if they'll 
watch tv to find out if there’s anything good and who'll be damned 
if they'll do anything to improve what, for them—although they 
have no first-hand knowledge of it—is intolerable.” 


Radio to the Rescue of Navy Dent. 
In Giant Plan to Audition the Stars 


+ Washington, July 29 


PLAYHOUSE 90° TO 











Radio 


waves from the stars 
which constantly bombard the 
earth, causing statie d ibances, 
TAPE SOME EARLY are going to be tun better 
. with a $60 million United States 
Hollvewo , 9 . > = 
Hollywood, July 29. Navy project. 
Rc Ty hanee ¢ - ne of! fs 

CBS-T\V o tape one ¢ The Navy has disclosed plans 
two “P e 90" segments this for a radio telescope biever than 
summe e later during t anything of its type in the western 
eee Already | world, whic h should | it astron- 

‘ —_, omers to collect more facts than 
pointed is The G ever before on the mvsteries of the 
eral’s Other § original by universe 
Andy McCullough, which Julian The radio telescope be set 
Claman will produce. Claman is up at the National Radio Astron- 
currently trying to cast it, and if potas Observatory near Green Bank, 
ete a : t satisfectorils W. Va., where the mo ins pro- 

als iy ( ou Salistactorlly, 

” , = , 4 a {vide unusually low  radio-noise 
show will be produced on tape in | jevels Navy scientists think the 
August Web also hopes to get) instrument will pick up radio sig- 
one other done during the sum-| als billions of billions of es 

away 
mer. TI x 
Pm . , 1e National Geograt Ss m= 

With Playhouse 90” having), 7 © sonal (co ee 

seat yabitgia nes : a | ty here explains that radio astrono- 
abandoned film in favor of an alli- se y 
i ee Be wha ~.-.¢ | my stems from the work of Karl 
ive schedule next season, Coast Jansiry Bell Telep! Lal 

> +7 anskKy, a el -lepnone abora- 

program v.p. Bill Dozier would like er ey a ae ees d 3 
. “ ” rie igineer, n i § int 
;}to get a couple of insurance Rite. a a ' f I sp : . 
"esea oul wne 

shows under his belt to have in - ‘aa 7 Pace t! ae = 
: ai aie ciate tim. 

case of emergency. During the |C2US¢¢ stalic on transatlantic ra 


IBEW technicians strike agafnst | diotelephone messages : 
Jansky, the National Geographie 


CBS last spring, for example, the 
network was able to shuffle its| Society reports, noted a peculiar 
noise: “Very weak .. . very steady, 


causing a hiss in the phones.” 
Carefully, he elimirfated all possie 
ble causes, one at a time. Finally, 
in 1933, he announced one of the 


into the breach. The taped shows 

would be done as live productions 

but simply stored for use later. 
em 
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PHYLLIS KIRK 


Starring in 
“THE THIN MAN*® 


% : most important discoveries of 20th 
2 § Century science: The trouble lay at 
the center of the Milky Way, some 
26,000 light-years away (a light 
year is about six trillion miles 

His discovery revolutionized the 
ancient science of astronom) No 
longer did astronomers depend on 
optical instrument: they had been 
given a sew tool for finding what 
lies in the distant reaches of space. 

They began building radio tele- 
scopes and learned that radio 
waves reach the earth not only 
from the sun and nearby planets, 
but also from patches of fainily 
luminous gas and from clouds of 
hydrogen drifting among distant 
stars. 

The Navy’s radio telescope may 
be able to determine if the uni- 
verse is curved or flat—and if the 
cosmos is infinite or comes to an 
end somewhere. It may also sup- 
port—or weaken—the theory that 
the universe, with all its stars, 
planets and gases, was created in 
one huge explosion. 

The western world’s biggest ra- 
dio telescope now in operation is 
at the U. of Manchester, England. 
It has a 250-foot paraboloid refiec- 
tor. Russia has one with a 350- 
foot reflector. The size of the 
American instrument will be de- 
termined after preliminary sur- 
veys. 

The military interest is great 
The Navy thinks the radio tele- 
scope may be used to bounce ra- 
dio signals off the moon—signals 
almost impossible for the enemy te 
“jam.” 

Many other mysteries — some 
possibly affecting communications 
jin ways not yet known—may be 
unraveled, the Navy thinks. 
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TV for ’58-’59 Seen ‘Wallowing’ In A 
Climate of Conformity and Mediocrity 


Have the ‘Borrowers of the Spectrum’ Lost Their Pride In the Medium, with Profit 





Motive 


Alone Dictating Policies and Behaviour Pattern? It's Game Shows & More 
! Game Shows as Everybody Plays It the Safe Way. 


sane paamtg 
Programming? Sales? 1958-59 ? 
re) = Je ° 
3y ROBERT E. KINTNER— 
(President, NBC) 

Is tv programming for 1958-59 stale and pedestrian? 
Are ty sales for the coming season to be drastically down 
from a year ago? 

These two questions are examples—or perhaps better 
said, recurring themes—of some of the mistaken impres- 
sions currentiy voiced about the network television busi- 
ness. They are questions asked even by some people in 
the industry who are surprised (pleasantly) by the facts. 
The facts add up to two simple conclusions: 

1. The best run and 

America will use more network television next year 


most successful companies in 
than ever before. 

public is 
home with television 
that the business 


resulted in Selling problems in the network 


2. The American spending more hours per 


day per than ever before. 


This is not to say recession has not 


business. It 


has affected the networks as it has practically all com- 
panies in America. The recession has reestablished com- 
petitive selling which in the long run should be good for 


the business 


To date, however, the business recession has not re- 


use of network tv by advertisers or 
example, January through May, network television 
time billings for the three networks show an increase of 
13° in 1958 vs. the same period a year ago. For the most 
recent month, for which figures are available ‘May, 1958), 
the three networks show an 11 gain vVs., a year ago 


sulted in a lower 


gross 


Still Envisions Near SRO 


As for the 1958-59 season sales, the real effect of the 
recession in tv networks has been a delay of 
months in the formulation of advertising plans and the 
fixing of budgets for the coming year. While both NBC 
and CBS now have available nighttime periods, I am sure 
that both networks will be close to a 100 sellout during 
should show 


several 


the next season. ABC, too, gains over last 
yeal 

The important point, however, is not whether this 
prophecy is correct, but the fact that the primary users 


of network television are continuing in the medium and 
increasing their use of it. For example, in the soaps and 
cleaners product category, the nation’s largest broadeast 
advertisers will all increase the number of their pro- 
grams. In the important tobacco category, each of the 
major companies are buying more network television next 
season than the year before. This trend is typical of many 
of the major companies in America, whose sales volumes 
are basically dependent upon advertising. It should also 
be mentioned that there has been much greater interest 
in daytime television this year than last year on the net- 
works. All three networks have more daytime business 
next fall than they did a year ago. 

The truth is that advertisers are embracing network 
television more and more each year, both in terms of 
their total investment and in terms of the share of their 
advertising budget. The selling is more competitive; the 
buyers are more careful, but basically it is an accepted 
fact that network television is the most effective adver- 
tising medium with the lowest cost per thousand. 

I have read a great deal about how the next season's 
network television schedules will be “stale and pedes- 
trian.” If by these words the critics mean that programs 
that the public likes will return to television, then the 
schedules will be stale and pedestrian. Last season, NBC- 
TV reprogrammed 60% of its nighttime schedule with 
new programs, and by mid season had accomplished one 
of the biggest and quickest nighttime audience shifts in 
the history of broadcasting. We plan to continue with 
our more successful shows. I am sure that CBS and ABC 
will be back with their successful programs. 

Our objective at NBC in both radio and television is to 
attract large audiences with a diversity of schedule, sup- 
plemented by special shows that will give increased sta- 
ture to the broadcast medium. It is probable that during 
the next year the NBC Television Network will present 
100 special shows, varying from the outstanding sport- 
ing events and news documentaries to dramatic programs 
especially written for television. These programs will star 
the most important people in the entertainment world, 
both in front of and in back of the cameras. During 1958- 
59. NBC-TV will present 12 new shows, including such 
important comedy stars as Milton Berle, George Burns 
and Ed Wynn. Approximately 50° of our programs will 
be live, and our programs in color will increase substan- 
tially. R 

A final note: I have never known a period in television 
when all three networks were more receptive to consid- 
erations of new programming ideas. Never has there been 
a greater demand for creative effert in the business. 
There is no monopoly on talent. However, as a former re- 
porter, I can testify that no matter what the networks 
do next season, it makes bigger headlines to report that 
the programming is “stale and pedestrian” and that busi- 
ness is not too good. 





By GEORGE ROSEN 


Everybody's asking: “If the past season in television 
was a dud, what will next season be like!” 

Off-the-top-of-the-head clues come readily to mind: 
the decision that even a “See It Now,” the pride and gem 
of Columbia (CBS, that is) should not be around in '58-'59 
(and if a minimum of three or four fresh Murrow-Friend!ly 
explorations are salvaged, they'll be “disguised” under a 


different title, and that’s an order from top man Bill 
Paley) 
Clues? Practically the whole spectrum is going mer- 


chandise-happy, with quiz-panel-audience participation 
shows of the game genre overflooding the Federal Reserve 
banks. 

Clues? A _ perpetuation—in spades—of every cliche- 
ridden format that helped cop a rating during the past 
season, take it and don't ask questions. 

Clues? The writeoff—in its total, abso'ute form—of any 
suggestion of a “class” entry during the prime nighttime 
hours of television, or any time for that matter, unless it's 
got that commercial tinge or if it happens to pop up within 
the framework of one of the periodic 60-minute or 90- 
minute sponsored specials. “Sponsored” is used advisedly. 
A “fresh” or provocative sustainer in a choice time slot 
belongs to another day and age. 

If the foregoing even remotely suggests that the deteri- 
oration of television as a forceful medium for enlighten- 
ment or, let's face it, good entertainment, is becoming 
intensified—that’s precisely what's intended. The afore- 
mentioned “clues,” however, are merely the surface pin- 
pricks that fail to probe into the deeper, more basic 
frailties and weaknesses. 

Despite the continuing protestations of the people in 
command who will argue “we give the people what they 
want; that is our primary function,” there is a rising tide 
of resentment against tv and what's been happening to it 
over the past few years. It doesn’t require much sleuthing 
to come up the revelations— from respected places—that 
television today is wallowing in a climate of mediocrity 
and conformity; that an erosion of sorts has set in which 
(1) must inevitably strip the medium of its purchasing 
power; (2) even now has orbited tv as a show biz entity 
into a tinsel-facaded Times Square sameness with the 
depressing, cheap, lowercase staleness of 42d St. grind 
houses. Hard, cruel words, but match the new program 
schedules with what remains of a once prosperous and 
flourishing film biz sector and the ominous omens are 
anything but subliminal. 


‘What's Happened to Pride?’ | 

The cruelest thrust of all, however, comes from a 
respectable-size segment which contends the major under- 
lying cause for the “decay” can be attributed to the fact 
that the powers-that-be have lost their pride for tele- 
vision; that there is no longer any affection for the medium 
by the people in it. How, they argue, can you reconcile 
such erstwhile pride with today’s profit motive that 
dictates all policy, each and every maneuver. 

In the beginning (how amazing that it’s only 12 years) 
there was a pledge of allegiance to the spectrum land- 
lords; an avowal of good faith in recognizing the respon- 
sibility that comes with “lend-leasing’ the airwaves. Un- 
der what circumstances, then, has such responsibility been 
forfeited, with an accompanying behaviour pattern which 
suggests that the airlanes are no longer on loan but owned 
outright by the tv moguls? What has prompted this ab- 
dication of trust? 

There’s no denying the great measure of pride which 
the networks took when imagination, ingenuity and cour- 
age were displayed (with or without a profit motive). For 
years a CBS, for example, held its head high flaunting its 
“See It Now” as the answer to true, uncompromising tele- 
vision. It stopped critics of the medium in their tracks. 
During the past season the program enjoyed some of its 
finest hours (the Marian Anderson tour, the Post Office 
Story, the very recent “Watch On the Ruhr” reexamina- 
tion of post-war West Germany, etc.). Yet CBS would 
just as soon write it off as not for next season, and has 
expressed the wish that the tiitle “get lost.” True, it’s a 
costly (up to $175,000 per show) venture, and institutional 
sponsors are hard to come by these days. But is profit 
& loss the sole motivation in burying “See It Now’? 

Where, too, is the pride and satisfaction that derives 
from something distinctive when an NBC divests itself 
of all its creative components as it slides contentedly into 
a “when we want somethin® well go outside for it” pat- 
tern? That the networks themselves have abdicated to 
the agencies and the sponsors on the program schedules 
is one thing; it’s the indifference and casual shrugging off 
of such a state of affairs as though it no longer matters 
that saddens the onlooker. 

Lurking somewhere in the background is the inescapa- 
ble conclusion that, like everybody else up and down 
Madison Ave. and within all the precincts of the medium, 
there is a gnawing fear that permeates every avenue and 
controls all thinking—a* fear that has produced such 
timidity that it is not even rational. It is a fear of each 
and every thing that even remotely resembles contro- 
versy. The Murrow-CBS§ situation; the Mike Wallace- 
Fund for Republic-ABC-John Daly censorship embroglio, 
are all part & parcel. 

Play it safe—invite no comment—antagonize no one— 
beware of the right—beware of the left—sit firmly on 
top of the fence. Such is the climate that prevails today, 
and television shall lead. - 

So the answer is game shows and more game shows. 





WHO CARES ABOUT TV? 


By HUBBELL ROBINSON JR. 


(Exec V.P. in Charge of Programming, CBS-TV) 











Just about everybody seems to care about television. 
40,000,000 American homes care enough to give it more 
time than they devote to anything else but working and 
sleeping. And if Jack Paar and The Late Show continue 
to prosper, sleeping may end up a poor third. 

Whether this mass addiction is an exercise in enjoyment 
or masochism is a currently much mooted conversation 
piece. Apart from the throng, a militant and highly vocal 
band of writers, producers, directors and critics also care. 
The New York critics from The Smiling Irishman to Jack 


Gould and John Crosby care. Rod Serling cares. Pat 
Weaver cares, Ed Murrow cares. Martin Manulis cares. 


Eric Severeid cares. And David Susskind cares. 

What they care about is television's quality; how to 
enlarge it; how to mature it. This concern is not only 
worthy; it is essential if television programming is to 
continue to be an eventful, rewarding experience for the 
millions whose enthusiasm has made it the incredibly 
muscular communication’s instrument it is today. 

The means to that end as defined by the fantastical 
Young Turks most fluent and frequent spokesmen is some- 
thing else again. Their answer to all television’s problems 
of program quality lies in a vast enlargement of live pro- 
grams from New York, with particular emphasis on one 
hour dramatic shows. If these shows are unremittingly 
significant so much the better 

In pursuit of that Grail, David Susskind, iis most bris- 
tling proponent, has produced a torrent of regimented 
nonsense more notable for rant than reason. In the annals 
of American rebellion I suspect his shrine will be closer 
to Coxey than Calhoun. 

Let us examine. 

Quality is a massive word. In the framework with which 
we are concerned I take it to mean excellence; excellence 
of concept, writing, directing, producing; all the com- 
ponents which eventually result in effectively communi- 
cating an idea. The idea may be dramatic, comic, political, 
intellectual or it may seek simply to entertain. Certainly 
a medium as protean as television must project that excel- 
lence, that quality in everything it does if it is te claim 
greatness. Certainly it must do it in many forms if it is 
not to be repetitious; if it is not to atrophy; if it is to live 
up to its opportunity to reach more people more effectively 


than any other tool man has yet invented. 
A Challenge to Ingenuity T 

For that is the essential fact of television; the oppor- 
tunity it offers to say whatever you have to say to more 
people than you reach through any other medium. The 
producer must get his sights cleared away on that target 
for openers. And he must face it as an awesome and inter- 
esting difficult challenge to his ingenuity, his resource- 
fulness. In shaping his materials so he will get a hearing 
and continue to get it week after week regardless of the 
form his expression takes quality or excellence is an 
inescapable necessity. It has been present in all of tele- 
vision’s major accemplishments. The variety of them 
past and present, are testimony to television’s excellence 
on many fronts. And the size of its total weekly program 
undertaking demonstrates it must continue to seek many 
forms. 

It was the quality of its concept, writing, direction and 
performance, the insistence of Desi Arnaz that, on that 
sound base, its locales and point-of-view be constantly 
changed that kept “I Love Lucy” a frort runner for five 
years. The fear of diminishing its quality lead him to seek 
termination of that form. We agreed for the same reasons. 

The unceasing search for excellence has kept “The Ed 
Sullivan Show” among the leaders for 10 years with no 
sign of change in the shape of things to come. His 10th 
Anniversary Show and the presentation of the Moiseyav 
Ballet are a thunderous document to quality. Henry Salo- 
men’s “Project 20” series for NBC had excellence in every 
element of its composition. Because of that, it communi- 
cated a sense of history to millions of Americans as 
“Twentieth Century” is continuing to do. When the 
$64,000 Question” first cometed into leadership the reason 
was only partly its sensationalism. Equally responsible was 
the excellence of its concept, the inventiveness with which 
the participants were chosen, the imaginativun with which 
it was staged. In its field it was excellently done—it had 
quality. If that seems like drawing a long bow, consider 
the populous bone-yard of imitators. Jack Benny, one of 
the great comics of our time, or any other, has stayed at 
the top for 25 years because of a fanatical insistence on 
quality. 

The catalog of accomplishments listed above is eloquert 
testimony that quality has been and continues to be the 
concern of some pretty sizeab!e talents above and beyond 
those responsible for live, one-hour dramatic shows from 
New York. It is a document to the variety of ways in which 
quality can be achieved and sustained. And it makes it 
self-evident that great popular success and quality are not 
mutuaily exciusive terms, that they are indeed completely 
fungible. 

It further cements the conclusion that significance, 
moving as it can be, is not a basic essential of quality pro- 
gramming or quality fare in any medium. Quality is the 
sum total of all the gifted people who created “My Fair 
Lady.” It is about as significant as Wheaties. Cary Grant 
and Ingrid Bergman are currently with us in a celluloid 

(Continued on page 46) 
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TV’s Troubles—A Triumph of Matter Over Mind | 








vit doesn’t take a Private Ear to ferret out the fact 
that television has taken us on a round trip from con- 
versation back to conversation in one generation. 

Most of us are old enough to remember when the liv- 
ing room rang with the happy sound of people talking 
to people 

Then, suddenly, the lights went out all over the house. 
Little was heard but the whine of bullets and the munch- 
ing of tv dinners. And television, which almost suc- 
ceeded in depriving our youngsters of their ability to 
read, nearly robbed us of our ability to communicate 
with each other. 

Now, as capriciously as it destroyed conversation, tv 
is bringing it back. The living room again rings with the 
happy sound ef people talking to people. Only now every- 
one's talking about... tv. 

It's definitely more than gossip that the honeymoon is 
over between the people and the peepbox. Beguiled adulis 
no longer cling to each other evening after evening in 
dimly-lit living rooms, their minds silently wrapped in 
sacred deadlock, as they stare at the tube in awe and 
wonder. Now they just say, “Aw!”, turn off the box and 
wonder what else to do. 

Lights are coming on again in living rooms. Kids are 
sneaking out to play games. Some are even trying to read. 
There is a chance they may be saved and with them, in- 
eidentally, the printed word. 

Everywhere you go... bars, parties or to visit rela- 
tives... you hear a rising chorus of talk, talk, talk, about 
what's wrong with tv, as people try to figure out why they 
suddenly stopped viewing television with interest and 
started viewing it with alarm. 

And people are doing more than just talk. They're 
rushing into print. They're going on the radio. They're 
even on tv itself. And many of them are men who might 
be presumed responsible for the cendition that has 
brought tv to what they all consider its present point of 
decline . a point that has many a big bird fouling his 
own nest 

Assorted members of the top brass have put on their 
top-brass-knuckles and started gouging, kneeing and 
punching below the belt. The networks blame the pack- 
agers. The packagers blame the ad agencies and the 
agencies, that haven't done anything at all but try to 
buy the best shows available, are blamed for the whole 
situation. 


|  —Hand Outruns the Mind | 

The truth is that most of tv’s shortcomings really can’t 
be evercome because the faults of tv are not of the spirit 
but the flesh ... and not really of the flesh, but the col- 
lective mind that must create for tv. It is more than prob- 








The Potential of Tape As 
TV Industry’s Universal Tool |! iss 0: ie'ieis 


By BOB CHANDLER 


!mercials, packaging-production and; terms of technical progress with 
tupe, since it’s a day-in-day-out| than a few producers and telefilm | Court” hit the syndication jackpot 


Hollywood. 


Impact of videotape on the tele- station operation. There have been 
vision industry is only beginning | varying degrees of activity in each operation 


By CARROLL CARROLL 


able that the content of the compound cranial cavity of 
writers, directors and producers today cannot deliver 
enough satisfactory product to supply the insistent de- 
martd of tv 

We have finally come to a Three Network-Large-Indie- 
Station Point where the human brain finds itself physical- 
ly unable to service the machines it has created. And th's 
isn’t the first time the hand has outrun the mind. We 
haven't really ever caught up with the printing press and 
the linotype. It may still be years before we learn to use 
the telephone properly 

There's nothing wrong with television, or the people 
who run it, except that it grew faster, Mechanically, than 
we could possibly develop it intellectually. It will take 
time for People to learn how to enjoy and use tv for 
what it is and what it offers, just as they had to Jearn to 
use, enjoy and be selective about different types of books, 
Magazines and newspapers 

I wasn’t around—some opinion to the contrary—when 
the printing press was only 10 or 12 years old. But I don't 
think people in the printing business were outdoing the 
public at breathing hate and ennui because 90% of what 
was printed was—and still is—rubbish. Nor did people 
vituperate against the convenience of a telephone because 
99% of the calls were—and still are—a waste of time 
and money. 


[The Glibbetere | 


One glibbster suggested that the trouble with tv is that 
everything it offers is canned but the producers. Another 
glibbster, who majored in English and has thus read every- 
thing Hemingway ever wrote, claims John Donne hit the 
solution to tv’s problem when he said “Go not to see for 
whom the bell tolls. It’s toll for thee.” 

I disagree. I don’t think it’s toll that’s going to solve 
the basic problem for me, thee, or tv. Not unless tv can 
suddenly spawn a whole new cadre of bonafide .genius- 
writers, directors and producers who wil) create new and 
continuously worthy tv shows for people willing to pay 
for them. Unless this happens it doesn’t seem likely that 
toll tv can, on any regular program basis, come up with 
any substantial improvement on regular freevy tv. 

It does no good to say that toll tv will have more money 
to spend therefore it will be better. I doubt this on both 
counts. But suppose it has more money to spend. More 
money does not necessarily make a thing better. More 
money can inspire only a desire for inspiration. Not in- 
spiration itself. Perhaps what~we need is less money, 
mere real inspiration, more courage and fewer outlets 
When Broadway had too many legit theatres . . . some 
closed. When a town has too many newspapers... . some 
go out of business. When the picture industry could not 
create enough quality product to make its real estate 
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profitable—circumstances took the industry out of the 
theatre business and it is now producing fewer but better 
films. It is possible that tv is about to find that the dee 
mand must be cut to improve the supply. Maybe every 
station should have a few dark hours, a shorter day, a 
five day week. 

Unable today to maintain a literary content even up to 
the low mark of acceptable, it’s gotten so that technical 
quality has become the prime consideration. What else 
is important when stations must put something -on the 
air. Creators can’t produce with the skill that technicians 
can reproduce so they do better than it-deserves-to-be- 
done-by with what is available. And if the best that can 
be created is not now being produced when the need is 
so urgent—why will better suddenly come to light under 
other conditions? Who's holding back? Certainly not the 
writers. As a result, advertisers are, for the most part, 
buying time slots and statistics because there is little 
basis for choice offered among the shows, and creating 
commercials that frequently are more entertaining and 
interesting than the shows they support 

No, the trouble with tv, expensive as the current con- 
cept is, is no lack of money, nor is it that eft indicted, 
inevitably cited monster sponsor-domination ... a con- 
dition, incidentally, that has become almost extinct. The 
truth is, tv suffers from the same form of denigration that 
effectively knocked off minstrel shows, burlesque and 
vaudeville. It almost got the movies, too, until they real- 
ized that it’s impossible to cater exclusively to mediocrity 
without becoming mediocre. 

This is what television is finding itself forced to do 
because there is not enough ereative brainpower alive to- 
day to keep the tv monster intelligently or even satis- 
factorily nourished. The result is that tv has become the 
world’s number-one copy-cat as it has gradually over- 
whelmed the knack of putting the new, the good and the 
unexpected into entertainment, effectively proving the 
old proverb that monotony is the highway to oblivion. 

So this is the fact to face. The only thing hasically 
wrong with tv at present is a world shortage of real cre- 
ative, interpretive and administrative talent to write, act 
and intelligently distribute satisfactory entertainment and 
nformation over a time period that works out to some- 
thing upwards from 1,000 hours a week on the basis of 
three major networks and a bunch of large effective in- 
Gepencdent stations 

rV is a brain busting task that has staggered the im- 
agination. And no amount of high talk or nasty abuse 
from anyone can controvert the fact that even if every 
writer, director and producer in show biz were as good 
as he thinks he is, they could not turn out enough first 
class stuff to make tv as good as everyone thinks it 
should be 
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time schedules, every night of the| Hollywood stations, for example, 
week, are learning more and more| have long been springboards for 
about their machines, about cut-| syndicated programming, but the 
ting in commercials, about switch-| cost of film and the difficulty of re- 
ing from tape to film and back, and| covering negative outlays have 
about editing. Meanwhile, they’re| held down such cases to a mini- 
achieved quality head-and-should-| mum. Now. with tape expenditures 
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* a Comics Got Tape Gleam 


with a tape segment, they'd move 
feet-first into the field. As it is, a 
couple of syndicators have been 
making pilot films on tape just to 
see how it looks and ‘what savings 
can be effected. 

Station Operation—Prerecordin 
is already widespread. KNX 
here is taping its entire morning 
schedule in advance the night be- 
fore, during the summer. Stations 
in Louisville, Texas and other scat 
tered points, are taping weekend 

(Continued on page 50) 











programs. Notable effort was CBS’ — — 














the IBEW technicians strike against 
the web. NBC has been prerecord- 
ing “It Could Be You” and “Truth 
or Consequences” on a regular 
basis. The could conceivably ex- 


film. There's nothing definite, but 
Jack Benny, for example, is look- 
ing at tape closely as a substitute 
for film, and similarly, Red Skel- 
ton, Groucho Marx, Milton Berle 
and others who work in an essen- 
tially live framework could swing 
over. 


Commercials — If AFTRA and 


Even without a settle- 


in Television City to produce tape 
blurbs on a cost-plus basis, and 
NBC is preparing to do the same, 
come the fall when the strain on 
its tape facilities is eased. In terms 
of costs, a below-the-line job on 
film running about $3,000 can be 
brought in on tape for about $800, 
and in far less time (instantaneous- 
ly vs. at least a couple of weeks’ 
processing for film). 

Don Lee Network hag already 
set up a subsid at its KHJ-TV 
here for production of commercials 
for all comers. Couple of film 
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TV’s “Crying Need for Statesmanship’; 
Areas for Drastic Changes Propounded 


MecCann-Erickson Executive Comes Up With a Variety of Proposals and a Primer In Economics 
Designed to Stabilize Industry; Assures Networks of 90% SRO 











| 
History in a Hurry 


=By BURTON BENJAMIN 
“Twentieth Century,” CBS-TV) 


Not long ago the following ad appeared in an Hungar- 
jan-language newspaper here: 

INTERESTED IN UNUSUAL MOTION PICTURE 

FILM HUNGARIAN REVOLUTION. 16 or 35M 
> WRITE BOX 17 

The advertisement was placed by a film researcher 
for “The Twentieth Century.” There was no mention 
of our series or of CBS (the switchboard there has 
enough problems without us!). 

At the same time other ads were appearing in the 
Helsingin Sanomat of Helsinki (for our film on the Russo- 
Finnish War), the Vatan of Istanbul (Ataturk), and the 
Irish Independent of Dublin (Irish Rebellion). 

To the Hungarian ad we got an early response that 
interested us. The man claimed to have been a camera- 
man in Budapest during the revolt. We called him to 
the office His credentials checked. He told us this 
story 

He had photographed the whole revolt in 35m. He and 
his producer were patriots but they were also realists. 
They knew that if the Russians came into Budapest their 
film would be confiscated. Each night they rushed their 
material through the lab, not only developing their nega- 
tive, but also making a fine grain of everything. The 
fine grains were smuggled out to Munich. The Russians 
did come in, did take their negative but the fine grain 
was safe. And it was still available. 

We picked up the lead. When Isaac Kleinerman, asso- 
ciate producer for “The Twentieth Century,” and I went 
to Europe searching for film last April, Kleinerman 
covered the Munich footage. He cabled me in London 
after screening it: 

HUNGARIAN FOOTAGE FABULOUS. 

TIATING. 

The negotiations took a week but when “Revolt in 
Hungary” appears in our series this fall, we believe we 
will present the most comprehensive and gripping film 
record event seen of this event. 

Just before Kleinerman went to Munich I had been in 
Helsinki searching for film on the Russo-Finnish War. 
When I left the country a week later, I had screened 
some 30.000 feet and had selected 13,500 which I took out 
with me 

My ad led me to film in the apartment of a Finnish 
war veteran—a short, swarthy man, tough as all the 
Finns were tough in that war—who became so incensed 
at the scenes of this bitter event that he began cursing 
at the screen as they rolled by. 

‘It Ain't Easy Bub’ 
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I detail all of this because it is typical, not unusual, of 
film procurement for our series. There are some who 
have indicated that we simply collect “ola newsreel clips” 
—as if all there were to do was to drop down to the 
nearest newsreel supermarket and order up 26 minutes 
of Ghandi. It would make our lives a good deal easier 
these hot summer months if this were true, but it isn’t. 

Not that I have anything against newsreels. I spent 
a vear writing for Pathe News in 1947 when the late 
Frederic Ullman Jr., was producing it and within its 
time limitations of two reels a week, it did a superb job 
of recording history. 

But the American newsreel is only one source of to- 
davw’s archive film—and not always the key source. Among 
others: documentary films; foreign newsreels, govern- 
ment film, private collector film and feature films with 
authentic backgrounds. 

In our hour-show on Churchill last year, we used film 
from no less than 78 difference sources. 

Here are a few of the places we have found film in 
preparing for our new series: : 

In the former bomb shelter of the Turkish Embassy in 

erlin 
ae the West Point football stadium—16 reels of 
Notre Dame football for our upecming film on Knute 
Rockne; 

In the projection booth of a grind house in New York. 
The projectionist answered one of our blind ads; 

In the basement of a private collector in New Jersey. 
He had his rewinds set on an ironing board; 

In a Pcris garret-—-where the widow of an old Pathe 
Journal cameraman had stored some of his choicest ma- 
terial after his death. ; 

This is only a partial listing. And if “The Twentieth 
Century” is indeed, history in a hurry, I can vouch for 
two things: ; 

1. The “hurry” has to start a long time before air; 
we figure eight weeks a subject for film research alone. 
Before that there is subject research. After that, editing, 
an original music score, script writing and narrating. 
And on every subject—original photography. 

2. It's a global “hurry,” with a lot of cloak-and-dagger 
in it. For every “find” I’ve listed above, you can add 
hree blind alleys. 

“ae for the “newsreel supermarket.” Put that in the 
same category as the electronic brain that writes Broad- 
way hits. You won't find it in “The Twentieth Century. 
Or in the Twenty-First either. 





Instead of Settling for 75% 





By C. TERENCE CLYNE 
(McCann-Erickson’s TV-Radio Plans Board Chairman) 


The 1957-58 television season, as predicted by some of 
us a year ago, has been one of stress and strain on both 
the programming and economic fronts. The ofvious needs 
are—greater showmanship, and greater, statesmanship. 


The programming has been subjected to serious and 
sometimes hysterical criticism from both outside observ- 
ers and inside self appointed spokesmen. 


The economics for both the networks and the sponsors 
have been disturbed by the receding gencral economy, 
the newly-developed three network structure, and the 
somewhat antiquated network business policies. 

All involved with providing top entertainment for the 
public have concern about progress in this direction and 
have tried to dedicate themselves to doing better. It is 
too often overlooked that literally thousands of creative 
minds attempt to provide good programming. These  cf- 
forts are not only from the networks, the advertising and 
talent agencies, and many package organizations, but 
also from many individuals with stage, screen and radio 
backgrounds. Our company alone has been a part of or 
screened at least 300 program concepts this spring in 
terms of next fall. From this will come a commitment of 
less than 12 new programs on the air for our clients. 

The qualitative problem of television entertainment 
stems from the quantitative demands. Some 10,000 hours 
of entertainment must be put together for one year alone 
—over 3,000 hours in prime nighttime periods. If the 
combined product of Hollywood and Broadway over one 
year—good and bad were put on the air, it wou!d satisfy 
less than 5% of this total. It wouldn't program even one 
night a week on the three networks. 

We don’t agree with many of the “inside” critics who 
trade down film drama or comedy as compared with live 
Lucy & Desi, “GE Theatre,” “Gunsmoke,” etc. would not 
gain by being live. They would lose! 

If brought into focus, the difference of opinion is that 
of the material rather than the registration. 

One of the most vociferous of the individual spokesmen 
for live and for “different” entertainment has produced 
some 20 shows this season (less than 1% of the nighttime 
total.) These particular programs, good as they have been 
to most reviewers and many people, have on the average 
attracted only about one third of sets in use when on the 
air. Taking the best as an example, for every four people 
who looked at “San Luis Rey”—six preferred Bob Cum- 
mings or “Telephone Time.” Do we ignore the 60°% or 
assume they are mentally and emotionally retarded? 





The ‘Democracy of Television’ | 

It is this very democracy of television that is continually 
bypassed by the crusaders for a type of entertainment. 
Of all the special hour and a half and two hours shows 
on the air the last four seasons, only six maintained a 
50°, or better share of the viewing audience. (This ex- 
cludes the Oscar and Emmy awards late at night.) Even 
“Peter Pan'’—acknowledged the classic—held only a bit 
over six of 10 people viewing. And of the regular pro- 


gramming over the past four years, again only a half 
dozen such as Lucy, Berle, “Dragnet,” “Gunsmoke,” etc. 


managed to hold 50° or better of the viewers over the 
season. This dramatized that the preference of the public 
is indeed varied. Aside from the cultural, informational, 
and educational contributions of television—we feel that 
it is a worthy objective to program to entertain most of 
the people. Certainly that has been the objective of show 
business since it began. We fail to see that this is 
shameful. 

The coming season should bring to us some new and 
good programs. What isn’t good, will go off—and fast— 
and the penalty will be borne by the sponsor, because the 
public always has the choice of going three other direc- 
tions in 90° of the country. 

The challenge is always there to do better and we be- 
lieve there is a very serious intent on the part of thou- 
sands of people including sponsors, to achieve this end. 

On the economics of television we have a contradictory 
dilemma today. On the one hand, the networks will prob- 
ably start the fall only some 75% sold in evening time. 
On the other hand, there are scores of advertisers who 
are frozen out of prime nighttime on network television 
because their tv budget is less than $2,000,000 or because 
business considerations preclude ommitting now $3,000,- 
000-$5,000,000 for a year from October, 1958. 

This deplorable condition will not change merely 
through a more favorable overall economy. As an indus- 
try problem—it will grow. It will only be corrected with 
recognition and action. Statesmanship is the crying need. 
The areas for consideration of changes should include— 

1. Night time costs. 

2. Time Commitments. 

3. Participation Commitments. 
4. Discount Benefits. 

A prospective sponsor whether with one million or 20 
million dollars should be able to— 

1. Buy time for what it is worth (7:30 P.M. for ex- 
ample, at no more than two thirds of 9 P.M.). 


2. Commit in 13-week cycles 

3. Commit to half hours every fourth week, as an 
example. 

4. Benefit from equitable discounts, whether $20,- 


000,00 or £1,000,000. 

It is our opinion that the networks will go into the fall 
over 90% sold rather than 75%, if the door would open 
a bit wider. And the public would benefit for more im- 
proved programs as a result of the added dollars. 











‘Love Me,| Love Me, | Love Me 


————= By DALE WASSERMAN — 


There’s a grand passion loose in writer-land, grander 
than has appeared on most screens. In the seclusion of 
their book-lined bathrooms several hundred scriveners are 
cooing into their mirrors: “You darling. You genius. You 
creator, you.” There hasn't been such unabashed pea- 
cockery- since Narcissus caved in of malnutrition while 
adoring his own image in a fountain. 

The results, in this case, could be the same. 

Not that we writers found our way to self-love without 
assistance. To the contrary, there's been aid and abetment 














galore. Networks, producers, packagers, all are wooing 
authors with beaucoup cash and blandishments. From 
Hollywood has come the solemn pronunciamento: “This is 


the age of the writer.” Fees are jumping and the income 
is high; nevertheless, just as with a shot of cortisone, 
there are some curfous side-effects 

The most interesting of these symptoms has been the 
rush by writers to wax articulate in their own behalf. In 
the past year readers have been treated to self-glorifying 
paeans in print, salvos from prominent scripters in which 
they compare their efforts to those of Shakespeare, Zola, 
Shaw and Hemingway—and shyly find themselves not 
lacking. 

This, of course, is not the breed which salaams thrice 
daily in the direction of Desilu. These blasts are fired from 
the typewriters of the elite, that group which once gen- 
erated excitement in live television, graduated to higher 
tax brackets, and is now for the most part living high off 
the Hollywood hog. 

Even an apprentice headshrinker could recognize the 
nature of the outbursts. Defensiveness is their essence. It 
isn't hard to comprehend that sclf-praise is the other face 
of insecurity, that egos have gone rampant in answer to 
criticism or attack. Yet apart from the carping of a few 
qualified critics these writers have had little but praise 
and pay. 

Well, then, who's attacking them? 

We are—we writers ourselves. Conscience and guilt 
gnaw at our innards as we watch that once-promising baby, 
television, move straight from infancy into senility 





Pap & Banality | 

This is a good time for retrospect. The quality drama, 
after so bright a beginning. has become the rara avis of 
tv programming. The live play itself has shrunk from 14 
hours a week to less than four. The air is clogged with 
pap, banality, and gunfire. The spectaculars consist almost 
entirely of writing regurgitated from the past. 

The secret knowledge ot each writer is that quality 
compels respect, all cliches to the contrary. The real con- 
flict was within ourselves; we lost it by reason of inade- 
quacy, Jaziness, and want ot courage. 

In their haste to place blame, writers omit mention of 
the real fountainhead of creative drama—themselves. That 
omission is significant. The live drama is moribund now. 

Let's aot mourn what never was. Looking backward, one 
recalls endless kitchen drama, gimmick plays, hordes of 
little people with littler problems, interminable pseudo- 
psychiatric gabbe. Very rarely there came a really pro- 
vocative concept—and these usually surrendered their 
conclusions with a childish whimper 

As one of the culprits I depose that very little thinking 
was done. Thinking, as any writer knows, is the hardest 
work in the world, which undoubtedly accounts for its 
rarity. Yet there is no honest nor trenchant drama with- 
out it. And its’expression in play form calls for sweat and 
a high order of craftsmanship. 

At risk of censure from my colleagues I propose to re- 
veal a trade secret: Controversy, in television, consists of 
beating a dead horse. The writer will be wise to observe 
two conditions: first, be sure that the horse is truly dead; 
second, confine yourself to convictions the audience al- 
ready has. 

In short, to be controversial, merely argue that lynching 
is naughty, that brainwashing is bad manners, or intoler- 
ance intolerable. 

Sometimes I dream of a truly controversial play—oh, 
Say, one in defense of intolerance. A fine case could be 
made. Think of the fun in galvanizing the sleepy post- 
prandial audience, goading it into sitting up and saying: 
“What? What was that?” 

Perhaps even causing it to think 

Well, it happened hardly ever, and it's not likely to now. 
Thinking begets ideas, and ideas are the most explosive 
things on earth, hotter than the hydrogen bomb—which 
is only an idea itself, and not even one of the best. 

But this demands extraordinary effort on the part of the 
writer. Thinking takes work ideas are begotten in labor, 
dramatizing them is terribly difficult. Thus the quick-and- 
lucrative looks better every day. 

There’s the rub, for your real writer needs the strong 
drink of argument and thought. Without it he is a dull 
creature, somnolent beside his steam-heated swimming 
pool, dreaming up new denials of the fact that he has 
failed his profession and himself. 

He makes his defense with elaborate self-justifications. 
He uses words in lieu of whistling in the dark. And morn- 
ings, gazing in the mirror at his half-shaven face, he is 
heard murmuring wistfully, “I love me, I love me, I love 
ere 

He doesn't really. I know—I'm one of them myself. 
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I PREDICT 


By ALAN LIPSCOTT 
Hollywood. 

This is the time of the year when tv editors through- 
out the land predict what the tv viewer can look forward 
to in the season of 1958-59. Since, at the turn of the 
century, 1 predicted that the automobile would never re- 
place (he horse, and 10 years ago I predicted that televi- 
sion was only a passing fancy and the radio set was here 
to stay, I think I’m qualified to join this legion of pre- 
dictors. So I predict: 

Marshals, in Westerns all over the dial, will still beat 
the hired gunslinger to the draw and drawl: “Mister, 
take your gun out real slow, drop it to the floor and kick 
it over here!” 

Matt Dillon will not marry Kitty, and Doc Holliday, 
despite his week lungs, will not wind up on Boot Hill. 

The girl will still be chasing the boy who slicks his 
hair with Brylereem and the boy will not kiss the gal who 
doesn't brush her teeth with Gardol. 

Desilu will buy MGM, Warners and 20th Century-Fox. 
Howard Hughes will buy Desilu. 

Dinah Shore will duet Tchaikovsky's First Piano Con- 
certo with Van Cliburn, sing the “Purple People Eater” 
with Lunt & Fontanne, and dance a kazotsky while the 
Moiseyev dancers do a Virginia Reel in the background. 

Mort Sahl will be interviewed on “Meet The Press.” 

This year Bob Hope will fly to Tibet to do a show. His 

uesits will be Brigitte Bardot, Sophia Loren and Kim 

ovak. Next year I'll predict when he'll fly back. 

Sherman Adams will not appear as a mystery guest on 
“What's My Line?” 

Steve Ailen will write books on “Aztec beebop and 
Philosephy,” “Comedy During the Inquisition” and “How 
te Perform a Brain Operation with One Hand.” 

The following cliches will still haunt us: 

“Operator, get me the police!” 

“Don't touch anything until the D.A. gets here!” 

“They couldn't come this far. Let’s backirack!” 

“D'jever see how the Apaches treat their prisoners?” 

Sid Caesar will be “discovered” again. 

Writers will dream up a batch of new fluffs for Perry 
Como. 

Producers will still refer to writers who are collecting 
social security as “The Boys.” 

Ralph Edwards will do a “This Is Your Life” on Eli 
Potomkin. the Hungarian refugee composer. Eli is too 
poor to buy a piano, so he does all his composing on a 
comb covered with tissue paper. At the end of the show, 
Ralph will present Eli with—you guessed it—a new comb 
covered with fresh tissue paper. 

“Restless Gun” will be twice as restless. 

Dody Goodman will not send a valentine to Jack Paar. 

Next season, when Betty Furness throws that dirty 
laundry into those washing machines, she'll be wearing 
Don Loper originals. 

“The Price Is Right” will give away Macy's. 

The Sheriff of Nottingham will not hire Charlie Chan 
to capture Robin Hood. 

Dr. Christian will not make a pitch for socialized 
medicine. 

Oscar Levant will be so occupied insulting and apolo- 
gizing to sponsors, he will not find time to play “Rhap- 
sody in Blue.” 

Bufferin will still get into the bloodstream faster than 
aspirin. 


You, Too, Can Be An R & H Fan 


By RICHARD LEWINE anne! 
(Director of Special Pregrams, CBS-TV) 


(Some people collect stamps; others autographs or 
a of vet baseball players. Richard Lewine, CBS- 

V’s director special programs, “collects” old Rodgers 
& Hart tunes. enjoying a reputation in tv circles as per- 
haps America’s No. 1 erpert on R & H’s less familiar 
cataiog of tunes and lyrics. At Variety’s request he’s 
submitted the following quiz. (Answers on Page 45). 








3. Identify the songs in which these rhymes appear: 
(a). . .patricide. . . 
. -mattress-side. . . 
(b) . . .in Chelsea, or. .. 
- « -Excelsior!. . . 
(c) .. .sweet trick. .. 
oo ae. 
(d) .. .wife he must stick to. .. 
. .in flagrante delictu. . . 
(e) . . .for steady company. . . 
. in the Charleston dance I want te bump a 
knee. . . 
2. What R & H song was first called “Make Me A Star”? 
3. What Rodgers & Hart song made a reappearance in 
a Rodgers & Hammerstein show? 
4. What stars introduced these songs in what shows? 
(a) “Bewitched, Bothered and Bewildered” 
(b) “Ten Cents A Dance” 
(c) “Easy to Remember” 
(cd) “You Are Too Beautiful” 
(e) “1 Could Write A Book” 
5. Name the songs that made reference to: 
(a) Franklin D. Roosevelt 
(b) Thomas Dewey 
6. Larry Hart believed that nothing succeeded like hard 
work. Can you identify the three songs that made 
this point? 
(a) from the point of view of a dancer 
(b) from the point of view of a trapeze artist 
(c) by opposing short cuts 
7. Which two songs were written about the same place? 
8. Rodgers & Hart wrete at least three songs with titles 
that were also the titles of dramatie plays. What 
scores were these songs from: 
(a) “Life With Father’ 
(b) “Mornings at Seven” 
(c) “A Kiss for’ Cinderella” 
9. Name two songs (from two different shows) with the 
same title. 
10. Which songs had as their subjects: 
(a) an island 
(b) a movie house 
(ec) some other composers 
(d) a virgin 


Cornfed Culture 


By JOHN GUEDEL 
Hollywood. 


Much has been said about TV not fulfilling its obligation 
to educate, inform, enlighten, improve, broaden the in- 
dividual. To combat this criticism, TV has isolated the 
“high class” programs on Sunday afternoon, and supported 
these expensive hobbies by the “froth” programs that 
draw the big audiences. 

Now we must admit there are two fallacies in this kind 
of programming. The first is @conomic: An expensive de- 
ductible hobby cannot be supported indefinitely by the 
bread and butter business. 

The second: With the “improvement programs” in Class 
B time, plus their limited appeal, they simply don’t im- 
prove or educate enough people. And they appeal to the 
viewer who needs improvement the least. 

The solution? 

Consolidate the two camps. Put the “upgrade ingredi- 
ents” in the commercial shows that are already drawing 
the mass audiences. 

Seems like quite a chore . . . until you come to the 
startling realization that a whole parcel of broad-appeal 
shows have been doing this right along. 

Examples: “Ozzie and Harriet,’ Danny Thomas and 
Robert Young have driven home all manner of messages 
to parents how to handle society’s problems, particularly 
in connection with youngsters. Sounds dull when I put it 
this way, but the shows are far from dull. They make 
their points forcefully enough to get them over without 
losing the buoyancy necessary to float on a high Trendex. 

Ed Sullivan and Steve Allen frequently have ballet or 
operatic performers. (Van Cliburn will help the mass cul- 
ture cause; it’s been a long time since anybody in such 
demand has entered through the high class door.) 

Ralph Edwards’ “This Is Your Life” has taken its huge 
audience into Piney Woods to learn something worthwhile 
from a Negro educator; I'd say that one out of four of his 
subjects offer something of lasting substance to the viewer 
...If the program were listed as presenting contemporary 
biographies of importance, it would soon be led quietly to 
the Sunday afternoon pasture, be given twice as many 
plaques as it usually gets, and forgotten. You've got to 
be sneaky in your attempts at improvement. The average 
viewer doesn’t want to know he’s being improved. 
| Out on a Limb | 











On “People Are Funny” we wanted to show the re- 
markable work done these days with artificial limbs. 
Hardly a show to investigate such a subject. Should be 
just right for a Sunday afternooner. But we made it 
palatable by having a contest where a girl danced with 
three men, one with sound limbs, one with two artificial 
legs, one with one artificial leg. She missed winning a 
thousand dollars because she couldn't tell when she was 
dancing with the limb-less man. Sounds shuddering in the 
telling, but it came off in good taste, particularly because 
one of the “dancers” headed up this department of re- 
habilitation for the Veterans Administration, and in a 
pithy interview with Art Linkletter at end of the experi- 
ment, he told of other improvements in the same field. 
It was a dramatic demonstration of hope through scientific 
improvements. - 

“House Party” guestg include atomic scientists, judges, 
educators, psychiatrists, philosophers . . . not just from this 
country but from all over the world. And they are not just 
interviews, either. Dramatic visual demonstrations plus ad 
lib discussions in the studio audience put the sugarcoating 
on our improvement pills. 

It is not by accident that many of the same stature 
appear frequently on “You Bet Your Life.” Though 
battling the barbs and jokes, they all manage to say what 
they have to say, and Groucho Marx usually punctuates 
and summarizes in a manner understandable to the aver- 
age viewer. 

In dwelling on our own programs I don't mean to imply 

. or is it infer? ... no, it’s imply .. . that we have used 
our airtime to educate the viewer to any greater extent 
than other bread and butter programs. Certainly Ed 
Murrow’s “Person to Person” is a mass-appeal program, 
and the big money quiz programs (obviously mass-appeal) 
have undoubtedly raised the knowledge level of the 
average viewer. 

Armstrong Circle Theatre devotes all of its airtime to 
mirroring the substantial aspects and problems of con- 
temporary life; Schlitz Theatre (mixed in with its froth) 
comes up with a “Steinmetz” and wins an Emmy, which 
indicates that the half-hour film dramas can step on the 
improvement pedal whenever they want to. 

The specials, such as “See It Now,” Hallmark, Du Pont, 
are, of course, upgrade programs (along with the fading 
hour drama anthologies). But all of us in tv have recog- 
nized this fact from the beginning. I’m suggesting, (1) that 
the tv publicity boys recognize what's going on in the 
bread and butter field and use it as ammo to combat tv's 
detractors and (2) suggest to the producers to step up the 
infiltration of meatier elements wherever the format per- 
mits. It’s a challenge how to do it sometimes, but usually 
rewarding. 

I don’t recommend,that we “feed the horse a little less 
each day to see how long it takes him to die.” We should 
continue to come in the side door, be oblique, for I fear 
that if the public begins to think of our programs as 
something other than general entertainment they’ll start 
saying: “I'm not quite up to that tonight .. . too tired,” 
and switch to an old movie. There are a few who take a 
cold shower in the winter because it isn’t very pleasant, 
and they figure anything hard to take must be good for 
them. But the viewers with this Spartanesque approach 
are in the minority. 

The Readers’ Digest mixes the froth with the meaty in 
delicately balanced proportions. Result: Largest circula- 
tion of any magazine. The other general interest magazines 
of big circulation are more good examples. 

When I started writing this article I frankly didn’t 
realize tv was to a great extent already doing what I was 
going to recommend. So I had to switch to “Let’s publicize 
it more” and “Step it up because it works.” But in examin- 
ing the weekly spewing from the magic box I came to 
another conclusion: All the cigarets advertised on tv are 
made for people who smoke outdoors . . . skeet shooting, 
canoeing, cattle-roping, pole-vaulting. Next week we'll 
champion tv's next great need: a good indoor cigaret. 
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‘Mr. Kincaid & The Bis Idea 


——————— By LEONARD STERN — 


It was a crisis. The men seated around the Conference 
table silentiy agreed on this by a show of eyes. Why 
else would Kincaid have called a meeting on, of ail 
days, Sunday? 

Harrison, a first vice-president’s distance away from 
Kincaid, stole a look at his watch by pretending to ad. 
just his shirt cuff. Kincaid was in his 15th minute of 
review. Going over what everyone in the room already 
knew! The waning popularity of quiz shows, the >ver- 
saturation of the market with synthetic westerns and the 
general public’s apathy to television in general. 

“Boys,” Kincaid finally said, selecting the worst pos- 
sible misnomer for the group of gray and bald heads 
nodding before him, “the only thing that will save televi- 
sion and Kincaid Co. is a new trend. And, boys, this trend 
is already in the making! Who'd like to tell me what it 
is?” He leaned forward on his hands and looked around 
the reom belligerently. Ten seconds of silence clearly 
established that no one would like to tell what it was, 
Kincaid was pleased. “Boys,” he said azain, “the new 
trend is toward comedians.” However, before Kincaid 
could shift into his next thought, Hollister was up, “Right, 
Chief, comedians! ” 

“And that’s where we have it made,” added Quale. “We 
have Harry Homer. Homer's been on television 10 years 
now and he’s never been out of the top 10 on at least 
one of the rating reports.” 

“We've out-trended the other agencies,” said Harrison 
proudly. 

“Right,” agreed Hollister, settifg off a 
“rights” that echoed through the room. 

“Wrong,” barked Kincaid, then he lowered his voice 
and gently chided them. “Boys, you should let me finish 
before you agree with me.” 

“I was about to say before I was interrupted that the 
trend is toward comedians—but not like comedians like 
Harry Homer who's already on the air with a high rating. 
The trend is toward comedians who are coming back to 
tv. When you pick up a newspaper today whom do you 
read about in the columns? Who are the columnists writ- 
ing about? They're writing about the Gleasons and the 
Berles. What are the clients talking about at Twenty- 
One? Ed Wynn's new show. What's the thinking future- 
wise up and down the street? I'll tell you what it is. It’s 
the same as mine. If we want to keep all our sponsors 
in the shop, we've got to go along in the trend. We've got 
to find ourselves a comedian who has been off the air for 
a few seasons. And there, boys, nutshel!-wise is our 
problem. All of the big comedians who were off the 
air have already been signed for next fall.” 

Kincaid frowned and sat down in a thinking position, 
the fingers of his right hand pressing against his temples, 

Quale cleared his throat. “How about George Krell?” 
he said tentatively. 


To Hell With Krell 


“Who's George Krell?” Kincaid said without taking his 
hands from his forehead or opening his eyes. 

“He was a hit on the Comedy Playhouse,” Quale said, 
“it was on for eight weeks in 1953.” 

“Hmm,” Kincaid said, then shook his head. “Not im- 
portant enough to bring back. No one’ll remember him.” 

“That might be an angle, Chief,” Hollister said. “We 
would get out a big campaign on Krell and convince peo- 
ple that the Comedy Playhouse was the top show of the 
season. “Who'll remember?” 

Kincaid opened his eyes and considered this possibility. 
“Too risky,” he decided, “Crosby and Gould would be on 
to us in a second.” 

The group nodded in solemn agreement. 

“How about Mike and Elaine?” suggested Harrisen. 

“No, no, no,” Kincaid said. “Fella-you miss the whole 
point. All they have to offer is freshness and originality. 
They're not coming back. They've never even been 
cancelled.” 

“It's too bad.” Kincaid muttered, “it was in ‘55 that we 
made our mistake.” ° 

“What, Chief?” asked the puzzled Hollister. 

“In 1955 when we hired those new writers for Harry 
Homer, that was an error. If it hadn’t been for them and 
their damned original ideas and those stupid, clever 
sketches, Homer would've been off the air last year and 
could have made a triumphant return this year. Wed 
be set.” 

“But people have been watching Homer,” said Cartier 
who was in the Production Department and somewhat out 
of touch, “why won't they keep on watching him? He's 
popular.” ; 

“Popular,” Kincaid said sadly. “what is our criterion 
for popularity?” Kincaid waited for an answer. 

“Ratings,” said Hollister. 

“Exactly.” Kineaid said. “Who has any confidence in 
ratings? The true measure of a comedian’s popularity 
is when the public knows all his tricks, when they're 
aware of everything he’s going to do, can anticipate his 
jokes and as a result won't watch him anymore. That's 
when you know a comedian’s truly popular.” 

Kincaid acknowledged the spontaneous burst of &p- 
plause with a slight bow and then took his wrist chrono- 
meter off and placed it on the table in front of him. “All 
right, boys” he said, “we can lick this. Let's start out 
with 15 minutes of brainstorming.” 

After three sessions gf brainstorming they had four 
Think-Times and finally a productive lunch. 

It was between the salad and the filet of sole that Kin- 
caid got the Big Idea. 

“Boys,” he suddenly shouted, bringing the fiat of his 
hand down on the table and upsetting his coffee on Hol- 
lister. “It’s simple. The answer has been staring right 
at us.” He paused dramatically, waiting until he had 
102% attention. “Kincaid & Co. will not be left out of 
this trend. We, too, will bring back a comedian. The 
comedian we will bring back to television will be that 
great, unforgettable star . . . Harry Homer!” 

“How can we bring back someone who hasn't been 
away?” Quale asked. ” 

“I wes expecting that question,” Kincaid said. “We 
have to sabotage Homer. How do we do that? . . . Start- 
ing tomorrow we cause bad feelings between Homer and 
his staff. How do we do that? .. . We tell Homer that 
there’s only one man who really knows what makes his 
show successful. Then we let him wonder who it is. First 
he'll figure it’s the director and he'll decide to map out 

(Continued on page 46) 
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So Where Do We Go From Here? 


POE F4444444464644644444 By OLIVER A. UNGER**+*+* 





FOeteoe 


(President, National Telefilm Associates) 


The overnight transition of tele-;in our plans. Late last year we|important source of 


vision from yesterday's infant to 
today’s colossus has created prob- 
lems for all of us in the industry, 
problems of complexity and mag- 
hitude which must be faced and | 
solved 


Perhaps the time has arrived to 
ask ourselvés—‘Where do we go| 
from here?” | 

We realize that on the part of 
viewers novelty has been replaced 
by selectivity. We know that ap- | 
prehension by advertisers over | 
soaring costs in our medium has| 
turned to downright concern and, | 
in some cases, resulted in cancel- 
lations of high budgeted programs. 
We recognize an insatiable appe- 
tite for new programming is in- 
herent in the medium. And we 
well know that none of us in the 
industry can afford to stand still; 
we must either move ahead or 
slide backward into oblivion. 

From its very inception NTA has 
moved forward boldly. Like tele-| 
vision, it has blossomed almost | 
overnight from a modest beginning | 
to the present many-faceted or- | 
ganization of size and stature that | 
today is NTA. 


While our company faces prob- | 


lems it also has plans to meet and | 
solve them. Some of the more im- | 





portant ones can be dealt with! Other films are currently in dis-|even larger one in the days to, 

|t-ibution. With little or no addi- 

brightest | tional financial costs to the com-| _~ pace with the burgeoning in- 
ry. 


within the scope of this article. 
One of television's 


acquired our first — KMSP-TV, 
which services Minneapolis-St. | 
Paul area. To date, the station has 


|made tremendous strides in pro- 


gramming, sales and listener ac- 
ceptance, In May of this year we | 
assumed operation of WNTA-TV 
and radio stations WNTA and/ 
WNTA-FM in the Newark-New | 
York metropolitan area 

We also are making strides in| 
expanding our foreign markets. We 
are now distributing tv films in| 
Canada via two offices—A & F| 
Film Corp. in Montreal and NTA| 
Telefilms (Canada) Ltd., in To-| 
ronto. In England we have Na-| 
tional Telefilm Associates (U.K.)| 
Ltd., which is headquartered in 
London. We have recently opened 
offices in Paris, Rome and Brussels 
with Leo Lax, a veteran European 
film figure, supervising operations. 
We also have representatives in 
Australia, Japan and the Philippine 
Islands. 

To fully explore all possibilities 
of NTA's diversified library of mo- 
tion pictures, we have established 
NTA Pictures, Inc. to distribute 
feature films to theatres prior to 
their television sale. Its initial 
venture was the packaging of 
“Battle Stripe’ and “Armored | 
Attack” which proved successful. | 





additional 
revenue. 

Another new NTA division is the 
Non-Theatrical Department which 
distributes NTA feat&res, cartoons 
aud short subjects for non-theatri- 
cal exhibition in’ schools, camps, 
religious organizations ana other 
groups. 

Finally, but perhaps the most im- 


| portant, is the NTA Film Network, 


now in its second year of operation 
— television's fourth network. 
Owned 50% by NTA and 50% by 
20th Century-Fox Film Corp., it 
was the first film network ever to 
operate as a commercial entity in 
this country. It began commercial 
operation last April over a 134 sta- 
tion lineup with the “Premiere 
Performance” program. Later that 
year it expanded its programming 


with the highly successful Shirley | 


Temple films. Both series were 
fully sponsored by such major ad- 
vertisers as Warner-Lambert Phar- 
maceutical Co., P. Lorillard, Hazel 
Bishop, Sunbeam Corp., Ideal Toy 
Corp., Phillipsi — Van Heusen 
Corp., Smith Bros. Inc. and Toni 
Co 

Television ts certainly the most 
exciting medium the world has yet 
seen. NTA is happy to have played 
a part in its development. And we 
intend to make our contribution an 


come as we grow and expand to 


aspects has been the increasing | pany, this activity should prove an! dus 


success of the feature motion pic- | 
ture file Audiences have made | 
them favorite television fare. The | 
astonishing ratings they have gar- | 
nered in all parts of the country | 
have repeatedly proven this, they | 
have enabled advertisers to reach | 
audiences at an unprecedented low | 
cost-per-thousand. They have ac-/| 
complished the most resounding | 
—— successes in the brief 

istory of the medium and NTA| 
has been a major source of sup-| 
ply of these films to the industry. | 

But we know that the supply of | 
feature films available to television | 
is dwindling. While NTA has a} 
considerable backlog of feature | 
films not vet shown which will 
— this important phase of our | 

usiness active for some years to | 
come, we must move ahead more 
and more toward creative program- 
ming. 

We now have our own filmed 
programs that are proving suc-| 
cessful in a wide range of markets. | 
We have others that are currently 
in production and others that have | 
not been announced. We are quite | 
excited about our new program-| 
ming and feel positive that we will | 
have new hits on our hands when 
they are telecast. 
~~ Aceent on New Series | 

We are filming new series both | 
in this country and abroad. From 
here on, a greater emphasis will 
be placed on this part of our op- 
eration. 


The acquisition of our own full | 
eomplement of stations looms large | 


| atlas type map. 
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| Azimuthally Speaking — | 


[TV EDITORS SHOULD GET OFF THEIR 


—=By MICHAEL M. SILLERMAN 


REALISTIC VIEW] 





In Telefilm You’re Only As 


Good as Your Resourcefulness 
By MURRAY HOROWITZ 


n the volatile tv biz, with its shifting trends, demands, etc., sue- 
cessful telefilmeries have the common charagcteristic of resilience 
| Vidpix houses that don’t change in the face of altered developments 
either die on the vine or suffer plummeting grosses. It goes without 
saying that luck plays a role (freely acknowledged by anyone who has 
| pitched a pilot) and that personnel, talent, physical plant, properties, 
| capital, and other factors are of prime importance. But if all the afore- 
| mentioned assets are employed narrowly, without an ear to the market 
j}and what's sought by the public, advertisers, agencies and networks, 
| they can be dissipated quickly. 

More than one telefilmery has either folded or suffered a marked 
shrinkage in biz because the operation was way out a limb—out of 
key to the current tune. Some missed the boat on a new development, 
| ostrich-like ignorigg new fields, such as the recent growth of the for- 
eign market for vidpix. A few were even ahead of the trend, coming in 
with properties such as the bread and butter variety that got the brush 
for years on the network level, only to be snapped up in more recent 
seasons 

As to the variety and shapes imaginative resourcefullness takes to 
gain resilience, there are many examples. 








| ss The Case for NTA SOLER 


1. National Telefilm Associates, aware of the diminishing pool of 
cinematics, has diversified, getting into station operation, organizing 
a film network, hypoing its half-hour telefilm branch and exploring 
mergers. Iis attempted buy-out of controlling interest in Associated 
Artists Productions was thwarted by United Artists, but the situation 
is far from settled, the matter now the subject of a multi-million dol- 
lar law suit brought by NTA against UA, et al. National Theatres, the 
large exhibition chain, also is in the merger picture. NT is studying 
the possibility of acquiring NTA, an acquisition which would leave the 
tv branch intact under current management. 

2. MCA TY, the facets of which encompass virtually every phase 
of show biz, got into the features-to-tv distribution biz in a big way 
via its acquisition of the Paramount library. Prior to that, only fea- 
tures handled by MCA TV's syndication arm were Republic westerns, 
Not only has the outfit become one of the major features-to-tv distribs, 
but, in an obvious attempt to ward off a possible Justice Department 
anti-trust suit, it’s selling the library on a market-by-market, pic-by-pie 
basis. The policy, which catalogs all the pix, quoting prices for each 
and the length of the licensing arrangement, in effect intro’s the com- 
petitive bidding situation of the motion picture industry into tv. 

3. Screen Gems, which had a disastrous year with new pilots last 
selling season, bounced right back this season, leading all the other 
syndicators in the field. One factor could have been the inking of Har- 
,}old Ackerman, as v.p. in charge of production. But SG, despite its re- 
buff last year, nevtr stood still, tieing in with Henry Jaffe Fnterprises 
on “The Shirley Temple” specials, inking renewals on net shows, open- 








(Exec V.P., TPA) 


This is sort of an open letter to/| 
the tv editors. 
but ajar, let’s say. What prompts 


perspective, and by a sequence of 


Not wide open, | Connected thoughts, this led to the | 
| thought that it might be good for 
|the audience, the industry, and 


it is the annual practice of rapping | some editors themselves if they 


bad shows or good shows, but just 
because they're reruns. 
really a horticultural contradic- 


Strange how you get started on 
something. What led me to this 
subject was as remote from film 
and reruns as anything conceivably 
could be. Actually, it was an 
azimuthal map of the world based 
on New York City. My younger 
son brought it home from schoo.. 
If you're at all familiar with such 
a map projection, you know that 
earth-water formations look com- 
pletely different from the normal 


Azimuthally, for example, South 
Africa looks skinny and lopsided; 
Australia shrivels up in one Uirec- 
tion and attenuates in another. It 
is, in sum, an entirely different 
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to 
film reruns, not because they're! 


‘ | 
This is : ; nese - 
. | executive to take this position is 


|to lead with the chin, and quite 
tion, an annual but hardy peren- | 


| nial—practice that ts. 





took a slightly different perspec- 
tive on the subject of reruns. 
Of course, for a film company 


possibly there will be some who 
will criticize this stand as one dic- 
tated by self-interest. Actually, 
it’s not so. This is a position dic- 
tated solely by the actual facts of 
this particular situation, one of 
those facts being that in tv we are 
dealing with the most costly of all 
known entertainment media. 





Reruns 





The networks’ reliance on rela- 
tively inexpensive quiz and audi- 
ence shows, combined with reruns, 
as the mainstay of this summer's 
programming is a policy dictated 
by these economic facts. There 
virtually is no other course; the 
pressures on the networks are 
bonecrusbing. Yet I cannot help 
but feel that there seems to be an 
editorial inconsistency. On the 
one hand, the editors clamor for 
more live programs, and then, on 
the other, cudgel the webs round- 
ly for staging too many live quizzes. 
They are equally cudgeled, also, 
for too many reruns. 

As to reruns, however, there's 
one fact which I've never’ known 
to be mentioned in these debates 
on reruns. It is this: In the course 
of their work as tv editors and re- 
viewers, the columnists are obli- 
gated to do a great deal of view- 
ing, more than the average set- 
owner. Necessarily, they must see 
many film shows. When some of 
those shows come ‘round again as 
reruns, it’s perfectly understand- 
able why the editors may view it 
wearily and warily. 


This is where the change in 
point of view comes in. It’s the 
difference between two maps, one 
viewed as a Mercator projection 
and the other azimuthally. The 
editors assume that all their read- 
ers, as they themselves, have seen 
this particular show or shows 
(Mercator). What they do not take 
into account is that the majority 
of readers (and U. S. viewers) have 
not seen the show (azimuthal point 
of view). 

The sheer mathematics of the 
situation substantiates this. “Jeff's 
Collie,” with which our office is 
well familiar, is an example. Very 
simply put, when first aired on 
CBS-TYX in 1954, the “Lassie” pic- 


ing up its “shock” feature package, getting into first-run syndication, 
as well as taking other steps. 

There are many other examples, the selling job on skeins done by 
Television Programs of America, the Terrytoon project of CBS Film 
Sales. Right now, most of the syndicators are eyeing the development 
of video tape with a good deal of interest. Many are preparing for the 
day to supply video tape when that method of distribution either sup- 
plements or supersedes the current film footage. That day, incidentally, 
is seen to be about two or three years hence. 

Nevertheless, the tape situation is indicative of the awareness shown 
by the more alert telefilmeries, the one’s incidentally who've survived 
the competitive struggle 


tures now in syndication as “Jeff's sleep, it is something very much 
| Collie’ were viewed in five mil-|to be desired, but no one yet has 
| lion homes. Approximately 23 mil-| been able to supply a practical an- 
{lion homes did not see the pic- | swer as to how it is to be achieved, 
tures. Since then, however, there | Lamentably, I must confess mak- 
has been a considerable increase in | ing no contribution. 
|U. S. tv homes—almost eight mil-| On the rerun subject, however, 
lion. So that today, there are there are other considerations. 
30,000,000 homes—90,060,000 peo-| One, for example, is just plain 
ple — who for one reason OF | audience preference and taste~ 
| another have never seen these par-|there are some programs in tv, 
| ticular films, compared to the 15) ¢ritical opinion notwithstanding, 
to 20 millions who did. TV service | which viewers want to see over 
|eannot be approached from the) and over again, They should have 
| standpoint of programming for the |this privilege so long as it does 
minority. Yet that is the “Merca-)| not impinge on the tights of other 
tor” point of view espoused by sO/ viewers to see other programs, 
many editors who whiplash reruns| There are still other programs— 
as a matter of force. |and this applies largely to kid 
The other side of the coin is| shows, such as “Ramar of the 
well taken by the editors—tv’s hack Jungle,” in which there are other 
of experimentation. Like Hamlet's: (Continued on page 45) 
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A man under pressure does not stop to enthuse over his productive- | 
ness. He just goes ahead and produces, and thinks about it later. The | 
same thing is true of any organization worth its salt. Maybe that’s the 
reason none of us at CBS Radio has bothered to comment on an inter- | 
esting and largely overlooked aspect of radio’s recent years as we have | 


experienced it at our network. 


At a time when a number of people alleged radio to be moribund, | 
we were actually being more productive than we suspected in that 
vital network activity—programming. We did not know exactly how 
well we were doing because no one can predict with certainty whether 
a new program will last eight weeks or eight years. Looking backward, | 
however, it is possible and perhaps appropriate to call the roll of pro- 
grams that have evidenced radio’s continuing creativity by flourishing | 


under some adverse conditions of recent seasons. 


Consider the premiere dates of such successful drama programs 
the following: “Gunsmoke” (1952); “City Hospital” (1951); “Indictment” 
(1957): “Yours Truly, Johnny Dollar” (1949) and “The Couple Next 
Door” (1957). All of them, and others, continue to attract favorable 
comment from listeners, the press, and our affiliates. 

In these years, too, especially in the last three, we have found radio 
playing its traditional role as a springboard for new personalities and 


as a regular platform for talent of earlier vintage. 


There is Tennessee Ernie, for example, who had his first network 
program on CBS Radio in 1954-55 and now is an important Ford Road 


Show personality. 


Mitch Miller, long known as a major creative influence in popular | 
music, emerged on CBS Radio in 1955 as a broadcasting personality of 
rare attractiveness. Similarly, Peter Lind Hayes and Mary 

And consider the case of Pat Buttram who has developed since 1956 


into a grassroots humorist of solid merit. 


“Sez Who,” launched in July of 1957, is making ingenious use of 
the stars-at-a-table format, plus the specialized talents of Henry Mor- 
gan, Joey Adams, Hermione Gingold and Orson Bean. 

“Answer, Please,” introduced the following year and now drawing 
upwards of 6,000 letters a week, makes intelligent use of the growing 


mass hunger for information 


First On Our Program: Programming 














L ______The 5-Minute Pattern 





Nor has our programming been static in the field of music. “World 
Music Festivals” has been an important attraction at CBS Radio since 
1953. “The Best in Music,” begun in 1955, has successfully maintained 


the tenure of “big performance” in radio. 


We have developed, in addition, unprecedented physical flexibility 
in our programming, with five-minute broadcasts which win listeners’ 
welcome. This development has utilized, within its framework, artists 
of the stature of Bing Crosby, Patti Page and Rosemary Clooney. Con- 
versely, we have extended our programming scope with such special 
productions as the spectacularly successful Christmas Sing With Bing, 
the two-hour “Masland Radio Color Roundup,” and the recent 
one-hour broadcasts from the Newport Jazz Festival under the guid- 


ance of Mitch Miller. 


Tape recording, which came into radio largely as a technical device, 
is now a creative instrument in the hands of men producing such stir- 
ring actuality broadcasts as the “Galindez-Murphy Case: A Chronicle 
of Terror,” “Who Killed Michael Farmer?,” “POW—A Study in Sur- 
vival,” and the roundtable discussions between American and 

Add to these developments the continuing contributions of such 
radio personalities as Edward R. Murrow, Eric Sevareid, Arthur God- 
frey, Art Linkletter, Jack Benny, Amos ’n’ Andy and others, and it be- 
comes clear that radio has shown a remarkable capacity for self-re- 


generation. 


All this, at any rate, has been true at CBS Radio if not elsewhere 
We think we have been able to do all this because we took pains dur- 
ing these years to study and understand the changes which were oc- 


curring in habits of both listeners and sponsors. 


The commercial uses of radio have shifted vastly in recent times 
Segmented selling has become a widespread practice. This is an ad- 
mittedly effective way to get maximum unduplicated listener impres- 
sions. But those who interpreted this trend as a mandate for creating 
a fragmented pattern of broadcasting have flirted with disaster. 

At CBS Radio we were convinced, and still are, that there is an- 
other way to use radio, the way of single-sponsorship of programs 

The client gets more than circulation. He gets identification with 
the talent and a “gratitude” reaction from listeners. Together, these 
provide substantial marketing and merchandising advantages. 

The correctness of our approach is confirmed by the results 
year CBS Radio had six hours and 30 minutes of single sponsored pro- 
grams. Today the network has 11 hours and 50 minutes of single-spon- 
sored programs. The big thing is that the listeners are getting good | 


listening. 
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You Just Can't 
Afford To Be 


Second Best 
By JOHN L. SINN 
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It is not the networks, stations, 
agencies, advertisers or program 
producers who ultimately decide 
what should or should not be seen 
on tv. It is the viewers who are 
| the true arbiters of programming. 
The audience has clearly shown 
that it knows what it wants. 
Consider the westerns. It would 
be easy to assume that one had 
| only to. get a star on a horse and 
watch him gallop off into the Top 
Ten. It hasn’t been that simple. 
As with arty category of program- 
ming, viewers have wholeheariedly 
accepted many programs in the 
western genre, but rejected others. 
The difference in audience re- 
sponse is, I submit, largely due to 
that intangible feel and look we 
call quality A program either 
has it or doesn’t. 
It is not just the professional 
eye that recognizes their presence. 
It has become crucial that qual- 
ity in programming be maintained 
week in and week out. When it 
lets down, so do the ratings. 


~ Selective Audiences 
The increasing selectivity of the 
audience, coupled with the heavier 


burden that advertising must bear | 


in a tightened economy, means that 
advertisers must invest their dol- 
lars more carefully than ever be- 
fore. With a large number of new 
program offerings to choose from 
this Spring, many were reluctant 
to commit their budgets unless 
they found exactly the right ve- 
hicle. 


has been referred to as a “slow” 
one in some quarters, many adver- 
tisers immediately spotted the 
shows they wanted and moved 
very quickly to tie them up. For 
our own company, as a matter of 
fact, it was the fastest season in 
our ll-year tv history, including 
sale of three shows to networks. 

It was only after the initial spurt 
of buying activity that the “slow- 
ness” set in. And this I believe, 
only partially is attributable to 
fears of recession. Many of the 
shows that were left on the shelf 
| would have been unsaleable in any 
year. In a season when advertis- 
ers were demanding every assur- 
ance of quality in story, star and 
production, inferior programs did 
not stand a chance. 
| We at Ziv feel that this new em- 
phasis on quality is the most signi- 
ficant development in the televi- 
| sion film field in recent years. In 
| the early days, coming up with a 
successful—or at least saleable— 
program was almost too easy. Too 
| many ill-conceived or shoddily pro- 
| duced programs reached the air. 

Their era is over. Now we have 
a more sophisticated audience, an 
| audience with a choice. Advertis- 
jers can no longer gamble on 
skimpy production, mediocre per- 
formers or carbon-copy scripts. 
They know that the cost of out- 
standing programming comes high, 
and they have demonstrated their 
willingness to meet that price. 
| They need, they seek, they demand 
quality programming. 
| The more rigidly they maintain 
| this standard, the more all of us 
in television will benefit. 

Wedo not.dare settle for sec- 
ond best, because the audience 
} won't. 


. 


While this past buying season 


Look, A Rubberized Screen, 
So Now You Can Punch Back 


== By CHARLES C. (BUD) BARRY 
(V. P. in charge of Metro-TV) 














New York. 





Editor, VARIETY: 

Jhen I received your note requesting a piece for the annual TV 
Review and Preview edition, I reacted at first with the normal amount 
of joy at being offered the opportunity to sound off. ! guess all of us 
|like the chance to blow off a little steam. 

After the first flush of anticipation had subsided, I found mvself 
| wondering what there was to blow off steam about. 

At first, I thought that the current controversy concerning video- 
tape and film might make a good subject. Then I got to thinking 
| There's no question that the invention of the videotape process rep- 
resents a great technological step forward for the industry. There jis 
also no question that at the present time the installation of this equ p- 
ment is a very costly investment. It seems to me that new product 
companies, and small ones that are about to expand their facilities 
might well take the plunge. But large companies, like MGM, that 
have a tremendous investment in film equipment will move more 
| gradually 

Then, I said to myself, why not talk about westerns? Everyone else 
|has beenstalking about them, so it must be a nice safe subject. Then Y 
| got to think If there is any doubt that westerns are a drug on the 
| market, there is no doubt that talk about them is. If westerns really 
have given up the ghost for next season, their epitaph should read— 
“Killed by Conversation.” 

I'll never get 750 words that way. 

Why hasn't television produced a Brigitte Bardot or Marilyn Mon- 
roe? Now that question intrigued me for some time. Of course. I] re- 
alize that the Misses Monroe and Bardot have intrigued a lot of peopte 
for a long time 


ion 





I guess the reason tv hasn't produced a sex symbol to rival these two 
ladies is simply a matter of overexposure. No, I don’t mean undress. 
But you've got to admit that if BB or MM were seen regularly on tv 
every week for 39 weeks a year, they’d become a little too familiar to 
be exciting. Either that, or this country would suffer from the greatest 
epidemic of mass frustration ever witnessed. Remember, even Pavlov's 
dog could be pushed only so far before he broke under the strain of 
repeated stimulation. 

You know, I never thought I wouldn’t have 750 words to say about 
sex! 

If you can't string 750 words together about videotape, westerns or 
sex, things are pretty bad. Well, there’s always the critics 





There’s Always the Critics | 
A lot of people in the industry have been claiming that there has 
been an inordinate amount of critical writing about television by mem- 
bers of the press. They also claim that tv critics are much harder on 
the medium than their colleagues who deal with motion pictures and 
}theatre. Whether or not these claims can be statistically borneout is 
not too important. The fact that a great many of us in the industry be- 
a e that our efforts are being belabored too severely leads me to ask, 
why? 


I think that television is too much like itself to suit the critics. Un- 
like the theatre and motion pictures, which are still an event, televi- 
sion by its very nature is always with us. Being active anywhere from 
10 to 20 hours a day, it most naturally falls into the routine of most 
human existence; that is, a few great moments, a great many ordin- 
arily pleasant moments and a few awful moments. It would seem to me 
that with a good deal of hard work and some thought, television, like 
human beings, could achieve a few more great moments and a few less 
bad ones 

Frankly, I'm stumped. It looks like I'll never squeeze 750 words out 
of this typewriter. Besides, a friend of mine just walked in. He claims 
that he has invented a device that will revolutionize the television in- 
dustry. I know the elaim has been made before, but I think this guy 
| really has something. 

He says he’s invented a new television receiver with a rubberized 
screen about the consistency of a punching bag. He says it's designed 
|for critics and other mildly ulcerous types. Whenever a program or 
a performer appears on the screen that you particularly don’t like, ine 
stead of turning off the set and stewing it, you just haul off and punch 
the daylight out of the screen. If it doesn’t result in a heart attack, he 
claims it’s the best possible way in the world to work off your aggres- 
sions and still have a television set around. 

I'm sorry I couldn't write that piece. There’s a particularly hateful 
| quiz show on now, and I want to warm up my left hook. Bud Barry 
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Cartoons; Child’s 
Best TV Friend 


*By ELIOT HYMAN=— 
(Preside 





Associated Artists 
Productions) 


On an Aleutian Island late in| 
1945, the G.L’s waiting enough | 
points for their Army discharges | 
took a poll of their movie favor-| 
ites of the North Pacific Theatre | 
of Operations The number one} 


favorite, as you might expect, was 
Betty Grable Who would you 
guess came in second? Rita Hay-| 


worth, Bing Crosby, Ingrid Berg-| 
man? Not at all. Number two| 
was Bugs Bunny, only a whisker 
behind 

The children of these G.I.’s are 
now avid te!evision viewers 
about 20-20 hours worth a week 
And what do you suppose they 
prefer? Right Bugs Bunny and 
the rest of the popular cartoons 
And a great many of the former 
G.I.’s and their wives watch the 
cartoons right along with them 


lose tabs on this situ- 

by coincidence, we 
buting the two toprated 
children’s programs, 
and the Warner Bros 


We've kent 
ation be 
are distri 
syndicated 
the Popeves 


Cartoor starring the irrepressi- 
ble Bu 

The two cartoon programs, tele- 
cast in over 100 markets each, 
come » with impressive ratings, 
regardicss of station, time-period 
or competition, of 18.8 and 16.4 
And audience composition figures 
shows a bonus audience of ove! 
20 adults 

To what can we attribute this 
universal appeal? Among other 


factors, to the fact that the car- 
toons represent one of the few re- 
maining sources of comedy on tele- 


vision. Laughs are too few on our 
screens, and laughter is tonic to 
children, and adults. No psycho- 
logical overtones, or undertones, 
in the cartoons. Just fun, and en- 
tertainment, pure and_ simple 
That's why Bugs Bunny for the 
13th consecutive year was voted 
the number one boxoffice attrac- 


tion among short subjects by ex- 
hibitors, whose audiences are pri- 
marily adults, The antics of the 
cartoon characters amuse young 
and old 
| Timeless C ommodity _ 

And the cartoons are timeless, 
never out of date. I would under- 


take to wager that these programs 
will be as popular 10 years from | 
now as they are today. For two 
reasons. One, there is a new audi- 
ence growing up every few years 
Our bumper crop of babies, swell- 
ing the population at the rate of 
4,000,0000 a year, will enjoy Pop- 
eye and Bugs Bunny as much as 
their parents. And two, cartoons 
are watched and enjoyed over and 
over again Children, especially, 
like the familiar characters in fa- 
miliar stories 

[ry this experiment with your 
small fry. Tell a story, again and 
again and again. There's always 
the same amount of attention and 
interest. Then tell {t once more, 
making some small change in the 
plot You'll find that the young 
audience raises great howls of in- 
dignation. They don’t mind at all 
knowing what’s coming . . . they 
relish it. And so they watch car- 
toons over and over with constant- 
ly mounting pleasure. 

And when children pick a favor- 
ite, they never let go. They watch 
the cartoons on television. They 
read comic books. They buy mil- 
lions of dollars worth of products 
containing the names and pictures 
of the characters. Here's a for- 
instance. We have product tie-ins 
with 48 items such as Popeye toys, 
clothing and the like, including 
Colorforms kiddie games. In the 
first six months, nearly one mil- 
lion of the Popeye Colorforms 
games alone were sold. This mer- 
chandising, incidentally, repre- 
sents an ever widening circle for 
the station and advertiser. Every 
item sold is an additional ad for 
the program. And because of our 
unique arrangements with the sta- 
tions, those participating share in 
the profits from the licensing of 
each item. 

These items are sold in such 
quantities because the youngsters 
insist on them, and the persuasive 
powers of the young are too well 
known to require comment. Moth- 
ers who take their children along 
when shopping soon learn which 
brand of milk, cereal or other 
foods to buy . the children tell 
them. And where do the children 


Argentine: TY 
On a Shoestring 


By NID EMBER 


Buenos Aires. 

Television aerials gradually be- 
come noticeable on Buenos Aires’ | 
rooftops as set sales increase 
month by month. The number of | 
sets in use must now be in the| 
neighborhood of 300,000 though) 
90% of the population has yet to 
get as much as a glimpse of a tv 
program. 

The Institute of Public Opinion | 
estimates Fridays and Sundays as 
having the biggest proportion of 
viewers, particularly males. Femme 




















wEy viewers are in the majority 
BILL SHIPLEY throughout week-days. The aver- 
ANNOUNCER-M.C. age aud'‘ence to each set is put 
For KENT CIGARETTES at 3.7 on working days, 45 on | 





141% 





Fridays, 5 on Saturdays and 4 on 
Sundays. There are now several 
magazines for tv fans, two having 
been added last week. 


form these preferences 
magazine ads or newspaper 


From television. Very likely, 
the cartoon programs Production costs increase as 
For the advertising power of/|talent demands grow, contrasting 
these programs is as strong as the| with the cuffo conditions which 
entertainment power of the car-| prevailed two years ago, when 
toons. In almost every case, the| talent was expected to work on tv 
program features a live master of| for free. Advertising rates are ex- 
ceremonies, chosen for his warmth,| pected to undergo a 30 to 100% 
izing liking for children. When he} increase next month. This means 
sincerity and genuine, non-patron-| that a one-minute blurb at peak 
urges the children to ask for a|9 p.m. costs $250. The “Revista 
particular brand, or to patronize a| Gigante,” a guest artist show, 


> Not from | 
ads. 
from | 


particular store, the children pay| produced by Prazilian singer Kiko 
attention . and act. And sales} Hernandez on Channel 7, which 
reflect it almost immediately. | started mid-May is costing $50,- 


Out of the mouths of babes come | 000 monthly, with Pepe Arias, Tita 
demands to buy sponsors’ prod-| Merello, Luis Sandrini, Xenia 
ucts. And the best way to reach| Monti, Nelida Roca, May Avril, 


Lolita Torres and Hugo de! Carril 
as star guests. As all these are 
currently working in legit, it’s prob- 
able they appear without fee in 
order to attract customers to their 
theatres. A journalist, Horacio 
Meyrelles, demanded $1,000 month- 
ly to direct a tv show. 


Ottawa Political Unrest 


Sports are strong television] The new Frondizi Administra- 
items in Canada. The Canadian} tion refused to go through with the 
Broadcasting Corp.’s annual report| Caretaker Aramburu govt.’s award 
for 1957-58 listed an audience sur-| of tv channels, alleging that Con- 
vey between Nov. 1957, and Feb.,| gress must first debate and pass 
1958, showing average tv audience | a new radio and tv law. Though 
at 1,495,000 for wrestling, 1,664, 000 | outwardly upholding a free enter- 
for boxing and 2,117,000 for Na-| prise system, the new Government 
tional Hockey League games. | is believed reluctant to rely on it! 

Women, said the report, make! until firmly in the saddle. Current- 
up 42% of the wrestling audience, | ly there is some political unrest. 
of hockey viewers and 39 of} The one tv Channel (7) practi- 
the boxing dialers. cally operates on a_ shoestring. | 

Audience totals, naturally, go up| The dearth of cameras and equip- 
for end-of-the-season broadcasts.| ment snags plans to extend time- 
The next-to-last game of hockey) tables, and the exchange famine 
between Montreal Canadiens and | stymies purchase of more equip- 
Boston Bruins on April 17 had/ ment. The plan to transfer Chan- 
5,350,000 eyeing the screens. nel 7 operations to the Atlas tower 


those babes is through cartoon pro- 
grams. Cartoons are also an ad- 
vertiser’s senadboinns friend 
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building, at a $500,000 cost has 
been set aside until Congress has 


decided what the setup is to be 
Sume critics said’ that cost was 
enough to build especially for tv 


yu 'Idings 

spring up on 
and Corrientes 
are planned for tv 
antennas and studios, in fact that 
or Lavalle is known as Channel 3 
These no doubt were booked by 
the aspirants to tv licenses awarded 
by the Provisional Govt., which 
went to Cadete S.A., headed by 
the Lowe brothers, active in pro- 
duction of advertising film shorts, 
and to Dicon, a commercial en- 
terprise headed by Jesu't Father 
Grandinetti. Other licenses award- 
ed were to Difusora Marplatense 


Two tower 
about to 
Film Row) 


Broadway) 


currently 
Lavalle 
(B.A’'s 


for a tv outlet in that Atlantic 
coast resort, and Juan Gomez of 
Mendoza, in the Andean footbills. 


The major local advertising agency, 
Pueyrredon Propaganda, won an- 
other tv license for an eutfit they 
dubbed Rio de La Plata TV. This 
group is financed by capitalists 
Alfredo Chopitea, Manuel Busquet 
Serra, Gustavo Tornquist, Horacio 
Pueyrredon, Hector Pereda, Hor- 
acio Frias Avyerza, Jorge Marin, 
Alberto Zubiaurre, Ricardo Mos- 
quera Eastman and Raul Gervasio 
Gari 

A tv union {ts now In process of 
fermation, known as ATA, and tv 
producers are also banding togeth- 
er to form PROINTAS. 

Pan American Airways is spon- 
soring a Spanish dubbed version 
of “Father Knows Best” (Papa lo 
Sabe Todo) on its 
American” at 8:30 p.m. on Wednes- 
days, but local viewers prefer a 
more “local” atmosphere. 
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No End to Local 
Regional Coin 


__ By DAVID V. SUTTON 








(V.P. in Charge of MCA TV 
Film Syndication) 
The remarkable growth of film 
syndication within recent years is 


no accident. There are many valid 


| business reasons why more and 
| more advertisers are investing 
| their budgets in local and regional 
film programming 
Throughout the country there is 
growing awareness of the ef- 


fectiveness of supplementing a na- 


tional buy with syndicated film 
programming in key marketing 
areas One reason for this grow- 
|}ing interest in syndication is the 
desire of many advertisers to bol- 
ster the viewing audience in cities 
in which local sales fall below the 
expected figure. To cite two ex- 
amples of far-seeing 6ponsors who 
have highly satisfactory network 
programs and who appreciate the 
help they can get through addi- 
tional regional programming, we 
must mention the Schlitz Brewing 
Co. and Marlboro Cigarets. Schlitz 
sponsors local shows in apvrexi- 
mately 20 diversified markets in 
addition to their network schlitz 
Playhouse.” Marlboro, a frequent 
sponsor of sports events on the 
networks, has supplemented iis na- 
tional advertising with | “Mickey 
Spillane’s Mike Hamme in New 
York, Philsdelphia, St. Louis and 
other markets, as well as with 
other programs in other cities 
Another primary reason why ad- 
vertisers employ syndicated pre- 
gramming is the desire to concen- 
trate the'r commercial messate 
only in those market isn which 
they have distribution. Thus, while 


“Telecine Pan} 


Budweiser Seer and Foremest 
Dairies have wide distribution in 
various sections of the country, 
there are some regions in which 
their product is not available. 
What is more logical than for 
these advertisers to rely on larce 
regional sponsorships via syndi- 
cated film to insure ty coverage in 
only those markets in which they 
are interested Foremost, for ex- 
ample, sponsored the syndicated 
Rosemary Clooney show in more 
than 70 markets and continues to 
rely on regional sponsorship. Fal- 
staff Brewing has found this 


method of advertising so effective 
it has just renewed “State Troop- 
er” in 66 markets for the third 
straight year 
Another type of advertiser re- 
lies on local film proramming, and 
that is the company wishing to in- 
crease its distribution. Recognizing 


| this motivation, several companies 
are increasing their market-by- 
; market tv coverage with sponsor- 
|ship of “Mickey Spillane’s Mike 
Hammer” in scores of markets and 
adding to their station lists as they 
expand 





To Match the Budget 


1 


Syndicated film sponsorship is 
the ideal medium for the strictly 
local or exclusively regional ad- 
vertiser. We find many advertisers 
like Drewrys Beer, Kroger's Super- 
markets, Prince Macaroni, Aero- 
wax, local banks, shops and de- 
partment stores taking advantase 
of the unique opportunity to in- 
tegrate their message into a popu- 
lar tv program in the specific mar- 
ket in which they are interested 
at a cost within their bud-eis, 
Blue Plate Foods and Gallo Wine, 
to name just two, find this effec- 
tive with their regiona sponsor- 
shin of “If You Had a Million 

As new advertisers become 
aware of the many advantages of 
local and regional tv sponsorship, 
film syndication will undoubtedly 
grow far beyond its present im- 
portant position Signs of this 
rapid growth are evident in many 
sections of the country where 
many advertisers have been using 
spot programs for years. They have 
already learned what other adver- 
tisers are just now beginning to 
realize—that sponsorship of syndi- 
!eated programs gives great selec- 
tivity, concentration and elasticity. 

The future of syndicated films’ 
entertainment quotient is as en- 
couraging as its sales potential 


With the growing quality of home- 
screen entertainment, based upon 
continuing and intensive exper- 
ience, more and more people are 
becoming addicted to the telev.sion 
screen as their principal source of 
entertainment. We have _ passed 
through the trial-and-error period 
(Continued on page 50) 
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A Good Show & a Good Time 
Add Up To a Good Audience 


By MILDRED FREED ALBERG 
(Exec Producer, Hallmark Hall of Fame) 


Television, as.well as Wall Street, has its bulls and its bears. I feel 
bullish about the medium. 

Those unforgettable moments when television succeeds in bringing 
the magic of Broadway into millions of homes across the country are 
worth working for. Particularly since live television can so often afford 
the kind of casting a theatre manager can rarely attempt. 

At least once each evening, it seems to me, on some network, tele- 
vision should promise that magic moment of curtain going up. That 
live, electric moment when an audience of millions eagerly awaits what 
promises to be a deeply gratifying experience. When the show itself 
can live up to that moment, we see great television. 

Those are the moments that live in an audience’s memory and make 
a mockery of mere numbers-worship. How does a rating reflect the 
importance of an audience that remembers a play and a sponsor grate- 
fully for many months? Are 25 million satisfied viewers inferior to 50 
million dissatisfied viewers? Bless my sponsor he doesn’t think so, and 
he’s a shrewd Kansas City businessman who has made good taste pay 
off in good business. That’s why I am bullish about television—in the 
long run 

At the moment, unfortunately, television faces a recognized prob- 
lem. The salesmen of the industry have been hoisted by their own 
petard. Ratings, which started off as a prop for the salesman, now de- | 
termine the sale. They have acquired a Frankenstein life of their own: | 
they have been allowed to destroy those other reasoning elements that 
should go into choosing and building a show. Thus the present plan- 
ning for television has become distorted because ratings are used in | 
a manner not intended by their creators. 

Nobody I can find really believes in ratings as a guide to good tele- 
vision. But agencies and networks apparently rely on them when talk- 
ing to a sponsor. Thus ratings have become established as the yardstick 
of our business. As a result next season already faces a shortage of good | 
dramatic programs. Yet each week brings news of still another televi- | 
sion theatre forced to go dark. 

We obviously face another year of follow-the-leader programming. 
This in spite of the fact that this same thinking last year was a re-| 
sounding failure. (I am quite sure that every girl-singer show sold 
then promised some sponsor the same success achieved by Dinah 
Shore.) 

What I can’t understand is, why do the sponsors go for it? Doesn't 
anyone tell them about the lack of sponsor identification of some of | 
the highest-rated shows? Common sense should indicate that the pub- | 
lic would be hard put to remember a sponsor who brings them a pro- 
gram just lke the one before and the one on the other network. If 
we could publicize those facts with the same zeal we popularize the | 
ratings, sponsers would not assume numbers alone are the sole stand- | 
ards of success. 

The entire television picture would come into better focus, it seems 





to me, if the agencies and the networks were a little more eager to sell 
quality shews to quality sponsors. And by “sell” them, I mean educate | 
them to all the advantages of presenting good television. 


Surely if a product is especially good and distinctive, then it seems to | 
me it is an agency’s duty to choose or develop a television show which 
enhances those .very qualities. Nor do I mean only live dramatic pro- 
grams. There are many other quality programs on the air—the percep- 
tive interview with the great personalities of the world: those musical 
comedy hours that use creative talents to maintain amazing standards 
of excellence: the professionally competent handling of important news 
(so rare, today) and the odd occasion when a good movie is presented 
with Jew cnough interruptions to be enjoyed. 

The creative talent to do good shows exist, both in and out of ac- 
tive ‘serv-ce. What doesn’t exist, apparently, is the confidence that 
good shows can deliver good audiences without cheating. (By “cheat- 


ing’ I mean deliberately planning to “buy” an audience with big 
names. Audiences associate talent with those big names. Television is 
cheating when it uses talent not as talent but only as a come-on for a 
mediocre show.) 

My vote for improving television would go for a good concerted 


campaign to encourage first-class sponsors to present first-class shows. | 
The second step would be to see that good shows are not dropped be- 
fore they have been given a fair chance to find and build their own 
especial audiences. The third step is to see that good shows get good 
time slots 

Time slots can be as important as stars for building an audience. Let 
the sponsors take heart. A show put on at three different time-periods, 
will garner three different ratings. Take a good show and put it in a 
good time slot and you will get a good audience. This is not just theory. 
Again I can point with pride to our sponsor. Next year NBC will sched- 
ule the Hallmark Hall of Fame productions in prime nighttime periods. 
Because last year our prime nighttime spottings paid off — for the 
sponsor (Hallmark), the agency ‘Foote, Cone & Belding) and the net- 
work (NBC). I also hope it paid off for our increased audiences. | 
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Network Radio 
Keeps Pace With 
Changing Pattern 


By EDWARD J. DeGRAY 


(V.P. in charge of ABC Radio 
Network) 

In the past 10 years television 
has had a tremendous impact on 
the entire American’ entertain- 
ment scene. It has driven the 


final nail into the coffin of vaude- 
ville and shrivelled the night 
club business. And it has brought 
radical changes in the legitimate 
theatre, films and network radio. 

But please note that being radi- 
cally changed is not synonymous 
with being moribund. 
amine the changes that tv has 
caused in the latter three media— 
the stage, films and radio—we will 


| find that they are healthy ones. 


The Broadway stage, for ex- 
ample, has benefitted by the in- 
fusion of new talent it has received 


| from television—young writers, di- 


rectors, producers and performers 
who without tv would have been 
hard put to find a training ground 
or an outlet for their talents. 
Films have shifted to an em- 
phasis on quality rather than quan- 
tity. Increased competition for 
people's leisure 
nated the “quickie,” the shoddy 
production, and forced Hollywood 
to upgrade its product, with 
result that moviegoers are seeing 
better films than ever before. 
Similarly, competition has forced 


| network radio to re-examine its eco- 


nomic and programming bases, and 
put forth its best efforts. Let us 
examine briefly the changes that 
have come about in network radio. 
Such an examination is by 
means disheartening. In‘ fact, 
has been a source of pride to see 
radio, when the going got a little 
rough, prove its toughness and re- 
siliency, its ability to roll with 
the punches and find new sources 
of strength, new patterns of eco- 
nomic viability. 

It has found these patterns be- 
cause it has learned a basic fact 
of life—the completely changed 
nature of radio listenership. Ra- 
dio is admittedly no longer the gla- 
mor medium, but it is, to be sure, 
America’s number one mass 
medium. Radio has moved out of 
the living room and has become 
2 personal medium, addressing it- 
self to people individually, in their 
homes, in their cars, on the 
beaches—no matter who they are, 
where they are or what they are do- 
ing. 

The radio networks have in the 
past few years changed to meet 
these new listening habits and to 
meet advertising requirements as 
well. As a result, going into a new 
season they show increasing 
strength and a healthy outlook. 

Key to this strength can be found 


|in the word “service,” for it is the 
| flexible, 


adaptable, personalized 
service rendered by network radio 
—to listeners, stations and adver- 
tisers—that is responsible for its 
continuing and growing strength. 
As a changing economy has dic- 
tated longer harder looks at ad- 
vertising budgets everywhere, ra- 
dio networks’ broad, efficient reach 
has made business sense to ad- 


vertisers, large and small. They 
have rediscovered that network 
radio continues to be the only 
medium combining all three es- 


If we ex-| 


the | 


no 
it | 


Dont Knock It! 


} — = By NICHOEAS E. KEESELY == 
(Senior V. P., Radio-TV, Lennen & Newell) 


I'd like to return to my favorite subject of pointing out that we bet- 
ter get off our complacent seats and do something about keeping the 
tv viewers of this great country of ours sold on the fact that they nev- 
er had it so good. I believe by and large the public is very happy with 
the fine calibre and variety of tv entertainment that is brought into 
the home. However, we know from our lessons in history that many a 
good thing has been destroyed by carping criticism and usually from 
people serving a selfish interest. . 

About the only people who don’t seem to appreciate tv’s assets are 
paid professionals of varying abilities—some with none at all—who for 
obscure reasons seem to wait, hope, and plan for the disintegration of 
American television as we know it. But in tv there is small need for 
professional criticism. There is a reason: The public does its own crit- 
icizing. And does it by looking or by not looking. I know of no better 
way to measure the success of any program effort. 

This simple truth seems quite a riddle to an increasingly irritated 
group of television performers; men who have made big money out 
of television, many of whom were not known before television, and who 
now feel (speaking from the shade of a new Emmy or a beach para- 
sol) that they acquire omniscience along with these awards, that they've 
suddenly earned the right to issue proclamations. 

In any case, an unusual number of men these days are saying an un- 
usual number of empty things and saying them with great force. It has 
become almost fashionable. People well treated by television are hav- 
ing quite a dizzy time knocking it around. . 

Yet I don’t think we ever want to imply all is perfect. Criticism is 
wholesome for any business, and it stimulates pregress, but that’s not 
what I’m talking about. I’m against unsound, destructive criticism that 
seems uttered not to help tv, but to get notoriety for the critic 




















Network Structure Threatened — | 


To me, the most disastrous thing that could happen to television, to 
| advertising, indeed, perhaps, to our entire national economy, would 
| be the sudden breakdown of the present network structure. This struc- 
}ture is now threatened. I do not know of any economist who would 
| like to estimate the extent or the duration of the collapse that the busi- 
| ness of this nation would suffer if the greatest single force behind this 
| economy—the day-after-day selling power of television—were pulled 
| from under it. 

This is quite aside from psychic and emotional losses which would 
|result if our present audiences were deprived overnight of what they 
| are now getting. For what they are now getting is the most varied, 
| continuous, abundant flow of entertainment and information ever of- 
| fered in the lifetimes of any peoples in history. 





| The reason television is held in such contempt is because there is 
so much of it; not because there is so much of it that is bad. There is, 
in fact, very little that is bad. And what is bad does not siay bad long. 
| It gets better or it goes away. In this sense there is, therefore, ‘to pick 
a popular target) no such thing as “too many Westerns.” Who savs 
| there are? Critics do. But this is a decision that will go into the finals 
| without a critic. Only the audiences will bring in the answer here, the 
| same as they have before in everything else. And it may be—though 
I've not seen it expressed in print—that Westerns satisfy a basic hung- 
er, to stretch a point, perhaps as basic as food or sex. 

Other criticism has to do with Pay Television. To my mind, all the 
|} current talk about “making television better;” all the pious exhorta- 
| tions that “television come of age” and that Pay-TV can do this, is noth- 
| ing but happy self-delusion. For some reason, there seem to be those 
|; that feel Pay Television will bring us better shows right away and rid 
us of commercials not only right now but forever. 

In my opinion, Pay Television will be as commercial as present tele- 

(Continued on page 50) 


time has elimi-| 


sentials of effect 
| Impact, Natio 
Low Cost. 

ABC Radio's plan for today and 
| the future hinges on maintaining 
|a balance of the type of program- 
| ming sought by listeners, stations 
and advertisers. 

We are increasing our news, spe- 
| cial events and public affairs serv- 
j}ice to keep up with the progres 
| sively more complicated story of 
| today’s world. We have made a 
strong entry in the morning news 
field with “News Around the 
World,” featuring direct reports 
from news sources everywhere. | 
We have inaugurated the ABC 
Commentary series and last April, 


a favorite morning program and 
this show will continue to provide 
the best in entertainment for many 
years to come, 

Sports coverage this fall will be 
topped by the weekly Notre Dame 
football broadcasts Music, _ re- 
ligion and other forms of enter- 
tainment will be regular features 
on our schedule. 

In adding new programs, we aim 
to “radio-ize’” our ABC Television 
stars and develop personalities who 
will be able to merchandise prod- 
|} ucts, work closely with advertisers 
| and if possible, tour the markets, 
making personal appearances. 

Network radio has had to face in 
the past decade a strong challenge, 
: ] that of changing entertainment pat- 
we put into effect the ABC News| terns. pee the challenge has 
Alert system to enable the network | been a continuing one. Because 
to inform affiliates instantly of im-| we are still a dynamic and growing 
portant upcoming bulletins and| medium, we have responded with 
special broadcasts. | our best efforts. We have met and 
For more than 25 years, “Don | will continue to meet the chal- 
McNeil’s Breakfast Club” has been! lenge. 


________ 


ive advertising— 


de Coverage, and 
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It’s Not So Much Getting 
It On As Keeping It On 


By EARL 


RETTIG 


(Pres., California Nationa] Productions) 


There's one irrefutable charac- 
teristic in a syndicated film series. 
It has “staying power.” Our 
Armed Forces haven't quite solved 
the problem of launching an earth 
satellite every time and keeping it 
spinning up there. But syndica- 
tors have long since mastered the 
technique of putting a show on 
the air and—what’s more impor- 
that—keeping it on. 

How come syndicated shows can 
orbit along happily for years, 
transmitting clear signals of their 
siaying power? The answer is 
contained in a two-sided equation; 
they're the soundest investment in 
television—not only for the pro- 





ducer and distributor, but for the 
advertiser and station as well. 

Why? 

Because syndication's success 
rises out of a basic necessity in 
broadcasting and on-the-air adver- 
tising. A syndicated series must 
be approved by the most extensive, | 
varied and searching jury in the} 
country before it ever gets to ride| 
the airwaves. No other form of tv 
programming has to contend with 
the tough standards of 


, more than one (literally 
hundreds) major agency or nation- 
al adveriiser 

. . . the personal tastes of the 
film buyers from the smallest to 
the largest markets. 

: studied comparisons with 
the viewing habits of just about 


every single population complex 
in the land. 
And on top of ail that, the 


syndicator these days has to decide 
whether his show is going to be a 
saleable item in the foreign mar- 
kets if he’s to emerge with a good, 
clean profit. | 


| Darwin Had A Romp 1} 


No one ever invented this ob-| 
stacle course. It just kind of de- 
veloped. And it forced the evolu- 
tion of syndication at jet speed. | 
Charles (‘Survival of the Fittest”) | 
Darwin would have had a scientific | 
romp on seeing his theory upheld | 
over the years as the inferior syn-| 
dicated half hours curled up their | 
show toes and expired. Only the 
best survived. 

It was a costly, painful lesson, 
but one which has cleared the syn- 
dication air—cleared it so that the 
kind of product which enters the | 
nation’s living rooms henceforth} 
will be the very best Show Busi- 
ness can offer. It's the sort of 
hard knocks school that has re-| 
sulted, among others, in CNP’s 
“The Silent Service,” “Boots and| 
Saddles—the Story of the Fifth 
Cavalry,” “Union Pacific” and the} 
latest of this season's crop: “Dan- 
ger Is My Business.” 

In their own Genesis, syndica- 
tors sang hosannas to their shows 
having “network quality.” A year 
ago, CNP took pointed objection 
to this qualitative measuring term 
and sold the industry on a new 
one, to wit: “syndication quality.” 
When you sell a series to regional 
or local clients, it’s syndicated; 
when you sell a series to regional 
or local clients, it’s syndicated; 
when you sell a series to a net- 
work, it’s a network show. Talent, 
story and production make a show 
good, mediocre or bad, whether 
the show is syndicated or lands on 
the network. One kind of quality 
should be identical with the other 
and, in fact, generally is. The rest 
is semantics. 
| Gotta Try Hard To Do Bad 
Jn all candor, with the high de- 
gree of professionalism in Holly- 
wood today, it would take a real 
effort to make a really bad show. 
Just think of all the months of 
hard work by all the creative peo- 
ple it takes to go from author’s 
typewriter, through negotiations, 
and on to studios or locations be- 
fore the program emerges. Really, 
syndication’s only worry today is 
not the bad show but the medio- 
cre one. 

There's lots of soul-searching go- 
ing on right now among the broad- 
casting-advertising fraternity 
about the quality of air shows. It’s 
the most important thing they can 
do because nearly every kid and 
adult in the United States has 
been exposed to television fare for 
so many years, each one with 
sharpened taste and more sensi- 
tive taste buds. 

One of my associates who fid- 





dles with a slide rule has figured 
out that Americans as a whole have 
viewed three-quarters of a trillion 
hours of television. That’s more 
exposure to any one human activity 
in all history, except for sleep and 
work. No other man-made product 
ever had as much testing in its 
first decade as did television. 
Those smoking room yarns about 
the chairman’s wife liking the star 
and this being responsible for a 
program buy is a “once upon a 
time” thing nowadays. Today’s 


film series buy just has to be ut-} 


terly professional. This means 
there can be no room in planning 
or production for the amateur or 
lackadaisical practitioner in syndi- 


| cation. 
I am happy to affirm what must | 


be public knowledge—that syndi- 
cation business is good and increas- 
ing, even while other businesses 
may be finding it tough to hit last 
year’s selling grosses. We have ac- 


|cumulated case histories of “The 
| Progress of the Film Buyer,” from 


his timid entry into television wiih 
a rerun buy in one market, on 


| through a series of steps, to spon- 


sorship of a new film show on a 
regional or even nationwide basis. 

Today’s television buyer wants a 
good show above ali else; he does 
not want to ride the wave of view- 
ing faddism because he’s seen too 
many expensive instances of others 
caught in the ebb-tide of public in- 
terest. 

Then too, happily for syndica- 


| tion, many national advertisers are 


breaking from the constrictions of 


network and spot announcement to! 


enjoy the rich benefits of syndi- 
cated series. This, as the sponsor 
realizes, has been permitted to lie 
fallow too long. For, sponsors in 
the main have learned that syn- 
dicated show series by contem- 
porary standards delivers the pres- 
tige and impact of a network pro- 
gram while, at the same time, pro- 
viding him with optimum flexibility 
in choice of markets, along with 
the cost economy of spot announce- 
ments. 

So, even if the seasonal and an- 
nual “fallout” rate of network 
shows goes on or rises, syndicated 
buys will keep on mushrooming 
because they contain two most at- 
tractive ingredients 

Quality and value. 


These are the forces that power 
syndicated programming upward 
and keep their reels spinning for 
years in transmitting rooms that 
cover the country. 
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factors. 
derive, 


One is the enjoyment kids 
psychologically accepted 


sition to know in advance what’s 
going to happen on the screen. 
gives them a cherished feeling of 
| superiority. The other is that there 








is a new generation of viewers | 


| every year, the same factor that ac- 
;}eounted for the quarter-century 


| durability of radio's late Uncle} 
Don (Carney), to cite just one ex- | 


ample. 

Then, too, how could local sta- 
| tions survive filmed re- 
runs? There's not enough talent 
|or money in the world to pro- 
gram, live, all the 500-odd U.S. tv 
stations now on the air. And if 
there were, 


without 


pay the charges. In the long run, 
without tv adveriising support, 
small businesses would not only 
grow smaller, they'd probably 
shrivel. The entire national econ- 
omy would be affected. 

These are just some of the facts 
which should be borne in mind 
when commenting. on tv’s rerun 
policies. True, anything can be 
overdone. I frankly can’t say 
whether reruns are out of propor- 
tion. 
matter of personal viewpoint and 
individual market situations, But 
it might be worthwhile if some 
editors got off their Mercators for 
a closer look at the realities of 
the tv programming problem. 








and recognized, by being in a po-| 


It | 


there aren't enough | 
local advertisers who'd be able to 


To a large extent this is a! 


Imagine a tv strategi- 


cally placed at 42 St 


camera, 


ing to cross the street against the 
moter traffic. 


tionally involve the viewer in a 
poignant drama. On “live” tv we 
might witness a tragedy. On film, 
the incident might be static and 
| possibly mistaken for comedy. 

| Who can deny that “live” tv, 
| properly programmed, is not a dy- 





| namic force with a tremendous po- 
| tential. The job ahead is to main- 
it 
grams that are not feasible “live, 
such as outdoor westerns, and pro- 


ain a proper balance between pro- 


” 





jthe viewer into “sharing” an ex- 
| perience 

ABC-TV has been moving for- 
ward steadily in programming 
i“live’” shows. Early in its history, 
there was a scarcity of primary 
affiliates in major markets. Five 
years ago, for example, we could 
muster only 14 markets for “live” 
programs with a 52% coverage. 
This meant, of course, that we had 


Ave., “watching” a stray pup try-| 


ABC-TV Near 50-50 Parity 
(Live & Film) For 58-59 


By THOMAS W. MOORE 
(ABC-TV Programming, 


Talent V.P.) 


sparking the ABC-TV entry Into 


and Fifth| ‘live’ programming. 


The recent pacting of Bing 
| Crosby with the immediate sale to 
Oldsmobile means that next season 


The suspense of | ABC-TV will approach a 50-50 par- 
rooting the dog across would emo- 


ity in live-film programming. Not 
only will Crosby star in two spe- 
cials, but we have projected our 


} 


| plans to the point where we are 


| currently 


negotiating for other 
“live” specials in musicals, drama, 
variety and special events. 

The Patti Page show and the 
new John Daly news program be- 
ginning at 10:30 pm plus such pro- 


|grams as “ESP,” “The Mad Show” 


and that highly regarded dramatie 
series, “Interplay,” will give ABC- 


ITV nine hours of “live” program- 


| ming 


out of 22 hours in prime 


} time, 
grams of immediacy that catapult | 


All this is highly gratifying. The 
tv industry has spent a great deal 


|of time experimenting in many 
fields of programming in an at- 


|tempt to satisfy the tastes of all. 
| We have reached that threshold of 


experience where we can now plan 


| boldly in “live” tv making full use 


|}to distribute our product to sta-| 


tions via delayed broadcasts by 
means of kines. 
Competitively, that meant the 


ABC-TV network had to develop 
its programming talent on film in 
order to stay in business. The im- 
mediate impact of Disneyland’s 
“Davy Crockett” series in October, 
|1954, proved to be the turning 
point of the network's program- 
ming structure. The success of the 
Walt Disney programs began to at- 
tract prestige advertisers to ABC- 
TV and enabled us to broaden our 
base in balanced live and film pro- 
gramming. 

| Today, there is a whole new com- 
petitive structure among the net- 
works in the television 
ABC-TV is now “live” in 84 mar- 
kets with an 86% coverage, or, 
nearly nine out of every 10 tv 
homes can see “live” ABC pro- 
grams. Advertisers who want to 


broadcast “live” are swinging over | 1. 


to ABC-TV. 

Such big-name stars as Lawrence 
Welk, Pat Boone, Dick Clark, Pa- 
trice Munsel, Mike Wallace, along 
with the “Voice of Firestone” pro- 
gram, “The Wednesday Night 
Fights” and special events such as 
|Report Card, 1958” have been 
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of the tv camera. 

Certainly, the tv medium has 
not yet fully realized its potential 
to do the kind of thing it does best: 


|“‘live,” actuality broadcasts of 
events as they happen. “Person to 
Person” comes to mind as an ex- 


cellent program in this field. Here, 


|the use of camera techniques in a 





cotton 


industry. | .. 


| 


| 





simple, uncomplicated _ situation, 
creates a “human” factor that ts 
both arresting and intriguing. 

On ABC-TV, the extraordinary 
success of Dick Clark’s “American 
Bandstand,” has been achieved by 
focusing the camera on a “human” 
situation. The viewer is sitting 
watching people have fun. It's al- 
most as simple as that. 

Television is a very flexible and 
dramatic instrument of communi- 
ABC-TV will experiment 
with all types of programs to take 
full advantage of its potentialities. 


IB & H Tunes: Answer 








(a) “To Keep My Love Alive” 

(b) “On Your Toes” (verse) 

(c) “The Most Beautiful Girl in 
the World” 

(d) “Too Good for the Average 
Man” 

(e) “The Girl Friend’ 

“Blue Moon” 

. “Mountain Greenery” (from The 
Garrick Gaieties—reappeared 
in Allegro) 

(a) Vivienne Segal (Pal Joey) 

(b) Ruth Etting (‘Simple Simon) 

(c) Bing Crosby (Mississippi) 

(d) Al Jolson (Hallelujah I'm a 
bum) 

(e) Gene Kelly (Pal Joey) 

. (a) “The Lady Is A Tramp” (“I 
still like Roosevelt and think 
he’s champ”) 

(b) “Give It Back To The In- 
dians” (“Dewey's put an end 
to sin”)—-also—“Disgustingly 


Rich” (“simple and screwy, 
voting for Dewey”) 
6. (a) “On Your Toes” (from on 
Your Toes) 
(b) “Over and Over Again” 


(from Jumbo) 
(c) “Do It the Hard Way” (from 
Pal Joey) 
. (a) “Manhattan” 
(b) “Give It Back To The In- 


. (a) By Jupiter 
(b) Higher and Higher 
(c) Present Arms 


. “Spring is Here” from Spring 
is Here 
“Spring is Here” from I Married 
An Angel 
10. (a) “On A Desert Isle With 
Thee” (from A Connecticut 
Yankee) 
(b) “At The Roxy Music Hall” 
(from I Married arm Angel) 
The Three B's “(Bach, 
Beethoven and _ Brahms) 
from “On Your Toes” 
(d) “Queen Elizabeth” 
The Garrick Gaieties) 


(ec) 


(from 
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The Customer ISN'T Always Right 


[SOME BURY THEIR HEADS IN MARTINIS] 


PPE SPE HOEOOOOH By GEORGE T. SHUPERT *********4+4+* 
(Pres., ABC Film Syndication) 


materials are cvailable. It they are 
going to buy syndicated film shows, 
they will be able to buy only the 
“leftovers.” They will not have 
purchased far enough in advance, 


444444444443 
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This may be heresy but we at 
ABC Film Syndication don’t feel 
that the customer is always right 
although it may be more expedient 


on some occasions to make him 
think that we do. We have several 
varieties of customers and I'd like 
to describe three of them in this 
article. I feel that it is especially 
important to do this at the present 
time when economic conditions are 
such that thev are influencing all 
buying habits including those re- 
lated to syndicated films. 


to formulate a merchandising cam- 
paign and will just throw their 
shows on the rir, without support 
of any kind. Unless they are very 
lucky, their fall-winter campaigns 
will not be successful and they will 





done any better because of the 


| “recession.”—or worse sti!l—blame | 


| it on the film program they bought 
f-om us. 





probably rationalize their failures | 
| by saying that they couldn't have | 


| Warner 


We have one variety of customer | l The ‘Vultures’ 
of which we'd like to have mere. | A third customer group can only 
These are the “A” or “Prime” | be described as “vultures.” These 
group which is comprised of astute | are the men who exploit a bad 
businessmen. They know they can’t s‘tuation rather than try to rectify 
count on orders wafting through it. These customers greet our sales- 
n with cries of poverty. They 
the transom. They realize that they | 91x as if they are planning to file 
are go'ng to have to increase their | bankruptcy papers within the next 
sules efforts in order to match last '24 hours... or they admit freely 
year’s business. They are going to | that they think they have the film 
‘ : 7 pe in| S@lesman over a barrel and that 
weed out the “order-takers he'll have to practically give away 
their companies and replace them hic product if he hopes to do any 
with men who know how to sell. | business. Eee is sg ge _ 
. ; find most dangerous. is is the 
— per parle spar croup that is most destructive, not 

what syndicate 


. |onlvy to our film business, but to 
them and they plan to continue to puciness conditions in general. 
use it in the upcoming season even 


A couple of years ago we had a 
though increased production costs| forerunner of this experience. 
make it necessary for them to pay | T'ere was a lot of product avail- 
slightly higher prices for the bet-|ahle and because of the larve in- 
ter quality shows. This group of|ventory, many stations and ad 
customers is a forward looking | atencies forced syndicators to cut 
group. They will be big contribu-| prices drastically. As a result of 
tors to the faster return of a more! this cut-down in selling prices and 
normal economy. ef course in profits, manv of the 

+ as eS film companies reduced the num- 
aa ___The “Do-Nothing’ || her of new offerings the following 

Unfortunately, this group doesn’t s°7c0n. Buyers were hard put to 
represent all of our customers. We | fird usable, quality procramming. 
have another variety of customers! Fortunately this situation didn’t 
which can best be described as “do- | last very long. Syndicators became 
nothings.” They know that business| more cautious about the number 
conditions are not ideal but they|cf shows they would release each 
refuse to do anything about them. year. Buyers realized that if they 
They realize that fall is approach-| wanted a constant flow of new 
ing fast but rather than make posi-| n~-d»ct they would have to nay 





tive plans, they are just burying 
their heads in their martinis, wait- 
ing for something to happen. By 
mid-September they will suddenly 


| fair prices for it. We know, from 
|}our own operation, when we re- 
leased “26 Men” last summer we 
found a good market for the show 


realize that they have formulated | We were able to sell it at the prices 
no plans and will, as their deadline | we established to assure us of a 
approaches, reach out for whatever) reasonable profit. The success of 











MEL BLANC 


The Jack Benny TV Show 
Bros. Cartoons; Animated 


|| TV Commercials and Capitol Records 








the first year has enabled us to go 
ahead with a second year’s produc- 
tion so that first year buyers will 
be able to continue their successful 
campaigns. 

Due to the present recession we 
have a greater number of new 
prospects for syndicated film 
than ever before. These prospects 
are among national advertisers who 
need more efficient advertising 
outlets than those provided by na- 
tional media alone. With national 
advertisers concentrating more 
heavily in their key markets, they 
are forcing local and regional ad- 
vertisers to spend more in order 
to maintain their positions. We 
have a larger supply of prospective 
customers than ever before, and 
can look ahea.i with confidence. 

At the present time nearly 60% 
of all stat‘on programming is on 
film so that there is a real need 
for a continuing supply of filmed 
programs. TV stations and their 
sponsors cannot afford to have this 
supply decreased. In filmed tv 
programs, as in anything else, the 
buyer gets just about what he pays 
for. If he pays the asking price 
of a reliable film syndicator he will 
get all sorts of extra services to 
help make his film shows success- 
ful. If he balks, he may get this 
year’s show at a cheaper price but 
there’s no guarantee that he'll get 
the type of quality he wants. 

If you are a buyer of syndicated 
film and are planning to stay in 
business over the long haul, there’s 
only one group of customers to 
which you should belong. The wel- 
come mat is always out. 
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More FICTIONARY 


By NOEL MEADOW 


Best seller: Holds the finest wines. 

Amen: Highly recommended for women. 
Walkie-talkie: Film shot entirely outdoors. 
Freudian slip: Brigitte’s undergarment. 
Smorgasbord: Do-it-yourself goulash. 

Optimist: Checks your vision. 

Eschew: Gezundheit. 

Make no bones about it: A dog’s life. 
Intravenous: A Greek goddess. 

Double negative: The second time she says “No.” 
Hypochondriac: The fellow who takes Alka-Seltzer and club soda for 


a chaser. 


Piot: Where an unimaginative writer gets buried. 

Broad daylight: The ambitious actress who gets up before noon. 
Between the sheets: Carbon paper. 

Vested interests: They've also got to take the “angel's” shirt. 
Demijohn: Bathroom for a child. 

Massage: Something that was sent to Garcia. 

Teacher’s pet: But they don’t recommend it to their pupils. 
For crying out loud: What the babysitter quit for. 

Adultery: Children under 16 not admitted without one 
Second-story man: The author who ignored his first rejection slip. 
Barrister: Something you slide down on. 

Motion from the floor: Bumps-and-grinds. 

Versus: A book of poems. 

Many happy returns: The day after Christmas at Macy's. 
Roster: A hen’s husband. 

Syntax: A levy on a certain type of pleasure. 

Out on a limb: Marlene Dietrich's ankle bracelet. 

Necessary evil: The villain of a play. 

Good mixer: Sterling silver swizzle-stick. 

Pointless: N. G. pen. 

Corkscrew: A handy gadget that opens conversations at a press party. 
Modern sculptor: Keeps his figures crossed. 

Down to earth: Weekend for a Martian. 

Credit standing: If it’s in order, you sit pretty. 

Girdle: What boy meets. 

Etc.: Comes when you're at a loss for words. 

Caisson: Court’s in session. 

Two-way stretch: Two terms imposed consecutively 

Ahem!: A lousy actor. 

Private eye: Your mother-in-law. 

Intent: Where Indians lived. 

Harsh: A form of corned beef. 

Pig-Latin: A non-kosher tongue. 

Blockbuster: Could knock your head off. 

Forte: When life begins. 

Trust fund: A small loan. 

Co-maker: Your rival for the same girl. 

Bull market: Where actors exchange their views. 

Common stock: Inexpensive hosiery. 

Arrears: The actor who plays the back section of a horse. 
Working capital: Washington, D.C. 

Diplomacy: Intellectual triple talk. 

Net profit: A fisherman's catch on a lucky day. 

Commission merchant: An actor's agent. 

Lariat: An honor conferred upon a great poet. 

Inhibit: The house you live in. 

Forebears: Safer than one wolf. 

Dapper: A baby’s toga. 

Virtuoso: An inexperienced girl. 

For external use only: Money. 

Proofreader: The guy who checks the facts on the whiskey bottle 


labels. 


Double take: A tax on a tax. 
Hawaii: The country where the lei's the thing. 
File clerk: A safecracker. 











Who Gares About TY? 


Sean Continued from page 37 








creampuff called “Indiscreet.” Its significance is miniscule 
but almost all critics have acclaimed the quality of its 
writing, directing, mounting and performance. 

This is as it should be. As in all other mediums, qual- 
ity must be everyone’s concern if television is to enlarge 
and secure its brave beginnings. To suggest shrinking 
the canvas to concentration on dran.a alone and to 4 
particular form of drama, presented in a particular mold, 
is surely creative astigmatism, astounding in its lack of 
vision and scope. It is, also, such arrogant self-service as 
to be terrifying were it not such palpable nonsense. To 
embrace it as a total solution to all television’s program 
problems would be as irresponsible as to ignore that a 
problem exists. 

In this writer’s view the difficulties will not be over- 
come by complaining about them. Baiting the advertisers 
and their agencies as the ogres who crush initiative, ham- 
string significance, and think only in terms of yesterday's 
successful formulas will accomplish little. If they are 
guilty of buying and perpetuating some of television's 
shabbier works they also made possible its great moments. 
They are as eager for the sweet smell of success, for 
projects whose soundness and excellence give them dur- 
ability as we. We must ourselves be better salesmen, more 
persuasive missionaries for those great undertakings in 
which we greatiy believe. The quality successes itemed 
above were born and prospered in that way. 

Caviling at the critics for their harshness, their insen- 
sitivity, their failure to appreciate the enormity of our 
tasks in a trail without end or satisfaction. If for every 
Gould and Crosby who at their worst at least write well 
and at their best write knowingly and provocatively, 
there are a regiment of those who pursue the vanishing 
eraft of gossip mongering, others whose outpourings seem 
to be based on misinformation and inattention; still others 
whose hallmark is their insularity, so be it. Gibberish 
reaps its own reward. One Jack Bellow rewarded them 
in a recent letter to the New York Daily News, in which he 
commented on the eritics as follows: “I hate to say it 
but I think most of those guys are cracked.” 

The tired game of rating-hating, the bemoaning of tele- 
vision’s inexorabilities of time and pressure are similarly 
watsteful tiltings at well entrenched windmills. 

Television's best chance to energize its birthrights lies 
in unrelenting attention to the problems of time, talent 
and dedication. 

By time, I mean the months and years if necessary, to 


thoughtfully, scrupulously and honestly weed out ideas, 
refine them, polish them so that when they are presented 
to buyers and subsequently to the public they are finished, 
skillful, professional pieces of work. No matter the form, 
there is no substitute for time in making it efficient. To 
date, all other forms of art seem to understand that re- 
quirement better than we. Those of us who have learned 
the lesson must be insistent on preaching what we prac- 
tice. Twelve :aonths’ preparation is not too much for a 
show that is to have real excellence, real entertainmert, 
educational or informational quality of a kind designed to 
make it class programming with mass appeal. 
‘Do You Want It Quick or Good?’ a 

Logistically, this obviously means substantial invest- 
ment of not only time but money, long before the end 
results are visible or measurable. But it is the minimal 
risk and more important, it is the maximum insurance 
against failure. It is the only real guarantee of success. 
Howétd Lindsay once said to me: “Do you want it quick 
or do you want it good?” There is no middle ground. 

It also seems to me television's principal creators, be they 
producers, directors or writers would be better equipped 
to blaze profitable new trails if they were not so drenched 
in television. Lindy’s, Louis & Armand’s, and points east, 
the proscribed confines of Hollywood’s watering places, 
noses buried too long in Nielsen and Trendex are fallible 
formula for fresh and rewarding approaches to uncharted 
seas. They are not conducive to daring. I suspect we 
would all profit by wider contact with minds less familiar 
with our problems, more likely to open our minds, broad- 
en our perspective. 

Talent, like quality, is everybody’s problem. It doesn’t 
lie in the performing area alone. It lies equally in trying 
to develop from within and lure from without the skills 
that can conceive, develop and carry forward major un- 
dertakings, calculated to push back television's horizons, 
give it new and commanding enterprises designed to sus- 
tain it as a major factor in American life. Imagination 
and boldness in concepts, in execution, in methods of 
staging, in use of the camera, in dramatic form, are some 
of the areas where great achievement and great rewards 
await the talents large enough to seize them. These are 
the assets television must busy itself incessantly in ac- 
quiring and uncovering. 


I don’t know what others may be conjuring. I know that 
Ed Sullivan has a new project that meets these require- 
ments; that “Small World” has that rare kind of imagina- 
tion and adventurousness, that many of the productions 
that Coe, Houseman and Brodkin will be presenting on 
“Playhouse 90” represent that manner of out-size concept 
and determination to crash the barrier. But still they are 

all too few. There must be more, They can only come 











when television secures to itself comparable talents, as 
varied and as large. 

And television needs dedicated men; men who are de- 
voted to the proposition that this medium represents an 
unparallelled opportunity to serve the American people by 
entertaining, educating and informing more of them more 
quickly and efficiently than ever before, who believe that 
a life spent to that end can be a useful, purposeful and 
rewarding one. 

With that high sense of responsibility must go an in- 
sistence that the medium ceasingly try in all its works to 
raise the level of its output, that it take its place as a 
major art in the full sense of the word. Television needs 
men who care about every phase of its many faceted life 
who can and will speak out for it maturely, wisely and 
compellingly as Frank Stanton has done on a variety of 
topics, as Bob Sarnoff did recently to the press, as Erie 
Severeid has just done on the subject of criticism. 

These and the program people who insist on the best, 
are dedicated to the rejection of the shoddy and seconds 
rate who see television in the proper perspective require 
ing quality through a vast diversity of undertakings, are 
television’s best hope of fulfilling its mission. They care 
in the large, rounded total way that understands televi- 
sion’s full responsibility, its gargantuan potential. 

They care in the only way that counts. 


EEE 
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Mr. Kincaid & The Big Idea 


——aeeees CONtinued from page 0 ld 


all the camera angles and call the shots. Next he'll think 
it’s one of his writers and he'll start supervising and re- 
writing the scripts. His insecurity won’t stop there. He'll 
have to take over a'l the producer's jobs, and by this time 
next month he’ll also be conducting the orchestra, light- 
ing the sets, designing the scenery and putting the makee 
up on the guest stars. Boys, within 13 weeks Harry Homer 
will be out of television! ” 

The men sitting around the table were silent, stunned 
by the logical brilliance of Kincaid's vision. 

“Then,” Kincaid said, “we wait six months and an- 
nounce that we have finally prevailed upon that alltime 
great, Harry Homer, to come out of retirement and mak 
a triumphant return to television.” Kincaid sat down an 
clicked the switch on his intercom. 

“Miss Jones,” he said, “get Harry Homer on the 'phone 
I've got great news for him.” ; 

Quale shifted nervously in hig chair. “Chief,” he said 
hesitantly, “Suppose that six months from now there's 
&@ new trend?” 

“Shut up!” said Kincaid. 
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Live Drama Vs. Critics 


By DAVE JAMPEL 
Tokyo. 
One of video's most successful dramatists has placed the burden of 
responsibility for the death rattle of live drama in the laps of the 
critics and called for a reappraisal of the position of the professional 
set viewers. 

'. E. Hotchner verbally dismembered the critics for their eagerness 
to give hasty and unconsidered reactions in a manner he thought more 
in the tradition of the baseball scribe. 

Stipu'ating that “this is not the usual thing of carping on critics as 
I myself have been treated very well by them,” Hotchner told Varzety, 
a somebody should do a sound approach to the role of the tv 


I think 
critic.” Fe then proceeded to offer what might serve as a preface to 





such an undertaking. 
On the reasons for the scratching of such live dramatic entries as 
° to One,” “Kraft Television Theatre,” “Matinee,” “Climax” and 
the sometimes dramatie “Seven Lively Arts,” Hotchner said, “everybody 
hes h's evn theory and nobody really knows. There have certainly been 
alo mmplaints on the commercials interrupting the way they do 
and « ‘encies making the shows safer and safer. And there is no 
cou nat was exciting after a certain length of time begins to 
« ip Bet the function of the critic should be something more than 
j the hits, runs and errors.” 
cribed pro set oling as “a curious kind of criticism” 
unlike » | ned judges of books, films and restaurants. “We can’t 
I l tre ks, see all the movies or eat at all the restaurants,” he 
noted ’ » certain men who are trained to give an opinion on | 


— 


( 


you read five of them and are either attracted to it | 
or no 





‘Post-Mortem’ Critics | 





he declared. “It’s saying a few 


( 1 is a post-mortem,” 

v ( body. “The show is over and done with. Nobody can go 
see it I ». They write the’r dispatches in 20 minutes like a base- 
bail t It's horrible and serves no purpose. They make you feel | 

either wonderful or terrible. 
vy where the tv critic came from. I suppose off the | 

sh mr ne ; or f om tI e 

havi -d for a long time around a drama desk and break in slowly | 
to be ab'e to write with the intelligence and style of Atkinson, Kerr or 
GC 3s, they t grew up like wecds } 
the same frem the New York Times all the way down to the | 
D y id all the way around the country,” observed Hotchner. 
“With t flow of tv as it is, 12 hours of programming day in and day | 
ol they're on a treadmill of making up pundit remarks.” 
Hotchner excepted John Crosby and John Lardner from his com-| 
ments singling out that twosome for their observations, intelligence | 
and style. “They don’t usually work on a 20-minute deadline,” he 
snecificd. “They think in terms of several shows and make a point. 1| 
think a real first-rate tv critic should be literate, set a standard and | 
help us ep up that standard. And,” Hotchner pointed out, “he 
should know what goes into tv.” 


Let's get down to cases,” the author implored. “A new program was | 
announced cal'ed “The Seven Lively Arts.’ John Houseman was put in| 
char Robert Herridge was to produce and Virgil Thompson was | 
named musical director. A lot of talented people and a lot of money 
ficured into it. The stated purpose was to do things unusual, different | 


ge, 





from ordinary television. The first show was by S. J. Perelman called | 
‘The Ways of Love.’ It attempted something that was basically a very 
good idea, but very difficult and it failed. It was announced as the first | 
of a highly-experimental series. 

“The morning after the critics jumped on it as if it were subversive,” 
Hotchr cited. “They were a set of the most viol.nt notices I've ever 
seen with the New York Times leading the pack. } 

Obviously a program like this needed sponsorship. CBS was taking | 
an enormous risk. The following programs, like the first really good | 


jazz show, the story of the disaster of the Centralia Mines and the one 
I did, ‘The World of Nick Adams,” made the critics rhapsodic. But their 
first violent blast was the death knell. The only effect the tv critic has 
is on the advertising agencies and after their first-show reviews you 
couldn't have sold it for $5.00. 

“And so it died. All the critics wept crocodile tears. But no one was 
man enough to admit the reason. They couldn't accept the fact that they 
had killed it. They should either ignore the first show or realize that it’s 
the first of a series. They don't realize how hard it is to get an organi- 
zation functioning. All that came was the hits, runs and errors saying 
we had a terrible ball team and should get off the field. That's a perfect 
example of what's wrong with the kind of criticism you get.” 

Hotchner also belabored the New York Times for not displaying the 
game impartiality on the tv page as on the drama and films pages when 
considering letters from readers taking exception to the local man. He 
noted his own original, “Last Clean Chance” for “Playhouse 90” which 
was Paul Muni’s only tv shot, as an example. 

The story was concerned with a disbarment and Hotchner, a former 
practising attorney himself, said the Times review called it, “technically 
wrong and suggested it would be good if I knew something about the 
subject.” Hotchner said the head of the New York Disbarment Com- 
mittee. who was the program’s technical adviser, then called the Times 
and embarrassed them. “Many lawyers wrote me saying it was the first 
time they had seen lawyers shown as lawyers and I know many ietters 
were written to the Times in protest. At no time, however, did any of 
this appear in the press. It’s a fear on the part of the reviewer. Other 
writers tell me they've had the same experience with the Times. And 
it's not only the Times, but others. It’s a one-way voice. TV critics 
should not be the tv editor as it is on most papers, This makes him a 

tator.” 
ao “r was stopping here after an 0.0. with Otto Preminger of 
Southeast Asian sites. The writer will tackle his first screenplay in the 
producer's next opus, “The Other Side of the Coin” which will be lensed 
in Malava early next year. Book is by Oscar-winning Pierre Boulle who 
penned “The Bridge on the River Kwai.” - 

He said he was not driven to screenwriting but considered it an 
opportunity, having turned down several tv offers. Hotchner believes 
live tv drama will be back “bigger and more important. 





A-R’S MICHAEL INGRAMS’ 
TV SERIES ON ‘AMERICA’ Adventure,” a travel documentary, 


Michael Ingrams, Associated-Re- currently is making the agency 
diffusion executive, is currently in! ;ounds. 
the U.S. gathering material for | Distributed by Screencraft, the 
a quarter-hour filmed series on series of 39 episodes, available in 
America tentatively titled “Look-| color or black r= —. . a 
America.” |for an airing date this fall. 

Ingrams stated that the weekly the show is _ — ~~ it 
quarter-hour show on the U.S. is| will be put into e syndication 
an attempt to supply regular tv | hopper. 
coverage from America. In the| Bob Rasback produced, with Tom 
proposed series, slated to be kicked | Corradine as associated producer. 
off Sept. 17 by A-R, Ingrams will} Principals in film are adventurer 
write, direct and appear in the| Lee Green and his photographic 
program. |crew with footage from all points 

Ingrams’ last assignment was/of the globe incorporated in the 





Nes Green’s Adventure 
Documentaries Peddled 


“Lee Green’s Rendezvous with 
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‘Economy Time’ 
Good To Plant 


Program Ideas 





year in the fall. 





with the hour-length “USSR Now” | skein. 





(V.P. in Charge of the NBC 
Radio Network) 


Summer is Idea-Planting Time. 


act now will get more for their fall 
advertising dollars. 

Let me spell this out: Advertisers 
begin new cainpaigns for the next 
Frequently they 
introduce new ideas, new copy 
themes, new slogans. Even if these 
ideas are great, there is a certain 
amount of lead time before the 
new materia! becomes impressed 
upon the minds of prospective cus- 
tomers. With television shows and 
magazine pages costing what they 
do, this lead time is an expensive 
item in an advertiser’s budget. 





| 
| 
| 


obit side,” Hotchner speculated. Instead of | Advertisers who realize this and | 


TV Films Content To Drift 
Along With the Tide, Hence 
The Tidal Wave of Axings 








By DAVE 


Hollywood. 

There's a desperate search for 
top creative talent in the vidpix 
industry here, as more and more 
companies have come to realize 
those 40-some axings every spring 
aren't the whims of a sponsor— 
they’re mostly due to mediocrity, a 
sad lack of any genuine quality. 
For years mog, of the Hollywood 
vidfilmeries cashed in on _ the 


| gravy train without giving much 
| thought 


to quality, because in 
those days there was still an ele- 
ment of novelty, still excitement if 
a “name” star popped up in a vid- 
pic, but those days, even the die- 
hards concede, are gone forever. 

It’s all too reminiscent of the pix 
biz and its lush b.o. days of the 
1940's, when anything on film 
would reap a lot of coin. For 
years, anything on tv would do 
fairly well, and the few quality 
series (“I Love Lucy,” “Dragnet,” 
etc.) were the exceptions to a 
standard on a par with the B pic- 
ture 

Perhaps the recession hastened 
the process, but this past spring 
bankrollers of vidseries were more 


| determined than ever to try for a 


But advertisers can save this ex- | 


pense by planting the ideas in a 
more economical medium during 
June, July and August. What 
medium? Well, if you'll take one 
man’s biased opinion, network 
radio is the best bet. 

At a mucn tower cost, an adver- 
tiser can use the theme of his tele- 
vision commercial or the key copy 
points of his magazine layout in 
radio commercials over the Sum- 
mer. He will then be seeding the 
consciousness of all his prospects. 
When his tv commercial goes on 


in the fall or the magazines he has | 


chosen hit the street, his potential 
buyers will already be familiar 
with his message. So, the “sell” 
will take place much more quickly. 
Several advertising agencies 
have discovered this and are re- 
commending to their clients that 
summer radio is the ideal means 
of heraldiftg a fall campaign. 
Once the campaign gets under- 
way, radio again has a money-sav- 
ing function. When a product has 
been established in the minds of 
consumers through visual presen- 
tation, network radio cffers the 
best and least expensive method 
(Continued on page 50) 
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Host of WRCA's Brand New “GUBST OF HONOR” 
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better show, and their first step in 
this direction was to get rid of 
what they had, so close to 40 series 
bit the dust. 
however, to result the 


Say as a 





It would be wrong, | 





KAUFMAN ———— 


, work for a certain, not too-higt 
‘salary. Over the years, this policy 
accumulated nothing but the cei 
luloid mediocrity which has caused 
all the grief facing the companies 
today. Not only that, but now that 
they’re willing to pay for top execs 
they don't know where to find the 





breed 

Cypical of the frantic search go- 
ine on is the case of TCF-TY, the 
20th-Fox tv subsid. For a long 


time, they were hunting for a fine 
creative production head, but 
cou'dn’t find one. Early th’s year 
20th-Fox signed “Playhouse 90’ 
producer Martin Manul's to a fea 


ture film contract But as TCF’s 
problem intensified, Manulis was 
talked into taking over as produc- 





tion head of that comneny, ob- 
viously a good step for 20'h dut 
how many producers are there in 
tv with the enviable reputation 
of Manulis? 

While those close-to-40 film 
serics which got the ax were re- 
placed by other, new film series, 
there isn’t any assurance the axing 
figure won't be as hicth—or high- 
er—next spring It's a gloomy, 


albeit realistic, viewpoint 
As a maiter of fairness, all the 
blame for what’s stuffed down the 


public’s gullet shouldn't be put on 
the production companies Much 
of what's bad is the direct result 
of interference by the advertis- 
ing agencies in Many cases, the 


sponsors, in some. 


quality next season will be much | 


improved. Tradesters, many of 


those making the vidpix for next | 


season, don’t look for the semester 
to be markedly different than last 
year, and some off-the-record that 
it may be the worst yet on tv. 

It's not a pretty picture they 
paint, but they point out nothing 
new looms on the tv horizon for 
the next season. Again westerns 
dominate; there will be the 
customary quota of situation come- 
dies and dramas, and a sprinkling 
of mysteriosos and _  actioners 


About the only new series which | 
shows promise of providing some- | 


thing with a dash of excitement is 


ducing for Westinghouse, on CBS- 
TV. And even here it isn’t so 
much a new approach as the fact 
that Arnaz’ Desilu company is as- 
sociated with quality, which seems 
to give assurance of an above-par 
series. 

While most of the telefilmeries 
now have come to realize they 
must have the best creative talent 
to turn out their product, they are 


faced with the fact a top tv exec | 


is the most scarce product n 
Hollywood. Mistake was made in 
the beginning of hiring “B” pic- 
ture people or just about any 


writer or producer who would 





; 


| 


| 








hour-long “Desilu Playhouse” | 
series, which Desi Arnaz is pro- | 


| to 


Too Many Doctors q 

Here’s an actual case of what 
happened in one instance, although 
;Mames must be concealed to pro- 
;tect the innocent. A_ vidfilmery 
bought what it considered a fine 
script from an established writer; 
a number of execs at the company 
approved, then sent it on to the ad 
agency, part of the established pro 
cedure on every show; agency re- 
plied it approved, with reserva- 
tions, and proceeded to chanze the 
script drastically, but before the 
producetion company could pro- 
ceed, the revised script had to be 
okayed by the sponsor; the spon- 
sor also chose to make changes, 
so that what was returned to the 
production company and finally 
shot bore little resemblance to 
| what was bought, and when finally 
aired, was a bomb. It’s all dis- 
couraging, and one of the primary 
reasons there isn’t too much con- 
fidence hereabout that next sea- 
son is going to be much different. 

Feeling in vidpix circles is that 
a top exec, one with stature and 
know-how, could possibly have 
| more luck in staving off the attacks 
|from Madison Ave. Many point 
ite Manulis, and to Fred Coe, as 

examples of producers who brought 
to television many a drama with 

| guts. Significantly, however, both 
are in live tv, Manulis coming to 
vidfilm next season. 

This is the age of the hack, how- 
ever. Whether you like it or not, 
the hack writer who prides himself 
on turning out two and three 
scripts a week, is most in demand 
and accumulatiny lots of that green 
stuff in his bank account: the hack 
director who brings the picture in 
on time (“never mind how good it 
is”) is always working: and the 
hack producer {isn't going to have 
worry too much about finding 
a job in the jungle. 

Efforts are being made to change 
the picture, to im»rove vidfilm 
quality. But such effort is coming 
from only part of the vidfilm world 
in Hollywood, and many times the 
creator sounding off for quality 1s 
drowned out by the businessman- 
producer who commands that the 
budget be met on time, regardless 
cf how. 

Certainly, no one expects tv film 
to be a luxury item with plenty 
of time for this and that; the 
budgets just aren’t there for any- 
thing but a no-nonsense operation 
However, the unfortunate part o 
the entire picture is that aside 
from a very few companies, there 
is no genuine effort and concer 
being displayed toward improving 
what will be seen on tv. In the 
main, the attitude is to drift along 
with the tide, even though it turns 
into a tidal wave of axings every 
spring. 
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Bumper Crop 


aaa aaa aa* 


of TV Paperbacks For '58-'59 


VIDEO, LIKE PIX, REALIZES BONANZA IN PROMOTIONAL TIE- 
INS; POCKET BOOKS STILL IN THE FOREFRONT AMONG 
PUB HOUSES; KID SHOWS IN BIG DEMAND 


+ Oot O44444444444664444644444444 By JO RANSON+ +444 


The paperback publishers of 
America, having established a firm 
relationship with film promotion 
departments, are turning their at- 
tention to similar tie-ins with en- 
terprising network tv programs. 

It has been a happy marriage, 
according to the major soft book 
houses, and the 1958-59 video sea- 
gon promises to produce a bumper 
crop of mutually profitable tie-ins. 

Hollywood film makers, almost 
since the inception of the inexpen- 
sive paperback, have played a large 
role in this brand of promotional 
endeavor. A _ recent sufvey in 
Variety revealed that there are 
ever 200 film tie-ups this year with 
the paperback publishers. TV, it 
is estimated, will have upwards of 
100 tie-ups with adult paperbacks, 
children's books and other reading 
matter designed fer both young 
and old readers. 

The basie difficulty with many 
tie-ups is that the programs are 
onetime dramatie shows or short 
runs according to the pro- 
motion folks who deal in the small, 
softcover book biz. In some in- 
stances, it is impractical to work 
out tie-ups with the onetime shows 
unless they are preceded with a 
great deal of advance publicity and 
are of worthwhile magnitude. The 
pocket book people try to find good 
longrun series for promotional 
deals, and here they've been re- 
markably successful. Furthermore, 
tv shows are frequently planned 


ries, 


and programmed within a time 
limit that is too short for the 
paperback outfits to get books 
ready, promoted and distributed. 


These are some of inescapable fac- 
tors that determine the number of 
video tie-ups they can arrange. 
| Pocket Books Hot 

The most aggressive,. right-on- 
the-ball paperback organization en- 
gaged in tie-ups with network tv 
promotion departments is Pocket 
Rooks. This pioneer outfit in the 
development of the inexpensive 
paperback really got rolling a few 
years o when it tied in with a 
display prepack for its edition of 
“Baby and Child Care,” including 
window streamers and rack cards— 
all promoting Dr. Benjamin Spock's 
tv program sponsored by Beechnut. 

Following this was an advance 
promotion with National Telefilm 
Associates to promote a package of 
films they were offering for sale to 
tv outlets. Into a slip box went 
copies of Pocket Book editions of 
“Junior Miss,” “Cluny Brown,” 
“Tobacco Road” and “Jane Eyre.” 
These were sent to station man- 
agers pointing out that good books 
make good tv shows. Books were 
offered to tv stations thru NTA 
for promotion by the shows. There 
wes a healthy response to this 
offer, it’s reported. 

As a result of this adventure in 





1 





tv tie-ups, Pocket Books set up a 
number of other deals with top- 
rated tv shows. It made an ar- 


with DuPont Show of 


rangement 


the Month to plug, on a mutual 
basis, “The Bridge of San Luis 
Rey” and “Wuthering Heights.” It 
formed an alliance with the Old 
Gold “Court of Last Resort.” 
Here the Erle Stanley Gardner 
book was distributed in point-of- 
sale display prepacks which 


plugged the book, the show and 
Oid Golds 
Curr: tie-ups with Pocket 
Books are numerous and evidently 
off to a booming start. “The Perry 
Mason Show” on CBS-TV, based 
on the Gardner mysteries, is being 
promoted with a wire wall rack 
prepack containing Pocket Book 
Editions of each of the books used 
as a basis for a show. Titles in- 
clude such bestsellers as “Case of 
Restless Redhead,” “Case of the 
Silent Partner,” “Case of the Sulky 
Girl” and nine or 10 other titles. 
As new shows are scheduled, the 
books in the racks are brought up 
to date. 
. The “Dragnet” series on NBC- 
TV has also proven successful as 
a Pocket Book tie-up. Two books 
dealing with the “Dragnet” cases 
have been written to date. They 
are “Dragnet: Case No. 561” and 


nt 


“Dragnet: Case of the Courteous 
Killer.” Both are originals and 


feature Jack Webb on their covers. 
Pocket Books says it is currently 


+++ 





negotiating for an _ additional 
“Dragnet” title which should be 
in the bookstalls in March, 1959. 

NBC-TV’s “Wagon Train” is an- 
other money maker, it's reported. 
Robert Turner has penned two 
books for tie-ups. The first, ‘““Wag- 
onmaster” was issued three months 
ago, the second will be out in Octo- 
ber of this year and a third is also 
in the wor The books feature 
“Wagon Train” characters, atmos- 
phere and locale. 

Then there's the “87th Precinct 
Mysteries.” Ed McBain (Evan Hun- 
ter) series hag been and will be the 
basis for two past shows, one up- 
coming series and a future project- 
ed series. “Con Man” appeared on 
“Climax” two months ago and 
“Killer’s Choice” appeared on the 
“Kraft Theatre” in May. This lat- 
ter show was used as a pilot for 
the projected series. Ready for ap- 
pearance shortly will be a series 
tagged “87th Precinct,” an original 








STAN FREEMAN 


“THE STAN FREEMAN SHOW” 








based on the McBain characters. | WCBS 
trititiaiiviive-ue | mon. through Pri. 11 
| There’s Always Jack Webb Sats., 1:30-3:30 P.M. 
ay M.C. and Guest Artist, Newport 
Also projected by Mark VII Pro- Carnival of Music, Aug. Ist and 2nd 


ductions (Jack Webb) is a “D.A. 


er Columbia Records and Sesac 
Man’s” series. Transcriptions 
Another highly-promoted Pocket Concerts 
Book deal was “The NBC Book of | NATIONAL ARTISTS CORP. 
Stars” penned by Earl Wilson and Radic. TV. Night Clube: 


illustrated by Wachsteter. It was a | 
Pocket Book original issued in De- 
cember of last year and featured 
thumbnail sketches of 12 NBC per- 
sonalities. NBC realized the pro- 
motion potential of having the 
books displayed in over 100,000 
newstands across the country. In 
return, each performer featured 
the book on his or her respective 
show. Wilson also plugged “The 
NBC Book of Stars” in his syn- 
dicated column. Furthermore, the 
paperback house made up displays 
of the Wachsteter caricatures and 
showed them in various banks, 
store windows. 

A slight departure from the con- 
ventional paperback was Pocket 
Books’ recent one-shot party book 
tagged “Mad Libs,” created by one 
of Steve Allen's writers. It was 
promoted in a special display pre- 


MERCURY ARTISTS CORP. 
730 Fifth Ave., New York 








Mighty Mouse, Wagon Train, Tales 


To Beaver, 
Bowie, Broken Arrow, 
Doody, Heckle and Jeckle, Captain 
Kangaroo, Thin Man, Zane Grey 
Theatre, Dragnet, Lone Ranger, 
Navy Log, Dick and the Duchess 
and Maverick which is slated to 
appear shortly in the Little Golden 
Lines. Also tv show characters in 
the books for kids 
Rogers, Annie Oakley, Buffalo Bill, 
Bugs Bunny, Woody Woodpecker 
and Gene Autry. Pocket Books has 


lecting the titles 
books because some 16 of the top 
25 best-rated programs are in their 


pack and Allen as well as his guests | catalog 

played the game and called atten-| pyblishers of paperbacks are 
tion to the book on the Sunday convinced that a strong tv show 
night program. promotes the books and records 


featured on it and that a strong 
book promotion plugs the tv show 


Nor is Pocket Books overlooking 
the vast potential of selling to the 
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The Moon and Show Biz 


By CHARLES ISAACS 


Variety, Feb. 20, 1962 

HOPE HOPS MOON! 

Bob Hope, a full entourage of entertainers, writing staff, and 
duction crew, will rocket to the moon Saturday to kine a show 
NBC-TV series. It is Hope's first trip off earth.” 

New York Times, Feb. 21, 1962 (AP) 

Bob Hope will leave for the moon Saturday to film his television 
programs, it was announced yesterday by Varrery. He is taking a large 
staff with him to produce the kinescope which will be shown on his 
regular network series for the Butterfly Paper Products Co 

New York Times, Feb 22, 1962 (AP) 

The United States Army Missile Testing Center has thrown an j 
curtain Of around its Cape Canaveral base and is furnishing 
very little information about the plans to rocket the Bob Hope show 
to the moon. Colonel Richards, missile expert in charge, said. “We 
don’t wish to disclose all detail concerning this operation as we have 
information from Intelligence that Russia now racing to send a 
comedian to the moon. We would like to get Bob Hope up there first.” 

Washington Post, Feb. 23, 1962 

The State Department announced that Bob Hope's rocket trip to the 
moon will do much for American goodwill. The department 
man said, “We are not in any race with Russia to be the first 


pro- 
for his 


ron 
secrecy 


is 


spokes- 
to send 


a comedian to the moon. Bob Hope is going of his own free will. We 
believe Russia is sending their comedian up as some form of punish- 
ment.” 

New York Times, Feb. 23, 1962 

The Taxpayers Protective League has wired the Secretary of Trea- 
sury protesting Bob Hope's proposed rocket trip to the moon. The 


wire tersely asks, ““‘Who’s paying for the rocket?” 

Washington, D. C., Feb. 24, 1962 (AP) 

The Senate was thrown into an uproar when a committee chairman 
demanded to know why a comedian, even of Bob Hope's stature, is per- 
mitted to take off in a rocket belonging to the United States Depart- 
ment of Defense. “And have we checked the people going aboard that 


rocket?” the Senator asked. ‘“‘What do we know of Hope himself? He’s 


30-11:45 A.M.; | been to Moscow 


Moon For the Mishegotten 

New York Times, Feb. 25, 1962 (AP) 

Colonel Richards of the Army Missile Center today released a top 
secret statement admitting that there is a United States Army Base 
on the Moon. It had been a well-kept secret, but the talk stirred up 
by Bob Hope’s coming moon trip has made it necessary to declassify 
the information. There are one thousand men at Base One, most of 
whom are electronics experts. Bob Hope was asked by the President 


|if he would entertain these lonely troops and he readily agreed to go 


' 
| 


of Wells Fargo, Rin Tin Tin, Robin | 
Hood, Circus Boy, Fury, Leave it | 
Ruff and Ready, Jim| 
Howdy | 


He is going primarily for this purpose but thinks a kinescope would 
be a fresh slant for his NBC-TV series. “No one has yet been funny on 
the moon,” he said. 

VARIETY, Feb. 26, 1962 

“HOPE NO FLY FOR BUTTERFLY.” 

Butterfly Toilet Tissue Corp., Bob Hope’s sponser, has questioned 
the value of a moon trip. 

VARIETY, Feb. 26, 1962 

ARB ‘American Research Bureau) has applied fer a franc to 
cover all populated areas on the Moon. This unusual project will con- 
sist mainly of moon people interviews to ascertain what American 


hise 


| programs they've watched during the past 12 years. 


include Roy | 


been using sound judgment in se-| 
for this line of} 


DAILY VARIETY, Feb. 26, 1962 

“HOPE ROCKET STILL.” 

The Bob Hope Rocket trip has been postponed for one week due to 
a contractual problem with his writers. They don’t want to g« 

VARIETY, Feb. 28, 1962 

James Saphier, Hope's agent, said today that the writers will either 
go to the moon with Hope or be sued for breach of contract. It is his 
contention that since all Hope contracts always have a clause calling 
for overseas duty, the writers must perform. The writers insist that 
the moon is not overseas. Saphier says that the writers knew about the 
Moon trip before they signed this season’s contracts. They were all 
weighed and measured by Missile Center scientists before the Army 


| tailor-made a rocket to carry Hope, his producer, director, six writers, 


|Les Brown's 


moppets of the land by making pro-/it’s created for. The former in-| 
motional deals with network tv creases book sales and as book 
programs of interest to the kids.' sales increase, the property ex- 


posure is increased wich in turn 
increases book sales even more to 


Its endless line of ‘Little Golden 
Books” and some recordings fea- 
ture such tv characters as Zorro, 
Disneyland, Lassie, Wyatt Earp, 
Cheyenne, Gunsmoke, Woody 
Woodpecker, Mickey Mouse Club, | 
—_— 


so on indefinitely. “It’s just one 
big wonderful circle that keeps 
(Continued on page 96) 
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Band, two engineers, three cameramen and guest star 
Anita Ekberg. Saphier added that they’re now preparing fer the pos- 
sibility of further trouble with the writing staff. “We have some new 
writers lined up,” he said. “They're not as good, but their weight and 
size is perfect for the rocket.” 

VARIETY, Feb. 29, 1962 


Johnny Rapp and Lester White, two of Bob Hope's writers, today 


increase exposure even more and | claimed there had been no mention of the moon trip in their contracts 


“We're used to travelling with Hope,” Rapp said, “but they never 
mentioned anything about going to the Moon.” 

“Jimmy Saphier said we might take a short hop te the Antarctic,” 
White added, “but we got suspicious when they issued space helmets.” 

Mort Lachman and Charles Lee object to the trip on medical grounds. 

Lachman said, “We've had dengue fever in the South Pacific, dys- 
entery in Korea, trenchmouth in Arabia and frostbite in Russia. But 
despite the army's claim that there isn’t any disease on the moon there 
is some doubt that we would ever get back to earth. We want a little 
time to talk this over with our wives who haven't been enthusiastic 
from the start.” 


Agent James Saphier said the writers are exaggerating. “The Army 
has already guaranteed our sponsor that a kine can be returned to 
earth. It's true they haven't had any success so far in bringing back 


men from the moon, but there have been some encouraging near- 
misses.” 

VARIETY, March 1, 1962 

Writers Guild West spokesmen have thrown another clinker into 


Bob Hope's proposed Moon trip. They have asked Hope to sign a mimi- 
mum basic agreement covering reuse of material on “the Moon, Mars 
and such planets as he may visit in the next five years.” 

Variety, March 4, 1962 

Hope’s Rocket finally blasted off at 5 a.m. yesterday 
after a hectic last few minutes of sponsor and writer squabbles. But- 
terfly Tissue served Agent Jimmy Saphier with cancellation papers, 
so at the moment, the entire trip to the Moon is sustaining. The writers 
were picked up by armed M. P.'s and hustled aboard. The Civil Lib- 
erties representatives were told that the Army would consider their 
protests, but that the Defense Department considered the writers part 
of the Armed Forces for this particular operation. Colonel Richards 
said he would begin issuing bulletins on the rocket’s progress and sub- 
sequent landing on the Moon. 

New York Times, March 7, 1962 (AP) Special Bulletin. 

Colonel Richards called a press conference today and gave report- 
ers & prepared statement to the effect that Bob Hope, Anita Ekberg 
and staff are not going to land on the moon. Their rocketship has gone 
into orbit and is circling the earth. Colonel Richards says there is no 
need for alarm as their staff of experts have agreed that the rocket 
will circle for 39 weeks and then be guided to a safe landing on earth. 

VARIETY, March 8, 1962 

Tom Macloon, Butterfly Tissue v.p., announced today that he has 
successfully negotiated a pact with James Saphier, Hope’s representa- 
tive, to pick up the tab for 39 episodes covering the 39 weeks that Bob 
Hope will be orbiting with Anita Ekberg. Saphier has been in radio 
contact with the writers aboard the rocket and they have agreed to 
write the series, but at an undisclosed new high in residuals. 
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How TV Network Schedules Shape Up For ’58-'59 
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(42 available) (Ralston) (Genera! Mills) (Kodak) (Sylvania) (Available) (28 available) 
ee = = ES TS te eee roe ae Se 
VOICE OF RIFLEMAN (Campbell) E.S.P. 
FIRESTONE (Miles) DONNA REED PAT BOONE (Chesebrough- 
(Firestone) (Ralston) (Shulton) (Chevrolet) Ponds) 
~ 9-30— ws Pe eet) dee (Procter & Gamble) | __ tel) a sa 7 LAWRENCE WELK 
(Brown & Williamson) (P. Lorillard) (Dodge) 
NAKED CITY PATTI_PAGE ROUGH RIDERS 11 SUNSET 
TOP TUNES (Quaker) (Oldsmobile) (14 available) STRIP 
- 10:00— INTERPLAY AND en _ (Whitehall) en - 
(available) NEW TALENT TOMBSTONE (American Chicle) 
(Plymouth-Dodge) TERRITORY (Carter) SAMMY KAYE 
WEDNESDAY (Available) c (Manhattan Shirts) 
| 10:30—'_ = ee a ; 5 NIGHT FIGHTS oe i: 4. : 
J. DALY & NEWS | J. DALY & NEWS (Miles) J. DALY & NEWS |. J. DALY & NEWS a 
| (Amer. Home Prod.) | (P. Lorillard) (Mennen) (Amer. Home Prod.) | _(P. Lorillard) 
— s porns = : 
11:00— 
_ 7099-|____ SUNDAY. | = MONDAY |_——s TUESDAY |___WEDNESDAY | THURSDAY | _—sSFRIDAY SATURDAY __ 
| 
| LASSIE | ' — m i a | es i 
(Campbell) < = D. EDWARDS—NEWS — —> 
= 30—| a : (Available) aa _ {Amer Home Prod.) | _—(Available) _(Amer. Home Prod.) | __—(Available) 
J. BENNY & (Whitehall) (Pillsbury) 
BACHELOR | NAME THAT INVISIBLE MAN | LUCY RERUNS | YOUR HIT PARADE| pprRry MASON 
FATHER TUNE (Available) (Clairol) (American Tobacco) (Prestone) 
— Se American Tobacco) | RAWHIDE | __@Gelegp | a, oe a. » = (Armour) 
(Available) (Brown & Williamson) (Socony) (Approximately % 
| NUMBER, PLEASE | WORLD OF GIANTS DECEMBER BRIDE TRACKDOWN available) 
(42 available) (Available) (General Foods) (American Tobacco) 
_ g39_| ED SULLIVAN | __ ay iy oer, a i de i es ee es = 
_ (Mercury) FATHER WANTED: (Parliament) | (Lever) (Brown & Williamson) 
(Eastman Kodak) KNOWS | DEAD OR ALIVE TO TELL THE } DERRINGER JACKIE GLEASON THE TEXAN 
j BEST | (Available) TRUTH | (S. C. Johnson) (Pharmaceuticals) (42 available as of 
| -9-00- = ee (Scott) ‘ee tee oad __ (Pharmaceuticals) i be a a _early January, 1959) 
(Toni) THE (‘S. C. Johnson) (Schick) (Nestle) 
GE THEATRE DANNY THOMAS | ARTHUR MILLIONAIRE ZANE GREY PHIL SILVERS GALE STORM 
(General Electric) (General Foods) GODFREY (Colgate) THEATRE (Reynolds) (42 available) 
9-30 ‘i __ (Pharmaceuticals) _ nw Sal (General Foods) _ Shade J a 
; — | (Pet Milk) I'VE GOTA | (Lever) (Lever) 
HITCHCOCK ANN SOTHERN RED SKELTON SECRET PLAYHOUSE HAVE GUN, 
PRESENTS (General Foods) (Johnson's Wax) (R. J. Reynolds) (Schlitz) WILL TRAVEL 
(Bristol-Myers) PLAYHOUSE 90 (Whitehall) 
- 10 00- - a - — = a omen — EE eee (A ering G ) a a : —_ 
Revlon) American “sas (Liggett & Myers) 
$64,000 QUESTION | (Kimberly Clark) LINEUP GUNSMOKE 
P. Lorillard) DESILU GARRY MOORE (U. S. Steel) (Allstate) (Procter & Gamble) (Remington) 
sada PLAYHOUSE | (Kellogg) U. S. STEEL HOUR (R J. Raynetdes a 
es (Helene Curtis) | (Westinghouse) (Revlon) CIRCLE THEATRE aie aaa (P. Lorillard) 
WHAT'S MY (Pittsburgh Plate (Armstrong) — PERSON TO 
LINE? | | Glass) PERSON 
- 11:00 (Kellogg) | (4% available) 
NATIONAL BROADCASTING CO. 
' 
7-00 SUMDAY MONDAY | TUESDAY WEDNESDAY THURSDAY FRIDAY SATURDAY 
ce (Sterling) ee jerk. qk Bee a. 1 ee aaa an nae 
MARK SABER (local time) (local time) (local time) (local time) (local time) (local time) 
| (le available) R 
- 7 30—| ae “ia “( Procter & Gamble) sod , ie cake ae , ~~ (Toni) 7 
| JEFFERSON TIC TAC DRAGNET HAGGIS BAGGIS PEOPLE ARE 
DRUM DOUGH (Available) (Ford) (Available) FUNNY } 
(Available) (14 available) ae WAGON TRAIN am : ___|_ (Reynolds Tobacco) | 
cil eal Wane (Procter & Gamble) (Nabisco! (Liggett & Myers) 
STEVE ALLEN | RESTLESS GEORGE GOBEL (% available) ED W¥NN LOVE & MARRIAGE PERRY COMO 
(Greyhound) | GUN EDDIE FISHER (44 available) (Available) (Kleenex) 
- ’ (Polaroid) | (Sterling Drug) _ & OTHERS as ce se ah (Noxzema) 
-— §:30— (DuPont) (Buick) (Speidel) (American Dairy) 
| <Approx. half of 26 WELLS FARGO (Liggett & Myers) PRICE IS TWENTY ONE NORTIIWEST (C hemstrand) 
| weeks available) (American Tobacco) (RCA) RIGHT (Pharmaceuticals) PASSAGE (RCA Whirlpool) 
(Lever) (Available) (Sunbeam) 
aod cit amemamenmemmmncmmcmaes nen eM gS (Liggett & Myers) (American Tobacco) (Liggett & Myers) 
PETER GUNN DOTTO MILTON BERLE BEHIND CLOSED M SQUAD STEVE CANYON 
(Bristol-Myers) (Colgate) (Kraft) DOORS (%@ available) (4@ available) 
DINAH SHORE Eras. x. : ; __(Whitehall) : a aes 
t—- 9:30— CHEVY SHOW ~ ALCOA- (Reynolds Tobacco) (Kraft) 
(Chevrolet) GOODYEAR BOB CUMMINGS BAT MASTERSON FORD SHOW GEORGE BURNS 
PLAYHOUSE (42 available as of (Sealtest) (Ford) (Colgate) 
(Alcoa) (Goodyear) | early January, 1959) _ is <e CIMARRON CITY 
~ Be— ~~ (P. Lorillard) (Singer) (Lever) (Available) 
LORETTA YOUNG ARTHUR MURRAY CALIFORNIANS THIS IS YOUR YOU BET YOUR 
(Procter & Gamble) PARTY (Lipton) LIFE LIFE CAVALCADE 
(44 available) (Procter & Gamble) (Toni) OF 
i— 10:30— ence eis oe ae SPORTS te oe oe 
(Gillette) BRAINS & BRAWN 
(Liggett & Myers) 
— 11:00— 
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Live Television Will Have 
A Deathly Pallor In’58-'59 


By JACK HELLMAN 


Hollywood. , 

In the dim, misty past of the | 
theatre, the heroic figure of Owen 
Wister’s “The Virginian” (Dustin 
Farnum) scorned an epithet di-| 
rected at him. In controlled anger | 
he shouted his resentment in a} 
a that even today is better | 
nown than the play. Stormed he, 
“Smile when you say that, podner,” 
Fifty years or more later, this 
timeless phrase is just as apropos | 
in its applicability to the present | 
mordant state of live television in | 
Hollywood. Like a stroke of sub-| 
tle wit it’s not to be taken seri- 
ously. There’s not just enough of 
it left to occasion much enthusi- | 
asm and the long months ahead | 
are no less bleak. The shroud will | 
be made of-velluloid trimmed with 
videotare. A tomation has snuffed | 
out another life. | 
Across the Lreadth of boundless | 
Hollywood are studios of the most | 
advanced design and so spacious in 
area that a five-ton truck rumbiing 
through the corridors attracts no) 
more comment than if it were roll- 
ing down Sunset boul, Yet their 
cavernous emptiness is alarming in 
the implications, In the season 
just ahead the prospects of ten- 
ancy are dimmer and more dubi- 
ous than the year before. It be- 
came such a critical problem to 
the CBS owners of Television City 
that with the regulars gone for the 
summer there was hushed talk | 
about shutting down, what with | 
only a few live shows to keep the | 
crews active. | 
Looking ahead to September the | 
view is not a pretty one. Yet, de- 
spite the low estate to which live | 
tv has fallen, ABC is going ahead | 
with the construction of new! 
studios at Television Center at the | 
other end of town (NBC is in Bur- 
bank and CBS on the brink of 
Beverly Hills). All it can look for- | 
ward to are the two 7g 
Welk shows, “You Asked for It,” 
one or two Bing Crosbys, and per- 
haps a pair of daytime programs 
should ABC open the net earlier. 


|] __The Massive Yawn | 

The four massive studios at 
Television City wiil, at this writing, 
yawn ominously for even a spate 
of activity. So far on the fall slate | 
are “Playhouse 90,” Art Link- | 
letter’s “House Party,” Jack Benny 
and Red Skelton and the latter | 
two will be partly filmed. NBC} 
is in a far better position but still 








not one to call for jollification. | 
Sorely missed will be “Matinee | 
Theatre” with its five full hours | 
a week (and some filmed). On! 
the live front will be Dinah 
Shore, “This Is Your Life,” Milton | 
Berle, Tennessee Ernie Ford, 
George Gobel, Eddie Fisher occa- 
sional specials from Bob Hope, | 


Jerry Lewis and Dean Martin and 
incidental specs. Shirley Tem-| 
ple’s “Storybook” runs through the 
year, all but one on film and so) 
far there's no indication that it 
will be renewed for ‘59 although | 
Miss Temple is under contract for 
another year to Henry Jaffe. 

Just now the titular heads are 
wrestling with the problem of how | 
to make their tremendous invest- | 
ment in studios pay off. While 
millions of dollars in space stand 
empty the webs are paying fabu- 
lous sums in rentals for N. Y. the- 
atres under lease, , Would they 
dare settle up in Manhattan and | 
move the shows to Hollywood 
thereby incurring the wrath and 
displeasure of New Yorkers who} 
are determined to anchor what's 
left of live shows on their sea-| 
board? 

For the nets there is a ray of} 
hope for the salvage of studio 
space—conversion to film, such as | 
NBC has done with Groucho Marx 
in studio D at Sunset and Vine 
But once this is done no live shows 
are permitted emanation because 
of union jurisdiction in the cam- 
era craft. NBC still has the El 
Capitan Theatre in Hollywood un- | 
der lease but sub-rented last sea- | 
son to ABC for Frank Sinatra and | 
the defunct Guy Mitchell show. 

It is roughly estimated that up| 


' promise is the field of program ex- | 
| changes. 


,/even impossible, 


| tential in 


felt strongest among the actors. 
Last season these three live shows 
doled out more than 5,000 acting 
jobs. 

The lexicographers may have to 
find a new meaning for the word 
“live.” 


Regiona! Coin 























Continued from page 43 


and are now fully prepared to con- 
centrate our creative efforts on re- 
alizing the optimum potential of 


| our craft. 


With this improvement, in qual- 
ity and in choice of subjects in all 
of television, has come a similar 
improvement in the quality of the 
film productions made expressly 
for the local and regional adver- 
tiser. In the past few years we 
have seen the disappearance of 


/ many of the operators who darted 
| into the 


industry with inferior 
product and quickly retreated to 
the anonymity from whence they 
came. This, of course, does not 


gainsay the many fine contribu-| 


tions to film programming made 
by small independents. 

Capable and experienced hands 
have remained and will make 


further inroads into the syndicated | 


field in the future. This is certain: 
that the well-produced telefilm 
will drive the makeshift produc- 
tions out of circulation. 


With production entrusted to. 
those with a knowledge of their) 


craft, we can look forward to tele- 
vision entertainment on the local 


and regional level that will con-| 
tinue to match, and in some cases | 


surpass, the excellence of the high- 
priced network productions. 

With better production, there- 
fore, and with hand-tailored mer- 


chandising through wise selection | 
of markets, the syndicated film can- | 


not help but continue to show a 
marked significance in the televi- 
sion industry. 











Potential of Tape 


Continued from page 3 eee 





programming during the week to 
save on overtime. Live commer- 


| cials are taped in advance, to give | 
sponsors who usually use an off-| 
screen announcer the chance to)! 
get a live body in front of the au-| 


dience and to otherwise dress up 
their blurbs. 

Special events and sports repre- 
sent a fertile field for the use of 
tape. Several stations carrying 
baseball are contemplating taping 
of day baseball games for broad- 
cast at night, during prime hours. 
Same thing can be done with other | 
top sports events. Special events, 


|such as disaster coverage, could 


be covered by live cameras during 
th® day and rebroadcast at night 

But what really holds great) 
Potential has become | 
evident via ABC-TV, which now is | 
to network (for summer) such | 
local entries as the Dallas-origi- | 
nated “Confession” series, and | 
KABC-TV’s “Traffic Court” and) 
“Stars of Jazz.” Such originations 
would have been far more difficult, 
if not for the} 
fact the stations involved were | 
able to tape their local live broad- | 
casts, then either feed the tapes 
or mail them for feeds out of N.Y. | 

If that occurs on the network | 
level, it offers even a greater po-| 
“swapping” shows lo-| 
cally. A KTTV could swap “Di-| 
vorce Court” in L.A. for a Dal- 
las “Confession.” The outstanding | 
programming of each station could | 
be spotlighted on others in a sort | 
of mass programming pool of the | 
cream of the crop. This hasn't 
been tried yet, but one station | 
operator here has already been 
talking such trades with others. | 

Changes -wrought by tape aren’t 
going to occur overnight, but take 
time, as in any technological ad- | 
vance. But developments have a 





THE 
HONEY DREAMERS 


Transcribing for Coca-Cola 


Records Transcriptions 
Memt: ART WARD Direction 
Oxford 7-9034 MCA . 








| ‘Economy Time’ 
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of sustaining the brand image and 
| expanding its impact. This is the 
concept which the NBC Radio Net- 
{work announced two years ago. 
We called it “Imagery Transfer,” 
and it has become so familiar to 
advertisers and agencies that I 
| need not elaborate upon it further. 

This year we have extended 
“Imagery Transfer” to a broader 
concept—“Memory Vision.” Soon 
we will demonstrate to agencies 
the advertising and marketing ap- 


cal principles. The purpose simply 
| is to point out the many ways in 
| which sound can be used more 
effectively in radio commercials. 

I have often been asked if I think 
|radio is the world’s greatest ad- 
| vertising medium. I don’t. I think 
television is the greatest and net- 
| work radio the second greatest. 
Television is the most tremen- 
| dous thing in terms of entertain- 
| ment ever to hit the U.S. It's only 
logical, therefore, that this is where 
|the big advertising money will be 
|spent. But no single advertising 
|}medium has everything, and none 
| in existence more than six months 
| has nothing. 
When we realized that radio 
| couldn’t compete with television in 
| entertainment, we decided to make 
NBC Radio the greatest possible 
| service medium. I don't think there 
|are many who will challenge my 
statement that network radio is 
doing the best job of bringing news 
|to the American public from all 
| over the world. 
| The same flexibility which has 
made network radio’s news cover- 
age so outstanding is one of radio’s 


television and the print 


plications of its tested psycholpgi-f 


A LISTENER’S GARDEN OF VERSES 
OR: DIAL IN FOR MURDER 


At eight o'clock when I arise 
I listen to the DJ guys: 
I hear the beer and biscuit rhymes, 
I hear the weather ninety times, 
I hear the jingles that they play, 
I hear the snappy reparte, 
I hear who got the cash donations, 
I hear the time on thirteen stations. . 
And sometimes if I listen long 
Enough, I also hear a song. 
a 2 
TV is so full of a number of things, 
I'm sure we should all be as nervous as kings. 


3 
Through miles and miles of movie feet, 
I'd slumber in my movie seat; 
But now I stay at home instead 
And “see” the selfsame films in bed. 
os 
I think that I shall never see 
Another quiz show on TV, 
Because, I think, in future I'll 
Keep my fingers off the dial. 
5 
For many more than twenty years 
A. T. & T. has known me; 
My bill was never in arrears,— 
Why doesn't Trendex ‘phone me? 
6 
When I can't fall asleep, I stray 
From Long John’s friends to Barry Gray, 
And if THAT fails, why, I arrange 
It through Joe’s Happiness Exchange, 
vf 
Wild horses override the screen, 
Which cowboys get upset from; 
Well, I like horses, too.—I mean 
The kind I cash a bet from. 
8 
Perry Como and Groucho Marx 
And what goes on in baseball parks 
May give TV a touch of class, 
But otherwise it’s a pain in the glass. 
Al Stillman 


't Knock It a 








Don 

—= Cont d from page 46 eee 
vision. The public statements of at least some of those proposing Pay- 
TV testify to this. Anyone who believes there is a great army of al- 
truistic, high-minded show-builders waiting to go into action and bring 
into every American home exactly what every home is looking for (for 
a dime or a quarter a show) is off his noodle. He hasn t even asked 
answers for the three big questions: 

What are these shows? 

Who are these show-builders? 

Where are these guarantees? 

Here are answers: Guarantees that there will be no commercials do 
not exist. They will never exist, for the promoters of Pay-TV are pre- 
cisely promoters looking for an opportunity to make money. And sell- 
ing commercials in their shows will provide more money, so it’s logical 
to assume that sooner or later commercials will creep back in, 

As to the shows and the show-builders, they will be primarily the 
; Same men and women who are building the bulk of your shows right 

now. 

As to who is going to like what, the Pay-TV people aren't even on 








most effective tools for advertis-| the first step of this quandary and surely the critics are no sure guide. 
ers. With the controversy between | 
media | 


On the night of June 22.the summer successor to the Dinah Shore 


stepping up, network radio finds | Show had its preem. The next morning one leading critic said flatly: 
| “It was as charming and entertaining an hour as one could ask.” A sec- 
| Said: “One couldn't help feeling disappointed.” The first called the 


itself in the enviable position of 
being an ally to both sides. Net- 


| work radio is the way to maximize 


any advertiser's investments in 
other media—in advance, with the 
Idea-Planting Time theory, and 
later, with the Imagery Transfer 
principle. We make every tele- 
vision campaign a better campaign 
and every print buy a better buy. 

Radio’s future is brighter now 
than it ever was. Any talk to the 
contrary is just sound without 
sense. If proof is needed, just look 
at the gain in the number of radio 
users. There are 139,500,000 radio 
receivers in working order in the 
United States. This represents an 
increase of 81% over 1948, when 
tv set sales began to soar. More 
than 96% of all U.S. homes have 
radios and, according to a recent 
study, people are now listening to 
their radios for longer periods of 
time 

The trial and error period 1s 
over for network radio. We know 
where we stand and, what’s more 
important, we know where we're 
gcing. And ‘the road leads to 
greener pastures. Advertisers know 
this, too. That’s why more and 
more of them are coming along 
with us. 





to 90% of the network shows in| habit of sneaking up on an indus-| BBC FOLDS ‘PICTURE PARADE’ 


class A time next season will roll | 
off a spool. Should the quizzers | 


try, and each new forward step, | 
small as it may be, tends to mul- | 


London. 


“Picture Parade,” the BBC’s-tv 


and games take hold that ratio tiply itself in terms of adoption by tribute to the film industry, is to 


would be diminished. By and large 
and anyway you take it, live tv 
will have a deathly pallor. The 
shock of losing “Climax,” “Studio 
One” and “Matinee Theatre” was 


others. If television is a business | 
of imitation, as many of its critics | 
claim, it won't be long before 
tape is a universal tc | of the in-| 
dustry. 


fold in September. There are no 
plans for a replacement. 

Producer Alan Sleath is busy 
readying a Sunday afternoon mag- 
azine program. 


| music 








“ 


elegant.” The second called it “unimaginative.” The first said 
the music was “legitimate” and “sung with great style.” The second: 
“musically top-heavy.” 

Several million people thought it was a great show. It could never 
have been there at all except through the intelligent co-operation of 
agency, sponsor, artist, and network. The networks have always been 
modest about the work they do, the traffie they bear, the risks‘ they 
take, the losses they suffer. Some years ago, I recall hearing some talk 
about key network execufives periodically making appearances before 
their public in order more intimately and more intelligently to tell 
the United States what the current problems of day-to-day broadcast- 
ing really were. A few men appeared a few times. 

This was a great idea. It was started, but it was dropped. Its reap- 
pearance would be very welcome. This is a time for talking out loud. 
Networks have a right to use their own apparatus the better to explain 
their actions and thir policies and their hopes to the people they are 
trying to serve. They have an obligation to do so. Did you know “Playe 
house 90” was nearly two years in the building? and that over $1,500, 
000 was spent before a cent came back to the network on this huge 
gamble. I'm told that was the figure. I understand over $250,000 oute 
of-pocket was spent in developing “I Love Lucy” show before it wa$ 
sold. This is where a lot of the network and local station profits went 
in radio and even more so in this costly medium of television. I think 
it would be a good idea for all the networks to periodically let the pubes 
lic in on what it takes to run their business and the kind of money they 
lay out towards the development of talent and better programming. 

Seven Lively Arts” cost a flat million, won an Emmy for. the Best 
New Program of the Year, but never brought back a dime. You win 
one, you lose one. Who cares, you ask? 

More than 165,000,000 Americans do, and the industry ought to tell 
them, and keep telling them. We have a wonderful thing in present 
day tv. Everybody needs to understand just how wonderful so that 
biased critics cannot do it harm, and we should never lose sight of the 
fact that behind this fabulous institution—television—stands the ade 
vertiser without whom none of it would be possible . . . and I wish 
more of the people making a living from this business would remember 
that, for it would make life for us agency guys a lot easier. 
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French TV Still 
Plays 2d Fiddle 
To Radio Setup 


By GENE MOSKOWITZ 


Paris. 

French television is still advance- 
ing slowly, and, in spite of its po- 
tential, has fallen behind Italy, 
West Germany and Great Britain. 
Main causes for this are the still | 
lagging full coverage of France by | 
video emissions, the high costs of 
sets and the general low program 
level 

As each section of France gets | 
its own emitter it is followed up| 
by set sales. With coverage of | 
France slow, so are set sales. Be- 
ing nationalized, with only one 
station, there is a tendency to put 
information and educational as- 
pects over entertainment. This is 
also apparent in radio, with most 
French radio owners going for 
the outside commercial beamings 
(Luxembourg, Radio Europe No. I) 
over the three internal national- 
ized webs 

Sets still cost from $250 to $300, 
which is still too expensive for or- 











dinary wage earners. The French 
are beginning to overcome their 


reluctance to buy on credit but a 
cheap all-purpose set definitely 
has to be developed before tv can 
really take off here. 

Thrifty French also figure the 
electricity consumed and the li- 
eense payments (soon to be upped 
from $10 to $15 annually), pilus 
upkeep Mainstays of video ap- 
peal are some varigty and quiz 
shows, current events and sports, 
and full length pix and vidfilm 
series. The rest is filled in with | 
educational features and some the- 
atrical live activity. 

There is talk of a second web, 
to be created in 1960, with pro- 
gramming to be done by commer- 
cial outfits under government 


supervision But that is only in 
the planning stage. Of the 800,000 
registered tv receivers, most are 


in the heavily industrialized, more 
leisure conscious areas. Thus video, 
in spite of its fairly negligible 
overall show qualities as yet, is 
being looked on as a _ potential 
danger by film producers. 

Video leans on over 100 film 
features per year for which $1,000 
to $2,000 are paid per showing, | 
plus some Yank vidpix series (14 
in all now) Attempts to make 
their own vid series have so far 
been of little importance here due 
to budgetary difficulties. 

TV still works under the Radio- 
diffusion-Television Francaise and | 
plays second-fiddle to radio. This 
leads to poor pay and the loss of 
top talents to video. Fear of over- 


exposure is also keeping top va- 
riety stars from making too many 


appearances 
4 French worker needs two 
months wages to buy a tv set to 


the Yank’s one week. The choice 
of 819 lines, though giving fine 
reception, is also hampering 
French video expansion, according 
to experts here. This difference 
of lineage with Yank and Anglo 
systems (625 lines) makes it too 


expensive to begin to utilize the 
new techniques here such as color 
tv, development of magnetic tape 
picture processes, etc. 

Even with all technical problems 
solved, there is still a feeling here 
that the French will remain a go- 
ing-out people in re their enter- 
tainment, and video would take its 
place for special things like on- 
the-spot news events and sports 
events 

Hayvever, film producers are 
clamoring for a modus vivendi 
here anyway, fully cognizant of 
what happened to films in the 
U. S. and Great Britain after the 
great growth of video. 

Many producers want to set up 
a complete boycott of video by not 
selling it any pix, and others think 
a better idea would be for the in- 
dustry to make special medium 
length films for video, reserving 
the heavyweight fodder for film 
houses. 

At any rate, in spite of the ap- 
parent apathy in French video, it 
is still making progress and defi- 
nite theatrical and boxoffice drops 
are noted when some popular pro- 
grams go on the air, such as Jean 
Nohain’s “36 Chandelles” a variety 
show, and “Brains and Brawn” a 
fave quiz entry. The growing use 
of old, and even fairly recent, films 
are also telling at times via spot 





checks in the Paris and Northern 




















French areas, where video sets are 
concentrated. 


The periphery commercial sta- | 


tions, Tele-Luxembourg and Tele- 
Sarre, are negligible and Tele- 
Monte Carlo has already been ab- 
sorbed into the French web. But 
growing emphasis on Eurovision, 
the inter-Continental tv link, plus 


the coming Common Mart, may 
force the needed second channel 
to have a 625-line outlet to do 


away with difficult and costly con- 
versions needed for the present 
819-line setup. 


Britain Hot for Third Channel | 


As TV 


London. 

As the commercial tv network is 
gradually spreading its wings to 
span most of the country, the main 
talk nowadays is on the prospects 
of a third channel. When it will 
come and by whom it will be oper- 
ated are questions that have yet 
to be answered officially. The 
overwhelming body of opinion, 
however, believes that it will not 
be allocated to the BBC, but will 


be run by private enterprise and | 


supported by advertising. 

Such has been the startling suc- 
cess of the commercial tv operation 
that in.less than three years the 
companies involved are racking up 
profits which run into the millions 
—pounds sterling, not dollars, that 
is—and there is a general belief 
that there is already sufficient rev- 
enue to justify an additional outlet. 

It was in September, 1955, that 
the first commercial station went 
on the air in London and a few 
months later it was followed by 
transmitters in the Midlands and 
the North of England. Since then 
the web has expanded to embrace 
Scotland and Wales. By the end of 
August southern England will have 
its own commercial channel and 


India Seeking To 


New Delhi. 

U. S.-style commercial bro?4- 
casting, that thorn in the flesh + 
Indian officialdom, may be extrect 
ed—eventually. 

New Delhi is to be the meeting- 
place of the Commonwealth broad- 
casting convention, planned for 
early 1959, and discussions with 
the director-general of Radio Cey- 
lon on the question are anticipated 
here. 


(AIR), a government network, has 
always remained virtuously non- 
commercial. But it has not been 
able to prevent Radio Ceylon and 
Radio Goa, stations operating in 
neighbor countries, from beaming 
| commercial broadcasts at 
dial-twirlers. 
| tentions of going commercial it- 
self, its bosses don't like such com- 
| petition. 

What particularly irks them is 
the fact that these stations have a 
| far bigger market in India than in 
| their own relatively tiny terri- 
tories. 

In fact Radio Ceylon has drop- 
ped commercial broadcasts in Sin- 
| halese, majority language of the 

island, to listeners in Ceylon itself, 
on recommendation of a commis- 
sion of inquiry. And many of the 
| sponsors of broadcasts to India by 








Profits Keep Rolling In 


By HAROLD MYERS 


, the northeast station is due to go 
on the air before the turn of the 
year. The blanket coverage of the 
country, including Northern Ire- 
land, is expected to be completed 
on schedule by 1960. 

There is little doubt that the 
pressure will soon be applied to 
force the Government to allocate 
the new channel, although no deci- 
sion may be made until after a 
Royal Commission, which is due 
to be named shortly, has made its 
jreport. A commonly expressed 
view is that, as an interim measure, 
the Government will extend the 
| present BBC charter by two years 
|so that it would expire at the same 
time as the commercial charter in 
1964. In that way it would be pos- 
sible to decide the futures of both 
the state and independent opera- 
tions with one piece of legislation 

To Self or Not To Sell 


But the real tussle will come if 
and when the Government decides 
that the third channel should be a 
commercial one. There is an un- 
derstanding between the ITA and 
| the existing program companies 
|that they should be given first re- 
'fusal in the event of a new network 


nen —-— 
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Announcer Aotor Narrator 
Radio TV Films 
JUdson 2-8800 
Representative: Marjorie Morrow 
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The monopoly All India Radio | 
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While AIR has no in- | 
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Radio Ceylon are Indian. 

The concrete pressures of eco- 
nomics may, in fact, be the decid- 
ing factor in a matter in which 
abstract principles are diametric- 
ally opposed The flow of pay- 
ments by Indian sponsors to Radio 
Ceylon for air time is being 
shrunken by India’s tight foreign- | 
exchange situation, and if it be- 
comes too thin a trickle it might 
pose a threat to the very exist 
ence of the island's commercial 
broadcasting service. 


| hoped that 


| shin 


Sports Big TV 
Hypo For Italy 
As Viewers Up 


By ROBT. HAWKINS 
Rome. 
Italian television has settled 
down to its annual summer hiatus 
but not before having given 
millions of Italians an excellent 
example of the vast potentialities 
of the medium. Two of the top 
sport events of the year — to the 
Italian taste at least — the Giro 
d'Italia a 2i-day bike race the 
length of Italian boot, and the 
month-long world soccer cham- 
pionships telecast in Eurovision 
from Sweden, have brought back 
those crowds »utside store windows 
to watch demonstrator sets. It's 
many of these people 
will also walk in and buy a set. 
Video sales are expected to spurt 








sharply as a result of these two 
events, both riven excellent and 
ample coverage (at considerable 
; expense to RAI-TV, the Italo out- 


let). RAI-TV scheduled the second 
event, the sorcer games (10 in all) 


despite the fact that Italy hadn't 
even reached the finals, remember- 
ing that four years ato, when 
Iivlian television was still in its 


infancy, the 'ast soccer champion- 
coverage (from Switzerland) 
resulted in the sharpest set sale 
spurt ever. (Current recistered set 
totals here are over 1,000,000.) 


While svort-loving Italians are 


| being given their tv fill, the future 


coming into operation—and the 
clamor in that direction has al- 
ready been started by the Daily 
Mirror g’oup, which has a su)- 


stantial stake in one of the outfits 


Politicians who have watched the 
development of tv in the past few 
years have expressed some doubt | 
whether the Government wou!d |! 
accord addtional licenses to any 
of the existing four inmajor compa- 
nies as it is feared there would be 
charges of creating a new monopo- 
ly. There is a feeling, however, that 
some of the groups with only a 
small franchise operation might be 
given the chance to run one of the 
bigger stations, either in London 
or the Provinces. In this category, 
particularly, is the group behind 
Southern Television, which in- 
cludes the Rank Organization, As- 
sociated Newspapers and Amalga- 
mated 


"ress 

In its three year life, the com- 
mercial web has grown conside:- 
ably in stature and now gives 
greater emphasis to programs oi 
social importance. Yet, it has never 
lost its grip on the viewtng audi- 
ence. Week after week the com- 
mercial programs collar the top 
10 places in all the ratings, even 
though it is recognized that BBC- 
TV also has its worthwhile pro- 
grams. The viewing public has 
shown an unusual loyalty to the 
alternative programs, almost from 
the off, and that’s been maintained 
with unflagging consistency At 
first the opponents to commercial 
television suggested that this was 
because the new web was pander- 
ing to mass taste, while the BBC 
hit a higher cultural level. There 
may have been some validity in 
that view in the early days, but 
now there’s a regular flow of se- 
rious content programs dealing 
with a variety of offbeat and con- 
troversial subjects. 

The British tv industry is also 
moving cautiously forward in the 
vidpic field, but, due largely to the 
restricted domestic market, the 
principle of Anglo-American co- 
partnership is the familiar pattern 
There are exceptions to the rule, 
but they are rare. 

The abnormally high domestic 
quota of 86% British program ma- 
terial for the commercial web puts 


a premium on locally produced 
shows and severely restricts the 
market for imports. That, in a 


way, has encouraged many of the 
American companies to participate 
in British vidpic production 
They've found it easier to sell a 
package if they can offer a British | 
series as well. 

Meanwhile, talk of a second com- 
mercial channel in this country | 
continues—behind the scenes for | 
the moment. | 


| musical 


| divulged 


of local video in other sectors is 
currently heing patterned by RAI 


cfficials. The recent vast success 
of a serialized video vers'on of 
“Nicholas Nickleby” means that 


Saturday nizht serials will continue 
to be a weekend staple here. along 
with arother Saturday night re- 
gular, “Il Musichiere.” the toprated 
auiz zame which now has 
ro rat n7-wise. “Tl Musi- 
chiere” returns in September after 
a cne-month vacation 

The future of “t accia o Raddop- 
pia” and “Tslematch.” two other 
once-ponr le the first is 
patterned a‘ter the “S°4.900 Ques- 
tion”). is at the moment Iss clear, 
end it's probable thot at least one 
will be renlaced the oft-post- 
roned Ttalo version of “Twenty- 
One,” vlus, perhaps, another new 
quiz show 

In the variety show “Uno, 
Due, Tre” continu s routine 
comedy and mucical cuest stor pat- 
tern, end shold lest at least until 
fall, Renato Raseel. whose “Rascel 
la Nuit” was a nonvular entry some 
years back, wi'l probah'yv bring his 


rivals, 


ouivzers 


by 


sector 


s it 


offbeat comees hack In a new 
format this fall over the RAI-TV 
net. Teddy Fono, another vonular 
IteVan show  z fiture is also back 


with a rew show, mostly sones and 
guest stars, celled “Marina P'‘c- 
cols.’ 

Fridav nivht is still the night for 
dramatic shows. usuatty of top 
qualtv. and RAI will probably 
leave this as i: also for its prestige 
value. Tuesday nicht likewise is 
eccupied hy a dramatic § stanza, 
more usually a detective storv or 
niusical comedy or operetta. (Pick- 


uns of straight overa are relatively 
infreouent usually comprising 
second acts of La Scala vresenta- 
tions or telecaste from Rome and 
Naples’ opera houses 

Afternoons will continue to be 
dgdicated to moppet and femme 
viewers. with the usual series of 
successful shows seen far due 
back in the fa'l after summer vaca- 
tions. There is no indication that 
RAI plans to add more eld films to 
its current one-a-week revertory, 
though it's exnected that the sum- 
mer months will find kines of sev- 
eral povular of the past 
especially serialized televersions 
of famed nove's) filling in for vaea- 
tioning regular shows. It's theo- 
rized here that not even a good 
teleshow will get vacationing Ital- 
ians away from beach or mountain- 
top until late in the afternoon — 


so 


shows 


hence programs may start a bit 
leter in the day during the warm 
months this year 


The exact pattern of fall televi- 


, sion in Italy will not be known for 


some time, until results of current 
meetings of RAI-TV planners are 
It's hoped locally that 
excellent results achieved on both 
artistic and commercial (set sale) 
levels during first quarter of 1958 
will be kept in mind and maintain- 
ed during the fall as well, to satisfy 
the swelling public of Italo tele- 
viewers. 
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GENE BARRY ROBERT BEATTY DAVID BRIAN 





RICHARD CARLSON 
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ARTHUR FRANZ WILLIAM GARGAN ADOLPHE MENJOU JAN MERLIN 





DUNCAN RENALDO CESAR ROMERO 


Great stars (like those pictured) in great roles ... believable stories that become 
memorable TV entertainment . . . productions that combine the vast complex of 
many creative talents , . . unequaled merchandising and promotion. 


These are the ingredients of *SALES MAGIC... of Ziv’s dynamic sales plan 
chosen by advertisers again and again for top results! 


*YOU CAN MEASURE IT... through the rating records of all Ziv shows, time after 
time, city after city! 


*YOU CAN JUDGE IT... by the national, regional and local sponsors who have 
profited from Ziv shows; who have renewed time and again! 


*YOU CAN FEEL IT... in the air of excitement around a station, a sponsor, an 


entire market... in the increased customer traffic and sales that follow when 
a Ziv show takes over! 


*YOU CAN USE IT... to discover for yourself the impact that the *SALES 
MAGIC of a Ziv series has on TV audiences . . . impact that will make your Ziv 
show your most effective selling forcel 
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*Call it ‘Genius’, “Showmanship”, or ‘Sales Magic”, 
its the built-in Ziv know-how and skill that gives adver- 
n tisers extra value, makes Ziv the leading name in TV film. y' 
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PAT CONWAY WENDELL COREY BROD. CRAWFORD = RICHARD EASTHAM 














WEST POINT CADETS PETER WHITNEY 


ea. 


Silevtstore 


BARRY SULLIVAN 














CURRENT ZIV SHOWS: Adventure At Scott Island *Bat Masterson *The Cisco Kid *Dial 999 *Harbor Command eHighway Patrol 
*Mackenzie’s Raiders eThe Man Called X Men of Annapolis *The New Adventures of Martin Kane *Rough Riders eSea Hunt «Target 


eTombstone Territory *West Point eWorld of Giants. 
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Will there be 
room here 


for you ? 


If you hurry. 

Sponsors are rushing to participate in “Operation Daybreak”—the fabulous pack- 
age with which ABC-TV is making a major entry into the field of daytime pro- 
gramming. 40 quarter hours .were snapped up in the first 10 days! 








The reasons are twofold: 


1. “Operation Daybreak,” with its unique plan for commercial dispersion, offers 
advertisers an opportunity to reach a maximum number of housewives — especially 
GET AGE housewives — throughout the day’s peak viewing hours. 


2. Because of the special rate structure available to advertisers who sign now, this 
tremendous number of viewers can be reached at the lowest cost-per-thousand in 
network TV today. 


Easy to see why we're filling up fast. Easy to see, too, why your product should 
be in the package — while there’s still room. 


You get them at the GET AGE on abc-tv 
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Hail! A gala season comes: 
Star-bedecked extravaganza 

New McCann TV bonanza! 

Des and Lucy rip the tissue 

Off the Westinghouse new issue -- 
Biggest package in the biz, 
Multi-million dollar whiz! 


Sound the Klaxon! Pound the drums! ny (/ ao 
» ( 











Clean-up products find a soul-mate, 
Georgie Burns, to star for Colgate, 
Mickey Mouse charms young admirers 
With new stunts for P. F. Flyers. 
Buick hits the road with Hope, 
Tough-guy Robertson will lope 
Through the cactus in Wells Fargo -- 
More of Buick's showtime cargo. 





Where there's smoke there's Chesterfield 
With a bumper talent yield: 

Fisher's singing, Ed Wynn's joking 
Multiply the joys of smoking, ~ 

"Brains and Brawn" contributes muscle 

To the intellectual bustle, 

Canyon's top-tobacco jet 

Does the cleanest smoking yet. 


Daytime shows too thick for rhyming, 
Tops in programming and timing, 

Keep the show-biz picture pink 

For Peter Pan, Swift, Lehn & Fink. 
Thrills aloft and on the plain... 
Nabisco's Sky King...Wagon Train... 
Borax' breathless, deathless sally... 
Days in desolate Death Valley. 











Helene Curtis’ What's My Line? 
Keeps all eyes (and locks) a-shine, 
News from mountain-top to bayou 
Comes from Esso and Sohio. 

To delight a watching nation 

These light up the constellation 
Kept in entertaining balance 

By McCann's own TV talents. 














Pound the drums and sound the Klaxon, 

Hear the pure and simple facts on 

Video on either coast: 

One house plays the host the most... x oe « GANN' 
! 





Night and day on all the channels 


VIPs in TV's annals 
Sponsor...show...performer...fan ERICKSON 
| INGORPORATE D 
Are brought together by McCann. _ 7 > Beee —epatagy 
= e 
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RICHLE 


plays Little John 


RICHARD GREENE 
plays Robin Hood 








BERNADETTE O'FARRELL plays Maid Marian 


ALEXANDER GAUGE 
plays Friar Tuck 


{ ALAN WHEATLEY 
plays the Sheriff of Nottingham 
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IARD GREENE plo 


\ HOOD 


tS IN SHERWOOD FOREST” 


...and renewed for a fourth year 


OR STRIP PROGRAMMING! 


Rosin Hoop COMES ALIVE .. . TO BECOME YOUR MOST POWERFUL SALESMAN! 





. . . . , § . 
Cash in on the tremendous built-in following of TV’s most spectacular adventure series. 
A prestige show-case that wilk sell every kind of product, because it reaches every 
member of the family and features the characters that all America knows and loves. 


SAME SPONSOR FOR THREE YEARS ON NETWORK... and their sensational sales 
records show why! And Robin Hood offers his sponsor unlimited promotions! 
Over $2 million in merchandising sales, with 33 licensed manufacturers offering 
Robin Hood products for premiums, contests and give-aways. 


LOOK AT THE RATINGS! 


In city after city, Robin Hood consistently outrated competition in its time spot. 


No. of Share of No.of Share of No. of Share of 

City Stations Audience City Stations Audience City Stations Audience 
Birmingham , 2 65.3% III ctiieccnernsitisiineteaiesitinin 3 67.8% a 7 429% 
Boston ud 67.3% Duluth-Superior ............0.... 2 15.1% Se Sere 2 81.2% 
Buffalo sesssecreeeed 10.8% Jacksonville .........:....ccccee 2 92.3% Sen 4 57.6% 
Charleston-Huntington .....3 70.9% BD BD eicosccserescsossnovnnns 7 44.0% Providence .....crcccceoneccecessees 2 172.8% 
Colorado Springs . 2 63.6% Miami-Ft. Lauderdale ........ 3 64.7% 0 2 69.6% 
of ee 36 661.5% 


“THE ADVENTURES IN SHERWOOD FOREST” 
IS THE BUY OF THE YEAR! MASS. 
fauna 


See the man from Official for availabilities. OFFICIAL FILMS, INC, 25 West 45th Street, New York, N. Y¥, 





REPRESENTATIVES: ATLANTA / Jackson 2-4878 ® Bevercy Hits / Crestview 6.3528 «¢ Cmcaco/ Dearborn 2-5246 
Cuncinnatt / Cherry 14088 © Dattas/ Emerson 8-7467 ©  Fayvetrevitis / Hillcrest 2-5483  ¢ Fr. Lauperpats / Logan 6-198! 
MunNeapouis / Walnut 2-2743 © SAN Francisco / Juniper 5-3313 ¢ = St. Louis / Yorktown 53-9231 
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THE 


nape dae 


IN EVER LOVIN’ LIVING COLOR 





EIGHT O’CLOCK 


EVERY OTHER TUESDAY EVENING 


STARTING SEPTEMBER THIRTIETH 


FOR 


Chesterfield 
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Office of MONTH PROGER ! Hotel 
Ves Vigas, wade DUDLEY,#-68380 [ropic ((1 
July 31, 1958 


Dear Eddie: 

I just want you to know 
that your current seven 
week §.R.0. engagement 
at The Tropicana is the 
most successful in the 


history of Las Vegas. 


congratulations! 


Eddie Fisher, c/o NBC-TV 
In,ever lovin' Living Color 
Eight O'Clock 

every other Tuesday Evening 
starting September Thirtieth 
for Chesterfield 
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JONATHA 
WINTERS 











Exclusive Representative MARTIN GOODMAN 36 Central Park South, New York—PLaza 1-3555 





























HUGH DOWNS 


JACK PAAR SHOW, NBC-TV 
MONITOR, NBC-Radio 

















Exclusive Representative: MARTIN GOODMAN 
36 Central Park South, New York 
Plaza 1-3555 
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Britains’s anc Television Network The best in British drama 


° ° ° or aBc’s London Playhouse uses the biggest stars, is 
steps into the international Tv picture. eh Bie 

one of British Tv’s most popular programmes, 
. All the entertainment value of the best in British 
With two and a half years 


theatre is in these one hour plays. (World 


Distribution). 


The finest film series 


ABC can offer some great film series — made at 


of domestic success behind tt, 


ABC can now offer a full range 


the world famous Elstree Studios and on authentic 


of vital programme material— 
locations. “Dial 999’, ‘“Glencannon’, ‘Jungle Boy’, 





for stations right round the world. ‘African Patrol’, ‘Martin Kane’ and ‘Mantovani’ 
3 —these top rating series are available now, 
This 1s some of our material: (Fastern Hemisphere Distribution). 


Write now for news from ABG 


News of programmes and developments is coming thick and fast as Britain’s asc steps round the world. For information and inclusion on our 


mailing list write now to: A. Morris, Overseas Sales Manager, ABC Television, Film House, Wardour Street, London, England. 


Watch the international news from. 


mmm Britain's ABC TELEVISION NETWORK 


A member of the Associated British Picture Corporation 
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Bob Hope 
CAROL IRWIN 
a. PRODUCTIONS 


277 Park Ave. 
New York City 





















































ih RNR Vice ly 





Wednesday, July 30, 1958 VARIETY 67 





THE WALTER WINCHELL FILE THE ADVENTURES OF WILLIAM TELL 


re, 


OFFICIAL DETECTIVE SHOW BUSINESS 


¥yvOoOYW 


33245 





... that NTA has some of the best syndicated TV programs of the year! A close-up of the syndicated TV 
shows offered by NTA this year reveals some of the most exciting shows of the season. Whichever type you prefer— 
action, adventure, mystery or variety—you’ll find the most outstanding ones at NTA. So study these proofs...and then 
order the thirty-nine prints available now in each series! NATIONAL TELEFILM ASSOCIATES, INC. 

Coliseum Tower, 10 Columbus Circle, N. Y. 19, N. Y., JUdson 2-7300 
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prompter 






, means Ge : i ook Sk tw ll De 


the Q-Tv system of positive, interlocking Selsyn control 





insures absolute and continuous synchronization of all units .. . 


absolutely silent 
designed to fit all cameras 


vu in-lens mirror system available 


presently used on all networks 
no union problems 
(no service has an exclusive 


on any station) 





precision 
prompting. 


tailored to fit 
your budget... 


=-TV 


630 9th avenue, n.y.c. ju 6-6466 
5 w. hubbard, chicage mo 4-6646 
810 n. highland, hollywood he 7-9262 
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| TWO VERY IMPORTANT THINGS 
TO REMEMBER WHEN BUYING SPANISH 
RADIO IN NEW YORK: 


ENJOYS THE TOP RATING 
IN 46 OUT OF 48 DAILY 
QUARTER-HOURS 


IN SPANISH.* 


REACHES MORE THAN 
71% OF PUERTO RICAN 
FAMILIES DAILY AND THE 


WEEKLY CIRCULATION 
ENCOMPASSES ALMOST ALL FAMILIES." 


* Pulse 


A COPY OF THE COMPLETE PULSE REPORT 
CONTAINING BOTH AUDIENCE RATINGS 
AND A PROFILE OF THE PUERTO RICAN 
LISTENER IN NEW YORK IS YOURS FOR 
THE ASKING. 


WHOM 


| 136 West 52nd Street New York 19, N. Y. 




















JOE GIVEN 


TELEVISION and RADIO for: 
N. W. Ayer 
Ted Bates 
Batten, Barton, Durstine and Osborn 
Benton and Bowles 
Campbell-Ewald 
Compton 
Cunningham & Walsh 
Dancer, Fitzgerald & Sample 
Doherty, Clifford, Steers & Shenfield 
Erwin Wasey, Ruthrauff & Ryan 
William Esty 
Foote, Cone & Belding 
MacManus, John and Adams 
McCann-Erickson 
Sullivan, Stauffer, Colwell and Bayles 
J. Walter Thompson 


Morning Newscasts, WNEW 


ROBERT COE MANAGEMENT 
144 West 57th Street, New York |9 
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Frank Cooper Associates 


Artists Representatives 








In All Fields 
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867 MADISON AVENUE + NEW YORK 21, N. Y. 


fepresented by hnc®) 



































Your assurance of the best — 
Live action and animation’ 


by 


baeger. 
FILM PRODUCTIONS, INC. 
U 


JUdson 2-5730 


1600 Broadway, New York 19, N. Y. 











LANNY 
ROSS 


WCBS RADIO 


DAILY 
9:05-10 A.M. 


Thanks D. Jays 
for the Nice Comment 
on My Recent 
Design Record Release 
“SILVER SOUNDS” 


GENERAL ARTISTS CORP. 
640 Fifth Ave., New York City 
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wy i Award Ming MGM Lary of Shr. 

3 great new 
— program series 
QA 


_ for local TV stations! 


<< on 


RNR Ar te: 






~ 









, 
-_ 















52 hilarious subjects never before shown on television. A 
perennially popular series that has enjoyed fabulous success 
everywhere and has a pre-sold viewer audience. Now start 
programming newer subjects than have ever been shown 
before—and watch the moppets skyrocket your ratings! . 


e MGM-TV offers unlimited runs on these 
Rife versatile films. Run singly as quorter-hour 
shows, or combined into half-hours...a 
F ae. eee 


Venti. notural any hour of the day.., morning, 
noon or night. 


ee 48 exciting crime stories with a point-of-view that makes 
ose : them ever-timely. Dramatized in a documentary staccato 
ae eK ll style that provides perfect entertainment for prime evening 


hours. Starring such famous MGM names as Laraine Day, 
Robert Taylor, J. Carroll Naish, Van Johnson and others! 


o 





MGM.-TV suggests thet since each film runs 

Giz FB, ~ only 21 minutes, they can be programmed 
KOfe os a 25-minute series, offering stations an 

extra profit-making 5-minute segment in 


* 
Vint. which to slot news or weather reports. Ideal 


for spotting just before joining or leaving 
the network. 





69 breath-taking adventures in science, history, medicine or 
geography ... scripted and narrated with the dramatic flair 


| HN 
“1 z we that made John Nesbitt famous. Designed for a family 


> . 

SBITTS : * audience. Packed with prestige for bank, utility or insurance 
a Le aE a sponsorship. 
Pike Se ae ss 
7 S. mnt ™ 
un = 6? - MGM-TV considers these 10-minute films 
— Stk Fs just right for the advertiser with a longer- 
é s se to-tell message in a quarter-hour segment. 
a ° Or follow these audience-winners with o 
PARADE 4 2 VMenteate- 2-minute sponsored weather bulletin for 
PS 





extra profit pick-up. 


' 








, MGM=TvV 


A Service of 





WRITE... WIRE OR PHONE Loew's Incorpurnted 
TO LOCK-UP YOUR MARKET Richard A. Harper, General Soles Mgr. 
| BEFORE IT’S SOLD! 1540 Broadway, New York 36, N. Y. * JUdson 2-2000 
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MERT KOPLIN 


Producer 


























“$64,000 Question and $64,000 Challenge” 
SU 7-5400 


























a 
a BILL HOBIN | 


A Great Producer - Director 
THIRD SEASON. 
Thanks Again FOR SUMMER... 
THE CHEVY SHOWROOM 
To Everybody . 
Starring ANDY WILLIAMS 
* ae Helped Thursdays—9 to 9:30 P.M., ABC-TV 


FOR FALL... 


Starting in October 


Producer - Director for 


p H | | S | | VE Ie S THE PAT BOONE CHEVY SHOWROOM 
Thursdays—9-9:30 P.M., ABC-TV 
































FRED COE 
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FIFTH YEAR 
NBC-TV 














STARTING SEPTEMBER 23 


é 


“THE GEORGE GOBEL SHOW” 


Presented by 


@) Rca Victor A) 


A FULL HOUR IN LIVING COLOR 


EVERY OTHER TUESDAY, 8-9 P.M. P 


A Gomatca Production 
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KLAVAN 
and 


FINCH 






































JACK LESCOULIE 



































carol burnett 


Sincerely Thanks 


JOHN FOSTER DULLES 


and 


* ARLENE FRANCIS * GARRY MOORE * JACK PAAR * 
* DINAH SHORE . ED SULLIVAN * 





Excl. Rep.: MARTIN GOODMAN, 36 Central Park So., New York 
Special Material: KEN WELCH 
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Bm A INTER-OFFICE MEMORANDUM 
GUIDE 


FROM: Managing Editor 
a 


T0: Publisher P CO 
¢ - 


I understand you are scheduling some ads in Variety to promote advertising 
for our magazine. Would it also be possible for you to buy an ad for the Editorial 


Department? 


We'd like to use a Variety page to say a few things to the television pro- 
duction people, the executives, the performers and the press agents who have been 


so helpful to our writers and editors. 
1. First we want to thank them for their cooperation. Obviously an item or 

a story in the nation's best selling weekly magazine helps them. But we do appreci- 

ate the fact that they've been frank and honest with us above and beyond the call of 


duty. And when we've had occasion to publish facts they didn't particularly like 
most of them understood that our first loyalty must be to our readers. 
2. Some station managers and a few network executives, however, still cannot 
see why we are sometimes critical of the medium in our editorials and why our reviews 
are tough. They point out that television is our bread and butter and we ought to 
boost it all the time and leave the criticism to newspaper columnists. I'd like to 
tell them in a Variety ad that our readers would have little respect for us and we 
would be contributing little to raising the standards of the medium if we didn't take 
an objective view of television. We're not a fan magazine—we are a consumer maga— 
zine, performing a service for our readers. Our editor feels that constructive cri- 
ticism is an important part of that service. 
We'd like to say that our mail—and we get a tremendous amount of it— 


3. . t 
indicates that viewers already know quite a bit about the mechanics of television and 
are eager for more information, You'd be surprised at the letters we get from house— 
wives who write about package producers, about residual rights, about sponsor identi- 
fication. We used to discard a lot of story ideas because we felt they were too 
trady. Lately we've been running a lot of material that five years ago would have been 
of interest only to readers of Variety, Hollywood Reporter, Television Digest, Broad- 
casting and Telecasting, Sponsor and Television Magazine. We feel that the better in- 
formed our readers are about what goes on behind the cameras, the better they'll be 
able to understand why networks and sponsors present the programs they do, when they 
And there will eventually be a lot less unwarranted criticism from viewers 


of course, we 











do. 


4. One of our important services is our program listings and 


devote a great deal of effort and money to making those listings accurate in our 50 
(We might even mention that we publish more than 2700 pages in our 


local editions. 
We're grateful to all the network and station and other people 


magazine each week.) 
who provide listing information to our programmers throughout the country We know 
j , especially news— 


that TV GUIDE's detailed listings have prompted other publications 
papers, to publish detailed listings—-and the more publications that do this the 


better it is for television. We think that people who really are selective about 
their viewing wind up with TV GUIDE anyway, because television is our sole concerr 
Re 


and we devote all our time to it—we've got to do a better job than anyone else 
not the fact that we have competition in one of our services 


we don't, it’s our fault, 


§. Finally,. there's a note we'd like to deliver to the press agents. We're 
for that matter) and the good 


happy to get story suggestions from them (from anyone 
ones, at least, have frequently scored. We ought to make this fact-——obvious to anyone 
who reads the magazine—plain once and for all. Once they pass along a story idea, 
we set our own people to work on it. Many times, after the reporters and researchers 
are finished,: the angle is changed and the press agent doesn't recognize his idea 
We're sorry, but that's the way we have to operate. So we want to tell the flacks 
that while we want their ideas, we can't guarantee how—or when—an idea we accept 
will wind up in print. 
That's about it. Our writers in New York and Hollywood are covering television 


every day of the week and it would be a help to them—and our editors—if we coula get 
the fine people without whose help and under- 


MP 


the above points over to their contacts, 
standing we'd be lost. 
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The Fitzgeralds .. , Back at WOR! 





Luncheon at 








the Astor, ‘ 





























John 
Cannon 








announcer 


@Radio Registry 






































UDY LYNN 


INGING STAR 


an OF a 


“THE BIG PAYOFF”’ 
for the 
COLGATE-PALMOLIVE Co. 
Monday through Friday 3:00 - 3:30 P.M. CBS-TV 
Direction: WILLIAM MORRIS AGENCY 
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; THE 


DANNY THOMAS 
: SHOW 


CBS-TV 





{| SIXTH YEAR 
| ON TELEVISION 


4 i Exclusive Management Produced By 
WILLIAM MORRIS AGENCY . MARTERTO ENTERPRISES, INC. 





Sponsored By 
GENERAL FOODS 


SE re | a 
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Walt Framer Productions 


1150 Avenue of the Americas 
- New York City 


- Creating 
> Packaging 
* Producing 


Top rated audience participation 


and quiz shows for radio and tv. 
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_ | BESS MYERSON a 








Star of 


“THE BIG PAYOFF” “THE Bia PAYOFF” 


8th Year for Colgate-Palmolive 








for Coigate-Paimolive Co., Monday Thru Friday, 3:00-3:30 P.M., CBS-TV 
Exclusive Representative: 


MARTIN GOODMAN, 36 Central Park South, New York Direction: PRANK COOPER ASSOCIATES 
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LUE 
HIPS 


RENFIELD 


ALOMIN 
Each of the wines and spirits shown here has won a place in the Blue Chips =. = : 
circle by a distinguishing characteristic. " Whether it be a three-centuries- 
old brand of Scotch, a brandy from the heart of the Cognac district, or a 
revered name among champagnes, exceptional quality has always been the 
deciding factor. " Throughout the years, the Blue Chips by Renfield have 
been collected one by one to form a complete circle of superlative brands. 
® From all over the world, the finest comes to market here under the symbol 
that leads you to the perfect choice—Blue Chips by Renfield...the finest you 
can drink, the grandest you can serve, the most distinguished you can give. 

@RENFIELD IMPORTERS, LTD., NEW YORK, N. Y. 
















Haig & Haig, Blended Scots , 86.8 Proof; King William IV, Blended Scotch Whisky, 86.8 
Proof; Remy Martin Cognac B ly, 80 Proof; St. Remy Brandy, 80 Proof; Cointreau Liqueur, 
80 Proof, Produced and Bottled by Cointreau Ltd., Pennington, N. J.; Flora delle Alpi Cordial, 
98% Proof; Chianti Melini; VanderFlip, Wine Specialty, made with wine, sugar and natural 
flavors; Gordon's Distilled London Dry Gin, 90 Proof, and Gordon’s Vodka, 80 and 100 Proof, 

100% Neutral Spirits Distilled from Grain, Gordon's Dry Gin Co., Ltd., Linden, N. J. 

















FI AR 
Randa Po Healy 


io ganic 






$ 
PRODUCT OF SCOTLAN 








} CISTHLED GN SCOTLAND nny 
9 SOTTLED 1m THE UNiTED KNEE 
DER Government suPeRv's” 
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SHARI LEWIS 


Special Material 
LAN O'KUN and STAN TAYLOR 





Press Representative 
VIRGINIA WICKS 
236 East 68th Street, New York 


Personal Representative 
LESTER LEWIS ASSOCIATES 
11 East 48th Street, New York 





WHAT A YEAR! 


TV—  SHARILAND, WRCA-TY 
HI MOMI!, WRCA-TV 
STEVE ALLEN SHOW 
DAVE GARROWAY SHOW 
STEVE LAWRENCE-EDYE GORME SHOW 
KEEP TALKING, CBS-TV 
WINNER—TWO NEW YORK 
EMMY AWARDS 


BEST CHILDREN'S SHOW and 
OUTSTANDING FEMALE PERSONALITY 


REGORDS— 8A VICTOR BLUEBIRD ALBUM 


“FUN IN SHARILAND" Plus Singles 


PARTY IN SHARILAND—GOLDEN 
BOOKS 


THE SHARI LEWIS PUPPET BOOK— 
CITADEL PRESS 


SHARI LEWIS COLORING BOOK— 
SAAFIELD PUBLICATIONS 


MERGHANDISING— = sHari Lewis © puppets 


® GAMES 
® TOYS 


And Ii's Only August 





































«+ + most amazing presentation 





of vocal gymnastics coupled 





MILT MOSS 


or 






with an assortment of authentle 


dialects. 







TV and Radio Commercials 








ROBERT 9. LEWIS SHOW 
CBS Radio 


Just Completed & Month Tour 
Leading Cafes of Mid-West, 
and Industrial Shows 







Hundreds of different voices 


plus mimicry of any sound ef- 






fect with uncanny accuracy. 





Club Date Direction 
PAUL MARR AGENCY 
« 162 N. State Street 
Chicago, Ill. 


ROBERT COE MANAGEMENT 
144 West 57th Street 
New York 19 
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FRED PARSONS 


ANNOUNCER — HOST — NARRATOR 
AFTRA — SAG 





REGISTRY—JUdson 2-8800 
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Publicity: 
FREEMAN & WICK 





... RETURNS THIS FALL 


NBC-TV 


Sponsored by The Ford Division of the Ford Motor Company 


Personal Management: 


CLIFFIE STONE 
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CLARK JONES 




















* Arkady Leokum / Dwight Davis / Tom Naegele / Joseph Katz / Jack Fox / John 
Baxter / Dick Marsh / Bernie Owett / Gene Hill / Esso / Ed Graham / Marc Dorian 
/ Jim Marshutz / CWSC&M / Earle Ludgin & Co. / Dick Neff / Stan Bullock / Dan 
Bontigit / Gilbert Seldes / Don Frankman / Granger Tripp / Warren Pfaff / Arthur Ross 
/ William Watts / Howard Taylor / William Sheidon / Art Bellaire / James Bealle / 
Tom Knitch / Jim Cherry / Bernie Haber / Stewart Garner / Mal Thonipson / Mary 
Babcock / Chan Buck / Les Collins / Rocco Deliarso / Kari Fischer / P Fulton / 
Lois Penrod / Jack Zoller / Larry Berger / Jack Goldsmith / Al Normandia / Tony Parisi 
/ Lou Zansky / Ray Fitzgerald / Bob Lelie / Dan Content / Sol Dworkow / Caesar 
eirtemene | f ud Geisenheimer / Larry Killian / Bob Scheidy / Nikolas DeMarco / -y, 
one g sdb Allen / Bob Colodzin / Jim Habur / Frank Stephan / Dave Elledge / 
Pau! Minor " ioe Marone / Max Bryer / Lou Hanousek / Si Merrill / Ken Williams / 
Dick Bradshaw / Tom Hendee / Peg Collins / Mark Richard / John Cooney / Bernie 
Block / Bill McHale / Ed Nesbitt / D. Hotchkiss / Ray Lind / Peck Prior / Gerry Gedney 
/ John Waish / John Milligan / Jim Hewitt / Julius Harberger / Dick Burton / Sandy 
Levy / Mike Roth / Ginny Quinn / Eve Fisher / Norm Tate / tra Sturdivant / Hill 
Covington / Mort Kassman / Harry Treleaven / Ray Leicht / Lee Savage / Julian Carter 
/ Monroe Moore / George Tompkins / Roger Pryor / Robert Crane / Walter King / Jay 
Kacin / James Gross / Grants Buriand / John Capsis / Robert Johnson / Read Wight / 
JWT / Bob Johnson / Marshall Rotham / And cans / BBD&O / Chauncy Kortin / Lew 
Florence / Hicks & Greist / Joc! Malone / Peter Krug / Frank Brandt / Ed 
yy wy UA -y Werkman / Harry Hess / Bob Gage / Don Trevor / C&W / EWRER 
Bert Crotty / Rollo Hunter / Bill Lyons / Don Devore / Pau! Gumbiner =f B&B 
y Ted Gruenwald / Y&R / Bob Haig / Dave Manber / Chet —, / Bob Betts 
/ Anita Casey / Cris Valentine / Calkins & Holden / K&E / SSC4&B / Jay Bottomley 
/ Leo / Paul Synor / Bob Castile / re Seibert / CB. de ailte. / Bob Thomas 
/ Harry McMahan / P&G / Jim Lee / G. Basford / Frank Brandt / Bill pro 
/ ocs Wesan / Gone Petrino | Soe Forest 7 Jock Havey / NN. W. Ayer / Harold 
Cabot, Jr. / Grey / Lennen & Newell / Al Mauro / Jud irish / Mike Levin / Norm 
Wingert / Jerry Ford / Stan Rice / Jack Sidebotham / 4 = Clarke / Claude Gitlingwater 
/ Marvin Kunze / Jack La Pick / Lee Scherz / gh rankfurt / Cari Koehler / B 
Hawkey / Mike Smollin / John Popp / Loren Collard / Bob yey > / Sonja Lisker Y 
Fred Frost / John Freese / Charles Feldman / Lew Schwartz / Stan —_|~ / yd 
Tyler / Dick Blake / je, Dane, Bernbach / Audrey Blackburn / Lew Snyder / J 
. Greeley / Mort Levin / Cariton Zucker / Ed Zern / Finley Hunt / ie Stone / NCaK 


Paul—how 
do we tell: 
everyone 
that a 
commercial 
is more 
than just | 
a job to us; 
it’s a 
selling 
problem for 
us to help 
solve. 






i don't 
know, Lew. 


GIFFORD ANIMATION, INC., 165 W 46, NYC/JU 2-1591 




















JACK 


PHILBIN 


“Have Stopwatch— Will Travel” 


EXECUTIVE PRODUCER: 
The Jackie Gleason Show (5 years) 
America’s Greatest Bands 


Stage Show 
PRODUCER: 


The Vic Damone Show 
The Big Record 


Representation: MCA 




















DEL 


AMERICAN TOBACCO COMPANY —HIT PARADE CIGARETTES 
FRANCO-AMERICAN PRODUCTS 


(And thanks to the many others who have made the past season so pleasant. ) 


SHARBUTT 


RADIO and TELEVISI 


Spokesman for 


ON 


MRS. PAUL'S FROZEN FOOD 


Exclusive Management 
KAL ROSS 
BERGER, ROSS AND STEINMAN 
15 Hast 48th Street, New York City 
Plaza 1-2156 






































ES ey 


83 


Wednesday, July 30, 1958 VARIETY 





SAI cece in Nese as Se a ST, 





PRODUCTIONS 


CREATIVE PROGRAMMING 


41 East S67 Street + New York 22, N.Y. + Plaza 1-O600 
449 South Beverly Drive ¢ Beverly Hills, Calif, 2 Crestview 4-7357 


| kp 


=> 
— 
































































































































84 VARIETY Wednesday, July 30, 1958 
ETAL ——y 
CHRIS SCHENKEL 
Sportscaster 
Algonquin 4-7981 
. —. 
Richard D. Heffner 
Producer-Moderator 
“OPEN MIND" 
WRCA-TV 
1958-59 + 
PET MILK JOHNSON’S WAX “ERB SANF ORD 
| CLAUDIA FRANCK || me, 
DRAMA COACH OF STARS CBS TELEVISION 
ANN FLOOD JONI JAMES 
TYBEE AFRA JERRY VALE 
SAL MINEO * 


145 West 55th Street, New York 19, N. Y. 
Telephone: Circle 7-6394 





Mgt. William Morris Agency 







































































ed AS lal Sag ARS, pt Sith aE 


Pettronldb 


eve 


eh ARR 


See te 


Wednesday, July 30, 1958 


VARIETY 85 























Eade 





DASuu*=26¢2 














RALPH EDWARDS 


THIS IS YOUR LIFE 


NBC-TV 
Producer of 


TRUTH OR CONSEQUENCES 


NBC-TV 


IT COULD BE YOU 


- NBC-TV 


THANKS TO YOU 


THE HUMAN THING TO DO 
















































...Salesmanship >. i 
With 7 
Know a 
How 
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Eastern ees ae — 
Engineered es9 

Effects fs ee 
scot rt TED BAUGHN 
service designed to solve your 
optical problems with highest ART TO FILM... 
quite what. sincett ceihiiathia’ ANNOUNCER — M.C. — NARRATOR 

Mesnice, Sam , Mog. Kory. 
Wocts ROBERT COE MANAGEMENT 
\ Eas é i E} , Ine. 144 West 57th Street 
Ci 5-5280 New York 19, N. Y. 
JUdson 6-3094 
(333 WEST S2ND STREET NEW YORK 19. N. Y. i | 
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PETER BIRCH 


Director — Choreographer 


CBS-TV 


“CAPTAIN KANGAROO” 

















DON RICHARDSON 


Director 





U.S. STEEL HOUR “MAMA’’ 
(Live) (Film) 
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BMI Introduces a New and Timely Program 


THE WORLD OF THE MIND 


As A COMPANION to its award-winning programs, 
“The Book Parade” and “The American Story,” 
BM introduces a new series of timely scripts... 
“The World of the Mind.” 

Prepared by BMI with the cooperation of the 
American Association for the Advancement of 
Science and the American Council of Learned 
Societies, “The World of the Mind” is available 
to radio and television stations and to public 


Radio and television stations will receive sample scripts and 
further details in the mails. Please watch for this material. “The 
World of the Mind” series will be available only upon request. 


BROADCAST MUSIC, Inc. 


libraries and local boards of education for broad- 
cast purposes. 

Fifty-two eminent scholars and scientists are 
the authors of the programs which are each of 
fifteen-minutes duration. The Sciences and the 
Humanities are embraced equally in the wide 

‘range of topics which form “The World of the 
Mind” — a thorough and painstaking appraisal of 
man’s perpetual search for knowledge and truth. 


nti 





589 FIFTH AVENUE, NEW YORK 17, N. Y. 
NEW YORK « CHICAGO e HOLLYWOOD e TORONTO © MONTREAL 
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BRYNA 
RAEBURN 


RADIO REGISTRY 














JU 2-8800 
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MAX LIEBMAN 
PRODUCTIONS INC. 


TONI ARDEN 


Latest Decca Hit Record 


“PADRE” 


Bocked by WILLIAM MORRIS AGENCY 


Managed by 


TELEVISION ARTISTS CORP. 
J*° ) PORTELL — JOHN GREENHUT 









































—— 








Cc ey 











2,455,000 
NEGRO and PUERTO RICAN 


People In Metro New York TODAY! 


41% 'ewrox NEGRO 
300% ‘tewrox’ SPANISH 
PUERTO RICAN 


POPULATION SINCE 1950! 


TO SELL YOUR PRODUCT IN 
NEW YORK... 


No. 1 NEGRO 


USE THE 


No. 1 SPANISH 


Radio Station 


WWRL 


On the Air 24 Hours Daily 


5000 WATTS | 
DEfender 5-1600 
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Walt Disney's “Mickey Mouse Club” 


ABC-TV 
Disneyland Records 
Mickey Mouse Club Records. 
CURRENT DISNEYLAND ALBUMS 


“Jimmie Dodd Sings His Favorite Hymns” 


“PETER PAN” 
“BAMBI” STORY TELLERS 
“PERRI” 


Exclusive Contract 


“WALT DISNEY PRODUCTIONS” 


SF indian Sp ahi itis. 8h SDE RI 8 ater AD 
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MILTON BERLE 


KRAFT MUSIC HALL 


Starting October 8 
NBC—Wednesday Nights—9 P.M., EDT 


* 


Produced and Staged Written 


by by 
HAL KANTER HAL KANTER 
HAL GOODMAN 
LARRY KLEIN 


MILT JOSEFSBERG 
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BRYNA 





RADIO REGISTRY 
JU 2-8800 


RAEBURN 
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MAX LIEBMAN 
PRODUCTIONS INC. 





2,455,000 
NEGRO and PUERTO RICAN 


People in Metro New York TODAY! 


41% "ewrox' NEGRO 
300% ‘ewrox' SPANISH 
PUERTO RICAN 


POPULATION SINCE 1950! 


TO SELL YOUR PRODUCT IN 
NEW YORK... 


No. 1 NEGRO 


USE THE 


No. 1 SPANISH 


Radio Station 


WWRL 


On the Air 24 Hours Daily 


5000 WATTS 
DEfender 5-1600 
































TONI ARDEN 


Latest Decca Hit Record 


“PADRE” 


Bocked by WILLIAM MORRIS AGENCY 


Managed by 
TELEVISION ARTISTS CORP. 
f°) PSRTELL — JOHN GREENHUT 
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Walt Disney’s “Mickey Mouse Club” 


ABC-TV 
Disneyland Records 
Mickey Mouse Club Records. 
CURRENT DISNEYLAND ALBUMS 


“Jimmie Dodd Sings His Favorite Hymns” 
“PETER PAN” 
“BAMBI” 


STORY TELLERS 
“PERRI” 


Exclusive Contract 











“WALT DISNEY PRODUCTIONS" 
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by by 
HAL KANTER HAL KANTER i 
HAL GOODMAN 
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Which gets 
your vote ? 


Professionally speaking, which in your opinion 
Would sell the most soup? Ask four people—and 
you'd probably, get as many answers! With film;* 
on the other hand, you can. really pre-test. Test 


With all the impartial audiences you 
want, efficiently, economically 


Your commercials on film put you 
in the driver's seat. You're in control 
for time and station throughout the 
Ignd- =. -. know your message's 
impact—know it won't be changed. 
“And you con use black-and-white 
of color . .... There's .an Eastman 
Film for every*purpose! 


For complete information write to: 


Motion Picture Film Department 
EASTMAN KODAK COMPANY 
Rochester 4, N.Y. 





East Coast Division 








342 Madison Avenue, New York 17, N.Y. 


Midwest Division 


130 East Randolph Drive, Chicago 1, Hil. 


West Coast Division 


6706 Sante Monica Bivd., Hollywood 38, Calif. 


or W. J. German;-inc. 


Agents for the sale and distribution of 


Eastman Professional Motion Picture Films, 
Fort Lee, N.J.; Chicago, Ill.; Hollywood, Calif. 


Be sure to shoot in COLOR... 
You'll be glad you did 
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\,_ INCREASES 
NEGRO 


PROGRAMMING ; 





OF ITS 
BROADCAST TIME 


WLIB —has more Negro listeners 
than any other New York radio sta- 
tion—network or independent 


(PULSE) 


WLIB - only New York radio sta- 
tion with studios in Harlem 


WLIB -first New York station 
broadcasting Negro community 
news.and special events on a regu-’ 
larly scheduled basis—every hour on 
the half hour 


WLIB-only New York station 
devoting 87% of its broadcast time 
to Negro programming. 


Harlem Radio Center * Hotel Theresa 
2090 Seventh Ave., N. Y. 27, N. Y. MO 6-1800 
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|\BROOKS 
dy 7 COSTUMES 


3 Woet bist 51. W.Y.C.- Tel. PL F-58008 

















ARTHUR PENN 


Director 


“PLAYHOUSE 90” 























dick noel 


PL 1-2345, Ext. 280 


PL 7-6300 


Announcing 


THE PATTI PAGE SHOW 


Brought to You by YOUR OLDSMOBILE QUALITY DEALER on cBS-RADIO 





























Wednesday, July 30, 1958 


Allegheny Moon 

Ain’t It a Shame About 
Mame 

All You Want to Do Is 
Dance 


An Apple for the Teacher 
Apple Song 

April Played the Fiddle 
Beanero 

Belle Belle My Liberty Belle 


Bell Bottom Trousers 
Beside an Open Fireplace 
Between ‘a Kiss and a Sigh 
Blue Shadows on the Trail 
Boston Beguine 
Boston Tea Party 
- Boutonniere 
By My Side 
Call Me Darling 
Candy and Cake 
Can't Get Indiana Off 
My Mind 
Captain Custard 
Chi-Baba Chi-Baba 
(My Bambino Go to 
Sleep) 
Chickery Chick 
(When It’s) Darkness 
On the Delta 
Doctor Rhythm 
Don’t Ever Change 
Don’t Let That Moon 
Get Away 
Double or Nothing 
East of the Sun 
(West of the Moon) 
East Side of Heaven 
Ev’rybody Has a 
Laughing Place 
Fee Fi Fo Fum 
Fiesta 
First Time | Saw You, The 
Fish, The 
. Fun and Fancy Free 
Guess Who | Saw Today 
Hang Your Heart On A 
Hickory Limb 
. Hawaii Calls 
Honeycomb ~ &/ 


\ 


Honeysuckle Rose 


How Do-You Do 


(How Much Is) That 
Doggie in the Window 

(If | Had) Rhythm in My 
Nursery Rhymes 

| Haven't Time to Be a 
Millionaire 

I’m in Love With 
Miss Logan 

- se A-Muggin’ 

It’s Love Love Love 

It’s Dreamtime 

It’s Sunday Down in 
Caroline 

It’s the Natural Thing 
toDo — 

It’s the Talk of the Town 

It’s Whatcha Do With 
Whatcha Got 


I've Got a Feeling 
I'm Falling 


I've Got a Pocketful of 
Dreams 


Johnny Zero 

Just for a While 

Laugh and Call It Love 
Lavender Blue 

Lazy Countryside 

Let’s Call a Heart a Heart 
Little Dutch Mill 

Little Toot 

Lonely Little Robin? 
Lonely Troubadour! * 
Lord Is Good to Me, The 
Lost and Found 
Lou'sjana Lulluby 
Lovin’ Spree 

Leve and a Dime 


Love-Bug Will Bite 
You, The 


Love Is a Simple Thing 

Lucky Lucky Lutky Me 

Lucky Pierre 

Mama Don’t Allow It 

Mama | Wanna Mgke- 
Rhythm Bs 

Man and His DreamA 


Man With the 
Mandolin, The 


Me and the Moon 
Meet the Sun Halfway 
Melody Time 

Miss You 


‘Moon Is on Fire, The 


Monotonous 

Moon Got in My Eyes, The 
Moon Is Blue, The 

Move It Over 


Music Goes Round & 
Around, The 


My Devotion 


My Dreams Are Getting 
Better All the Time 


My Faje Is in Your Hands 
My Favorite Dream 
My Foolish Heart 


My Heart Is Taking 
Lessons 


My Truly Truly Fair 


Night Shall Be Filled 
With Music 


Ninety-Nine Years 
(Dead or Alive) 


Oh! What It Seemed to Be 
Ol’ Man Mose 


One Two Button Your 
Shoe 


Only Forever 

On the Sentimental Side 
Out in the Cold Again 
Pecos Bill 

Pennies From Heaven 


Pessimistic Character With 
The Crab Apple Face, 
That 


Pioneer Song, The 


VARIETY 


(There’s. a Pawn Shop 
On a Corner In) 
Pittsburgh, 
Pennsylvania 


Playmates 


Pretty Little Black-Eyed 
Susie 


Rhythm Is Our Business 


Ridin’ Around in the Rain — 


Rumors Are Flying 


Running Between the 
Raindrops 

Sail Along Silv’ry Moon 

Say It With a Slap 


She Wears Red Feathers 
(And a Huly-Huly Skirt) 


Sing a Song of Sunbeams 
Singing a Vagabond Song 
Sentimental Touch, The 
Singing Hills, The 


Sixty, Seconds’ Got 
Together 


Skeleton in the Closet, The 
So Dear to My Heart 

So Do! 

Song of the South 
Sooner or Later 

South Sea Island Magic 
Sparrow in the Tree Top 
Stick-To-It-Ivity 
Surrender 

Sweet Leilani 

Sweet Potato Piper 
Symphony of Spring 
Take It Easy ) 
Tattle-Tale Duck 


That Sly Old Gentleman 
(From: Featherbed Lane) 


This Is My Night to Dream 


Three Little Fishies 
(Itty Bitty Poo) 


Three Little Sisters 

fill the End of Time 

Too Good to Be True 
Touch of Your Lips, The 
To You Sweetheart Aloha 
True 

Uncle Remus Said 

Under a Blanket of Blue 


Wake the Town 
And Tell the People 


Walkin’ to Missouri 

Was It Rain 

When A Woman Loves 
A Man 


When the Moon Comes 
Over Madison Square 


When the Organ Played 
At Twilight 


You Have Taken My Heart 
You Lucky People You 
You're Dangerous 


You're Not in My 
Arms Tonight 


You’re the One | Care For 


Zip-a-Dee Doo-Dah 
' e 


1619 Broadway, New York, N. Y. 
Circle 7-4860 
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PATRICIA BENOIT 


STARRING IN 


“TODAY IS OURS" 


NBC—3:30 P.M. Daily 
Monday Through Friday 


TEX GHEE! 


THAT'S SOME 


ANTO] NE RUG CLEANER! 


and UNCLE WETHBEE 















































Together in Weather for 9 Years 


11:10 PM 








WRCA-TV 





Monday thru Friday WGN-TV commercials get 
results because WGN-TV 
programming keeps folks 


Brought to you by watching. For proof, let 


our specialists fill you in on 
some WGN-TV case his- 





tories and discuss your 


NATALIE CORE | 














CON-EDISON sales problems. 
‘ Hostess for A&P 
| - pur Gale “BOOTS & SADDLES” | 
OLOGY ENDEAVORS, Inc. 7 ee er — i 
wan WG “TV Fashion and Beauty Editor for Dove | 


WRCA Radio, 12 Noon to 2 P.M. 
Monday - Friday 


‘— = 


Channel 9 “PRICE IS RIGHT” 


Chicago NBC-TY 
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JUDSON LAIRE 


“| Remember Mama” Films 


(nds i. Tale alaudion etait ni spacing 


Rickicasat 




















Vincent J. Donehue 
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Entertainment 
Productions, 
incorporated 








HARRY FLEISCHMAN, President G@TEVEN CARLIN, Executive Producer: 
678 Madison Avenue, New York 83, N, Y., PLaza 9-3700 
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— = CORT STEEN 


MUSICAL DIRECTOR 





Gen US. importers: VAN MUNCHING & CO. INC 
New York. Chicae 





Heineken'’s 


HOLLAND BEER 


«, Chicago, Beverly Hitts, Miami j 








i IN CHICAGO... 
SOON on RADIO 


pe)" | TOP TUNES 











=. | Interviews 
| CHATTER 
—.. & ON THE NEW 
UNIQUE 
JACK SMART SHOW 


Address All Inquiries to 





BOX 9201, CHICAGO 90, ILL. 


FRANK COOPER ASSOCIATES 

















HAVE A HAPPY 


CAROL REED 


Monday thru Saturday 
WCBS-TV 


RAIN OR SHINE 
LATE WEATHER 
SIX O’CLOCK REPORT 



































TED MACK 
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Personal Management 
ASHLEY-STEINER, INC. 


Press Representative 
SOLTERS, O'ROURKE & SABINSON 
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Frisco’s Late-Lamented ‘Disk Shockeys’ 


By WILLIAM STEIF 


San Francisco. 

High point in the short, happy life of Frisco’s two 
horror deejays occurred around 1 a.m. last Nov. 8, 
when somewhere between 1,000 and 3.000 University 
of California students milled around a Berkeley, 
Cal., square uttering weird cries and screaming for 
blood. 

It start@d Oct. 3 when KRON, Frisco, began show- 
ing Screen Gems’ “shock” package weekly at 10:30 
p.m. with Russ Coglin, a tall, cadaverous-looking 
ex-KROW (Oakland) deejay, as emcee. 

KRON telecast the films under the title, “Night- 
mare,’ and grabbed off good ratings right from the 
start. Particularly fascinated, apparently, were stu- 
dents along the university’s Fraternity Row, who by 
mid-October were howling like werewolves out their 
windows before and after each telecast. By Oct. 31, 
when “The Mummy’s Tomb” was programmed, the 
students were getting more imaginative—one started 
walking around that night dressed as a mummy and 
several hundred youngsters joined him in starting a 
fire at Channing Circle, a university meeting spot. 

The following week, Nov. 7, Coglin innocently 
mentioned that a student club was supposed to be 
meeting that night—but it sounded like a signal to 
thousands of students. and as soon as “Nightmare” 
concluded they poured out of their houses clad in 
makeshift masks and burial shrouds, whistling, shout- 
ing and crying “blood, blood.” They headed toward 
Channing Circle again, every dog in the city of 
Berkeley started barking and a riot squad of 32 
Berkeley policemen turned out. This was at 1 a.m. 

Within 10 minutes the crowd had melted away to 
a couple of hundred and within a half-hour the 
square was empty. Apparently, the students just got 
tired and went home. No one was hurt and no 
damage was done. 

Nevertheless, KRON, university and police offi- 
cials all were worried about the following week's 
“Nightmare” and issued a series of statements warn- 
ing against repetition of the mass turnout. They 
could have saved their breaths. The university stu- 
dents never again budged. 

One of Coglin’s more gruesome stunts as “Night- 
mare” emcee was his decision to “punish” a camera- 
man. He chastized the camerman during breaks in 
the film, fitially closed the show by “hanging” his 
victim—fadeout shot showed a man’s heels hanging 


—_— 5 ne aor rene meme mam 





in the air. Following week the show opened with 
the same shot, whereupon Coglin proceeded to cut 
the man down from the gibbet, lecture him (sup- 
posedly) and extract a promise of future good camera 
angles. 


| —And Then Came Barclay 


Coglin’s regime lasted until early February, when 
he bowed out to become a salesman for ABC's o-and- 
o KGO-TV. He had acquired the name of Terrence 
Jr.—KRON officials claim this tag had nothing to 
do with The Frisco Chronicle's radio-tv columnist, 
Terrence O'’Flaherty—and in his last show he in- 
troduced his successor, spade-bearded Shakespearean 
actor John Barclay, as Terrence Sr., his “father.” 

Barclay’s debut as horror emcee occasioned a clas- 
sic inside gag. He placed his “son,” Coglin, in a 
casket, pulled down the cover and proceeded to 
deliver a commercial, after which Coglin poked his 
head up and said : 

“Well, really, it’s just as simple as ABC’—em- 
phasis on the ABC, of course. 

Barclay, with his Cambridge accent, brought a bit 
more dignity to the Screen Gems’ package. He tended 
to be slightly less macabre than Coglin. 

But less than two months ago KRON decided it 
wanted to run its 15-minute news show across-the- 
board at 11 p.m. and the result was that the whole 
horror package was moved to a late-Saturday night 
slot (12:30 a.m.) and KRON dispensed with a live 
emcee entirely. 

Horror package lived up to its advance billing, 
rating-wise. It pulled KRON through last winter on 
a par with KGO-TV’s then-new MGM films, accord- 
ing to ARB. In fact, Pulse showed “Nightmare” with 
a consistently stronger rating than the Metro product 
(February figures showed “Nightmare” ranging be- 
tween 17.7 and 13.3, while KGO-TV’s “MGM Pre- 
'sents” ranged from 12.0 to 8.3) 

KRON execs say they felt the Screen Gems’ pack- 
age needed quick exploitation and that Coglin and 
Barclay helped in this. Execs add that emcees had 
“a difficult job, mixing horrer with levity,” that they 
provided “a logical transition from really corny pic- 
tures” to the serious purposes of commercials. 


It’s doubtful, however, that KRON will revive the 
horror emcees. 
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Las Vegas, Nevada 


THE ORIGINAL | 
DEEK WATSON 


INK SPOTS | 


CURRENTLY BREAKING ALL RECORDS at the _ 
DUNES HOTEL 


NOW IN THEIR 6th MONTH 


| Frisco’s Shortwave Radio 


San Francisco, July 29. 

FCC okayed permit for a com- 
mercial radio station 
beaming programs to Latin Amer- 
ica last week and group of Mid- 
western businessmen have pur- 
chased General Electric’s old 
KGEI in suburban Belmont to start 
programming 

Marvin R. Steffins, Detroit engi- 
neer, said his group paid $25,000 
for KGEI, off air since 1956, and 
plan to put another $50,000 into 
new equipment 


shortwave 











Management 





AVAILABLE FOR TV and FILM COMMERCIALS 


PAUL KALET-KNS Associates, Inc. liu. s 
118 West 57th Street, New York City Phone Plaza 7-0530 


“We will start with six hours a 
day, four in Spanish and two in 
English,” said Steffiins. “Later we 
hope to expand our coverage and 
to introduce some _ Portuguese- 
language broadcasts for Brazil.” 

He said station will sell time to 
firms doing Latin American 
business and will probably also 
broadcast 





grams 

















Voice of America pro- 





SCREEN 


Ratings Will Thrive With 


“THE SWEET 65" 


Feature Films With Smash Appeal ! 


GEMS, INC. 


TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP. 











TT 





| 





getting bigger for everybody in 


in tv each time 
Marge Marcussen, 


publishing and 
around,” says 


publicity head of Pocket Books, 
Inc. 
Dell, another major paperback 


house, has done a number of tv-| 


book tie-ins and intends to use 
them in the future whenever the 
opportunity arises. Its tie-up with 
the ABC-TV “Mark of Zorro” show 
has been regarded as worthwhile. 
A poster, enlargement of the cover 
painting, plays up the show and 
has been distributed to all Dell 
fieldmen and wholesalers. They in 


turn have seen to it that the poster | 


is displayed at the thousands of 
retail outlets in the country. In 
return for Dell’s promotion, ABC- 
TV sends out plugs playing up the 
beok and the tv show. 

What Dell describes as a sort of 
tv tie-in in reverse is its $64,000 
Question Quiz Book” based on the 
questions asked on the CBS-TV 
show and which enjoys a steady 
sale. A similar situation was that 
with Dell's book “Walt Disney's 
Story of Our Friend the Atom,” 
which was based on a Disney tv 
show. Dell has also done tie-ins 
with local tv outlets. 

Now American Library is also 
punching heavily on the tv front. 
It has a deal on “The Restless 
Gun” by Will Hickok, based on the 
NBC-TV series with John Payne 
It will be published this month and 
will get the same attention NAL 
gives to film tie-ups. During the 
past season there were two tv pro- 
grams of interest to NAL. The 
“Mickey Spillane” series and “Kit- 
|ty Foyle.” The paperback house 
reissued “Kitty Foyle” and it sold 
surprisingly well. “Spillane,” of 
course, is a constant seller. NAL 
observes that tv film distributors 
are frequently interested in pro- 
moting their film packages by 
using the NAL books. However, it 
hasn't proven worthwhile, so far 
to reissue an old title because of 
the somewhat erratic distribution 
of old film on tv, according to the 


Beaming to Latin America ce publicity-promotion forces. ; 


‘Wells Fargo’ Hot Item 
“Tales of Wells Fargo” on NBC- 
TV has been the biggest and most 
elaborate tv venture for Bantam 
Books In cooperation with the 
web, the paperback house made up 
176 promotion kits and sent them 
to all the stations carrying the se- 
ries. The kit included posters, tv 
slides, on-the-air announcements, 
press releases, bulletins from Ban- 
tam as well as from NBC-TV’s ex- 
ploitation director. The Bantam 
paperback, “Tales of Wells Fargo” 
would have done well at the news 
stands, without the tie-in promo- 
tion, according to Mary Jane Clem- 
ent, Bantam’s director of sales 


Bumper Crop of TV Paperbacks 


—————________—_—— continued from page 48 








, promotion, but the tv-tie-in pro- 
vided that “something extra” and 
as expected, the Frank Gruber 
pocket book sold very well. In 
|turn, the teleseries received pub- 
licity and advertising in placés it 
could never have reached without 
the book tie-in, she said. 

| Miss Clements points out that tv 
affected Bantam in other ways, as 
well. When Dr. Floyd Zulli in- 
troed his educational act, “Sun- 
rise Semester” on WCBS-TV and 
caused every bookstore in Gotham 
and surrounding territory to be 
sold out of a 100-year-old classic 
tagged “The Red and the Black,” 
Bantam’s editors were already pre- 
paring a new translation to be sold 
on the nation’s news stands for 
75c. This edition, translated by 
Lowell Blair with an intro by 
Clifton Fadiman, is selling much 
better than could have been nor- 
mally expected, had it not been 
discussed for several weeks before 
a big tv audience, Miss Clement 
said. When the kines of these 
programs are shown around the 
country, Bantam’s editors expect 
more interest in the title to be 
generated. 














CORYDON ERICKSON 


(Age 13) 


Currently “DANTE” 


“DANTE’S DREAMER” 


(V.0.) 
PARAMOUNT PICTURES 


LE 2-1100 

















LAUNCELOT ERICKSON 


(Age 8) 


Radio, Transcriptions, 
TV Commercials, Screen, 
Industrial Films, Theatre, Etc. 


Recent Engagements 
STUDIO ONE OMNIBUS 
U.S. STEEL HOUR 


LExington 2-1100 

















“COSMETICS © DRUGS 
VITAMINS * PARFUMS 
Union Cards and 

PROFESSIONALS RECOGNIZED 
CITY DRUGS 
845 7th Ave. (54 St.) New York 

“BIGGEST LITTLE DRUG STORE” 

WE DELIVER—CI 6-5331 

















RADIO 


5525 Wilshire Bivd. ° 


“YOUNG HOLLYWOOD INCORPORATED” 








— TV — COLUMN 


DICK STROUT 


PRESIDENT 


Los Angeles 36, California 



































PHIL LEV 


DIRECTOR 
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“TREASURE HUNT” 








711 Fifth Avenue, New York 22 PL 1-4432 
MEW YORK DETROIT CHICAGO HOLLYWOOD MIAMI HOUSTON TORONTO NBC-TV 


























BARBARA BRITTO 
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DYNAMIC PATTERNS OF 
FAMILIES AND BUYING 


All network programe will be individu- 
ally classified by principal categories— 
intensive, concentrated each month. 
Meaning—you can see which programs 
have most interest for your own prod- 
uct category!! 

Tremendous aid here in holding to your 
present or buying a new approach. 
For example: if you’re an auto sponsor, 
but find cigarette or beer programs 
have more auto families, maybe you 
should act fast! 

The Pulse Network Monthly Reports— 
U. S. PULSE TV and the RADIO- 


PULSE—will both report these new j 


data IN ADDITION TO THE PRES- 
ENT COMPLETE REPORT ... vital 
qualitative information. 


INDUSTRY'S LARGEST 
SCIENTIFIC SAMPLING 


From major markets throughout the 
U. S. Pulse interviewers will gather 
these vital added facts. 

Blue-ribbon advertiser and agency sub- 
scribers tell us this one-category-per- 
month is most adequate. Should greater 
frequency be necessary, Pulse’s 3,000 
interviewers can deliver it. 

At no extra cost for present agency 
full subscribers, this information is 
added to Pulse Network reports—net- 
work, both TV and radio. 

If you are a non-subscriber, you can 
get New York, Chicago, Los Angeles 
and both network reports for only $200 
per month. 


Positively not available for individual 
network report purchasers. 


ORDER NOW! 
Any questions? Wire, write, or phone JUdson 6-3316 





The NATION’S FAMILIES tell you 


(accurately classified in individual programs) 


how much they spend, purchases,etc. 
uk 


FOODS CIGARETTES 


families who smoke and 
don‘t—one membei, 2 and 
more 


how much they spent 
during past week—upper, 
middle, lower 








AUDIENCE REVERIFICATION 
check against new shows and 
summer tally of same 


AUDIENCE COMP 


Men, women, teens 12-17, and 


























head of house: (1) professional, 
executive, managerial, technical; 
(2) clerical and sales; (3) manual 


HOME OCCUPANCY 


home owners vs. renters 


l 
| 
I 
I 
I 
I 
I 
children 11 and under | 
paues, i REFRIGERATORS, STOVES 
TOILETRIES, COSMETICS I television, air-conditioners, wash- 
: 1 ing-machines, dryers, freezers — 
Spendings for past week » — THREE-MONTHS' look-ahead who 
| will/will-not buy. 
CHILDREN 
families with and without—those l FEMALES 
under and over 12 J age of women heads of families 
| _under 35 and brackets over. 
AUTOMOBILES | Priceless dato 
wnership and usage 
er pret SOAPS, DETERGENTS, CLEANSERS 
| for past week— 
OCCUPATIONS 4 yap money spent 
! 
I 
! 





ONE CATEGORY 
EACH MONTH 






Nothing 
takes the 
place of 
INTERVIEWS 
in the 
home 








ULSE, Ince. 


LOS ANGELES + CHICAGO + LONDON 
730 FIFTH AVENUE NEW YORK 19, NEW YORK 
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BROKER ano FINANCIAL CONSULTANT 





RADIO ano TELEVISION STATIONS 


80 EAST SeTH STREET 
NEW YORK a2. N.Y ELOORADO §-0408 





ALL INQUIRIES CONFIDENTIAL 








Tax Accountant 
Business Manager 


Free lance, 


. executive backgrouna, 
specializing 


, Radio-TV field, offers 
service to top-level persons. Present? 
clientele includes outstanding TV 
Personality, retired corporation presi- 
dent. Associated CPA tax organiza- 
tion. Fully conversant internal 
Revenue regulations and procedures, 
with long record substantial tex 
Savings; securities; Insurance; finan- 
cial statements, Secretarial skills. Per 
diem rates. Highest references. 


Call: REgent 7-4502 














Best Wishes 


JACK SMIGHT 


Director 


Starting in November 
VICTOR BORGE SHOW 


A Better Part 
Of Town - 


For Motion Picture 
Processing 


Complete Facilities 


B&W and Color 


“© |6mm 


° 35mm 
* Cutting Rooms 
* Theatre 


Criterion FILM LAB. 


33 WEST 60th STREET, NEW YORK 
CO 5-2180 
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Who Knows Where TV's ‘Spectrum 
Space’ Ball Is Going to Bounce 








quantity of American material was 
not only scandalous but ludicrous, 
Sid Colin suggested it was easier 
and cheaper to buy foreign mate- 
rial, while Frank Muir and Denis 
Norden thought American influ- 
ence was imposed even if the pro- 
gram was not hoping for a sale 


Inside Stuff—Radio-TV 


Audience promotion, sales promotion, public relations and publicity 
will be among the subjects under discusion at the meeting of Pub- 
licity and Promotion Managers of CBS owned tv stations on Aug. 
14 and 15 in N.Y. Meeting will be opened by Merle S. Jones, prexy 


Washington, July 29. + 


The fate of a resolution which 
would force the military to justify 
assignment to it of a full one-third 
of all spectrum space which could 
be used for VHF television, was in 
considerable doubt as the rush for 
Congressional adjournment reached 
fever heat. But the major purpose 
in Senate passage might already 
have been achieved. 

A'armed by rumors that the De- 
fease Department might take over 
present tv channels 2 through 6 for 
growing military needs, Sen. 
Charles Potter (R., Mich) early in 
the session introduced the resolu- 
tion to set up a commission of non- 
government experts to make the 
probe. The resolution gathered dust 
until FCC Commissioner T.A.M. 
Craven offered his plan for trad- 
ing channels 2-6, plus unused UHF 
space, for enough continuous VHF 
space to make 25 adjoining tv 
channels, starting with the pres- 
ent 7. 

The Craven Plan, and the antici- 
pated reluctance of the Defense 
Department to give up anything 
when it might merely take without 
exchange, breught almost imme- 
diate Senate Commerce Committee | 
approval of the Potter measure, 
and the Senate passed it just as 
quickly and without dissent. It was 
conceded that a prospect of a probe 





might influence the military to 
assume a bargaining mood. 

The President has the power to 
commander spectrum space for | 
government use. The FCC has no | 
power in this area, but is held to| 


divvying up among the various |= 


services the space not taken over 
by the government. The implied | 
threat lies in the fact that Con- 
gress can do something about it, | 
where the FCC is powerless. 


|}may add impetus to sweeping new | 





=== Continued from page 27 Seem 





the property involved and the ques- 
tion was raised whether this was 


| to the States. 





selling the right to use the air- 
waves, termed public property and 
carrying a prohibition against the 
license-holders gaining any prop- 
erty right under the terms of the 
Communications Act. 

In this context, the FCC's un-/| 
usual step of listing the price as- 
signed to the property being sold 
and the price assigned to the sta- 
tion license could easily be consid- | 
ered significant. 

The Harris subcommittee also 
followed individual Congressional 
attacks with sharp questioning of | 
the FCC about monopoly owner- 
ship of tv stations in the largest | 
markets, and CBS is now in a com- 
manding position in that respect. 
Both the FCC and Sen. John 
Bricker (R., Ohio) have at odd 
times considered substituting for 
the present limit on the number of 
stations a single company can own 
a limit on the percentage of U/S. | 
population its owned stations can 
serve, 

Thus the transaction, described | 
by the FCC as the “largest pack- 
aged broadcast transfer on record,” 


tv: probes, and has at least served | 


|the first public natice that such 


investigations are under considera- | 
tion at the FCC. 


Tex & Jinx 


Continued from page 27 jee 











|McCann came on as part of the 


Rep. Oren Harris (D., Ark.),| show in 1952, but McCann has been | 
chairman of the House Commerce | 19 years on the station. 


Committee, has indicated he will | 
push the resolution in the House, | 
so that the lack of time before ad- 
journment represents the only gen- 
uine stumbling block. However, the 
Defense establishment is already | 
on notice about the mood of Con- | 
gress, and observers have some 
hope this can accomplish as much 
as a probe might have done. Espe- 
cially in view of the fact that the | 
military can claim “top secret” 
whenever questioned. 





The resolution would set up a} 
group of five non-government neu- | 
tral experts to do the probing. 


| hour 


— 
The Fitzgeralds’ thematic is the 
pop song, “Love and Marriage,” | 


|and in being among the first of 
| the WOR family of acts to wel- 


come Tex & Jinx to the 1440 Broad- 
way stable, they reprised the Mr. 
< Mrs. roster which starts with 
the Kollmars at breakfast; the Mc-! 
Canns in the before-noon slot; the 
Fitzgeralds’ ‘45 Minutes on Broad- 


| way” luncheon stint from the Hotel 
| Astor; Gambling’s early and late 


spots; the McCrarys’ 2:30 
p.m. and 11:15-midnight slots, lat- 
ter in the same idiom as when they 
originated from the Peacock Alley 
of the Waldorf-Astoria. Pegeen | 
Fitzgerald, who also works for the 


|Zeckendorf Hotels as special con- 


ABC-TV Daytime's | sultant, wants Tex & Jinx to origi- | 


| nate 


80% Clearances 


ABC-TV has cleared away the 
last obstacle to doing daytime pro- 
gramming this fall. Web, entering 
the 11 a.m.-to-3 p.m. time for the 
first time, confirmed clearances on 
Monday (28) from 78 primary affili- 
ates, giving better than the 80°% 
clearance promised bankrollers 
whe've bought into the new pro- 
gramming. 

At this point, the actual clear- 
arce is 80.6° of the country. That's 
an average of all six half-hours in 
the block, with individual hal*-hour 
clearances ranging at the lowest 
from 80.4% to 81.3% at the top. 








\Vieantime, the new slottings are beef 


about 75% 
win 


Sunshine Biscuit 


bought in for ar 
half-hour on Peter Lind Hayes. 
(Shulton has bought into the ex- 


tant Dick Clark “American Band- 
stand” stanza, which immediately 
succeeds the new block every after 
noon.) 


If ABC did not find the guaran-| Jast 
teed station clearances by the end | British 


of July, registered 





“itv 


both their shows from the 
Astor (or later the companion Ho- 
tel Manhattan’s Playbill Room). 
The McCrarys have their eye on 
the Empire State Bldg. as an origi- 
nation point. 

The Fitzgeralds are mulling add- 
ing a 11:15-midnight tv slot, on 
which heretofore they held off be- 
cause of the Jack Paar (NBC) op- 
position, but now are inclined to 
tackle. 


U.S. TV Irks Brit. 


Continued from page 277 eww 

















| Moore who has been resident in 


| traffic, buildings and virtually any 


{te cooperate with the city in ~ 





of CBS TV Stations Division and Louis G. Cowan, prexy of CBS TV 

The other side of the picture | Network Division. Other speakers will be John Cowden, CBS-TV 
was presented by a viewer. “The | Stations veepee, advertising and sales promotion; George Olden, art 
true answer to the question why director, graphic arts; Charles Oppenheim, director, information serv- 
British television carries so many | ices; Thomas Means, director, advertising and sales promotion; John 
American programs,” he wrote, | Schneider, general sales manager, CBS-TV Spot Sales; W. Thomas 
“is that the public wants them. The Dawson, director of sales promotion, CBS-TV Spot Sales; Robert F. 
Americans have always been miles} Davis, director of research, CBS-TV Spot Sales and Craig Lawrence, 
ahead of us in entertainment,” he | veepee in charge of CBS owned tv Stations. Meeting will be at the 
added. | Berkshire Hotel. 











| Storer Broadcasting Co., which owns and operates chain of radio 
‘Teleco ter’ land tv properties, including WAGA-TV, AM &FM, Atlanta CBS out- 
Hy] let reported a net profit after taxes for the six months ending June 30 
R —____|of $1,729,620, or 70 cents per share. In the comparable period of the 
a | previous year, net profit amounted to $4,429,484, or $1.79 per share, 
knowhow and experience would | including a nonrecurring capital gain of $1,966,477. 
save a lot of time and energy. | Excluding the capital gain, earnings for the first six months of 1957 
Telecopter, preemed at a special | were $1 per share, compared to 70 cents per share in the first half of 
press demonstration at the L. A.| 1958. 
Police Academy last week, is a} Second-quarter earnings for 1958 were $978,416, or 40 cents per-share. 
fully-equipped unit employing a|Company stated that the second quarter of this year the company 
specially designed Vidicon camera} earned $751,204, or 30 cents per share. Company stated that the sec- 
equipped with a Zoomar lens, a|ond quarter earnings reflected a substantial reduction in operating 
power generator, video and audio} losses incurred at tv station WVUE, Wilmington-Philadeiphia. This 
transmitters and a helical antenna. | was acquired by Storer chain in May, 1957. 
Total weight of the equipment is 


under 400 pounds, thus meeting} New York Univ. will definitely not bankroll a “World Science Re- 
CAB requirements, yet is power-| 7+” series to be made by Hardy Burt for his taped network of radio 
ful enough to cover a 60-mile area} indie stations. Story in last week’s VaRtzTy indicated that NYU was 
and feed a strong signal into the | interested in bankrolling the project. Dr. Arthur L. Brandon, veepee 
KTLA master control at the Mt. | for university relations of NYU. and Warren Kraetzer, director of 
argo reneeieer of the anton. | NYU's office of radio-tv, had recently met with Burt to listen to the 
Unit a designed by KTLA chief | batter's proposal but after examining it turned down the proposition 
engineer John Silva. - ito be a participant in and a co-sponsor of the series. 

At the press demonstration,; NyU plans to do a science-news program of its own over a local out- 
utilizing a closed-circuit telecast, | tet this fall and if the university obtains a Foundation grant, which 
unit gave out with an excellent/}3s5 been under consideration for some time, it'll be possible to present 


signal. Picture quality was fine, the program over many other stations. 
and the presence of the Zoomar 


enabled the Telecopter te get ex- 
tremely good closeups of freeway 











WLIB, New York indie with a large Negro following, has been con- 
centrating its coverage on the current American activities of Dr. 
a. 3. A Kwame Nkrumah, Prime Minister of Ghana. Howard Sanders, station's 


scene in area where 


pict hrs page Mg — Tele- | the past 10 days and has been providing station listeners with beep 
copter was also shown to CiItY| phone accounts of Dr. Nkrumah’s visits to Arlington Cemetery and 
officials, and the station expects | 


| other historic spots in the Eastern area. 
‘ WLIB also carried delayed broadcasts of the Prime Minister's ad- 
use of the unit. |dress at the National Press Club, Washington; Lincoln U. luncheon; 
ithe N.Y.C. reception and the official banquet by the NAACP, Urban 
League and the American Committee on Africa. Tomorrow ‘Thurs.) 
WLIB will carry a delayed broadcast of his reception in Chicago. 








Chi Layoffs 


Continued from page 26 =e 











—_—— Residual payments amounting to $1,300,000 have been collected to 
tration is for late October and “ate by the Writers Guild of America, West for its ty members, it's 
throughout November. | revealed in a report to the TV-Radio Branch Board. Approximately 
Additionally, the net picked up a $17,000 a week in such monies is being received from producers, ac- 
similar amount of coin in scat- | cording to John Schallert, TV Contract Administrator, who polices 
tered participations on “Today” | residuals and collections. 
and “Jack Paar Show.” y 
for its power heme 9 gy soe National Academy of Television Arts & Sciences prexy Harry 
seven on the nighttime entry; F&M | Ackerman has finalized choices of committee chairmen for the Academy, 
Engineering, for its Moby Dick | New setup involves five committees with cochairmen from both coasts. 
toys, is s*t for nine on Paar: and| Wayne Tiss and Evelyn Burkey head the awards structure com- 
Amity Leather and its Rolf Divi- | mittee; Ben Grauer and Fred deCordova the membership committee; 
sion have purchased 22 spots di-| Lou Edelman and Jayne Meadows the committee on local awards; 
vided between the two shows. Royal Blakeman and Paul Tripp the committee on new chapters; 
The “Paar"-“Today” spot catch-| 42nd Henry White and John Guedel the activities committee. 
ers are estimated 61% s 
for the fourth phar ae The John Blair reppery, which soon will begin building a 10-story 
ing hold orders. With the latter, | Office edifice on Michigan Ave. in Chicago, last week purchased two 
NBC-TV estimates the shows are | more lots, both of them adjoining the original 100 x 150 foot site. 
85° sold. The participation holes | Purchase of the property not only indicates that the rep house is 
exist mainly in the Monday and| branching out into the real estate business but seems to imply that 
Tuesday editions of the shows. | Blair will be strengthening its arm in the Windy City, where several 
|}ad agencies are gaining importance in the radio-tv spot advertising 
| picture. 





























Brit. TV Prosperity 


Continued from page 2 


In an ad in last Sunday’s N.Y. Times (27) seeking physicists and 
& electronic engineers, CBS Laboratories announced, for the first time, 
‘ ——==/ that it will open new research headquarters in early fall in Stamford, 
interests outside tv, but the mar- Conn., for earth satellite and military reconnaissance systems. 








ket reckons that the current quo- 
tation for its deferred stock (more 
than five times the par value), is 
due to the prospects of A-R Dray- | 


WPIX, N.Y., has inaugurated a campaign to improve television 
| for all channels in the Metropolitan area. Campaign is based on the 
premise that poor television reception if often caused by faulty or 
damaged antennas and antenna systems. 


|ton has told BET stockholders that| 42 OnM-the-air campaign of 25 announcements a week for four 
At tae eeu seneel 1 f weeks, will be tied in with direct contact with the area’s 2,000 tv 
‘ as now repaid a toan Of! service managers. 

$8,400,000, and although initial ; ————————____—_ re — 
losses were heavier than antici- 


Britain for the past six years 

A member of the Screen 
Television Writers Council told 
VarreTy that the association was 
not being anti-American, and its 
was exclusively directed 


and 


of SRO sponsorwise, | against Sir Robert-Fraser, whom 
having he described as being anti-British 
alternate-week | in the handling of tv. 


The Yanks, 
he added, were just taking advan- 
tage of a situation which the ITA} 
topper had created. 


There was a fast reaction among 


writers to the Express story, 
/when the London sheet carried 
Thursday (24) letters from 


scripters, all supporting | 


| the par value. 


mie ot orto, MACANDREWS NOD 
ON STATE EDUC'L TV 


A-R boom, and last week's trading] James F. Macandrew is leaving 
elevated their stock quotations to| his job as director of broadcasting 
a new alltime high. The company’s | for the N. Y. C. Board of Educa- 
ordinary stock is’ now changing | tion to become director of the New 
hands at prices equalling six times | York State educational tv project ; 
lover Channel 11. Macandrew has|¢Y is creating a one-shot network 

ABPC stock has also made con-| been given a leave of absence| of 29 tv and radio stations in Indi- 
sistent rises throughput the week, from his WNYE chores in order to} ana to give Oklahoma Oil a splash 
and made a gain of just over 40| get the state’s new tv enterprise | F , s. 
cents to lift the ordinary stock | launched over WPIX in mid-Sep- | Yendou ogee —_ mo yon 
from $3.40 to $3.81. ltember. His salary will be $15,000, |/0"8 Herb Shriner variety spec 
The appointment was made by |this Friday (1). Show will origi- 


Herb Shriner Spec 
For 29 Stations 


Needham, Louis & Brorby agen- 


Rediffusion, which is partnered 
in A-R, has also benefitted by the 








roving reporter, has been part of the Prime Minister’s entourage during - 


sponsors had/the theory of American domina- 
two weeks to notify they weve|tion. Larry Forrester said “Brit- 
backing out. Web mace it under | ish” tv series made over here were | 
the wire by three days. {too wholly American in format to| 

——- ~ be shown to huge Transatlantic 


| ; , . 
jaudiences which the Americans 
FLYNN’S WPIiX SLOT |frankly admit, “have a very low 
James J. Flynn has been named | average intelligence.’ He added 
chief accountant for WPIX, N.Y.|that words such as “unpredicta- 
Flynn, who has been serving as| ble,” “illusive’ and “morose” had 
the acting chief accountant since} been cut from his scripts, because 
January of this year will con-| “they wouldn't get it in the Mid- 

tinue reporting to T. E. Mitchell,| dle West.” 

controller. Eric Sykes complained that the 


° ’ 
Roger Gimbel’s Post 
NBC producer Roger 
steps into the newly-created posi- 
tion of Executive Producer, NBC 
Daytime Programs and John C. 
Greene, Supervisor of NBC Day- 


time Program Services, has been 
made Manager, NBC Daytime 
Operations. 

Gimbel and Greene report to 


Daytime Programs, 


Gimbel | 


Dr. James E. Allen Jr., State Ed- 
ucation Commissioner. Educational 
programs over WPIX will be 
beamed at elementary and second- 
ary schoc! students. 

Macandrew is_ credited with 
many innovations in school broad- 
casting and has produced the tv 
series, “The Living Blackboard.” 
He’s also the moderator of “Cam- 





}era Three” on WCBS-TV, a post 
; he’ll continue to fill during his reign 
| Carl Lindemann Jr., Director, NBC | as the first director of the state’s 
tv project. 


|tv’ers in 





nate from Murat Theatre in Indi- 
anapolis. 

NL&B is splurging $35,000 on a 
special simulcast over 11 tv and 18 
radio stations, including all four 
Indianapolis. Intense 
spot campaign follows for eight 
weeks afterwards. 

Oklahoma, a subsid of Standard 
Oil of New Jersey, recently bought 
81 Indiana gas stations in 13 
Hoosier cities in its invasion of the 
State. 
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UPBEAT IN SYNDICATION PROD. 





H'wood Producers 


D.C. Move on Vidpix Tax Format: 


Hollywood, July 29. 

Government's decision last week 
to launch a fullscale study of tele- 
film treatment with an eye toward 
setting a standard tax policy was 
greeted here as a major step for- 
ward in reaching an equitable set- 
tlement on what's been a confusing 
and dangerous situa- 
tion 

No Washington policy has been 


potentially 


in effect regarding methods of tax- 
ing telefilm producers, but local 
and regional treasury agents have 
set down their own rulings which 
p-oducers felt have menaced the 
very existence of independent pro- 
ducers. Decision to reach a na- 
tional policy on the matter, and to 


do so by hearing the problems of 
the producers themselves before 
setting policy, is regarded as an 
important development. 

Major bone of contention be- 
tween the IRS and the producers 
has been the matter of residuals 


and their effect the immediate 
question of filing tax returns. Gov- 
ernment’'s position is that residuals 
( 


1 telefilm are a foregone conclu- 


on 


and consequently must be fig- 


sior 
ured in the tax calculations in ad- 
vance Producers maintain that 
residuals are by no means a sure 
thing, and that in many cases it’s 
vears before they do come into 
play. To tax a producer in ad- 
vance of actual residuals is unfair. 

What this boils down to is the 
two methods of writing off produc- 
tion ecosts—the socalled “cost re- 
covery” method under which 100% 
of costs are written off immediate- 
ly, and amortization, under which 


costs are written off over a period 
of three or more years. In effect 
the amortization method implies a 
flow of residual.coin coming in 
after the first year of production 
and is so set up to; account for this 


Amortization metkod is used by 


many syndicators 
‘Cost Recovery’ 
But producers of programs for 


network often employ the “cost re- 
covery” method, because, they 
claim, they can't base their cur- 
rent operations on the anticipation 
of residuals at some future date— 
they don’t have the cash to afford 
it. Here’s how the cost recovery 
method works. using a hypothetical 
case of a producer turning out one 


network series: 

Series is priced at $40,000 per 
show with 13 summer repeats at 
$20.000, representing a total in- 


come to the producer of $1.820.000 
Assuming he breaks even on 39 
shows at $40.000 apiece and makes 
a $10,000 profit on the repeats, his 
total production costs have come 
to $1,690,000 and he’s made a profit 


of $130,000. Under cost recovery, 
he could write off 100° of his 
costs—S$1,690.000—and pay tax on 


just the profit, which at 52° would 


mean a tax bite of $67,600. This is 
reasonable, say the producers, un- 
der the present tax structure. 
It’s when the amortization meth- 
od is applied, however, that the 
Situation changes. Here, the Gov- 


ernment would allow the producer 


to write off only part of his costs 
usually 50°, the first year, the 
balance over the two succeeding 
years. In instance, the producer is 


allowed to write off only $845,000 


aS against the total income of $1.- 
620,000. He’s got to pay tax on to- 
tal of $975,000 at the 52% rate, 
even though his actual profit has 
only been $130.000. So his tax bill | 
comes to $507.000. Where does he 


get the cash to pay it. particularly 
when his total profit has only been 
$130,000? 

Eventually, with residuals and 
over a period of years, hel come 
Out okay—if, that he can sur- 
vive that first tax payment. The 
independent producers say they 
can't, that only the most heavily 
Capitalized producers can foot the 
bill and that such an amortization 
schedule would drive out effective 
Competition in the field, leaving 
it to only a few well-heeled 


1S, 


Majors, 





Heartened B 


+ 





Max Ferguson Won't 


Ottawa, July 29 

Max Ferguson, whose  “Raw- 
hide” show has been standout on 
Canadian radio for the past dec- 
ade, switched plans for permanent 
move to England when he inked 
for next season on radio and tele- 
vision with the Canadian Broad- 
casting Corp. Ferguson will emcee 
CBC's daily (7 p.m.) magazine-type 
show “Tabloid” on television and 
continue his “Rawhide” stint five 
times a week on CBC Trans- 
| Canada radio, starting Oct. 1 

Ferguson will return to Toronto 
for the radio-tv setup He had 
been originating the “Rawhide” 
stanza from Halifax where he also 
had video chores in a show with 
“Tabloid” format scheduled only 
to the Maritime region. 


| 
| 
| 








New Option Time 


Continued from page 29 eee 


telefilm syndicators of still another 
potential market 

The option time shifting at CBS 
won't do much damage to syndi- 
cators for the immediate future, 
according to some interpretations 
But in the long run, syndication 
execs fear, CBS will not only have 
option time from 8 to i1 but will 
be programming from 7:30. 

Conversely, ABC promises to cut 
away an immediate daytime poten- 
tial, yet a glimmer of hope is held 
that ABC itself will ultimately pro- 
vide syndicators a fresh market for 


stripped stanzas This hope is 
based on the fact that ABC’s new 
daytime program chief is Jerry 
Chester, who began NBC's “Com- 


edy Time,” the first telefilm strip 
ever done by a network, and that 
he may repeat his policy over at 
ABC. ‘However, late word from 
ABC higher-ups is that web strip- 
ping is highly unlikely.) 








r 4 5 
Not Enuf Indians 
Continued from page 29 


intoxicated with the syndication 
prospects as a means of amortizing 
the expense of the machines In 
that. sense they are more than 
slightly disappointed, because the 
selling has been slow going. Aside 
from everything else, there is still 
some confusion about union juris- 
diction and the pricing of the 
shows. Since there is no real pre- 
cedent for tape marketing, and no 
track record to cite, as yet, most 
stations are in the dark about an 
asking price, 

Until tape marketing gets into 
full swing, many of the stations 
are learning to justify the outlays 
of coin for Ampex gear in pre-re- 
cording certain shows te cut down 
on production crews. In the mean- 
time, they are doing most of their 
“syndication” biz with stations that 
are trying to build a roster of qual- 
ity quasi-live shows. A good exam- 
ple of a small station that can bene- 
fit by buying videotape is KLOR- 





TV. a new outlet in Provo, Utah 
which will go on the air Oct. 1 
starting from scratch. KLOR-TV 
recently purchased WGN-TV's 


“Ding Dong School” on a 52-week 
basis 


Eliscu’s Bombay Series 


William Eliscu. producer of 
“OSS.” closed the first Indian- 
American telefilm deal Teamed 
with Golcha Studios in Bombay, 
the Maharajah of Baroda and H. T 
Skolnik, Indian oilman, Eliscu is 
going to produce a skein based on 
“Burton’s Original Arabian 
Nights.” 

Pilot shooting is scheduled for 
Sept. J] in Bombay, with John 
Derek playing the lead Lee 
Garmes is co-producer-director and 
the pilot script was done by Mi- 
ichael Sayers. 


——~-¢@ 


Live in Eng. After All 


cHOWS ULL 
FOR FALL ENTRY 


| 

Hollywood, July 29. 

| Outlook for telefilm production 
for syndication isthe best in some 
time here, with no fewer than 19 
shows either rolling or set to roll 
this fall. Of these, second-year 
production constitutes a consider- 
able proportion, but new shows 
for syndication are still in the ma- 
jority. 

Biggest producer continues to be 
Ziv, for its own distribution setup. 
New “Mackenzie's Raiders” is due 
to start soon, while “Highway Pa- 
trol” has begun its fourth year of 
production and “Sea Hunt” is mid- 
way in its second season. “Target” 
is still shooting the first time 
around. 

Next on the list are National 
Telefilm Associates and MCA. Lat- 
ter is shooting second-year films 
for “State Trooper” and “Mike 
Hammer,” and is due to start soon 


on “Secret Agent-7.” NTA _ has 
“U.S. Marshal” rolling, will set 
production on “The Third Man” 


and is wrapping up “Walter Win- 
chell File.” NTA also has three 
other series, not included in the 
total, rolling for its NTA Film 
Network, “This Is Alice,” ‘Man 
Without a Gun” and “How to Mar- 
ry a Millionaire.” 

CBS Television Film Sales has 
set Stark-Layton Productions into 
motion on “Colonel! Flack” and will 


distrib Sam Gallu’s “Border Pa- 
trol.” which is set for an October 
start. Screen Gems and Herbert 


are rolling “Rescue 8.” 

National Productions 
will start filming of Al Simon's 
“Flight” series shortly, while 
Sandy Howard is filming “Night 
Court” for Hammer Films distrib- 
ution. “Russell Hayden is in sec- 
ond-year production on “26 Men” 
for ABC Fila Syndication, and 
Warner Bros. is filming 13 more 
“Colt .45” shows for eventual svn- 
dication. KTTV is producing ‘“Pa- 
role” for Bernie. Schubert's Tele- 
star Films. 

Meanwhile, the taped-syndica- 
tion field is opening up. Guild 
Films will distrib KTTV’s “Divorce 
Court,” and there are a couple of 


Leonard 
California 


other tape-syndication deals in 
prospect, a 90-minute Don Sher- 
wood show out of San Francisco, 


for example. 


Budget $2,000,000 
For Writers Guild 
- Anthology Series 


Hollywood, July 29 

A Writers Guild of America an- 
thology vidpix series will be pro- 
by a top Hollywood tele- 
filmery. if current negotiations jell 
WGA West sources disclosed deal, 
involving $2,000,000 in production 
coin, is being finalized but de- 
clined to identify the company due 
to the delicate climate of negotia- 
tions. Guild had also had discus- 
sions previously with networks and 
other vidfilmeries. 

Part of the company’s offer calls 
for upping of story budgets on the 
half-hour vidpix from $2.500 to 
$3,500—way above the $1,100 min- 
imum for top-budgeted half-hour 
telepix. Series is being aimed for 
either January or the fall of 1959 
selling season. 
| Leonard Freeman, chairman of 
the WGA anthology show commit- 
tee, said the guild's principal in- 
terest in the project is to “raise 
the level of tv dramatics which is 
now being lowered.” he said WGA 
already has commitments from 
more than 500 writer-members, 
some of them Academy Award 
winners, some pix writers in the 
$500,000-a-vear income bracket. 

Vidfilmery would buy 39 of the 
WGA scripts, which are screened 
by the guild from the hundreds of 

| submissions, 
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Paul Coates’ TV Expose Sparks 


Cleanup of Sanatorium Abuses 





Reub Kaufman’s 
‘Cartoon Storybook’ 


Reub Kaufman, former boss of 
Guild Films who recently opened 
his own telefilm distribbery, has 
picked up his first product. Kauf- 
man's JFC Films is packaging a 
group of 52 fully-animated tint 
cartoons under the title “Cartoon 
Storybook.” 

Kaufman says that another 104 
are being readied and will be re- 
leased in groups of 52 at six-month 
intervals. This new-to-tv product 
was culled from overseas films 
by Kaufman. Apart from a few 
two- or three-reelers, most of the 
stuff is on one spool and runs for 
about 10-minutes 
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against Gotham filmmaking the 
overtime setup on the part of the 
crafts unions there—not the ac- 
tors, but the crews. “If they want 
to be in the film business, they've 
got to make up their minds that 
they're in the film business.” In 
comparing New York and Holiy- 
wood union practices and account- 
ing for the difference he 
cites the following difficulties 

1. In Hollywood, a_ producer 
can place a call for as early as 6 
a.m. or late 8 p.m. without 
going into overtime Crews get 
straight pay for eight hours com- 
mencing with the time they report 
to work. In New York, any e¢all 
before 8:30 a.m. involves double 
time for the period until 8:30 
ter 5:30 p.m., it’s also double time 


1s 


In costs 


s 


as as 


af 
ai- 


One tangible result: “We can't do 
any night location work on ‘New 
York Confidential.” We cou!ldn't 


afford it.” 


2. In _Hollywood, overtime is 
time-and-a-half, and the overtime 
hour is divided into six-minute 


segments so that if a crew works 
five minutes over, they get paid for 
only six monutes, or one-tenth of 


the hour rate at time and a half 
In New York, there’s a crew goes 
over five minutes, it receives 


double time for an entire half-hour 

3. Average straight-time work 
week of film crews in Hollywood is 
about 50 hours ‘actual time varies 
with each craft, but averages out 
to 50): in New York it’s 40. “Which 
wouldn't be so bad.” observes 
Fromkess, “if we could get them 
when we need them on a straicht- 
time basis, early in the morning or 
late in the afternoon 


“Film crews in New York are 
verv good.” he states, “but that 
won't make any difference until 
they realize that thev're in the film 
business and have to act accord- 
ingly.” On his return to N. Y. to 
resume “Confidential” production 


in mid-August. Fromkess 
to sit down with reps from all the 
craft unions to attempt to convince 


pronoses 
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Hollywood, July 29. 

A four-part expose of conditions 
in old age homes and sanatoriums 
by columnist-commentator Paul 
Coates has resulted in investiga- 
tions by both county and state of- 
ficials aimed at cleaning up abuses 
revealed by Coates. Expose was 
done both on Coates’ nightly 
KTTV show and via a frontpage 
series in the L. A. Mirror-News, 
on which he’s a columnist. (L. A. 
Times, which owns the Mirror- 
News, also owns KTTYV.) 

Coates revealed abuses of pa- 
tients and violation of health, san- 
itary and welfare codes, as well as 
medical violations, in a series of 
interviews with investigators, 
nurses and rest home operators on 
his “Paul Coates 10:15 File.” his 
nightly 25-minute stanza on KTTV. 
Telecasts were done second week 
in July, and eight days later both 


the state and Los Angeles county 
ordered investigations into the sit- 
uation. 


County investigation, voted unan- 
imously by the Board of Supervi- 
sors, will aim at drawing up pro- 
posed legislation for presentation 
to the State Legislature with an 
eye toward centralizing supervision 
over the homes. Gov. Goodwin 
Knight also ordered an investiga- 
tion following Coates’ revelations. 
Among interviewees on the Coates 
series was a suspended welfare in- 
vestigator who had charged his su- 
periors with ignoring conditions at 


the homes. 
Coates’ “File” stanza is an in- 
terview segment that’s based pri- 


marily in the news field, exploring 
topical sociological problems, rang- 
ing from such exposes to an inter- 
view with the wife of a murderer. 
Following an expose of conditions 
in L. A. General Hospital some 
time ago, officials of the hospital 
itself corrected conditions, but the 
old age series marks the first time 
that a Coates program has result- 
ed in official governmental action. 


“File” is a live show—or was 
until recently. Now it's pre-taped. 
Series is a diflerent format from 
“Paul Coates’ Confidential File,” 


which has been syndicated the past 
couple of years by Guild Films, 
though it deals with the same prob- 
lems. Coates, incidentally, is up for 
a CBS-TV daytime stanza, also a 
topical show, which has been audi- 


'tion-kinnied but is still on the CBS 


them of the need for more flexibili- | 


t if Gotham production is to 
thrive. “New York has a lot to of- 
fer in the wavy of fresh back- 
grounds; it’s the greatest in 
the world but has heen 
touched in terms of filming it.” 

City itself completelv unco- 
operative to filmmakers, “in spite 
of all] the lip service.” Fromkess 
states, but the Police Dept eXx- 
tremely helpful. But even nolice 
help can't lick those cost problems 
on night locations, to cite one in- 
stance 


city 
hardls 


is 


1s 


Four Star Blurbs 


Hollywood, July 29 

Four Star Films Inc.. has ex- 
panded into the television com- 
mercial field, due to increased im- 
portance of this type of produc- 
tion. 

Heading new unit will be Walter 
Bien, formerly in charge of War- 
ner Bros. commercial and 
trial film dept., and his assistant, 
Robert Chenault. Initial commer- 


| 
| 


indus- | 


| 


shelf pending a daytime opening. 
Evelyn Rudie All Set 
With a Brace of Pilots 


Hollywood, July 29. 

Evelyn Rudie, the eieht-vear-old 
actress who scored in “Eloise” sea- 
son before last, now has the dis- 
tinction of being the only Holly- 
wood personality to star in two 
pilot films made in the same sea- 
son. Miss Rudie did “Cindy,” for 
Alex Gottlieb and Hal Roach Jr., 
and with that having failed to 
sell, has now done a pilot of “The 


Evelyn Rudie Show” for indie 
packager Walter Emeson 
Emeson is doing the show on 


videotape, and hopes to syndicate 
the half-hour series nationally. He 
turned out first two half-hours 
last week at KTTV here, will do 
two more this week and then hopes 
to settle down to a one-a-week pace 
for 39 Format of the new 
show involves singing, dancing and 
interviews with other youngsters, 
with Miss Rudie playing herself. 


shows 


BBC-TV’s ‘Danger’ 
-TV’s ‘Danger’ Segs 
London, July 29. 

BBC-TV has lined up a series of 
six films with danger as their 
theme, entitled “Living With Dan- 
ger.” Subjects of the films, the 
first of which goes out on Aug. 1, 
will be stunt artists, the fire serv- 
ice, men who work at great heights, 
i.e. steel erectors and steeplejacks, 
bomb disposal workers, wild animal 
trainers, and test pilots 

The first program will deal with 
stunt men at a film studio. The 
BBC claims that for authenticity, 


cial is for J. Walter Thompson, an | camera crews risked their lives get- 
tting the pictures. 


i Eastman Kodak spot. 
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Everly Bros. (Cadence). “BIRD 
DOG” ‘Acuff-Rose*) will run right 
into the hit brackets on the mo- 
mentum of the Everlys’ handling 
of a catching and infectious tune. 
“DEVOTED TO YOU” (Acuff- 
Rose*) has a charmin 
that the boys build 
ning returns. 

George Hamilten IV (ABC-Para- 
mount). “WHEN WILL I KNOW” 
(Saxon*t) is sweet and simple in 
design and delivery, making it a 


or big spin- 


sure bet for a big payoff. “YOUR | 


CHEATIN’ HEART” (Acuff-Rose?t) 
will pick up a lot of spins again in 
this new edition by one of the teen 
trade’s fave crooners. 

Gene Summers & His Rebels 


Jocks, Jukes and Disks 


By MIKE GROSS 


folk flavor | 








beated pattern that ought to get 
some juke action. “RAININ’ 
RAININ’” (Figuret) is pleasantly 
lilted for occasional play. 

Bob Carroll (United Artists). 
“SEARCH AROUND HEAVEN” 
(Bryden*) should find plenty of 
spinning friends because of the 
way he belts the warm, but not too 
gripping, ballad. “MY SUNDAY 
LOVE” (Bryden*) is a moderately 
|appealing ballad with slim spinning 
| chances. 

Umberto Marcato (Kapp). “VO- 
LARE” (Robbins*) has enough of 
the Italian flavor to pick up some of 
the play from the jocks who've 
been bombarded with versions of 





this song. “AUTUMN CONCERTO” | 





- Best 


Bets 
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LAWRENCE WELK 
Presents the 
| LENNON SISTERS and 
| LARRY DEAN 
(On Brunswick No. 55075) 
“Have You Ever Been Lonely?” 





B/w “Bubble Gum” 
some jocks may pick up. “BAB- 
ETTE” (Southern*) has an okay 


lilting flavor that some program- 
mers could go for. 
Carrie Norman (Mark). 
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Album Reviews 





Ella Fitzgerald: “The Best of 
Ella” (Decca). One of the high- 
lights of Deecca’s fall-1958 album 
campaign, this two-pocket package 
(at $7.98! should be a bread-and- 
butter item for a long time to come. 
It showcases Ella Fitzgerald in her 
top wax performances while she 
was under the Decca banner. from 
1938 to 1955. (She's now recording 
for Verve.) The repertoire runs 
from “A Tisket--A Tasket” (38) to 
“The Tender Trap” (55). On the 
23 songs in the package, she works 
with such as Chick Webb, Sy 
Oliver, Vic Schoen, Camarata, and 
the Delta Rhythm Boys. 

Nat Kipg Cole: “Cole Esponol” 
(Capitol). Here’s an offbeat set by 
Nat King Cole that’s sure to con- 


tinue crooner’s hot album selling , 


streak. Although he does all the 
numbers in the package in Spanish, 
there will be no lingo barriers 
holding back sales because Cole's 
chile beat captures the Latino 
flavor on beat and mood pegged 
for mass appreciation. The set was 
recorded in Cuba with an orch 


ME TO CARE” (Mills*) puts Carrie | headed by Armando Romeu Jr. 


| Norman in a fair romantic ballad 


mood with some rocking touches 
|added for good measure. “I CAN'T 
{HELP IT” (Ford*) is a moderate 
| rocking ballad in beat and delivery 
|with slim spinning chances. 


| The Playboys (Crystalette). 


} 


| & 


Jan Clayton: “Sings ‘Carousel’ At 

e Brussels Fair” 
Jan Clayton made her mark on 
Broadway playing Julie in Rodgers 
Hammerstein's “Carousel” in 
1945. 
repeating the same part at the 


le ” - , 
CHARGE IT” (Gold Band*) works | Brussels Fair which is the peg for 


a novel conversational pattern 


|}around a rocking beat that the 


(Jan). “NERVOUS” (Ted?) has the | (Symphony House*) gets a quite| jocks could go for because of its 


beat, lyric and performance that’s 
geared for strong jock and juke 
play. “GOTTA LOTTA THAT” 
(Song Productions*) fits the rock- 
ing bill with a driving beat and a 
frantic vocal. 

Johnnie Ray (Columbia). “UP 
UNTIL NOW” (Rocsevelt*) will get 


the kids back on Johnnie Ray’s | 


side because of the driving way he 
knocks out this rocking-spiritual 


blending. “NO REGRETS” (Obie*) | 


is in the rocking blues groove that 
Ray realiy shouts out. 

Tommy Mara (Felsted). “WHERE 
THE BLUE OF THE NIGHT” 
(Chappell*) is the old Bing Crosby 
theme that gets a winner's sound 
via Tommy Mara’s styling and a 
sprightly musica! setting. “WHAT 
MAKES YOU SO LOVELY” (Sud- 
berry*) gets across a pleasing bal- 
lad mood through Mara’s warm 
handling. 


The Yo-Yos (Pincus Platters). 
“THE MOLE IN THE HOLE” 
(Gil*) has an outside chance to 


creep out of left field and get a 
good bite on the spinning market 
because it’s got a good beat and a 
phrase repetition that appeals to 
the young disk buyers. “THE 
NIGTHMARE” (Gil*) is a novelty 
item packed with enough fun to get 
some juke spins. 

Lu Ann Simms (Jubilee). “FE- 
LIPE” ‘Jimskipt) gives Lu Ann 
Simms her best takeoff chance in 
a long time. It’s an attractive side 
that blends a warm and hip styling 
that will appeal to the spinners. 
“HARBOR LIGHTS” (Chappeli*) 
is nice to have around again the 
way Miss Simms sings it. 

McGuire Sisters (Coral), “VO- 
LARE” (Robbins*) is the hot 
Italian tune that’s gotten a lot of 
disk coverage and the McGuires 
give it assurance of more spins. 
“DO YOU LOVE ME LIKE YOU 
KISS ME” (Leeds*) has a bright 
Neapolitan feel that could light up 
the jukeboxes. 

Mickey & Sylvia 
YOU 
at a strong rocking pace that could 
get to mean something in the juke 
market. “TRUE, TRUE LOVE” 
(Enterprises*) is just a fair rocking 
ballad. 

The ‘Bobettes (Atlantic). “UM 
BOW BOW” (Progressive?) has the 
familiar swinging beat that always 
manages to get the Bobettes off 
the ground. “THE DREAM” (Pro- 
ressive’) is an effective ballad 

uilt on a rocking foundation and 
sold properly by the lead Bobette. 

The Royal Holidays (Carlton). 
“I'M SORRY” (Terrace*) could 
hdve some. staying power in the 
spinning market because of 
neatly developed rocking blues pat- 
tern. “MARGARET” (Terrace?) 
makes the most of an average rock- 
ing beat and lyric idea. 

Mantovani Orch (London). “TU- 
LIPS FOR AMSTERDAM” (Si- 
korski*) blossoms as a_ spinning 
bet for programmers with leanings 
toward the lush Mantovani man- 
ner. “ONLY” YESTERDAY” 
(Leeds*) has the kind of rich melo- 
dic line that Mantovani romanti- 
cizes so well, 

Gino & Gina (Mercury). “SHE 
BELONGS TO ME” (Figure*) sets 
up the young vecal team in a neat- 


(Vik). “IT’S 


1 LOVE” (Ben Ghazi*) rolls | 


its | 


‘and pleasing reading that will 


{please the jockeys who are not a Band?) 


| frantic music kick. 
| Eileen Rogers 


(Columbia). 


Pi i neeettrng OF YOUR LOVE” | 


(DeVorzon?) is full of the big bal- 
jlad sound that Eileen Rogers al- 
| ways sells with impact. “A LITTLE 
RIT BLUE” (Westside?*) is a swing- 


jing handclapper good for lotsa 
| juke play. 
The Quin Tones (Hunt). 


|““PLEASE DEAR” (Myra*) has the 
| Swinging juke sound that usually 
}gets juke action. “DOWN THE 
| AISLE OF LOVE” (Myra?) is in the 
|slow broken-noted ballad groove 
|fore but probably won't dig so 
|much in this rendition. 

The Mogambos (Sunbeam). 
|““WA’TCH YOU MEAN” (Portrait*) 
is another of the one-phrase lyric 
|insertions set in a rocking groove 
| that the kids may buy if the jocks 
| put on the spinning pressure. “BI- 
| AZA-KU-SASA” (Portrait+) has 
| the vocal combo repeating the title 
against a toe-tapping beat that be- 
|comes a bit monotonous. 

Burt Taylor (East/West), “LONG 
LOST LOVE” (Rush?) should find 
,/a new audience for Burt Taylor 
because of his sincere ballad han- 
\dling.- “THAT OLD FEELING” 
|(Feist*) is just a fair side in this 
| revival. 
| Sunny & His Gang (Port). “I'M 
| A ROLLIN’” (World*) is a neatly 
{concocted parody of western tune 
| that rolls at an easy pace and that 
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. LaRIETY,. ll) Best Seilers on Coin Machines. 


. PATRICIA (5) 


- POOR LITTLE FOOL (5) 


| 


| 


. SPLISH SPLASH (3) 


. YAKETY YAK (7) . 
. WHEN (1) .. 
| 


|$ 10. REBEL ROUSER (1) .. 


FOR YOUR PRECIOUS LOVE 
SECRETLY 


a re eee 
YOU NEED HANDS .... 


ENCHANTED ISLAND . 
A CERTAIN SMILE 
WESTERN MOVIES 
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| that the teeners have gone for be-: 


. HARD HEADED WOMAN (4) .... 


. LEFT RIGHT OUT OF YOUR HEART (3) 


1 
2 
3 
t 
5. PURPLE PEOPLE EATER (8) 
6 
7 
8 
9. IF DREAMS CAME TRUE (2) 


EVERYBODY LOVES A LOVER 


ALL I HAVE TO DO IS DREA? 


laughs alone. “WHATIZIT?” ‘Gold 


this package. 
songs in the LP assigned to others 
in the production, she still makes 
‘em all work for her and it de- 


put together a wild beat |velops into a pleasing LP. She's | 


jand some crazy sounds for a strange | assisted here by Camarata, the 


two minutes and 12 seconds. 


{RED RIDIN’ HOOD” (Ketchy?) 


| 


| Gloria Wood Chorus and the R&H 
Red & Blue (Herald). ‘ROCKIN’ | score, of course. 


The Community Singers: “Come 


takes the wolf and Red Riding)! Sing Along With Us” (United Art- 


Hood on a rocking ride that some | jsts). 


| kids may get to like. “TV BABY” | styled set that emerges as lotsa 


(Angel*) is a routine recker with | parlor fun. 


| limited appeal. 


* ASCAP 


DECCA-BELOCK TIE 
ON EVEREST STEREO 


Belock Recordings has teamed 


+ BMI. 





| Singers leading the way, the tunes | departure from 


| Texas,” “Swanee River,” “You Are | at -. 
| My Sunshine” and “Good Night |“Cheek To Cheek 


up with Decca for the distribution ! 


of Belock’s Everest label stereo 
| product. Decca will expand its 
sales and distribution activities to 
handle the Belock stereo tape and 
disks. 

The Everest product is recorded 
and produced in Belock’s studios 
in Bayside, Queens.. The Belock 
Recording Co. is a division of the 
3elock Instrument Corp., College 
Point, N. Y., developers and manu- 


With the Community 


are easy to follew. Lyrics to the 
popular choral melodies are wise- 
ly printed on the back. Included 
are such as “Deep In The Heart of 


Ladies.” 

Caterina Valente: “A Toast To 
The Girls” (Becca). Although the 
peg for this set is a tribute to U.S. 
thrushes and the songs they made 


|famous, Caterina Valente gives it 


;}so much of her own dynamic pip- | 


facturers of electronic and electro-, 


mechanical devices for the armed 
services 

According to firm’s prexy Harry 
D. Belock, the stereo recordings in 
the pop and classical field will be 
available through Decea by Sept. 15. 
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ing individuality that some of the 
tunes could very likely step out 
again as clicks under the Valente 
banner. Her “Secret Love” sets 
the pace for the package with a 
vibrant pace and tempo. It’s fol- 
lowed by “Yes My Darling Daugh- 


ter,” “Kiss of Fire,” “You Better | 


Go Now” and “Over The Rainbow,” 
among others. 

Chuck Gould: “Plays a la Fletci: 
er Henderson” (Vik). Chuck Gould 


|has the kind of vital jazz sound 
|that fits right into the arranging 


Ricky Nelson . 


Coasters 
Kalin Twins 


Patti Page 


Perez Prado 


Elvis Presley 
Bobby Darin 
Sheb Wooley 


pattern molded by the late Fletch- 
er Henderson. The swinging mood 
is easy to take to, especially when 
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Pat Boone 


Jerry Butler 
Doris Day ovine 
Jimmie Rodgers 
Peggy Lee 

Eydie Gorme 


Olympics 
Toni Arden 


Everly Bros. 
Four Lads 
Johnny Mathis 


ry Falcon 
.. Columbia 
aeewees Roulette 
Capitol 
eee ABC-Par 
bere Sete Cadence 


aR ... Columbia 


eee wie Columbia 
sie i Sea Deman 


+> 
? 
+ 
+ 
+ 
+ 
+ 
+ 
+ 
! 
6+sau Keaneeee Dot 
a re Jamie 
< 
+ 
a 
+ 
+ 
* 
¢ 
+ 
. 
+ 
+ 
+ 


duepinesaneate Decca 


[Figures in parentheses indicate number of weeks song has been in the Top 10) 
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iit ht ttn een eee ee a | 


(Disneyland). | 


In recent months she’s been | 


Although she tackles , 


This is a happy sing-along | 


Gould takes off on “Ain't Misbe- 
|havin’,” “Do You Ever Think of 
| Me” and “Who's Sorry Now.” 

Don Gibson: “Oh Lonesome Me” 
|(RCA Victor), The juves and the 
;country & western fans ought to 
go for this one. Gibson is a likable 
and unpretentious crooner as well 
;a simple and authentic composer, 
‘which is all you need to get the 
|cornbelt feel across. He's already 
‘clicked in the pop areas with “Oh 
|Lonesome Me,” so the market 
{should be waiting for this debut 
| LP. These in addition to the title 
|}song are “Blue, Blue Day,” “Take 
|Me As I Am,” “Heartbreak Ave.” 
;and “Too Soon To Know.” 

Bing Crosby: “Bing In Paris” 
| (Decca). Here's a compilation of 
|material cut by Crosby when he 
was an exclusive Decca disker. He 
was in top voice form then and 
‘worked with such orech conductors 
jas the late Victor Young, Axel 
| Stordahl and John Scott Trotter to 
develop the standout musical 
|sound. As the title suggests, Crose 
|by is in a Gallic mood and works 
over “Mademoiselle de_ Paree,” 
“La Vie En Rose,” “I Love Paris,” 
“Symphony” and the like. 

Marty Paich: (Cadence). Marty 
Paich is a jazz innovator whose 
appeal should have a wide spread 
|among the progressive cult. It’s a 
solid sound that he builds with 
the help of Jack Sheldon (trum- 
pet), Bob Enevoldsen ‘valve trom- 
bone), Bob Cooper (‘tenor sax), 
Vince De Rosa (french horn) and 
Marty Berman (baritone sax). All 
|the tunes in the package, except 
|for “What's New,” are Paich orig- 
inals. “From Now On” and “Nice 
And Easy” give a good sampling 
of his work. 

George Shearing Quintet: “Bur- 
|mished Brass” (Capitol). The 
George Shearing piano, this time 
out, is augmented by a big brass 
;}sound in arrangements conceived 
by Shearing and Billy May. It’s a 
the ‘moderately 
| quiet Shearing format but the 
| brass addition gives the Shearing 
|'sound a new excitement that the 
i fans will go for. Among the titles 
“Memories of You,” “Mine,” 
and “Basie’s 


Masement.” 
Al Nevins Orch: “Dancing With 
| The Blues” (RCA Victor). Arrang- 
|er Charles Albertine has supplied 
;maestro Al Nevins with a solid 
| blues feel that’s also pegged for 
terping. The band offers a swing- 
ing beat on such familiars as 
“Wang, Wang Blues” and “Bye Bye 
Blues” and moves neatly with such 
| Albertine originals as ““Alone With 

The Blues,” “Blues For G-String” 
|and “Baby Kerry's Blues.” 

Jonah Jones Quartet: “Jumpin’ 
With Jonah” (Capitol). Jonah 
, Jones’ horn takes off on another 
romp as it did on “Swingin’ Down 
Broadway,” a previous Capitol 
click. He swings here with Harold 
Austin (drums), John Brown (bass), 
and Hank Jones (piano). Some of 
| the sides that will help move the 
lalbum are “No Moon At All,” 
“Baby Won't You Please Come 
| Home,” “A Kiss Te Build A Dream 
| On,” “Night Train” and “Just A 
Gigolo.” Gros. 


| ABC-Par Hikes Pastner 
To Album Sales Chief 


Sid Pastner has been upped at 
ABC-Paramount to the post of di- 
| rector of album sales and merchan- 
|dising. He replaces Dewey Berge 
man Jr., who is exiting ABC-Par 
to go into his own. distribution 
setup. 

Pastner, who had been working 
with Bergman in the album divi- 
sion, will now be in charge of sales 
and merchandising of all LP prod- 
uct, stereo disks and tapes and will 
formulate new policies and promo- 
tion plans. Pastner recently col- 
| laborated with Bergman in the pro- 
| duction of ABC-Par’s “Third Anni- 
| versary” album promotion which 
| was previewed at diskery’s sales 
conclave at the Concord Hotel in 
Kiamesha Lake, N. Y., last week. 


Sherman Heads NAMM 


| Chicago, July 29. 
Clay Sherman, head of the 21- 
| store west coast chain of Sher- 
|man, Clay music shops, is new 
|prexy of the National Assn. of 
|Musie Merchants. Election was 
last Tuesday (22) at the trade 
group's convention here. 
Sherman, 44, had been v. p. of 
NAMM, and previously had served 
several terms as a director. 
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Decca Pegs Its Fall ‘Carnival Time’ 


+ 


AMM POWWOW'S Col Launches $150,000,000 Coupon 


WHAT PRICE STEREOPHONY? 





Push On 61 Pkges.; Makes Stereo Bow DANGER SIGNALS Redemption Plan on 46 New Albums 


Riding under the banner 
“Carnival Time .. . The Greatest 
Musical Show Ever,” Decca Rec- 
ords is launching its fall package 
program with 61 LP’s set for Au- 
gust release. It’s the biggest re- 
lease scheduling in Decca’s more 
than 20-year history. 

“Carnival Time,” which follows 
the Decea promotions launched in 
January of “Dreamtime,” “Star 
Time,” “Dance Time.” “Jazz 
Time,” and “Vocallion Time,” 
be in the monaural and 
grooves. In the August schedule, 
11 LP’s will be pegged for the 
siereo market. Diskery’s stereo 
sets will be priced at $5.98. 
the stereo release will be the 
soundtrack from “The Young 
Lions,” and albums by Alfred 
Newman, Claude Thornhill, the 
Goldman Band and Wayne King, | 

among others. 

Sydney N. Goldberg, Decca vee- 
pee, and Claude Brennan, national! 
seles manager, wind up a series, 
of 25 dealer meets today (Wed.) in | 
which diskery’s program was out- 
lined to close to 500 dealers in the 
U.S. and Cahada. In addition to 
the new product, program includes 
a 10% discount on orders of $200 
or more during the month of Au- | 
gust on all merchandise purchased | 
with the exception of imported 
records, Archive and the Vocallion 
series. An additional incentive 





of + 


will 
stereo | 


Jack Mills’ 0’seas Deals | 


In a two-and-a-half month visit 
to Europe, Jack Mills pocketed 
deals in England, Ireland, Italy and 
Spain. The Mills music topper 
pacted new representation deals 
with Quiroga, Madrid pubbery, and 
Carish of Milan. Outside of South- 
ern Music, Mills is the only U. S. 
pubbery with affiliations in Spain. 

Mills renewed his contracts with 
Joseph Williams in London and) 


| Pigott, publishing house based in| 
| Ireland. Other deals with French 


In) 


| 


offered to dealers is a dated bill-| 


ing plan which allows the dealer 
to purchase stock for the entire 
fall season with monthly payments 


beginning Nov. 10. 
Highlighting the pop release, 
schedule is a two-pocket set by 


Ella Fitzgerald priced at $7.98. The 
e!bum includes material cut by 
the thrush between 1938 and 1955. 
All the sides have been re-engi- 
neered for the new phono market. 
Among the other artists represent- 
ed in. the August push are 
Anita Kerr Quartet, Bing Crosby, 
(Continued on page 110) 





Ballroom Ops Assn. 


Boston, July 29. 
England regional ball- 
room org, the New England Ball- 
room Operators Assn., has been 
formed here. John Dineen, Hamp- 
ton Beach Casino, was elected 
prexy, and Kelly Weinstein of 
Moseley’s, secretary-treasurer. 

Charter members include Doug 
Farrington, Totem Pole; Mike 
Stanzler, Rhodes, and Dineen. Nu- 
cleus of the new group consists of 
Roseland-Taunton, Hempton Beach 
Casino, Commodore, Rhodes, To- 
tem Pole, Canobie Lake, Coven- 
tion, King Philip, Moseley's, Lin- 
coln Park, Surf, Varsity Dance 
Club, Sherwood Forest and Coral 
Gables. 

The association has opened its 
membership to tooters, suppliers 
and bookers. Aim is higher qual- 
ity of band music and constant im- 
provement of the ballroom indus- 
try 


Joni James’ Date With 
‘Prom’ Pic Cancelled 


Hollywood, July 29. 

MGM Records’ Joni James will 
not 
production “Senior Prom” at Co- 
lumbia Pictures. Chirp has been 
cancelled out of the film Because 
of her delay in returning a signed 
contract to the producer acknowl- 


A New 





edging acceptance of the guesting. | 


According to the studio, the con- 
tract had been mailed to Miss 
James some time ago but never 
returned until July 15—the day the 
pic went before the cameras. By 
this time her guest appearance in 
“Prom” had been erased. 

The Ames Bros., who wax for 
RCA Victor, and also slated for a 


“Prom” stint, dropped out of the 
musical because of an upeoming 
Las Vegas nitery date. 


and German publishers have not 
yet been consummated. He also 
picked up a flock of new material 
which is now being prepped for a 
push in the U. S. 


Paul-Ford Switch: 
To Col; Victor 
Gets Crew-Cuts 


Les Paul & Mary Ford have end- 
ed their longtime tie with Capitol | 
Records to join the Columbia ros- 
ter. The husband-wife combo at 
one time was one of Capitol’s hot- 
test recorders, clicking with such 
1,000,000 sellers as ‘How High the 
Moon” and “Sitting On Top of the 
World.” The team will record for 
Col under the aegis of Mitch Mil- 
ler, director of pop artists & rep- 
ertoire. 

The Crew-Cuts, 





longtime Mer-} 


'cury pactees, have joined the RCA 
| Victor roster. 


the | 


| orch. 


Also added to the Victor label 
last week was the Buddy Morrow 
It’s a reunion for Morrow 


j}and Victor after lapse of several 


Form New England 


appear in the Harry Romm , 


years while the orch was disking | 
under the King banner. 

Meanwhile, back at Capitol, label 
added thrush Marion Colby to its 
talent stable. She'll be geared for 
single and LP releases. Miss Colby 
began a run at the Cal-Neva Lodge, 
Lake Tahoe, Nev., Monday (28). 

Dean Sheldon has been tapped 
by RCA Victor. Crooner currently 
is appearing at New York's In 
Boboli cafe. 

Johnny Bachemin signed 
Jones Records, Coast indie. 


with 
His 


| first album, “Mr. Excitement Sings 


The Blues,” will be cut with the 
Jerry Gray orch. 





stereophony. 


' the boom? 





By JACK PITMAN | 
Chicago, July 29. 


Honolulu Lads in Orbit 
Retail music industry's trade Hollywood, July 29. 
show, a four-day affair here last} The Surfers, four Honolulu-born 
week, was largely a cacophony of | youngsters now attending Glendale 


New musical instru-| College, have been signed to a 





ments, true, were in greater pro- | pact by Orbit Records, subsidiary 
fusion than at any previous Na- | of High Fidelity Records. The 
tional Assn. of Music Merchants | vocal group's initial disk will be 
show, but the protuberant sound; “Summer Time Lies” b/w “Beach 
came from the stereo floors of the | Time.” 

Paimer House conclave. The mer- | Label is also stepping up dis- 


chants could already hear the| tribution activity and has acquired 
jingle of cash registers. |two masters which go into release 
The optimism—partly induced by |this week. They are “From Now 


a forecast of a 70% growth for the On,” instrume ntal by Don Schrai- 


industry over the next decade—jer's orch, b/w “Big Tail” with 
seemed generally to override some | vocal by Ray Agee, and “Cotton 
disquieting notes. For one, so long) Picker” b/w “Lonesome” by 


as the recession persists, how soon | | Wortham Watts. 

And for another, what | The parent company, HiFi, has 
of a possible, perhaps probable, re- signed 19-year-old pianist David 
peat of the noxious practices that | Carlson to a pact with initial ses- 
attended hi-fi’s intro?—the Ta sion slated this week. 


its are ie." © Musicians Club To 
Name Board Slate; 
L.A. Waxing Quota 


petition met with Ran Bad Ae 
cord, but certainly missed produc- | 
Hollywood, July 29. 
Eliot Daniel, prexy of Local 47, 


ing the “shook-up” effect Frey in- 

tended. 

CARLTON LABEL NAMES | 

MONTE KELLY A&R BOSS irecting to imake nominations and 


Warns on Overpricing 
The diskworks’ maverick, who's | 
been riding the crest of hi-fi with | 
his dramatic demonstrations in that 

(Continued on page 108) 

Monte Kelly has joined Carlton | lay the groundwork for a special 
Records as artists & repertoire di- | election of new members to the 
rector. Pact; set by label's prexy | board of the Musicians Club. Ses- 
Joe Carlton, will run for two years. | Sion, to include existing directors, 

Aecording to Carlton, Kelly will | is for express purpose of setting 
produce three of his own albums | up machinery for balloting to be 
annually and will background the | held the first week in September. 
Carlton artists on their disk re-| New election will supplant the 
leases. He'll also go overseas for | March 4 e-ection which since has 
special recording projects. |been ruled invalid by Superior 

Kelly's initial assignment will be | Court Judge Bayard Rhone because 
Anita Bryant's first <4 ’ label. | six of those elected subsequently 
It's due on the market in two 4 0) 
weeks. Miss Bryant, incidentally, Continued oa pege ES 
has been named Miss Oklahoma 
and is in the running in the Miss 
America contest to be held in At- 
lantic City in September. In the 
past few years Kelly has turned | een 
out such disclicks on the now de-| the platter spinning scene 
funct Essex label as “Granada,” | Ray Perkins is back at the 
“Tropicana” and “Three O'Clock | table at KVOD, ABC outlet 
In The Morning.” | Deejay Perkins bolted his spin- 

Also on the agenda at Carlton | ning post at KIMN in disagreement 
are 10 albums, monaural and_/j with station's “Top 40” policy. In- 
stereo, scheduled for August re-|cidentially, Perkins continues in 
lease. Included will be LP's by | his 12th year as record review col- 
Jack Scott and Charlie Margulis. | umnist for the Denver Post. 











Perkins’ New DJ Spot 


Yenver, July 2 
After a 10-month absence from 


turn- 














RETAIL SHEET BEST SELLERS 
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here, , 


A $150.000,000 coupon redemp- 
tion program will spearhead Colum- 
bir Records’ fall-1958 celebration 
of the introduction of its LP disk. 
The plan will offer consumers a 
saving of $1 on suggested list 
prices of 46 new Columbia class- 
ical and pop albums 

The program will be launched 
with a 16-page special section in 
the New York Ti mes of Sunday, 
Sept. 7. The magazine supplement 
in the Times is the first insertion 


of this type to be used by any rec- 
ord company. Diskery will also 
vo into such national mags as 


Life, Look, Esquire and The New 
Yorker in which $150,000,000 
worth of redemption coupons will 
be offered, 

Record dealers throughout the 
country are eligible for participa- 
tion in the coupon redemption 
program following a placement of 
a minimum order on the 46 re- 
leases. Coupons redeemed by cus- 
tomers can be applied by dealers 
to orders on the 46 albums. The 
consumer phase of the program 
will wind up Oct. 31. Dealers will 
be able to redeem eoupons until 
Nov. 15. 

According to Bill Gallagher, 
Col's director of sales, the gift 
program “provides the dealer with 
a magnetic traffic-building cam- 
prign to set off his peak sales 
season,” 

In addition to providing coupon 
ads for local cooperative advertis- 
ing. Col will sponsor an extensive 
program of 66 filmed tv spots and 
374 radio messages. Such mer- 
chandising aids as LP browser 
units, imprinted packing envelopes 
ond hangeards will be provided 
free to dealers participating in the 
program. 


RCA ‘S-0-R’ Nixes 
Coupon Clipping 


RCA Victor has streamlined its 
“Save-On-Records” plan by elim- 
inating the consumer coupon book 
the need for dealers them- 
selves to register buyers as part 
of the plan. The new plan, which 
goes into effect at the beginning 
of August, was made at the sug- 
gestion of dealers who wanted to 
erase the extra paperwork and de- 
tailed follow-through. 

Under the new system the con- 
sumer is offered a $1 saving off 
the manufacturer's regular nation- 
ally advertised price on the month's 
“S-O-R” selections, right in the 
dealer's store. The*manufacturer’s 





| regular nationally advertised price 
jfor Red Seal albums is $4.98 and 


for the pop product $3.98. First 
month's Red Sea! selection is 
“Tbera” with Fritz Reiner and the 
Chicago Symphony. The pop en- 
try is “The Best of Ames” featur- 
ing the Ames Bros. 


Diskery is gearing for strong ad- 
vertising and promotion support 
on local levels to help the dealer 
build store traffic through “S-O-R.” 


The campaigns will include ad 
mats, consumer supplements for 
|in-store giveaway, mailing pieces 


and display cards. The campaigns 
will continue month by month for 
each new album chosen for the 


| program. 


|latched on Scan 


Cadence Recerds’ New 


Shuffle in Buffalo 


Cadence Records has resolved its 
Buffalo distribution problem. Disk- 
ery, which pulled its distribution 
out of that area early in July, has 
Distributors for 


| revresentation there 


In its Buffalo pullout. Cadence 
| dropped Melody Distributors be- 
|} cause of the “fouled-up” ‘istribu- 
tion setup in that area whereby the 
distrib operators also owned sevy- 
eral one-stop operations and deal- 
ers were bypassing the distributors 


| to buy from the one-stoppers where 


they could get the disks at least 
5c cheaper. 
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Cannes - Pre-Moscow Showman ° ° 
rom Pix to Jazz Cnicngo, July 20, | JAZZ UIUDS, HO Ir 
: For “foresight” in booking 
» e e Je virtuoso Van Cliburn prior to e J 
Moscow, and as a consequence 
Via International All-Star Airlift) 2:3 2s.:crse2 In Ancient Bldg. of German Federation 
of the world” to be focused on : 
Cannes, July a + pee ay Walter = + Frankfurt, July 22. 
Having already profited enor- eT. eee ee ° A unique Jazz Club recently go 3 
mously in publicity from its stag- Name Kaplan and Ford cited by Chi Park Board. Conn Jazz Festival iki Senge gs og 
ing of the International Film Fes- Larsen produces the free e 'booming modern business in a | 
tival each year, the town council T Sunbeam Label Posts al fresco Grant Park concerts L 3.000 With Names 16th Century building 
of Cannes this year decided to put 0 | each summer. Cliburn’s two ures ’ | Combination of the old and th 
on a jazz festival. This was made} Sunbeam Records, indie diskery| recent concerts here drew an Wallingford, Conn., Juiy 29. | oy is carried to perfection i he 
financially possible by collabora-|launched by publisher Tommy) estimated total’ of some 140,- More than 3,000 jammed the | re bhava § Ger . ; = . 
tion with the Belgian town of) Valando, is rounding out its per- 000 spectators.’ Larsen had Oakdale Musical Theatre Saturday |" ti . 400- old buildi: 
Knokke and the Hot Club ofj|sonnel setup. Herman Kaplan booked him for’ $250 a night (26) for the second annual Wal-| ith thous nds "a te ati | 
France. has come in as eastern sales and| as a virtual unknown. lingford Jazz Festival. The tented |“ oy ee 
A jazz airlift was arranged and| promotion manager and Sherman |9 200-seater was filled, with over- — records as {ts prime drawing 3 
ton names Ella Fitzgerald, Dizzy| Ford has been set as production flow on the grounds outside. Pro-| eature. ‘ 
Gillespie, Stan Getz, Teddy Buck-/ manager. ducers Ben Sigel and Bob Hall} The parent organization for all a 
ner, the Sammy Price trio, Roy) Kaplan has been in the record opened the tent’s flaps so that|the German jazz clubs maintains 3 
Eldridge, Coleman Hawkins, Vic} pusiness for the past 11 years and 0 those who could not be seated its quarters in a medieval building 4 
Dickenson, Sidney Bechet, the) wa, formerly associated with | could view the show. |which also houses the Frankfurt ; 
Modern Jazz Quartet flew back) yyary-el Distributors and David | Headliners were Billie Holiday, | Hot Club, local jazz organization, j 
and forward between Cannes and) Rosen Co, in Philadelphia. Ford ts ee Red Allen & His Dixieland Ali) #" expressobar called Jazz Haus, 4 
ee ——— was previously with Independent |Stars and Buck Clayton & His *"0 a re se gallery. a 
wi impresa - j j é 
attendance to keep everything Artists Corp. and Mark Records. Minneapolis, July 29. | Count Basie Alumni. by a _— rs po enipgpe edn 4 
wens See , a Minneapolis Symphony Orehes- | |the ‘hi-fi equipment, plunk down 4 
Many French jazz stars also too eee = tra h . . TV “le.” |on the modern chairs, serve them- 
part in the festival, notably Steph- 2d ‘Pop Parade In Milw. ~ poli relatively healthy finan | Brit. Woos Mills Head | selves from a split-level bar which 4 
ane Grappelly and Yvonne Blanc) . 7 ” | efal 1957-58 season with a catagnl, London, July 29. (has a bartender down below who 3 
who combined with a pickup orch| Milwaukee's second annual Pop | receipts gain of $22,050. Expenses; 1 i, understood that Fred Jack- sends drinks upstairs in a basket | 
in a tribute to Django Reinhart. Parade of Stars” featuring RCA | Were $9,900 higher, too. Net defi-| son Serene topper of Mills Mu-| on a rope suspended from the ceil- } 
, or — i Victor diskers, has been set for | cit was $602, compared to $19,131 | sic, is being paged by a British | ing. i 
— bet withen Etlehel de Vil- next Tuesday (5) at the Washing-| for the previous season. | commercial tv company to set up| The Frankfurt Hot Club holds q 
liers. Michel Attenoux and Maxim | ton Park Temple of Music. This! Treasurer W. E. Bast pointed and head a recording company and | its meetings in the building ev- : 
Saury completed a bill which kept | year’s concert is again being spon-| out that orchestra earned 55% of | US‘ a —e ve sag A 4 Monday night. One of the old- 
youn jazz fans on holidays from| sored jointly by the Milwaukee | its total budget against 53% the |fieveq og Us firmly be-jest of the German jazz clubs, it 
all over Europe happy during. County Park Commission and the) previous season. Since none of the | ieved that the tv network con-) originated in the underground in 
sae open 3 Milwaukee Journal. | nation’ jcerned is ABC-TV. | 1941, after Hitler had banned jazz 
seven evening performances. | ms symphony orchestras; when asked about it, Jackson|as decadent. Ameri i 
Although the whole thing passed, The show will be conducted by} ©arns its own way, he felt the gecjined to comment, but added "Club “Gel iene aed ~ 
off rather quietly with no riot in| Joe Reisman, musical director for | Showing was gratifying. : ‘ : - ub’s doing a jampacked night- Ps 
ot > } | that he was always ready to listen ly business with American service- a 
the theatre, the. concerts were) Victor, and will feature the Crew-| Manager Boris Sokoloff reported | to any proposition. It’s also re- men and tourists, G : 
given to nearly full houses every | Cuts, Lou Monte, Eddie HeyWood,| the “average” attendance for the} ported that he was offered an! fans and i roe atic oO 
night. with the New Orleans night | and the Deb-Tones. Comic Garry | 18-concert season was 4,064, as | opening recently with the Keith ers who 3 ae tia ihe ‘h ms : 
seeing many unable to gain ad- | Moore will emcee. ; compared to 3,680 for 1956-57. ,| Prowse publishing outlet. lare from oa until eve eiateatd ; 
mission re .m. : 
The U.S. Government also colla-_| 3 
borated. John Hedges, director of | 4 
the American Culture Centre at- } 
tached to the consulate in Marseil- " 
les, participated officially in stag- 
ing the festival. : 
In addition the jazzmen went A { 
aboard the American aircraft car- - c iC} mn r. aié > : 
rier Saratoga and played to an en- ‘ & Zi« oe a nr = rd = i 
thusiastic audience of 2500 gobs. ~ a si? a Zi sicsis giée¢ei@isi-< S a 
. Everybody is extremely happy VARIETY 9 3 S 3 Zictlelsleilg SiO|PI/Ols 2/5 : 
with the result achieved and al- Survey of retail album best nd =~|sia/isig Mle ael/aisie A;™misgi§ 3 sia } 
thoush it may not be possible for sellers based on reports from lead- 2 *1g/|9 > = Sizisz 3|§ ri eles E S|zl\z T ’ 
Cannes to make this an annual ing stores and showing comparative SlS/=|G\e! ls g 1% </3|5 8 z § | 8 . ¢|/e/z|s\o 
event, they hope to sked it at least | ratings for this week end last. ;|/2=/|#}g/€/3 2|8 Se l(/RIAIFIEISISI-(elalsialier 
every second year. His Sia l2 sl 7 an”) ZiSlalt 2 a: 2 812 s 1s EIA 
| Tizleliidigislelal ieleiel lid cieieleeizl 
‘ > a s 3 2 4 ~is & = eivyie# 
Mals. Bandleader Dybvig — eel elaleslelel aie si ligigieidigisiasis 
| National a | i fisis 4 § Ee | = go lgis!! i | . : 
Sues Local for $230,000 | Rating | Ste aj2jaig APSE gi 2 ele) eis iE el el gs] & | 
a | e = 4 = ~i-= Ss s | = £ c i} = 
Charging Loss of Work | tk wk Artist. tape. rie IB ISISIEIEIE lela Si SleislElsizlelaia 1g 5 
Minneapolis, July 29. SOUTH PACIFIC (Victor) 
Claiming violation of his consti- |! 1___ Soundtrack (LOC 1932) _- See oe’ Ss Se. ee 3 6.3 6 3,408 
tutional rights to earn a livelihood, JOHNNY MATHIS (Columbia) 
Bruce Dybvig, Minneapolis jazz|} 2 3  Johnny’s Greatest Hits (CL 1133) S © -@. 1. §£.2 1.6 8 2 5 6 4 3 i~t 3 ; 
bandleader who won Look maga-| MUSIC MAN (Capitol) a “a 
zine’s 1946 all-Star Swing Band/{ 3 2 Original Cast (WAO 990)......... 3 9 .. i 
Award, has filed a $230,000 loss-of- | GiGl MGM 2% 3 3 : a A : 4 8 | 
work and exemplary damage suit, ( ‘ 
against AFM Local 73 here. PB eke — SE, 2 5 3 4 5 3 3 87 
Those specifically named in the VAN CLIBURN (Victor) 
+e ol - : 5 5 Tchaikovsky Conc’t (LM 2250).... 3.63 
suit along with the union are its | : relics 3. ol 1 6 2 1 1 78 
president, George Murk; secretary- SOUTH PACIFIC (Columbia) 
treasurer Stanley Ballard; vice-|| 6 7 Original Cast (B 2579-80)... 27 4 6 4 7 2 6 4 9 59 
: president Don Gauper and six MITCH MILLER (Columbia) 
more board merffbers. ii 7 8 Sing Along With Mitch (CL 1160) 4 1 : F 9 3 1 5 57 
Dybvig charges that the union | MANTOVANI (London) 
officials in effect “maliciously|}| g 10 Gems F, ( ) 5 
black-balled” him from it without | met td - it _.-a SCE ee Se ul & 7 8.5 5 6 50 
just cause, thus preventing him, 9 1 nang aa ERNIE (Capitol) 
from making a living in his chosen | : Deaver She Cres (T 1906) — : ~ ae “ 7 8 6 33 
profession. | RICKY NELSON (Imperial) 
Among the allegations is that\] 19 9 Ricky Nelson (Imp 9048)... ; aT ae, 5s 7 7 s 9 1 8 32 
the union collected $400 in escrow | MY FAIR LADY (Columbia) a 
from him which he “had readily |{ 11 6 Original Cast (CL 5090) fi Boss ee S 7 8 5 9 10 29 
deposited in attempts to reconcile | PAT BOONE (Dot) _ 
differences with it and which he'}12 18 #Stardust (DLP 3118 ..._...... 5 4 4 
has been unable to get back.” He ELVIS PRESLEY (Victor) 4 27 
assumes in the complaint that the,|[.134 16 Golden Records (LPM 1707) 5 
money subsequently was dispersed ——— linia 4 10 8 8 8 23 
7 : ; ae RAY CONIFF (Columbia) 
with no explanation by treasurer | ~ 
Ballard as to where it went. |} 13B_15___ S’awful Nice (CL 1137) ......... .._.._-- 6 9 3 9 _ 
The plaintiff's troubles date back 7 LESTER LANIN (Epic) 
to 1955 and since then, he alleges,|J 15 22. Goes to College (LN 3474) ; ee ee ee ee 5 17 
he has made six or more appeals | OKLAHOMA (Capito!) 
to the Local without success. ‘716 20 Soundtrack (SAO 595) 10 4 3 
The suit asks $30,000 for work MARTIN DENNY (Liberty) a6 ; 
revenue loss since his expulsion|[ 47 Exotica (L 3034) : 
e from the union and $200,000 in LOIS eaiMA cy " 2 515 § 
exemplary damages. IS PRIMA (Capitol) ’ 
18A_21__Las Vegas Prince Style (T_1010) _.. 9 8 65.5 j 
ABC p Bu q — JONAH JONES (Capitol) a ; 
z umor |} 18B 12 Swinging on Broadway { ‘a 963) 3 #5 
Ve: F i tt | ROGER WILLIAMS (Kapp) - 
= 20 Till (KL 1081) F 
r rvetie wer 3 al 7 ee ' 
aster om U9 : DAKOTA STANTON (Capitol) 2» 7 
ABC-Paramount peer a 21 Late, Late Show (T 876) 7 8 g - : 
master-buying binge last week wit 7 ace ee 2° 
the purchase of the Corvette la-|] ,, nett cnet ogee Sg all . 
bel’s “Junior, Junior, Junior” by | BL x 10 .. 10 3 10 11 7 
Russ Regan and Laura Lane. i. FOUR ACES (Decca) 
The deal was set last week be-|| 23A_.. Hits From Hollywood (DL 8693) 8 8 7 10 
tween Larry Newton, ABC-Par’s| PERRY COMO (Victor) 
national sales director, and Brad|{ 23B 19 Saturday Night (LOP 1004) ...... .. .. 10 4 10 10 10 7 
Atwood, Corvette chief. ABC-Par| MANTOVANI (London) SE. ; 
had the “JJJ” disks out under its } 3c Film Encores (LL 1700) 7 8 10 . 
own banner by Monday (28). | 6 
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Inside Stuff—Music 


The cleffing Tobias clan is moving strongly on the disk scene. 
Charlie Tobias has the Diamonds’ Mercury slice of “Kathyo” work- 
ing for him while his son Fred is picking up lotsa spins for his 
“Born Too Late” via the Pony Tails ABC-Paramount release. 
Tobias has his “Chimes of Arcady” by Billy Vaughn on Dot and Henry 
Tobias is running with Guitar Slim’s “If I Had My Life To Live 
Over Again” on Atco. Latter also is personal-managing Bobby Pedrick 
the Five Chords and Ritchie & His Classmates. ; 


dr., 


Harry 


Harry 





returned | 


from Europe last week where he completed arrangements for Robbins 
Ltd., London, to handle the Tobias’ Tobey catalog. 





On tap for the “Summer Festival of Jazz” at New York's Birdland | 
are the Johnny Richards orch and the Jimmy Forrest Quartet who 


open tomorrow ‘Thurs.) 


for a two-week stint. 
Mundel Lowe move in Aug. 14 and will be followed on Aug. 21 by 


Chris 


Connor 


and 


the Maynard Ferguson band. Count Basie is slated to set up shop | 
Sept. 4 and Stan Kenton is due to return to the New York jazz scene | 


afier a two-year absence, Sept. 
being pressagented by Mal Braveman. 





18. Birdland, incidentally, 


is now 


Joe Carlton has nabbed the Penthouse label’s disking of “I'm Sorry” | 
and “Margaret” by the Royal Holidays for his Carlton Records firm. 
Disk was picked up in Detroit from Harry Nivens, Penthouse prexy. 

Meantime, Carlton has added Lelan Rogers to his field staff to cover 


the southwestern and southern areas including Texas, Oklehoma and 
Rogers formerly was with Decca sales 


Louisiana, 


Bill Spence, operator of Surf Ballroom, Nantasket Beach. Mass., | 


Pye SteReO 


London, July 22. 

Pye Group _ stereophonic 
disks have met with success on 
the market. In under two 
months since it began market- 
ing directional sound platters, 
Pye reports that first pressing 
stocks have been cleared out, 
and the diskery has had to go 
@head at full pressure on a 
second pressing to meet public 
demand. 

Although playback equip- 
ment is still scarce and the Pye 
electronics division is not vet 
able to match retail demands, a 
spokesman for the outfit said 
it's believed the public was 
modifying its existing equin- 
ment by a process which it is 
distributing. The diskery plans 
to issue several new stereo 
records in September. 


Paul Siegel’s (Gaze) Rights 
To Tunes From Two U-Pix 


Paul Siegel, American represen- 





says the kids are dancing to prewar standards again and rock is|tative for Heino Gaze’s German 


fading. 


Dance bands are drawing the kids in and the teeners are! 


discovering Xavier Cugat, Lester Lanin, Les Brown, the Glenn Miller | 
band under Ray McKinley, and the Tommy Dorsey band, all booked | : 
| the music from two Universal pix 


“We do much better with a band than with singers and singing 


in the spot, biggest N.E. ballroom. 


groups,” he says. 


“They | 


publishing firm, Edition Takt und 
Ton, has picked up the rights to 


from Bill Downer, prexy of North- 


“As kids get a little older, rock ‘n’ roll doesn’t|}ern Music. Northern is the pub- 
seem to have the same appeal for them,” Spence opines. 


lishing subsid of Decca Records 


love to dance and they know how to dance. Good dance bands and} which owns Universal. 
orchestras could win them over. Some have already been won over.” | 





In the acquisition were the mu- 
sic from “A Time To Love and A 


Camp Wellfleet, Mass., has rounded up a flock of former bandmen | Time To Die” by Miklos Rozsa and 


for its 319th AG Army Band. Sidemen with the orch are Duke Oliver, | the score from “To 
formerly with Lionel Hampton; tenor saxist Charlie Frazier who played Henry Mancini. Siegel is prepping | 


with the Duke Ellington and Cab Calloway orchs; bass fiddler James! a trip to Germany to work with 
Jones who's been with Calloway and Noble Sissle, and reed man Leon |Gaze’s firm on the tune plugging 


Proctor, who did arrangements for Hampton, Buddy Johnson and Ben-|! when “A Time To Love” 





preems | 


Epic’s Mixed Compote of Packages, 


Stereo Phono, Sales Deals for Fall 





KING RECORDS’ DISTRIB 
DEAL WITH BETHLFAFM 


King Records will handle 
tribution for the indie Bethlehem 
Deal was set last week be- 
tween Sydney Nathan, King prexy, 
and Bethlehem head Gas W'lde. 

Wilde will continue as Bethle- 
hem topper and supervise its oper- 
ation, Label is scheduling a month- 
ly release schedule startnz in 
August that will feature albums 
by Mel Torme and the Australian 
Jazz Quartet. 

King merchandises through 22 
of its own factory branches plus 
indie distributors in cert°in terri- 
tories. Global coverave is throuvh 
distrib affiliations in Europe, South 
America, Canada, Asia, Africa and 
Australia. 

To kick off the new tie, Bethele- 
hem will offer dealers one free LP 
for every eight purchased. 

In discussing the Bethlehem 
tekeover, Nathan pointed out that 
this is only the first of several 
deals in which King wjll expand 
iis product line by arrangements 
with other labels. 


dis- 


label. 





ugh of Evil” by 


Puerto Rico. The 
crooner won the July 14 Arthur 






























































































































































































































































ny Cater, in Berlin. ‘Godfrey “Talent Scouts Show.” 
rS £ i Tals tetTeia! {Ff 
- eo 4 =) — ry | 
: | | z| |. sisi} | |s/8/8l/sis| |2 
=ali¢ MeErans & sc zz Sigis!i2ia | T 
R Y 6/6 i2|S\s 2 Elgle's 3 3 -|A 
Survey of retail disk best ~l<ls cs leis isle lSliSlelsSiela!l |sl/Z/S/24 161% 
sellers based on reports ob- siel si} |= = 5/5 g = = 2 ae oe 8 E E 21518! p 
tained from leading stores in ie = fis 7if Siz /2 8 <|;G ia} ol xis 5 210 
21 cities and showing com- x Ris i a4 > | SC Viels isis S & = > | git O}/Eln = ' 
parative sales rating for this -i</ 8/0] 2 $ elElsig|e S| < | aisisis ¢| 21N 
and last week. Sili¢ | = | || Sieg i2/14 a1 | i 7 zlé OlT 
Tielsisiei2illalsi7is lz /& Lisi; 
| < Zz — ~ Oo Ss = > Q if 9) Ss 
FlelE bie g)el]ille e/a el ziele|S|s 
#isiyii Sepsis Tis LiL eR Sel 3i 7] 3 
National Cisi¢ia | eleisiliz lie ,s «| s . | 
Rating ~lelsi/sigisi2 Elf si<isi¢isle H ela) sis 
This Last Pe eS SZ ZS ES sls izleisiei si sls sis 
wk. wk. Artist, Label, Title zisisi/<iF iE E\Els elim iSisd ELE \ZISIEIAIE 
RICKY NELSON (Imperial) tha 
‘1A_4 Poot Little Fool ............ a2 4. 8.5.6 2 8 ae - 8 2 
PEREZ PRADO (Victor) oe a 
1B a2 Patricia —C(i«w«ié‘iC«t;ts eer ee Oe = : 8. 8 6 1 2 112 
BOBBY DARIN (Atco) 7 aes wae 
‘35 __ Splish Splash s&s 9 3.6 8 8 1 8 10 3 1 84 
COASTERS (Atco) ee ee 
4 2  Yakety-Yak one 2 ... £ 6s s 67 45 1 4 78 
ELVIS PRESLEY (Victor) ae 7 5 sted a ae 
5 -— 3 Hard Headed ‘Woman ae = n 6 he 210 4 9 6 a 5 5 =. 4 3 7% 
KALIN TWINS (Decca) i... ae 
6 6 When. sec eeeeseees ee _10 8 2 2 1 6 9 7 a> Sa _ #8 3 6 70 
DUANE EDDY (Jamie) i - 
2 2 ee ee... -. «0025: 8 4 5 st 46.3 ¢ 8 5 51 
PEGGY LEE (Capitol) — 
8 618 Fever eens . 9 10 + 5 “ 6 5 3 aks 3 = 5 49 
JOHNY OTIS (Capitol) * ii 
S OW Mes e....,......... 2s +s 3 6 8's © se. « 9 47 
DOMENICO MODUGNO (Decca) oe 
10 14 Nel Blu Dipinto Di Blu To a ae me —feeee eS ee 
ELEGANTS (Apt) = 
= eee 0 3: 8S .. 0. 4 oer lee sel 
SHEB WOOLEY (MGM) 
12. 7 __Purple People Eater “ ee es See ede ee 
FOUR LADS ‘Columbia) 
13. 9 Enchanted Island - iui _-.4 2/9 2 10 Kf a fee 
DORIS DAY (Columbia) =—— 
14 8 Everybody Loves a Lover .. 2 10 _ 5 2 se F 7... .. .. 
~ JIMMY CLANTON (ABC-Par) 
15 23 ~—_— Just a Dream | apie eae tes ef .. eae ae a ee ee 
JERRY BUTLER (Falcon) 
1% 11 For Your Precious Love See See a 5 10 8 = _ A. oases «> 8. 
JACK SCOTT (Carlton 
1716 ~My True Love NN eee: 8 x 3a _ * Sarre 2 20 
PAT BOONE (Dot) 
18 20 _If Dreams Come True... —_ er a a a 
DANLEERS (Mercury) 
194 25 One Summer Night .......... ET eT 2 Le eee 
~ JIM BACKUS (Jubilee) 
19B ___ Delicious _- reer re 2. ce et 2 es 6 ae af 15 
JIMMIE RODGERS (Roulette) 
21 12 ~~ Secretly . os + x's aw En ee a worn. SG TE, 
_ DEAN MARTIN (Capitol) 
22 Return to Me.......... eT _ 4 _ «. 4s i” Yee 
PONYTAILS (ABC-Par) 
23... _ Born Too Late icin shane 9 7 6 : + 
PATTI PAGE (Mercury) 
24 :13__—sLeft Right Out of Your Heart..... -- 9 7 oe wie 
~~ JOHNNY MATHIS (Columbia) 
25 A Certain Smile S29 10 a 3 








Seeco Records has tapped Felix | 
de Barcelona, operatic tenor from | 
22-year-old 


Epic Records will start its fall 
sales ball rolling with new ey- 
change policies. special price 
programs for dealers and con- 


sumers erd a drive into stereo via 
d'sks and phonovhavh. The fall 
provram was presented to 71 dis- 
tributors at the camneny’s national 


elec convertion July 25-27 at 
Mortars, LT. 
For its consumer provra™. disk- 


erv will offer its entire classical 
catalor. exclusive of operas. at a 
evesestod list price of $2.°8 dur- 
ine Aveust ond Sentember The 


§2.98 tah will be resumed Oct. 1 
Durine the, same period a special 
pop LP provram will give the deal- 
ers one bonus vackave for every 
seven vnurchased The bonus LP 
must be selected from catelo re- 
leased prior to Aucust, althouch 
orders of rew releases will earn 
bonus credit. Offered with the 
ron alhum pro¢ram is a “Lester 
Tanin Ceronsel Bonanza.” Dealers 
buving 48 Lanin albums will vet 
eicht conies and a permanent Lan- 
in dienlew un't at no added cost, 

Under the new exchance policv, 


, dealers are being offered a 95% 
exchange privilege on all album 
purchases. Exceptions will he 


those albums especially desivnated 


100° exchanzerable. The svecial 
Aueust-September provrams. will 
have apvrovriate price adijust- 


ments within the exchange struc- 
ture. 

On the stereo front, Fvic pre- 
viewed its sterophonic dicks and 
introduced “Stereorama,” the first 
| phonograph to be distributed by 
|the company. The Stereorama 
nhonograph carries suggested 
list price of $169.95. It consists 
of two portable cabinets, one con- 
taining two separable speaker en- 
closures and the other hovcing am- 
nlifiers and controls. The unit 
has a built-in 45 adapter, diamond 
stvlus, Ronette stereophonic cart- 
ir'dge, tuner input jack and can 
|plavy 16-inch transcription record- 
| ings. 
| Epie’s stereo disk releases will 
|be sold under the Stereorama 
trademark at a suggested list price 
| of $5.98. There wil! be three class- 
}ieal and six ponular LP’s in the 
| first stereophonic release. 

The Montauk meet was topped 
| Saturday (27) with a banquet and 
| show directed by pop sinvles art- 
|ists & repertoire director Joe 
Sherman. Among the Epic diskers 
| whe appeared were Lester Lanin, 
Jack Lemmon, Da™leen Zito. Jimmy 

Breedlove, Bernadine Read, Clare 
Nelson, Pat Harrington, Somethin’ 
| Smith, The Jamies, classical pian- 
ist Alexander Uninsky and class- 
| ical guitarist Rey de la Torre. 





Moscow Variety Theatre 
| Includes Russky Version 


Of R&R at Glasgow Stand 


Glasgow, July 29. 
Rock ’n’ roll is popular in Rus- 


|sia. Sofia Mey & Igor Divov, So- 
viet puppeteers who opened at 
the King’s Theatre here last 
night ‘Tuves.) in the Moscow 





State Variety Theatre, gave cus- 
| tomers a typical Russian rock ‘n’ 
; roll number. 

| All acts apart from Mey & Divov 
are new to the U.K. 

Loretta Ovmanyan, Armenian 
dancer, was seen in dances and 
folk music of her native land, 
Veronica Malinovskaya and Con- 
Stantine Saitsev, Soviet conjur- 
lors, offered a comedy act, “The 
|Conjuror & Her Pupil.” This act 
| was originally trained for circus. 
| Musical side of the program was 
represented by an_ instrumental 


quartet, Vyacheslav Semonoy (ac- 
cordion), Nikolai Nazaryuk ‘clar- 
j}inet), Nikolai Istratov ‘double 


| bass), and Vassili Riskov (guitar). 

Unit was completed by juggler 
Fedor Savchenko, acrobats Val- 
entina Skvortsova and Nikolal 
Sirai, 

Company was presented 
by the Educational Performances 
Society in conjunction with the 
British Soviet Friendship Society. 


Kaye’s Roosevelt Return 


The Sammy Kaye orch has been 
signed for its third engagement at 
New York's Hotel Roosevelt Grill. 
Band will kick off an eight-week 


here 





stand here Sept. 19. 
The Kaye crew is now on a 20- 
city tour. 
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Theme From The 20TH CENTuRy. 
Lyric by PAUL a TV NT als WEBSTER 


published bu” Milter Musi C: 





BUD HERRMANN PO wie ig INTERNATIONAL 
JOHNNY MATHIS ._. "s sees COLUMBIA 
HUGO MONTENEGRO *+++++. 20TH FOx 

RAY RIVERA eis 


"te eeeeeeee. PATIO 
ANDY RUSSELL , Ttttteee RCA-VICTOp 


MILTON SPARKS 


"tt eeeeee.. HUNT 
SANDY STEWART **+ee00.... ATCO 


Sato eee 


ote cee, 
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His all-time great, 
million-copy sellers... 
a thrilling experience 
for young fans, 
and an absolute winner 
for long-time admirers! 





LOP-1007 


omos Golden Records 


DON’T LET THE STARS GET IN YOUR EYES WHEN YOU WERE SWEET SIXTEEN 


TILL THE END OF TIME ROUND AND ROUND 
¢ PRISONER OF LOVE BECAUSE 

CATCH A FALLING STAR MI CASA SU CASA (MY HOUSE IS YOUR HOUSE) 

A HUBBA-HUBBA-HUBBA (DIG YOU LATER) |= WANTED 

TEMPTATION MAGIC MOMENTS 
’ PAPA LOVES MAMBO HOT DIGGITY (DOG ZIGGITY BOOM) : 





@ RCAVICTOR @ 





108 MUSIC 


VARIETY 


Wednesday, July 30, 1958 














Harwick, Mass., July 29. 


Mulligan Stew & Fats-in-the-Fire 




















George Wein has come up > nt TRANSISTOR PHONOS 


a jazz menu for his Storyville- 
Cape Cod nitery here featuring 
some pungent quotations from jazz 
world figures. 

Customers at the new 400-seater, 
where sartorial edicts are ties for 
hipsters and dresses for distaffers, 
get Fats Waller gems with steak, 
Gerry Mulligan with lobster. 

For instance: Heavy steer prime 
sirloin steak. “If you don’t know 
what it is by now, don’t mess with 
it’—-Fats Waller. 

[wo one-pound broiled live 
Chatham lobsters. “I see no rea- 





son why some things can’t be cool 
one minute, then red hot the next” 
»—Gerry Mulligan. 

One-half southern fried chicken. 
“This chick really swings’’—Jack 
Kerouac. 

Choice ground sirloin’ steak 
plate “What we have done is 


TAXABLE, SEZ UNCL 


Washington, July 29. 


Phonographs using transistors in- 
stead of tubes for power amplifica- 
tion are subject to the same manu- 
facturers’ excise tax as are phono- 
graphs powered by tubes. 

Ruling has just been handed 
down by the Internal Revenue 
Service, after an appeal by a manu- 
facturer of small sets powered by 
transistors. The manufacturer con- 
tended that, since transistors alone 
are exempt from the 10° excise 
levy on radio and tv parts, a 1ec- 
ord player equipped with ‘ransis- 
tors should be similarly excise 
free. 





Chi Jazz Revolves Around 


taken old familiar elements and’ 

put them together again in a 

totally new way. All it takes is | Or Away From Blue Note 
genius”—Stan Kenton. |, Chicago, July 29. 


Two broiled kidney lamb chops. | 
“There are some classics the pub- | 
lic Will always eat up”—George | 
Shearing. | 


The Chi jazz emporiums continue 
to play musical chairs with talent. 
George Shearing, at the big Blue 


Fred Astaire, Gene Kelly 
Wax for-from Col (Pix) 


Hollywood, July 29. 
to join the 


| Latest 


|Columbia Pictures, 
taire and Gene Kelly who were 
signed by label topper Jonie Taps 
|last week. They will wax several 


|songs individually for a projected | 
jalbum Taps is molding comprised | 
lof tunes they sang in past Colum- | 


| bia films. 
| Kelly will cut tunes he warbled 
jin Col’s “Cover Girl” and Astaire 


| will record songs he sang in “You | 


| Were Never Lovelier.” 
| 


| Brit. MPA Wing 





London, July 22. 
The British Music Publishers 
Assn. has agreed to reorganize its 
operation by forming a council 
whose members will represent 


both the pop music field and the| 


| serious music pubberies. In the 
past there have been two separate 
| councils, but it’s firmly believed 
that the new arrangement will 


Friday fish special. “This is the | Note in May, is current at the Lon-| Stteamline the MPA’s organization. 


one where we elaborate on what- | 
ever anyone brings up, and even 
we don't know how it will end—| 


or how it will begin, from week 
to week. To me, this is a really 
honest kind of improvisation”— 


Dave Brubeck. 

Barbecued spare ribs platter 
with candied yams. “You want to 
know what’s impossible? Try to 
describe Kansas City to somebody 
who wasn't even there’—Jo Jones. 

Jazz for early risers. Breakfast 
12 to 1 a.m. Ham, bacon or sausage 
with two eggs any style, coffee. 
“The point is that those who don’t | 
like eggs can just drink’”—Mrs. | 
L. I. Lorillard. 

One pound Chatham lobster. | 
“We have accepted the challenge | 
of working in a smaller frame- 
work, while still maintaining the 





larger concept” — Modern Jazz 
Quartet. | 
Small sirloin prime cut. “A! 


great work in miniature: the in- 
candescent imagery of its style 
more than compensate for its rela- 
tively minute dimensions” — Nat 
Hentoff . . . “She’s small, but oh, 
my’’—-Duke Ellington. } 

Jelly Roll. “Jelly roll is hard 
to find. You always get the other, 
kind”—Bessie Smith. j 


SS 


Stereo 


mmm Continued from page 101 Se 











sound, cautioned against overpric- 
ing stereo players. There’s riot 
much difference, he said, between 
a good stereo and a good monaural. 
“And anyone who thinks he’s go- 
ing to sell a phonograph for $100 
or more on the basis of that little 
difference isn’t being realistic.” 
Frey needled the discounters when 
he remarked that “legitimate music 
dealers” handling AF disks “have 
shown the industry how easy it is 
to sell at full price and make a 
decent profit.” 

The exec also insisted it'll take 
more than good music, beautifullly 
reproduced, to sell stereo. The 
demo disks (ping-pong balls, choo- 
choos, etc.) will “clinch more 
stereo sales than the best sym- 
phonic recordings.” That's to be 
expected, said Frey, because the 
customer is paying for, among 
other things, two speakers and two 
amplifiers, and he “wants to be 
able to hear what these two chan- 
nels can do . . . Maybe we don’t 
agree with him. But if we expect 
to sell him... we'd better cater to 


chim.” 


There’s no danger, in Frey's 
view, of monaural LP’s ever be- 
coming obsolete—if for no other 
reason than that it would take years 
to re-wax everything in the cata- 
logs. Not to mention the great 
artists no longer around to do their 
stuff for stereo. 

If tradesters are bracing for the 
stereo age, they're also expecting a 
long period of buyer confusion 
over the terms “compatible” ard 
“adaptable,” as applied to steres 
phonos. “Those two phrases. 
along with ‘convertible,’ are goin” 
to be awfully abused,” commented 
a diskery rep. Players in produc- 
tion now are either stereo, or 
adaptable or convertible. 

NAMM said the convertion lured 
a record turnout of 10,500. 


don House. 

Ella Fitzgerald, who worked the 
Note about two years ago (and the 
Chez Paree last winter), opened 
last week at chi chi Mister Kelly's. 
Kelly’s. 

And Sarah Vaughan, who got her 
first big break several annums 
back at the Note (with Dave Gar- 
roway, then a Chi jazzophile dee- 
jay, giving beaucoup plugs), but 
who’s been a repeater past couple 
years or so at Kelly's, returns to 
the Note Nov. 11. 


The new council will be com- 


prised of 24 members, split equally | 


between pop and longhair pub- 
lishers. They are: Elton Box, Sid- 
|ney Coleman, Allan J. Crawford, 





| Fred Jackson, Frank Patten, Jim- | 


| my Phillips, Eddie Sandring, David 
| some W. J. Wallington, W. C. 
Ward, J. R. Thackeray, W. Phillips, 
| Dr. A. Aber, R. Elkin, Alan Frank, 
R. D. Gibson, H. E. Goodman, 
| Stephen Harpner, Howard Hartog, 
Max Hinrichsen, Noel Johnson, 
|Ken Straker, Florian Williams 
‘and J. W. Woodman. 


recording | 
iranks of Colpix Records, subsid of | 
are Fred As-| 


For Pop-Longhair 
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Music Pubs Seek Ct. Ruling 


| 
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that the motion picture com- 
panies may have gotten from 
the music copyright owners, 
these pix when projected via 
tv must be either dubbed or 
re-recorded from the original 
35m into 16m. (Only five ma- 
jor stations project their films 
in the original 35 m.). 
(4.) Since these are, in es- 
sence, copies or reduced 16m 
carbons from the _ original 
35m, musical content must be 
re-recorded on a duped nega- 
tive, in 16m. 
(5.) Any and all music rights 
were vested only in the film 
producer for theatrical motion 
picture theatre exhibition. 
Considering the vast backlog of 
ifilmusicals and motion pictures 
with incidental songs, nitery back- 
ground dansapation scenes, and the 
like, the damage potential is ob- 
vious. It looms as unquestionably 
the largest damage claim potential, 
even on the minimum $250 per au- 
thorized usage, under the 1909 
Copyright Act. Since sound came 
to films in 1927 there is a back- 
{log of 30 years of motion picture- 
making involved, many of them 
already sold to tv, so far as the 
pre-1948 releases are concerned. 
Interpretive Only 

Since an issue of this nature 
involves no question of fact—it’s 
all an interpretation of law—at- 
torney Abeles’ petition for sum- 
mary judgment could come to bat 
|in two or three months after the 
|defendants file answers. All the 


jissues are in the basic contracts. | 
in the US.} 
| District Court either side will take 


| Whatever the result 
|it up to the final courts for final 


| adjudication. 
' 











Coin Machines 








Retail Disks 











B) ee 


10 oa JOHNNY OTIS (Capitol) 


6 3 +PURPLE PEOPLE EATER......... 


NOTE: The current comparative sales strength of the Artists and Tunes listed hereunder ts 
arrived at under a statistical system comprising each of the three major sales outlets enu- 
merated above. These findings are correlgted with data from wider sources, which are exclusive 
with VARIETY. The positions resulting from these findings denote the OVERALL IMPACT de- 
veloped from the ratio of points scored, two ways in the case of talent (coin machines, retail 
disks) and three ways in the case of tunes (coin machines, retail disks and retail sheet music). 


TALENT 


ee ee 


POSITIONS 
This Last 
Week Week ARTIST AND LABEL 
1 1 PEREZ PRADO (Victor) 
= 4 RICKY NELSON (Imperial) 
3 
4 2 ELVIS PRESLEY (Victor) 
5 3 COASTERS (Atco) 
6 7 KALIN TWINS (Decca) 
7 6 SHEB WOOLEY (MGM) 
8 DUANE EDDY (Jamie) 
9 a PEGGY LEE (Capitol) 


a TUNES 
Week Week TUNE 
1 1 poe | erp errr eT eee eer eer ica cats 
2 B) igi Beye) a 4. AG rar 
oo *HARD HEADED WOMAN ................ 
4 7 cog So Bg | ene See 
D 2 Te | I os Res 3 es ce eso sesee rue & 


7 8 eo) ee Orr ewerr es hr ees . 

8 6 pS eee 

9 i ce EE ee ae 
10 “¥ VET SN 5S Bids Fede uees'e 


Patriciat 

Poor Little Fool} 
Splish Splash} 

Hard Headed Woman* 
Yakety Yak7j 

When* 

Purple People Eater} 


. Willie & Hand Jive+ 
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TUNE 


Rebel Rousery 


Fevery 


PUBLISHER 
yatcueacheene Peer Int. 
Se ee Pere ene Eric 
Gladys 


Portrait 


ae ER ORE Oe in! Tiger 
ee ..... Cordial 
S-Michele 


ee ee 


Gregmark 


| 


Southern 








Like Abeles, who is being under-| 


VARIETY Scoreboard 
TOP TALENT AND TUNES 


Compiled from Statistical Reports of Distribution 
Encompassing the Three Major Outlets 


Retail Sheet Music 


as Published in the Current Issue 


written by Harry Fox, as special 
trustee of some 400 music pub- 
lishers (all of the MPPA roster, 
plus others), the television-motion 
picture interests obviously will pit 
its battery of legal toppers in de- 
fense, for obvious reasons. 

This suit is no surprise to either 
side. The tv-motion picture in- 
terests, however, have taken the 
position the music publishers have 
no case. One of their arguments 
is that the vidpix performances are 
conditioned on ASCAP licensing. 
The music publishers’ position is 
that the performance right differs 
(1) from the flim recording (syn- 
| chronization) right; and (2) any 
jand all ASCAP licensing is always 
expressly conditioned on and sub- 
|ject to the clearance of all other 
rights. 

The telepix interests have con- 
tended that these film recordings 
were made during the original 
| term of copyright, and these rights 
}can continue during the renewal 
{term (the second 28-year period) 
providing an ASCAP license has 
| heen obtained. 


The Copyright Act provides for 
28 years, and another 28 years’ re- 
newal. Too often the original 
| copyright owner (music publisher) 
}has lost the copyright renewal or 
has had to split it with some new- 
comer publisher who offered one 
or the other of the song collabo- 
rators an attractive advance royal- 
ty for the “popular standard,” 
since its vintage years and unique 
audience identification usually 
enhance the values. 

Kun of Copyright 

Many solid songs in motion pic- 
tures have matured and have con- 
|sumed a major portion of their 
initial copyyright protection. Thus, 
many a pre-1948 film finds some 
of its song contents into the 29th- 
56th year of copyright, ie. the re 
newal period. 

Paradoxically, Abeles is attorney 
for the Metro and 20th-Fox Film 
interests who, in the event of an 
adverse cecision against these Re- 
public and RKO pictures, would 
also find themselves’ involved. 
However, the major filmeries— 
and, for that matter, also the major 
networks-—have known for years 
that the music men planned to 
stake an claim in the vidpix coin 
on old feature films sold to tele- 
Vision. 

Abeles, for this reason, is not 
suing the major filmeries nor the 
major networks. Furthermore, 
there was lingering hope of a rap- 
port or basis of fee settlement but 
both the producers and broadcast- 
ers concluded either (1) the music 
men had no case or (2) didn’t want 
to establish a precedent with any 
fee-payments. 

If Abeles, on behalf of the pub- 
lishers, didn’t incept this action, 
it was inevitable that the song- 
smiths would. The Songwriters’ 
Protective Assn. (lately redubbed 
as the American Guild of Authors 
& Composers) has been increas- 
ingly militant and has been prod- 
ding the music publishers for clar- 
ification of these rights, since the 
pubs are the technical copyright 
owners. Hence no specific dam- 
ages are being asked—just a de- 
claratory judgment. 

The titles of the three tests suits 
are Southern Music Corp. versus 
C&C Films Inc.; Shapiro, Bern- 





| stein & Co. Inc. versus C&C, and 


Broadway Music Corp. versus 
Hollywood Television Service Inc. 
Southern is suing on its song, 
“When You're Far Away,” by Fred 
Phillips, Jack Rich and Al Van, 
which was spotted in two pictures 
—Republic’s “Blind Adventure” 
and RKO’s “Hat, Coat and Glove.” 
Broadway Music is suing on “Har- 
riet,” by Abel Baer and Paul Cun- 
ningham, which was in Rep’s “My 
| Pal Trigger.” Shapiro-Bernstein's 
claim against C&C is on “By the 
| Beautiful Sea,” written by Harold 
Atteridge and Harry Carroll, in 
RKO’s “Keep ’Em Rolling.” 

Two other suits on behalf of 
Jerry Vogel Music Co. Inc. and 
Carl Fischer Inc., both against 
C&C; and both involving RKO pic- 
tures, are being prepared. Vogel's 
copyright is “I Don’t Care If She’s 
Not Good Looking,” by Benjamin 
H. Burt, spotted in RKO’s “In Pere 


son”; and Fischer’s claim is on 
“Bavaradge,” a musical composi- 
tion by Gustave Klemm, which 


was spotted into two RKO films, 
“His Greatest Gamble” and “Let's 
Try Again.” 
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MAINTAINING the great 


standard set by the never 
to be forgotten “SENTIMENTAL 
GENTLEMAN” 


with a GREAT performance 
by a GREAT band 
and a GREAT artist... 
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Current DECCA RECORD Release 


“TEA FOR TWO CHA CHA” b/w 
“MY BABY JUST CARES FOR ME” 


exclusive 


Willard Alexander, Inc. 


425 Park Avenue, New York 22, N, Y. $33 No, Michigan Avenue, Chicago 1, Illinois 
PLaza 1-7070 CEntral 6-2395 | 
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On The 





Upbeat | 














New York | 


Ross Mulholland, deejay out of 
Detroit for the past several years, 
began a 6 to 9 a.m. stint on WABC 
Monday (28) . Bob Kornheiser, | 
Cadence Records sales manager, 
engaged to Ingrid Carlson, dancer 
at Radio City Music Hall... John 
Thornton ‘ex-Urania Records) 
added to the record review staff 
ot Ziff-Davis’ HiFi and Musc 
tcview mag .., Teddi King, RCA 
Victor thrush, on a cross-country 
dcejay trek plugging “Say A Pray- 
er” and “Baisez-Moi” . . . Stanley 
Melba, entertainment director 0. 
Hotel Pierre, will present a jaz: 
concert at Buckhill Falls, Pa., Aug. 
22 Phyllis Cutler, Sammy 
Kaye’s secretary, weds Al Baum- 
rind, of the Internal Revenue Serv- 
ice, in February. 

Dudley (Tiny) Little, pianist with 
the Lawrence Welk orch, elected to 
ASCAP membership .. . Peter De- 
Angelis, Chancellor disker, leaves 
Aug. 16 on a Continental trek... 
Cleffer Gerald Marks received cita- 
tions from the Women Legion- 
naires and the Chapel of Four 
Chaplains for his album, “Ten 
Holy Days”... Avalanche Records, 
new Coast label, bows this week 
with two country & western sides 
by Linda May . Dick Roman, 
MGM disker, guests on Jimmy 
Dean’s CBS-TV show Aug. 9 , 
George Hamilton IV set for “the 
Bob Crosby tv stanza (NBC) Aug. 
9 ? ABC-Paramount' disker 
Bobby Van hits Dick Clark’s ABC- 
TV show Aug. 1. Bill Dana, 
writer for Steve Allen, and Bob 
Arthur co-authored “Big Bells and 
Bongo Drummers” Frankie 








The 





OF THE 
‘WEEK 


TOMMY 
EDWARDS 


IT’S ALL | 
IN THE 
GAME 


K-12688 


MC: 








ANOTHER SMASH by 
MARTY ROBBINS 
on COLUMBIA RECORDS 


SITTIN’ IN 
A TREE HOUSE 





FAMOUS MUSIC CORPORATION 





Avalon, Chancellor Records pactee, | 


takes a crack at the Dick Clark} 
Show Aug. 16. ; 
Russell Sanjek, director of spe- 


cial projects for BMI, delivers two 
lectures this week on jazz and con- 


temporary serious music at the 
Boathouse Forum of the Silver 
Bay Assn., Silver Bay, N.Y 


Judy Scott began a two-weeker at 
the Colony Club, Omaha, Monday 
(28) Pearl Bailey elected to 
ASCAP membership . . . The Dood- 
lers, Jones Records pactees, held 


lover at the Club Casino, Chicago 


Hollywood 


Jan & Arnie making the local 
deejay rounds plugs ying their latest 
Arwin platter, “Jennie Lee” b/w 
“Gas Money” . Bobby Scott just 
completed an instrumental jazz al- 
bum for Norman Granz’ Verve 
label . Jim Backus is waxing 
Ned Washington and George Dun- 
ing’s “Magoo’s Blues” from the 
UPA - Columbia pic, “Magoo’s 
Arabian Nights.” 

Dom Frontiere signed by Mitch 
Miller and Allan Emig of Columbia 


Records a&r department to ar- 
range-compose-conduct three al- 
bums a year for the label... Ar- 


thur Hamilton has completed pen- 
ning the background and title song 
for the Bob Barbash screenplay 
“The Plunderers” which rolls in 
November .. . Satirist Mort Sahl 


will cut another iconoclast album 
for Verve on such topics as the 
Goldfine case, Sherman Adams, 


the Middle East crisis and “our 


rising recession.” 


London 
American songwriter Joseph 
Mayer left London yesterday 
(Tues.) for the Continent after a 
week’s looksee . . . Songster Steve 
Arlen rumored to be a strong 


candidate for a featured spot in 
the Robert Nesbitt production due 
to open shortly at the new-look 
Hippodrome. The theatre is at 
present being rebuilt and will open | 
in about six weeks as a theatre- 
restaurant ... Radio Luxembourg 
deejay Dave Gell signed by As- 
sociated TeleVision as a weekend 
announcer for its London pro- 
grams. This is Gell’s first tv assign- 


ment ... Robert Farnon inked to 
write the score for 20th-Fox’'s 
“The Sheriff Of Fractured Jaw” 
|which stars Jayne Mansfield and 
Kenneth More. 
Boston 

Lawreace Welk show and con-| 


cert in at Boston Arena tomorrow 
(Thurs.) . Dave Brubeck quartet 
kicks off Sunday concerts at Ca- 
rousel strawhat theatre, Framing 
ham, Aug. 3 . . . George Wein to 
reopen Storyville in Copley Square 
Hotel this fall and is not contem- 
plating moving the jazz night spot 
which has been in present location 
for past six years ... Xavier Cugat 
in Robinhood’s Ten Acres held for 
four weeks . . Tommy Dorsey 
band into Surf ballroom at Nantas- 
ket for one-nighter . . . Erroll Gar- 


ner into Storyville-Cape Cod, Har- | 
wich, for 14-day stand . Louis | 
Armstreng into Salisbury Beac! 


Frolics for week .. . Pete Brown 
jazz band staying on at Connelly’s 
Music Bar ... Al Vega orch play- | 
ing the dance music for the Revere | 
Frolic mamba roof. 


Chicago 

Peter Appleyard foursome to Chi 
Blue Note Nov. 12 for a pair. | 
Conley Trio opens at Van Orman | 
Room, Ft. Wayne, Ind., Oct. 27 for 
a month... Earl Bostic combo to 
Peoria’s Clover Club Oct. 13, wit! 
Gene Krupa due there Nov 
Krupa also down for the Milwau- | 
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203 N. Wabash Ave 
Chicago, Ill. 


Phone: 
CEntral 6-9451 


745 Fifth Ave. 
New York 22, N.Y. 


Phone: 
PLaza 9-4600 






: Currently ; 
: BRUSSELS WORLD'S FAIR: 
VERVE RECORDS 
ASSOCIATED BOOKING CORPORATION 


JOE GLASER, Pres 


al | 


407 Lincoln Rd. 8619 Sunset Bivd. 
H’wood 46, Calif 
Phone: 
OLympia 2-9940 


Miami Beach, Fla. 


Phone: 
JEfferson 8-0333 








Concert 


Lor 


British Disk Bestsellers 


London, July 29. 
All I DoIs Dream Everly Bros. 











first in the region, 


French Lick Country & Western Fest 
Headed by Hayloft From Louisville 





Jazz-in-the-Round 
Framingham, Mass., July 29. 
In a new wrinkle, the 3,000-seat 
Carousel strawhatter 
in Sunday night jazz concerts 
with 


(3) 


Erroll Garner is booked for Aug. | 
10; George Shearing and Count 
Basie, Aug. 24. 


Billed as “jazz in the round,” the 
concerts will come through on tv 
remote in press quarters for Hub 
music crix covering. The tv re- 
mote in the press section gimmick, 
is used by legit 


| critics to watch action on stage in 


(London) 

hc See Preps 
Capitol) 

GE va caveveneun Bygraves 
Decca) j 

Rave On Holly & Crickets 
Coral) 

Street You Live Damone 
(Philips) 

Twilight Time’, Platters 
(Mercury) 

Hard Headed Woman Presley 
RCA) 

Sally, Don’t Grieve ._ Donegan 
Pye-Nixa) 

Endless Sleep ........ Wilde 
Philips) 

Suzar Moon Boone 
London) 

kee Brass Rail Nov. 10, and Chi's} 
London House Dec. 17 . . . Brass 


Rail’s upeoming lineup also has 
Carmen McRae in Sept. 8, and Salt 
City Five Aug. 11 (for one week) 
and Dec. 15 (for five rounds). They 
play Chi’s Club Laurel July 30 for 
tvo frames .., Carmen McRae also 
booked into Copa Club, Newport, 
Kvy., Sept. 5 for three days, with 
Dinah Washington set for Oct. 3 

.. Dizzy Gillespie combo to 
Houston's Ebony Club Oct. 10... 
I'on Thompson fivesome to the Pal- 
ladium, East St. Louis, Ili., Aug. 5 
for a fortnight . . Tiny Topsy 
signed for Nashville’s Club Era 
Aug. 1 for three days .. . Bobby 
Hackett added to talent roster for 
multiple sclerosis telethon Sept. 20 
via WHAS-TV, Louisville. 


Philadelphia 


Eydie Gorme & Steve Lawrence 


skedded to headline the Hero 
Scholarship Fund show at the 
Municipal Stadium Sept. 5 . | 
Joyce Crandall, coloratura with! 


Milton Berle’s nitery package, now 
working as a single at the C'est 
La Vie. Spot featuring jazz for the 
first time with new group from | 
Wittenburg College, O., the Johnny 
Chowning Trio .. . “Sound of the 
Sea,” title number of RCA Victor's 
record-of-the-month, was cleffed b 
George Scherzer, a West Philly 
chicken dealer . . George Shear- 
ing will reopen Jerse »v's Red Hill 
Inn Sept. 2-7. Other bookings in- 
clude Stan Kenton (Sept. 9-14): 
Buddy Rich (Sept. 23-28) and 
Lionel Hampton (Oct. 28-Nov. 2 


San Francisco 
Edward (Kid) Ory, 
dixieland trombonist, back on his 
feet after major surgery, thanks 
to donations of 38 pints of blood 


72-year-old 


and a Jlittle-used anti - bleeding 
treatment Gomans' Gay 90s 
opening Le Can Can” review 
tomorrow (Thurs.) Dick Foy 
or filing in for vacationing 


Anson Weeks at the Palace Corner 

Louis Armstrong set to open 
it E Street Sept. 5- Turk 
conte A s deal to buy a New York 


ielub fell through—Homer Welch, 
‘easel y of Castle Jazz Band, is 
Murphy's new drummer Lou 


Gottlieb at Pioneer Inn, Concord 




















+ : 4 5 
Carnival Time 
— Continued from page 10! 

;}Al Jolson, Claude Thornhill 
Werner Muller, Webb Pierce, Kitty 
Wells, Carmen McRae, Beverls 
Kenny Felicia Sanders, Louis 
Armstrong; Russ Morgan, Carmen 
Cavallaro, Caterina Valente and 

| Sammy Davis Jr 

Label also is gearing for another 
ush on its original Broadway 

t albums with a repackaging 
ress. Sets to roll with new covers 
are “The King and I,” “Okla- 
oma Annie Get Your Gun,” 
Sor rf Norway.” Carousel,” 
Guys and Dolls” and “Porgy and 

Bess.” 

The diskery’s classical division 
| will kick off the new season with 
three domestic recordings and 
three sets recorded in Europe by 
| the label’s Deutsche Grammophon 
affiliate. Heading the latter group 
is the first recording of Brahm’s 

Magelone Songs” in _ Dietrich 

Fischer-Dieskau's interpretations 
The baritone is accompanied by 
pianist Jorg Demus On the do- 

|} mestic level will be the New York 

Pro Musica’s “Play of Daniel,” the 
Concert Masters of New York and 
a set by Jennie Tourel. 

Decca’s initial entry into the 


tereo market with its Gold Label 
longhair) series ‘will be with the 
Masters of New York 
Bach and Paganini, and 


n Maazel’s treatment of Stra- 


final 
views. 


act while typing their 





‘SUNDAY DELUXER FOR 


FT. WAYNE SYMPHONY 


Fort Wayne, Ind., July 29. 
What is believed to be a “first” 
in special programming will take 
place here in Fort Wayne when a 
two-hour musical variety show will 
be presented on Sunday afternoon, 


Sept. 21, from 4 to 6 from the 
stage of the Memorial Coliseum, 
and also simultaneously over all 
Fort Wayne radio and television 
stations. The city has three tele- 
vision stations—WANE-TV, affili- 


ated with CBS; WKJG-TV, affiliat- | 
ed with NBC, and WPTA, affiliated | 


with ABC. There are also four 
radio stations—-WANE, with CBS; 
WGL, with ABN; WKJG, with 
NBC, and WOWO, independent. 
The show is to be called “Make 
Mine Music.” 

The event will mark the 15th 
anniversary of the founding of the 
Fort Wayne Philharmonic Orches- 
tra, now conducted by Igor Buke- 
toff. All-types of music will be 
presented, with some nationally 
known stars to be booked for draw- 
ing cards. Admission to the show 
will be free, but the occasion will 
be used to raise funds for the or- 
chestra. Talent will include the 

orchestra, quartet, 
Calo Mahlock is act- 
as executive producer of the 
with Art Hook 


and ¢ she rus 
ing 
show, 




















Larry Beauchamp assistant direc- 
tor; Cavlin Bollwinkel in charge | 
of securing talent, and Norman | 
Widenhofer in charge of promo-| 
tion 
Musicians Club 

=a Continued from page 101 eee 
were suspended by the local for 
siding with Musicians Guild of} 
America. AFM is expelling all mu-| 
sicians who are affiliated with 
MGA 

Meanwhile, meeting of general 
membership of Local 47 resulted 
in adding of phonograph record- 
ings to existing quota system for 
working musicians. By a vote of | 
303 to 146, restrictions on amount 
work done in this field by an in- 
dividual tooter were adopted on 
resolution from the floor meet 
quota provides: 

l Four three-hour dheaina 


sessions per week which constitute 
quota for musicians 

2. Any musician employed in an-| 
other field may record three ae 
hour sessions weekly 

3. Any musician who has install 
his quota is entitled work two 
three-hour record sessions per 
week. This provides that musician 
working exclusively in recording 
can have up to six three-hour ses- 
sions week 
Measu! marks the first time 
that phono records have been in- 
cluded ‘in quota system. 


e 


here breaks | 


the Dave Brubeck quartet. ! 


re- | 


as director; | 


Louisville, July 2 

Month-long French Lick, a 
Music Festival has set Randy Atch- 
er WAS radio and tv entertainer, 
and cast of his “Hayloft Hoedown” 
for the Country Music Jamboree, 
Aug. 22 to 24. Supporting Atcher 
in programs of folk and country & 
western music will be the Red 
River Ramblers, Tom Brooks, Tin 
|Thomale, Shorty Chesser, Judy 
Marshall, Bobby Lewis and the 
Sharpe Twins. 

Again this season, choral groups 
will sing Aug. 8 to 10. A Jazz 
Festival is set for Aug. 15 to 17, 
and will highlight Stan Kenton, 
Dizzy Gillespie, and Eddie Condon 
All-Stars, and singer Chris Con- 
ner. Midwest Jazz Festival will 
be held at the French Lick-Shera- 
ton Hotel. George Wein, producer 
of the festival and the recent 
Newport, R. I., jazz bash, has this 
schedule for the jazz weekend at 
French Lick: 

Aug. 15—Duke Ellington and his 
15-piece band and the Erroll Gar- 
ner Trio; Aug. 16—Gene Krupa 
quartet, and Gerry Mulligan quar- 
tet, Eddie Candon and Miss Con- 
nor; Aug. 17—Stan Kenton and his 
18-piece band, the Four Freshmen, 
the Dave Brubeck quartet and the 
Dizzy Gillespie sextet. 


| 





Emile Petti returns this week to 
the Savoy-Hilton’s Cafe Lounge, 
N.Y., where he was long a fixture. 














Exciting New Renditions of — 
® STRAIGHTEN UP 
and 


FLY RIGHT 
De John Sisters 
— Sunbeam — 
®ALL MY LOVE 


Caterina Valente 
— Decca — 
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BE Basez-mot (xiss me) 
TEDDY K victor 
“SO SATISFIED a 
LANE 8205. victor 


BY THE LIGHT OF THE MOON 
JIMMY BOWEN ROULETTE 


LL STRING ALONG WITH = 


CINDY AND LINDY 
1 | IT’S ALL IN THE om 
MGM 
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ARRANGEMENTS 


For Singers, Acts and Bands 
Written to Order in our Your Style 
HARDY SALWITZ 


JU 2-3988 
Mid-Town Manhatten 
Studio 


Convenient 




















Firebird Suite” and 
ju Rossignol.” | 


LAWRENCE WELK 


STARTING JUNIOR DANCE ORCHESTRA 
TO BE PRESENTED ON TELEVISION . 


Applicants please submit full information with picture, 
tapes or recordings to: 


JUNIOR DANCE ORCHESTRA 


2623 Santa Monica Bivd., Santa Monica, Calif. 


Phone Exbrook 4-1464 
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Party Business OK 


The party business in niteries is 
presenting @ lot of problems to the 
bonifaces. Bulk of it is not suf- 
ficient to put the niteries in the 
plus side of the ledger and a 
healthy complement of a la carte | 


When Needed, 





7 
a 


Kaye 1026, Greek Peak 


Los Angeles, July 29. 
Danny Kaye & His International 


“TEGUINE TO TWO 
But Cafes Gotta Have Spenders’ 


HITS BIDDING 


New York is now back to two 
| slices of bread, speaking of names 
only. With only two cafes i 

| position to buy the top level, the 
| talent wars are expected to dimin- 


business is needed to get the cafes | Revue broke the house record for | ish considerably. Only the Copa- 


over the hurdles. As one night | 
club operator said, “We could | 
serve chicken dinners to packed | 
ouses all week and come out los- 
g money.” 
What is needed is still a hard | 
re of spenders who will order+ 
ye than one cocktail, or wine- 
vers. Those coming in strictly 
the bottom-of-the-menu din- 
rs or the usual food come-ons 
resent a losing proposition to the 


— a a ao 


face 


Since the party business in ni- 


ve infancy, they aren't discourag- 
ng any minimum affairs as yet, but 


still try to add a cocktail or two, 
also at minimum prices, or several 
bottles of liquor to a table. But, 
even if they aren't successful, the 
party is still booked at what the 
boniface knows will be a dud. They 
may get off the hook, if a sufficient 
number of people order extras. 


Even if it’s only for the sake of ap- 
pe es, an operator knows he has 
Continued on page 114) 


Al Fresco Specs, 
Mts. in Same Boat 


—H.0 & No Heat 


The outdoor theatrical season 
has been singularly unspectacular 
this year. 
sence of long Heatwaves, plus too 
many evenings with the threat of 
rain an almost constant factor, has 
decimated many of the al fresco 
enterprises. In addition, there's 
some slowing up of spending due 
the recession. 

Hitting a slow boxoffice are the 
pair of outdoor shows, the Aqua- 
| 

1 





to 


reus at Flushing Meadows Amphi- 
eatre, N. Y., operated by George 
Hamid, and Guy Lombardo's 
nes Beach show, “Song of Nor- 
ay,” both of them have been hard 
t by the indecisive elements. At 
e Aquacircus, it’s also figured 
upping th2 minimum price 

om 50c to 90c, after more than 
) years in which the lower price 
evailed as minimum, also was in- 
rumental in discouraging trade. 
rhe Jones Beach show, generally 
praised by the critics, was figured 
as having an excellent chance of 
returning a dividend on the invest- 
ment. However, cool breezes and 


A 
J 


} 
t 
t 
1 
] 
} 
st 


overcast skies have reduced trade. | 


It's pointed out that it doesn’t have 
to rain to kill the evening for these 
projects. 
coubtful, and the boxoffice for that 
night is dead. 

In a larger sense, the tricky sum- 
mer weather has been instrumental 
in giving the Catskill belt the jit- 
ters. To be sure, the entire area 
1S getting the quota of those who 
normally vacation there. Reserva- 
tions are being honored and there 
have been no cancellations to speak 
‘ However, this is regarded as 
insufficient in light of the area's 
‘ icity, except for weekends 
"What the entire area needs is a 

and continued heatwave 
for-the average vacationer, 
mpossible the good resolu- 
to economize during the sum- 
\ steady heat session is nec- 


Continued on page 114) 


Laine-Legrand ’59 Tour 


Hollywood, July 29. 
Hurok will launch a national 
Kie Laine-Michel Legrand duo 
m« n song recital tour in the fall 


1959 

‘ne two Columbia Records art- 
, . 

ll be booked in all key cities 

ur starting in October of next 


| 


Sol 


to 


| 





eries is still in a state of compara- | 


The combination of ab-| 


It needs only to look | 


his first of two weeks at the open- 
air Greek Theatre. Comedian 


chalked up a terrific $102,100 for | 
with second | 


seven performances, 
stanza promising similar gross. 

Nearest contender was Maurice 
Chevalier, opening the Greek sea- 
son this year, with boff $104,000 
for eight performances. 


Hotelmen, ASCAP 
Ask Cafe Tax Cut 


Washington, July 29. 
A last-ditch effort to reduce the 





| tax on night clubs to 10% is being | 


|;pushed by the American Hotel 
Assn., the American Society 
Composers, Authors and Publish- 
ers, and others in the waning days 
of Congress. Despite passage of 
excise tax bill, show biz reps are 
exploring every loophole in an ef- 
fort to tag the nitery tax cut to 
one of several bills pending in the 
Senate. A bill with such provision 
already has passed the House 
ASCAP prexy Paul Cunningham 
urged the nitery tax cut in a let- 
ter to the Senate Finance Com- 
mittee, pointing out that the 20% 
bite is “discriminatory,” and the 
only one at that high rate still in 
existence. He cited the hardship 
imposed on musicians and per- 
formers as result of shuttering of 
night spots because of the tax. He 
added that ASCAP is interested in 
a healthy entertainment indus- 
try,” rather than royalties. 


| 





Sallie Blair starts a three-week 
engagement at the Copacabana, Rio 
Ge Janeiro, Aug. 22, and also inked 
for the 500 Club, Atlantic City, 
Aug. 1-2. 


Midwa 





of | 


ys At Fairs: Gyp n’ Clip 


| cabana and the Latin Quarter are 
now in the market for headliners 

Events of the past few weeks have 
| warned the talent agencies that it 
will now be impossible to promote 
any active bidding for toppers in 
New York. There’s even some talk 
| that the Florida wars over head- 
| liners will dimihish, because of the 
| disastrous business of last season 
which has created doubts, in some 
hotels, as to whether name buying 
will be the answer to their prob- 
lems. 

In New York recently, the newly 
opened Cafe de Paris and 
Bern Maksik’s Town & Country 
Club, Brooklyn filed petitions un- 
der Chapter XI of the bankruptcy 
laws. Cafe de Paris was shuttered 
last week ‘see separate story). 

At the Town & Country, Maksik 
already has started to look into 
talent for next season. It's un- 
likely that he'll get court permis- 
sion for bills to cost more than an 
approximate $3,500. He will have 
a middle run of name, with a head- 
liner to cost from $2,000 to $2,500, 
and the rest for surrounding acts. 
He already has signed the Diosa 
Costello unit to open Sept. 5. This 
deal was made prior to his bank- 
ruptcy filing. It’s also likely that 
he will secure his salary with a 
bond posted at the American Guild 
of Variety Artists. 

This situation isn’t making the 
talent agencies happy. now that the 
bidding for acts in New York will 
be non-existent. Prior to last sea- 
| son, an office could run a name be- 
tween the Copacabana and the 
Town & Country. Generally, Copa 


op Jules Podell went his limit and | 


|!no more. Maksik bid as much as 
$40,000 for Jerry Lewis. This year, 
with only the Copa and LQ around 
in New York, and with different 
kinds of headliners used in both 
spots, bidding on Broadway will 
| be reduced to a minimum. 


the | 








Wildwood B.O. Bubble Bursting 


But Names Still Making Noise 





Russell’s Flint Stint 


Bob Russell has been signed to 
direct a pageant for the Flim 
Golden Milestone Parade. Aug. 15 
fete will celebrate the 50th anni 
of the founding of General Motors 
Corp. in Flint, Mich. 

Russell for many years staged 
the Miss America and Miss Uni- 
verse beauty pageants. 





Pitt Triangle's 
Weekend Angle 


| 


Pittsburgh, Juiy 29. 

With the shuttering of the New 
Arena for remainder of the sum- 
mer, downtown Pittsburgh doesn't 
have a single nitery operating full 
time. That room is going to un- 
dergo extensive overhauling by its 
new owners, Jack Cargo and Jim- 
my Totman, before reopening af- 
ter Labor Day. Only other club in 
Golden Triangle is Lenny Litman’s 
Copa, which went to a weekend 
policy a month ago. It'll also re- 
sume on a regular basis in Sep 
tember. 

Night club picture here general- 
ly is pretty drab right now, witk 
the Vogue Terrace out indefinitels 
and the Twin Coaches playing only 
Friday. and Saturday nights with 
low-budget shows. Only ones still 
going full blast are Holiday House, 
currently with Sophie Tucker; An- 
kara and Horizon Room at the 
Greater Pittsburgh Airport. There 
are a flock of smaller spots in and 
around the area also presenting 
shows on the weekends. 





Lawrence Welk, band and en- 
tcurage, will appear Aug. in 
8,.000-seat William Alexander Me- 
morial Coliseum, Atlanta, home 
spot of Georgia Institute of -Tech- 
basketballing Yellow 


< 


| nology's 
Jackets. 


Part I11.—Concluding an Exploration Into the Great Plunder Practiced 


Carnival owners or their general 
agents, the executives who contract 
for the show’s route not only as to 
sites but as to transportation, will 


sometimes be invited to attend the | 


meetings of the fair's board of di- 
rectors to make their “pitch” for 
the “award,” the contract. Often, 
there will be present key members 
of the board without whose ap- 
proval such a contract will not be 


entered inte. It is to the interests | 
of owners of shows, or their gen-| 


eral agents, to know who these 
men are, from season to season, as 
the composition of 
changes from time to time. It 
a complex structure and the car- 
nival entrepreneur must always be 
alert and studious. He knows who 
will accept a gratuity or a gift, and 
it need not be a penurious man. 
~ Up Goes the Percentage __ 
In examining how he can make 
the most of his successful bid that 
will culminate in his show's “grac- 
ing” the fairgrounds, the carnival 
owner now switches hats, turning 
from showman to hard business- 
| man The various independent 
|eontractors on his show—the ride 
| owners, the sideshow impresarios, 
land especially the operators of 
gaming devices — will function 
under a dual set of agreements 
with the carnival’s management. 
In the initial agreement, the 
concessionaire-contractor of a rid- 
ing device or a sideshow on the 


is 


midway will promise to pay a flat 
percentage of his receipts to the 
carnival “office wagon,” the busi- 


these boards | 


By LEONARD TRAUBE 


, ness office usually spotted at a con-, 


venient and very visible location on 
the grounds. This percentage may 
te 30 or 40; it varies. Whatever 
the percentage, it will graduate 
sharply when the carnival com- 
| mences to play its string of fairs. 
| That is because there will be larger, 


“ready made” crowds at the fair, | 


|starting earlier in the day. But 
the more compelling and practical 
reason for the upward percentage 
is that the carnival has paid a con- 
siderable amount for the privilege 
of appearing at a fair, and so the 
carnival, in turn, must derive a 
larger unit of return from its sub- 
divisions, the concessions. 

In the case of the games—spe- 
cifically, those of the gambling 
variety—the charge will be by the 
space occupied by the “store,” or 
concession booth. This space is 
reckoned always by the frontal 
footage. If a gaming operator has 
paid, say, $6 or $7 per front foot 
in the early part of the season, he 
will pay $10 or more per front foot 
during Fair Time. Other types of 
concessions, such as refreshment 
stands, the cookhouse, and the like, 
will also pay larger fees, but on a 
fiat-rate basis, usually. Games 
other than gambling types will 
likewise pay higher fees. 

Having committed himself to a 
large sum of money for the con- 
tract to play at a fair, the overall 
impresario, if he is not naive — 
and he never is—will know that 
the crooked gaming operators will 
run rampant. He asks only that 
, they be discreet, that they handle 


On the Fairgrounds of America 


care 
to 


nefarious works with 
making sure not 


their 
and caution, 
cultivate a single local 
to the extent that the “mark” or 
townsman will go for a big “score,” 
a large sum of money, while “going 
up against the game.” 

The carnival owner is a realist. 
He would prefer the plunder to be 
contributed by a large number of 
|tewnsmen, since in’ that way no 
single person will have been fleec- 
|ed for too large a sum. Such sur- 

render of wealth, when contributed 
enmasse, is ideal. The carnival 
owner would like it to be that way; 
he can hope; he can cajole; he can 


|demand; and he can get awfully | 


angry. But he is seldom there 
when the “big score” has been 
made, the townsman_ separated 


from all or most of his greenbacks, 

and perhaps screaming bloody 

murder and going to the nearest 

policeman to make public his stupi- 

Gity and his role as a town patsy. 
The Sucker Screams 

He has shown his greed by 
“going up against” a gambling 
device where he had been promis- 
ed a lot for a little. But now his 
greed is in retreat; it has been re- 
placed by a holier-than-thou sacro- 
sanctity; he is ready to announce 
his victimization to all and sundry, 
including his fellow townsmen; he 
has lost a large sum of money, 
perhaps his rent, when his inten- 
tion was to win. 

This greedy and usually dim- 
witted fellow has caused more 
gambling devices and, often, entire 
i (Continued on page 114) 
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individual | 


By CHARLES V. MATHIS 


Wildwood, N. J., July 29. 

Despite increased bank deposits, 
most local businessmen contend 
this is the worst season since the 
great depression. Only boardwalk 
amusements and night clubs with 
name offerings are doing business. 

The island faces the grim pros- 
pect that it is now “over-built” 
with some $80,000,000 worth of 
plush pastel motels. About the only 
thing not hard hit is the neon in 
}the “no vacancy” signs. 

Reports filtering in from Cape 
Cod and Disneyland indicate in- 
creased business at those resorts 
giving rise to a local feeling that 
the city advertising program is at 
fault in the local decline despite 
multi-million dollar improvements 
scattered across the island. 

No housing shortage is deemed 
possible this season with the July 
4 weekend recording the only ca- 
pacity crowd, pegged at near 400,- 
000. Accommodations are open for 
spur-of-the-moment crowds in the 


tens of thousands, if they ever 
arrive, 
Although the crowds are much 


greater than in the last depression, 
they are spread so thinly among 
available expanded accommoda- 
tions that no one reaping a 
harvest. 
Sunny Side of Picture 
Clubs with names are breaking 
even or showing a profit at times. 
Those with rock 'n’ roll and run-of- 
mill offerings are having tough go- 
ing. Club Bolero hit the jackpot 
with Johnny Mathis, with lines, 
waiting eight abreast, to gain entry. 
Diamond Beach is doing sur- 
| ‘Continued on page 114) 


is 


ChiDittoes Cleve. 
In Fast Kayola Of 
TV Cuffos by Acts 


Chicago, July 29. 

Recent crackdown in Cleveland 
on cuffo radio-tv appearances and 
fee kickbacks by nitery acts may 
repeat here. Ernie Fast, regional 
boss of American Guild of Variety 
Artists, said he has two Chi video- 
casts under scrutiny for the same 
practices that were rife in the 
Ohio metropolis. 

Shows understood to be getting 
the AGVA 0.0. are “Midnight 
Ticker” and “Triumph,” both 
WGN-TY variety-format entries, 
the latter a Saturdays-only affair. 
The “Ticker” stanza has already 
drawn the wrath of talent reps for 
bypassing them to pluck acts at 
scale or gratis. Significantly, both 
shows feature gazette gossips, the 
Trib’s Herb Lyon on “Ticker” and 
the Peacock nabe chain's Al Di 
Bitetto on “Triumph.” Both can, 
| and have, say the reps, “put the 
arm” on acts for gratis or nominal 
fee performances. 

As for kickbacks, Fast said he 
wants to incept the new Cleveland 
practice, where prior to an appear- 
ance, the station sends a check to 
AGVA which then passes a union 
check to the 





artist. “There's no 
other way to solve this,” Fast 
Stated If the performer then 


signs his check over to the station 
AGVA would know from the en- 
dorsement, and could take disci- 
plinary action. “We don’t want 
our people going on evén for so 
much as lip-syne without getting 
paid,” Fast declared 

The regional head is hopeful that 
AFTRA will join him for a pool- 
ing of policing powers. Fast plans 
to huddle with Ray Jones, exec sec- 
retary of AFTRA’s Windy City 
chapter, in hopes of working out 
an agreement 

Fast also promised 
drive against grati 


a renewed 


S ppearances on 


deejay-sponsored “record hops,” 
asserting that AGVA member 
appearing at any of these must 


| Bet a fee. 
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Deal Brewing For Loew-Walters 2-in-! 


Fla. Merger; S00G 


Copa Books Mick Rooney 


ae Rooney has been signed 
play the Copacabana, N. a 


+e ~ Nov. 20. It’s his first 
fe de Paris 0 nitery date in New York, although 
ie has worked theatres there. 


Rooney was originally slated to 





The closing of the Cafe de Paris, + 


N.Y., after less than two months 
of operation, represents one of the 
most expensive nitery flops in the 
history of the cafe business. It’s 
estimated that actual cash lost by 
various investors represents $370,- 
000, and that with losses by sundry 
creditors it’s expected that the fi- 
nal bill will hit approximately 
$500,000. Spot previously filed a 
petition in bankruptcy under 
Chapter XI. 

The actual closing came last 
Tuesday (22) evening when credi- 
tors demanded that Sy Pollack, 
who had taken over the operation, 
put up about $200,000. This was 
both for pressing bills plus a sub- 
stantial fund for operating. Tip- 
off came a few days earlier when 
Pollack instructed Local 802 of the 
American Federation of Musicians 
to pay the tooters’ salaries out of 
the bond. 

At present, there are some un- 
cashed checks around. Dorothy La- 
mour has one for $3,500. Until last 
week, when a partial $1,500 bond 
was put up with the American 
Guild of Variety Artists, the per- 
former union didn’t have any se- 
curity posted in its treasury. Other 
performer salaries are still out- 
standing. Cafe was able to bypass 
a bond by the expedient of giv- 
ing a benefit on its first night for 
the union’s sick and relief fund. 

The cafe was started by Lou Wal- 
ters, a former owner of the Latin 
Quarter in partnership with E. M. 
Loew. Walters is said to have drop- 
ped about $100,000 of his own 
money on the venture after split- 
ting up with Loew in the LQ. 

With the Cafe de Paris closing, 
a new twist is in the works. There 
now exists the possibility of Wal- 
ters and Loew getting together in 
the operation of the Cafe de Paris 
and/or the Latin Quarter in Miami 
Beach. It is reported that Loew 
and Walters have been seeing each 
other in Miami Beach. Both had 
also been partnered in the Florida 
LQ until two years ago. 

This move is predicated on the 
fact that Walters will be continu- | 
ing as a nitery operator and will 
open his Miami Beach Cafe de 
Paris. Loew will also operate his 





nitery there, the Latin Quarter. | 
It is foreseen that both could con- | 
ceivably lose money with separate 
operations. With a merger of their | 
shots, both may have a chance of 
making ae substantial profit. Re- 
portedly, both are amenable. 
Whether this will mean a rap- | 
prochement in the New York oper- 
ation remains to be seen. 

The immediate cause of the Cafe | 
de Paris foldo came when holders 
of equipment felt that inasmuch as 
their goods, protected by selling 
agreements permitting reposses- 
sion, was still comparatively new, 
they would have a greater chance | 
of retrieving a greater amount of. 
coin if the goods were taken back | 
immediately. Resale value would | 
have dwindled with continued op- | 
eration of what looked like a hope- | 
less cause to them. 

The Federal Government is re- | 
portediy owed about $30,000 in | 
taxes. Other creditors include | 
Brooks Costumes and Strauss- De- | 
Parquet, latter being restaurant | 
suppliers. 


MURRAY LANE STARTS 
‘ACTORS BETTERMENT’ 


Murray Lane, who recently re-| 
signed as manager of the AGVA 
Country Club & Recreation Center, 
Fallsburgh, N. Y., has organized 
an Actors Betterment Committee. | 
There was an Actors Betterment 
Assn. in the era of the old Amer- | 
ican Federation of Actors (AFA), 
predecessor of the American Guild | 
of Variety Artists. 

Lane, who resigned because of 
policy disagreements with Jackie 
Bright, AGVA national administra- | 
tive secretary, is heading the com- 
mittee comprising dissident ele- 
ments within the union. It’s the 
first open intra-union organization 
to declare itself against the present 
administration. 


Anna Russell’s U.K. Tour 


London, July 22. 
Anna Russell, currently on a 
tour of the Far East, is due back 
here in the fall for a five-week ja 
concert tour of one-nighters. 








| 





Airlift Nitery 


Portsmouth, N. H., July 29. 

The Air Force couldn’t get 
to a night club, so the night 
club came to the Air Force. 

On an alert basis because of 
the Middle East situation, the 
servicemen at Pease Air Force 
Base here were restricted from 
outside activities. 

So the Four Lads, appear- 
ing at a night club at nearby 
Salisbury Beach, Mass., came 
here to entertain the airmen 
last week. 








Winnie Hoveler Dancers 


Give Brass Hats, Baldies 
And Rubirosas a Hotfoot 


/ Ottawa, July 29. 
With customer potential rela- 
tively small in this area, resulting 


in frequent mob turnover, chorus | 
lines normally get short-run book- | 
ings. Something of a record is| 


set with the Chaudiere Club’s 
holdover of the Winnie Hoveler 
Dancers for six months. 

Based in Miami, the five-girl 
group opened its current Chaudiere 
booking early in April. An ex- 
tensive terp repertoire allows 
routine changes frequently. Line 
is w.k. locally and in other spots 
for its ability to handle intricate 
routines, giving it the status of a 
dance act rather than a line. 


Big item is its audience par- | 
Other times | 


ticipation numbers. 
the closer has been a merengue 
routining, this year the draw has 
been called “Dance of the Seven 
Seas” in which audience males are 
grotesquely costumed and _ put 
through a half-dozen different 


steps from acro to Charleston. | 


Winnie Hoveler, line chief and 
choreographer, claims this bit has 
drawn socko business not only in 


|Canada but in Puerto Rico, Mex- 


ico, Hawaii and other spots, in- 
cluding the line’s Florida home 
base. 


Porfirio Rubirosa plus various | 


embassy and government brass 
danced this item during a Hoveler 
date in the: Dominican Republic. 
In Puerto Rico, a U.S. Army gen- 
eral amazed his men by cutting 
loose with a merengue wiggle. 
| Management of the Olympia Thea- 
tre in Miami wondered how the 
audience participation routine 
would go on a stage and so did 
the Hovelers,” but when it was 
used they had to beat off the 
males, even discovered them re- 
hearsing in the lobby 
shows. 

During the Ottawa run, cabinet 
ministers, members of parliament, 
turbaned and other embassy of- 
ficials have come up to caper with 
the Hoveler quintet. Often they 
get professional terpers, some 
ballet, some tap, who exhibit their 
own abilities. Only a month ago 
a hotel manager from upper New 
York State showed he had been a 
|pro in acro-terp with a stint of 
| thrill flips and balances. A former 
pro comedy team zipped the stint 
to zany heights. 

Everywhere they use it, includ- 
ing Ottawa, the Hovelers find reg- 
ulars who turn up sometimes three 
times a week and bring parties 
of customers along to see them 
cavort. Some of the regulars have 
bits they like and ask the girls to 
| cooperate, which they do. One 
bald regular always asks the line 
femme to watch for him to split, 
then yank him up by the hair. 
Gal's still looking for hair to pull. 





LaCount Indicted For 


Murder of Dancer Wife 
Minneapolis, July 29. 

A first-degree murder _indict- 
;ment has been returned against 
|Stanley LaCount, 38, a musician 
in a local theatre bar and ex-con- 


vict. for the fatal shooting of his | 
|wife, Barbara Jean, 


24, billed as 
the “Black Cat,” one of a dozen 
exotic dancers at the Persian 
Palms nitery here. 

Apparently despondent over a 
divorce action started by his wife, 
LaCount allegedly stole a revolver 
“ shot her six times as she sat 

the establishment's bar after 


\Gnishing her act, 


between 


| dana at the now defunct Cafe de | 


Paris, N.Y. However, with pros- 
pects of getting paid very slim, 
he bowed out of the date. 


Oh My, Oh Boy, 0 
To Bein Omaha 





Omaha, July 29. 
It was almost like New Year's 


three different niteries carrying 
talent other than the usual combos 





ithis midwest city of 310,000 has 
had that many places to go for en- 
tertainment in several years. 
| That you can’t go wrong with 
| top artists was demonstrated at 
lthe Colony Club, where it was 
|strictly SRO for Rusty Draper. 
Even with a buck cover—which 
usually discourages the local set. 
Highballs go for a modest six bits. 

Backed by Al Lamm’s ‘trio, 
Draper worked three shows night- 
ly and put in about 45 minutes on 
each. Result was people who came 
early, stayed late and undoubtedly 
spent well. 

Grover Ruwe, ventro, was back 
for another stop at the Seven Seas 
and jammed ‘em in. Working out 


of Kansas City, Ruwe is a name in; 
these parts and can be counted 


on to attract mobs. 

With competition like this from 
two spots, it’s only natural the 
third should suffer—and it did. 
Robin Nelson's small ice revue 
worked the Cave under the Hill 
| Hotel at a 90c admish and crowds 
| Were sparse despite fact it’s a clev- 
er little offering. Unit is composed 
of three gals and two guys and 
j}has such gimmicks as marionettes 
and bubble machines plus the 
standard Apache, chorus line and 
solo routines. Redheaded Georgia 
Bus and blonde Elizabeth Wilson 
inject plenty of showmanship. 

After this big entertainment 
weekend, it’s back to normal. Only 
the Seven Seas, with the Style- 
|masters, is holding to the strong 
show policy. 





Ditto in Dallas 
Dallas, July 29. 

The misconception that summer- 
time is synonymous with bad busi- 
ness on the night club circuit is 
proving false here. A tour of the 
city’s favorite nite spots revealed 
that biz conditions are way above 
average. 

At the Statler-Hilton Empire 
Room, Vicki Benet and the Paul 
Neighbors orch are _ attracting 
splendid biz. Packed for both per- 
formances was the newly opened 
Club 3525 which has a floorshow 
featuring Kay Brown and fEarl 
Humphries. 

A downtown landmark, the Col- 
ony Club has. drawn unprecedent- 
ed audiences the past month. “I 
don’t know what's causing it but 
we've been doing great boxoffice 
for the past month. This is the 
time of year we expect a slack 
but it hasn't happened yet,” said 
Abe Weinstein, owner of the Col- 
ony 

The Cipango Club has also been 
doing unusual biz during the five- 
day stay of the Stylers, young sing- 
ing trio. At the University Club. 
Howard Simmons is featured as 
vocalist and enjoyed the biggest 
weekend since the Christmas-New 
Year week, and King’s Club which 
was scheduled to reopen in mid- 
; August has reoponed this week 
| The 90th Floor credits the new 
iazz program for its surge in trade. 
The Orleans Room, home of dixie- 
land, is bringing back the Chain 
Gang for a return engagement 
after having the Svata Ciza group 
in for a six-week stay. 





Jewell to Port. Aud. 


Omaha, July 29. 

Don Jewell, manager of Lin- 
coln’s Pershing Auditorium since 
it opened in 1957, last week re- 
signed to accept a similar post at 
| Portland, Ore. 

Jewell last year was named 
“outstanding manager” at the In- 
ternational Assn. of Aud. Man- 
agers’ convention in New York. 


On ‘Eve’ in July 


|Eve in Omaha last weekend, with | 


and organists-pianists. First time, 


Details of AGVA Foundation Inc. 


Albany, July 29. 

AGVA Foundation Inc. has been authorized, under the New York 
State Membership Corporation Law, to conduct a wide span of eleemos- 
ynary [charity] activities, particularly for “the relief, shelter, support, 
education, protection, hospitalization and maintenance of poor, under. 
| privileged, indigent, sick, aged, infirm or otherwise needy persons and 
their families, including those engaged or previousy engaged in the 
| entertainment industry, and other persons deserving thereof.” 

A seven-page certificate of incorporation, filed with the Secretary of 
| State in Albany by Atty. Mortimer M. Oppenheim, of Monticello, Sulli- 
van County, not only spelled out the powers and limitation of the non- 
Prog: corporation, but also set forth the names of the directors until 
the first annual meeting. 

The group, who also subscribed to the certificate, are: Jackie Bright, 
435 East 14th St.; Irving Grossman, 333 West 86th St.; Joe Smith, 210 
| West 101st St.; Charlie Dale, 101 West 55th St.; Sally Winthrop, 157 
| West 47th St.; Frank Ross, 325 West 45th St., and Paul Duke, 140 West 
71st St., all of New York; Cy Reeves, 45 Martense St., and Jay Lester, 
1615 Bedford Ave., Brooklyn; Al Tucker, 1106 West Farms Rd., Bronx; 
John Woods, 1680 Rensselaer Rd., West Englewood, N. J. 

Supreme Court Justice William Deckleman approved the certificate 
at Monticello June 25. The 11 directors — the minimum is set at 
that total. and the maximum at 60—subscribed to the papers on June 24. 

The Foundation’s operations are principally to be conducted in the 
United States of America, “although its operations shall not be limited 
by such territory.” Its principal office is to be located in the Town of 
Fallsburgh, Sullivan County. 

The corporation is likewise authorized to “receive, maintain, invest 
and administer gifts of real and personal estate, property and money, 
and to use, and supply all or part of the income, as well as all or any 
part of the principal thereof,” for the purposes specified in the opening 
sentence of this report. 

Its objective, in this respect, also is to “reduce and prevent pauper- 
ism, to promote by all lawful means suitable care and fellowship, 
social and sanitary reforms, habits of thrift, as well as savings and 
self-dependence among the poor anywhere in the United States and 
its territories and possessions and in any and all foreign countries, 
withdut discrimination as to race, color or creed, by aiding, assisting 
and using other means and agencies which, from time to time, shall 
be deemed expedient to the directors of the corporation.” 

The Foundation likewise is empowered to “distribute or otherwise 
make contributions for any charitable, benevolent, correctional, educa- 
tional or religious purposes, and to voluntarily aid, support, advise and 
cooperate with charitable, benevolent, correctional, educational or 
religious corporations, associations, organizations, institutions or other 
agencies now or hereafter existing, and to pay them such amount out 
of its funds, both income as well as principal, as the directors of the 
Corporation may deem proper.” 

Additional Functions Set Forth 

The new Foundation is further authorized to “solicit, collect and 
receive monies from public authorities or private donors for distribu- 
tion among agencies of the character above mentioned, or for the 
carrying out of its own corporate objects, and to apportion and dis 
tribute all or any part of the same according to the requirements of 
public authorities or in accordance with the wishes of private donors, as 
the case may be.” 

AGVA Foundation also may “take, by bequest, devise, transfer, grant, 
conveyance or assignment, or acquire by purchase, lease or otherwise, 
for any of its purposes, or for any other benevolent, charitable, educa- 
tional or religious purpose, real, personal or mixed property and other 
assets: to invest and reinvest its principal thereof, and all or any part 
of the revenue therefrom, and to transfer, sell, convey, assign, lease 
or sublease such real and personal property, and to deal with the 
same and expend and distribute all or any part of the proceeds thereof 
for the purposes and on the conditions hereinbefore set forth, and in 
such manner as in the judgment of the directors will best promote its 
objects.” 

The certificate authorizes the AGVA Foundation to “adopt by-laws 
and rules and regulations for the conduct of the affairs of the corpo- 
ration.” 

“No provision contained herein shall be deemed -to authorize this 
Corporation to engage in any of the activities embraced by Section Il 
of the Membership Corporations Law, unless the provisions of said 
section are complied with, nor shall any of the provisions contained 
herein. be deemed to authorize this Corporation to engage in any of 
the activities expressly prohibited by any section of the Membership 
Corporations Law,” accofding to the papers recorded. 

The Corporation “shall not engage in any acts described or defined 
as ‘prohibited acts’ by Section 503 (c) of the Internal Revenue Code 
of 1954.” 

“No part of the net earnings of the Corporation,” continues the cer- 
tificate,” shall inure to the benefit of any member or. any other private 
individual, nor shall any part of the activities of the corporation con- 
sist of carrying on propaganda or attempting to influence legislation, 
or participate or intervene in any political campaign of any candida‘e 
for public office.” This is a standard limitation for non-profit mem- 
bership corporations. 

“Upon any dissolution of the Corporation, “reads the certificate,” 
“no member shall be entitled to any distribution or division of i's 
income, property or its proceeds; the balance of all money and other 
property received by the Corporation from any source, including i's 
operation, after the payment of all debts and obligations of the Corpo- 
ration, or whatsoever kind or nature, shall be used or distributed, 
subject to the order of the Supreme Court of the State of New York, 
as provided by law.” 

The board of directors, at its discretion, is empowered to appoint “a 
corporate trustee of any or all of the properties of the Corporation; 
may confer upon such trustee such of the powers, duties and obliga- 
tions of the directors of the Corporation as the board of directors may 
deem advisable.” 

The board may “at any time remove any such trustee; upon 
the resignation or removal of any such trustee may appoint a new of 
successor corporate.” The trustee may be entrusted with the “care, 
custody or management of such property as the board of directors may 
deem advisable.” The board of directors, from time to time, “may 
modify or revoke any or all of the powers, duties or obligations of any 
such trustee.” 

The certificate stipulates that the income “shall not be unreasonably 
accumulated or invested in such manner as to jeopardize the carrying 
out of the purposes of the Corporation within the intendment [mean- 
ing] of Section 501 (c) of the Internal Revenue Code of 1954.” 

Identification of the Directors and Others 

The 11 directors listed in the incorporation papers are all members 
of the national board of the American Guild of Variety Artists, the 
spelled-out version of the union answering to the symbol “AGVA 
However, nowhere, apparently, in the papers is the “AGVA” in AGVA 
Foundation Inc. extended for identification or linking with AGVA, the 
union. Sally Winthrop, one of the 11 directors of the national board of 
the union, also is its corresponding secretary. Joe Smith and Charlie 
Dale are, of course, the vet comedy team Smith & Dale. 

Atty. Oppenheim is of the law firm of Oppenheim & Oppenheim 
in Monticello which is counsel for the Sullivan County Resort Operators 
Assn. 

Mention of the principal office being located in Fallsburgh, N. Y» 
obviously is related to the fact that the recently opened AGVA Country 
; Club"& Recreation Centre is located in that town. 
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Bolshoi Circus Does a Two-Act: 


Stanislavsxy & Pavlov ‘Systems’ 


By DAVE JAMPEL 
Tokyo, July 22. 
Eder, president of the 
State Bolshoi unit now 


Boris 
Moscow 


performing in Tokyo, told Varrery, | 


[This is not the best part of our 
circus. Honestly, it’s only an or- 
dinary program.” 

Eder explained that the entire 
Bolshoi Circus has over 5,000 
artists of whom only some 59 are 
in the Tokyo unit... He noted that 
other units are now playing at the 
Brussels Fair and in Hungary, 
Czechoslovakia, Romania, Bulgaria 
and throughout Russia. 

He said each program is individ- 
ually patterned to the taste of the 


nation of the performances. In 
Japan, Eder mentioned he was 
limited in scope because of a reg- 


ulation prohibiting 
hooved animals. 
Eder cited that a rep of the 
Russo Ministry of Culture was now 
in the U. S. negotiating for a Bol- 
shoi Circus tour, He said, “We 
hope in a short time to be able to 


import of 


visit your country and see with 
our own eyes your arts and sci- 
ences as well as showing ours. We 


would also like to see your artists 
in Moscow and Leningrad, but that 
depends on the cultural exchange 
program.” 

He reported that the full circus 
has about 2.500 animals including 
horses, lions, tigers, bears, hippos, 


elephants, sealions, monkeys, 
ducks, dogs, llamas, zebras, birds 
and penguins. 


Grads of Moscow Circus H.S. 

Most Bolshoi Circus personnel 
are graduates of the Moscow Cir- 
cus High School which has 200 
siudents and 50 grads each year. 
From there they attend the Studio 
of Circus Sciences where their act 


is polished and prepared with cos-| 


tumes, equipment, music, etc., all 
supplied by the state. ~ 
Candidates are culled by scout- 
ing factory and club circus and 
acrobatic exhibitions, from 
teur ranks, 


ama-, 


from athletic associa- | 


tions and from descendants 
families with circus backgrounds 
Every particle of gear 


of | 


with the} 


circus is state-owned and when on | 


tour, the artist has all expenses 
paid. Eder said. “The artist only 
has to work and improve.” 

They are paid accorcing to 
classification, with bear trainer 
Balentin Filatov getting 250 rubles 
($62.50) per show and an acrobat 
averaging 80 or 100 25 


rubles ($25). 
Eder himself draws 


7,500 rubles 
($1,875) 


per month plus a month- 
ly pension of 1.500 rubles ($375) 
since he is 64 and a circus veteran 
of over 48 vears 
Stanislavsky & Animals 

Eder said it is the style of the 
Bolshoi Circus not to strive for 
sensation, like allowing an animal 
to threaten a trainer, but to let 
the performance speak for itself 


This, he cited, is based on the 
Stanislavsky theory, “Like and 
love the science in yourself, not 


yourself in the science.” 

“We don’t try to get the audi- 
ence nervous,” he said. “The pub- 
lic goes to the circus to take a 
rest, to admire and maybe envy 
the feats of well-developed ath- 
letes and to study sciences.” 

He stressed that safety is the 
foremost consideration of the»Bol- 


shoi Circus with all performers 
being protected by mneans designed 
by the Institute of Safety of the 
Labor. The aerial artists, for ex- 
ample, work with a net and a hook- 
on wire. 

Eder mentioned that famed Bol- 
shoi clown Konstantin Berman is 


at a great disadvantage in Tokyo 


because of the language barrier. 
He said in Russia the clown ex- 
changes patter and tells jokes. 


Berman is performing 75% below 
his potential as a result, Eder said 
Pavlov Theory, Too 
The veteran Eder, whose own 
specialty is animal training, said 
the Bolshoi Circus cultivation of 
animals is based on the Pavlov 
theory of conditioned and uncondi- 
tioned reflexes developed through 
(Continued om page 114) 


lof Oct. 24, 


Chorines’ Jukebox Nix 
Cleveland, July 29 

Efforts by seven night club 
operators to have dancers per- 
form to “hi-fi jukeboxes” col- 
apsed when chorus gals re- 
used to perform without live 
musicians. Also, Lee Repp, 
head of Cleveland Federation 
of Musicians, strongly  pro- 
tested. Twentyeight musicians 
were involved 

Repp did allow operators to 
cut back to three-man units as 
a “summer econgmy” move 
that ends Oct. 1. 


_—— 








Frank Purcella ‘(Bros. and 
Purdy & Fain) Turns Old 
Conn. Nitery Into a Hall 


Seymour, Conn., July 29. 

Connecticut’s largest theatre- 
restaurant, the Actors’ Colony Inn 
on Route 34 here, has closed as 
such. The nitery, with 650 capac- 
ity, has relinquished its liquor li- 
cense and in future will be oper- 
ated as a hall-for-hire for meetings, 
bingo, parties, etc. 

For the past several years the 
club has offered dancing and en- 
tertainment—usually a_ stripper 


and a comic—on Saturday nights 
only. Restaurant was an  out- 
growth of cottages and tents oc- 


cupied by vacationing vaudevil- 
lians in the 1920s. It was noted 
for proscenium stage and dressing 
room facilities. 


Nitery was started 32 years ago! 


by 
hoofers 


Frank and Ray Purcella, ex- 
who worked both vaude 
and legit musicals under Purcella 
Bros. tag. Frank also teamed with 
his wife as Purdy & Fain. An- 
other brother, Bill, was one of the 
Six American Dancers. Ray and 
Bill, who later became golf pro 
at Highland Golf Club in nearby 
Shelton, are deceased. Frank will 
continue as owner and operator of 
the building. 
Way Back When 

VaRIETY's New Act files show a 
Purcella Bros. review in issue of 
March 20, 1914. 

Purdy & Fain shows up at a New 
York vaude house caught for issue 
1928. 


| vaude 


Mass. Eyeing $400,000,000 As NE. 


Tourism Jumps; Show 





King Bros. Spaining 
Blackpool, En«., July 22 
The King Bros., English singing 
trio currently in Bernard Delfont’s 
“Show Time” at the North Pier 
Payilion here, are pacted for a 
four weeks’ cabarct stint in Spain 
Group are set for two weeks at 
the Emporium, Barcelona. They 
will do another two weeks in 
Madrid 


Loire Reopening For 
Pre-Edinyurgh Fest Run 


Edinburgh, July 29. 
expected demise of No, 1 
here is not as near as the 
pessimists feared. The Empire 
Theatre, city’s leading vaudery, 
which shuttered for an indefinite 
period July 14, will reopen Aug. 
11 with two weeks of vaude shows. 

These will precede the Interna- 
tional ._ Festival bookings, which 
fill the theatre for three weeks. 
owned by Moss’ Em- 
pires Ltd., has recently been en- 
countering poor attendances, 
mainly due to policy of skiffle and 
striptease layouts. 

It had not been expected 
the house would reopen 
after the Edinburgh Festival. 


Ore. State Fair’s Bill 


Portiand, Ore., July 29 
The Larry Allen Agency of San 
Francisco will again produce the 
stageshow at the Oregon State Fair 


The 


Vaudery, 


that 
until 


for 10 days starting Labor Day. 
Jimmy Rogers has been set to 
headline the two-hour layout the 


first six days, with Vaughn Monroe 
stepping in the last four days, The 
Sportsmen ‘and Dave Barry have 
been inked, with additional acts to 
fill. 

This is the first year that a 
change of headliner midway will 


j be tried. 


| With 


Biz Sharing 


Boston, July 29. 
1 Tourist biz is getting big in 
|Yankeeland. A take of around 
$400,000,000 is expected in Massa- 
|chusetts alone this summer, bet- 
tering the mark of around $357,- 
000,000 spent in the state by 3,- 
500,000 million tourists last year. 

To the six New England states, 
the year around tourist biz has 
meant a billion dollar industry. 
bangup vacash weather, in- 
flux of tourists is climbing, and 
every reliable indicator shows that 
vacationing in Yankeeland is soar- 
ing steadily and fast 

With tourist attractions in spots 


like Salem, where nearly every 
house has a b. o., in Lexington, 
Concord, Sturbridge Village, and 


the beach spots, ranging from Old 
Orchard in Maine to the Cape, 
show biz efforts, from freak shows 
to niteries, are getting the biggest 
play in years from the incoming 
visitors. F 

In Massachusetts for the record 
year, 1957, the state department 
of commerce estimated that for 
every $1 spent for promotion of the 
area tourists returned $80. The fig- 
ure for 1958 is expected to be dou- 


| ble, $160 for every buck 


To nab the tourist dollars, Bos- 
ton department stores are staying 
open on Saturdays this summer for 
first time in 28 years. 

Night clubs dot the beachfront 
at Salisbury where the two biggest, 


ithe Frolics, with name policy, and 


| Bowery, 
| bills toward the tourists. 


gear their 
Strawhat 
theatres and music tents, which 
are having their biggest run this 
summer with ideal weather, have 
mushroomed throughout the six- 
State area. 

Almost obliterated from the 
scene are the smaller circuses and 
carnivals, which spun through the 
New England territory early in the 
summer, each trying to beat the 
other to skim off the cream. Only 
one or two of the circuses and 
carnivals essay N. E. dates nowa- 
days. 


semi-names, 
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Been “A GOOD DEAL” 


And We're So “GRATEFUL” to So Many for Making It Possible for Us to Commence Our (12th) 


Consecutive Year of Touring the World with Our 


Ss 


LARRY STEELE 


LON FONTAINE @ Production Asst.: LYLE SMITH 
ELMER WATERS @ Talent Research: NANA STEELE 


Just concluded record breaking 16 weeks with the "58" Edition 
at the Deauville Hotel, Miami Beach. 


Currently—CLUB HARLEM, Atlantic City with the "59" Edition. 


(The “Ultra-Ultra’ of Harlem Entertainment) 


And Especially to:— 


Sincerely, 





Larry Steele 


Creator — Producer — Writer and Director 
(The man who picks up the “tabs” for everything) 


“SMART AFFAIRS” Revue 


Pops Williams, Club Harlem, Atiantic City — Bill Miller, Major Riddle, Dunes 
Hotel, Las Vegas — Morris Lansburgh, Deauville Hotel, Miami Beach — The 
Village, San Francisco — Harry Wren, Australia and New Zealand — Harry 
Levine — Ken Blewitt — Frank Schiffman — Jack Goldman — Joe Glaser — 
Dick Boone — Lillian Alpert — Lt. John Chamberlain — Bubber Fields 
— Variety Costumes, Inc. — American Guild of Variety Artists — American 
Federation of Musicians — The Members of the “Press” -—— and the many 
talented performers and musicians who have contributed to our efforts. 


——€ For information Concerning the Future-—Contact 
BILL MILLER, 3158 North Bay Road, Miami Beach, Fia. 
Phone Jefferson 1-1441 


(The Mon Who Opened the Doors for Us in Mony Class Rooms—. 
When Others Said “It Couldn't Be Done") 











WE SHALL ALWAYS BE GRATEFUL 


The Cast of “Smart Affairs” 
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Wildwood Bubble Bursting 





prisingly well. Having eliminated | 
big salary offers, the club is at-| 
tracting crowds with a more mod- 
est budget name. Great things are 
expected of the forthcoming Dick 
Shawn, Martha Raye and Jonathan 
Winters shows. The club seating 
8,000 presents orchids free to lady 
guests and spurs lagging Sunday 
business with a bonus night. Jer- 
sey ABC laws prohibit advertise- 
ment of special prices but bonus 
night is believed to feature a half- 
price drink feature. The more 
moderate nightly price policy is} 
paying dividends at Diamond, 
Beach. 

The Manor Hotel supper club is | 
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Eddie Dano, etc., to bolster the 
rock ‘n’ roll show. 

It is now believed that many 
stars will be added in August sinc? 
they seem te be only answer to the 
recession blues. If banner business 
should develop in August, there is 
still no chance of this season being 
recorded as a banner one. The 
June and July losses were too great 
to be overcome by any midway 
upturn in season business. Many 
local businessmen who also oper- 
ate in Florida are preparing for the 
same sad story down south again 
this winter. 

Most business people are taking 
the situation in stride but are 


12-Year-Old’s Baptism 
In Cafe Halted by Beef 
Of Baptist Clergyman 


Springfield, il., July 29. 
The budding nitery career of a 
bobbysox chanteuse was nipped 
after two nights here recently by 
the protest of a minister who ob- 
| jected to a 12-year-old singer’s ap- 
pearance on the Lake Club bill. 
The complaint, 
Club bonifaces Hugo Giovagnoli 
}and Harold Henderson by Sanga- 
|}mon County authorities, resulted 
| in cancellation last week of Joan 
| Marshall’s week engagement. An 
| Ilinois law prohibits employment 
| of minors on premises where al- 
coholic beverages are sold. 
| The action came on the eve of 





doing capacity business with the | Plagued only by the feeling that a|the 12th birthday of the moppet 
Liberace show, which costs only | better advertising program might | chirper, a native of Canton, IIl., 


the $3.50 minimum with no cover | 
or admission charges. The Manor 
also did well with Peggy Lee, Herb 
Shriner and the Chordettes. Set | 
for August weeks in the order 
named are Red Buttons, Kathryn 
Grayson, Mickey Shaughnessy & 
DeJohn Sisters; Joni James and 
Danny & The Juniors, Aug. 21 to 
Labor Day. 

Many clubs have junked their 
entire shows and rushed in re-| 
placements. However, most spots 
are bolstering their offerings with 
more cash. Larry Williams orch 
has been rushed into the Beach- 
comber. The Hurricane is adding 
singers such as Georgie Shaw, 


Bolshoi Circus 
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the animal's sense of taste. Ac-| 
cording to him, this scientific pro- 
cedure brings about a deep love 
between animal and trainer, al- 
lowing them to work in perfect 
harmony. 

Eder also stressed the complete 
security of the Bolshoi Circus art- 
ist from high school days where 
he receives a standard academic 
study program in addition to cir- 
cus training while receiving free 
room and board plus pocket 
money. “Our system is te promote 
the younger generation,” he de- 
clared. The same kind of sched- 
ule also prepares youngsters for 
the Bolshoi Ballet. 

The Bolshoi unit opened in 
Tokyo June 14 and will run 


have saved the day. 





Dorothy Collins Cancels, 
Steel Pier Gets Dagmar 


Atlantic City, July 29. 

Derothy Collins, billed for Steel 
Pier vaudeville show which started 
Sunday (27), cancelled out and was 
replaced by Dagmar, no stranger 
here. Show in big Music Hall 
features Russell Arms, the Theron 
Troupe, the Manhattan Rockets, 
and comedian Johnny Woods. They 
will play through Saturday (2). 

Jimmy Palmer orchestra and 
Gene Krupa trio are in the Marine 
Ballroom until Friday (1) when 


Richard Maltby orch comes in for | 


a week. 


Tivoli Cireuit’s James 





Due in the U.S. in Aug. 


Ralton James, who will do most 
of the talent buying for the Tivoli 


| circuit, Australia, is slated to visit 


the U. S. starting Aug. 10 for act- 
scanning trips that will take him 
to San Francisco, Hollywood, Chi- 
cago and New York. 

While in New York, he'll confer 
with Eddie Elkort of the General 
Artists Corp.’s international dept. 





3525 OPENS IN DALLAS 
Dallas, July 29. 
The new 3525 Club has been 
opened here by Betty and Jim 
Vouras and Ray McComb. Preem 


had hometown baritone Bill Ken- 





through July 28 (including a 
week's extension), opening for 10 
days in Osaka Aug. 2. 
month’s vacation in Russia, 


the | 


nedy, recent Arthur Godfrey “Tal-| 
After a/ent Scout” winner. Also appearing | 
on the bill were the new comedy | 
| team of Reeth & King 


ago after clicking on Springfield 
| tv station WICS. Before her daily 
| assignment in Springfield she had 
| been a staff singer on Peoria’s ra- 
dio station WMBD. Recently she 
was auditioned by Arthur Godfrey 
“Talent Scout” reps at St. Lous. 

Following the protest by Rev. 
Norvin Blake, pastor of the First 
Baptist Church, Macomb, Ill. (who 
| did not catch any of the perform. 
| ances}, the young singer’s appear- 
ances were halted. Also cancelicd 
was a Lake Club Saturday matinee 
scheduled for kiddies only. These 
affairs, staged when an act with 


or moved to Springfield a year 


{ teen-appeal is current, are strictly 


Coke parties. 

| Meanwhile, little Miss Marshall 
is back at her daytime television 
| grind as hostess of a daily kiddie 
“Circus.” 


| 
| | Pelvaledive RO. 


Columbus, July 29. 
For the first time in its his- 
| tory, the Ohio State Fair will 
f know exactly how many per- 
sons are on the Columbus 
fairgrounds at any hour of its 
| existence, from Aug. 22 
through Aug. 29. Attendance 
figures will be tabulated on 
automatic machines operated 
| by uniformed Pinkerton Na- 
| tional Detective Agency per- 
sonnel. 

In the past, fair officials have 
| had to estimate the number of 
| children on the grounds, since 

they did not require tickets. 
| It was also not possible to 
know paid attendance for any 
single day until the following 
day, when the state auditor's 
office had finished counting 
| paid receipts. 

















unit goes to East Germany. 








an open letter regarding 





taken to Lake, 

















| 








shows to be closed, than any other 
kind of person or factor. The car- 
tiival owner knows this type of 
loud-mouth mark from long school- 
ing as an itinerant 
tinselled goods. The 
| operator knows this, too, and tries 
to avoid becoming a source for this 
kind of incident, known wherever 
carnivals with dishonest games 
spread their i'licit goods upon the 
| soi!s of America’s backyards. 

The trouble is, some operators, 


while otherwise sharp and clever | 


decide then and there to 
make a “score”; or it may be that 
they are low on “scratch” at the 
moment, especially if the weather 
is poor and the town does not look 
too promising; or it may be that 
tke operator’s agent, employed at 
the booth to conduct the act'vities, 
will be the one to perpetrate the 
robbery in broad daylight or in 
the after-dark when the midway , 
is extravagantly illuminated — the | 
better to see the games, the riding 
devices, and the various sideshow 
attractions. 

(Illumination is important to the 
gaming mobs for purposes other 
than the basic fact of light-shed- 
ding. Illumination is a_ built-in 
reychological force calculated to 
pefsuade the selected “sucker” 
that where there’s light there can- 
not be any shenanigans practiced, 
at least not under his watchful 
eye. He does not know that the 
shenanigans are either not visible 
| at all or not detectable by the lay- 
' man-amateur.) 

It is important from a view of 
comparative morals to consider the 


fellows, 








} 
| 
| 





| to populate the nitery the best way 
he can. . 


It's hoped at some later date, or | 


at times when names are on the 
| bill, to present menus at which the 
|operator knows he can make a 
profit. There are also times when 
he has to discourage mass business 
|since there’s a sufficient flow of 
normal trade. 

However, the general run of bon- 
ifaces feels that there are periods 
during which he cannot afford to 
|} turn down trade. During the sum- 
|mer, for example, when a cafe 
might better close for a couple of 
months, an owner feels that it 
would be better to stay open just 
to keep his staff together. At these 
times, he needs the parties desper- 
ately, and the busloads of tourists 
that eat and run at a fixed price 
are nearly as welcome as the free- 
wheeling spendeers. 








Al Fresco Specs 


=m Continued from page 1ll eee | 





essary to get the extras into the 
area, and once there, many are 
loathe to go back to the city until | 
| the fall. The number of these ex- | 
tras determines the amount of pros- | 
perity in the region. 

Another factor that has provided | 
an unusual situation in the Cats-| 
kill area is the harness racetrack 
| at Monticello, of which many hotel- 
,lers are stockholders. One of the 
| problems with this venture lies in | 
the fact that the hotel dinner hour, 
which starts somewhere around 8 
p. m., doesn’t permit the gulping 
down of a repast and then hieing 
out to the trotters. Comparatively | 
few can afford to forego dinner (at | 
these prices) and then eat at the 
track. Consequently, neither the 
attendance nor the handle is up to| 


expectations, 


_On the entire mountain situa- 
tion, the savior is the weekends, 
| which fill the larger spots up to | 
capacity, amd most of the smallies 

} 


purveyor of | 
gambling | 


Cafe Party Biz | 
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[scien de Triana. 


Midways: Gyp ’n’ Clip 
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,“towner” intent on winning by 
| challenging the games of “chance.” 
Let us say that gaming devices 
|have been “exposed” in magazine 
| articles or in his local newspaper— 
and they have heen “exposed” from 
time immemorial, by high and low 
magazines, by publications looking 
| down their nose on dishonest prac- 
tices of this sort but motivated by 
|civculation, and by publications 
sincerely interested in the ‘public 
weal versus the carnival whee! 
Our local vokel will have read it 
and sneered; gr read it and promnt- 
ly forgotten it.~ In either case, the 


self-styled “hep” localite alwavs 
fisvres that he will be the ove 
nerscon to beet the w-me. tndee’, 


he is certa'n of it. After all, he is 
smart, he is a citizen of the locality, 
ard “thew” will net dare to fool 
around w th him. 

This is the fellow who always 
gets “taken” and is the loudest to 
scream. He thinks he is hard, but 
in reality he is the softest of 
touches, 

As for the gentle people of good 
will who never read these “ex- 
poses,” they are the type who will 
never spend very much, anyway, 
and they will have had a splendid 
time at the game after spending 
on a budget basis. 

Close students of carnival thiev- 
ery have no use for the smart 
townsman because he keeps in 
bus‘ness the crooked operator who 
is kept in business by crooked 
officials in cities, towns and villages 
spread across the country; and all 
of them are kept in business by 
a great number of agricultural 
fairs which, through eye-winking, 
the zest for the dollar, dishonesty, 
or just plain ignorance of the facts 
of carnival life, are the supreme 
collaborators-in-cahoots. 


WEATHER HELPS TALENT 
Rain Zeoves Of oud Madrid 
Cabarets Look Up 





Madrid, July 22 
Return cf  seasonable July 
weather after a month of rain and 
chill winds, is giving Madrid's al 


fresco cabaret circuit a recoup 
spell. 
Chic Retiro Park boites are 


again the main evening and late- 
hour rendezvous spots with Perez 
Prado and his orchestra headlined 
at the Florida and Gallic warbler 
Line Renaud holding the keylight 
at Pavillon. 

In the Ciudad Lineal outskirts 
of town, popular Villa Rosa has 
the Peiro Bros. in an acrobatic turn 
with Perry Girls in for chorine 
support. Close by, Samba is featur- 
ing Afro-Cuban wiggler Candita 
Batista and the flamenco voice of 
Also in the 
neighborhood, Safari has a mixed 
variety show headed by chanteuse 


| Lee Sharon, 


A new late spot joined the 
cluster of eateries and cafes at the 
12 kilometer marker from Madrid 
on the Barcelona road. Debuting 
recently was Sacromonte, named 
and styled after Granada's famous 
gypsy cave sector. Opening night 
featured a top flamenco troupe 
handpicked from among Granada's 
best heelstompers. 
a TR we a 





“THE COMEDIAN” 


The Only Real Monthly 
PROFESSIONAL GAG SERVICE 
THE LATEST — THE GREATEST — 
THE MOST-UP-TO-DATEST 
Now in its 95th Issue, containing 
stories, one-liners, poemettes, song 
titles, hecklers, audience stuff, mono 
logs, parodies, double gags, bits 
ideas, intros, impressions and im 
personations, political, interruptions 
Thoughts of the Day, Humorous 
Views of the News, etc. $20 yearly 
3 Yrs. $50—Single Issves $3 


Foreign: $30 Yr.—3 Yrs. $80 
Single issves $4—No C.0.D.'s 


BILLY GLASON 
200 W. 54 St., New York 19 
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to near capacity. 
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SPORTIN' LIFE in "PORGY AND BESS" 


for a Series of Summer Stock 
Week Aug. 4—WARWICK MUSICAL THEATRE 


CALLOWAY 


ements 
WARWICK, R. 1. 


TTLER, 1619 Broadway, New York | 
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Saranac Lake 


. | 
Vegas, Vertigo & Ventura potas Vaude, Cafe Dates 

















Under sponsorship of Benton C 
Ressler, chairman of “We The 











Las Vegas, July 29. showroom, and Wingy Manone was Patients” Fund, about 10 of the New York Mickey Rooney's three-week stand 

, ee. ie Pte # .r.| set for the } cn the ; _, | Will Rogers patients were treated at the Copacabana. N.Y.. begin ; 
The Sans Souci Hotel’s “Inter-| S¢t for the lounge. Manone pulled to 2 three-hour boat ride that ; at the Copacabana, N.1., beginning 
al Jazz Festival” which open- | °U4 before the opening because of an Lake Flo + + ~ a Davis & Reese signed for Town Nov. 13 will find Joey Forman as 
national Jazz : pen- é ered Lake ower and upper ind & County Club, Brooklyn, starting | his partner in the act Nick Lu- 


"8 ; . (oe) . agued | 4 contract dispute. At the preem, ] or S Lake. R l - : 
ed Wednesday (23) was plagued |, - ogee ower Saranac Lake essler acted Sept. 5 to augment the Diosa Cos- iat Reus : ' — 
ith trouble from the start, and Mo — slipped on the stage and | as host with nurse Claudette Basses tello revue . 4 Jose Greco pacted oo oer ~ ry he Tal - 
oroke five ribs, sending him to the | attending the gang, just in case ie ts eet enn i iuan four-week stand at t re Bal Taba- 
r aribe » San Juan, | rin, Lake Tahoe, Aug. 6 


“ 


was demoted to a position of less } ital ¢ ! i 
importance on Friday night. hospita and out of action for four Bob Simril of Ballantyne Theatre Noy 27. . Sheila Guyse to the 

Tuesday (22) the manage- or five weeks Supply of Omaha entertained Cloisters, Chicago, Sept. 8. . . Bob 

= Qs aeae oe e Casino bosses complained be- Steve Matzner of 20th-Fox, Buda- & Jane Allyson are at the Holiday ; 

ment closed the successful Art-| cause most of the customers were pest, rated his first two-week fur- House, Pittsburgh, this week - Chicago 
ists and Models of Paris,” a laff & | musicians and chorines, giving the | lough out of the hospital via a top John Croft, operator of the Beverly Jean Fenn signed by the K.€. 
lass show complete with nudes| paming department very little ac- progress report. He’s spending Hills. Cincinnati. in New York to | Muehlebach for two frames Aug 
which starred  singer-comedian |tinn, On Friday, “Artists and, same in Gotham on business. view the shows and sign acts. He’s |! .... Granada Dancers, with Vs- 
Benito (Pat) Moreno. Originally it| yjodels” was returned to the main Among recent visitors at the lined up a series of turns with trellita & Raoul, go in Aug. 15 


was skedded for four more weeks. room, and the “International Jazz. Will Rogers: Jessie Endsor of MCA including Sheila Reynolds in Billy Eckstine just opened his first 
Musical groups featuring Terry | Festival” moved to the lounge on United Artists, bedside chatting March, Xavier Cugat & Abbe Lane Chi Black Orchid date . . . Tira 
time With her mother Jessie Destin: in April and Guy Lombardo in July Rebins, The Blackburn Twins & 


Gibbs, Charlie Ventura, and Dave/a 9:30 p.m. to 6:30 a.m N L ) ; ‘alli 
Rodgers were booked into the main! schedule. Fred Nash, Washington, D.C., and Soler & Lorca to the Eden Roc, Jerry Collins tapped by Eddys’ in 
. Edward Farr, Newark, N.J., ogling Miami Beach, Aug. 13... Jackie | K.C. for Sept. 19... Allen & De 
Pierre Andre; Catherine McCabe Kannon lined up for the 500, At- Wood are due there Oct. 3 . 


’ ° ; e] ee of ABC-Paramount chatting with |lantie City, Aug. 1... Monica | Roberta McDonald has a two-week- 

tt Wa S$ alla lanl at itl 'husband Fred; The J. C. Kellys Boyar now at the Viennese Lantern, €T at the Metropole, Windsor, Ont., 

a X ] on and Anna Deninger of Flushing, Cass Franklin Agency moved Current... Jo Ann Miller works 

Marion Murphy of Elmhurst, L.1., from the Latin Quarter Bldg. into @ Pair at Louisville's Brown Hotel 

in to hello Alex Nabesar; Elizabeth the former offices of Kapp Rec- | Oct. 3, and is set for Houston's 
Senor Wences is another | Cork Club Nov. 3 


e e om ra 
1 McMahon, Covington, Tenn., play- ords ... § s is , 
ving a jor ay 0 a ive a al ing bridge with Arthur Slattery. | contractee for the Electrical Work- Zsa Zsa Gabor signed by Choz 
, ’ > ia Pic- Ini show in Chic: . 4  Peree for initial Chi nitery book- 


Bob Cosgrove, Columbia ers Union Show in Chicago Dec 


? tures, in for annual checkup and Melvi s on signed to | ing. opening Aug. 8... Phil Fostcr 

Ottawa, July 29. ,& Bry, Stuart Morgan Dancers, vacation, hit an okay pepert and two pr trncnser Agel ae on set by the Black Orchid Oct, 10 for 

Central Canada Exhibition, set | Plus a 20-girl line called the Sym- will summer at the Miller Camp pbleau. Miami Beach. dates to be |4 pair... Marie McDonald to the 
for Aug. 22 to 30 in Ottawa’s Lans-| Phonettes under Hal Sands’ direc- in our downtown colony. mutually agreeable ... Marie Mc- | Statler-Hilton, Dallas, Oct. 2, with 
downe Park, will strengthen its; tion. As in the past, the after- Gang of actors colony met the Donald to El Morocco, Montreal, | Myron Cohen following Oct. 16 and 
policy of featuring Canadians in| 20on shows will be tailored for train to welcome 25 kiddies sent up Oct, 20. Enzo Lembo, an Italian | Jehnny Puleo’s Harmonica Gang 
main niches. The grandstand show, | Moppets, evening for adults. here by the New York Herald jmport, bows at In Boboli Aug. 5 set to open Oct. 30. Cohen to work 
Tribune Fresh Air Fund. They were . Barbara McNair who starts at the Houston Shamrock Oct. 30... 


a ee eg te —_ ig yg ene Ss return farmed out to different families jj¢ Berne-Solinger Restaurant, Norton & Patricia do three weeks 
Sands choreog! ee eo ee er emeg wen after a in the colony for a two-week vaca- Stockholm. is scheduled to follow|at the Adolphus, Dallas, Sept. 8, 
Hamid producing, will have the| year’s hiatus which broke a solid tion. The kids are having the time 4t the Sporting Club, Monte Carlo,| with Lou Nelson, Billy Albert & 


Four Lads, Toronto chant four-| record of nearly 30 years of pro- of their lives, especially when they Sept. 5... Marge Cameron follows | Audrey Sisters inked for a pair 
some, in top position every after-| ducing the exhibition’s big show.| are at the William Morris Park & je; current Fontainebleau. Miami Oct. 8... Peter Wood to the K. C, 
noon and night Last year, Barnes-Carruthers han- | Playground C Beach. stand with an engagement |Muehlebach Aug. 15 for two 
Innovation will have a different | dled the chores in that firm’s first Maurice Kostroff, singer with the 2+ the Glen Casino, Williamsville, | frames ... Nat Cole to Chez Paree 
Canadian television name_ each} venture into eastern Canada a gig on Bae N ¥ Beverly & Jack Palmer, Sept. 25. 
night in the grandstand produc- wr ites sec guarter-ce ~, | also Wi 1e N.Y. City Center a salina nto the Copacabana. Aug <ssthaimanmianeetion 
; In for its second quarter-century | yusic & Drama, checked in for the ~ygete that power with the 


tion “Satellite Revue.” Starting | will be the World of Mirth mid- 0.0. and rest period as a third-floor 
Aug. 22, stars will be, consecutive- | way. U.S. Air Force Band, under patient. Ditto Israel Lenine of 
ly, the Hansen Sisters, violin pair;| the baton of Col. George Howard, | North Haven. retired film salesman 


500. Atlantic City, Aug. 1. Houston 
Sa Ben Bennett and Dick Patterson 
opened for two weeks in Continen- 


Gordy Tapp, emcee and comic of| with the band’s chant grou 7 . 

J ic oO i i ip, the for Warner Bros., also Julius Bern- : 
Country Hoedown”; Joyce Sulli-| Singing Sergeants, under Capt. stein, Brooklyn proiectionist, tak- Hollywood tal Room of Shamrock Hilton on 
van, thrush recently costar of} R. [. Landers. will be back for a ing to the new routine like a vet- Louis Prima and wife Keely the bill with Vicki Benet. Teddy 
Showtime”; Roy Roberts, chanter | second booking at the CCE band- eran. Smith return to entertain at the| Phillips orch continues Bob 
on “Juliette”; Joan Fairfax, canary | chell. Steven Matzner of Budapest cahara Hotel in Las Vegas Aug. 12) Wilson orch will play for dancing 


of several video. stints: Billy tli at at CCE 1 United Artists) whose progress for 12 weeks . .. David Rose will Saturday night at the pavilion at 
—y sauna a a : let ye here is of special mention, passed conduct a special concert at the Sylvan Beach Group was recently 
ici yes ae gece as : h his examination at Plattsburg Santa Monica Civic Auditorium organized and has a working ar- 
Vision stuGio on the grounds with Teachers College, doing his study- Sept. 14 for the fund drive of the | rangement with the bands of Les 


O'Connor, singer on tv and radio; 
Sylvia Murphy, guest thrush on 
various tv and radio bits and mem- 


. .— all Ottawa-originating shows pro- ing off hours while curing here > ‘lini 

ber of the Billy O'Connor group; “athe : . : e curing nere Keys to the Hospital Clinic. Brown and Harry James whereby 
. L . Ss ] > se 5 . » me . » - ae “ : 

Phyllis Marshall, also of various og sicher d oa ot Up d a i. an ee of Hen- Bobby Breen and comic Arte latter will furnish Wilson with ar- 

and operate y CBOT, the Ot- dersonville (N.C.) Drive-In, after johnson open at Chuck Landis’|rangements .. . Johnny Conrad 


Canadian television shows, ex- ~ ; “ - - 
’ aw: 9 -language tle tliree months of 0.0. on t oor Pes . , ; . 
tawa English-language outlet of e n third floor Largo nitery Aug. 8 and will be|meneers make their debut at Club 


thrush with Cab Calloway, and, . : , : ‘< | rated a Jes " 
: > Canadi:z adcasting “p.’s | rat n all-clear to ) an . . e 
on Aug. 30, Wally Koster, vocal or — ator ting Corp.'s do light work go home and followed by The Ink Spots. George Cfescendo . Joe & Barbara Pic- 
viceo wen. ocumentary airers : Liberace, current, is holding over|¢iotte have taken over the man- 


Sam Smith and Flo Thoms, who 
John (IATSE) Graham, Tower 


star of “Cross-Canada Hit Parade” 


on CBC-TV. will also originate from mobile 


|units on exhibition grounds 


two weeks .. . Songstress Beverly agement of Bolo’s Pogo Lounge .. . 
Hudson joins the Ben Blue Revue Barbara Burrisk, local songstress, 























































“Satellite Revue” will also im- ‘ ell Theatre, Wichita Falls, Tex., is on 7 oe h 
port a string of acts, including the For the sixth consecutive year, his second month of rest routine at the vet comic’s Santa Monica|has formed her own four-piece 
Two Sputniks who work trapeze CCE management wil! run a spe-| and now rates mild exercise and nitery . . . Pianist-organist Dick) combo and made her debut at the 
hanging from a helicopter. Fay | cial morning show (29) for Ottawa | pictures. Aurandt set for an indefinite stand Bachelors and Belles Club dance 
}area invalids, including wheel-| Joseph (IATSE) Perlman, Rand- at the Wild Goose at Toluca Lake.|. . . Bill Gannon and Janet Smith 
t AVE ‘ | chair and stretcher cases, in front | force circuit, Brooklyn, registered He supplants 88er Johnny White | are at Terra Club... Ed Gerlack 
i 3} RCHESTEA : | of the grandstand. “Invalids are to| for the usual 0.0, and rest period. who shifts over to the Goose Res-|orch plays for a benefit dance at 
ca gr: oF |be transported by service club| Write to those who are ill. taurant in Sherman Oaks . . .'! Sylvan Beach Aug. 8. 
AO | \ | members. — — 
: | CCE passed the half-million at- 
we tendance mark last year for the 
| first time. Among this year’s) “ft 
BOSTON lures to surpass that figure are} hé 7 
' raffling of a modern house, com- Zen 
) SMASH HIT pletely equipped and furnished, 
with a lot, plus giveaways of an 
, THE GLAMOROUS NEW [automobile each night. John ARIETY *“BY FAR THE BEST . . . American 
i HOTEL | Clarke, CCE’s general manager, ‘ ? ' where 
: |expects upped publicity and ad- “... as big a hit as ever—adroitly com- lo = + entertainer seen in London in a 
AX’ VER » vertising programs to swell the bines wit, talent and humor that spells Ome, Sues Kena, ll McDonald. Daily N 
. enda cDon 
gate as well. out success all along the line—one of es ee 
; Show folks are raving about the the great virtues of his act is that it is - he b a er 
| all new Hotel Avery. All new, large, © | I] almost entirely fresh and original.” - 2+ the Sest comedian beard in any 
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* | been signed to open in the Terrace 
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| Aug. 1, has been stricken with ap- 


OLASON’s FUN-MASTER pendicitis and forced to cancel her 


PROFESSIONAL date. Larry Larrea, the Muehle- 
COMEDY MATERIAL | bach entertainment chief, did some 

for all Theatricals scurrying to sign Betty Kean & 
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200 W. S4th St., N.Y.C., 19 Circle 7-1130 || a role in “Rosalinda” in the Star- 
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Ambassador Hotel, L. A. 
Los Angeles, July 24. 

Judy Garland, Freddy Martin 

Orch (29); $3 cover, $5 minimum. 





If Judy Garland had paused to 


clear her throat at her Cocoanut | 


Grove opening (23), (an all-time 
record for a Grove preem) the sell- 
out crowd would probably have 
demanded an encore. It was Miss 
Garland’s first appearance since 


her truncated date at the Town & | 


Country in Brooklyn four months 
ago, and there was the heightened 
excitement always present 
an entertainer, specially one with 
Miss Garland’s tanatic following, 
appears on her home ground after 
a period of some adversity. There 
was no doubt from the beginning 
that the crowd was with her. It 
remained for Miss Garland to get 
ahead of the crowd and lead it, 
which she did; all the way. 


when | 





“Angel Eyes” and works the afi- | 


cionados into a frenzy. Grant's | 
rendition of his fast climbing | 
Decca disk, “Old Man _ River,” 


brought further squeais of enthu- 
siasm. 

Some expert backin was supplicd 
Grant by Ed Hunton on drums, and 
particularly Fred Clark on sax, 
who did a 15-minute straight. solo, 
all of which added its share to a 
show that should pack 'em in. : 

Kafa. 


Perple Onion, 8. F. 

San Francisco, July 22. 

Phyllis Diller, Travis (Edmond- | 

son) & Bud (Dashiell), Betty Wil- | 

son, Dub Johnson, Buzz Wheeler; 
$1-S1.50 acmission. 





This is the best-balanced and 
sharpest show the Frisco basement. 
bistro has had in many months, | 
with the two femme members 


The hour-long act, which has| carrying the burden of the work- 


been staged by Metro director | joad 


Charles Walters, with special ma- 


terial by Roger Edens, is dramatic | faced comedienne, 


} 


rubber- 
heavy | 


blonde, 
gets 


Phyllis Diller, 


in form and casual in content. It | jaughs in a frantic, satirical rou- 
rests heavily on the numbers iden-| tine that deals with airline “thrift 
tified with the star, “I Can't Give | gichts” (“everything was old. . . 
You Anything But Love,” “Zing | the stewardess was one of the 


Went The Strings of My Heart,” 
“You Made Me Lave You,” “Th 
Boy Next Door,” “The Trolley 
Song.” “Liza,” “Me and My Shad- 
ow,” etc. Her voice has never been 
better. shimmering tremolo 


“Swanee” and “Rock-a-bye,” 
Garland sang with open-throated 
power, the voice a pulsing emo- 
tional as well as musical instru- 
ment. On some notes she opened 
at pianissimo and swelled to full 
fortissimo, a dramatic performance 
that few singers can match. Even 
on the finales, with the band fiiling 
the big room, her voice was on top 
of the music, loud and clear. Miss 
Garland, who moved around a 
great deal, followed one number 
hard on another, but she was not- 
ably in good breath control, pair- 
ing a crooning melody with some- 
thing noisy and handling each with 
skill and ease. 

The sinter made her entrance 
from the floor, with a travelling 
mike, sinsing “When You're Smil- 
ing,” walking through the tables 
to the state. She did a larkish 


| 
| 
| 
j 


| 
| 


| 
i 
i 
j 


| 
| 


Wright Sisters”), sack dresses, 
femme anatomy (“I have to be 
padded to be flat”), Hollywood and | 
children. Her 20-minute stint con- 
sists of generally fresh material 
and she’s much smoother and 
quicker than when she broke in 
at this basement several years ago. 
Her exaggerated dress, gestures 
and overall gawkiness add fo comic 
effect. 

By contrast, brown - haired 
Betty Wiison, petite and utterly 
feminine in a simple white dress, 
rates a great hand for socking over 
a fine choice of songs. Her 17 min- 
utes include “Here’s to Ali Your 
Dreams.” “Lilac Wine” and a trio 
of novelties, “Sports Car,” “Hush, 
Little Sibling” and “Too Many 
Men.” Her sweet, straight voice 
has just a touch of winning huski- 
ness and she acts out her numbers 
fetchingly, using her immense 


| brown eyes to best advantage—this 


may be the year’s surprise pack- 


| age. 


version of “Purple Peopte Eaters,” | 
and brought her daughter Liza to, 


the stage to reprise “Swanee” with 
her, for a tender moment. 


She | 


exited through the audience, sing- | 


ing her final number before encor- 
ing, “Over The Rainbow,” from .a 


spot near the captain's stand. It, 


was not only a highly effective 
setting but the location was a great 
break for the Tanner Tours. 

“I'm a minstrel girl,” Miss Gar- 
land chants during one of her num- 
bers, and that is the theme. It is a 
solo stint with no introductory act, 
only a brief overture of Garland- 
identified tunes by Freddy Martin 
and his augmented band. The 
arrangements, by Nelson Riddle, 
Gordon Jenkins and Buddy Breg- 
man, got handsome treatment by 
Martin. who was alse a quiet com- 
fort to Miss Garland’s occasional 
nervousness. 

There is a raised cover of $3 per 
head and $5 minimum for Miss 
Garland’s two-week stand. The star 


does one show nightly weeknights | disciples. 


and two weekends. Powe. 





Inter cic. EL. A. 
Los Angeles, July 22. 


Martha Davis & Spouse (Calvin put otherwise can stand alone for 


Ponder), Earl Grant; $1.50 cover. 





Gene Norman's latest offering at 
the Interlude is all-sepia and 
strictly fer the swingers and those 
addicts of the rock 'n’ roll type of 
beat. Co-billed are Martha Davis & 
Spouse (Calvin Ponder, who backs 
her on bass) and Ear! Grant. 

Miss Davis is a rotund pianist- 
singer who bangs away at the 88, 


warbles a mixture of ballads, blues | 


and jazz, and on top of this sings 
several double-entendre songs in 
comical fashion. The 
disker scores best on “That's Why 
the Lady Is a Tramp,” “They'll 
Never Believe Me” and 


| 
| 
| 


| 


| 
j 


| 
| 


Travis & Bud are a pair of 
guitar-playing folksingers who do 
nicely on “Maria,” “La Bomba,” | 
Travis’s own “Your Heart Is Free” 
2nd a non-vocal flamenco. Pianist 
Dub Johnson and bassist Buzz 
Wheeler accompany hour - long 
show impeccably. Show's _ set 
through Aug. 2. Stef. 


Gaic eof Horn, Chi 
Chicago, July 22. 
Gateway Singers, Paco Amayo; 
$2.50 minimum Fri., $3.50 Sat. 





Frisco-based Gateway Singers— 
four guys and a gal—making their 
first eastward trek, are here for an 
eight-week stand that looks a cinch 
to light up the till. The folksong 
(domestic and foreign) is their 
idiom, but any other resemblance 
to indigenous balladeers.ends right 
there. The arrows of outraged pur- 
ists haven't Jeft a mark on the 
Gateways, who aren't having any 
of the cultist aura that cloaks most 
guitar-plucking apostles and their 


The Coast foursome inevitably 
invites comnarison with the dis- 
banded W gers, which is unfor- 
tumate and unnecessary. Gateway! 
Singers are technically inferior,| 


the style and wit that hallmark the 
act. Comedics, in fact, almost steal 
the show, and rest mostly with 
banjoist Jerry Walter ‘one of the 
oFiginal “Dead End” kids), whose 
flair for literate standup comedy is | 
the fillip that makes the Gateways 


{much more than just another, how-| 


|with husky rough-hewn pipes that | 
“He's | Spring from the toes and give the} 
Funny That Way.” Her two-way |act a lot of its vigor and excite-| 


ever competent, folk tune attrac- 


tion. 

Though Walter’s the mainstay 
for jokes and intros, the others are | 
also heard from in that vein, al- 
though Elmer Lee Thomas, the 


ABC-Par | SePia distaffer, is least inclined to) 


the quip. She’s an arresting thrush, 


takeoffs on “Witch Doctor” and | ™ent. 


“Hold ‘Em Joe” also go over with 
this crowd. 


Grant is an organist-singer who | caught 
records for Decca. He is versatile | 
as a singer, and also on the keys. | 
Grant's vocalizing is quite similar | 


to that of Nat King Cole, and he 
proves himself as capable on the 
piano. 

As General Grant took Rich- 
mond, Earl Grant took this room. 
The spot was jumping and howling 
to the uptempo rhythmic beat that 
filled the spot. He’s a polished per- 


former who knows how to handle 


his audience. 
After a few bailads and arrange- 
ments such as “American in Paris,” 


“We'll Be Together Again” and‘ stomping femme terper. This time | 
Guy is very capable | 


“Lookin’ Back,” he _ leaves 


‘night Special.” 


| bright bet for most any visual sit-| 


the | he’s a solo. 


Group’s catalog ranges over the} 
familiar and not so, and the night | 


included “Roving Gam- 
bler,” three Israeli songs, the spir- 
itual “Motherless Child,” “Rock 
Island Line,” “Sylvie,” and the 
rousing, too seldom heard ‘Mid- 
Besides Walter's 
banjo, Mare Richards and Ernie 
Sheldon wield guitars. Miss Thom- 
as just totes her voice—and that's 
plenty. The Gateways, with their 
abandon and ebullience, loom a 


uation. 


Paco Amaya strummed his fla-} 


menco guitar here a few months 
ago, but in company with a heel- 


organ, and with mike in hand wan- and even draws some interest from 


Queen Elizabeth, Mont’ 
Montreal, July 23. 
Hildegarde (with Martin Freed), 
Denny Vaughan Orch (12), Louis 
Pannet Trio; $2.50-$3 cover. 





Hildegarde returns to Montreal 
for her first cafe date in many 
moons and is currently being show- 
cased in the Salle Bonaventure of 
Conrad Hilton’s first Canadian 
hetel operation, the Queen Eliza- 
beth. And this fashionable chirper 
couldn't have a more elegant back- 
ground for her varied charms and 
talents. 

Backed by the fine pianoisms of 
her accompaniest Martin Freed and 
the Denny Vaughan orch, Hilde- 
garde (aggravated by a_ throat 


| condition on the night caught) teed 


off with “Bon Soir” in her mixed- 
up Gallic-English and then con- 
firmed her apparent happiness at 


being back in Montreal with “G!ad ' 


to Be Here.” In constant motion 
throughout 60-minute session, she 
moves from the mike to the piano, 
back to a handmike and manages 
to cover ail ringsiders in room. 
Material is extensive and range 
unlimited; from a torchant such as 
“Don't Let Him Get Away,” she 
moves to a garbled-French item 
written for her by Abe Burrows 
and then to participation bit which 
like most of these performer-cus- 
tomer sequences is only fair. 

Although songstress keeps up a 
continual line of chatter between 
songs, inherent showmanship never 
lets the gabbing get in the way of 
her performance. Even the seem- 
ingly casual manner and offhand 
approach to a number belies a 
shrewd sense of timing and presen- 
tation. Windup at the piano with 
a reprise of several songs she has 
introduced over the years proved 
a solid clincher and got her off to 
plaudits. 

With Hildegarde, who will be at 
the Bonaventure until Aug. 2, the 
management of the QE starts a 
one-show-a-night policy for the 
summer months. Following chan- 
teuse, Les Quat’ Jeudis ‘the Four 
Thursdays), an all-male group from 
Paris, make their North American 
cebut and are slated for a three- 
week stint. Newt. 


Avalon. Wildweod. N. J. 
Wildwood, N:J., July 22. 
Rummy Bishop, Ricci Bruni, 
Nat Raye, Joe Talbot, The Red- 
heads (3), Howie Reynolds Orch 
10); $2 minimum, no cover or 
admission. 





Ex-dancer and vet Philadelphia 
booking agent Eddie Suez has 
come up with a show that has 
many high spots for his own Club 
Avalon. Only flaw is the frenzied 
offering of comic Rummy Bishop. 
Apparently a refugee from bur- 
lesque, his routines are not tail- 
ored te the night club scene. Al- 
though his efforts are determined 
and his delivery good, he suffers 
from stale material. 

Surprise hit is a wavy-haired, 
dancing-eyed Italian import, sing- 
er Ricci Bruni. His only drawback 
is that all the songs are Continen- 
tal. With addition of couple of 
numbers from this country’s song 


| charts, this handsome lad will have 


no audience trouble at all. 

Pantomime artist Joe Talbot 
scores solidly. The puckish-faced 
Talbot dons a bow! cover on his 
head and uses an oversize tooth- 
brush for a fast paced shower-sing- 
ing bit to the strains of “Figaro.” 
The audience can't get enough of 
this lad. 

Comedienne Nat Raye bumps 
and grinds her way through a hill- 
billy dance and song routine. Al- 
though her act is familiar, it is 
still well received. 

The Redheads, a striking black- 
garbed threesome of chorus love- 
lies, open the show and offer their 
version of the Charleston. Howie 
Reynolds orch (10) supports the 
acts in fine style. Show is ending 
off two frames. Math. 


Hotel Muehlebach. K. C. 
Kansas City, July 22. 
Jo Ann Miller, Mattison Trio, 
Danny Ferguson Orch (8) with 
Ann Baldwin; $1-$1.50 cover. 





| The Muehlebach has lined up a 
pair of newcomers for the next two 
weeks in songstress Jo Ann Miller 
and the dancing Mattison Trio. 
They put together a genuinely en- 
tertaining show that is excellently 
paced throughout and all wrapped 
up in 38 minutes. Both turns are 
new in the Terrace Grill and both 
should be welcome back. 

For sheer artistry in modern tap 
and ballet it would be difficult to 
| outdo the Mattisons — Guy Tanno, 
Dorothy Matthews and Dean Dig- 
gins. Their 15-minutes show 
thorough mastery of music and 
rhythms, and their work comes out 


numbers. Opener is “Paris at 


ders about vocalizing in a real easy | aficionados, but the net of his ef-| Dawn,” a precision tap built on 
manner. Then he flips over to up- | forts is to kill time while the Gate- 
beat tunes such as “Yes I Do” and ways are offstage. i 


Pit. 


;““An American in Paris”; they fol- 


jlow with a bolere that gets a lift 


jin other 


as presentations rather than dance | 


| turns, 


from a flamenco pickup, and they 
close with a capsule musicomedy 
of Rodgers & Hammerstein hits. 
A fine-looking threesome, they 
work to exhaustion, and the house 
called them back for an encore 


dressing room. 


Danny Ferguson as m.c. keeps | 


the pace in tinking the’ two acts) 
and Miss Miller is quick to hold it | 
high. 
an immediate degree of charm and | 
sings away on a flock of songs, | 
some standards, some special, in- 
cluding several in her Audio Fidel- | 
ity album, There is a naughty trend | 
in “Tragedy in Trinidad,” a story | 
in calypso fashion, and in “My | 
Confess‘on,” but with wholesome | 
Miss Miller they don’t strike deep- | 
ly on the blue note. She makes a} 
rouser of “St. Louis Blues” and 
has a “revival” period based’ on 
“When the Saints Go Marching In” 
that has the house readily joining 
in. She likewise was demanded 
back and roundly ,and deservedly 
applauded. Quin. 





Silver Slipper. Las Vegas | 
Las Vegas, July 22. | 
Hank Henry, Saliy Rand, Bar-| 
bary Coast Boys, Sparky Kaye, 
Red Marshall, Danny Jacobs, 
Annie Maloney, Slipperettes (4), 
George Redman Orch (4); pro- 
duced by Eddie For; choreography | 
by Barry Ashton; no cover or mini- | 
mum. 





| 





The shows presented in the tiny 
honkytonk auditorium at the Silver 
Slipper are reputed to be “the fun- | 
niest in Las Vegas,” and the newest 
one substantiates this slogan. Amid 
the frontier decor, the stock play- 
ers, Hank Henry, Sparky Kaye, | 
plus newcomers Red Marshall and | 
Danny Jacobs, offer burlesque-type | 
entertainment that is topheavy 
with yocks. They combine familiar | 
skits in a skillful tongue-in-cheek 
manner which is classic. 

Henry, the lovable clown who is | 
a Vegas landmark, is a comedian's | 
comedian. At each late show, the! 
audience includes top stars who 
come to admire his craft. Henry's 
recent tv and film roles have made 
his name familiar throughout the 
nation, which boosts the show's 
tourist trade. Sparky Kaye is an| 
ideal partner for Henry, being a/| 
competent comic on his own. Red | 
Marshall and Danny Gould fit neat- | 
ly into the festivities, both being 
versatile showmen. 

Sally Rand, a perennial fave at 
the Slipper, is a tremendous draw 
for the room, and should help keep 
the SRO sign up all summer. Miss 
Rand's face and figure look the 
same as they did when she first 
started her famdéus fan dance, 
which she is doing here to hand- 
some effect. 

The Barbary Coast Boys, Milt 
Feiber and Bob Fisher, are smooth- 
ly integrated into the proceedings 
with their nostalgi¢ comedy song- | 
ology. Feiber’s wonderful face with 
the perpetual frown is a fine bal- 
ance to the effervescent Fisher. 
Feiber handles the 88, and both 
lads sing the oldies. 

Annie Maloney, a cute canary | 
who doubles into the show from the 
lounge, is a strong assist with her 
chirping. Barry Ashton’s choreog- 
raphy is clever, and the George 
Redman orch (4) backs the show 
with the verve of a much bigger 
outfit. The Eddie Fox package is 
in for an indefinite run. Duke. 


Statler-Hilten, Dallas 
Dallas, July 25. 
Betty O'Neil, Paul Neighbors 
Orch (9); $2-$2.50 cover. 








Veteran of musicomedy stages, 
singer Betty O'Neil, in a nitery go, 
clicks heavily as the best canary 
act this year in the Empire Room. | 
Tall brunet gets off fast, belting | 
“Love Is Where You Find It,” then | 
changes pace with a crooning | 
“From This Moment On” in a pin- | 
pointed blue spot. 

Sock 30-minute act, penned by! 
Ken Welch, includes a slick “49 
Per Cent,” with suggestive lyrics 
accented by lotsa body English— 
an asset that’s profitably utilized 
bits for hefty mitting. 
After a medley of tunes, inter- 
spersed with clever patter, of w.k 
lyrics (including “Zip” from “Pal 
Joey”), looker gets heavy returns 
from “Sailor Johnny” and fresh 
words to “Bewitched.” Way ahead, 
Miss O'Neil cinches her bid with a 
novelty, “Keep Up With the Ken- | 
nedys,” an Irish ribbing that sees | 
her cruising ringside to toss sheme-| 
rock buttons to tablers. Rapport 
continues with special lyrics to 
“Paper Moon,” with singer seated 
on a high stool, again in a blue pin 
spot. Parodied “Just One of Those | 
Things,” concerning a much-mar- 
ried film actress, is a hilarious beg- 
off—and she leaves ’em wanting. 

Paul Neighbors orch expertly 
cuts the Welch arrangements for | 
the intricate show—plus pulling | 
leather pushers for loaded terp| 

Bark. | 





‘ 











Tallish, attractive, she has | 


| strongly 


Hotel Roosevelt, N. 0. 
New Orleans, July 25, 
Vaughn Monroe with Harvey 
Boys (3), Frederick & Tanya, Bob- 
by Blanque, Leon Kelner Orch 


applause after they were in the| (11); $2.50 cover. 





It’s easy to see why Vaughn 
Monroe is such a favorite with pa- 
trons of this old town’s swankiest 
noctural rendezvous. He has a 
sharply-programmed act that ex- 
ploits fully his big, rich bass-bari- 
tone pipes and, as a result, regis- 
ters heavily with a well-paced 40- 
minute offering. 

Tall, handsome and well-tailored, 
Monroe nonchalantly sings in a 
poised style. He’s backed this trip 
by the Harvey Boys, a topflight trio 
that blends voices nicely with Mon- 


| roe’s and in a solo spot of their 


own, 

Monroe’s delivery eschews any 
gimmicks, adhering to the stand- 
up style of his bandleading days. 
He shows plenty of range, solid 
phrasing and ability to interpret a 
ballad without going off the deep 
end. 

Warbler still gets héavy response 
from tunes long identified with him 
including “Dance, Ballerina, 
Dance,’ “Racing With The Moon.” 
his longtime theme song; “Ghost 
Riders In The Sky” and “Tanger- 
ine.” Tableholders also go for his 
piping- of faves like “You Were 
Meant For Me,” “The Very 
Thought Of You,” “You're My 
Everything” and medley from “An- 
nie Get Your Gun.” 

Harvey Boys turn in a solid per- 
formance in their own contribution 
to show, socking over “‘Lazy River,” 
“Red Red Robin” and others for 
happy reiurns from out front. 

Frederick & Tanya contribute a 
variety of ballroom terps that find 
much favor with customers. 
They're equally at home doing the 
formal graceful routines and the 
flashy lifts and dizzy overhead 
whirls. Their grace, charm and 
youth are assets. Team is skillful 
and pro, and bowed off to big 
hand. 

Bobby Blanque is a growing 
youngster, artistically, that is. 
Young singer is developing to a 
point where commercial possibili- 
ties are growing sharper. His 
tunes have high melodic contest. 

Music of Leon Kelner and crew 
is designed primarily for dancing 
and tableholders race to the floor 
during the knee-action sessions. 

Liuz. 


Eddys’, K. C. 
Kansas City, July 25. 


Gene Austin, Tommy Dean, Tony 
DiPardo Orch (8); $1-$1.50 cover. 








Gene Austin, the pioneer croon- 
er and woo-oeh singer, is still going 
strong, as witness the eurrent en- 


| gagement at Eddys’, his second in 


the spot within a year and his third 
in town within a couple of years. 
As before, the essence of the turn 
finds him at the piano, running 
over a flock of the songs with 
which he climbed to fame, some of 
which still are all-time highs in 
record sales. The Austin knack has 
a particular penetration which con- 
tinues especially effective, rounds 
out a highly entertaining show in 
45 minutes. 

_ As always, a Gene Austin show 
is a vast roundup of songs, so many 
and so fast it’s almost difficult to 
keep track of them. Most are 
steeped in nostalgia, a very helpful 


; ingredient of the show, but he dips 
jinto the hit parade and the estab- 


lished standard portfolio for a song 
or two to vary the pace. “Melan- 
choly Baby,” “My Blue Heaven” 
and the like prove surefire, but 
other sengs come across almost as 
and by and large it is 
Gene Austin and his singing and 
piane playing that do the trick. 

As usual, he has a couple of 
songs he has “just written,” and 
this time they are “When I Woke 
Up This Morning” and “You're the 
Kind of a Woman Needs a Man 
Like Me.” Both have possibilities, 
as does his new “Sweetheart of 
DeMolay,” and all are likely to be 
heard from further, 

Possibly the billing should be 
Gene Austin with Tommy Dean, 
for he has his young cousin along 
to warble a trio of tunes in folk- 


song fashion. Goodlooking boy with 


fine voice, Dean has the makincs 
and with Uncle Gene behind him 
should get right along in the sin- 
ing business. Austin comes back to 
warble and play a la Fats Waller 
which proves a choice bit, and 
shows again a lot of entertainment 
know-how wrapped up in ore man. 
Austin and Dean are in for two 
weeks, to be followed by the Tup 
Notchers (3), opening Aug. 8 for 
two weeks, Quin. 
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Copacabana, N. Y. 

Allen & DeWood, Denise Lor, 
Ellis & Winters, Joni Roth, Ronnie 
Hall, Copa Line (8), Lou Dorn and 
Moses Pigan Orchs; staged by 
Douglas Coudy; songs, Al Foster; 
costumes, Sal Anthony, Mme. 
Berthe; orchestrations, Deac Eber- 
hard; $5.50 minimum. 


Jules Podell, the most successful 
latterday Belasco of the basement 
bistros, doesn’t believe in rewriting 
a hit. The pattern has been set, | 
it's summertime and the living is 
certainly easier than his competi- 


tors are finding things. So why 
mess things up? 
Medium names fill the hot- 


weather bill and when Joe E. Lewis 
comes back in September then you 
know the swallows have flown back 
io Capistrauo and the saléon sea- 
son is high. But as the busloads 
come and go to Gotham, still the 
No. 1 tourist city in the world— 
Paris notwithstanding—they _ get 
themselves a good value in that 
neo-"Burma road” reserved for the 
package deals and the slim budgets 
tor biddies with a _ harrylauder 
pourboire. 

Newest layout is not one of the 
best but it’s no chaser. Certainly 
that living example of the Ameri- 
can road company of good Israeli- 
Arab relations, Allen & DeWood, 
are very worthwhile. To their 
c edit, neither makes pointed ref- 
erence to Monty Allen's religioso 
background and that Mitch De- 
Wood's forebears came trom the 
Loew's Cairo set although, at the 
signoff, there was an “inside” re:- 
erence to Buddy Allen, their per- 
sonal rep, as “the Dag Hammar- 
skjold of the act.” 

Newcomer comics are to be en- 
couraged at any given stage and, 
more than ever, the contemporary 
show biz scene could use more and , 
pienty of them. What's more, Allen 
& DeWood warrant beaucoup ap-! 
proodation, 

They are fresh, vibrant, pack 
plenty of verve and bounce in their | 
variegated bits and business. They 
have a flock of one-liners inter- | 
larded with alternating § § catch- 
phrases of “bye” and “it's been 
cancelled” that is a good cohesive 
pattern. Some of the fasties were 
a shade subtle and didn’t register 
but, in the main, they're bell-' 
ringess. 

For a somewhat roly-poly come- | 
dian, Allen is limber of limb and |! 


some of his rubberlegmania is; 
amazingly lithe considering the} 
weight. Team has authority and | 


presence that comes from obvious | 
schooling, which has been chiefly 
in Las Vegas and other west-of-the- 
Rockies oases. They were long with 
part of a touring Nat King Cole 
package. Their Keely Smith-Louis 
Prima takeoff is effective but that 
“Milton Berle presents” should be 
edited out since that projected 
NBC-TV mating has since fallen 
through, and has been widely pub- 
licized in the public prints. 

Co-billed Denise Lor, long wiih 
the Garry Moore videoshow, seems 
to have switched from the chichi 
to the rhythmic since her winter 
‘D7 kickoff at the Hotel Plaza’s 
Persian Room, N. Y. Instead of the 
Gallic and showtunes, she’s on a 
pop kick, with special patter and 
arrangements. Her prime handicap | 
is looseness of repertoire. Sharper | 
editing, including time-trimming, 
would heighten the end-result with 
a tightened routine. The arrange- | 
megts are good, albeit inclined to 
over-scoring in one or two num- 
bers. But they evidence painstak- 
ing preparation such as “New- 
fangled Tango” and a salute to 
Irving Berlin's 50th anniversary 
with “Got Lost In His Arms” which 
defeats itself somewhat when slie 
e-says deserting the mike. Her 
Voice isn’t strong enough sans the 
e'ectronic gadget. She saluted 
pianist Billy Dennison and _ the 
ba kstopping Lou Dorn orch. 

Subbilled are the energetic acro- 
@ancers Ellis & Winters whose 
prime forte is lifting the femme 
aloft by the wiry male in some 
effective whirls. He might force a 
couple or three extra smiles while 
doing his stuff. 

Al Foster’s special songs seein 
more tunful than heretofore al- 
though the same Doug Coudv stag- 
ing is retained. Abel. 


Bellevue Casine. Mont'l. 
; Montreal, July 25. 
_Norman Brooks, Marcelli & Janis, 
Wonder & Banks, Don Dellair, | 
Casino Lovelies (10), Bir Belair 
Orch (11), Frank Quinn Trio; $1 

admission, 


Saloons open and close in Mont- | 


real with almost monotonous regu-| improves the turn, which sizzles to | mes. 


larity; show formats are juggled to 
‘tract the spenders but the Belle- 
—_ Casino has remained the same 
‘or the past decade and still gets’ 
Its share and more with a lavish | 
“new and a handsome pony line. 
Current layout is no exception. 
Headlining is Norman Brooks, a 


lof “Let’s Do It.’ 


localite who has had a fair measure 
of success in the U. S. and a fling 
on the Coast in films. Brooks’ chief 
claim to fame in the early stages 


of his career was his uncanny im- | 


pressions of Al Jolson. Voice, man- 
ner and style were ‘and still are) 
ringers for the old master. Riding 
on this, Brooks had film offers and 
several substantial nitery dates. 
Singer, however, has broadened 
with the éxperience and now has 
an act that can stand alone without 
basing everything on his big im- 


presh bit, 
Affable manner on the floor 
keeps attention and songalog is 


neatly paced for an okay reception. 
Begoif, natch, is a reprise of sev- 
eral Jolson smashes which make a 
solid clincher and garner solid 
mitting. 

Terpsers Tommy Wonder & Mar- 
garet Banks give all production a 
fine boost and impress during their 
solo sessions. Marcelli & Janis sup- 


ply the visual kicks with the male | 


half of team scoring nicely with 
his fine slack wire offerings. 
Dellair in the emcee slot pleases 
both with his songs and his han- 
dling of the show. 


The productions designed and 


choreographed by Moro Landis are | 


among the best seen in this room 
to date. Femmes are all lookers, 
costumes colorful and fresh and 
general hoofing a cut above aver- 
age. 

As per aisual, music is under the 
baton of Bix Belair with the Frank 
Quinn trio doing relief. Current 
layout holds until Aug. 6. Newt. 


Blackstone, Omaha 
Omaha, July 22. 
Berti & Bob; no cover or mini- 


nium, 
' 





Bertie & Bob Hellman, duo pian- 
ists, are back for their annual sum- 
mer stay at the plush Cottonwood 


'Room of the Blackstone Hotel; and 


this is another way of saying biz is 
on the upgrade. For the couple 
have acquired a host of friends 
over the years who keep them 
busy with table calling when 
they're not answering requests. 
Middle-aged pair seem to have 
as much fun as the patrons and 
accompany their songs with vo- 
eals and whistling whenever they 
feel in the mood. Trump. 


Avant Garde, L. A. 
Los Angeles, July 22. 
Bobby Siiort, Lenny Bruce, ileq 
Myles, Jos Castro Trio; ‘2-drink 
minimum. 





Maynard Sloate’s current Avant 


Garde offering is long on enter-| 


tainment, but short on Short. Last- 
minute booking ef Bobby Short. 
long sought by this club, created 
the difficult prospect of packing 
three headliners into one compact 
package, a turn of events that 
judging by opening night outcome, 


|has provided virtually continuous 


entertainment for the customers. 
Initial night show, two hours long, 
suffered from poor balance, 


kept the full house happy and 
promises to pack them in for the 
rest of its stand. 

Short. in‘his first appearance at 
this spot, was in tep ferm through- 


out and had the audience pleading | 


for more after his last number. 
Whether accompanying himself at 


‘the piano or standup at the mike, 


his ability to give every tune all 
he’s got is a winning talent, and 
one that transmits a charge of en- 
thusiasm to the crowd. Short’s 
too-brief 25-minute appearance 


‘reached its zenith in his rollicking 


rendition of “Dancing At That 
Moving Picture Ball,” a tune that 
is particularly palatable in local 
bistros, thanks to a tricky set of 
lyrics that kids the pants off some 
sacred silent screen institutions. 


‘Other highlights of Short’s reper- 


toire are his treatments of ‘“Man- 
hattan.” “I Like the Likes of You” 
and “I Left My Hat in Haiti.” 

Lenny Bruce, front and center 
for 40 minutes, reaches occasional 
peaks of satire in his turn, which 
includes monologs covering every- 
thing from Hitler, up for a bit part 
in a new film, to the headquarters 
of Religions Inc., latter sketch eas- 
ily the high point ef his act. 
ic’s ability to infuse hipster’s vo- 
cabularly and inflection into the 
mutterings of the most conserva- 
tive subjects is consistently good 
for laughs. 

Meg Myles, whose physical en- 
dowments tend to make talent sec- 
ondary, nevertheless offers a con- 


|! siderable share of the latter com- 
/mgdity, and pleases the patrons 


wit a good choice of selections 
unearth the verses of her tunes 


a high spot in her updated airing 

The Joe Castro 
over, provided ; 
throughout and interesting tempos 


|when allowed to showcase for it- 
Booking is in for an_indefi- | Jeannie Thomas whams with “Why 


self. 


nite stand. Tube. 


Don | 


but | 
within the framework of each act | 


Com- | 


| Crescendo. Hollywood |back-when numbers like “All! 
|Aboard for Dreamland,” “In the | 


| Hollywood, July 22. 
| Frances Faye, Mort Sahil, Jack 
Constanzo & Combo, Eddie Grady, 


Andy Lambert, Ollie Mitchell, 
Jay Coure; $2 cover, two-drink 
minimum, 

ieticiditaiiiaad 

| It's strictly Flipsville these 


nights at the Crescendo, with Fran- 
ces Faye and Mort Sahl sending 
the cats swinging so tar out over 
the Strip they're riding outriggers. 
It's a practically perfect combin- 
ation, with Sahl’s surrealist mono- 
logs the verbal equivalent of Miss 
Faye’s equally free-wheeling piano 
and songs. 

That it is a potent duo has been 
evident from opening night, when 
boniface Gene Norman was shoe- 
horning palpitating patrons into 
vacancies visible to no one but 
him, and gratefully accepted by 
the paying customers. As a matter 
of fact, the opening night show, 
and for three nights thereafter, 
was probably the most costly com- 
bination seen on the Strip in some 
time, since Count Basie and his 
band overlapped the Faye-Sahl at- 
traction for that time. Sahl is a 
movedown from Norman's upstairs 
Interlude, at the same address. 
Miss Faye is in for en unusual 
booking of a solid seven and one- 
half weeks. 

Miss Faye'’s following is ap- 
proaching the cult status. She was 


here only a few months ago, at the} 


Largo, but the sellout crowd that 
jammed the Crescendo for three 
shows opening night indicates 


those who comprise her following | 


first turn, she blew the mike three 
are not easily satiated. During her 
times and was forced to fall back 
more heavily on piano and instru- 
mental sets than usual. She was 
also forced to work from the floor, 
with Basie’s bandstand setup what 
it was, but this has been remedied 
‘with Basie’s departure. 


| Miss Faye is reunited with her) 


bongo beater Jack Constanzo, her 
|former accompanist, and as usual 
backs herself with a strong instru- 
mental group, Eddie Grady 
drums, Andy Lambert, bass; Ollie 


| Mitchell, cornet, and Jay Coure, 
sax. Action is wild, funny, loud 
and furious; the act is not for 


every club, but a bonanza for se- 
lected spots, where Miss Faye 
proves again she is the hest cur- 
rent substitute for benzedrine for 
which no prescription is needed. * 
Sahl, as usual, was sharply topi- 
cal, ranging in comments from 
U.S. landings in Lebanon ‘“I am 
brought to you tonight through the 
'courtesy of the U.S. Marine 
| Corps”) to 
| telephone answering services, cof- 
| fee houses, film plots, sports cars 
|and Republican newspapers (“a re- 
dundant phrase”). His wit is sharp 
and has bite, and one reason the 
reaction comes in appreciative 
roars is probably the shock and 
delicht by the audience at hearing 
again the ancient and honorable 
| American custom of jibing at poli- 
ticians and official pomposity. 
Both Miss Faye and Sahl are on 
for about half and hour each, and 
will be at the club through Labor 
Day weekend. Powe. 





| Gilded C._ s. Bestou 
Boston, July 22. 
Sidel Inesta, Re- 
Jeannie Thomas, 
Raw Edwards, Pat 
DuVal Orch (5); 


| Anne Leslie, 
nau Granville, 
Jean Robbins, 
Theriault, Val 
$1.50 cover. 





| It's strictly gay ’90s, from decor 
to costumes and offerings, in Louis 
Cohen's new 250-seater smack in 
| the middle of the theatrical district 
/in Beantown. Gag black mustaches 
land cards read, “Will you kindly 
'refrain from asking our entertain- 


lers or orchestra to sing or play any 


| song younger than 40 years, Coop- 
eration in the matter is earnestly 
solicited.” 

It’s a potent combo with hand- 
some femmes in the gowns of yes- 
tervear piping the tearjerkers 
while working on a 50-foot runway 
atop the bar. Underpinnings have 
}not been overlooked, and at least 
'two of the bevy of lookers are cos- 
tumed for ogling. 

The show, which opens with 
showboat “Captain Andy” gimmick, 
has three or more on simultaneous- 
liy at all times. The customers are 

well sated by the musical display 
of yore. “She's Only a Bird in a 
| Gilded Gage” is the musical motif 
| with singers reprising throughout 
|the show. Opening night the bar 
|} was packed and the tables lining 
the wall were jammed. 

| Production is slick from start to 


Anne Leslie, 
|sepia looker, churns up a storm 


_  4With “Somebody Stole My Gal.”|and aft, by Leslie Roberts’ 
Trio, holding | “Bill Bailey” and “Summertime.” | houettes, eight shapely girl hoofers. 
solid backing} Sidel Inesta, a little girl with a| David Shand 


| big voice, 


|“Bird in Gilded Cage” 


on) 


the beat generation, | 


|Cavez's Latin-American setu 


'Do I Love You” and a stint of way-/!the dancing sessions. 


Evening by the Moonlight” and 
| “K-K-K-Katy."” Renay Granville is 
high in the charm dep’t. with “I’m 


Always Chasing Rainbows.” Jean 
Robbins executes a smart tap 
routine with impresh work and 
winds up with Charleston. Pat 


Theriault has a great banjo turn. 
Action is fast, funny and furious 
at times with cavorting, singing 
and styling. Spoofing of the num- 
bers with exaggerated winks, leers, 
and posturing by the distaffers is 
handled with n‘ce restraint. This 
is a case in which the show was 
tsilored to fit the spot; femmes, 
all pop singers, were rehearsed for 
weeks in the old songs with shades 
of Lillian Russell, Eva Tanguay 
and others. Looks like a bonanza 
for the tastefully decorated boite, 
which boasts actual swinging doors, 
and good Boston substitute tor ben- 
zedrine, Show holds for four : ks 
through Aug. 16 Guy. 


Black Orchid. Chi 


Chicago, July 22 


Billy Eckstine (3), Mark V 
, Quintet, Joe Parnello Trio: $2 
cover. 





Orchid stint is Billy Eck tine’s 
first in Chi in six or seven annums, 
and the husky-piped singer, as res- 
onant as ever, docs a sock 40 min- 
utes or so of stage-holding. In- 
timery, by also offerine an act 
green to the biz, the Mark V Quin- 
tet ‘see New Acts), is perhaps top- 
heavy with vocals, this stanz:. Eck- 
stine injects enough low-pitch wit 
to psychologically keep the whole 
pace buoyant, however. 

Singer plies a fine amalgam o! 
commercial piping and jazz ken, 
the crooning comp!emented by 
very expressive hands and all set 
off by stage aplomb. 


His catalog | 


is a perfect vocal fit, ranging over | 


such chestnuts as “Love Is Where 
You Find It,” “Give Me The Sim- 
| ple Life” and his trademarked “I 
| Apologize.” There's plenty of va- 
riety in the act, including a point- 
making dramatic excerpt in the 
Sportin’ Life role from “Porgy & 
Bess” and some richly satiric stuff 
that evol:es giggles and laughs and 
hefty mitting. 

In this vein, he offers a very 
clever novelty urging more show 
bizzers in Government posis, an- 
Other dealing with his ancestry, 
and a third which serves as a peg 
for some dandy impreshes of Como 
and Armstrong (‘including some 
neat trumpct tooting). Boff and re- 
sponse all the way. 

Singer gets fine support from his 
fellow-travelling Bobby Tucker on 


jthe keys and drummer Larry Mce- | 


| Kenna. with bassist Jerry Fried- 
man sitting in from Joe Parnel'o's 
house trio. Latter group does nice- 
|ly, as always, with between-show 
| sets. Jack Carter’s in Aug. 7. 

| Pit. 


Savey. London 
London, July 22 
Shirley Abicair, Martin Granger 
Puppets, Leslie Roberts’ Sithou- 
jettes (8), David Shand & Fran- 
cisco Cavez Orchs. 





| The Savoy Hotel, flirting with 
cabaret again after a temporary 
| layoff, is angling some offbeat en- 
|tertainment and wooing jovial 
family patronage. The double bill 
of Shirley Abicair, Australia’s 
zither gal known in tv and nitery 
circles for her folksongs, and Mar- 
; tin Granger's Puppets had a well- 
|packed house bubbling with en- 
| thusiasm. 


Mr. Kelly’s, Chi 


Chicago, July 22. 
Eila Fitzgerald (4), Marx & 
Frigo Trio; $1 cover, $2.50 bev 


erage minimum. 


What Ella Fitzgera!d ‘in tandem 
with Sam Levenson) wasn't able 
to do last winter at the Chez 
Paree, she is doing now, in spades, 
at this Rush St. chophouse. She's 
got ‘em packed so close there's 
hardly room for the waiters to 
navigate. Kelly's, plainly, is her 
kind of room, and when she gently 
sways, with eyes closed, delineat- 
ing a ballad, the siience is high 
tribute to jazzdom’'s grand dame. 

She was beset with the usual 
debut nervousness at the opener 
(21), but only the most knowing 
and captious aficionado would let 


it mar what came through as a 
beautiful performence. Singer's 
phrasing, always tasteful, is a 


sheer delight, and the warmth and 
wit that permeate her stuff are 
bcllringing fillips as much tor the 
overage night club autitor as for 
the cultists. Her 45-minute stint, 
leading with “Too Close For Com- 
fort” and winding with the inim- 
itable “Tisket” shook ‘em up to 
fever pitch per the energetic palin- 
ing and shouted requests. 
Reaction was foregone via such 
dependables as “Sophisticated 
Lady,” “Red Wagon” ‘her latest 
Verve single disk), “Lady Is a 
Tramp,” and “Bag’'s Blues.” an un- 
commonly fine scat exercise. Her 
“St. Louis Blues” was en all-stops- 
out rocker that really drew tumult, 
and set up a memorable “Be- 
witehed, Bothered and _ Bewil- 
dered.” Topnotch support by Miss 
Fitzgerald's own trio of Lou Levy, 
Max Bennett and Gus Johnson, on 


piano, bass and drums, respec- 
tively. 
Star alternates Mondays and 


Tuesdays with Marx & Frigo Trio 
on 20-minute sets of very listen- 
able jazz. Peggy King and Jory 
Remus follow on Aug. 11. Pit. 


Bilemore Hotel. Atlanta 
Atlanta, July 22. 

“Ice-O-Rama” with Sweethearts 

of the Ice (Kathy Newman, Janet 

Parr, Becky Mordecai, Terry Litch- 


jield); Eileen Meace, Georg von 
Rirgelen, Freddie Martell, Emile 
Poisson Orch (6): produced and 


directed by Freddie Martell and 
Georg von Birgelen; choreography 
by Eileen Meade; costumes by 
Martell & Martini; $2 minimum. 


Elegant, summery surroundings 
of formal gardens at Biltmore Ho- 
tel's Terrace Garden, with “mystic, 
rainbow-lighting” emanating from 


| trees and shrubbery, took the curse 


off an opening during which 
about everything went wrong, in- 
cluding an unscheduled tumble by 
skating star Georg von Birgelen, 
who was assisted to h's feet with 
an obviously injured back. 

Von Birgelen reappeared later 
and gamely went through his 
jumping routines, but he certainly 
was handicapped. 

Ice-O-Rama got off to a rather 
slow start with lighting cues being 
missed by spotlight operator 
perched on balcony about third 
floor level of Biltmore. A specialty 
skating number by comely Kathy 
Newman warmed up the dressed 
up audience and they responded 
with a good hand for the shapely 
chick. 


Von Birgelen, assisted by red- 


| haired Eileen Meade, on with a 


stilt-skating turn, was doing fine 


| until he backed up to take a bow 


Miss Abicair is a fresh blonde , 
with the disarming air of a girl} 


| doing her party piece for fun. But 


| behind this is shrewd thinking, im- | 


maculate rehearsing and consider- 
jable know-how. In a 20-minute 
offering the Aussie songstress, 
slickly accompanied by Sidney 
| Bright, leaves the chanteuse’s 
usual “doubie-entendre” beat and 
{gives the audience eight songs. 
| These range from “Foggy Foggy 
| Dew,” “The Spinning Song” and 
|“Let Him Go, Let Him Tarry” to 
,a rollicking number called “Ed- 
dystone Light,” which with well- 


} 
' 


|/mannered bawdiness discusses the | 


|love story of a lighthouse keeper 
j}and a mermaid, and a ditty called 
|“Mr. Frog He Went A’Courting,” 
jin which she surprisingly has the 
| Savoy late-eaters joining in the 


! 


and tumbled despite Miss Meade’s 
efforts to prevent fall. Spotlight 
failure marred Von B's act, too. 

Sweethearts return for another 
line number in fiuorescent-treated 
costumes. They're followed by 
Eileen Meade in a graceful skating 
turn to “Warsaw Concerto” and 
good reception. Line comes back 
for a specialty, “The Coca-Co'a 
Rock” (‘Biltmore was built with 
Coca-Cola money) music and lyrics 
by Freddie Martell, MGM Records 
artist who now is musical director 
for Biltmore. 

Von Birgelen, again abetted by 
Miss Meade and Sweethearts, re- 
turns and goes through his routine 
of jumps, this time without stilts 
and is well mitted for his gritty 


| performance. 


| noise effects. She also gives a new | 


slick look to “My Heart Belongs to 
| Daddy.” 

| Preceding Miss 
splendid puppet act in which Gran- 
ger presents a circus. His puppets 


Sil- 
and also 
with 


Rich. 


Abicair is a! 


} 


Finale is typical of ice shows, 
everybody coming on and winding 
up with gyrations, speed skating 
and fanciful patterns. 

This portion of show runs 40 


; minutes and, after opening night 
2 1 | jitters, should smooth out into en- 
well executed. Happy decision to) firish with Ray Edwards emceeing | are almost human and he relies on | tertaining summer fare for Bilt- 


| 
} 


and working duets with the fem-|sly humor and considerable hand | more patrons. 
well-stacked | dexterity. 
The show is rounded off, fore | te}), 


In closing spot is Freddie Mar- 
who sings five numbers in 
rapid-fire order. Martell, a good 
showman and clever at selling a 


and his music look | son ixes patter with his tunes. 
whams out a terrific} after the cabaret well g, mixes patter v 
while | blend cheerfully 


At end of ice show, presented 


Francisco | on a 25x25-foot rink, plyboard is 
p for) placed over ice surface for dauc- 
i ing. 


Luce. 
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Mapes, Reno 
m, Reno, July 25. 
Lili St. Cyr, Edgar Bergen, Lilo 
& Lita Lannegrand, Skylets (8), 
Eddie Fitzpatrick Orch (10); $3 


minimum. 


and trimmings undoubtedly could 
turn the trick. 

Also, the effectiveness of a dark- 
ened room with only a pinpoint 
spotlight is lost when used for 
every number, as in her act. It 


Fack’s Il, San Francisco | *"°” 


San Francisco, July 24. 

Dick Haymes, Fran 

Tommy Conine, Herb Barman Orch 
| (5); $1.50 admission. 





Jeffries, 


deprives tablesitters, too, of the) 
chance to drink in Miss O'Brien's | 
looks sufficiently. 





Shapely Lili St. Cyr—midterm 
in her four-week book at the Mapes 


Skyroom — continues her near-| selections included a trio of popu- | 


Dick Haymes gets a nice mitt in 


Fran Jeffries. 


. |this hour-long show bul the sur- 
At show caught Miss O’Brien’s| prise package is a svelte singer, 


ou onnnn ns (17), but 
;could be a not-the-best practice 
for the big room. Wildwood, N. J., July 24. 

Despite excellent staging, good| Peggy King, Lou Monte, Hubert 
material, smart costuming and Castle, Norman & Dean, Billy Al- 
proved versatility, Miss’ Channing | bert & Ardrey Sisters, Ann Henry, 
had difficulty in holding first- | Daisy Mae & Her Hepcats, Three 
nighters for full turn. Auditors | Cleffs, Charlie Spivak Orch (14): 
on the Reno circuit, however, are|no cover or minimum. $1 admis. 
notoriously blase and inured—by | sion. 
| the standards of entertainers them- | 


Diamond B’ch, Wildw’d 





capacity twice-nightly draw in this 
tup-of-the-town showcase. The 
luscious stripper shows all the flesh 
the law allows in her w-k. bath 
routine—from dress to undress to 
dress. 

Miss St. Cyr, in repeated date 
at the Mapes, comes on in beauti- 
ful full stole and red sheath crea- 
tion with low V-neck to make the 
most of her famous chassis. Stage- 
side stroll impresses particularly 
with male gender, in prolog to 
bath sequence. Sensuous, and a 
study in graceful body movement, 
the blond helds audience for com- 
plete turn. Bare-breasted and lithe, 
she ends act with d'aphanous floor- 
length robe designed to conceal 
nothing. 

Sharing bill with Miss St. Cyr is 
Edgar Bergen and retinue, estab- 
lished fave on the- Reno circuit. 
Charlie McCarthy and Mortimer 
Snerd—with fresh, updated lines— 
wn strong approval from opening 
gag. Bergen shows top form and 
positive control. Timing is perfect, 
and quips are sure laugh-getters. 

Warming slot is filled by Lolo & 
Lita Lannegrand, familiar to Sky- 
reom auditors, with established | 
twirling plates and balloon animals | 
otfering. Lolo gets out-loud en- | 
dorsement with his gravity-defying | 
leaning, possible with long wooden- 
soled shoes. Quips between two) 
rete only warm mifts, but balloon | 
animals hit it solid with s»ecta- | 
tors. Animals gifted to audience | 
assures heavy reaction. | 

Bracketing show are Skylets (8), 
in well-done Joy Healey produc-| 
tions. Opener, taken from “Finian’s | 
Rainbow,” reaches near-production | 
calibre and shows good rehearsing | 
and staging. 

Backing entire bill is Eddie) 
Fitzpatrick and his capavle musi- 
cians. 

Jimmy Nelson, with his Danny 
O'Day, was slated to debut at the! 
Skyroom for a two-week stand | 
with M'ss St. Cyr, but became sud- | 
denly ill on opening day and was} 
forced to cancel. The young ven-| 
triloquist was hospitalized w ith | 
appendicitis. Current show rns | 
through Aug. 6. Long. 





Chaudiere, Ottawa 
Ottawa, July 26. 
Frankie Avalon, Louise Thomson, 
Julie Stuart, Winnie Hoveler Dan- 
cers (5), Harry Pozy Orch (8); $1 
admission. 





Rockster Frankie Avalon makes 
his nitery debut at the Chaudiere 
Club with a stint that tries to 
depend alone on the lad’s name and 
neglects staging (see New Acts). 
For a solid rock ’n’ roll mob, that. 
would probably be okay but to a 
nitery aggregation it lacks show-| 
manship. Although he gets some) 
nice mitting in spots, general in-| 





terest is weak. He’s Ire to| 
Aug. 2. 
On the same bill were Louise 


Thomson, blende thrush from Tor- 
onto who works a slick stanza of | 
pops and standards, and Laurie! 
Stuart, with a routine session of | 
unicycle and juggling bits spiced | 
by entry of a small dog doing cute | 
bits. Both acts opened July 21 
and closed on the 26th. 

Standout regulars are the Win- 
nie Hoveler Dancers on their way 
to a record-breaking (lccal) six- 
month booking. They currently | 
use three routines: a merengue, an. 
Oriental and a closer that brings | 
male customers up for comedy par- | 
ticipation in zany costumes. Harry | 
Pozy band showbacks and plays for | 
dancing superbly. Gorm. 


Hotel Radisson, Mpls. | 
Minneapolis, July 24. | 

Erin O'Brien, Don McGrane 
Orch; $2.50 minimum. 





Lovely songstress Erin O’Brien, | 
who has won favor on television | 
and just finished playing the’ 
femme lead in a forthcoming film, 
“John Paul Jones,” impresses as 
possessing the attributes necessary 
for a click in the supper clubs. | 

Simple, youthful charm and a 
captivating wholesomeness’ go 
along with a capable set of pipes | 


| 


lar and perennial Irish numbers 


and “In the Still of the Night,” | 


“When I Fall in Love It'll Be For- 
ever, “You’re My Pride and Joy” 
and a single swing foray, “I'll Take 
Romance.” All are highly listen- 
able. 

Don McGrane and his own sing- 
ing and orch, as always, are in the 
groove. Miss O’Brien’ continues 
until Aug. 6 and the next show 
isn’t set yet. Rees. 


Americana. Miami Boch 
Miami Beach, July 26. 
Jack Carter, Pat Windsor, Donna 
& Jerry Flint, Lee Martin Orch; 
$5 supper show minimum. 





Best layout to play the Bal 
Masque of this plushery since last 
winter looks to make up in gross 
for the many sparse weeks of the 
summer session. 

Jack Corter is back, playing out 
another date in his five-returns- 
in-year pact. It was sourd con- 
tracting on the part of prexy Larry 
Tisch albeit Carter’s take-home pay 
is more than Tisch’s total budget 
for a weekly summer package. 
The biz he draws warrants the 
payoff. Carter is no longer the 
frenetic, too-fast punching comic. 

e’s working in relaxed, assured 
manner to the benefit of his mat- 


erial, of which there is a slew of | 


new and topical. The more deli- 


berate timing is getting plenty of | 


smileage from the auditors. He 
works in a steadily building bir- 
rage that winds him into his “No 


Business Like Show Business” peq | 


for the lampooning impreshes with 
the Ed Sullivan caricature as top- 
per. Ho had to bog off. 

Pat Windsor played here some 
years azo at the Seville. In this 
room she sparkles and ankles off 
at wind of her smartly hlended 
song stint to optimum p!audits. 
Class gowned, ditto arranged ‘with 
husband Charles Reader, ex-Pierre, 
N.Y., batoning superbly), hers is an 
act with the authority befitting the 
smart surroundings. Mixture of 
standards, specials and evergreens 


|are tailored to her high ranging 


vocalistic talents. 
Sock bit is her “76 Trombones” 
with mitt-raising fillip a doffing 


of skirt to shorts to reveal shapely | 


gams and skill at baton twirling: 
that element of surprise is utilized 
in full. Routine would be a bet 
for a video guest shot, to say noth- 
ing of the deftly arranged song 
wo-kovers she handles with distinc- 
tion. 

Donna & Jerry Flint are Arthur 
Godfrey winners and purvey a 
standard set of tap-dance routines 
to okay reception. Batoneer Lee 
Martin turns in a smooth job as 
emcee and also sets up orch back- 
grounds in top style. Next in 
view: Arthur Lee Simpkins and 
Sonny Sands. end of week. Lary. 


Beverly Hills. Cincy 
Cincinnati, July 22. 
June Valli, Davis & Reese, Lind- 
say-Sapphire Dancers (9), Bill Ray- 
mond, Gardner Benedict Orch (10), 
Jimmy Wilber Trio, Larry Vincent; 
$3 minimum, $4 Sat. 


June Valli, chic chirper, and the 
zany team of Pepper Davis & Tony 
Reese, embellished by location tal- 
ent, put together a zippy and high y 
enjoyable 65-minute floorshow in 
this plush cafe on the Kentucky 
side of the old Ohio. 

In her first exposure to Greater 
Cincy night clubbers, Miss Valli 
racks up favor meriting repeats. 
A little gal with a big and deep 
voice, the personable brunet socks 


home a 20-minute pop repertoire. | 


Biggest returns with firstnighters 
were on her latest recording, “Up 
Above My Head,” and “I Got Lost 


in His Arms.” She's a charmer in| 
white gown and expert with a hand- | 
| mike while keeping on the move 


much of the time. 


Comics Davis & Reese have 


greatly increased their bag of tricks | 


since their last visit here. Bits 


range from a satire on dance rou- | 
tines of femme vocal combos to the | 


team’s standard ring interview of 
Pepper as a slaphappy pug. Reese 
solos “Old Man River” oke and 
clowns through a 


that served to win her a warm | at the mike. Boys wrap it up with 


welcome from. well-filled tony 


Flame Room on opening night. dancing on the covered drums. | 


| a hotsy novelty of drumbusting and 


There were heavy returns for all | Plenty hotsy for a full half-hour. 


her chirping contribution. In its 


present form, however, the act’s| contributed by Lindsay-Sapphire | 
Raymond as/| 


sombre tone seems amiss even for 


these swankier spots. What prob- | singirg emcee. Capable music back- 


ably would be in order is a routine 


to provide more change of pace, | Jimmy Wilber’s threesome fil!s in|Carol Channing upstage for a full | Bill i i 
now monotonously slow, plus di-| for intermission dancing and Lary | 50-minute P Weir orch accompanies effec- 


versity and enlivening. A few sock 
numbers and moye embellishments , 


| Two new sprightly routines are 


|line girls with Bill 


ing is by Gardner Benedict's crew. 


Vincent sings at the 88 in ck-| Results of the one-act book not} °nd 


oll. 


| tail, pom, ; 


| Haymes croons his way through | Sseives. 
;a dozen standards—things like . : 
'“You Stepped Out of a Dream,” | est support with Charleston bit 
“Life Is Just a Bowl of Cherries,” | ard stripper spoof. Her impreshes 
“It's Wonderful,” “Our Love fs are perfected—on M. Dietrich; S 
Here to Stay,” “Little White Lies,” |Tucker and T. Bankhead—but re- 
|“Carioca” and “Embraceable You” |ceive reserved approval. Her 
|—and manages to put these num-| “story of Marie” offers new routine 
bers over, thanks to lots of empathy for local set, and is done in de- 
and chit-chat with audience and | lightf{ul French accent. 

|a good mike. He also manages to| Better known as Broadway com- 
\flat oceasionally and his voice |edienne, Miss Channing could use 
|scems to lack musical quality, but | more earthy stuff to hold the n't- 
| these defects don’t bother crowd in | ery crowd in this locale. And dec- 
‘his half-hour stint. ;manding patrons are educated to 


| 
The wide-eyed stylist gets strong- 


She | 


Slickly gowned in black, Peggy 
| King has the looks of a film star 
|combined with a fine singing voice. 
|In meniioning bamdleader Chariie 
| Spivak, she points out that as an 
| Ohio gitl, he gave her the first 
singing break despite “teeth 
| braces, no gowns and an awkward 
stage manner.” Both Spivak and 
the audience must have agreed 
that she’s come a long, long way. 

The only detriment to her visual 
performance are the flamboyant 
gestures of accompanist Buster 
Davis in directing the orch. His 


i i , 2 i more than a one-act bill. 
ey ee Jae She * | could make good use of warmer 


slimmed-down Abbe Lane, warms | 


}up on “No Moon at All” and “T'll 
Fall in Love,” then goes into a 
|great, crowd-hushing “When the 
World Was Young”—this is surely 


| one of the loveliest songs of melan- | 


|cholia ever written and Miss Jeff- 
vies does it to perfection, rating a 
huge outburst of applause when 


wild gyrations and near-acrobatics 
lin current show. }add nothing to the perfect musical 
| Stagesiders, in particular, en- | backing and needless'y grab atten- 
jdorse “Diamonds Are A Girl's tion from the singer. 

| Best Friend” rendition, with singer; She opens with a bit of special 
|tossing costume jewelry souvenirs material, “Ohio.” and then moves 
|to audience. With Miss Channing | smoothly. inte “Get Out of Town.” 
|is Jack Russin on piano and Dave | Next, she pays tribute to Helen 
|Robbins on drums. Both are ac- | Morgan with “Why Was I Born?” 
complished. Béll Clifford orch | She kids her “pretty, perky” tag 


“Here Comes | 
Ann” skit with h‘s partner singing | 


{she winds up. Final three numbers | : : 
lof her quarter-hour are “Delilah | Provides able backing. 

| Jones,” “Wouldn't It Be Loverly”| ‘8’ open show with colorful and 
| with inferior Americanized lyrics 
|and “Gypsy in My Soul,” the last 
| with fine, torchy phrasing. 

Tommy Conine is a graceful tap 
| dancer who gets off some pleasant 
combinations. Herb Barman orch 
is good. Show runs through Aug. 2. 

Stef. 


Statler, L. A. 
Los Angeles, July 25. 

| Mel Torme, The Albins, Skinnay 

Ennis Orch (12); $2-$2.50 cover. 





- 7 Smooth as is the voice of Mel 

Downstairs, N. Y. |Torme, it’s the exhilaration of his 
| Julius Monk, Alice Ghostley,|rhythm that comes through the 
Don Evans & Carl Norman; $2.50 | velvet fog to fill the Statler’s Ter- 
minimum. ¢ race Room with a beating assort- 
meut of standards and takeoffs. j 


Julius Monk has been one of the On for a short 25 minutes, Torme 
more successful figures in the sma!l|is a personable performer who ts 
saloon business. With his Upstairs | at home sending “My Funny Valen- | 
and Downstairs Rooms over on the tine” or running through “Moun- 
westside, he previously took an/tain Greenery.” Starting with a 
abandoned cellar and, with the|jump and clever intro, Torme fol-'! 
help of a few buckets of paint|lows with unusual arrangements 
_ wielded by some dedicated per-| including “I've Grown Accustomed 
formers, c’eated new trerds in!to Her Face,” “Autumn Leaves” 
entertainment as well as a pros-|and “Guys and Dolls.” Although 
perous cafe. |a new tune or two might not be a 

The former building in which he | bad addition to round out what 
;functioned until recently is prob- | now is a tasteful stint, it does seem 
| ably no more by now, the operators | his choice pleases Statler pat-ons. | 
having apparently found that a| On for the quarter-hour preced- 
| parking lot was more important.|ing Torme, the Albins live up to! 
It may ultimaiely be the site of a'their billing—“The Nutmost in| 
new hotel. Dancing.” One of the better com- | 

Meantime, Monk has gone in for | edy terp teams around, the couple | 
|more plush surroundings. He has| breaks into unique grasps and | 
| taken over what was formerly the holds, making the most of pratfalls, | 
| Wanamaker mansion, on the west- | twirls and comedy. | 
| side. Since the department store) Skinnay Ennis orch (12) is excel- | 
| tycoon leit these diggings, it has} jent in backing the acts and addi- 
| been a series of eateries, latest tionally provides fine, danceable 
fw a a a music. Show headlined by Torme | 
hekeaun iis al ie ee. aia through Aug. 6. Ron. 

Now only one a of po Herrmann’s, Wildwood | 
is in operation. e groun oor | Wildwood, N. J., July 24 } 
cee, We win WO eamed the | Val Frances, no cover, minimum | 


Downstairs Room, is on a supper | a 
| or admission. 
| 





|club policy a la the Blue Angel. | 
The second story, which is un er- | 
going extensive alterations (by 
pros) will have a Gay ‘90s opera 
| house decor and contain one of the 





It’s the ninth year on the piano. 
stool at Herrmann’s ‘for Val 
Frances, a keyboard vet of 43 years’ | 
| miniature musicals that have’! experience. Her work at the 88) 
proved so profitable for Monk. Il’s keeps the “booze-who” singing | 
to have six performers this time | along with all the oldtimers, and | 
== be called “Demi Dozen.” | nary a rock ‘n‘ roll tune in sight. | 
With financial backing, primarily Miss Frances tries her best to 


by CPA Irving Haber, it’s a little F i 
less wearing on Monk. be a character, punctuating her 
music with skirt flounces, powder- | 


The Downstairs policy now calls . - : j 
for a single neodaninae. but one Gustings and other gimmicks to) 
The | 


|with stature in the intimeries. |freeze audience attention. 
| Alice Ghostley, a figure in the | music she coaxes out of a piano is| 
| supper clubs, has been pulling a lot | little short of amazing. 

| of chi chi trade. She has a smart! Now a grandmother, she wears | 
, assortment ¢ tunes, many of them| sunburst earrings, a T-shirt and| 
oper Bete d reception from the skirt. Her stunts are as unconyen- 
Miss Ghostle: eee tional as her garb. The audience 
former; she sistas a lot Hy |e —_ whipped into song as the 
inflections, knows when to abandon | —_ ows like gutter water. 
subtleties and oven does well by | Math. 
the triple-entendre. Some of her! , - - = 

| Murray Grand tunes are eyebrow-| 365 Club, San Franciseo 
raisers, but the yocks were never | San Francisco, July 24. 
louder, with a lot of the boys even| Chiquita & Johnson, Oscar Car- 
yelling Roa ei include | tier, Moro-Landis Dancers (11) 
an aria on Queen izabeth, the! Bill Wei (9): $1- é 
plight of being the girl next door | eir Orch (9);'$1-$1.50 cover. 
to the girl next door, and of | 
course, her perennia!—one that! 
established her with the eastside 
set—“Boston Beguine.” 

Her musical support comes from 
two pianos presided over by Don 
Evans and Carl Norman, who also 
provide the lull music. Jose. 











Chiquita, a stacked brunet, and 
her strongman partner, Jolfnson, 
are billed as an “acroballet” team 
|and run through a tough series of 
acrobatic stunts which get an ap-| 
preciative hand from 365 Club) 
crowd. They're an excellent pair, 
|though whether they’re important | 
enough to headline hour-long show | 
jis questionable—that is, from view- | 
point of bringing in customers. 


| 


Riverside, Beno 
Reno, July 22. 





| Carol Channing, Starlets (8),| 
| Bill Clifford Orch (10); $2-$3.50| has a few good twists, but much o 
| minimum, |material is pretty jaded. Comic’s 
| French accent helps somewhat. 
Departure from the  routine| Moro-Landis Dancers run through 


|show pattern at 


the Riverside’s | some satisfactory routin i - 
| theatre-restaurant Be ~ Rage 


finds talented|ing an Irving Berlin medley, and 
stint—and ll 


alone. | tively. Show is nicely packaged 


| paused to 


le Prima allows ~ - 
—_ , | for the Witnesses in the jam offer- 
Oscar Cartler's standup comedy | ings, and proves he can do the 


Starlets | with another special material song, 


“I Don't Wanna Be The Girl Next 


| well-done Moro-Landis pain. ' Door.” She closes with “Lonesome 
ong. | Road” and “Come Rain Or Shine.” 


| Lou Monte scores. handil 


with 
“Lazy ary.” 
“Darktown 


“Roman Guitar.” 
A Lazy River,” 


|“Up 
Strutters Ball,” “Sheik of Araby” 


and “Mama.” He receives an ova- 
tion for each offering. Midway, he 
insert some chatter 
about his children and then intro- 
duced the three handsome youn:- 
sters who were ringsiders. He 
couldn't have had a better recep- 
tion. 

Handsome Billy Albert & The 
Ardrey Sisters are about as pleas- 
ing a combination as anyone covu'd 
dream up. Albert sings like melt- 
ing vanilla ice cream while the 


| winsome sistersduo whip and wh'rl 


their way through a series of 
dances. They tap dance on chairs, 
atop bel!: and in sexy hillbil y 
garb to offer amazing variety often 
not encountered in a dozen dance 
acts. 

The comedy team of Norman & 
Dean roe'ster well but their ma- 
terial, though fresh, lacks that cer- 
tain spark. Reworked material at 
this stage cou!d give this pair high 
promise. Wire artist Hubert Castle, 
singer Ann Henry and Daisy Mae 
& Her Hepcats round out one of 
the classiest shows ever offered in 
these sand dunes. Show is in for 
one frame. Math. 


Cal-Newr. E.cke Tahee 
Lake Tahoe, July 22. 
Louis Prima & Keely Smith, 
Sam Butera & Witnesses (6), Cal- 
Neva Lovelies (6), Will Osborne 
Orch (10); $2 minimum. 





The Louis Prima package has 
two positive attractions: show biz 
savvy and talenj—and the nitery 
set at Lake Tahoe’s north shore is 
buying both right down the line. 

David Siegel booked a can't-lose 
show when he signed Prima & Co. 
for their first theatre-restaurant 
bill in the expansive Indian Room. 
In a late-late preview show (13), 
the “wildest” musiciams ever to 
play the Lake bistros were assured 
of top b.o. for the three-week stint. 

Prima and spouse Keely Smith 
capture auditors with up-front jazz 
bits and their own delightful brand 
of spoofing each other. On ‘the in- 
strumental side, Sam Butera’s Wit- 
nesses make a solid back that rates 
more than enthusiastic approval. 
Prima, on both vocal and trumpet, 
is all show biz during the 45 min- 
utes onstage. Miss Smith, feigning 
boredom and complete disinterest 
when not upstage, proves she 
knows her way around a song in 
her turn in the spot with such 
titles as “Whippoorwill” (from her 
first pic, “Thunder Road”), “When 
Day Is Done” and “How Are You 
Fixed For Love?” 

Butera wins strong support with 
his turns on sax on the ‘“wild” 
stuff. Showing perfected artistry 
is Lou Scioneaux on the trombone, 
impressive with his triple-tongve 
renditions. The musicians’ musi- 
cians are Paul Ferrara on drums, 


| Willie McCumber at piano, Butera 
{on sax, Tony Liuzza on bass, Scion- 


eaux on trombone, and Bobby Rob- 
erts on guitar. 
much diversions 


more serious stuff with Miss Smith 
on the vocals. The sessions are 
sure to become a ritual with the 
jazz lovers. 

Bracketing the show are the Cal- 
Neva Lovelies (6), beavtifully cos- 
tumed in well-rehearsed routines. 
Will Osborne orch introes the 
show and bring down final curtain 





; _the paced, It'll run through Aug. 
definitely indicated at the late 13. F yy estes.” 


with capable handling. Long. 
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Aqua Follies of 1958 
(WIRTH POOL, MPLS.) 
Minneapolis, July 22. 
Delia Meulenkamp, Orwim Har- 


vey, Hobie Billingsley, 
Villie Farrell, Bruce Harlan, Don 
Wright, “Bobo” Parnett, the Ru- 





Joaquin | 
Capilla, Al Coffey, Charlie Diehl, | 


| 
| 








Chicago booker Ernie Young em- 
ployed that formula for Ak-Sar- 
Ben's Midsummer Revue for the! 
22,000 members and their families 
and came up with one of the 
strongest kid shows the civic org 
has ever had. 

Bullseye booking was that of ob- 
taining the three Hawthorn Farm 


dells (3), Howard Hardin, Water) animal acts consisting of an ele-' 


Ballet (24), Siage Ballet 
Verne Rooney Orch (15); staged 
by Al Sheehan; swimming & water 
ballet director, Helen Starr; stage 
production director, Marie Kuhl- 
man; choreography, Betty Gour; 
music director and arrangements, 
James McLeod; orchestra direc- 


tor, Verne Rooneuv; captain of 
divers, Harlan; stage and water 
property designs, Fred Smith; 
lighting effects, Jack Higgins; 
head wardrobe mistress, Marie 


Gauthier; costuming, Lester Ltd.; 
freworks, Thearle-Duffield. At 
Wirth Pool, Mpls., July 16-27, ’58; 
$3.50 top. 





Although perhaps not as impres- 
sive as last season when its “water 
cast stacked up as the strongest in 


(18),/| phant, five bears and a wild animal 


crowning of the winners among 
the 40 contestants, representing 
communities and _ organizations 
throughout the state, that the show 
revolves. Victories carry with them 
many valuable rewards. Each suc- 


|ceeding show, regardless of the 
number and magnitude of its stars, | 
has excelled its predecessors en- | 
| tertainmentwise, and this one set | 


a new high in that respect, provid- 
ing a generous amount of fun, 
song, music and other amusement 
along with its feminine beauty 
display. 

Laughs were dished out in abun- 
dance by emcees Adams and Grim 
during exchanges of verbal bon 
mots with Miss Williams and Shul- 





House Reviews 


a 


| Age.” 








Greek Theatre, L. A. 
Los Angeles, July 22. 


Danny Kaye (with) Sammy - — 
Senor Wences, Marquis | Maple Leaf Four, Canadian 


Prager , 
atin . "7 |singers, have developed comedy 
Sage Beng ee ogy |slant of act since last time around, 
— * conducted by Jo Lom and exit to heavy palming after 
bardi; $4.50 top. |songalog that includes “Book of 
| Love” and “Wayward Wind.” Male 
The stage manager at the Greek | foursome do yock-raising travesty 
Theatre stood in the wings Monday | Of 4 typical American quartet sing- 


He is backed 


in frenetic 
|}music-making by the Dene Aces, 
instrumeMtal group. 





|; act that tossed in eight leopards, 
| eight white wolfhounds, a zebra 
| and a black panther into a color- 
| fully decorated arena. All three 
}acts are worked by a dazzling 
| blonde beauty, Elouise Berchtold, 
| who knows her animals and kept 
|the acts moving at breakneck 
| speed. 

The mixed group in the arena 
was a McCoy show-stopper with 


| unusual props and excellent tricks. | 


| A high spot came when the zebra 
j}enters to give a leopard a ride 


around the arena on its back, the | 


| zebra being food for the leopard 
|in the jungle. Bear act featured a 
| giant white polar that rides a mo- 
‘torcycle without a leash. Koa, 
| African baby elephant, wound up 

its socko stint with a one-foot stand. 
{| Vernon, Bumpy & Co. provided 


man, their interviews with the 
stars and frequent quips, and Mc- 
Neill and Shulman monologs. But 
the biggest yaks came when the 
corpulent Adams, in apparent tor- 
ture, was submitting to Mis Wil- 
liams’ dry land swimming lesson. 

Lippman scored a hit playing 
and singing his own compositions 
and warbler Carol Richards of the 
McNeill “Breakfast Club” radio 
show also hit the bull’s eye with 
her one number. 

The unveiling of U. of Minne- 
sota football coach Murray War- 


mouth as the week's secret pirate | 


chief, a surprise found him sur- 
|rounded by his colorful hirelings. 
|The 1957 Aquatennial Queen, Pat 
Wilson, gracefully surrendered her 


| 


its history and its stage line of a smash closing for the first half CT0wn to her successor. 


dancers and showgirls and the 
choreography made a more favor- 
able impression, Al Sheehan's 19th 


annua! locally produced “Aqua 
Follies” again is a tremendous 
show. It’s still undoubtedly the 


best of its kind in the world, as 
claimed. 

Always the top attraction of this 
city’s Aquatennial, annual summer 
mardi gras, and, like the Shipstad- 
Johnson “Ice Follies” here, which 
draws audiences of around 5,000 
nightly in its gorgeous woodland 
pool setting, this lavishly produced 
combination of skillfully blended 
water and stage entertainment be- 
longs once more at the head of the 
class as far as summer amusement 
offerings here are concerned. And 
it seems certain to repeat its local 
triumph when it again goes on to 
Seattle and Detroit after its 11 
nights here. 

Boasting some of the world’s 
greatest swimming and diving tal- 
ent, and imaginatively staged with 
spectacular production numbers 
and eye-dazzling. colorful costum- 
ing and given a boff musical back- 
ground, it’s a testimonial to pro- 
ducer Sheehan's skill. 

Naturally, the “Follies” highly 
successful format remains the same 
every year, but there always are a 
few new faces, different stage acts 
and production numbers, etc. This 
time, as hitherto, the pieces-de- 
resistance are the _ springboard, 
high and comedy diving and the 
performances of a remarkable 
water ballet whose precision and 
rhythmic contributions deservedly 
score heavily. 

Water performing newcomers 
are the show's star, Delia Meulen- 
kamp, who scintillated at the 1952 
Olympics and whose solo swim- 
ming act is notable for its smooth- 
ness and grace, and champion div- 
ers Willie Farrell and Don Wright 
who are in the groove with the rest 
of the fine cast. ~ 

Returning perennial favorites, 
rated among the nation’s best div- 
ers, are Orwin Harvey, Hobie 
Billingsley, Al Coffey, Charlie 
Diehl and Bruce Harlan who, with 
Joaquin Capilla, here for a second 
Successive year, after sensational 
exhi»itions from the spring and 
high boards, bring the show to a 
pre-fireworks hilarious end with 
many new uproarious shenanigans 
in their diving maniac roles. 

Stage acts—never in the show 
before—are “Bobo” Barnett, tramp 
clown with his dogs and tiny auto, 
and the Rudell trio of trampoline 
performers whose feats often are 
difficult and unusual. Both acts 
provide many laughs. The singers 
—Jeanette Scovotti, Burt Hanson, 
Wesley Dalton and Ken Cantil—do 
their part admirably and Howard 
Hardin is an acceptable emcee. 

The outstanding production num- 
ber, “Aqua Italia,” includes a bit 
of grand opera and is notable for 
its costuming, water props, lighting 


and effects. However, it and sev- 
eral of the others seem _ over- 
lengthy and might profit ‘from 
pruning. Rees. 


Ernie Young Revue 
(AK-SAR-BEN, OMAHA) 
Omaha, July 25. 
Hawthorn’s Animal Fantasy, Ver- 
non, Bumpy & Co. (8), King Cole, 
Paramount Bears, Mable & Jack, 
Gordon Smith's Dogs, Adamsons 
(2), Elouise Berchtold with Koa, 
Jack Meyand Trio, Benny Sharp 
Orch (14). At Ak-Sar-Ben Field, 
Omaha, July 21-23, '58. 





You can't go wrong giving the 
moppets plenty of animal acts. 


| with acros that featured the father 
|and his four boys. When the two 
| little girls, especially four-year-old 
| Sandra Sue, romped out for their 
|stunts the screams from the aud 
|drowned out Benny Sharp's fine 
orch. 

| Grade-A emceeing by King Cole 
| kept entire show moving swiftly 
| and the hard-working guy scored in 
his own inning with an okay ren- 
dition of “Old Man River” and a 
funny “Weeping Willie” routine. 
Jack Meyand Trio were good show 
openers with unicycle juggling and 
later hubby and wife doubled as 
Mable & Jack to present a top- 
flight plate spinning act. Cole's 
mike work aided latter consider- 
| ably. 

Gordon Smith's dogs (5) came up 
with above-average comedy. 
little peke that refused to do tricks 
|had the crowds—wRich totalled 
24,000 for three nights—in stitches. 
Adamsons, good perch act, rounded 
out the bill with the gal working 
from a unique half-moon rigging 
| before going into the standard pole 





and then winding up with a 
thrilling neck spin. 
Next Ak-Sar-Ben show, Aug. 5-6, 


brings in Julius LaRosa. Trump. 


Aquaternisl Sor Night 
(Auditorium, Mpls.) 
Minneapolis, July 26. 

Esther Williams, Don McNeill, 
Max Shulman, Sid Lippman, Visit- 
ing Beauty Contest Winners (18), 
Aquatennial Queen Contestants 
John K. Sherman, Halsey Hall, 
(40), Cedric Adams, George Grim, 
Adair Steppers (16), Wayzata 
Swing-Teens (18), Carol Richards, 
Muscatine, Ia., Elks’ Chanters Cho- 
rus (38), Davy Jones (U. of Min- 
nesota football coach Murray War- 
mouth) & The Aqua Pirates (20), 
Pat Wilson, U. S. Naval Training 
Center Blue Jacket Choir, Gordie 
Bowen Orch (18); presented by 
Minneapolis Star-Tribune News- 
papers Charities; producer, Robert 
Weed; director, Don Etolz. At Min- 
neapolis Auditerium July 25. °58; 
$3.50 top. 





It becomes apparent now that 
this Minneapolis Star-Tribune 
newspapers charities’ annual Star 
Night and Coronation, the climax 
of this city’s yearly Aquatennial, 
is a fixture—a local surefire once- 
a-year boxoffice click. Undoubted- 
ly lacking the 1957 show's name 
power generated by Jimmy Stew- 
art, Jayne Mansfield and Eddie 
Fisher, this 1958 edition neverthe- 
less again filled the Auditorium to 
virtual 10,000-seat capacity at $3.50 
top. 

Of course, the 1958 offering 
didn’t lack draw luminaries by any 
means, having Esther Williams, 
Don MeNeill and Twin Cities’ na- 
tive sons, humerist Max Shulman 
and composer Sid Lippman, not to 
mention local newspaper column- 
ists and ace tv and radio celebrities 
Cedric Adams and George Grim, 
its perennials, as marquee lures. 

But the point is that local public 
has been completely sold, appar- 
ently and rightly, on the idea that 
these shows will afford it a big 
money’s worth of fun and diver- 
sion generally. Then, too, there’s 
the fact that customers are assured 
of a huge-scale display of glamor- 
ous feminine beauty and that the 
|selection and crowing of the en- 
|suing year’s Aquatennial Queen 
'and Princesses from among 40 pul- 
|chritudinous young women is an 
event of tremendous interest in 
itself here. ‘ 

\ It’s around this revelation and 





| A trio of non-pro acts were 
/among the show's very best fea- 
/tures and landed heavy applause. 
Hailing from Minneapolis suburbs, 
the remarkable 16 Adair kiddie 
precision dancers and the 18 
Swing-Teens, a terrific young peo- 
|ple’s swing band, along with the 
'top-drawer Muscatine, Ia. Elks 
|chanters, were big hits, The U. S. 
Naval Training Center choir also 
/made its presence felt. 

Much credit goes to director Don 
Stolz, who has been this city’s 
/summer theatre chieftain during 
its 20-year existence, for the at- 


\ tractive staging, the routining and | 


|the fast pacing. Also to the news- 
papers’ promotion director for his 
| selection of talent and his tech- 
nique in gathering together so 
much first-rate talent on = cuff. 
ees. 


| ee 
Johnston Warns 


Continued from page | ae 











virtually given up on cultivating 
| the under-12 audience. So few films 
‘for children are available today 
that the MPAA’s Children’s Film 
Library has virtually stopped func- 
tioning. The old pictures which 
were tailormade for kids have been 
sold to tv and no new Ones are 
being made, again with some ex- 
ceptions. 

There are those within MPAA 
and the companies who recognize 
that the situation, sooner or later, 
promises: to pose a considerable 
public relations problem. In a criti- 
|eal market, the tendency increas- 
ingly is to seek the lowest common 
denominator and to create enter- 
tainment which, with its elements 
of sensationalism will capture a 


gimmick” and the hard sell. And 
it’s reflected in the titles of the 
releases. 





{of Dracula,” “18 and Anxious,” 
|“Juvenile Jungle,” “Girls on the 
| Loose,” “Reform School Girl,” “I 
| Was a Teenage Werewolf,” “Unwed 
| Mother,” “Cry Baby Killer, “Soror- 
| ity Girl,” Hot Car Girl,” etc. 

| Parents have begun to send in 
|film ad pages from their local 
newspapers, asking: “Do you ex- 
pect me to send my children to 
|such pictures?” There are those 
|'who feel the industry is making 
| a serious mistake in not stressing 
|the fact that these quickies are 
/more than counterbalanced by 
| major releases for the entire fam- 
ily. At the same time, it’s true that, 
with fewer top films being put out, 
theatres turn to sensationalist 
| “fillers” to round out their week- 
| in, week-out programs. 


Patron Saints 


Continued from page 1 











\(St. Bernardine of Siene) 
| journalism (St. Francis de Sales.) 
| Queried by Variety on the ab- 
;sence of a patron saint for mo- 
|tion pictures, one spokesman for 
|the National Catholic Welfare 
Council replied that those in pix 
|biz, if interested, have only to 


|choose an appropriate saint and) 


| petition the Pope through the 
Sacred Congregation of Rites. He 
added that he did not know if this 
, had ever been done, 


large audience. It's the era of “the | 


Samples: “Dragstrip Girl,” “Blood , 


and, 


(21) night frantically trying 
Danny Kaye's attention and get- 
ting it, indicating by his watch that 
the show was running into over- 
time. He got Kaye's attention, 
not his interest. The star had a 
lve audience; he knew it. they 


knew it, and he only relinquished | ° 


his hold on them when he retired, 
exhausted. At one point, as he 
cavorted by the onstage orchestra, 
Kaye called to the musicians, “Just 
dare me—and I'll run the whole 
thing past midnight.” He would 
have and could have without of- 
fending anyone. As it was, Kaye 
let the curtains close at 11:20 after 
having been on almost w thout in- 
terruption for an hour and 40 min- 
utes opening night. The audience 
thirstily drank in every note, every 
syllable, every gesture. 

This is Kaye's first live appear- 
ance in Los Angeles, and although 
his repertoire contains most of his 
now-classic material, it was done 
as fresh and sharp as a debut per- 
formance. There is undoubtedly a 
lesson, somewhere, for show busi- 
ness in the fact that Kaye's two- 
week stand has rolled up the big- 
gest advance in the history of the 
al fresco Greek. It must have 
something to do with an audience 
hunger for live entertainment, for 
{contact — direct — with the great 
performers, something that is not 
| satisfied, only whetted, by their 
appearance on the wide, wide 
|sereen, or at home in compatible 
| color. 
| Kaye's outing is essentially a 
‘very good, first-class vaudeville 
|show. He does audience participa- 
|}tion numbers that must date, at 
lcast in spirit, from his borscht 
circuit days; takeoffs on folk sing- 
|ers, Spanish dancers and impas- 
;sioned, but offkey male vocalists; 
{and some of his special material, 
“Anatole of Paris,’ “The Yogi of 
,Cooch - Behar,” etc. He does 
i“Dena,” and “Dry Bones,” and 
‘something he said might be the 
| title song of his new picture, “Me 
and the Colonel,” if that film had 
a title song. 

For those who have seen Kaye 
|in appearances elsewhere, perhaps 
it was too much of a good thing. 
But the vast reaches of the Greek 
Theatre were filled with people 
; who obviously were not so fortu- 
| nate and for them he could almost 
have started right in at the begin- 
ning and repeated the whole show 
without strenuous objection or 
serious depletion of the audience. 

Ordinarily when a star is pre- 
ceded by other acts the reason is 
that he does not wish to be on the 
whole time, or cannot be. Actual- 
ly, Kaye is on solo as long as or 
,longer that at least one previous 
“cne-man show” at the Greek 
itself. The forepart, which runs 
about 45 minutes, consists of three 
topnotch acts each taking ome-third 
the time. There are the high- 
stepping, fast-stepping Step Bros. 
| (two of whom do a dance turn with 
Kaye later); the chimp act of 
Eugene Detroy’s Marquis Family, 
sprinkling the standard gags with 
| topical comments about agents and 
| producers; and Senor Wences’ in- 
cumparable comedy ventriloquism. 
| There is not a lagging minute. 

Kaye is accompanied by his 
genial pianist, Sammy Prager, and 
| backed by a locally-recruited band 
conducted by New York's Jo Lom- 
burdi, who is not only capable but 
a remarkably goodnatured accom- 
plice to some of the star’s capers. 

Powe. 





Empire, Glasgow 
Glasgow, July 26. 


Terry Dene & His Dene-Aces | 
Sally | 
Logan, Jerry Harris, Earl & Elgar, | 
Les Dounos (2), Roy Rivers, Mc- | 


(4), Maple Leaf Four, 


Kinnon Sisters (2), Bobby Dowds 
House Orch, 





| 


put | George Sanders, 


| 


! 
} 


| 
| 


to get ing “Only You,” complete with ac- 


tions and mock gestures. 

Jerry Harris, zany mimic, regis- 
ters with realistic impressions of 
James Cagney 
Walter Brennan, etc., and garners 
extra-strong palming for travesty 
f Groucho Marx. Sally Logan 
teenage thrush, pleases in “Tulip 
from Amsterdam” and “Nevei 
Walk Alone.” 

Act meriting attention of book 
ers is Roy Rivers, a lad playing 


|concertinas and harmonicas while 
|balancing himself on unicycle; it 


| 
! 


| 
| 


opening terpers. 





has strong potential for tv. Ear) 
& Elgar are gaily-garbed musical 
clowns, but in too familia 
vein. Les Dounos (2) offer knock- 
about and comedy, and the twe 
McKinnon Sisters ‘are adequate 
Gord. 


Bolshoi Circus Accent’s 
On 19th Century but Gets 
Honorable Bow in Nippon 


Tokyo, July 22. 

Taken on its own terms, this unit 
of the Moscow State Bolshoi Circus 
is a marvel of gymnastic precision 
and anima! husbandry. But through 
an American's eyes, it lacks the 
oompah, glamor, magic and razzle- 
dazzle of an event that swells chil- 
dren and reduces adults. 

Working in a single ring, the 
Russos lead off with acrobats whe 
make musical sounds with bells 
and cymbals and build steadily 
through 180 minutes to their piece 
de resistance, Balentin Filitov's 
trained bears. All impresses, bu' 
a'l seems a throwback to the late 
19th century. The presentation is 
decadent, couched in pomp, frozen 
smiles and outmoded costumes. 

Of the 13 acts, the six Caucasiar 
ropewalkers registered the mos 
authentic responses. Balancinj 
four-high and tossing each othe) 
with abandon high on the rope, 
Rabadan Abakarov's troupe in 
native costumes has an ingratiat- 
ing folkloric quality. 

Most disappointing was the re 
nowned clown Konstantin Berman 
Dressed in a short-sleeved plai¢ 
shirt, a butterfly tie and putty 
nose, Berman's paces, which punc- 





50-member unit of Moscow State 
Bolshoi Circus, with Balentin Fili 
tov, Alverino, Konstantin Berman 
Valentin Demina, Provatorova. A\ 
Korakuen Ice Palace, Tokyo; $3.33 
top. 





tuated each act, couldn't get him 
a club date in Newark. His stag 
gering walk, pantomimicry of thé 
acts and trick chair bit failed even 
to spark the Japanese audience, 
which came wanting to believe 
Berman's press notices. 

Pilitov’s bears are remarkable. 
They maneuver scooters, bicycles 
and motorcycles around the ring 
and also stage a boxing match. But 
the showcasing was lacking in 
drama. Pacing was mechanical with 
the grinning Filitov feeding 
sugar squares to his charges after 
es#ch stunt. 

Alverino’s dogs, trained to an 
equally high pitch, also suffered 
from drab presentation. Alverino 
herself is a collector's item. A 
huge blonde woman gowned in 
turn-of-the century effects and car- 
rying a baten in her gloved hands, 
she was too formidable and stark 
a figure and offset the skill of her 
nimble dogs. 

The quintet of thinclads that 
worked the circular bar were amaz- 
ing in precision acrobats, weaving 
human patterns around the bar 
with dexterity that would honor an 
Olympic squad. And that was the 
trouble here, too. They seemed 
out of place in a circus. 

The other acts, including aerial 


Here's a layout with a noisy act. | artists, another acrobatic group, a 
Terry Dene, controversial young | comic team, a woman contortionist 


English rock 'n’ roll warbler, leads|and a brother and sister ballet 
his rhythm group in a medley of | team are all masters of their as- 


not always understandable tunes, 
and is frequently drowned by 
squeals of enthuiastic teenage kids. 


signments, most of which are bet- 
ter suited te vaudeville. 
Stage manager Nikolai Zibaro- 


Dene has an obvious appeal to| sky, an aloof hulk of a man, and 


youthful outfronters, backe 
disk hits and pemmnee in a film. 
He is current 


by his 


a woman counterpart guard the 
arena entranc> in attitudes of at- 


y making a stage |tention more becoming a master 


comeback following recent nerv-| and madame of a borscht house. 


ous breakdown. 
Shook Up,” “Personal 
i“Teenage Dream” and 


Scores with “All| The band, Russian-conducted but 
Charm,” 
“Golden | and lacked cireus brass. 


sounded _ shrill 


Japanese-staffed, 
Jen. 
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Dallas State Fair May Take Over 


Municipal Aud. 


Dallas, July 29. +4 


for Straight Shows 





Dallas may have two theatres for 
touring legit shows next fall. The 
State Fair of Texas, which operates 
the 4,100-seat Music Hall at Fair 
Park, has been negotiating with 
city officials to take over the 1,770- 
seat Municipal Auditorium as a 
legit showcase. That would enable 
the State Fair to book non-musicals 
into the more suitable smaller 
house. 

The move ties in with the re- 
vitalized swing the road has taken 
since the demise of the United 
Booking Office and the inception 
of Broadway Theatre Alliance, a 
subsidiary of Columbia Artists 
Management, Inc, BTA, utilizing 
concert booking methods, is send- 
ing shows to locations usually by- 
passed in recent years on regular 
tours. Another factor is the desire 
ef the Theatre Guild-American 
Theatre Society to open a sub- 
scription season here. 

TG-ATS had lined up 1,200 local 
subscribers during the 1948-49 sea- 
som for production at the Melba 
and Majestic Theatre. However, 
four shows had been promised dur- 
ing that semester and only three 
were delivered, necessitating a re- 
fund. Charles H. Meeker Jr., man- | 
aging director of the Music Hall, 
feels that unless the booking offices 
are certain of their shows they 
shouldn't commit themselves and 
that they should be required to put 
up a performance bond. 

Regarding the State Fair take- 
over of the auditorium, Meeker 
and City Manager Elgin E. Crull 
have prepared a contract, which is 
now awaiting legal clearance. The 
auditorium, which was opened in 
February, 1957, had been asking 
rentals of $350-$500 nightly, plus 
10-15° of the gross. However, the 
gross percentage would be waived 
for the State Fair and the rental | 
would be $350 a performance and 
$500 on two-performance days. 

At the end of the year, the books 
would be audited and any net 
profits divided equally between the 
city and the State Fair. The State 
Fair qualifies for this cooperative 
treatment since it’s a quasi-munici- 
pal venture, operating city prop- 
erty at Fair Park, and a non-profit 
operation. 


Staked Slice of B’way 
‘Swim in the Sea’ Profit 
For Tryout in Florida 


The Royal Poinciana Playhouse, 
Palm Beach, Fla., is in for 242% | 
of the potential net profits of the | 
forthcoming ‘Broadway production | 
of Jess Gregg’s “A Swim in the 
Sea.” That's the theatre's payoff 
for trying out the comedy-drama 
last April 28-May 3. 

The deal was worked out be- 
tween the Playhouse and producers 
Robert E. Griffith and Harold S. 
Prince, who have booked the play 
for a Sept. 30 opening at the Ly- 
ceum Theatre, N. Y. The percent- 
age cut is in consideration of the 
stock operation having footed the 
tryout cost. The agreement also 
called for the Playhouse to retain 
all income received from that pres- 
entation. 

Griffith and Prince, who had the 
play under option at the time of its 
Palm Beach outing, are the sole 
general partners of the upcoming 
Broadway production. which is 
capitalized at $100,000. Shirley 
Ayers, widow of scenic designer 
Lemuel Ayers, previously owne | 
the script, but turned it over to 
Griffith and Prince. She's to get} 
associate producer billing. 

Elliott Silverstein, who directed 

(Continued on page 124) 


Wash. Ballet Busy 


Washington, July 29. 

The Washington Ballet, young in 
years both for itself and its per- | 
sonnel, is clicking its heels over 
its first international engagement. | 

t dances in the Dominican Re- 
public in early September with 
Alicia Alonso and Igor Youske- 
vitch as its guest stars. The en- | 
Bazement is Sept. 4-6 in El Teatro 
Agua-Luz Angelita, Ciudad Tru- 
illo. 

This summer, the local group has 
danced in Carter Barron Amphi- 
theatre here and on the road in 
New York, Buffalo and Wheeling, | 
W.Va. 





{ 











‘tion setup is 
| shows. 


| “The Cold 


Guest Privileges 
Philadelphia, July 29. 

Arena stage should be called 
theatre-in-your-lap. That’s the 
opinion of Arthur Treacher, 
who starred last week in “Vis- 
it to a Small Planet” at the 
Theatre in the Park here. “I 
horsed it up frightfully last 
night,” said the  legit-film 
comedian, ‘and they loved it.” 

Referring to the theatre-in- 
the-round performance, the ac- 
tor commented, “You can get 
chummy with the front rows, 
run up and down the aisles 
and do everything but sell 
peanuts.” 


3-Theatre Hub 
Sees OK Season 


Boston, July 29. 
Although the Hub is now down 
to only three legit theatres, pros- 
pects for the 1958-59 season are 
fairly bright. As one notable indi- 








cation, the Theatre Guild subscrip- | 


committed for 10 


The Boston season starts Sept. 
2, Labor Day, with the Playwrights 
Co. tryout of “Howie” at the Wil- 
bur. A posthumous Eugene O'Neill 
drama, “A Touch of the Poet,” is 
due Sept. 15 at the Colonial. “The 
Pleasure of His Company” is set 
for a tryout starting Oct. 6 at the 
Wilbur and “Comes a Davy” is listed 
for Oct. 20 at the Colonial. “Flower 
Drum Song,” the Rodgers-Hammer- 
stein-Joseph Fields musical, arrives 
Nov. 3 for a tryout at the Shubert. 

Other tryout possibilities include 
“The Unsinkable Mrs. Brown,” 
Wind and the Warm” 
and an untitled Arthur Miller play. 
One of the scheduled touring pro- 
ductions is “Look Back in Anger,” 
which will be one of the TG sub- 
scription items 

The Colonial, now operated by 
the Jujumeyn Corp., with Saul 
Kaplan as house manager, is being 
renovated. Mike Kaplan is manag- 
ing the Wilbur and John Yorke is 
expected to be back as house man- 
ager of the Shubert. No longer 
available for legit are the Ply- 
mouth, Copley and Majestic Thea- 
tres and the Opera House. 





Cleve. Skeds 7 Shows 
Cleveland, July 29. 

Seven shows, including two try- 
outs, “The Warm Peninsula” with 
Julie Harris, and “The Night Cir- 
cus,” with Ben Gazzara, will feature 
the fall-winter season at the Hanna 
Theatre. 

Among the shows booked are 
“Romanoff and Juliet” with Peter 
Ustinov, Dec. 9: “Look Back in 
Anger,” Dec. 29: “Sunrise at 
Campobello” and “Two for the See- 
saw,” both with national com- 
panies; “Bells Are Ringing,” Feb. 


Y¥, and possibly the road company | 


of “My Lair Lady,” at an unspeci- 
fied date. 
The Hanna will 


present eight 


shows on subscription by the Thea- | 


tre Guild-American Theatre So- 
ciety. 


Remote Ancient Dramas 
Draw 52,000 Viewers 


Athens, July 22. 
The Epidavros Festival of An- 
cient Drama has had a successful 


year and now the Athens Festival 
looms for Aug. 1-Sept. 6 period. 

Epidavros had a record Tumber 
of spectators, realizing 52,000 ad- 
missions, a good mark taking into 
consideration the isolated geog- 
raphy where ancient theatre is lo- 
cated and the fact that audiences 
have to travel many miles to 
reach it. 

The National Theatre Co. will re- 
peat the Epidavros repertory at 
Herodus Atticus here with 23 per- 
formances of ancient drama and 
two comedies. Athens’ Festival, 





| however, also has concerts by the 


Wien Philharmonic Orch conducted 
by Dimitri Mitropoulos as well as 
other concerts. 


Will Do ‘Barefoot Boy’ 


On the Home Grounds 
Minneapolis, July 29. 
“Barefoot Boy With Cheek,” 
| produced on Broadway in 1947 by 
George Abbott, will be presented 
by the Univ. of Minnesota Theatre 
here next October. 

Max Shulman, who wrote thre 
book for the show, is a Gopher 
alumnus, and the locale is the Min- 
nesota campus. Sid Lippman, who 
composed the music, also is a Twin 
City native. 


See Peninsula 
Tour as Pattern 


St. Louis, July 29. 
The scheduled long pre-Broad- 
way tour of “The Warm Peninsu- 
la” may point the way toward a 





ured by Paul Beisman, manager of 
the American Theatre here and 
one of the top key-city represen- 
tatives in the Independent Booking 
Office. 

With Julie Harris as a boxoffice 
draw, plus the Theatre Guild- 
American Theatre Society sub- 
scription setup, “Peninsula” is a 
good prospect to do business on 
tour, Beisman thinks. “If it makes 
money, it will demonstrate that a 
good show can tour successfully 
without a Broadway reputation and 
|that a production can earn back 
|its investment before risking the 
New York verdict.” 

Manning Gurian, Miss Harris’ 
| producer-husband, has booked 
|“*Peninsula” for a long preliminary 
|tour, and will not take the show 
!to Broadway until next spring, with 
| plenty of time for doctoring. Since 
Miss Harris demonstrated her b.o 
draw in “I Am a Camera” and 
“The Lark,” she’s figured likely to 
repeat, provided the new play is 
satisfactory. That would enable 
Gurian to bring the production to 
Broadway already in the black. 

Beisman says that most of the 
road theatre managers will be 
watching the “Peninsula” tour 
closely, and that a number of the 
more alert and progressive Broad- 
way producers are also interested. 
“With few of the great stars of 
former years still willing to go on 
tour, we must develop new person- 
alities,” he says. “The young peo- 
ple today have never even heard 
of most of the established names.” 

Among the prospective bookings 
for his American Theatre this sea- 
son Beisman lists “My Fair Lady” 
or “Music Man” (in case “Lady” 
|remains in Chicago all season), 
“Bells Are Ringing,” “Li'l Abner,” 
“Two for the Seesaw,” the Old 
| Vie, the T. C. Jones show, “Sun- 
|rise at Campobello,” “Tunnel of 
| Love,” “Look Homeward, Angel,” 
|““Look Back in Anger,” “Roman- 
off and Juliet,” “Dark at the Top 
of the Stairs” and “Peninsula.” 


ED SCANLON PRO-TEM 








Ed Scanlon has been appointed 
| temporary business agent of the 
Assn. of Theatrical Press Agents & 
Managers. He'll fill the post until 
_ the union's next membership meet- 
ing in October, when a permanent 
successor to the late Joe Moss will 
be elected. 

Scanlon was named to the post 
| last week by the ATPAM board of 
governors. Moss, who died June 26, 
|had been elected business agent a 
| few weeks previously. In the in- 
terim since his death and the ap- 
pointment of Scanlon, the business 
agent’s chores were handled on 
a voluntary basis by different 
ATPAM members. 


Tams-Whitmark Booking 
‘Oh Captain’ for Stock 


“Oh Captain,” which ended a 
24-week Broadway run last July 19, 
is being hustled into circulation 
as a stock vehicle. Tams-Witmark, 
which is licensing the tuner for 
summer theatre production, has al- 
ready set deals for presentation at 
two tents early in September. 





The musical is slated by Ben! 


Segal to play the Oakdale Music 
| Theatre, Wallingford, Conn.,. and 
|}the Warwick (R.I.) Music Theatre 
|the weeks of Sept. 1 and Sept. 8, 


} respectively. 


salvation of the road. That's fig- | 


BIZ AGENT OF ATPAM. 


TIP Stock Sale Hits 3006 Mark; 


| 
| 


Picked 6 Hits 


in 7 Shows Backed 





How Can It Miss? 


| 
A would-be producer with a 
| blue-sky approach about a new 
play, telephoned a well-known 
angel about investing in the 
| project. “Can I read the 
| script?” inquired the oft-stung 
| money man. 
“T haven't any copies yet,” 
| replied the young promoter, 
adding optimistically, “but 
Anne Meyerson has agreed to 
| mimeograph it.” 








Producers-Grips 
Tn Brief Stymie 


Contract negotiations between 
the League of N.Y. Theatres and 
the stagehands union started last 
week after a temporary stymie. 
The grips refused to discuss the 
terms of a new pact when informed 
that the League had brought in a 
special negotiator for the purpose. 

The stagehands, members of the 
Theatrical Protective Union No. 1, 
the New York local of IATSE, de- 
manded that confabs be conducted 
with a League committee. The or- 
ganization of producers and thea- 
{tres owners acquiesced, but re- 
served the right to have the special 
negotiator, attorney 
O'Connell, present 

A sidelight to the situation is 
that the union does not operate 
interstate and therefore is subject 
only to New York laws and not 
Taft-Hartley regulations. This 
means the union was not required 
to negotiate with O'Connell as an 
individual representative of the 
League. It's figured a major fac- 
tor behind the union's desire to 
negotiaie with a committee is that 
since the same members don't al- 
ways show up at meetings there’s a 
better chance of obtaining conces- 
sions, 

The two groups continue pala- 
vers this week. 


ALL-AMERICAN CAST 
FOR WEST END ‘STORY’ 


London, July 29. 
An all-American cast is to be 
used for the upcoming London pro- 
duction of “West Side Story,’ 
which Robert E. Griffith & Harold 
S. Prince will present in associa- 
tion with H. M. Tennent. British 


at discussions. 


Actors Equity has given its okay. | 


About half the cast will be 
chosen from the existing Broadway 
company, and rehearsals are due 
to start in New York on Sept. 1. 
The musical may be presented in 
Brussels and Paris before the West 
End. 

Also in association with Ten- 
End edition of “Two for the See- 
saw,” but production plans have 
not yet been completed. 


St. Loo Cabaret-Theatre 
| To Move, Skeds Tryouts 


St. Louis, July 29. 

A series of preems is scheduled 
by the Crystal Palace, a local caba- 
ret-theatre, when it reopens next 
|falt at a new location. Produc- 
tions planned by the Equity opera- 
tion, which has shuttered for the 
summer, will be split between new 
American plays and European 
works previously unproduced in 
the U. S. 





| 


option is an untitled entry by 
Chandler Brossard, editor of Look 
mag Others include “Rolf,” by 
German playwright Gert Weyman; 
“Friend of the Family,” by Peter 
Stone, and“ The Secret Concubine,” 
by Aldyth Morris. The Morris play 
was previously tested in Septem- 
ber, 1956, at the Murray Theatre, 
Princeton, N. J. Negotiations are 
also under way with the Soviet 
Embassy for a new Russian play. 

The Crystal is booked by a syn- 
dicate of local businessmen. Fred 
and Jay Landesman and Theodore 
J. Flicker are producers at the 
spot, with Flicker doubling as 
jartistie director. 


Daniel F., 


nents, Prince is preparing a West | 


Among the plays already under | 


+ Theatrical Interests Plan, Inc., a 


jlegit investment-production firm, 
has raised approximately $300,000 
thus far in stock sales. That fig- 
ure, based on a May 17 audit (and 
allowing for subsequent sales), rep- 
resents about 30° of the organ- 
| ization’s proposed $894,401.50 capi- 
| talization. 

| The firm’s financial position as 
lof the audit reflected a net capital 
lof $210,114.18. That represented 
| income from stock sales, less of- 
|fering expenses and operational 
deficit. The offering expenses in- 
cluded $2,707.66 for the period 
|\from July 1, 1956, to June 30, 
1957, and $22,129.39 for the peri- 
}od from July 1, 1957, to last May 
117. 

The deficit on operations totaled 
$27,300.27. That involved a $33.68 
profit for the -one-and-a-half-month 
period from April 12, 1956, to the 
following June 30, a $3,233.39 defi- 
| cit for the period from July 1, 1956, 
to June 30, 1957, and a $24,100.56 
deficit for the period from July 
1, "57-May 17, ‘58. 

TIP’s activities, as of May 17, in- 
cluded investments in seven shows, 
six of which are hits and running 
on Broadway. Actually, one of the 
six, “Jamaica,” is currently laving 
off until Aug. 11. The other five 
payoff entries are “Look Home- 
ward, Angel,” “Dark at the Top 
of the Stairs,” “Music Man,” “Two 
for the Seesaw” and “Sunrise at 
Campobello.” The flop was “Sum- 
mer of the 17th Doil.” 

The total invested in the seven 
shows by TIP as a limited partner 
was $36,200. Since six of the sev- 
en have clicked, the organization 
is sure to earn a profit on its over- 
all investment, of which $29.025 
had been returned as of the May 
17 accounting. 

However, TIP may not be as for- 
tunate in a deal negotiated with 
Kermit Bloomgarden for a 20°; 
managerial interest in “Look 
Homeward, Angel,” in addition to 
the firm’s 4°) limited partnership 
interest in the production TIP 
purchased its 20° managerial 
stake in the presentation for $106,- 
609.67, of which it still has to pay 
a $31,609.67 balance next Aug. 5. 

When TIP bought its managerial 
interest in “Angel” the show was 
a steady sellout. However, once 
the summer slump hit Broadway, 


following the exodous of most of , 


| ‘Continued on page 122) 





Pittsburgh Light Opera 
Pluvially Disastrou:' 
Try Admission Slash 


| Pittsburgh, July 29 
In an effort to salvage something 
}on the wind-up of its most disas- 

trous season, Civic Light Opera 
,Assn. has slashed general admis- 
|}sion prices from $1.10 to 55¢ on 
Tuesday and Wednesday nights for 
|remaining shows. Reduction went 
j}into effect last week with “Can- 
/Can” and continues through cur- 
lrent “On the Town” and next 
| week's finale, “Starlight Revue,” 
| starring Gordon MacRae and the 
| Weire Brothers. 

Al fresco venture, in its 13th 
year at Pitt Stadium, has been 
| practically clubbed to death this 
|summer and will go disastrously 
|in the hole. Only “Oklahoma” 
| starring Dorothy Collins came 
close to an even break; all the 
jothers have been heavy losers. 
| Seven performances have been 
rained out altogether, and on least 
21 nights the weather forecast was 
‘for cold and showers, which killed 
business. Only eight performances 
|so far have been presented under 
ideal weather conditions. 


Cash Prizes in Italo Legit 


Rome, July 22 

“Quality” cash prizes of $12,000 
,each have been awarded to the 
|legit companies led by Vittorio 
Gassmann and Giorgio Albertazzi, 
|for their work during the 1957.58 
theatrical season in Italy 

Awards are a form of govern- 
ment aid set up by the current 
Itgit legislation. 
} Many other cash awards went 
'to other companies, some actors, 
,authors ($1,500), and a director, 
Guido Salvini (also $1,500), uncer 
ithe “quality” aid setup 
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Legit Bits 


Dino Narizano is playing the 
role of Cliff Lewis in “Look Back 
in Anger,” at the Golden Theatre, 
N.Y. The actor, who recently suc- 
cceded Alan Bates in the part, was 
erroneously referred to by the 
name of the character in a Legit 
Fellowup review in last week's 
issue. 

Lyle Talbot and Ann B. Davis, 
costarring in “The Matchmaker” 
ai the Avondale Playhouse, In- 
dianapolis, broke the house record 
with a gross of $13,198.50 for six 
performances at a $2.50 top for 
the week ended July 5. They were 
in the same play the last two 
weeks at the Hinsdale Summer 
Tueatre, Ch'cago. 

Julie Hayden, recently widowed | 
by the death of veteran critic 
George Jean Nathan, recently paid 
cft a $397 judgement obtained by 
the State Tax Commission in No- 
vember, 1935. 

Burgess Meredith, currently 
touring the strawhats in “The Re- 
markable Mr. Pennypacker,” is 
being sought by the Theatre Guild 
for a subscription tour in the com- 
edy, provided he can postpone a 
commitment to star in a produc- 
tion ef Pirandello’s “Enrico IV.’ 

Carl Fisher, general manager for 
producers Robert E. Griffith and 
Harold S. Princes, returned yester- 
day (Tues.) with his actress-wife 
Peggy Cass from a European vaca- 


tion. 
Frank Maxwell, first vice-presi- 
dent of Actors Equity, planed 


Monday (23) to the Coast to make 
his film debut in Dore Schary’s 
production of “Miss Lonelyhearts.” 

Dennis Brown has_ succeeded 
Richard Fanchot as stage manager 
of the off-Broadway production of 
“The Crucible.” 

Dave and Lois Berman, she's as- 
sistant to literary agent Leah Salis- 
bury and he’s a Young & Rubicam 
tv producer-director, are back in 
New York after five weeks in Eu- 
rope. 

“The Geranium Hat,” a comedy 
by Bernard Evslin, has been op- 
tioned for off-Broadway production 
next fall by Saul Gottlieb, a tv pro- 
ducer from New Orleans. 

William Gibson, author of “Two 
for the Seesaw,” has turned down 
a flock of Hollywood scripting 
offers in favor of completing the 
dramatization of this tv play, “The 
Miracle Worker,” which Fred Coe 
plans producing on Broadway. In- 
cidentally, the film rights to “See- 
saw” have been purchased by Sev: 
en Arts Productions for $690.000, 
plus 10°) of the gross over $3,500,- 
000. The pie will be released by 
United Artists. 

Kenneth Kakos, 12-year-old ap- 
earing in “Sunrise at Campo- 
ello” at the Cort Theatre, N. Y., 
is editing, publishing and distribut- 
ing Cort Gossip, a mimeographed 
weekly newspaper about members 
of the cast. 

Lenore Tobin, theatre party 
agent and publisher of Stubs, the 
seating guide for theatres, has re- 
turned to New York with her hus- 
band, Meyer Schattner, from a six- 
week European trip. Incidentally, 
Linda McAdams, Miss Tobin's ex- 
ecutive secretary, has become en- 
gaged to Mark H. Stratton Jr., a 
New Jerseyite. 

Everett King, who had been 
engaged for a smaller role in the 
show, took over the lead, Sakini, 
in “Teahouse of the August Moon” 
last week at the Hampton Beach 
(N.H.) Playhouse. He subbed for 
Sydney Kaye, who was unable to 
go on because of illness. King is 
the nephew of Frederick C. Schang, 
of Columbia Artists Management. 

Diana Goldberg will appear in 
the forthcoming Yiddish-American 
musical, “Nice People.” 

Peter Davis, general manager for 
the Theatre Guild, will ditto in 
that capacity on the William B. 
Duff-Tom H. Sand production of 
“Enrico IV.” He’s currently on va- 
cation, 

The New York preem of Sean 
O’Casey’s ‘“Cockadoodle Dandy” is 
slated for late October by Paul 
Shyre and Howard Gottfried, who 
plan presenting it off-Broadway. 

A new untitled revue, with 
sketches and lyrics by Ira Wallach 
and music by David Baker, is 
scheduled for Broadway production 
by Michael Ross, who'll also direct. 

“Jackknife,” by Rock Anthony, is 
slated to preem Sept. 9 at the 
Royal Playhouse, N. Y., under the 
production auspices of Sylvan The- 
atre Productions, formed by An- 
thony and his wife. Bill Butler 
and William Pitkin have been set 
as director and scenic designer, re- 
spectively. 

An off-Broadway presentation by 
the Unicorn Co., a new producing 
firm, of “The Young Provincials.” 
a new drama by Ben Levinson, is 
slated to open Sept. 8 at the Crick- 
et Theatre. 

F. Curtis Canfield, dean of the! 
Yale Drama School and 19 of the} 
school’s students, planed overseas 





last week to participate in the In- 
ternational Festival of University 
Theatres in Brussels with a one- 
performance presentation Aug. 1 
of Archibald MacLeish’s “J. B.,” | 
first presented at the school last 
April 22. The group, which will; 
also tour U. S. army bases in Ger- | 
many and France with a production 
of “Out of the Frying Pan,” will 
repeat the MacLeish play Sept. 
9-14 at the American Theatre in 
the Brussels World's Fair. 

“The Liars,” a comedy by Wal- 
ter Beakel, has been announced for 
fall production off-Broadway by 
Irvin Arthur, with comedian Irwin 
Corey in a leading role. 

Saint Subber has renewed his 
option on Andre Roussin’s French 
comedy, “The Ostrich and His 
Eggs” for Broadway production. 
The producer, who's held the 
rights to the play for several years, | 
has thus far, been unable to get 
a suitable adaptation. The play, 
produced in Paris under the title, 
“Les Oeufs de L’Autruche,” was 
presented in London as “Hippo 
Dancing,” with Robert Morley 
heading the cast. Morley also 
adapted the British version. 

“Jefferson Selleck,” which Jo- 
seph L. Mankiewicz is adapting 
from the Carl Jonas novel, is 
planned for Broadway production 
later this season by Figaro, Inc., 
which Mankiewicz heads. 
is also seeking a co-sponsor. 

“Poker Game,” an adaptat.on by 
George Panetta of his book, “We 
Ride a White Donkey,” is planned 
for production by Norman Forman. 

The Jones Beach ‘L.I.) Marine 
Theatre production of “Song oi 
Norway” will be limited to this 
summer only, ending Sept. 1. 

Gore Vidal’s “Fire to the Sea” 
is scheduled for Broadway produc- 
tion next December by Stanley 
Chase. 

Jule Styne and Stephen Sond- 
heim -will write the songs for 
“Gypsy,” which David Merrick and 
Leland Hayward plan presenting 
on Broadway next spring. 

Warner LeRoy has added Peter 
Stone’s “The Barricade” to his pro- 
duction schedule. 

Columbia Pictures, which owns 
“One for the Dame,” the comedy- 
drama by Harry Essex and Lester 
Samuels, will assist in financing a) 
Broadway presentation of the, 
property by Richard W. Krakeur. 
The agreement between the film 
company and Krakeur stipulates 
that the production open on Broad- 
way prior to next Feb. 1. 

Costume designer Virginia Vol- 
land is planning to make her man- 
agerial debut with “Mother's Day,” 
a comedy by Allen Vincent and 
Victoria Morgan. 

Mrs. Gilda Dahlberg is contem- 
plating a London production next 
spring of “Abracadabra,” which 
was co-authored several years ago 
by comedienne Hermione Gingold 
and Mel Dinelli. It’s figured likely 
that Miss Gingold would appear 
in the production. 

The film rights to “West Side 
Story” have been purchased by 
Seven Arts Productions for $350,-| 
000, plus 10% of the world gross} 
after production expenses have 
been recouped. The film will be 
made in 1960. 

Edith Head, in charge of design 
for Paramount Studios since 1938, 
will do the costumes for “The 
Pleasure of His Company.” 

“Everyday, Everywhere,” by 
Richard Reich, is announced for 
off-Broadway production in the fall 
by Jack Plotkin. The same author's 
“The Tin Cup” is already sched-| 
uled for Broadway presentation by 
Hall Shelton. 

Jan Leighton will have a prin- 
cipal role in Agatha Christie's 
“The Spider’s Web” at the Hins- 
dale (Ill.) Playhouse for two weeks | 
beginning Monday (4). Film-legit 
actress Jan Sterling, who owns the} 
rights to the London meller and 
will star in the tryout, has tenta- 
tive plans to present it on Broad- 
way in the fall. 

William Haines is general mana- 
ger of Lucille Lortel’s White Barn 
Theatre, Westport, Conn. 

Frank O’Connor, whose “Guests 
of the Nation” has had a favorable 
off-Broadway reception at the The-| 
atre Marquee, N. Y., has given! 
producers Paul E. Davis and Neil 
McKenzie another of his plays, “In 
the Train.” 

Edward Choate will be business 
manager of “Drink to Me Omy,”| 
with Bert Wood as stage manager 
John Allen assistant and Carl 
Sawyer the assistant to producers 
George Ross and John Lloyd. 

Ellen P. Green, ownex of Green's | 
Theatre Ticket Service, N. can 
is on a vacation cruise to South 
Africa. : | 

Irvin Arthur has optioned “The 
Liars,” a comedy by Walter Bea-! 
kel, for off-Broadway production 
next fall. 

Howard Rodman will teach a 
playwriting and tv scripting course! 


The firm , 


| vendi of big business. 


wife, 
| party given for an aircraft manu-| 


| Karen 


this summer at the Seven Arts 
Center, N. Y. 

Ron Fletcher is dancer-choreog- 
rapher at the Fine Arts Summer 
Festival at the Univ. of Utah. 

Harold Stone, general stage 
manager of “Look Back in Anger,” 
is directing the silo-touring pack- 
age of J. B. Priestley’s “An Inspec- 
tor Calls,” starring Cedric Hard- 
wicke, 

Joseph Papp has raised enough 
capital to continue his season of 
free Shakespeare performances in 
Central Park, N.Y. 
“Othello” will play through July 
26, to be followed Aug. 6 by 
“Twelfth Night.” = 

Hilda Simms wif star in a Negro 
and white editiém of “Streetcar 
Named Desire,” to be presented 
off-Broadway next fall by Terry 
Carter and Harvey Garrick, with 


The current | 


archivists 


James Garrow, 
issue and six years later the same 
his age at 83, making the July 2, 
staried an investigation. 

Variety Glasgow correspondent 
|wire service and widely 
| year and the 1958 obit is correct. 
only die once!” 


Inside Stuff—Legit 


Sam S'ark, of Laguna Beach, Calif., one of the foremost theatre 
and author of a comprehensive tome on 
(From A to Z),” is an eagle-eye VARIETY reader, so when he spotted 
“about 80,” having “died” in the March 12, 1952, 


“The Theatre 


James Garrow, now officially giving 
1958 obit columns of this paper, it 


Gordon Irving clarifies it, “James 


Garrow’s death in 1952 was a Mark Twain. It was picked up by the 
disseminated. 


He only actually died this 
Please explain that even Scotsmen 





SHUBERTS-LEAGUE T0 
PATCH UP THAT ROW? 





Eli Rill slated to direct. 


George Batson, author of ‘“‘House 
on the Rocks,” in which Tallulah 


cuit, has written a new play,| 
“Brook Hollow,” to be produced in 
Englard in August with Peter Hoar | 
directing. | 

Margaret Truman will star in| 
“Autumn Crocus,” opening Sept. 
16 at Drury Lane Theatre, Ever- 
green Park, IIL 

Gertrude Applebaum, casting di- 
rector for the Katherine Cornell- 
Guthrie McClintic office, left last 
Saturday (26) for a seven-week 
trip to the Scandinavian countries, 
Russia and London. 





Stock Review 











Vae Third Best Sport 
Dennis, Mass., July 22. 
Charles Mooney production of three-act 
comedy by Eleanor and Leo Bayer. Stars 
Celesie Holm; features Andrew Duggen. 
Directed by Michael Howard; settings, | 
Herbert Senn. At Cape Playhouse, Dennis, | 
| 
| 





Mass., July 21, ’58; $3.85 top. 

. James Karen | 
Russell Gaige | 

Andrew Duggan 
Milo Boulton 
Celeste Holm 

..Tony Kraber 
Sally Gracie 

Douglas McLean 


Chuck Robbins 
John Wagner 
Douglas Sayre 
Arthur Underhill 
Helen Sayre 

Dr. Jonas Lockwood 


Marge Robbins 
Little Man 

Amy Underhill 
Myra McHenry 
Spencer McHenry 


; Irene Cowan | 


Joseph Boland | 





The husband-and-wife team of | 
Eleanor and Leo Bayer has come | 
up with a satirical comedy, “Third | 
Best Sport,” that has possibilities | 
but is at present hindered by a 
somewhat thin story line and a sec-| 
ond act that goes nowhere. 

“Third Best Sport” was pre-| 
miered at the Margo Jones Thea- | 
ter in Dallas in 1956. Since then, | 
it has undergone considerable re-| 
vision and obviously needs a good | 
deal more. Set at a manufacturers’ | 
convention in Palm Beach, the} 
comedy is a satire on the “team” | 
spirit and conformity of big busi- 
ness organizations. } 


J. J. Shubert may be on the 
verge of ending his four-year break 


| with the League of N. Y. Theatres. 
Bankhead is touring the silo cir-|The appearance last week of his | 


son, John Shubert, as an observer 
at the opening of contract negoti- 
ations between the League and the 


| Assn. of Theatrical Press Agents | 


& Managers indicated the possi- 
bility of such a move. 

J. J. resigned from the organi- 
zation of producers and theatre 
operators in 1954 when his demand 
that Milton Weir be dropped as 
League attorney was refused. Weir, 
who's still. associated with 
League, is ill and another attorney, 
Danie! F. O'Connell, has been 
brought in to assist him. 

The ATPAM-League negotiations 


are for a new contract to replace | 


the present three-year agreement, 
which expires Aug. 31. The union’s 
present pact with the Shuberts, 
which was 
also terminates Aug. 
a one-year period. 


Seek $80,000 Bankroll 


For B’way ‘Quare Fellow’ 


The prior sale of the film rights 


31. lt covers 





Jane Hoffman |to “The Quare Fellow” may have | 


virtually scratched picture income 
as a potential source of revenue 
for the proposed Broadway pro- 
duction of the play. However, if 
the presentation materializes and 
plays at least 21 consecutive per- 
formances, it will then be entitled 
to a 4°o share of the proceeds from 
the distribution in English-speak- 


ing countries of any pic based on} 


the play. 

The 4° would be the equivalent 
of a 40° slice of a 10% distribu- 
tion cut due Irish playwright Bren- 


dan Behan, author of the comedy- | 


drama. The contemplated Broad- 
way presentation, planned as a 
joint venture by Banner and Circle 
Productions, is budgeted at $80,- 


the | 


negotiated separately, | 


Nixon Postscript: 
Bands, Univ. Legit 
For Latin Studes 


Washington, July 29. 

| The way to Latin America’s 
| heart may be a jazz band or a uni- 
versity dramatic group. 

The State Dept. is trying both 
on for size. It has dispatched the 
Catholic U. dramatic team of 30 
to do the Latin college circuit in 
14 countries and will soon send 
Woody Herman and his 18-piece 
jazz band to provide both free 
and pay shows. 

The striped-pants boys don’t ad- 
mit it but the new cvencentration 
of culture south of the border 
| stems from Vice-President Nixon's 
ill-fated and much-spatted trinv. 
Nixon came back urging Uncle 
Sam to work harder with college 
students. The State Dept. had al- 
ready been experimenting with two 
pilot student player tours, the U. 
of Minnesota to Brazil only; Wayne 
U. to India. 

So successful was the response 
that State dipped deep into the 
| President's Special International 
| Program for Cultural Presentations 
funds and sent out the Catholic U. 
| team for a 12-week tour presenting 
|“Song of Bernadette” and three 
shorter one-act American plays. 

Herman leaves the last of July. 

Next bon voyager will be the Gold- 
en Gate Quartet of San Francisco 
which this fall will start a 25-week 
tour of the Near and Far East, 
| from Greece to Japan. 
Federal funds don't pay all the 
| way, but they insure professionals 
like Herman and the GG quartet 
the difference between the trip's 
cost and the commercial take. 


| 
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TIP Stock Sale 





The play asks a couple of timely | 000, with provision for 20% over- | ===> Comtinued from page 171 Sas 
questions: should a large corpora-| call. April 1 of next year has been|the original cast principals, busi- 


jtion run the lives not only of its 


executives but the executives’ 
wives as well? Should the wives 
be treated also as members of “the 
team” and told what to wear, eat, 
say, and when to make love? In 
short, just how far should confor- 
mity go? | 

The answer to these queries is 


set as the deadline on raising the 
full capitalization. 

Thus far, the only deals set in- 
volving a percentage of the weekly 


tor Jose Quintero, the latter also 
being involved in the managerial 
end as a member of Circle Produc- 
tions. Quintero is to get 3% of 


ness dropped about 50°%. 

| As a producing partner in 
| “Angel,” TIP shares tn all distribu- 
| tions made after May 5, according 


| gross cover the author, and direc-|to the supplementary prospectus. 


|That presumably means that the 
| outfit did not share in the total 
| $59,500 profit distributed as of 
jlast May 3. Besides its legit in- 


personified in a non-conformist | the gross, while Behan will receive | vestments and production share of 
wife who retains her individuality;the Dramatists Guild’s basic mini- | “Angel,” TIP has also acquired 


throughout the play and seems 
unable to adopt the somewhat 
phony standards and modus vi- 
She refuses 
to play bridge and canasta with 
the other company wives, insults a 
good customer and his unpleasant 
makes a hash of a cocktail 


facturer, and proves to be the or- 
ganizational sore thumb. 

Celeste Holm is frequently amus- 
ing in this key role, but her 
portrayal hasn't really jelled as| 
yet. In her romantic scenes with | 
the husband, she is attractive and 
convincing. But in the cocktail) 
party sequence and in another | 
scene in which she is supposed to} 
be slightly inebriated, she is too} 
close to caricature to be effective. | 

Andrew Duggan is forceful and| 
likable as the husband, Russell 
Gaige is comically conformity- 
minded and unsmiling as the cor- 
poration president, Sally Gracie | 
does a good bit as the ideal com- 
pany wife who is “hep” to the} 
jargon of_big business, and James | 
gets a good share of| 
laughs as a serious-minded disciple | 
of teamwork and togetherness. | 

“Third Best Sport” as one of the} 
characters remarks, “Next to sex| 
and baseball, conventions are the| 
third best sport’) has enough time- 
liness and enough laughs to make 
it a promising vehicle. But the} 
Bayers need to do a good deal of | 
work yet in order to convey all) 
the satire and laugh possibilities. | 

Dias. | 


} 
| 
| 
| 
} 





mum of 5% of the first $5,000 
gross, 742% of the next $2,000 and 
10° of the balance. 


Myron Weinberg, repping Ban- 
ner, and Theodore Mann, repping 
Circle, are general partners of the 
venture. The play was presented 
in London in 1956. 


British Shows 


(Figures denote opening dates) 


Pm LONDON 

+ Quetle Folie, Wint. Gard. (6-28-58). 

Any Other Biz, Westminster “los 

As You Like it, Open Air (7-14-58). 

At Drop ot Hat, Fortune (1-24-57: 

Breath of Spring, Cambridge (3-26-58). 

Soy Friend, Wyndham‘s (12-1-53), 

Double Cross, Duchess (7-7-58). 

Duel of Angeis, Apollo (4-24-58). 

Expresso Bongo, Saville (4-23-58). 

Five Finger Exercise, Comedy (7-16-58), 

Flowering Cherry, Haymarket (11-21-57). 

For Adults Only, Strand (6-25-58), 

Irma La Douce, Lyric (7-17-58). 

Joshua Tree, Duke of Yorks (7-09-58). 

Living for Pleasure, Garrick (7-10-58), 

Mousetrap, Ambassadors (11-25-52). 

My Fair Lady, Drury Lane (4-30-58). 

ee - 7 Shodewte Arts (7-18-58). 
n @ Book, Criteri -2- 

Party, New (5-28-58). —— 

Plaisirs De Paris, Wales (4-20-57). 

Private Prosecutor, Royal Court (7-21-58) 

Rape of Belt, Picadilly (12-12-57) : 

Roar Like a Dove, Phoenix (9-25-57), 

Salad Days, Vaudeville (8-5-54) 

Simple Spyman, Whitehall (3-19-58). 

Speaking of Murder, St. Mart. (6-4-58), 

Three Way Switch, Aldwych (7-8-58), 

Trial Mary Dugan, Savoy (7-2-58). 

Tunnel of Love, Majesty's (12-3-57). 

Variation on Theme, Globe (5-8-58). 

Where's Charley, Palace (2-20-58) 

You Can Have Body, Vic. Pal. (6-2-58). 
SCHEDULED OPENINGS 

Dear Augustine, Royal Ct. (7-28-58), 

Merry Widow, Coliseum (7-31-58), 

CLOSED LAST WEEK 
Bells Ringing, Coliseum (11-14-57), 
Touch of Sun, Princes (1-31-58), 





\from Bloomgarden the option to 
| co-produce with him, or invest in, 
|a musical based on George Camp- 
|bell’s novel, “Cry for Happy.” 
| TIP’s sole obligation in the 
Cry” deal involves advancing up 
to $9,000 pre-production expenses. 
| As of the May 17 audit, TIP’s ad- 
| vances on this property totaled 
| $3,000. The organization has alse 
| acquired the legit rights to Honor 
Tracy’s novel, “The Straight and 
Narrow Path.” It has thus far paid 
$2,500 to option the property for 
36 months from May 31, 1957 and 
;may pay another $1,500 in install- 
ments to extend its rights. 

The firm’s three original stock- 
holders, who are also TIP officers, 
each hold a 10.1% interest in the 
outstanding capital stock for an 
individual investment of $3,181. 
The trio are Theodore H. Ritter, 
president and director; John Ger- 
stad, vice president, secretary and 
director, and Dennis K. McDonald, 
veepee, treasurer and director. 

The three officers of the organ- 
ization waived salaries until 
Dec. 31, 1958. Since then, hows 
ever, TIP’s board of directors aue 
thorized the payment of $125 week- 
ly to each of the officers. The 
payments are to be credited against 
future compensation to them, 
which will be based on the finane 
cial status of TIP. 





Legit pressagent Joe Lustig is 
out of the hospital following a leg 
operation and is getting aroun 





with the aid of a cane. 
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Warren Tribune Chronicle: 


Genevieve Gels Ovation In Stage 
Debut As ‘Can-Can’ Attracts 2,500 | 


Genevieve Makes Star’s Debut 
In Kenley’s Lively “Can-Can”% 


















comedy star may soon be up in 
’ The Cleveland Press: 


last night is any criterion for ° *s 
last sto come. ; Parisienne Genevieve 
Cute and charming Genevieve, . ‘ ’ 
of Jack Paar’s TV show, made her Puts Kick Into Can-Can 
niti st this " a 
aco _ eReereter's soley . WARREN—A new star was Take a Cole Porter musical, 
French musical “Can-Can,” last RES born last night when Genevieve, Wag add prety dancing girls, spice 
night in the Ww. D. Packard Music & exciting French girl from jack Ba with rich humor and top this 
Hall af 34 i —- ae show, hag off with 4 charming French 
. : , or first stage appearance ' the faEy chanteuse. Genevieve: the result 
Wins Audience® Heart A gay musical “Can-Can.” is the Kenley players superla- 





Cleveland Plain Dealer: 
































A sell-out audience of more than L She drew one encore from the tive “Can-Can. ° 

2,500 persons enthusiastically ré- capacity audience at Packard Genevieve, the pretty Paris- Genevieve Shows She 

ceived 2 the superb production. —— Hall and 4 real ovation porn star of the Jack Paar TV 

Genevieve, the Paris-born chan- at the curtain ca’. show, made her first stage ap- 6 ? 

teuse, stars /n the role © A fine, full voice and telling pearance Tuesday night In the Surely Can Can-Can 

“pistache.” She wins the audience’s gestures, 4S well as some lively opening performance of “Can- WARREN, O July = 

heart as soon as she steps on the mugging. made the beautiful Can.” The result was 4 new Paris - born Genevieve o 

stage and her enchanting perform- Paris-born Genevieve perfect stage star. Jack Paar's “Tonight” TV 

ance was a magnificant stage debut. for the part of Pistache, the An overflowing audience of show made an impressive 

Not only is Genevieve talented charming boss of a mMontmarte some 2,900 were on hand at ‘ ‘ the Pxente 

both as an actress and singer, but jJaundry-cafe in Kenley Players’ Packard Music Hall in Warren ¥ 

her genuine qualities are refresh- new production. : for her debut and producer 

ing and this permeates across the producer John Kenley said John Kenley reported that ‘seats tonight 

footlights. You can't help liking the show was sold out for its for “Can-Can” are sold out for Hall here 

the pert Parisian whose charms are run, through Sunday. the musical’s run. through Sun- Genevieve, the TV person- 

destined to please Broadway auc- Genevieve’s rendition of “I day. Kenley indicated_ there is ality with the unusual hair- 

jences in the not-to-distant future. Love Paris” in the second act a _ possibility the Genevieve cut. appears as “Pistache,” 
brought @ tumult of applause show may schedule a road tour. operator of a Paris dance 
which led musical director Her rendition of “I Love hall who campaigned to make 
Michael Kuttner to urge the re- paris” in the second act prought can-can an acceptable form 
juctant Genevieve into an a tumult of applause which led of entertainment She is 
encore. musical director Michael Kutt- charming, and she deftly ex- 









ecutes her lines and pro- 
ficiently sings her songs with 
a true French flavor. 


ner to urge the, somewhat re- 
Juctant Genevieve into an 










e. 
The star's true French accent 
and gestures added immeasur- 
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GENEVIEVE 


_, . For the most thrilling week 


we have ever experienced 


of ‘Star Stock” 









in our many years 






The 20,000 people who cheered 


you during your 7 performances 


here are still cheering 


k, GENEVIEVE! 














come bac 












for permitting us to have 


Thank you, ACTOR ‘ - a - ’ ’ = Le 
174. $' EQUITY, : “ 


CENEVIEVE! 
Thank you, JACK 
7 PAAR, 
44 4 5 help in establishing penn Cm 


the fastest rising star in years 


—and Thank you, BARRON POLAN, 
Pers for allowing GENEVIEVE to ploy 


another week of “Can-Can™ | 
| : | , Se 
beginning September 2nd, fiediet ell 


the thousands 
turned away: a taaised 
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Silos So-So; But Tables’ 126, Hub; 
Sullavan-Cotten $14,400, Falmouth 


Business on the summer stock 
circuit continues to be generally 
disappointing this year. 


factor at the outdoor operations 
and tents, but is apparently a 
negligible element at the hardtop 
houses. i 

The general business recession 
is figured at least partly respon- 
sible, as indicated by the number 
of patrons buying lower - price 
seats. Also, producers at resort 
areas report that hotel bookings 
and local store sales are running a 
bit below bu'lish levels of previous 
years. 

Estimates for Last Week 

Parenthetical designations for 
stock are the same as for the road, 
except that (TS) indicates Tour- 
ing Show and (LP) indicates 
Local Production. 


COONAMESSETT, MASS. 

Falmouth Playhouse ($4.40; 600; 
$15,000). Sabrina Fair (C-TS) (sin- 
gle wk) (Margaret Sullavan, Joseph 
Cotten), capacity but party commis- 
sions and press list limited the 
gross to $14,400. Previous week: 
Waltz of the Toreadors (Claude 
Dauphin), $8,200. Current: Sepa- 
rate Tables \Basil Rathbone, Ger- 
aldine Page)’. Incidentally, the 
Sullavan-Cotten package of Sa- 
brina Fair grossed $16,500 the pre- 
vious week at the Grist Mill Play- 
house, Andover, N.J. 


BOSTON 
New England Mutual Hall ($3; 
950; $15,000; hardtop). Separate 
Tables (D-TS) (single wk) (Basil 
Rathbone, Geraldine Page). Over 
$12,000. Previous week, Mid-Sum- 





mer (James Mason), $9,200. Cur- | 


rent: Tonight at 8:30 (Faye Emer- 
son}. Incidentally, the Rathbone- 
Page package of Separate Tables 
previously grossed an_ estimated 
$6,200 at the Pocono Playhouse, 
Mountainhome, Pa.; $15,300 at the 
Playhouse in the Park, Philadel- 
phia; $8,300 at the Spa Theatre, 


Saratoga, and $5,900 at the Ivy 
Tower Playhouse, Spring Lake, | 
N. J, 





WILLIAMSTOWN, MASS. 

Adams Memorial Theatre ($3; 
479; $6,000; hardtop). Time Re- 
membered ({C-LP) (single wk), 








Father Grieg 
“Song of Norway’ 


Jones Beach Marine Theatre 
Long Island 


Franklyn Fox 








| $3,700 for six performances. Pre- 


vious week, Madwoman of Chaillot | $17,000; hardtop). Kind Sir (C-TS) | Twofers boosted business for some | 
he un-| (Mildred Dunnock), $6,400 on 10] (single wk) (Anne Sheridan), near- 
usually rainy weather is an obvious | performances, Current: No Time | ly $9,000. Previous week: Time for | 


|for Sergeants. 
| ——— 
SEATTLE 

Aqua Theatre ($3.50; 5.342; $65,- 
| 000; outdoor). Show Boat (MD-LP) 
| (single wk), over $34,200 for five 
| performances. Previous week: 
| Guys and Dolls, $44,800. Current: 
| Aqua Follies. 





| OLNEY, MD. 
| 


Olney Theatre ($3.50; 600; 
$9,000; hardtop). Cave Dwellers 
'(D-LP) (2d wk), almost $5,200. 


| Previous week, same show, $5,200. 
|Current: King of Hearts. 


| 
| LAMBERTVILLE, N. J. 


| Lambertville Music Circus 





| ($3.50; 1,400: $40,000; tent), Auntie 
Mame (C-TS) (2d wk) (Sylvia 
Sidney). Almost $28,800. Previous 





| week: same show, $27,600. Cur- 
}rent: same. 


CHICAGO 

Drury Lane ($3.50; 485; $9,800; 
hardtop). Chalk Garden (D-LP) 
}(1st wk) (Peggy Wood), estimated 
| $6,300. Previous week: All About 
| Love (Dennis Morgan, Wendy Bar- 
rie), $4,500. Current: Chalk Garden. 
| Hinsdale Summer Theatre 
| ($3.50; 838; $15,000; hardtop). 
| Matchmaker (C-TS) (2d wk) (Lyle 
| Talbot, Ann B. Davis), 
‘ord at $14,360 in eight perform- 
same show, 








j}ances. Previous week 
1$10,300 in seven. Current: Sepa- 
|rate Tables (Sidney Blackmer, 
| Rosemary DeCamp). 
NYACK, N. Y. 
Tappan Zee Playhouse ($4.40; 
600; $16,000; hardtop). Cat on a 


Hot Tin Roof (D-TS) (single wk) 
(Veronica Lake), about $7,900. Pre- 
vious week: Fallen Angels (Her- 
mione Gingold, Carol Bréice), $10,- 
200. Current: Sabrina Fair (Mar- 
garet Sultavan, Joseph Cotten). 


SARATOGA, N.Y. 

Spa Theatre ($4.40; 587; $13,000; 
hardtop). Happiest Millionaire ‘C- 
TS) (single wk) (Victor Jory), about 
$8,600. Previous week: Middle of 
the Night ‘Sam Levene), $7,300. 
Current: Mid-Summer (James 
Mason). 


CORNING, N. Y. 


Corning Summer Theatre 








($3; 


ly $7,300, best of the season thus 
far. Previous week: Teahouse of 
the August Moon, $5,600. Current: 
Visit to a Small Planet. 


STRATFORD, CONN. 
Shakespeare Festival ($5; 1,453; 
$45,000; hardtop). Hamlet-Midsum- 
mer Night’s Dream-Winter’s Tale 
(Rep-LP) (6th wk), new house rec- 
ord, $41,836. Previous week: same 
repertory, $36,700. Current: same. 


STRATFORD, ONT. 
Shakespeare Festival ($5; 2,196; 
$61,912; hardtop). Henry IV-Much 
Ado About Nothing-Winter’s Tale 
(Rep-LP) (5th wk), nearly $56,200 
jon 15,739 attendance. Previous 
| week; repertory. Current: same. 


INDIANAPOLIS 
Avondale Playhouse 
}1,000; $12,000; hardtop). 
Harry (D-LP) (single wk) 
Coogan), nearly $6,000. 
week: My Three Angels (Pat 
| O’Brien), $10,000 in six perform- 
;} ances. Current: All Those People. 
' Starlight Musicals ($3; 3,050; 














($2.50; 
Uncle 
(Jackie 
Previous 











house rec-| 


611; $10,500; hardtop). No Time for | 
Sergeants (C-TS) ‘single wk), near- | 





Vv 


Have Van 


Cleveland, Hyannis, 





Costumes 
Costumes of the Finest Quality 
at the Most Reasonable Cost 


And Be Assured of Expert Workmanship, 

Tailoring and Know-How!!! 
Costumers to the St. Louis Municipal Opera; Jones Beach 
“SONG OF NORWAY”; Music Circuses in Lambertville, 
Cohasset, 
Musicals, Indianapolis and others. 


VAN HORN COSTUMES, W.Y.INC. Ne York 26. 1m. ¥. 


On the American Stage 
Over a CENTURY 


Horn Bid on Your Show 


Brandywine; + Starlight 


254 West 47th Street 
Circle 5-3970 








$36,000; outdoor). Hit the Deck 
(MC-LP) (single wk), almost $19,- 
000 in five performances (one rain- 
|out). Previous week: Plain and 
| Fancy, $17,000 in four. Current: 
Rosalinda, 


IVORYTON, CONN. 
| Ivoryton Playhouse ($4.40; 656; 








Elizabeth (Groucho Marx), $15,000. 
Current: Holiday for Lovers (Don 
Ameche). 


WESTPORT, CONN. 

| Country Playhouse ($4.40; 761; 
$17,500; hardtop). Time for Eliza- 
| beth (C-TS) (single wk) (Groucho 
| Marx), sellout at $17,500. Previous 
week: He Who Gets Slapped 
Alfred Drake), $10,600. Current: 
Dulcy (Dody Goodman). 


KANSAS CITY 
Starlight Theatre ($4; 7,600; $70,- 














|000; outdoor). Carousel (MD-LP) 
|(single wk) (Jan Clayton), almost 
| $53,000. Previous week: Tom 
| Sawyer, $65,000. Current: Wizard 
of Oz (Pat Suzuki). 
LOUISVILLE 

| Louisville Amphitheatre ($3.75; 
/3,520; $58000; outdoor). Pajama 


Game (MC-LP) (single wk), nearly 
$23,000 in six performances (‘one 
rainout). Previous week: No Time 
for Sergeants, $26.000. Current: 
Song of Norway (Patricia Morison). 


PHILADELPHIA 
Playhouse in the Park ($3; 1,436; 
$26,000; tent). Visit to a Small 





Planet (C-TS) (single wk) (Arthur 
| Treacher), almost $10,300. Has 
been overquoted recently. Previ- 


ous week: Devil’s Disciple, $13,200 
Current: Middle of the Night ‘Sam 
Levene). 


ST. LOUIS 
Municipal Opera ($3; 11.937; 
|$95,000; outdoor’. Rosalinda ‘OP- 


|LP» (single wk), about $48,000 on 
six performances (‘one rainout 
Previous week: On the Town, $40.- 
/000. Current: Happy Hunting (A|- 
|lan Jones, Penny Singleton). 


WALLINGFORD, CONN. 

Oakdale Musical Theatre ($4.20; 
2.150; $41,000; tent). New Girl in 
Town (MC-TS) (2d wk) (Joan Blon- 
j}dell), about $16,800. Previous 
| week: same show, $19,000. Cur- 
j}rent: Mest Happy Fella. 


NEW HOPE, PA. 

| Bueks County Playhouse ($2.50; 
432; $7,818; hardtop). Middle of 
the Night (D-LP) (2d wk), almost 
$6,200 Previous week: same 
show. $5,900. Current: See How 
They Run. 








DALLAS 
State Fair Music Hall 
4,120; $73,500; hardtop). Guys and 
Dolls (MC-LP) (‘lst wk) (Johnnie 
| Be. Janis Paige), almost $32,100 


($3.75; 


Previous week: Gentlemen Prefer 
| Blondes (2d wk) (Marie Wilson, 
| Vaughn Monroe), $34,400. Current 
Guys and Dolls. 
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the tryout, will also stage the 
Broadway presentation, which is 
scheduled to launch a regular two- 
week out-of-town breakin Sept. 15 


j}at the Walnut Theatre, Philadel- 
| phia. Expenses on the Broadway 
production will include the pay- 


|} ment to Silverstein of $1,000, plus 
transportation and living expenses, 
| for directing the Florida presenta- 
| For staging the Broadway 
| duction, Silverstein will 
|$2,500, plus 112% of the weekly 
| gross until production costs have 
|been recouped, 2% thereafter 
| Also sharing in the weekly gross, 
according to arrangements made 
thus far, will be the producers and 
the author. Griffith and Prince 
will get 1° collectively as a man- | 
agement fee, while Gregg will re- | 
ceive the Dramatists Guild’s basic 
minimum of 5% of the first $5,000 
gross, 714% of the next $2,000 and 
10° of the balance. | 
Fay Bainter will star in the 
| Broadway presentation in the role 
played by Peggy Wood in Florida. | 
The management, incidentally, has | 
already announced theatre party 
sales of $75,000-$100,000. | 


pro- 


| 





Touring Shows 


(July 28-Aug. 10) 

Auntie Mame (N.Y. Co.) (Eve Arden)— 
Russ Aud., San Diego (4-9). 

Grand Hotel (tryout) (Paul Muni)—Phil 
harmonic Aud., L.A. (28-9) (Reviewed in 
VARIETY, July 9, °58) 

Mask and Gown ‘T. C 
S.F. (28-9) 

My Fair Lady (2d Co.) 
(continues indefinitely), 


Jones)—Curran, 





Shubert, Chi 
‘ 





‘Swim inthe Sea’ 


receive | 


B’way Up; ‘Story’ $44,500, ‘Two’ 046, 
‘Homeward $24,200, ‘Stairs’ $19,700 


Broadway improved last week. 


of the weaker entries, but, despite | 


the upbeat, several shows were still 
in the marginal groove. However, 
on the overall, the situation was 


| good for a mid-summer period. 


Of the 11 shows running, “Music 
Man” and “My Fair Lady” were 
the only sellouts. 

Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
MC (Musical-Comedy), MD (Musi- 
cal-Drama), O (Opera), OP (Op- 
etta). 

Other parenthetic designations 
refer, respectively, to weeks played, 
number of performances through 
last Saturday, top prices (where 
two prices are given, the higher is 
for Friday-Saturday nights and the 
lower for weeknights), number 
of seats, capacity gross and stars. 
Price includes 10% Federal and 
5° City tax, but grosses are net 
i.c., exclusive of taxes. 

Dark At the Top of the Stairs, 
Music Box (D) (34th wk; 268 p) 
($5.75-$6.90; 1,010; $33,000). Nearly 
$19,700. Previous week, under- 
quoted, was almost $17,300. 

Look Back in Anger, Golden (D) 
(43d wk; 343 p) ($5.75; 800; 
$25,152). Over $14,500 on twofers. 
Previous week, $13,100 on twofers. 
Closes Sept. 20. 

Look Homeward, Angel, Barry- 
more (D) (35th wk; 276 p) ($6.90; 
1,076; $40,716) (Miriam Hopkins). 
Over $24,200. Previous week, 
$23,700. 

Music Man, Majestic (MC) (32d 
wk; 252 p) ($8.05; 1,626; $68,658). 


T.C. JONES $20,000, SF: 


‘GRAND’ $73,000 IN L.A. ss 


_ Business perked a bit last week 
for touring shows. That may in- 
dicate the approaching end of the 
summer slump. Traditionally, the 
downtrend tapers off about the 
beginning of August, with the up- 
turn becoming more marked in 
mid-August and continuing into 
the boom period of mid-October. 

The annual splurge of pre- 
Broadway tryouts will start the 
first week in September, and sev- 
eral current Broadway shows will 
take to the road about the same 
time. 

Estimates for Last Week 

Parenthetic designations for out 
of-town shows are the same as for 
Broadway, except that hyphenated 
T with show classification indicates 
tryout and RS indicates road show. 
Also, prices on touring shows in 
clude 10% Federal Tar and local 


tax, if any, but as on Broadway 
grosses are net; i.e. exclusive of 
taxes. 


SAN FRANCISCO 


Mask and Gown, Curran (R) (Ist 
wk) ($4.95-$4.40; 1,758; $46,000) 
T. C. Jones). Drew favorable re- 
views and grossed nearly $20,000 
Engagement has been extended 
three more weeks through Aug. 


30 





LOS ANGELES 

At the Grand, Philharmonic 
Aud. (MD-T) (3d wk) ($6.40-$5.90; 
2,670; $73,500) (Paul Muni), Almost 
$72,000. Previous week, $73,000. 
Continues through Aug. 9, then 
plays Frisco, but scheduled Broad- 
way opening Sept. 25 may be post- 
poned, 





CHICAGO 
My Fair Lady, Shubert (MC-RS) 
38th wk) ($7; 2,100; $72,979). Al- 
most $59,000. Previous week, 
$58,000. Continues indefinitely. 


SCHEDULED N.Y. OPENINGS 
(Theatres Set) 
BROADWAY 


Howie, Coronet (9-17-58). 

At the Grand, 46th St. (9-25-58) 

Swim in Sea, Lyceum (9-30-58) 

Touch of the Poet, Hayes (10-2-58) 
Drink to Me Only, Adelphi (10-8-58). 
Goldilocks, Lunt-Fontanne (10-9-58), 
T.N.P. of Paris, B’way (10-14-58). 
Girls in 509, Belasco (10-15-58). 

Old Friends, Miller (10-16-58). 

Once More With Feeling, Nat'l (10-21-58). 
Pleasure of His Co., Longacre (10-22-58), 
George Dillion, Golden (wk. 10-20-58) 
Marriage-Go-Round, Plymouth (10-29-58). 
Man in Dog Suit, Coronet (10-30-58) 
Plume de ma Tante, Royale (wk. 11-3-58). | 
Flower Drum Song, St. James (11-20-58). 
Cold Wind & Warm, Morosco (12-4-58). 
Old Vic, B’way (12-9-58) 

Whoop-Up, Shubert (12-18-58). 


OFF-BROADWAY 


Waiting for Godot, York (8-5-58) | 
Young Provincials, Cricket (9-8-5) 
Chaparral, Sheridan Sq. (9-9-58). 
Jackknife, Royal (9-9-58) 

Streetcar, Carnegie (9-17-58). 





Golden Six, York (10-6-58). 
Man Who Never Died, Jan Hus (10-21-58 
Satad Days, Barbizon-Plaza (11-11-58), 


(Robert Preston). Nearly $69,400. 
Previous week, $69,300. 

My Fair Lady, Hellinger (MC) 
(124th wk; 987 p) ($8.05; 1,551: 
$68,210). Steady at $69,400. 

Romanoff and Juliet, Plymouth 
(C) (42d wk; 332 p) ($5.75-$6.25.: 
1,062; $36,625). Almost $19,400 on 
twofers. Previous week, $17,200 on 
twofers. Closes Sept. 13. 

Say Darling, ANTA (MD) (17th 
wk; 132 p) ($7.50; 1,185; $50,460) 
(David Wayne). Over $38,500. Pre- 
vious week, $44,500 with Play of 
the Month Guild patronage. 

Sunrise at Campobello, Cort (D) 
(26th wk; 204 p) ($6.90; 1,155; 
$37,500) (Ralph Bellamy). Nearly 
$36,300. Previous week, $36,100. 

Two For the Seesaw, Booth (CD) 
(28th wk; 220 p) ($6.90; 780; 
$31,700) (Dana Andrews), Over 
$30.500. Previous week, $28,900. 

West Side Story, Winter Garden 
(MD) (44th wk; 348 p) ($8.05; 1,404; 
$63,203). Nearly $44,900. Previous 
week, $39,600. 

Who Was That Lady, Beck (D) 


(2ist wk; 168 p) ($6.90; 1,280; 
$47,000) (Peter Lind Hayes, Mary 
Healy). Over $24,100. Previous 


week, $20,500. 


Off-Broadway Shows 

Blood Wedding, Actors Play- 
house (3-31-58). 
,Boy Friend, Cherry Lane (1-25- 
58). 

Children of Darkness, Circle in 
the Square (2-28-58). 

Comic Strip, Barbizon Plaza 
5 14-58). 

Crucible, Martinique (3-11-58). 

Guests of Nation, Marquee (6-26- 
58). 

lonesco Plays, Sullivan St. (6-3- 

,, 

Playboy West’n World, Tara (5- 
- ' 


Threepenny Opera, deLys (9-25- 
Ulysses, Rooftop (6-5-58). 


NOTICE! 


OFFICE SPACE 
AVAILABLE IN 
SARDI BUILDING 


Call 


HOWARD 
MORROW 


Circle 65-9500 























Helene Erickson 
Lyrica-Spinto Soprano-Actress 
Currently 


“DANTE’S. DREAMER” 


V.O. Paramount Pictures 








and Soon 


“NEW YORK 
CONFIDENTIAL” 
Phone LExington 2-1100 























“FOR SALE © | 
SHUBERT and COX THEATRES © 


in Cincinnati, Ohio 3 


BLACKSTONE THEATRE 


and lease of 


GREAT NORTHERN THEATRE 


in Chicago, Illinois 


te purchasers intending to use the 
properties as Legitimate Theatres. 


Reply to Box V-8058-59, Variety. 
154 W. 46th St., New York 36 | 


te 


3 














ALERT YOUNG MAN 
seeks serious career as personal 
aide. Sound judgment, effective. 
responsible, free to travel. Exce!- 
lent references. 

BOX V-8745-58, VARIETY 
154 W. 46th Street, New York 36 
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Ga.’s ‘Obscenity’ Suit 

Georgia Literature Commission 
last week filed suit against the sale 
of “Turbulent Daughters” by Reese 
Hayes, charging obscenity, etc. This 
was the first action taken by the 
commission under broader powers 
given it by the state legislature. 


Jnjunction proceedings, in this in- | 


stance, constitute a civil action 
and, if successful, would result in 
prohibiting sale of book, but not 
punishing the vendors. 
Commission als indicated that 
it was considering similar action 
against sale of “Peyton Place.” 





3 Cop $5.07) Awards 


The American Library Associa- 
tion's $5,000 Liberty and Justice 
Book Awards went last week to 
these three authors: Len Giovan- 
nitti, for “The Prisoners of Com- 
nine D” (fiction category); George 
S Counts. for “The Challenge of 
Soviet Education” (contemporary 


affairs category); Herbert Feis. ior 
‘Churchill, Roosevelt, Stalin” (his- 
tory and biography category) 
Awards were made at associa- 
tion's annual convention in Frisco. 


Scripps’ Cincy Monopoly 


E. W. Scripps Co. bought the 
Cincy Times-Star this week and 
erged it with its rival afternoon 


daily, the Cincy Post. This marks 
complete dominat’on of 
the newspaper field in Cincinnati 
Previously. Scripps had purchased 
control of the Ciney Enquirer, 
morning and Sunday sheet 
ublication of the new Cincy Post 
1d Times-Star began Monday (21) 
ss than 24 hours after 600 news 
mechanical and clerical emplovecs 
were advised of Times-Star fold- 

The Post will transfer com- 
plete operations late this week to 
larger and more modern Times-Star 
plant. leased for 10 years. Sale 
piice was not. disclosed. The deal 
not include Times-Star’s 
radio and tv outlet. 


Scripps’ 


only 
I 


1 


does 


WKRC 





Fwen’s ‘Musical Theatre’ 

Anthology of legit musicals from 
1866 to date has been done by 
David Ewen for Holt publication 
wnder the title of “Complete Book 
ef the American Musical Theatre,” 
listing plots, songs, cast, authors, 
ett 

Ewen wrote biogs of George 
Gershwin and Richard Rodgers 
among others. 


Deny S.F. News Fold 
Scripps-Howard’'s afternoon San 
Francisco News took unusual step 
of denying rumors it would fold in 





boxed, front-page “Memo to San | 


Francisco” last Friday (25). 


Rumors cropped up after United | 


Press buyout of Hearst's Interna- 
tional News Service. Gist of gossip 
was that Hearst had agreed to kill 
its Pittsburgh daily, where Scripps- 
Howard paper is dominant, if 
Scripps-Howard would kill its 
Frisco daily, where Hearst owns 
both the powerful morning Exam- 
iner and afternoon Call-Bulletin 

But News editor Charles H. 
Schneider and business manager 
W. H. Metz signed “memo” which 
Sala 

‘Despite a recent rash of rumors 
to the contrary, The News has no 
plans, never has had any and does 
not contemplate any plans to cease 
publication . . . the persistence of 
the rumors makes it desirable 
that we brand them for what they 
are—baseless and self-serving .. . 


“The News is Scripps-Howard’s | 


voice on the West Coast. After 55 
years its roots are deep in this com- 
munity. No force visible today or 


foreseeable in the future is going | 


to disturb or destroy them.” 
Underlining this strong - state- 
ment is fact that Roy W. and Jack 
Howard, operating chiefs of 
Scripps-Howard’s chain of 20 dail- 
bes, UPI and feature services were 
in Frisco all last week and presum- 
ably approved “memo” before it 
ever appeared in print. 
_Friseo is one of few cities in 
U.S. which still has four or more 
dailies 
Scripps-Howard properties, 
is (he independent morning Chron- 
icle. Across Bay is Joseph Know- 
Jand’s afternoon Oakland Tribune. 
with 180,000 circulation, and 50 
miles away is 
morning-evening San 
cury-News, 
tion, 





_ ‘Confidential’ Echoes 

New series in The People, British 
Sunday newspaper, by crime re- 
porter Duncan Webb, explains the 
methods and activities of Michael 
Mordaunt-Smith, former British 
representative of Confidential and 
Whisper. 

According to Webb, Bob Harri- 
son, proprietor of the magazines, 
rst assigned Mordaunt-Smith to 
Bet hold of “spicy” details about 


the private habits of the Queen, ! 


In addition to Hearst and | 
there | 


Joseph Ridder's | 
Jose Mer- | 
with 125,000 circula- 


| Prince Philip and Princess Mar- 
garet. Information required 
Princess Margaret included, it’s 
reported: Does she sleep in pa- 
jamas, or in a pajama coat? How 
big is- her bed? Does she ever 
snore? 


Freda Gaye Takes Over 

The heavy task of editing 
“Who's Who in The Theatre,” pub- 
lished by Pitman’s in London, has 
been taken on by former actress 
Freda Gaye, who will do the job 
as well as carrying on with her tv 
appearances and poetry recitals in 
schools. “Who's Who” was found- 
ed by the late John Parker. 

His son, John Parker Jr., brought 
out the 12th “edition following his 
father’s death, but has had to give 
up the chore through ill-health. 


Alex Kerr's Autobiog 
Alex Kerr, whose lions and 
tigers act is a feature with Brit- 
ain’s Bertram Mills Circus, has 


done a memoir on his career, “No 
Bars Between” for 
tury-Crofts publication this fall. 
Same pub is bringing out “Stage 
Scenery and Lighting’ by Samuel 
Selden and Hunton D. Seidon. 
Ustinov’s Scrivenings 
Carlton Cole, who agented Diana 
Barrymore’s “Too Much, ‘Too 
Soon” and Erroll Flynn's “In Like 


Me” memoirs, has set a three-book 
deal for Peter Ustinov with Har- 
per.. 


la addition, Ustinov will write a 
series of one-act plays and articles 
especially for Atlantic Monthly. 

Frisco’s Roto Sections 

Both Hearst’s morning San Fran- 
cisco Examiner and the independ- 
ent morning Chronicle will 
publishing Sunday roto tabloids in 
September. 

The Examiner is converting its 
Pictorial Review to roto and will 
put out its first issue Sept. 7. The 
Chronicle has joined the 26-city 
Metro Network and 
its Bonanza magazine to roto, with 
first issue scheduled for Sept. 21. 

Examine: is Northern Califor- 
nia’s dominant daily, but within 
the last year Chronicle has made 
heavy inroads into both the Hearst 
paper's circulation and _linage. 
Execs of both dailies claim their 


paper had the idea of putting out | 


a roto section first 


Frisco market hasn't had a roto | 


section since Chronicle abandoned 
its old, eight-column section short- 
ly before World War II. 
Bowater Awards 
The third annual Bowater Awards 
in journalism, valued at 
leach, were won this year by Jack 
| Scott, syndicated writer and col- 
lumnist with the Vancouver Sun, 
}and Michael Barkway, Ottawa cor- 


irespondent for the weekly Finan- | 


cial Post. The awards, set up by 
ithe Bowater Corp., 
facturer. are for outstanding mate- 
{rial published in Canadian news- 
| papers last year. 
for articles or editorials on social 


or cultural themes, the other for | 
reports on economic and business | 


developments, 

Scott won with a_ series on 
French-speaking Canadians, Bark- 
way for a survey of principal as- 
pects of Canada’s foreign trade. 


Hobson’s ‘Richardson’ 
“Ralph Richardson”, by Harold 
Hobson (Macmillan; $3.75), is the 
in Theatre World Mono- 
| graph Series of truncated bios of 
|show biz personalities issued in 
England. As with George Freed- 
| lev’s recent study of the Lunts in 
the same format, Hobson's choice 





| latest 


to “do” Richardson in brief, hits | 


the high spots of the acting 
|knight’s career from his 1920 de- 
but in Brighton to his 1956 appear- 
ance in “The Passionate Stranger.” 
Skimpiness in text is balanced by 
| good pictorial summary. 

| Author (who has been drama 
'eritic of London Sunday Times 
since 1947) credits Richardson's 
own press book for source mate- 
|rial, and thanks members of the 
Charles Doran Shakespeare Co. for 
|helping to “unravel” Sir Ralph's 
learly career. Rodo. 

| 


More Anthologies 

Gordon B. Carroll has edited 
“The Post Reader of Civil War 
Stories,” culled from the Sateve- 
| post, with introduction by E. B. 
Long. 
| Rose Franken has assembled her 
seven “Claudia” stories into a 


publication. Her eighth “Claudia” 
novel, “The Antie Years,” is being 
| published in August just before 
the anthology. 

H. L. Gold, editor of Galaxy, 
who has already edited three omni- 
buses from his science-fiction mag, 
has put together “Five Galaxy 


on | 


Appleton-Cen- | 


start | 


is converting | 


$1,000 | 


paper manu- | 


One award goes | 


Kogen’s ‘Britannica’ 
Recalls Yesteryear’s 


Disdain for Theatre 


Show biz was viewed with con- 
siderable disdain in the early 
editions of the Encyclopedia Bri- 
tannica, -~vorid’s oldest and most 
frequently quoted reference work. 
| Bill Benton, publisher of the 
famed reference work, recenily 
had his researchers dig into what 
was first said about Various aspecis 
of the theatre in cannection with 
the publication of “The Great 
E. B.” by Herman Kogan, first de- 
tailed history of the Britannica! 


‘The book, recently published 


marks the Britannica’s 190th anni | 


and 15th vear of affiliation with the 
University of Chicago. 

The second edition, published 
from 1771 to 1784, under the sub- 
| ject heading of acting devoted 
|limited space to declamation. 
| The third edition, which ap- 
peared in 1797, dealt with such 
subjects as theatre admission, 
morals, decoration, actors and ac- 
| tresses. Regarding actresses, the 
; editors were in a somewhat be- 
littling, jaundiced mood. “It seems 
,;absurd at first sight that we 
| Should despise their persons and 
| yet reward their talents with the 
most profuse liberality,” the Bri- 
tannica said, while we do the one, 
however, we must of necessity do 


the other. Should the public 
opinion or prejudice ever alter 
with regard to such occupations, 


their pecuniary recompence would 
quickly diminish. More people 
would apply to them, and the com- 
| petition would quickly reduce the 
| price of their labor. Such talents, 
though far from common, are by 
ino means so rare as imagined 
| Many people possess them in great 
| perfection, who disdain to make 
; this use of them: and many more 
are capable of acquiring them, if 
janvthing could be 
ably by them.” 
The theatre of the 18th century, 
as described in an 1853 edition of 


| the Britannica, was indeed a vortex | 


}of sin and corruption. The EB 
told of some clergymen who un- 
fortunnte!y attended the 
burg theatre to see the work of 
one of their colleagues and who 
suffered ignominous punishment 
| for daring to do so. 

Kogan’s “The Great E. B.” tells 
the full story of the Britannica’s 
rise and eminence in the reference 
field. 
| Short Novels” into book form for 
Doubleday in September. 

Prentice-Hall’s “Saturday Eve- 
ning Post Carnival of Hunior’’ is 
due in October, edited by Robert 
M. Yoder, culling stories and car- 
toons from 50 years of the mag. 

The editors of Look have put to- 
gether 20 years of pictures into 
“Our Land, Ous People” which 
Prentice-Hall will publish in Oc- 
tober. 

The editors of Fortune have sim- 
ilarly put together “The Exploding 
Metropolis” (Doubleday). 


CHATTER 
Babe Ruth (the former 





Mrs. 


Claire Hodgson) has authored a. 
memoir on “The Babe and I” for | 


| Prentice-Hall in October. 

| Random House will publish Budd 
Schulberg’s original script of 
“Wind Across the Everglades,” 

|which he produced for Warner 

| Bros. release. 

| Ad agency’exec James Kelly has 
written a first novel, “The Insider.” 
utilizing the Madison Avenue back- 

| ground locale as which Holt will 

| publish this fall. 

Dana Marble, staff announcer at 
KTTV, Los Angeles, will have his 
first novel published next week by 
Mystery House in N. Y. It’s titled 
“Sail Into Silence.” 

“Kate Smith’s ‘Company’s Com- 
| ing’ Cookbook” will be brought out 
this fall by Prentice-Hall, which 
is also publishing another tv per- 
sonality’s book, “Josie McCarthy's 
Favorite TV Recipes.” 

N. Y. World-Telegram.& Sun and 
, San Francisco Chronicle writer Joe 
King’s book on “Inside Pro Foot- 
| ball” is due under Prentice-Hall 
| imprint in September. Johnny Lu- 
jack, Red Grange and Tom Harmon 
contributed special chapters; Dert 
| Bell wrote the foreword. 

Three new directors elected to 
the board of Knight Newspapers 
|Ine. include J. FE. Dowd, g.m. of 
the Charlotte (N. C.) Observer; 
C. A. McKnight, editor of the 


|Griner, Chicago, production chief 
,of Knight Newspapers. Griner also 
elected to vicepresident-production, 
a new position in Knight News- 
papers. McKnight was named a di- 
rector of the Knight Publishing 
Co., which publishes the Charlotte 
Observer. 








| 


made honor-| 


Edin- | 


oto? 
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i SCULLY’S SCRAPBOOK 


s+eseeeeooereoes By Frank Scully eesesececseeoeoe 


Hollywood, July 29. 

Cruising around Hollywood on a Sunday morning, a time when in 
all lands traffic is at its lowest and sightseeing therefore at its best, 
my Lady Alice and I were impressed with the changes man had 
wrought since we last looked critically at this incredible faubourg. 

Hollywood Blvd. looks better because actually the dives are fewer 
than they were a few years ago The street has been repaved, but that 
hasn't helped much since the steamrollers bypassed the swishers who 
travel in gangs now as if celebrating Old Homo Week on a- grind poli- 
cy. All the promised sprucing up of the street, with profiles of old 
movie stars dotting the sidewalks and candy-striped phone booths and 
that sort of thing, has not been kept. Some five-pointed stars have been 
added instead of white lines to indicate pedestrian-crossings and that 
about wraps up the improvements 

C. E, Toberman, who is shooting up to 12-story “skyscrapers” all 
over L. A., has one nearly finished where the Hollywood Hotel used 
to stand. Behind it a cellar is being dug to park 1,600 cars in a three- 
leve] subterranean garage. And still further back a new Hollywood 
Hotel is to be built. Penney’s department store has been replaced by a 
gaudy eatery called Diamond Jim's 

Safeway Now Batting For Chaplin 

Safeway, with a supermarket open till midnight, has replaced the 
colonial mansion that fronted for the old Chaplin studio on LaBrea 
and Sunset. On another corner a Standard Oil station has replaced 

Mad Man Muntz who made so much money “giving away cars” that 
he lost it all trying to sell tv sets. This is progress? 

Orchard Gables sanitarium, where the late and lovely Susan Peters 
convalesced after her leg amputation, has pulled down its fence and 
added a new wing. 

Country Club hotel on Rossmore, which got into all sorts of trouble 
because it hired Cleveland builders instead of local talent, has changed 
|its name again. It went from Country Club to Casablanca, and is now 
the Algiers. It has all outside rooms, doors included! 

Traffic at Rossmore and Wilshire, which old Indian chief who owned 
the mansion on the corner used_to direct, isn’t doing nearly as well 
as it was under his self-appointed administration. 

Near Wilshire Ebell Theaire is a sign: “A contented man enjoys the 
scenery even on detour.” If he dares look at this state while driving, 
he’s dead. 

Tidewater Oil has replaced the fine old mansion at Crenshaw and 
Wilcox with a mile-long six-story office building, and the Frank Bor- 
zage mansion is now the McAsh Bldg. 

Wilshire Blvd. is one long line of nigh class loan sharks and insur- 
ance peddlers. Warners’ Wiltern at Western, has become the Franklin 
Life Bldg. 

The Brown Derby opposite the Ambassador is still holding on to its 
quaint design and the Ambassador still has its long rich front lawn, 
but the Hellman mansion next door, which became a haven for con- 
| valescent drunks for some years, has been torn down and has now be- 
come Texaco’'s office building. 

Veloz & Yolanda still manage to find old mansions for their ball- 
room dance schools. They have one near Vermont and Wilshire. 
| The Town House, which is now in the Sheraton string, is adding a 
new wing. 

For People Who Hate TV 
| A 24-sheet nearby advertises, “Even people who hate tv watch Chan- 
nel 13.” That was the one that carried Oscar Levant and Tom Duggan 
| back to back for a while. Levant has now moved over to KHJ and Dug- 
| gan has the evenings to himself. 
| Bungaloafing has given way to cliff-dwelling all over old residential 
| areas except the Wilshire and Beverly Hillis districts. With less sun, 
due to smog, there seems to be more pools—the San Fernando Valley 
being pediculous with them. 
| More and more studios seem to be looking for oil instead of original 
stories. 

The Dodgers, voted by all concerned with having achieved the worst 
, public relations job since the late Senator Brewster of Maine took on 
Howard Hughes, have already made more dough than they did all last 
year. They have passed through 1,000,000 paying customers and will 
hit 2,000,000 before the season ends, even if they finish in the cellar 
of the Three Eye League, which is about where they belong. They 
have even weaned the press from calling them “Bums.” which of course 
they are. They are making more money as a flop than “80 Days” as a 
hit. 

There's a Columbia College of Chicago at Westlake Park right near 
the John R. Powers Schoo! For Models. Maybe that's the one which 
ordered Ike for its prez and he was shipped to Morningside Heights 
instead. I know there was a mixup. The N.Y. Columbia thought they 
were getting Milton. 
| The proximity of that cemetery right near Par and RKO is still a 
worry as to who eventually buys out whom. 

Hollywood's O!dest Pool 

Whitley Heights, oldest hilltop, which boasts of Hollywood's first 
swimming pool it was built by Francis X. Bushman but Burton Holmes 
now owns the estate), was chopped in two by the Freeway. Donald 
O'Connor, a young chauvinist, has bought the newest place on the 
hill for $125,000—two doors from Scully’s Bedside Manor. 

No smog for four weekends in a row prove, of course, that cars, 
dust mops, incinerators and eigar smoke, not war-imported heavy in- 
dustries, brought in the poison gases. Stuff can be seen heading toward 
Palm Springs. It’s almost human. It, too, likes fresh air. 

Chapman Park Hotel has been unchanged in 20 years, except the 
wedding chapel of the old “Bride and Groom” show has become Dale's, 
an all-night eatery. 

CBS has a marquee advertising its daily movie feature. It is right 
across from Warner's Wiltern. That's shaving opposition pretty thin. 

Billboards are advertising a pair of gubernatorial gobbers more than 
pix. Both candidates think they are “the right man for California,” 
though one is trailing by 600,000 votes at this writing. 

Citroen, agency featuring French rattletrap, has replaced a super- 
market at La Cienega and Wilshire, a block up from Steak Row. 

Picture houses along Wilshire and Hollywood have fewer queues on 
a Sunday afternoon than the modern Chinese Republic. 

Conrad Nagel’s old grocery at Wilshire and Santa Monica now houses 
the Air Supply Co., probably_servicing those who run out of it dur- 
ing the town’s smoggiest days. 

With Their Hats On 

Out on Sunset near Brentwood a Catholic chureh and a Jewish 
temple are on opposite sides of the street, leading my Lady Alice to 
remark, “It’s probably the only synagogue Catholics cross themselves 
when passing.” 

Brentwood Circle has been broken up for two homes, which is a 
switch from two homes being broken up by a circle. 
| UCLA is still building like mad, its medical centre leading the rest 
of the campus in expansion. I once got socked $500 for a week there, 


“Claudia Omnibus” for ‘Doubleday | Charlotte Observer, and Leslie J. | only to be told I should drink 12 glasses of water a day. At those 


| prices, I asked, why not vintage champagne? 

| Everywhere my Lady Alice saw some glamorous change in an old 

|eorner she immediately listed the product sold there as “overpriced!” 
The coastline has changed some, what with the annual slides of the 

cliffs during the rainy season. These slides blot eut parts of the high- 

way for six months or so. But the Pacific looks as cold and as rough 

as it ever did. 
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Broadway 


Stanley Garfinkel’s son Howard 
now with the Fugazy Travel 
service. 

Blind pianist-maestro George 
Shearing has done his autobiog for 
Messner publication. 

Latin Quarter comic Jack Durant 
is mailing his Christmas cards now 
in order to beat the Aug. 1 mail 
rise to 4c. 

Jerome Hines will be first Yank 
basso to sing at the Bayreuth, 
Germany opera “Parsifal.’ 
periormances. 

Van Johnson back from Britain 
yesterday (Tues.) on the Queen 
Elizabeth as were Jayne Mansfield 
and Mickey Hargitay. 

Vet publicist Earle Ferris back 
in the Mobile (Ala.) infirmary re- 
cuperating from his fourth heart 
atiack. Says he’s “putting up a 
brave fight at 61.” 

After five years in Boston as 
manager of the Colonial Theatre, 
Louis Cline is back on Broadway 
and “back to being a p.a. which I 


like better than being an execu-— 


tive” says the vet showman. 


American premiere of Ildebrando | 


Pizzetti's opera based on T. S. 
Eliot’s “Murder in the Cathedral” 
has been postroned from Aug. 14 
to Aug. 21, at the Empire State 
Music Festival in Ellenville, N.Y. 

Benjamin Thau, Metro v.p. ard 
studio exec, sailed for Genoa yes- 
terday (Tues.) on the S.S. Cristo- 
foro Colombo. Also sailing were 
Fritz Reiner, Metopera conductor, 
and Igor Strav nsky, symphony 
batoner. 

Maestro-composer Harry Sosnik 
and his wife, Betty, plan a Euro- 
ean quickie next week, before the 
all tv season starts. It’s her first- 
time over and the itinerary em- 


braces London, Paris, Rome and 


Geneva. 

Victor Mature, opera singer Dor- 
othy Warenskjold and Serge Se- 
menenko, a Warner Bros. board 
member and senior v.p. of the 
First National Bank of Boston. 


sailed for Europe last week on the | 


S.S. United States. 

Rosalind Russell off to Britain 
today (Wed.) on the Queen Eliz- 
abeth as were film director Sydney 
Box, Metopera star Eleanor Steber, 
and W. S. Low, general manager of 
the Composers, Authors and Pub- 
lishers Assn. of Canada. 

Look magazine planning a pic- 
ture story on Col. Serge Obole -- 
sky’s career, to coincide with 
McDowell-Obolensky’s ‘his son, 
Ivan’s firm) publication of tie 
hotelier’s memoirs. Look mav a so 
do an advance serialization of the 
book. 

Zachary Scott, his actress-wife 
Ruth Ford; tv producer Nicole 
Milinaire, radio exec Marshall 
Simmons d Karsenty (Marcel 
Weil), d'rector-founder of the Kar- 
senty theatrical troupe, in from 
Europe today (Wed.) on the SS. 
Ile de France. 

Izzy Grove, ex-promotion man- 
acer for Alan Freed, injured his 
eibow when he slipped on the 
linoleum at Jack Dempsey’s R°s- 
taurant. Meantime, his wife, Alyce. 
who's recovering from a fall at the 
Groves’ home, is off the critical 
list at LI. College Hospital, Brook- 


lyn. 

The Seagle Colony Opera Guild 
will present Massenet’s “Manon” 
in English at the Oscar Seagle Me- 
morial Theatre, Schroon Lake, 
N.Y., Friday-Saturday (1-2), with 
Mary Ann Ahardt, Adolfo Baili 
and John Eagle in the leads. Guild 
will also give a performance of 
“Manon” at the summer session of 
the State Teachers’ College in 
Plattsburgh, N.Y. 


| Tokyo 


By Dave Jampel 
(Press Club, Tel. 27-0161) 

Ziv veep Millard Segal here for 
huddles. 

Cecil R. Brown arrived to take 
vuver as chief of NBC in Tokyo. 

RKO Far East general manager 
Ned Seckler left for Hong Kong 
and tour of area. 

Strong rumor has Paul Anka 
here in near future. Anka is now 
hottest disclick in Japan. 

American pianist-composer Ar- 
thur Loesser arrived with Mrs. 
Loesser for a six-week holiday. 

Netting solid attendance, Bolshoi 
Circus appearances at Korakuen 
Ice Palace have been extended a 
week. Circus opened early in June. 

Actor-magician John alvert. 
whose touring tv yacht had disap- 
peared and reappeared in these 
waters, opens a five-day stand at 
the Copa. 

Vacationing Red Skelton winged 
to Korea for three days of shows 
to GI audiences and returned to 
Tokyo where he did a show at 
Camp Drake. 

\ 15-member “Your Hit Parade 
Revue” under Herman Fialkoff 
and starring vocalist Edith Feliows 
opened two-week tour of U.S. mil- 
itary installations in Japan. 

Katherine Dunham left Tokyo 
and winged to Hollywood to chore- 
ograph a number for MGM's 


Four | 


“Green Mansions,” Audrey Hep- 
burn, Anthony Perkins Starrer. 





| ternational topper, here for a week 


of huddles with William W. Sulli-| 


van, Fox manager in Japan and 
Edward Ugast, Fox Far East chief. 

Kyodo Television News, 
|of its kind in Japan, will film, sell 
| and distribute tv news as well as 
| handle import of overseas telenews 
films. 

Leonard Spigelgass left Tokyo 
|after two weeks of spadework for 
| Anthony Quinn Productions’ “The 
Miraculous Fish,” a Japan loca- 
tioner starring Quinn which is ex- 
pected to roll in about two months. 


. 
Chicago 
(Delaware 7-4984) 

Jack Teagarden opening at Pre- 
view. 

Stanley Kramer in town to plug 
|“Defiant Ones.” 
| Chase now booking name talent. 
Hamish Menzies is current. 

Lawrence Welk giving a concert 
‘at International Amphitheatre 

Ann Sheridan opens in “Kind 
Sir” at Edgewater Beach Play- 
house. 

Oldiime vaude comic Ned Becker 
| (& Mack) trying to peddle his man- 
uscript on good old days of show 
biz. 

Agent Jack Russell tapped as 
talent coordinator of Tony DeSan- 
tis’ year-round theatre, Drury 
Lane 

Chris O’Brien, former Equity 
exec secretary on the Coast. work- 
ing at Hinsdale Summer Theatre 
this season as coproducer and as- 
sistant to Sidney Blackmer. 


Cane Cod 


} By Earl J. Dias 

Marion Art Center Players of- 
fering “A View from the Bridge.” 

John Brownlee is starring in 
“Fanny” at the Cape Cod Melody 
Tent, Hyannis. 

Pianist Erroll Garner packing 
them in at George Wein’s Story- 
ville in Harwich. 

Harwich Junior Theatre offer- 
ing “The Magic Horn” and “Tom 


Sawyer” in August. 
| Mystery novelist Kathleen 
Moore Knight at her Martha's 


Vinevard summer home. 

Season has been cancelled by 
the Buzzards Bay Summer Thea- 
tre because of storm damage to 
its tent. 

Basil Rathbone and Geraldine 
Pace are the current stars at the 
Falmouth Playhouse, Coonames- 
sett, in “Separate Tables.” 

Lawrence Langner and Henry 
Weinstein at Falmouth Playhouse 
last week to keep an eye on “Third 
Best Sport.” starring Celeste 
Holm, in which the Guild is inter- 
ested for possible fall production 


Paris 


By Gene Moskowitz 

(98 Rue Huchette; Odeon 49-44) 

Jock Palance through on way to 
Sw'ss vacation. 

“Jet Pilot” (RKO 
dubbed version distrib 
nabe run setup. 

There are now 23 pix in produc- 
tion here, which is more than usual 
for this time of year. 

Rossano Brazzi in to join Maurice 





getting only 
here in 


Chevalier and Deborah Kerr for 
exteriors on “The Blessing” ‘M-G). 
Oldie firstrun summer reissues 


for Charles Chaplin's “The Great 
Dictator’ (UA) and “The Wild 
One” (Col). 

Brigitte Bardot pix being reis- 
sued with Anglo subtitles for Yank 
tourists who want to see uncut ver- 
sions of her pix. 

Fernandel signed by Jacques 

Vital for series of five-minute 
| broadeasts for Radio-Luxembourg 
in which comic will tell funny sto- 
| ries. 
| Marlon’ Brando’s Pennebaker 
Prods. snared French novel. Ra- 
oul Simes’ “C’est La Vie” which is 
to star Brando and to be made 
here next year. 

Jacques Flaud, head of Centre 
Du Cinema. to Spain to huddle on 
new coproduction talks. Old ac- 
jcords lapsed two years ago 

Martin Ritt’s “A Man Is 10 Foot 
Tall” finally released by Metro and 
in for fine reviews and neat biz. 

| Metro, incidentally, recently let 
Gaumont release its “Tea And 
Sympathy.” 


| Westport, Conn. 


By Humphrey Doulens 

| Lotte Lenya here. 

Irving Berlin a visitor at Stone- 
| henge. 

Ditto Edna Ferber before flying 
to Europe. 

Licia Albanese to Chicago for 
outdoor concerts. 

Groucho Marx the houseguest of 
Bill and Audrey Liebling 

The Robert (ANTA) Schnitzers 
new Westport residents She's 
Marcella Cisney, stage director. 


Murray Silverstone, 20th-Fox In-| 


sister | 
organ of Kyodo News Service, first | 


| London 


(Covent Garden 0135/6/7) 
Eric Johnston expected in on a 
business-vacation trip. 
Samuel Parker promoted Dublin 
manager for British Lion, succeed- 


Lion international. 

Michael Flanders and Donald 
Swann closing their two-man re- 
|vue, “At fhe Drop Of A Hat,” for 
|four weeks vacation. 

Earl Mountbatten went to world 
preem of “Harry Black.” at the 
Carlton. Pic was produced by his 
son-in-law, Lord Brabourne. 

Virginia Pope, formerly 
|representative for Columbia, 
}named publicity director of Carl 
| Foreman’s Open Road Films. 

Shirley Abicair off to her native 
| Australia shortly for cabaret and 
tv engagements. She _ recently 
| closed a season at Savoy Hotel. 


next month for his starring role in 
“Look Back In Anger,” which is 
due to roll Aug. 25 at Associated 
British Elstree studios. 

Eva Barton, currently on location 
in Holland for “Operation Am- 
sterdam” (Rank), writing a new 
novel to be called either “The 
Thread” or “The Other Side.” 

Cecil Parker to Rome for a role 
in “Four Man Pact,” in which 
quartet of principals will play their 
parts in their own language—and 
there'll be four lots of dubbing. 

Curd Jurgens and Nicole Maurey 
came in to attend first meeting of 
committee organizing royal preem 
of “Me And The Colonel,” which 
the Queen is to attend on Oct. 27. 

Gilda Dahlberg tossed farewell 
party for Julie Wilson at Les Am- 
bassadeures prior to “Night of 100 

Miss Wilson left for Rio 
three-week cabaret engage- 
ment. 


~ Frankfurt 


By Hazel Guild 

(24 Rheinstrasse; 776751) 

Austrian ski champ, Toni Sailer, 
making another film, “Treffpunk 
Kitzbuehel” (Main Point, Kutz- 
buehel). 

Siegfried Franz writing music 
for new play, “Die Goettliche” 
‘The Godly), about the life of 
Greta Garbo. 

“Don Carlos,” conducted by Her- 
bert von Karajan, being aired on 
German radio net from Salzburg 
Mozart Festival 

“Fraulein,” the Henry Koster 
film made in Berlin and Cologne, 
is 100th CinemaScoper to be re- 
leased by 20th-Fox in Germany. 

Ruth and Augustus Goetz’s play, 
“The Heiress,” based on Henry 
James’ novel, “Washington 
Square,” presented on German tv 
net 

French film, “Les Sorcieres de 
Salem" (based on Arthur Miller’s 
play “The Crucible’), just out in 
Germany, received excellent re- 
views, 

Bavaria re-releasing two of its 
past hits, “Ludwig II,” starring O. 
W. Fischer, and Lilli Palmer's 
“Feuerwerk” (Fireworks) on_ its 
1958-59 season. 

Harald Kreutzberg, Germany's 
most famous dancer, playing a role 
in the documentary film, “Daemon 


im Motor” (Devil In The Motor), 
now filming in Erlangen. 
©. W. Fischer set for lead in 


new 


ing Sydney Safir who has joined | 


press , 


Franco’s annual mid-summer La 
Granja Palace reception. 

Stage and boite comedienne 
Mary Santepere honored. with 
showbiz turnout at exiting per- 
formance of “El Pleito de El Ul- 
timo Cuple.” f 

Raquel Meller, Spain's leading 
music hall star of years ago, now 


making a  late-in-life comeback. 
He’s current headlining latespot 
show at J’Hay. 


Guitarist Andre Segovia, 
brating 50th concert anniversary 
at Granada Music Festival, re- 
ceived gold medal from the city 
and adopted as honorary son 
though born in nearby Jaen. 

Spanish entry at Cannes fest, 
“Venganza” (The Reapers), direct- 
ed by J. A. Bardem, was picked up 
by Metro for worldwide distribu- 
tion. Tinter stars Carmen Sevilla, 
Raf Vallone and Jorge Mistral. 

Hollywood staffers now prepping 


“Solomon & Sheba in Madrid's 
Richard Burton due in from U‘S. | _—~ 


Seville Studios include production | 


|}manager Dick McWhorter, art di- 


| Seelig and prop master Bob Good- 


| 


| 


British-German coproduction | 


“Die letzte Reise” (The Last Jour- | 


ney’, about the fate of the Bis- 
marek. Shooting starts in August. 


Reno 
(FAirview 3-8937) 

Bob Braman trio back to River- 
side Lounge for repeat booking. 

Page Cavanaugh on extended 
bill at Haroid’s Club seventh floor 
Fun Room. 

Axidentals debuting at Holiday 
lounge with good draw for behind- 
the-bar slot. 

Harvey Gross booking four new 
combos for his popular Wagon 
Wheel at Lake Tahoe. 

Chief Justice Earl Warren on 
Reno stopover, en route to north- 
ern Nevada fishing trip. 

Earl and Rosemary Wilson at 
Holiday Hotel for dinner, on way 
‘to Long Beach for Miss Universe 
contest. 

Louis Prima, headlining Cal- 
Neva show at Lake Tahoe, gifted 
spouse Keely Smith with sports 
car for fifth anniversary. 

| Harrah's Club, with 18-hour en- 
| tertainment sked at Reno location, 
booking after 1 a.m. show (Jerry 
Colonna Revue with Jack Russell 
| and Kitt Carson) at Lake Tahoe 
club. 


| Madrid 


| By Hank Werba 


(Gral Sanjurjo 24, Tel. 34-48-65) | 


Maria Callas vacationing in Ma- 
jorcan resort town of Formentor 
prior to summer concert in Bar- 
celona 

Sarita Montiel and Lola Flores 
‘entertained diplomatic colony at 


| Robbins 
tendance in spite of mixed recep- | 


Richard Day, 
Jester, wardrober 


costumer 
Eric 


rector 
Ralph 


stein. 


Rome 
By Robert F. Hawkins 
(Stampa Estera; Tel. 675 906) 
Helen Hayes expected in Rome 
on Italian lap of her European 


trip 
In town: Tennessee Williams, 
Lester Welch, Richard Wallace, 


Fred Zinnemann, Raymond Hakim. 


Chris Gampel expected here for | 


three-week vacation after playing 
opposite Katharine Cornell in “The 
Firstborn” in Israel. 

Marisa Allasio signed for ‘“Car- 
mela. . .e una Bambola” (Carmela 
Is a Doll) for Agliani-Mordini Pro- 
ductions. Gianni Puccini directs. 

Dino DeLaurentiis purchased 
screen rights to Ugo Pirro’s soon- 
to-be-published novel, “Jovanka e 
le Altre” (Jovanka and the Others). 

“Brothers Karamazov” (MG) had 
its Italo preem at Mesina Film 
Week, also opened at Rome's 
Drive-In Theatre. Regular release 
follows in fall. 

Herbert T. Kalmus, Technicolor 
prexy, off to Paris and U.S. after 
visit 
color plant in Rome, which took 
over work of recently-shuttered 
Paris operation. 

Two Italo labor unions, FULS 
and FIALS, agreed to settle labor 
controversy concerning Metro’s 
“Ben Hur” production. Company 
dismissed hassle as strictly minor 
and without production holdups. 

Yvonne DeCarlo due next month 
for lead in “The Sword And The 
Cross,” in which she plays Mary 
Magdalene. Carlo L. Bragaglia di- 
rects Liber Film Production, with 
Rossana Podesta and George Mis- 
tral in other key roles. 

Paul Newman announced as star 
of an upcoming Dino DeLaurentiis 
production to be directed by Fed- 
erico Fellini this fall or winter. 
Same producer has also taken his 
“Le Bambole” (The Dolls) project 
off the shelf. will shoot it with 
Mario Monicelli directing. No cast 
slated as yet. 


Pittsburgh 


By Hal V. Cohen 
(ATlantic 16100) 


Miyoshi Yukemi canceled New 
Arena booking. 

Shirley Jones returned to Holly- 
wood after visiting her folks here. 

Dick Ware back home to emcee 
annual 
Field 

Sally Starr flew to Miami to 
spend a couple of months with her 
folks. 

Joe Wayne, Columbia Pictures 
salesman, engaged to Blanche Har- 
ris Abrams. 

Irv Barmak bought into Don 
D’Carol Agency and will become 
an associate booker. 

Louis Perla, former Carlton 
House captain, picked to manage 
Mural Room in Youngstown, O. 

Local magico Del Ray named 
“Magician of the Year” at annual 
convention of sleight-of-handers. 

Character actor Burt Mustin 
flew in from the coast with his 
wife to visit friends and family. 

Eileen Barton currently at Holi- 
day House, a last-minute replace- 
ment for Wanderers, who had to 
bow out. 

Phil 
nold got a bid to do their skating 
act at London’s Pantomime Thea- 
tre this winter. 


Brussels 


By John Florquin 
(1 Avenue Paul Deschanel) 
Joan Crawford and Alfred N. 
Steele visiting the Fair. Ditto Walt 
Disney. 
Six 





performances 


by Jerome 
Ballet 


brought good at- 


tion, 


cele- | 


to recently-opened Techni-| 





Police Circus at Forbes | 


Richards and George Ar- | 


Hollywood aad 


Richard Quine sued for divorce. 

Carl Dudley skied to Honolulu. 

Jeff Hunter a poison oak victim. 

Nigel Patrick here from London. 

Joseph R. Vogel in for studio 
stay. 

Agnes 
| Egypt. 

Claudette Colbert in from 
Gotham. 

Patty McCormack down with 
measles. 
| John Steinberg off on six-week 
global tour. 

Wayne Emerson bought Bull and 
Beef eatery. 

Alex Studer 
spinal surgery. 
| Joe E. Lewis on mend after ab- 
dominal surgery. 

June Wilkinson, British tv star, 
here for screen test. 

Cyd Charisse and Tony Martin 
on Hawaiian holiday. 

William B. White new production 
| chief for Guild Films. 

Walter Lantz Studios shutters for 
two-week vacation Aug. 15. 

Robert Oakley joined Rosen- 
| Finger Agency as associate. 

Julie London in from San Juan, 
P.R., personal appearances. 

Marvin Miller will narrate Dis- 
ney Night at Hollywood Bowl. 

Ben Hersh to Madrid to prep 
start of “Solomon and Sheba.” 

George Seaton elected to board 
of trustees of Colonial Williams- 
burg Inc. 

Constance Simons back from five 
months with Alley Theatre in 
Houston. 

Variety Club of Southern Cali- 
fornia tosses ninth annual golf 
tournament Aug. 22. 


George Glass and Walter Seltzer 
returned from Massachusetts’ con- 
fabs with James Cagney. 


Fred MacMurray and June Haver 
appearing in spot tv commercial 
for American Gas Assn. 

Marvin Schwartz upped from as- 
sociate to partner in Lewis, Kauf- 
man, Schwartz praisery. 

Eorrest Tucker returned from 
N.Y. to start rehearsals for Civic 
Light Opera’s “The Music Man.” 


Walter Lantz chairs cartoonists 
committee for Braille Institute 
benefit Sept. 21 at Hollywood Bowl. 

Mike Kostrick, currently dramat- 
ic and speech instructor at Comp- 
ton College, reentering acting 
field. 

Ernie Kovacs and Edie Adams 
say they'll build an open-air thea- 
tre at their new Beverly Hills 
home. 

Eleanor Powell will stage fash- 
ion show at Moulin Rougle Sept. 
21 for her children’s clinic in 
Denver. 

Norman Gluck arrived for con- 
fabs with Walter Lantz on fall ex- 
pansion of “Woody Woodpecker” 
teleshows. 
| Doug Bridges shifts from biz 
| manager of Paramount publicity 
| dept. to assistant to music dept. 
head Bill Stinson. 
Rory Calhoun immobilized for 
| week due to strained ligament 
| while riding in “The Texan,” Ror- 
‘vie-Desilu vidpix series, 


Boston 
By Guy Livingston 

(344 Little Bldg.; HAncock 6-8386) 

Hal Haig current at the Casino. 

Buster Holt, manager of Saxon 
Theatre, wife and son, back from 
California vacash. 

Spyros Skouras, 20th prexy, in 
for confabs with Judge John Pap- 





Moorehead back from 


recuping from 


| 


| pas re Greek benefit. 


Bert Wheeler current in “Carou- 
sel” strawhat production at Carou- 
sel Theatre, Framingham. 

Mik Kavanagh opens Wilbur 
legiter Sept. 8, with new play, 
“Howie,” and is booked into Janu- 


ary. 

Max Michaels, asst. mgr. of Bos- 
ton Theatre, into Massachusetts 
Memoria! Hospital for ulcer treat- 


| ments. 


Producer Lee Falk flying back 
and forth from his Boston Summer 
Theatre in N. E. Mutual Hall to 
Truro on the Cape. 

George Wein's Storyville, jazz 
nitery, to remain in Copley Square 
Hotel, where it has been housed 


for past six years, again next sea- 


on. 

Phyllis Ponn, ballerina and new 
entertainment director at May- 
flower Hotel in Plymouth, staging 
night club shows in 400-seat 1620 


| Room. 


Four Boston Symphony tooters 
are celebrating 30 years of playing 
al fresco on the Charles River Es- 
planade this season. They are 
Samuel Diamond, violinist; Jon 
Barwicki, double bass; Jean de- 
Vergie, oboe, and Minot Beale, 
violin. 
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OBITUARIES 


HARRY M. WARNER 
Harry M. Warner, 76, who, with 
his two surviving brothers, was a 
founder of Warner Bros. and inno- 
vator of talking pictures via Vita- 
phone, the Warner soundtrack 
method, died July 25 in Bel Air, 


Cal. Ill for some years, he suffered | 


a cerebral occlusion which was the 
immediate cause of death. 

Detailed news story of his career 
and significance in history of show 
business appears in film section of 
this issue. 


GEORGE SEIBEL 





George Seibel, 85, veteran Pitts- | 


burgh crama and literary criiic, 


died July 24 in Lynbrook, L.I., at} 
the home of a daughter, where he | 
last } 


suffered a cerebral attack 
Christmas. Editor of a German 
newspaper for years, he covered 
plays and books for the old Pitts- 
burgh Gazetie-Times for 12 years 
and when that r folded he 
moved to the Sun-Telegraph until 
the mid-'30s. He became director 
of the Carnegie Free Library of 


Allegheny in 1938, retiring 16 years | 


late! 


Fer several years, Seibel’s radio ; 


book reviews on WCAE were a 
must in the intellectual circles of 
Pittsburgh. He also authored a num- 
ber of plays and volumes of poetry. 
He was president of the American 
Turnerbund before World War II 
and in that capacity denounced 
Hitlerism in an address for Ger- 
man Day Observance at the Chi- 
cago Century of Progress. 

In addition to his daughter, Mrs 
G. B. York, whose husband, Red 
York, is a w.k. newspaperman, and 
wife, he also leaves a grandson. 





WILLIAM P. LIPSCOMB 
William P. Lipscomb, 71, British 
screen and television writer and 
playwright, died July 25 in London. 





He spent four years in Hollywood 
between 1934-'38, and wrote the 
screenplays for many films shot 
both there and in Britain, includ- 
ing “Clive Of India,” 
Twa Cities,’ “Les Miserables,” 
“Good Companions,” and “Jack's 
The Boy.” 

More recently Lipscomb scripted 
“Dunkirk,” “A Town Like Alice,” 
and “Robbery Under Arms.” As a 
playwright he had to his credit 
“Three.” “Persecuting Peter.” “The 
Synthetic Virgin,” and “Clive of 
India.” on which he collaborated 
with R. J. Minney, Between 1947 
and 1951 he was scenario editor at 
Ealing Studfs. In 1955 he went to 
America and worked on the script 
of the Cinerama _ production, 
“Seven Wonders Of The World.” 


BURTON HOLMES ' 

Burton Holmes, 88, dean of trav- 
elog producers, died in Hollywood 
July 22 after having been in retire- 
ment since 1950 following a life- 
time of globe-trotting with a cam- 
era and a career as lecturer. 

His endeavors as a travel film 
Se started in 1897, when he 
»ecame the first travel lecturer to 
illustrate his talks with motion pix. 
From 1915 to 1921, his “Burton 
Holmes Travelogs” series was dis- 





tributed weekly by Paramount. In | 


1931, he turned to the production 
of talking travel shorts for Metro. 
Following retirement in 1950 due 
to poor health, he entered into a 
deal with Sol Lesser to make more 
than 1.000,000 feet of travel film 
available, but nothing developed. 

Surviving is his wife, Margaxet, 
herself a photographer, who ac- 
companied her husband on many 
of his world junkets. 





HAROLD BRIGHOUSE 
Harold Brighouse, 75, 
pw right and author, died July 
5 in London. His most popular 
play, “Hobson's Choice,” was pro- 
duced at the Comedy Theatre in 
New York in 1916. A film version 
sturring Charles Laughton and 


Died in the Service of Our Country 


JOYCE KILMER 


(Trees) 


July 30, 1918 


“Tale of | 


also was presented at the Neigh- 
borhood Playhouse. 

A member of the literary staff 
of The Manchester Guardian, he 
served as its drama critic. His 
first play, “Dealing 
was produced by the Glasgow Re- 
pertory Theatre in 1909. 


HARRY T. JOYNER 

Harry T. Joyner, 71, who was 
narrator for 10 years of Kermit 
Hunter's outdoor drama “Unto 
|These Hills” at Cherokee, N. C., 
| died July 27 ic New York, after a 
| long illness. 
He launched 
| Muude Adams in Chicago. He ap- 
peared in David Belasco’s “Mer- 
chant of Venice,” Henry Miller's 
production of “Our Betters, 
| Somerset Maugham, and George 
| Tyler's “Sherlock Holmes,” with 
| William Gillette. He made numer- 
lous tours with the Ben Greet 
Players. 

His wife and son survive. 


JOHN GOBAU 

John Gobau, 67, versatile actor 
who long performed on the Dutch 
stage, died recently while vacation- 
ing in Spain. After coming to Hol- 
land from his native Belgium dur- 
ing World War I, he later appeared 
jin such plays as “Electra,” “Mer- 
{chant of Venice,” “Ajax” and “Ma- 
jor Barbara.” He won acclaim for 
his portrayal of Willy Loman in 
| “Death of a Salesman.” 
| Surviving are his actress-wife, 
|Miep van den Bergh, and two 
daughters. 





| DONALD McNAUGHTON 
Donald McNaughton, 60, long- 


'time show biz scribe and comedy 
writer, died July 18 in Glasgow. 
He had penned gossip pillars for 
including 


years for Scot sheets, 






\the Glasgow Evening Citizen and 
the Sunday Mail. He was a staffer 
on latter tabloid weekly when he 
died after a brief illness. 

McNaughton, a natural wit, was 
also a talented comedy writer and 
wrote many sketches and gags for 
Scot comedians. 

Survived by his wife and son. 





DOUGLAS SWALLOW 

- Douglas Swallow, 63, musician 
ard composer, died recently in 
| Manchester, Eng. He worked with 
a number of British and American 
dance bands before joining the 
staff of Mecca Cafes in 1927. For 
more than a dozen years he toured 
top British ballrooms with his own 
,;band. He was composer of 
St. Bernard Waltz.” 

| Survived by wife, 
| daughter. 


son ard 





BLANCHE H. MARKLE 


editor for the Canadian Broadcast- 
ing Corp., died July 23 in Toronto 
of a heart attack. She was the for- 
mer wife cf Fletcher Markle, film 
and tv producer. She left the CBC 
three years ago to become an asso- 
ciate-producer with the National 
Film Board in Montreal but 
turned to the CBC, Toronto, in 
January this year to become a story 
editor in the tv drama department. 
Survived by son. 





FRED SIEGEL 
Fred Siegel, vet Oceanside, Cal., 
| theatre exhib, died there July 23. 
Entering exhibition with purchase 
lof the Spreckels Theatre, San 
| Diego, in 1929, Siegel also was 
|owner of Roxy Theatre, Oakland, 
| and in 1934 acquired Palomar The- 
aire, Oceanside. Two years ago, 





|same city. — 
| Survivors include his wife, two 
sons and three sisters. 





THOMAS FLAHIVE 
Thomas I. Flahive, 74, veteran 


in Futures,” | 


his career with | 


q 


re- | 


of Theatrical Stage Employes Lo- 
cal 31. 
Wife and sister survive. 


! 

| 

| 

VICTOR SELSMAN 

!| Victor Selsman, 50, vet song- 

plugger, died of a heart attack July 

26 in Napanoch, N.Y. At the time 

of his death he was contactman for 

E. B. Marks. He previously had 

been associated with The Four 

Aces and the Warner Bros. firms. 
Wife and three children survive. 


MILDRED S. RHODES 
| Mildred S. ‘Pat) Rhodes, 53, exec 
| secretary at 20th-Fox for 27 years, 
‘died July 18 in Hollywood. She 
was with story editor Julian John- 
son for 20 years, and in later years 
{worked with story exees David 
|Brown and Arthur Kramer. 
| Surviving are son and sister. 











| Arthur W. Weber, 62, president 
and general manager of the Mid- 
west Broadcasting Co., 


died July 20 in that city after suf- 
fering a stroke. Surviving are his 


wife, daughter and two sons. 





| Otte Kristufek, 71, at one time 


a drummer with the St. Louis Sym-| 


phony, died July 20 in a Chicago 
hospital. He also had been with 
the orchestra of Chi’s Lyric Opera. 
Survived by wife, daughter, son 
and five brothers. 





| Leo T. Jones, 52, a former direc- 

tor of the Independent Theatre 
Owners of Ohio, died July 23 in 
Upper Sandusky, O., after suffer- 
ing a heart attack. His wife and 
two sons survive. 





| Osear A. Heineman, 57, banjo 
player who organized and headed 
the Port Clinton, O., Dutch Band, 
died July 23 in that city. His 
wife, daughter and two sisters sur- 
vive. 





Philip A. Eastman, 50, an assist- 
ant cameraman, 
|flicted bullet wound July 22 in 
| Hollywood. He is survived by his 
wife, mother and brother. 








Wife of Arthur Guy, special 
| booking representative of the 
| Howard & Wyndham theatre chain, 
died recently in Newcastle, Eng. 





Son, 14, of Thomas P. Sheils Sr.., 
'of personal management firm of 
Sheils, Bruno & Associates, died 
July 22 in Hollywood. 





Max Kotlarsky, 61, a concert 
pianist and teacher, died July 24 
in Hunter, New York. His wife and 
three brothers survive. 

Mrs. Mabel Ballin, 73, silent film 
actress and widow of Hugo Ballin, 
muralist film producer and author, 
died July 24 
Calif. 





Father of Mary McLoud, pub- 
licity director of the Waldorf As- 
| toria Hotel in New York, died July 
23 in Scarsdale, N. Y. 


Ken Murray, 42, a member of 
The Cycling Nimros, died recently 
in Derby, Eng. He was formerly a 
member of the Tom Davies Trio. 





Nicola Zec, 70, opera singer who 
participated in the first Salzburg 





| Festival back in 1922, died July | 


16 in Bad Ausee, Upper Austria. 





Cliff Fenton, stage manager for 
'21 years at the Pallace Theatre, 


“The | Manchester, Eng., died there re-| 


| cently. 





Sam Hayes, 53, West Coast news- 
caster, died July 28 in San Diego, 
Calif., while preparing his morn- 


Blanche H. Markle, 44, a story | ing program at radio station KSDO. | much good. 


Brother, 60, of pianist Oscar Lev- 
ant, died July 28 in Pittsburgh. 





| Rose Hylton, theatre pianist, 
died recently in Liverpool, Eng. 





Father, 72, of film actor Cornel 
Wilde, died July 23 in New York. 


| Catalina 


=a Continued from page 2 ae 
the project Is sauncned it will be 
the hottest recreation area on the 
Coast.” 

| “Laguna Beach solved the prob- 
lem of honkytonks and a motley 
|assortment of mediocre hotels and 
dwellings,’ the informant noted, 














British | he built the new Star Theatre in|“and we can do it, too. Within the 


jlast 10 years, private capital has 
|invested several million dollars in 
luxury apartment hotels, such as 
the Capri Laguna owned by 
| George and Emily Stark, the Surf 
/and Sand owned by Loren Johnson, 


operator of | 
” by | radio station WOHO, Toledo, O., | 


died of self-in-| 


in Santa Monica, | 


apartment building, Laguna Roy- 


ale, which cost $3,500,000. Further- 
more, you have to make reserva- 
tions far in advance to secure 
space.” 

Reports list Jack Wrather, 
|George Carver, Al Hart, Bill 
Pereira and a long list of names 
as possible members of the syn- 
dicate. 
| With Disneyland, in Anaheim, a 
click, ditto Marineland further up- 
leoast, and the new CBS-Pacific 
|Ocean Park, Santa Monica, off to 
jan auspicious start on the family 
itrade level, new Bevhills venture 


| capital has its sights on Catalina as | 


|a super-resort, including hotel and 
jultra dining accommodations along 
with the long-established aquatic 
|sports and marine life features 
|pop eateries, and the like. Cata- 
lina also has long been the winter 
|training greunds for the Chicago 
White Sox. 

It's also been the focal point of 
two classic Hollywood situations: 
one was the gag, “on a clear day 
|you can see Catalina from here,” 
and the other had to do with the 
yachting fredilections of the Hol- 
lywood moguls in the heyday of 
| the picture business. 
| In those days it simmered down 
| to the studio tycoon donning Aber- 
| crombie & Fitch-style yachting flan- 
|nels and neo-admirals’ hats, hieing 
|off to Wilmington or San Pedro 
(the L.A. ports) where a crew has 
been idling for feur or five days 
juntil the weekend advent of the 


| 


|Hotlywood landlubbers’ yachting 
parties. 
These assumed three definite 


' 

| patterns. All had the same pseudo- 
| destination—Catalina In reality 
ithis meant cruising between the 
L.A. dockside and Catalina Island, 
sometimes debarking of a Satur- 
day night, via a putt-putt, just to 
mingle with “jes’ folks.” 

The No. 1 pattern was the 
“must catch up on some scripts,” 
|meaning that idling lazily on the 
| Pacific waters, away from the stu- 
dio, agents and phones, would ex- 
|pedite that. The No. 2 pattern 


|was “we have some fun people in- 
jvited aboard, the galley is 
loaded to grape and caviar, so 


|who needs Romanoff's?” The No 
3 pattern was the almost universal 
end result—the gals ‘sun-bathed 
jand the men played cards A 
corollary to this was putt-putting 
from one’s own yacht to “visit” an- 
other tycoon—the same guy seen 
on land all week—who might have 
}a hotter game or a more interest- 
jing “cast” as his weekend guests. 
| Catalina, through it all, was a 
;vox pop resort. There was one 
}endeavor under Charles Farrell's 
(Palm Springs Racquet Club) aegis 
te beef-up Catalina as a plush re- 
sort, including a chartered plane 
service to the mainland. It never 
| clicked. 








POP’s 161,000 Bow Week 
Hollywood, July 29. 

Pacific Ocean Park, new outdoor 
amusement centre on site of old 
Ocean Park Pier, near Santa Mon- 
ica, clocked 161,000 paid admis- 
|Sions for first week ending last 
| night (Mon.) 
Opening day attracted 20,000 
| persons, with 33,071 Saturday, 37,- 
| 262 Sunday. Gross hasn't been 
| figured yet. 


Waddies Want 


=a Continued from page | jae 
| Earp’) dates haven't done him too 
On one Texas stand, 
a series of mishaps made his date 
|a fiasco. Recently, Dick Simmons 
(“Sgt. Preston of the Yukon”) in a 
rodeo and wild west show at the 
Polo Grounds, N. Y., proved that 
he not only had no act, but no in- 
person draw. The telepackage own- 
ers aren't too happy when these 
demonstrations take place, and 
| would rather not have them take 
lon these tour assignments. 

However, nobody's talking 
|} whether the high asking prices 
were designed to discourage buy- 
ers or whether the percenter fee! 
|that there’s a genuine chance of 
getting them. 

Still getting top coin are such 
cowpokes as Gene Autry and Roy 
Rogers, both of whom have proved 
their drawing power in the arenas, 
in pictures and elsewhere over the 
years. Both have creditabl eacts. 
|On the other hand, Bill Boyd, of 
|“Hopalong Cassidy” fame, proved 
definitely that he didn’t have an 
|}act on several tours, and soon 














| 





=— 





Israel Music 


Continued from page 2 











last year declined to sign a con- 
tract with the Israeli Philharmonic 
for 1959, was apparently greatly 
satisfied with the group's playing 
for prior to his leaving Israel he 
signed up for a two months’ visit 
in the summer of 1959 and ex- 
pressed his willingness to conduct 
the orchestra in recordings. 

Israel Philharmonic has already 
set the additional artists to take 
part in its forthcoming season. Ar- 
tur Rubinstein will play 15 piano 
concertos, George Singer conduct- 
ing, in October. Josef Krips, Jean 
Fournier, Eugene Ormandy, Charles 
Munch, Jean Martinon, and Carlo 
Maria Giulini will conduct and a 
newcomer will be the Rumanian 
conductor Silvestri. Among the 
soloists are Yehudi Menuhin, Zino 
Francescatti, Isaac Stern, George 
London, and the duo-pianists Lu- 
boshutz-Nemenoff. Mitropoulos’ 
concerts will wind up the season, 

(Visiting Israel at present is Al- 
exander Tansman, the composer, 
who is the guest of the Israel 
Broadcasting Service, to conduct 
| performances of his own works.) 





MARRIAGES 


Beryl Kaye to John Law, Lon- 
|don, July 21. Bride is a stage and 
| tv dancer; he’s a scriptwriter. 

a Jane Durham to Raymond C, 
| Krauss, Las Vegas, July 20. Bride's 
in Warner Bros. siudio tv dept. 
Anne Roberts to Michael Hart, 
| Menchester, Eng., July 19. Both 
| are thespers 

|. Miyoshi Umeki to Winfield Opie, 
| Van Nuys, Cal., July 22. Bride's a 





| Japanese Singer and actress; he's 
a tv directo: 
| Lucille Ormay to Bill Farley, 


Miami, July 15. 
| he’s an actor. 
Jane Love to George 
| York, July 9. Bride 
co-ordinator; he’s 
topper. 


Bride's a dancer; 


se Lee, New 
is a fashion 
Zodiac Musie 


BIRTHS 

Mr. and Mrs. Anthony Brough- 
} ton, son, London, July 21. Mother 
| is actress June Wyndham: father 
|}is deputy stage manager of White- 
hall Theatre, London 
|_ Mr. and Mrs. Dan O’Herlihy, son, 
| Hollywood, July 21. Father's an 
| actor. 

Mr. and Mrs. David Hughes, 
| daughter, London, July 18. Father 
is a stage and tv singer; mother is 
former dancer Ann Sullivan. 

Mr, and Mrs. John Jonassen, son, 
| Chicago, July 22. Father is owner 
of Easy Street, Chi jazz boite, 

Mr. and Mrs. John H. Poole, son, 


| Orange, Cal, July 23. Father is 
| prexy of station KBIG, Catalina. 
| Mr. and Mrs. Wally Pfister, 


} daughter, Chicago, July 22. Father 
is an NBC newsman in that city. 

Mr. and Mrs. Guy Wright, daugh- 
ter, San Francisco, July 23. Father 
is radio-tv editor of The San Fran- 
| cisco News. 

Mr. and Mrs. Nicholas Zapple, 
}son, Washington, July 5. Father, 
| communications counsel for Senate 
Interstate and Foreign Commerce 
| Committee, is w.k. in broadcasting 
| and music industries. 

; Mr. and Mrs. Fred Waring Jr., 
son, Washington, July 19. Father 
is member of Navy's Sea Chanters 
}Chorus, grandfather is maestro of 
“The Pennsylvanians” singing 
combo. 

Mr. and Mrs. Lawrence Laurent, 
daughter, Washington, July 21. 
{Father is radio-tv columnist for 
| Washington Post-Times Herald. 

Mr. and Mrs. Max Reilly, daugh- 
ter, Pittsburgh, July 18. Father's 
a salesman at KDKA-TV. 

Mr. and Mrs. Howard Mondere, 
|} son, New York, July 20. Father is 
Washington attorney for NBC 

Mr. and Mrs. J. Nat Tucker, son, 
Charlotte, N.C., July 23. Father is 
a film director and assistant pro- 
— manager for WBTV in Char- 

otte. 

Mr. and Mrs. Daniel Melnick, 
son, New York, July 25. Mother is 
the daughter of composer Richard 
Rodgers; father is director of pro- 
gram development for ABC tv. 

Mr. and Mrs. Charles Manno, 
daughter Rockville Centre, L 
July 25. Father is eastern program 
director for ABC radio 

Mr. and Mrs. Robert Schuler, 
fe Majorca, Spain, July 23. 
Mother is opera-tv singer Patrice 
| Munsel; father is a tv producer 

Mr. and Mrs. Marvin Karpatkin, 
|son, New York, July 14. Mother is 
/Rhoda Hendrick, an attorney tor 
Mercury, Vanguard and Debut 





John Mills was seen here in 1954. 

His one-act plays, “Lonesome 
Like” and “The Maid of France,” 
were produced here in 1918 by the t 
Washington Square Players and the day of vaude and road legit down 
Greenwich Village Playhouse, re-|to the present He formerly was 
spectively, His “The Price of Coals”'a member of the executive board 


| stagehand, died in Kansas City, Mo., 
| July 24 after a long illness. He 


52 vears, working there in the -hey- 


jhad been a stagehand in K.C. for | 


| The Inn owned by Dave Young, slipped from one of the hottest 
j/and the Laguna Riviera owned by | teevee properties to a Virtual un- | 

, | known in a comparatively short son, Champaign, Ill. Mother is the 
lin each of these range from $25/ period of time. Package Owners! qaughter of Isracl Zatkin, manag- 
upward daily. In addition, there's | would like to avoid these boomer- | jng director of Broadway's Mayfair 
ithe newly-opened cooperative’ angs. | Theatre. 


records. 
. Mr. and Mrs. James Bloomquist, 
|Harry Willats. Apartment rentals 
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ralings 


up to 16.4 


Now rated in 74 markets, Warner Bros. Cartoons 
average a very impressive 16.4 rating, another healthy 
jump over the last report. Seems every time 
=> Warner Bros. Cartoons are put into additional TV 

markets, the nation-wide rating pops up even 
higher. Bugs Bunny, with Sylvester & Tweety, 
Porky Pig, Elmer Fudd and the rest of the 
popular Warner Bros. Cartoon stars 
have proved top audience- 

getters and potent sales-makers 

all over the country, 





© Warner Gros. Pictures, ina: 4 


For full details, write, wire, phone: 


Ci.c.. 


Distributors for Associated Artists 
345 Madison Ave., MUrray Hill 6-2323 
75 E. Wacker Or., DEarborn 2-2030 
1511 Bryan St., Riverside 7-8553 
9110 Sunset Bivd., CRestview 6.5886 











Productions Coro. 
NEW YORK 
CHICAGO 
DALLAS 

LOS ANGELES 



















